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Mega-Mergers Change Shape Of U.S. Music Retail 



BY ED CHRISTMAN 

Nl-:w YORK -Oct. 2(i will long be 
remembt'rL'il by U.S. record labelj* 
and their di.^trilnitor.'i. It's the day 
that nearly WM) .stores reiim-^enting: 
about a liKr 1 '.S. market .share shift- 
ed hands and the music specially 
retail .secti>r reached its nl't-|)redict- 
ed, liut Inntr-leaml. con.solidation into 
three ma,ior chains. 

The day Iwpan with the thunder- 
bolt news that Camelol Music would 

' TV'S QVC Throws ' 
Hat Iflto Label Ring 
With Q Records 

BY DON JEFFREY 

NKW VOliK— thecalilo 
T\' shopping network that has 
notched sales ol" ICIO.UOU alliums 
in a single 
t w 0 - h o u r 
broadcast, is 
stepping up 

its activity in 

the music 
malm with the launch ofa iwonl 
label. 1} Kecoi-ds. 

Ba.se(l at (JVC's headquarters 
in We.st Chester, Pa., the label, 
which executives say will oper- 
ate independently of the TV net- 
work, has been acquiring rights 
to catalogs and theatrical prop- 
erties and will produce, manu- 
factiuv. and sell albums at retail 
in the U.S., as well as abroad. 

Alan Kuhens. GM of Q Rec- 
ords, .sa.vs, "We decided to be in 
the record business not as a 
product development arm for 
QVC but as a .stand-alone record 
company." 

(Cotif 'in m'd on jiaoc lilt 




he folded into Trans World Knter- 
tainment Corp.. with tlie deal set to 
close in .lanuai-y. It will civate a com- 
pany that will be 
the largest music 
retail account in 
the industry (Bill- 
board/fH//<'<;n, 
Oct. 27). The com- 
bined entity will 
have a market 
share u( about 
!)..'>'*, with about 
1,000 stores and 
revenue of $1.3 
billion. 

But that day also saw the consum- 
matitin it( Wherehouse Entertain- 
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ment Corp.'s acqui.sition of Block- 
buster Music, which was announced 
Aug. 11. With the closing of that 
deal. Wherehouse 
now controls 
about a 7';i U.S. 
market share, 
with (>()() stores 
and .$K00 million 
in sales. 

The two i-esult- 
ing companies — 
along with the 
Musicland Grou|) 
— appear to be 
among the winnei"s of the race to sui-- 
viw a retail con.solidation that many 
predicted would result in three spe- 



Springsteen Sacktracl(s 

Columbia Box Surveys Music Off Tlie Record 



BY MELINOA NEWMAN 

LOS ANGELES— "Bruce Spring- 
steen: Tracks," a four-Cl) set com- 
ing from Columbia 
Nov. 11). offei's listenei-s 
a road map to the 
artist's musical .jour- 
ne.v, albeit via an alter- 
nate route. 

The collection fea- 
tures KB tunes. .')(> of 
them pre\ iously unre- 
leased, that were left bruce spri 
olThis albums not 
because they 
didn't meet his 
high standards 

but because, he sa.vs, they didn't fit 
in with the tone (tr themes he mined 
for each set. 

For Springsteen, "Tracks" is a 
way to let the listeners into his cre- 
ative process, a chance to broaden 
their understanding of how each 




rccol'd was created. 

The idea behind the set was not, 
as he says, to "])ut out the seventh or 
eighth outtake from 
•Born In The r.S..A.' or 
'Thunder Road' " but 
to deliver to his fans 
ounpanions to the 
music they already 
knew so well. 

"1 tried to just 
choose music that was 
NGSTEEN. 1974 as vital tiHlay as when 

we cut it," he .sa.vs 

in an e.xclusive 
talk with Bill- 
board, noting that 
the songs were culled from between 
200 and 300 tunes. "It was like tak- 
ing 2'y years of music and making a 
new record with it. If you follow the 
trail of it, it traces alongside the path 
that my t>lher i-ecords cut. but in a 
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c'ialty chains — iwt) malMiascil and 
one free-standing — and one sujier- 
store niiilt iniedia duiin. The latter 
competition continues, with Tower 
Iiecoifis,/\'iden far out in fi-ont of its 
competition in the U.S. However, 
Hastinfjs Entertainment coming on 
strong. Media I*Iay is showing signs 
of revival, and HMV and Virgin 
Mejrastores still have deep ixM-kets. 
Lain.'! sales and distrihution exec- 
(Cuut 'iiiiml ttH pa(]v W7) 



Record Compaoies 
Cautious With Room 
In Video Outlets 

BY CARLA HAY 

NEW YORK— The g<iod news 
for the U.S. music videcj indus- 
try is that there are now more 
outlets to .show videoclips than 
ever before, thanks to digital 
.spinoff channels from national 



networks and the small but 
grow ing number of music \Hdeo 
sites on the World Wide Web. 
The bad news is that record 
companies have largely been 
reluctant to invest in making 
more videos m-erall jast because 
there are more outlet-s available. 
"The problem is that no one 

{('t)l/litUK'(t IftI IKII/C 117) 




HOLTI 



1 



ATINUM PHENOMENON 

R. Kelly 





The 
Double Album 

28 new songs 
Produced, Written 
and Arranged 
by R. Kelly 



In stores 
November 10 
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City of Hope 
is Proud to Present 



"TheSpiritofUfe" 
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HOWARD LANDER & TIMOTHY WHITE 



Of 
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Promises to be a Spectacular Evening of Entertainment 

with 

BR5-49 • TRACY BONHAM • DEANA CARTER • ANITA COCHRAN 
SHAWN COLVIN • DON HENLEY • ANGELIQUE KIDJO • JOHN MELLENCAMP 
STEVIE NICKS • ANOUSHKA SHANKAR • JAMES TAYLOR 
and HOST BILL MURRAY 
Just Added: SHERYL CROW 
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WEDNESDAY, NOVEMBER 4, 1998 
6:30PM 

BARKER HANGAR, SANTA MONICA AIRPORT 
For more information and reservations call Kathy Ashkins at 213-892-7268 
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SEALING ELGAR'S THIRD SYMPHONY 



If you seek to follow a hero, don't pattern yourself after the per- 
son. Instead, strive to pursue the goals >i)ur hero es[)Oused. Espe- 
cially since exemplars' best efforts sometimes aren't the aims they 
personally achieve but rather the works they inspire others to com- 
plete. 

In 1933, 75-year-old Edward Elgar began his Third Symphony 
as commissioned by the BBC at the urging of friend George Ber- 
nard Shaw. Sadly, the adrance of Elgar's incurable cancer left the 
symphony's four movements unfinished, their creator begging be- 
fore his death in February 1934 (three months prior to the planned 
concert debut) that no one should ever "tinker" with the sympho- 
ny's fragmentary status. 

For the next 60 years, that wish was honored by the family of 
Elgar, a gifted yet anxious Worcestershire piano tuner's son who 
later ascended to knighth(xxi, a post as Master of the King's Music, 
and general status as the progenitor of 20th-centur5' English clas- 
sical grandeur. Elgar's insecurity was aggravated as much by a 
lack of formal musical training as by his declasse 
background as a Catholic scion of a middle-class 
prONnncial tradesman/music shopkeeper in the op- 
pressively class-conscious Anglican social system. 

How appropriate, then, that Anthony Payne, the 
offspring of a humble civil servant and himself a 
self-.starting classical composer in his youth, should 
gravitate since 1972 to a daunting — even taboo — 
task that, once completed, would win worldwide 
critical acclaim in its February '98 concert debut 
and the blessing of Elgar's family, as well as prompt 
an overall reassessment of the father of England's 
late- Victorian musical renaissance. 

American fans of Elgar will have their chance to 
savOT the results of Payne's magnificent realization 
of Elgar's Symphony No. 3 — issued this spring by 
Andrew Davis and the BBC Symphony on the Hoist 
Foundation's charitable NMC Recordings, the 
album distributed in the U.K. by the Complete 
Record Co. and in the U.S. by Qualiton Imports — 
when renowned Elgarian maestro Davis leads the 
Philadelphia Orchestra in its stateside premiere Nov. 20, 21, and 
24. For Payne, who'll be on hand to di.scuss the work with the audi- 
ence, the concerts are the fulfillment of a 26-year fascination with 
a stillborn masterpiece seemingly doomed to dwell outside of the 
century's canon. In a rigorous round of ."scholarship, detective work, 
and intuitive zeal, Payne v^■as somehow able to put himself in 
Elgar's place to elaborate on his last musical will and testament. 

"What I find mo.st interesting about the whole project," Payne 
mulls, "and I find it very difficult to explain, was how I got inside it. 
Because while I was actually comp(xsing it, I did feel that I was be hig 
him. It wasn't a matter of doing an exercise in being clever at writ- 
ing in Elg-ar's style. I thought I was actually like an actor playing 
himl" And yet, Payne's great care with Elgar's existing sketches for 
the symphony (now arailable on a Payne-narrated NMC disc, but 
first reproduced in "36 in WH. Reed's book "Elgar As I Knew Him") 
led him to leaps of insight no mere impei^nation could yield. 

At a crucial point when he was pondering the "impossible" puz- 
zle of how to clinch the first movement and the finale, Payne re- 
turned to four isolated pages regarding the first movement that 
he dismissed as being ideas Elgar had discarded when writing out 




his clean copy of the exposition. It dawned on Payne that he was 
actually gazing at developmental material akin to Elgar's struc- 
tural modus when he composed his first and second symphonies. 
The four pages were the key to solving the mysteries of Elgar's 
death-interrupted conception. 

"I'd been looking at those particular pages for a year, at least, 
and they'd meant nothing to me," Payne recalls with a chuckle. "And 
suddenly the penny dropped, as they say — an extraordinarj' feeling. 

"It's a funny thing," he adds, regarding such a compositional 
riddle. "You can't work it out consciously. You just have to have 
patience, and suddenly inspiration solves the problem for you." 

Born Aug. 2, 1936, the only child of post office employee Edward 
Payne and the former Muriel Stroud, Anthony grew up literally 
dodging Hitler's blitzkrieg of London, his mother screaming, 
"Come back in!" as bomb shrapnel and antiaircraft shells show- 
ered the rooftops of his urban enclave or shook the suburb of Orp- 
ington, where his family soon fled. 

After World War II, Payne discovered clas.sical 
music casually by means of the BBC Home Service 
broadcasts. "So, God bless the radio!" he exults. "I 
loved all English music — Elgar, [Ralph] Vaughan 
Williams, [Frederick] Delius — and it wasn't thrust 
doftTi my throat by a schoolteacher. I just felt it was 
talking my language." Clarinet lessons led to serious 
study at Dulwich College and Durham University 
and to his own much-praised adult choral, chamber, 
and orchestral v\'orks ("Phoenix Mass," "The Spirit's 
Harvest," "A Day In The Life Of A Mayfly," and 
"Time's Arrow"). However, it was an Albert Hall con- 
cert of Elgar's "Enigma Variations" that stunned a 
l&-year-old Payne with the live force of the familiar 
English Romantic work: "It was Uke suddenly get- 
ting to know a person; I realized I kne w that piece. I 
began to listen to Elgar in much more detail." 

Payne acquired a lifelong affinity for Elgar's musi- 
cal sensibilities and an understanding of the com- 
poser's private suffering. "He was very nearly what 
we'd call manic-depressive," says Payne. "He had 
very low times, and then he'd get very excitable, impulsive. He mar- 
ried someone from the upper class [Caroline Alice Roberts, daugh- 
ter of a retired m^or-general], and she was extremely .supportive. 
But his wife's family felt she'd married beneath her It's absolutely 
ridiculous, but it's what shaped him." 

His wife's death in 1920 curtailed Elgar's creative drive. Poign- 
antly, as Elgar got older, he returned artistically to his idyllic child- 
hood in the English countryside. The composer known for such 
serious works as "The Dream Of Gerontius," "Pomp And Cir- 
cumstance Marches," and his violin and cello concertos would 
recast childhood musicals as the mature, moving "The Wand Of 
Youth" (1907-08), the 1931 "Nursery Suite" (inspired by the birth 
of Princess Margaret Rose to the Duke and Duchess of York), and 
music for the 1915 children's play "The Starlight Express." 

"He was always dwelling on these childhood experiences, 
which were powerful to him," says Payne. "That wistful mood 
appears in his big symphonic works, too, and usually means he's 
harking back. In the end, it struck me that the Third Sympho- 
ny was a summary of everything he could do, and of his whole 
life emotionally." 
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COfTTEMPORARY COUNTRY CROSSBREEDS 

It comes as no surprise that country 
radio's ratings are steadily dropping. 
Country radio and country record labels 
are persisting in pushing so-called "con- 
temporary country" down the consumers' 
throats. In an article on artist Sara Evans 
(Billboard, Sept. 26), she said she had been 
convinced by her label that country radio 
would never return to "traditional coun- 
try" to any extent. That puzzles me, since 
country's ratings have been dropping hke 
a rock since it shifted to contemporary 
country. Country record labels are experi- 
encing the same thing. Could it be that 
they have forgotten that the only reason 
for their existence is to please their cus- 
tomers? 

Fred Absher 
Fort Worth.Texas 



TRADITIONAL COUNTRY CROSS-DRESSERS 

We want to say thanks for such a warm 
and welcoming mention in Nashville Scene 
(Billboard, July 25), where Chet Flippo 
called Y'All "the only cross-dressing old- 
time country music singing duo in exis- 
tence." That's true, we most likely are! 
What might be interesting to Billboard 
readers, though, is that we aren't the first. 
Our cousin Rob, who is an export on thc.se 
things, tells us that Ira Louvin, of the great 
Louvin Brothers, used to put on a dress 
(and a w ig) and do a comedy routine as part 
of their .stage act. 

Steven Cheslik-DeMeyer 
YAH 
New York 

HISTORICAL CHART CROSS-EXAMINATION 

All of us at Leiber & StoUer Music were 



happy to see Fred Bronson's column (Chart 
Beat, Billboard, Aug. 22) regarding Leiber 
and Stoller's lengthy .string of chart hits. I 
just wanted to point out that their first 
chart hit actually predated Big Mama 
Thornton's recording of "Hound Dog" by 
more than a year. The Jerry Leiber/Mike 
StoUer song "Hard Times" w-as recorded 
by Charles Brown and entered the R&B 
singles chart March 1, 1952. With the 4 The 
Cause single of "Stand By Me" entering the 
Hot 100 this past summer, Leiber and 
Stoller's string of Billboard-charting 
records now stretches over more than 46 
years (and I suspect the streak will con- 
tinue for years to come). 

Randy Poe 
President 

Leiber & Stoller Music Publishing 
Los Angeles 
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Tw Of Tk Han 

8 A surprising court victory 
ttirealens record lobei control of 
music distribution on internet, 

AiiTun 8 Mmit 

1 0 Eiacuttw Ttimtafala: Gnr- 

son Foos is upped to senior VP of 
mariieting at Rhino Records. 

1 ^ A nntinntf/iriB mflRghni i-ilj 

revival fieips singer/songwriters 
find ffieir voice. 
1.1 Hw BMt: Tmns-SilT«>rlnn 
Otchestra's "Ttie Christmas Attic' 
may be as successful as its gold- 
certified ptBdecessof, "Christmas 
Eve & Other Stories.' 

1 e llnr««w r^rth Rmnli<! 

grosses more than Si .5 million 
at the Orlando (Flo.) Arena, 
aa SniiiK llniclB And Film 
Scon Nmn: "You've Got Mair 
producer Nora Ephron hopes to 
repeat tt\e success of her mutti- 
platinum "Sleepless In Seattle' 
soundtrocii. 



HEVIEWS & PREVIEWS 



23 Popular Uprtslngs: Former 
White Zombies member Sean 
Yseuit is now fronting her ovirn 
group, Fomous Monsters 

24 RwflBws «t Previews: The 
spotlight is on Sineod Ixihon and 
Beclt. 

28 RM: Busto i^hymes broad - 
ens his sound on his third album, 
"Extinction l£vel Event.' 
32 Tlie Rtiyttim Section: [Debo - 
rah Cox earns iier first No. 1 on 
Hot R&B Singles. 



BUSIA RHYMES: R 28 



34 OonM Vmx- ThR IHiR lrnrl< 
Of Cher's forthcoming album, 
'Believe,' to be reshaped by o 
plethoro of remixers. 
36 CounfrY: Trovis Trilt will be 
the first artist to hove product on 
a triple-plotform' DVD. 

40 Closslcat/Kaep)r>g Score: 

Brttish violinist Kennedy returns to 
dossicai music with plans tor his 
first U.S. four In five yeors. 

40 HIghef Ofound: Devotion- 
ols and autobiogrophies entertain 
consumers and provide excellent 
martfflfing opportunities. 

41 In The Spirit: Kirk FronKlin 
ond B-Rite toce o $75 million 
lawsuit filed by God's Property 
founder Lisa Searight, 

42 Jazz/Blue Holes: Dove 
Hoilond mol(es o rare headlining 
tour of the U.S. to promote an 
album by his quintet. 

43 SonflwrWers > PuMtshefS: 
ASCAP honors Spice Girts, l^odio- 
head, and U2 at 1 8th annual 
awards dinner. 

44 Pro Audio: Mnsterflisii nnri 
DVD developer AIX link audk) ond 
graphics expertise in new 
alliance. 

46 Lotln Wotos: At its Inougur- 
ol conventkm, Ritmo Latino 
announces plans for exponslon in 
Calltomla ond Nevada 

iHTfmTIOWAl 

4P Third nnnuni Amsterrtnm 
Donee Event reflects the growing 
maturity of dance field. 



50 Hits Of The World: Uys 

"Sweetest Thing' debuts at No. 1 
in Ireiond and Canada. 

51 fflnhnl MiKlr. Piilw Rgr - 

mon bond 666 appears to be 
blessed with platinum debut 
album. 

S4 P-nnndnr A hnnk nn tgnffl 
just one of many local music-ori- 
ented tomes that provide oppor- 
tunities for mortteting tie-ins. 

Hmiuwi 8 MMKimE 

7S Independent oniine consul - 
tants spring up to guide record 
labels and technology compa- 
nies. 

77 Retnll Thidi: The industry 
broces lor failout of merger 
mania. 

79 Dedorollons Ot Indepen - 
danls: Navarre Corp.'s kitesf 
restructuring includes the exit of 
COO Guy Marsala. 

80 Child's Ploy: "Teletubbies: 
The Album' is set lor release by 
Kid Rhino. 

91 Homa VMM: Stiirtins 
debate the feasibliity of adding 
DVD extras to their titles. 
02 Sh»H Talk: -Ml linn- i.q 

omong the high-powered tifies 
due next year from Bueno Visto, 




1 00 Why is there o stiortoge 
of female talent for radio? 
1 03 The Modem Age: The 

members of Cowboy l^oufh teil 
their tale of love gone wrong. 



A MERCHANTS & MARKETIHC 
EKPAHDEO SECTIDH 




Music& Video Over 
The Internet 



1 04 AiiWoves: As Its oppeoi 
becomes more universal, 'N Sync 
prepores a holiday album and 
other projects. 

IPS Mualc Vlilan- Mi K\r. yiflm 

execs gear up for the 1 998 Bill- 
board Music Vkleo Conference. 

ItMWtl 

90 Updote/mellnes: Brovo All 
Stars single to benefit Nordoff- 
Robinson Music Therapy Foundo- 
tion. 

Ill Hot 100 Singles Spot- 
light: The winter seoson's ballods 
to be dominoted by superstar 
pairings. 

Joy-Z and Louryn Hill set lecords 

lor hip-bop octs. 

118 Chart Bant: "Hnrrt Knnrk 

Ufe' gets Its inspiration from the 

musical "Annie.' 

117 Thk Waat-t gllihnanl 

Online 

97 CtoKinad 
na MnrketWalch 

n a Homefronl: Rillbnorri is 
chosen os one of ASCAP-Deems 
Taylor Citation publisher winners. 



Fats Domino Finds Tliriii As National Medal Recipieot 



WASHINGTON, D.C.— Chances are, leg- 
endary singer Antoine "Fats" Domino will 
be taking a plane rather than "Walking lb 
New Orleans" after he come.s to town 
Thursday (5) to receive a National Merial 
of the Arts from President Clinton. 

The still-touring Domino, an icon from 
the first generation of rock'n'roll, began 
recording for Imperial Records in the 
late '40s, and by the '50s and early '60s 
he had amassed more worldwide hits and 




FATS DOMINO 



sales than any other artist except for 
Elvis Presley. 

His tradition-drenched hits, driven by 
sax sections and piano, have stood the 
test of time. Many of Domino's irre- 
sistible tunes, such as "Ain't That A 
Shame," '^I'm Walkin'," "I Hear You 
Knockin'," and "Blue Monday," have 
become staples to generations of bands 
across the globe that have served up 
N'awlins second-line and big-beat times, 
and they're as much a part of Crescent 
City culture as red beans and rice. 

'This time. Domino will find his thrill 
not just on "Blueberry Hill" but at the 
White House, where he will join U other 
1998 arts medal recipients, including 
Roberta Peters, the world-famous sopra- 
no with the longest tenure at the Metro- 
politan Opera, and folk singer Ramblin' 
Jack Elliott, whom both Bob Dylan and 
Mick Jagger have credited as a primary 
influence. 

Every year, the advisory board of the 
National Endowment for the Arts for- 



wards a group of nominations for the 
medals to the White House, where a 
number are then chosen for the medal 
honor by the president. The National 
Endowment for the Humanities for- 
wards another group of nominations. 

Musical artists honored with an arts 
medal in past years for their contribu- 
tions to the nation's cultural life include 
Bill Monroe, Eiay Charles, and Robert 
Merrill. bill Holland 




RAMBUN' JACK ELLIOTT 
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A Four CD box set feoturing 94 previously un released frocks, including 
intimate home recordings, live rarities and alternate tolces of his most clossic 
songs + a 60-page book full of essays by Yoko Ono and Anthony DeCurtis, 
exclusive photos and original artwork that reveol, again and again, the 
genius of John Lennon. 

Iri'StOreS Novembsr 3. KotlywoockirKivine.com/icAnlennon 




anthology 



Mixed Messages In Japan 

SMEJ Says Profits Down; RIAJ Says Mkt. Up 



Ruling Favors Digital Player Rio 



BY STEVE McCLURE 

TOKYO— Calls in the Japanese 
music industry for accurate sales- 
based data to replace production- 
based statistics are likely to get loud- 
er. In the same week, Japan's biggest 
label, Sony Music Entertainment 
(Japan) (SMEJ), reported sales and 
profit figures for the March-Septem- 
ber business term that were down 
dramatically from the same half-year 
period in 1997 — and the Recording 
Industry Assn. of Japan (RIAJ) said 
shipments and wholesale values for 
the overall market had risen in this 
year's first three quarters (Bill- 
bo&rdBuUetin, Oct 27). 

Reflecting Japan's weak music 
market and a lack of miyor hits — and 
in line with earlier projections (Bill- 
board, Oct. 10)— sales at SMEJ fell 
9.9% to 48.4 billion yen ($366.5 mil- 

Japan Woes 
Drag Down 
Sony Prnf its 

BY CHUCK TAYLAR 

NEW YORK— Weakness in the 
Japanese music marketplace is being 
cited by Sony Corp. as a key factor in 
the slide in music earnings during 
the first half of its fiscal year. 

The music division's operating 
income for the six months that ended 
Sept. 30 was down 40.3% from the 
same period a j"ear earlier, to 12.6 bil- 
lion yen ($93.2 milhon). Global mu-sic 
revenue climbed 17.3% to $2.7 billion 
in the period. Operating income was 
down '74.9% in the second quarter, to 
4.2 billion ven ($31 million) (Bill- 
bonrdBuUetin, Oct. 29). 

According to the company, the 
music division shortfall is primarily 
attributable to poor performance of 
Sony Mu.sic Entertainment (Japan), 
(Continued on page 109) 

[Ml Takes Slow 
Jack for Jap M 

BY MARK SOLOMONS 

LONDON — Perhaps with an eye on 
likely further executive fallout from 
the PolyGram/Universal merger and 
the candidates that may provide, 
EMI Group is stressing that it is not 
rushing to appoint a new chief exec- 
utive — the post left racant by Jim F\- 
field's departure in April. EMI 
Group chairman Sir Colin Southgate 
has filled the role since then. 

"Finding the right person is in- 
credibly difficult," a company 
spokesman tells Billboard. "It would 
be insane to rush around just to 
appoint somebody." 

Southgate, who has faced mount- 
ing press criticism on both sides of 
the Atlantic in recent week.s — for his 
radical restructuring plans at Lon- 
don's Royal Opera House, which he 
also chairs, as well as for EMI's poor 
financial performance — "wants to 
(Cmtiinued on page 109) 



lion). Pretax profit was down 93.4% 
to 491 million yen ($3.6 million), while 
profit after tax fell 88.4% to 355 mil- 
lion ven ($2.6 million) (Billboard- 
BuUelin, Oct 28). 

The results would have been worse 
had it not been for dividend income 
from SME.I group companies. Low^r 
sales plus large-scale promotional 
spending on new acts and other 
sales-related expenses resulted in an 
operating loss of 2.4 billion yen ($17.7 
million). 

'Although consumer spending in 
Japan is in a slump, the production 
level in the domestic recording in- 
(Contmued on jxwe 107) 



BY BILL HOLLAND 

WASHINGTON, D.C.— After four 
years of negotiations, 864 U.S. re- 
cording artists received their first 
royalty payments from music rentals 
in .Tapan, totaling $431,000 (Bill- 
boariaiOelin, Oct 28). 

■lapan is one of the few countries 
where the rental of sound recordings 
and videos is legal. The royalties are 
being collected by the Alliance of 
Artists and Recording Companies 
(AARC), the home-taping royalty 
collection and distribution arm of the 
Recording Industry Assn. of Ameri- 
ca (RIAA). The first royalties were 
paid for 1996 Japanese sound record- 
ing rentals. 

1997 rental royalties are due by 
the end of the year. 

Under Japan's copyright law, the 
royalties were collected by the 4,500 
member stores of its Compact DLsc 
and Video Rental Commerce Trade 
Assn. They were then pas.sed on to 
Geidankyo, the Japanese society des- 
ignated to collect sound recording 
rental royalties. 

The featured-arti.st rental royalty 
payments from Japan, which were 
mailed to the performers last week, 
came after four years of negotiations 
tjetween the AARC, the American 
Federation of Television and Radio 



Tlibi atory iva-H prepared by Car- 
olyn Hortvitz. associate editor of 
BUthoard BnUetin. 

NEW YORK— A shareholder in 
N2K Inc. has filed a class-action 
lawsuit to block the proposed 
merger of the onUne retailer with 
CDnow (see story, this page). 

In the suit— filed Oct. 27 in 
Chancery Court in New Castle 
0)unty, Del. — Morris Rubin claims 
that the merger agreement is "un- 
fair and gro.ssly inadequate" to 
pubUc shareholders and that steps 
should be taken to arrange a bet- 
ter deal. 



BY DOUG REECE 

LOS ANGELES— A court victory by 
San .lose's Diamond Multimedia 
against the Recording Industry 
Assn. of America (RIAA) has set off 
industrywide panic mer record com- 
panies' abihties to control the digital 
distribution of their content 

As the U.S. industry grapples with 
the issues raised by this ruling, Kore- 
an manufacturer Sam.sung Electron- 
ics will launch a groundbreaking ini- 
tiative in its home country in 
December that will make thousands 
of songs, some of them in the MP3 
format available for download. 

At the center of the U.S. brouhaha 
is an innocuous-looking handheld 



Artists (AFTRA), and the American 
Federation of Musicians (AF'M) and 
Geidankyo. Linda R. Bocchi, execu- 
tive director of the AARC and VP/ 
associate general counsel for the 
RIAA, says the group reached for- 
mal agreement on dLstribution of the 
royalties Oct. 17. 

Japan's obligation to pay royalties 
for the rental of U.S. sound record- 
ings stems from an agreement 
signed with the U.S. at the Uruguay 
Round Agreement on Trade Related 
Intellectual Property Rights. 

Non-Japanese music accounts for 
roughly 25% of the total rental mar- 
ket, according to the CD and Video 
Rental Commerce Trade Assn., and 
cannot be rented in the first year of 
release. .Japanese product can be 
rented after 10 days of release. 

Bocchi says that "the artists in- 
cluded were not only top-selling cur- 
rent artists but many catalog artists 
as well, because the .Japanese love 
those artists and that music." 

AARC released a list of the artists 
but did not reveal individual pay- 
ments, which ranged from several 
dollars to $31,000. 

While the majority of the catalog 
acts are from the '60s, 70s, and '80s, 
there were also many listed whose 
(Cuutinned on pa{/e 107) 



It is not known how many shares 
of N2K stock Rubin owns. Named 
as defendants are CDnow Inc.; 
N2K Inc. and its CEO, Larry 
Rosen; and other N2K officers. 

Under the terms of the merger, 
announced Oct. 23, N2K share- 
holders arc to receiTO 0.83 shares 
of CDnow stock for each share of 
N2K, which was \'alued at $7.83 the 
day before the announcement That 
price, says the lawsuit is less than 
the $19 the .stock cost at the time of 
N2K's October 1997 initial public 
offering and "drastically" below 
the stock's 52-week high of $34.62. 

(Continued on jxifie 107) 



music player, the Rio (Billboard, 
Sept. 19). The device, sold by Dia- 
mond, plays near-CD-quality digital 
song files in the MPS format, an 
open compression technology that 
allows music files to be transmitted 
via the Internet 

Though the RIAA was granted a 
temporary restraining order in mid- 
October against the company. Dia- 
mond won a dramatic ruling when 
Ontral District of California Judge 
Audrey Collins denied the RIAA's 
request for a preliminary injunction 
against the company Oct 26, the day 
the restraining order expired (Bill- 
ho&rABuUetin, Oct 27). 

Though RIAA executive VP/gen- 
eral counsel Gary Sherman says the 
organization plans to appeal, a trial 
could take more than a year to re- 
solve the issue. 

Meanwhile, Diamond is proceed- 
ing with plans to ship the Rio to 
stores such as Best Buy, Electronics 
Boutique, and Babbages this month. 

"This is a win for consumers and a 
win for musicians . . . The big record 
companies could do great if they got 
on this train instead of standing in 
front of it trying to stop it," says Dia- 
mond VP of corporate marketing 



LOS ANGELES— In the wake of the 
CDnow/N2K merger, (which is the sub- 
ject of a stockholder suit see story, this 
page) industry pundits and players are 
re-evaluating the promise of online 
music retailing and the means by which 
Internet album .sales might grow. 

Keith Benjamin, managing direc- 
tor of the San Francisco-based in- 
vestment bank BancBoston, Robert- 
son, Stephens, likens the joining of 
the companies to "two bricks tied to 
each other faUing off of the CJolden 
Gate Bridge." 

"This is a lousy business on the 
Internet, and it's a lousy business 
with low margins in the real world," 
.sayi% Benjamin. "As much respect as 
I have for both the CDnow and N2K 
management teams, I think it will be 



BY SETH GOLDSTEIN 

NEW YORK — ^A wteran home video 
entrepreneur is trying to raise $30 
million-$,50 million to launch an 
online service devoted to instruc- 
tional media. 

Joseph Meyersdorf expects to have 
his World Wide Web site, Learn- 
Anything.com, up and running next 
spring along with a direct-response 
service that will give consumers 
access to the program catalog via a 
toll-free number He plans to acquire 
product for .50%-60% off list leaving 
room to offer onhne bargains. 

Supporting the start — and ab- 
sorbing most of the investment — will 
be a massive advertising and promo- 
tional campaign drawing Web 
surfers to the site. 



In her ruling, Collins stated that 
the RIAA will probably not prevail in 
certain important portions of its 
argument against Diamond. 

Though Collins sided with the 
RIAA in its claim that Diamond 
should probably be held to paying 
royalties under the 1992 Audio Home 
Recording Act, she rejected the idea 
that the Rio should be required to 
incorporate a serial copyright man- 
agement system (SCMS). 

"Incorporating SCMS into the Rio 
accompli.shes nothing," wrote OUins 
in her judgment. "Similarly, it is un- 
disputed that the Rio does not permit 
downstream copying because the Rio 
itself has no digital output capability, 
and the removable flash memory 
cards cannot be copied by another 
Rio device." 

Collins also validated MP3 record 
labels such as GoodNoise and MP3. 
com by concluding in her statement, 
"Becau.se the Rio is capable of record- 
ing legitimate digital music, an iivjunc- 
titHi would deprive the public of a device 
with significant beneficial uses." 

During a phone conference, Sher- 
man stated that the RIAA would 
(Continued on page 109) 



hard for them to prevail against 
Amazon and other companies that 
have more money to spread across 
more product categories." 

Hov»'ever, the merger could allevi- 
ate financial distress resulting fronh 
increased competition, such as that 
posed by the retailer Amazon.com, 
as well as from mounting costs gen- 
erated partly by aggressive — and 
expensive — partnership deals. 

In late October, N2K reported 
third-quarter revenue of $10.5 mil- 
lion, up from $3.5 million for the 
same period in 1997. Losses were 
also on the rise, howewr, at $19.7 mil- 
lion, as opposed to $6.9 million in the 
third quarter of 1997. 

CDnow reports a similar growth 
(Continued on page 116) 



"We have to become a household 
name," .says Meyersdorf. 

It's a radically different approach 
for nontheatrical titles, which account 
for 10%)-15% of the video market 

"Until people know this is available 
on a mass level, the business is a 
zero," Meyersdorf adds. 

Meyersdorf and his partner, Ira 
Berkowitz, predict that enough 
households will purchase cassettes, 
DVDs, and CD-ROMs to generate 
fir.st-year sales of $7 million-$8 mil- 
lion — about half of Amazon. corn's 
second-year revenue. Moreover, 
LearnAnything will be profitable 
from the start they boast 

Amazon.com, which already does a 
significant video business, will be 
(Continued on page 109) 



U.S. Artists Receive First 
Japanese Rentai Royaitles 



Suit Jar0sH2K/eBttm Merger 



Wiiat's Next For Web Retali? 

Potential Evaluated After CDnow, N2K Merge 



S te Set For 'How -To' Vids 
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WlPO Bill Is Now Law 



WASHINGTON, D.C.— The finish- 
ing touch for U.S. passage of the 
two World Intellectual Property 
Organisation (WIPO) treaties was 
put in place Oct. 28 when President 
Clinton signed the Digital Millen- 
nium Copyright Act. 

The act implements legislation 
that brings U.S. copyright law into 
harmony with the two treaties, 
which protect copyrighted materi- 
al on the Internet. 

Clinton's action on the U.S.* 
WIPO blueprint plan follows ratifi- 
cation of the digital-age treaties by 
the Senate Oct. 21 (Billboard, Oct. 
31). The U.S. is the first major 
power to ratify the treaties, which 
will require the ratification of 30 
signatory nations before they go 
into effect. 

On Oct. 27, the president also 



signed the Sonny Bono Copyright 
Exten.sion Act, which amends U.S. 
copyright law by extending the 
term of copyright protection from 
life of the author plus 50 years to 
the international standard of life 
plus 70 years. 

The act, however, is saddled 
with a compromise amendment 
offering "background music" 
licensing exemptions for qualify- 
ing restaurants, bars, and retail 
locations. It has already been crit- 
icized by European and Irish 
authors' and music publishers' 
groups, which, while welcoming 
the term-extension provisions, 
argue that the music-licensing 
exemptions in the amendment cor- 
rupt present rights (Billboard, 
Oct. 31). 




Daydream Believer. MJJ Music/Will Smith Enterprises recording artist Tatyana 
Ali was recently presented witti a gold record plaque for her single "Day- 
dreamin'." from her debut album, "Kiss The Sky." Her new single. "Boy You 
Knock Me Out," was recently serviced to radio. Shown celebrating with Ali, from 
left, are Sheriff Ali, the artist's father; Rick Nuhn, VP of urban promotion at MJJ 
Music: Ann Carii, president of Will Smith Enterprises; Will Smith; Ali; Jerry 
Greenberg, president of MJJ Music; Omarr Rambert, A&R rep at Will Smith 
Enterprises; Patricia Bock, VP of pop promotion at MJJ Music; and Ken Komisar. 
VP of A&R at MJJ Music. 



BMG Japan Taps 'Outsider' As President 



BY ADAM WHITE 

LONDON— It looks as if the "B" in 
BMG Japan is going to stand for 
"bicultural." Not only is the compa- 
ny's new president, Hidehiko 
Tashiro, from outside the music 
business, he has also spent some 16 
j'ears working in the United States. 

"The Japanese market is in a 
transitional state," says Michael 
Smellie, senior VP of BMG Enter- 
tainment International Asia/Pacif- 
ic, who announced the appointment 
(BillboardAiOi^fiR, OcL 26). "ThLs 
is not a bad time to have an out- 
sider's perspective." Appointing 
someone from outside the music 
industry to head a major label is 
extremely rare in .lapan. 

Tashiro, who has an extensive 
marketing background and takes 
the company reins Sunday (1), 
enters a music business experienc- 
ing a slump in a country dealing 
with recession. 

Smellie estimates that music 
sales are down industry- 
wide compared with the previous 



year, despite the more optimistic 
spin of official production statistics. 
He notes that every major record 
company — including market leader 
Sony Music Entertainment (Japan), 
which suffered a dramatic 88.4% 
decline in net profits in the March- 
September first half (see story, 
page 8) — is being forced to adapt 
and find more efficient ways of 
operating, including cutbacks. 

"You can see changes in all 
aspects of the business," says 
Smellie, who has been through com- 
parable circumstances in previous 
posts at BMG and PolyGram. "The 
business is Westernizing but in a 
Japanese way That's going to con- 
tinue in a difficult market" 

Tashiro, 55, was most recently 
U.S.-based president of lEI Corp., 
a unit of Imperial Enterprises, a 
direct marketing firm he founded 
17 years ago. Prior to that, he 
worked for Franklin Mint in the 
U.S. and .lapan, as well as at Jardine 
Matheson and Shiseido Cosmetics. 

Smellie .says that the deci.sion to 



recruit fmm outside the music busi- 
ness was made possible by the 
e.\tensi\e inside experience of BMG 
Japan executives such as Fun 
House presidenUAriola Japan man- 
aging director Kazunaga Nitta and 
Arista Japan managing director 
Jack Matsumura. 

"We felt comfortable with their 
knowledge of the record industry, 
so we weren't so worried about 
going outside," he says. 

Tashiro's U.S. experience is an 
important asset continues Smellie. 

"All the senior management of 
BMG Japan are now biciiltural," he 
says. '"They have the ability to 
understand the needs, priorities, 
and perspectives of Western share- 
holders." The company will be more 
integrated into the BMG world, 
according to the Asia/ Pacific chief. 

"It will become much more part 
of the international Bertelsmann 
group," he says. 

To reach this stage, BMG Japan 
has already been through consid- 
(Continueil oti ixige 117) 



MasterCard To Spoosor Brit Awards 



BY DOMINIC PRIDE 

LONDON — A new sponsorship deal 
with the credit card company Mas- 
terCard will help the Brit Awards 
reach a w ider audience and under- 
pins plans for a .second yearly show, 
its organizers say. 

The three-vear deal, announced 
Oct 26 (BillboanUWfetm. Oct 22), 
will see close to 2 million pounds 
($3.4 million) invested in the show. 
MasterCard replaces PolyGram- 
owned mail-order company Britan- 
nia Music, which has sponsored the 
event for the last 10 j'ears. 

The move is likely to encourage 
retailers, who have privately been 
unhappy about giving store space to 
promoting an event sponsored by a 
rival sales medium. 

Paul Conroy, chairman of the Brit 
Awards Committee for the British 
Phonographic Industry and chair- 




man of Virgin Records U.K., says. 
"There was no real bad feeling, but 
Britannia was Britannia. The retail- 
ers are very happy with this deal." 

The switch from a national-based 
sponsor to a global brand is a sig- 
n i f i c a n t 
step for the 
awards, 
which are 
syndicated 
internation- 
ally, and it could signify more inter- 
national tie-ins for promotion. 

MasterC'ard's brand and strong in- 
store presence will allow many more 
synergies at the retail level, the 
details of which remain to be dis- 
cus.sed, says Conroy. Discounts and 
incentives for MasterCard users are 
ideas going into the melting pot at 
present he says, stressing that noth- 
ing has been agreed upon. 



"But it means more people are 
going to know about the Brits from 
opening their credit card bills," he 
says. "The new sponsor, with a more 
serious image, al.so fits the show's 
changing image, says Conroy; "The 
Brits have grown up." 

Rita Broe, MasterCard's regional 
head of marketing for the U.K. and the 
Republic of Ireland, says the company 
Is planning, together with the banks 
that use its services, "a program of 
music-related marketing activities to 
maximize this sponsorship fully." 

For the Brits '99, the same pro- 
duction team has been appointed. 
Lisa Anderson remains executive 
producer, while the show will be pro- 
duced by Initial Film & TV with Mal- 
colm (jerrie as executive producer. 
For the second year running, the 
event will be held in the London 
(CoJitinued on page 20) 





EXECUTIVE TURNTABLE 









RECORD COMPANIES. Garson Foos is 

promoted to senior VP of marketing 
at Rhino Records in Los Angeles. He 
was VP of marketing. 

Tom Storms is named VP of 
A&R at Atlantic Records in Los 
Angeles. He was director of A& R at 
Polydor/A&M. 

David J. Urso is named head of 
promotion at Private I Records Inc. 
in Los Angeles. He was owner of Mu- 
sic Business Consultants. 

John Phillips is promoted to VP of 
marketing at Sony Wonder in New 
York. He was senior director of mar- 
keting. 

William Roberts Ls named VP of 
finance at Trauma Records in Los 
Angeles. He was director of finance 
at EMI Music Publishing. 

Amy Finkle is promoted to VP of 
creative operations and multimedia at 
Arista Records in New York. She was 
senior director of creative operations. 





John "Stewart" Biondolillo is 

promoted to director of alternative 
promotion. East Coast, at Elektra 
Entertainment Group in New York. 
He was manager of alternative pro- 
motion. 

Universal Records in New York 
promotes Lisa Hirsch to manager of 
artist relationsAnternational liaison. 
She was promotion coordinator 

Thump Street Records in Pomona, 
Calif., names Rick Aaron VP of 
A&R. He was VP of A&R at Menes 
Records. 



RCA Label Group promotes R.G. 
Jones to manager of marketing re- 
search and Andrew Stines to 
administrator of recording services 
and appoints John Johnson admin- 
istrator of A&R and Carole Ann 
Mobley director of A&R. They 
were, respectively, administrator of 
national promotion, administrator of 
recording services, product manag- 
er at Barbara Orbison Enterprises, 
and director of A&R at Starstruck 
Entertainment 

V2 Records names Randy Smith 



Southwest regional promotion rep in 
Dallas, Bryan Geronimo mid-At- 
lantic regional promotion rep in 
Philadelphia, Gaiy Franklyn Detroit 
regional promotion rep, Mark Rose 
Northwest regional promotion rep in 
Seattle, Ted Hoekstra Chicago 
regional promotion rep, Lorren Cor- 
nelius St LouLS regional promotion 
rep, and Tim Wallen San Francisco 
regional promotion rep. They were, 
re-spectiwely, Southwest regional pro- 
motion rep at Giant/Revolution 
Records, national director of top 40 



BIONDOUaO HIRSCH 

promotion at Giant/Revolution, re- 
gional promotion rep at DGC/CJeffen, 
promotion manager at Sony/550, 
CJhicago promotion rep at Interscope, 
Midwest promotion manager at 
DGC/Geffen, and San Francisco 
regional promotion rep at Capitol. 

RELATED FIELDS. Barbara R. 

Goodman is named director in the 
global media at A.T. Kearney Exec- 
utive Search in New York. She was 
VP/practice head at Raines Inter- 
national. 
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BEEGEES 



ONE NIGHT ONLY 

Experience the event. 
The historic 1997 Las Vegas concert captured live and broadcast around the world... 
A definitive collection of their greatest hits plus rare performances. 
Available for the first time on a single disc featuring 24 tracks (over 78 minutes of music)! 

Including: Islands In the Stream, Heartbreaker, Grease, Guilty, Immortality - featuring Celine Dion, 
(Our Love) Don't Throw/ It All Away-- featuring Andy Gibb 
and more! 

SEE THE CONCERT AGAIN ONLY ON HD© 
11/7, 10, 21, 28 AND OVER THE CHRISTMAS HOLIDAY 

AND TUNE IN FOR THESE BEE GEES SHOWS ON 1 

STORYTELLERS -- TUESDAY 1 1/3 AND WEDNESDAY 1 1/1 1 
BEHIND THE SCENES WITH ANDY GIBB - TUESDAY 11/3 AND SUNDAY 11/8 
LEGENDS - DEBUTS THIS WINTER 

ONE NIGHT ONLY PLAYED TO HUGE INTERNATIONAL CHART SUCCESS IN ITS FIRST THREE WEEKS OF RELEASE! 
UK #4, AUSTRIA #1. SWITZERLAND #2, GERMANY #7, IRELAND #4. FRANCE #8. EUROCHART #3 

HEAR & SEE THEIR CONCERT LIVE FROM SOUTH AFRICA ON NOVEMBER 2BTH AT ALL WAL MART LOCATIONS. SEE STORE FOR DETAILS 

WAL-MART 

WWW.beegeeS.net eiSSS PstrttorUd lUll.Man>iiaauredandMarUtedb)AWItacorts.lK,aPDlrGiamc«n|»MF. U n^ns resarvwL 
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RAP/HIP HOP 




■I T i 



Here's your opportunity to join Billboard in celebrating a year of 
successes for rap and hip hop. All the hottest music, talent and culture 
will be spotlighted. Let our readers know that you are a player in one of 

today's hottest scenes. 



I i i ■ riTi 

Contact: 
Michael Lewis 212.536.5008 



J JJ !_J 



ISSUE DATE: DEC 5 
AD CLOSE: NOV 10 



LYNRYD I 
SKYNRYD I 

For 25 years, Lynrvd Skynn,'d 
has been rocking the world. 
This spotlight will chronicle 
the history of the band from 
its high school roots to 
present day. Be a part of 
this Billboard tribute to a 
legendary band. 

ISSUE DATE: DEC 5 
AD CLOSE: NOV 10 

Adam Waldman 
212.536.5172 



SOUNDS OF THE CITY: 
NASHVILLE 



.Nashville is a city all music 
lovers can call home. From 

the Grand Ole Oprj' to 
backyard bands, all the city 
is a stage. And if you are a 
player, you need to be a part 
of this Billboard spotlight. 
Call today to join the 
city celebration! 

ISSUE DATE: DECS 
AD CLOSE: NOV 10 

Amy Bennett 
615.321.4297 



WALTER AFANASIEFF 
10 YEARS 



h 



Billboard salutes acclaimed 
producer Walter Afanasieff as 
part of our continuing produc- 
er series. This special tribute 
will highlight this revered pro- 
ducers' accomplishments of 
the past 10 years. Don't miss 
this opportunity to send a con- 
gratulatory message. 

ISSUE DATE: DEC 12 
AD CLOSE: NOV 17 

Pat Rod Jennings 
212.536.5136 



-4 



UPCOMIISTG SPECIALS! 



SWTDEN ■ Issue Date: Dec. 12 



• .\d Close: .Nov 


17 














WXR IN MUSIC • Issue Date 


Dec. 26 • 


M Close: Dec. 1 




























Issue Date: Dec. 19 


• .\d Close: Nov. 20 






mR IN VIDEO Issue Date: 


Jan. 9 • Ad Close: Dec. 15 



New York 
212.536.5004 



Los Angeles 
323.525.2307 



Nashville 
615.321.4297 



London 
44.171.323.6686 
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POP'ROCK'R 



RAP'DANCE'COUNTRY'LATIN-CLASSICAL'JAZZ-PRO AUDIO 



Silvertone Issues 
Guy/Wells' Last Gig 



BY CHRIS MORRIS 

LOS ANGELES— The last con- 
cert performances by Buddy Guy 
and Junior Wells, 
one of the most 
enduring pairings in 
blues history, will see 
the light of day Nov. 
10, when Silvertone 
Itecords releases the 
all-acoustic "Last 
Time Around — Live 
At Legends." 

The album was 
recorded March 22- 
2:j,19«i, at Legends, 
the Chicago Loop club operated by 
guitarist/vocalist and 1993 Bill- 
board Century Award honoree 




GUY. LEFT. WITH WELLS 



Guy. It marked the last formal 
appearance by Guy and harmoni- 
ca player/vocalist Wells, who died 
in January after a 
long struggle with 
cancer (Billboard, 
.Ian. 31). 

Guy and Wells, 
who were partnered 
together onstage and 
in the studio for near- 
ly 30 wars, were one 
of the most explosive 
combinations in 
blues. "Every time 
we'd play together, 
we both was full of fire," Guy re- 
calls. "Every time they saw us to- 
(CantiuHvd on jxiqc J7) 



Polka Is Focus Of Heritage 

Cleveland Imprint Issues 'Heroes' Set 



BY JIM BESSMAN 

NEW YORK— Cleveland Interna- 
tional Records president Steve 
I'opovich has launched 
a .sister label, Our Her- 
itage . . . Pass It On, to 
reflect the music of 
what he calls Ameri- 
ca's "ethnic Midwest." 

Just out are the new 
line's debut releases, 
"Here Come The 
Polka Heroes Volume 1 
(The Greatest Polka 
Album Ever!!!)," a 
multi-artist compila- 
tion, and "Rocco Scot- 
ti With The Rome Symphony," an 
album of standards by the beloved 
former Cleveland Indians "Star- 




3RAVE COMBO 



Spangled Banner" singer that in- 
cludes his rendition of the national 
anthem. 

The polka collection 
continues Popovieh's 
long-running crusade 
on behalf of the ethnic 
dance music genre and 
'"-^ encompasses virtually 
the entire spectrum of 
polka styles. 

"If anybody wants 
to know about polka, 
this is the definitive 
album to buy," says 
Popovich, noting its 29 
featured artists, 74 
minutes of music, midline price point 
of $13.98, and contact information 
(Continued on pa/je 99) 




PBS Label 
Bows With 
Maocini Set 

BY JIM BESSMAN 

NEW YORK— The recently 
launched PBS Records has a fitting 
debut album in pop vocalist Monica 
Mancini's self-titlud .set, due Nov 17, 
which features songs by her father, 
the late composer Henry Mancini. 
As the concept behind the label (a 
joint venture be- 
tween PBS and 
Warner Bros. 
Records) calls for 
albums with com- 
panion PBS per- 
formance spe- 
cials, the disc will 
be accompanied 
by "Monica Man- 
cini ... On Record," which will air 
on PBS stations nationally during 
the network's December pledge 
drive. 

The program was taped before an 
audience at the University of Cali- 
fornia, Los Angeles' Royce Hall, 
since Henry Mancini donated many 
of his famed film scores to its music 
school. Besides 

O Monica's perfor- 
mances, the pro- 
gram features 
interviews with 
Mancini family 
jPBS ReconlS" friends, including 

i 11 I Julie Andrews, 

Quincy Jones, 
Jack Lemmon, Paul Newman, Blake 
Edwards, and Andy Williams; she 
also duets with -Johnny Mathis on 
"Dreamsville," which the two re- 
corded for her album. 

While the album — her first — and 
TV special introduce Mancini as a 
solo artist, she has long been a pro- 
lific studio and backup singer, hav- 
ing started at age 4. Now in her 40s, 
(Continued on page 27) 



Cox Heeds Diva Calling 

Singer's Arista Set Makes Crossover Splash 



BY MICHAEL PAOLETTA 

NEW YORK— What becomes a diva 
most? According to Ari.sta artist 
Deborah Cox, a diva is someone who 
is incredibly confident, exudes femi- 
nism, and wears it 
all the time. 

"I would call 
myself a diva in 
training," says the 
singer. "There are 
so many incredi- 
ble divas that I'w 
got to watch and cox 
learn from. IHget 

it down— just giw me a year or two." 

It has been three years .since the 
release of Cox's gold-certified 
debut on Arista; the self-titled 
album spawned a string of R&B/ 
pop/dance crossovers, including 
"Sentimental" and "Who Do II 
Love," which have sold 3.53,000 and 



;nt, exudes femi- 

0 



.5.54.000 units, respectively, accord- 
ing to SoundScan. 

Now Cox is inching still closer to 
that much-coveted diva status with 
her sophomore album, "One Wish," 
which already 
^^-^i:;-^ has scored a 
iJO^T crossover hit 
nLril with its first sin- 
SEEKERS "Nobody's 
»T ^P-dToBe 

" "When I first 

heard the demo I 
just knew that I had to record it," says 
Co.\. "It had such a liw! .sound t« it, as 
well as a gospel feel that it truly 
inspired me. For me, this song was 
such a no-brainer to record." 

Apparently, "Nobody's Supposed 
To Be Here" is alsai a no-brainer add 
at radio, where the song's strong 
(Continued on t^qe 20) 




Monster Masks. The members of A&M's Monster Magnet cover up with the 
Heatseekers T-shirts given to Ihem when their album "Powertrip" reached the 
No. 1 spot on the Heatseel<ers chart. The rock group, which is in the midst of a 
tour with Hob Zombie, played Oct. 28 in New York. Meanwfiile, ASM is gearing 
up to serve radio with the title track as the follow-up to the band's mainstream 
rock hit "Space Lord." Joseph Kahn. who shot the well-received video for 
"Space Lord." returns to direct a clip for the new song. Pictured before a taping 
of "Penn & Teller's Sin City Spectacular." in the back row, from left, are Phil 
Caivano, Ed Mundell, and Tim Cronin. In the front row, from left, are Dave Wyn- 
dorf. Jon Kleiman. and Joe Calandra. (Photo; Shawn Murphy) 



R U S 



different stages • live 




SPECIALLY PRICED - 3 discs for the price of 2 

2 CDs recorded live in 1997 plus a full bonus CD recorded live in 1978 
at London's Hdmmersmith Odcon 
33 sung» - over 3 hours of music, with a special cnhiincod 
CD-ROM component 



Pttiduccd by Gcddy Lcc dnd Paul Nimhiicid 
Management: Rjy l~>.inni(rU for 
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Artists & Music 



Acoustic Scenes Nurturing New Writers 

k Revival Of Coffeehouse Forums Offers Support Out Of Tlie Spotlight 



BY LARRY FLICK 

NEW YORK— Before discovering 
the Writers' Cirele, Jim Brandmey- 
er almost gave up making music. 

Based in Seattle, the fledgling folk 
singer/tunesmith was finding it in- 
creasingly difficult to stay focused 
and motivated in a city that he says 
hasn't always nurtui'ed his creative 
vision. 

"For a city regarded for having 
such a tight-knit musical community, 
it's an e-xtj-aordinai-ily isolating place 
to be if you function outside the dom- 
inant sound of the scene," he says. "I 
was having such a hard time getting 
any kind of positive attention that I 
found my.self seriously questioning 
my music." 

But then he .stumbled upon the 
Writers' Circle, a monthly showcase 
of left-leaning un.iigned acoustic 
artists at Bill-I3ob's. a local coffee- 
hou.se. "Not only did I find the emo- 
tional support and validation I des- 
perately needed as an artist; I found 
a terrific avenue of testing my 
songs," he says. 

The Writers' Circle is one of about 
a dozen grass-roots forums for bud- 
ding acoustic-oriented artists that 




BRANDMEYER 



have popped up around the U.S. in 
the past year. Largely based in Mid- 
western cities, all of them provide 
performance opportunities during 
which unsigned 
artists are also 
encouraged to 
sell homemade 
cassettes or CDs. 

"It's a win-win 
situation for both 
sides," says Bob 
Thornton, talent 
coordinator for 
the Writer.s' Cir- 
cle. "Our patrons get great enter- 
tainment, and the artists get an atti- 
tude-free place to play. We don't play 
games with artists the way a lot of 
other clubs do. Our goal is to be a 
humane showcase alternative." 

As Milwaukee singer/songwriter 
Jenni Ma.\ sees it, these forums also 
let artists pursue their music with- 
out "migrating to overcrowded cities 
like New York and Los Angeles 
before they're ready to." The 22- 
year-old folkie has become a fixture 
at the Acoustic Alchemy, which fea- 
tures up to 12 new artists each month 
at Corky's, a local bar. 



Columbia's Corey Hart Paiots 
His Pop With Shade Of 'Jade' 




NEW YORK— Coi-ey Hart is finally 
content with the sound of his own 
voice. 

He calls ".Jade," his first album in 
more than two years, the "best-.sung 
record of his career" — a declaration 
that would normally be dripping 
with bravado, were it not for the self- 
deprecating 
remarks Uiat ful- 
lorw. 

"I cringe when 
I listen to some 
of my older rec- 
ords," he says 
with a shy grin. 
"1 was a sloppy 
singer when I 
first started. I 

didn't have the control over my voice 
that I have now. I listen to this new 
record, and 1 can hear the growth 
and restraint — and that makes me 
proud." 

The Columbia Canada collection, 
due in stores in that country Nov. 24, 
displays more than new vocal 
nuances from the artist who rose to 
teen-dream heights during the '80s 
with ditties like "Sunglasses At 
Night" and "Never Surrender" With 
its lively, rock-framed instrumental 
context, the project also reveals a 
formidably matured tunesmith 
whose knack for crafting immedi- 
ately infectious pop hooks is now bal- 
anced with worldly, more philosoph- 
ical lyrics. 

"As with my past albums, 'Jade' is 
a reflection of my life, which has 
changed quite a bit over the last few 



years," he says, referring to the 
birth of his daughters India and 
Dante and his move from Canada to 
Nassau, Bahamas. "It's given me a 
fresh and extremely positive per- 
spective." 

And that perspective has given 
songs like "So Visible (Easy To 
Mlss)," the album's first EngUsh-lan- 
guage Canadian single, a solid eom- 
petiUve edge. Since going to English- 
language Canadian radio Oct 19, the 
track has gotten widespread out-of- 
the-box pop and AC airplay — most 
notably from CKFM (Mix 99) Toron- 
to. 

"It's a great tune that our listen- 
ers are responding to quite well," 
says Wajme Webster, mu.sic director 
at the station. "He remains an ex- 
tremely vital artist." 

Columbia Canada has also shipped 
"La-Bas," a faithful cover of Jean- 
Jacques Goldman's 1985 hit, to 
French Canadian stations. That 
track features duet vocals by Hart's 
significant other, French Canadian 
artLst Julie Masse. 

"It was completely natural for us 
to sing together, even though the 
song is miles away from our experi- 
ence as a couple," says Hart of Gold- 
man's tear-jerking tale of a young 
man leaving the love of his life in 
order to conquer a "brave new 
world." 

Hart was inspired to record the 
song after a 1996 tour during which 
he would close with the French pop 
standard "Interlove." "The audience 
(Continued on page 22} 



Other singer/songwriter forums 
around the U.S. include the Song- 
writer Series at A Different Light in 
New York; Tune Alley at the Corn- 
bluth Inn in Fort Worth, Texas; New 
Arti.st Gathering at Mickey's in Des 
Moines, Iowa; and SongFest at the 
Dive in Denver 

In addition to Utc showcasing, sev- 
eral forums are al.so geared toward 
disseminating industry information 
and offering networking opportuni- 
ties with A&R executives. 

The Songwriters' Forum at Bor- 
(Contiuited on pufje 22) 




Art Rockin'. Danielle Howie, center, leads her band, the Tantrums, through a 
recent show outside the Museum of Art in Columbia, S.C. Sponsored by WARQ 
Columbia, the event drew more than 1 ,500 people. It was the latest stop in an 
ongoing tour in support of the act's fine Daemon Records debut, "Do A Two 
Sabel.' Future gigs include a Thursday (5) showcase in New York featuring 
labelmates Terri Binion, 3-Finger Cowboy, and Bellaluna — as well as Daemon 
founder/president Amy Ray of Indigo Girls. 



More Xmas Music From Traos Siherian 
Orchestra's 'Attic'; Mercury Has A Beauty 



'TiS THE SEASON: If Lava/Atlantic president 
Jason Flom's enthusiasm alone could sell records, 
Trans-Siberian Orchestra's (TSO) two Christmas 
albums would have already sold millions of copies. 

As it is, TSO's first project 1996's "Christmas Ew & 
Other Stories," was just certified gold, and the Oct. 20 
release, "The Christmas Attic," is off to a strong start 

TSO is the brainchild of Paul O'Neill, former mem- 
ber of Savatage, who combines orchestral elements 
with guitar-driven rock to produce holiday music with 
an edge. "The Christmas Attic" is part two of a trilo- 
gj^ being developed by O'Neill that wraps traditional 
Christmas melodies around story 
lines developed by the artist. A 
number of guest vocalists con- 
tribute to the project, while the 
story arc is detailed in the liner 
notes even for the instrumental 
numbers. 

"What's happening is that TSO 
is establishing itself as a franchise 
act," says Flom, noting that 
"Christmas Eve & Other Stories" 
was one of last j'ear's top holiday- 
themed sellers. "What we've seen is that program 
directors the first year would spin 'Christmas Eve 
Sanyevio \2m' [based on "Carol Of The Bells") the la.st 
few days before Christmas, and then last .year they 
added it earlier because they've seen the reaction." 

Therefore, Lava is continuing to promote "ChrLst- 
mas Eto & Other Stories," from which "Christmas Ev« 
Sarsyevo \2/2A" is taken, with "The Christmas Attic." 
Additionally, a radio single to all formats other than AC 
will feature "Christmas Eve Sarajevo 12/24" and 
"March Of The Kings" from the new album. AC radio 
will get "Christmas Eve Sarajevo 12/24" with the gen- 
tler "Christmas Canon," based on Pachelbel's canon. 

"AC is an area where we haven't gotten a lot of expo- 
sure in the past because some of the music has guitars 
and is a lot harder than what AC usually plays," sa.vs 
Flom. He admits that some retailers are confu.sed by 
the strateg}'. "People don't understand why we're focus- 
ing on the first album when the second one is coming 
out but what we're seeing is that people who bought 
the first album earlier are now buying the first one as 
a gift for someone and are buying the second one for 
themselves. People buy Christmas albums in bunches. 
Thus gives us the ability to capitalize on co-op adver- 
tising and on the TV exposure for both albums." 

Among the TV appearances slated are a Dec. 1 1 
"Late Night With Conan O'Brien" performance, as well 
as features on CNN's "Worldbeat" and "Showbiz 
Today." An updated video for "Christmas Eve Saraje- 
vo 1^24" will feature images of the century's biggest 
events. The two previous clips for the .song highlight- 
ed events from 1996 and 1997 and received consider- 




by Melinda Newman 



able attention from VHl and MTV 

The third installment in the trilogy is slated for 
Christmas 2000. For Flom, the dream — and expecta- 
tion — is that the albums will eventually sell millions. 
"Why not?" he asks. "There's no reason why they 
wouldn't unless they cancel Christmas." 

It'S a BEAUTIFUL THING: Jim Fouratt has 

formed Beauty Records, a new Mercury imprint He 
remains a VP of A&R at Mercuric Initial signings are 
alternathB singer/.songwriter David Clement and Long 
Island, N.Y., trio Sidedoor Johnnies. Additionally, 
Beauty will handle Mercury act 
Bush Tetras and Manchester, 
England's Vietnam Inc., a group 
signed to (Jerman PolyGram im- 
print Motor (better known as 
Rammstein's home base). 

The label will use nontradition- 
al means for marketing and pro- 
motion, with a strong reliance on 
new technologies, including the 
Internet. Distribution will be 
decided on an act-by-act basis, 
vsith both Clement's and Sidedoor .lohimies' 1999 releas- 
es slated to go through PolyGram's independent distri- 
bution arm. Independent Label Sales. Independent 
marketing, publicity, and promotion sources will be used 
to supplement Fouratt's and Beauty A&R coordinator 
Bonnie Thurston's efforts. If acts reach a certain level, 
Mercurj''s promotion team w ill step in to work the act. 

"How do you develop talent in the late '90s, when 
everything is so based on those first four weeks at 
radio'? Beauty came out of that question," says Fouratt 
Clearly, starting any new venture with Mercury par- 
ent PolyGram's merger with Universal looming is 
fraught with tension, but Fouratt is forging ahead. 
"This deal has been in the works for over nine months. 
[Mercury Records Group chairman/CEO] Danny 
Goldberg gave it to me prior to all the merger stuff 
and told me to keep working on it," sa.vs Fouratt. 

"What I tell the developing artists I'm working with 
is they should pay attention to what they ha\"e some 
control over, which is making the best record they can 
make," he continues. "What's going to happen? I don't 
know. [Universal Music Group chairman) Doug Mor- 
ris isn't calling me, but we're making great records." 

StUFF: Mariah Carey's "#l's," a greatest-hits set 
coming from Columbia Nov. 17, will feature four new 
potential chart-toppers from the singer In addition to 
13 No, 1 tracks, the collection includes her duet with 
Whitney Houston from the "Prince Of Egypt" set 
"When You Believe"; "I Still Believe" (I'm sensing a 
theme here); "Sweetheart"; and "Whenever You Call," 
a duet with Brian McKnight. 
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1.800.856.4244 
www.impacgroup.com 



'n the history of entertainment packaging! 
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Introducing IMPAC Group 



How We Make Your Life Easier 



How do you produce packaging for the 
Titanic Limited Edition gift box that meets 
ISO standards in thirty-nine different coun- 
tries, in twenty different languages, all with- 
in two months? 

It takes planning. It requires superior 
service. It necessitates creativity. And it 
demands synergy. 

A project of this magnitude is probably one 
of the most stressful experiences an art direc- 
tor/project coordinator can face. Regardless 
if it's CD, CD-ROM, or home video packaging, 
in order to make life easier, an IMPAC consul- 
tant creates a plan to take you through the 
entire production process from start to finish. 



Who We Are 

IMPAC Group, consisting of AGI Incorporated, 
Klearfold, Tinsley Robor and Van de Steeg is a 
leader in the design, manufacture, and 
marketing of premium-quality, value-added spe- 
dalty packaging for multiple consumer product 
categories, with emphasis in the entertainment, 
cosmetics and personal care arenas. 

Recently, IMPAC announced the acquisition of 
Tinsley Robor, the leading supplier of printed 
packaging for the European music and multi- 
media markets, including CDs, CD-ROMs, 
DVDs, video and other media. The agreement 
significantly enhances IMPAC's presence in 
Europe, including the addition of manufactur- 
ing facilities in the U.K, Ireland, The 
Netherlands and Austria. 

"By strengthening relationships with shared 
customers, cross-selling each other's services 
and products, and sharing best practices, 
IMPAC has successfully integrated its core 
business and achieved a level of synergy 
previously unmatched in the industry. " 

Richard Block, 
President & CEO, 
IMPAC Group 



What We Do 

IMPAC Group endeavors to provide customers 
with an extremely high level of service and 
top-quality innovative products. With more 
than 15 manufacturing fticilities and a world- 
wide licensee network, we've built a solid 
reputation as a technological, managerial and 
industrial leader. 

"We excel at solving problems other 
companies can't handle. " 

Richard Oppenheimer, 
Executive VP, 
IMPAC Group 



By identifying and maximizing strategic 
opportunities in a variety of areas, IMPAC 
Group has become one of the world's largest 
suppliers of printed packaging for the music, 
multimedia and home video markets. That 
means if you're an art director with a 
r/ton/c-sized project, our detail oriented 




business is 



global^, 
you need a 

globa^ 
packaging 
company. 



the process will enable customers to produce 
smaller orders more frequently, ultimately 
improving effidency and decreasing shipping 
and storage costs. 

This technology will enable calibration across 
all equipment to generate jobs simultaneously 
around the world, redudng production issues 
related to the traditional printing process. 
Now all the necessary elements can be printed 
simultaneously at multiple fadlities in different 
countries with drastic reductions in the cur- 
rent production variables. 

"With computer-to-plate printing the 
results are sharp and images retain the 
finest details. " 

Kathleen Blakistone, 
Print Consultant, 
IMPAC Group 



Future Growth For IMPAC Group 

In the future, IMPAC Group will acquire com- 
panies that possess a high level of creativity, 
fanatical service and innovative products with 
the highest quality levels in the industry. 

Currently, the company is known for its 
creative involvement with its clients and has 
won two recent Grammy awards for packaging 
with Rhino's Beg, Scream & Shout, Rhino's 
Titanic, and the Premier Print Award for Fox 
Home Video's International Anastasia 
Collectors' Edition Box Set. 



staff will work with you to make sure that 
your project is completed on time and with 
the utmost quality and care in every region 
where you do business. 



Join Us On The Cutting Edge 

"Computer-to-plate" is a new printing process 
that uses innovative, filmless technology to 
produce sharper, clearer images at a higher 
rate of speed. Now the production process 
can begin immediately as files are received 
electronically in digital form and are used to 
make computer plates, instead of having to 
produce film. The artwork for Celebrity Skin, 
the new album from Hole, was the first major 
release to utilize this technology and it has 
been a phenomenal success. 

Brit Davis, Geffen Records Director of Art 
Production says, "The visual advantage of 
direct-to-plate is remarkable." Its also envi- 
ronmentally friendly, which was important to 
the band Hole, who happen to be very 
eco-consdous. Since there is no film, there 
is no silver to dispose of, one of the most 
hazardous by-products of film. In addition. 



IMPAC Group Is Here To Serve You 

Whether ifs collaborating with Geffen Records 
to produce the visual components for 
Celebrity Skin or printing the Titanic 
packaging for Twentieth Century Fox Home 
Entertainment, IMPAC and its subsidiaries, 
AGI Incorporated, Klearfold, Tinsley Robor 
and Van de Steeg have the skill, experience, 
and imagination required to meet all your 
printing and packaging needs. 



^MPAC 
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1.800.856.4244 
www.impacgroup.com 
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Loud Boy's Baroes Stretches But Bo Post-Nyloos Solo Set 



BY CHARLES R. BOULEY II 

LOS ANGELES— On the surface, it 
might appear that Los Angeles-root- 
ed rocker Barnes has regressed in 
his career. 

It was just several years ago that 
he was touring the world with Sarah 
McLachlan, Barenaked Ladies, and 
Jane Siberry. Now, he's more apt to 
be found performing in clubs. The 
switch in gears came after he left his 
slot as a member of the famed Nylons 
and hit the solo trail. In the end, how- 
ever, it was a wise and necessary 
change — as evidenced by his epony- 
mous solo debut. 

Flexing a sound best described as 
U2's Bono meets Prodigy, the Loud 
Boy release — due in stores Dec. 8 — 
offers an array of lyrically biting and 
musically invigorating tracks jjenned 
by the artist with assistance from 
Brad Daymond (Kepublica) and Jim 
Jacobsen (the eeLs). 



Barnes' music is not sugar-coated. 
Set against music blending elements 
of electronica and nx'k, he reflects in 
an often confrontational manner on 
the rigors and anguishes of coming 
of age during the '90s. 

"I sing about experiences," he 
.says. "And I want these experiences 
to mean something to others. They're 
universal — about life, love, being 
accepted, finding one's place. We arc 
more alike than we are different." 

The album is already bringing 
Barnes widespread attention at col- 
lege radio. 

"We're banging the heck out of the 
song 'Boy With A Secret,' " says Jane 
Ropry, assistant music director at 
KRWW San Bernardino. "It has a real 
aggressivie feel that our listeners dig. 
It's a real rebel-yell kind of record." 

The album is also generating inter- 
est in Barnes' unique li\'e shmv, which 
combines musical numbei-s with spo- 
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ken-word passages. 

The artist is handled by famed Los 
Angeles underground promoter Pwi V 
He saj-s he wasn't 
interested in man- 
I aging an artist, but 
"Barnes is the 
" genuine article. 

Once you see 
him or experi- 
ence the music, 
you're hooked." 
BAHNES The roots of 

Barnes' musical 
career stem back to hu; native Toi-on- 
to, where he was nii.sed after his fam- 
ily relocate! from Austria. Upon join- 
ing the Nylons, he was thi-ust into the 



L J 



national spotlight on the strength of 
the hits "Kiss Him Goodbye" and 
"The Lion Sleeps Tonight." Even 
after leaving the group, Barnes be- 
came a regular on MuchMusic as a 
solo artist. He wanted to add more of 
a "punky edge" to his music and 
opted for California. 

ELECTRIC SCENE 

"I had been tx) L.A. several times 
with the Nylons and knew it was 
where I needed to be," he recalls. 
"The music scene for young people is 
so varied, so electric. I knew good 
things would happen here. And, I 
knew that I could start as a cottage 
industry in the music business and 



watch it turn into a mini-mansion." 

While Barnes knows what it takes 
to generate commercial success, he 
claims to hare purposefully swung in 
the opposite direction while record- 
ing his .solo debut. And, in the end, 
there are no radio-minded songs on 
the set. Such overt disregard for 
commercialism may prove to be the 
album's biggest commercial asset 

"There's nothing self-conscious 
about this album," says Marlon Creat- 
on, manager of Record Kitchen, an 
indie outlet in San Francisco. "There's 
a purity here that people will ulti- 
mately respond to. It also doesn't 
hiul that his songs are might}' catchy, 
almost in spite of himself." 




THE MUSIC INDUSTRY AS YOU'VE 
NEVER SEEN IT BEFORE. 

TO THE LIMI'R THE UNTOLD STORY OF THE EAGLES. 

Marc Eliot chronicles the rise, fall, and triumphant revival of 
America's most successful rock and roll band. 
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DEBORAH COX HEEDS DIVA CALLING 

(Continued from page l.i) 



presence has translated into healthy 
sales of "One Wish." 

The album reached No. 94 on The 
Billboard 200 in the Oct. 31 i.ssue, 
making Cox a Heatseeker Impact 
artist; this issue, it climbs to No. 78. 
It entered the Top R&B Albums 
chart three weeks ago at No. 25 and 
climbs to No. 19 this issue. According 
to SoundScan, more than 43,000 imits 
hav'e been sold. 



"We are definitely doing things a 
bit differently with the new album," 
says Lionel Ridenour, senior VP of 
black music at Arista Records. "By 
that, I mean that while we are very 
pleased that Deborah's debut album 
went gold, we feel that that was 
based on a few songs rather than the 
full development of an artist. 

"Because of that, we weren't able 
to go the distance," he adds. "Now 
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"Step up to the mic 
and make music 
your business. " 



we've got a spectacular record, and 
everything is falling into place." 

Noting its momentum, Ridenour 
says that the album has increased in 
sales every week since its Sept 29 
release. "This past week alone we 
sold 15,000 copies, and this should 
only increase as we head into the hol- 
iday season," he says. 

Vinnie Birbiglia, merchandise 
manager of music at the Albany, 
N.Y. -based Trans World Entertain- 
ment, radiates similar optimism. 

"Deborah has always been a great 
singles seller," he says. "But this new 
single will be her breakthrough sin- 
gle. For us, it is her first single that 
is actually selling albums. In fact, last 
week's sales of 'One Wish' were dou- 
ble that of the previous two weeks." 

As for "Nobixly's Supposed To Be 
Here," which was released Sept. 11 
and has sold 152,000 units, according 
to SoundScan, Ridenour says that 
"single sales confirm what radio told 
us; It's a top 10 single in markets 
where it's receiving double-digit 
radio plays." 

StaUons like WBLS and WRKS 
New York, WVAZ and WGCI Chica- 
go, and KKDA Dallas came in strong 
early on. Helping fuel the fire is the 
Darren Grant-lensed video, being 
aired on BET, VHl, and the Box. 

For the week of Oct 1 9-25, Broad- 
cast Data Systems reports that 
"Nobody's Supposed To Be Here" 
received 161 spins at top 40 stations 
and 2,165 at R&B outlets. 

"It's a beautiful song that also hap- 
pens to be a traditional R&B ballad, 
and the public is responding to it," 
says Maxx Myrick, PD at adult R&B 
outlet WVAZ (Z103). 

This issue, the single jumps from 
No. 17 to No. 10 on the Hot 100 and 
from No. 2 to No. 1 on Hot R&B Sin- 
gles. On the club front, the Hex Hec- 
tor remixes of the song reached No. 
1 on the Hot Dance Music/Club Play 
chart in the Oct 24 issue. 

Two earlier Cox songs — "Who Do 
U Love" and "Things Just Ain't The 
Same" (from Arista's "Money T^ks" 
soundtrack) — also reached No. 1 on 
Hot Dance Music/Club Play, in the 
issues of March 2, 1996, and Sept 6, 



1997, respectively. 

"We've been playing [the club 
mixes of] 'Things Just Ain't The 
Same' since December of last year," 
says Andy Shane, music director at 
top 40/dance station WKTU New 
York. "It's been in power rotation at 
the station since May, and it has min- 
imal burn. The song has been an 
absolute home run for the station." 

Shane makes similar remarks 
about the new single. "We've been 
playing it for a few weeks now, and 
early results look like it's going to be 
another strong record for the sta- 
tion," he says. 

On Dec. 11, Cox, who hails from 
Toronto, will perform at WKTU's 
Christmas event. Miracle on 34th 
Street, at the Hammerstein Ball- 
room in New York. 

Prior to that Cox — who is booked 
by both Mark Katz at Renaissance 



Entertainment and Jeff Frasco at 
William Morris and managed by the 
L A-based office of Miguel Melendez 
and Qadree El-Amin — has numerous 
performances and appearances set 
These include a shew Nov. 7 at South 
Amboy, N J.'s Club Abyss and appear- 
ances Nov. 12 on "Lire With Regis & 
Kathie Lee," Nov. 14 at WGCI's 
awards show, Nov. 16 at Essence mag- 
azine's Men's Issue Event and Dec. 4 
at the opening of the Virgin Megas- 
tore in Orlando, Fla. 

Amid all this activity, Cox is 
already thinking about her next 
album for Arista. 

"I have so many ideas, but one 
thing is certain," she says. "It will be 
even more diwrse than 'One Wish.' 
That you can count on." 

AssistaiKe in preparing th is story 
was provided by Chvck Taylm 



MASTERCARD TO SPONSOR BRIT AWARDS 



(Continued from page 10) 

Arena in the city's Docklands area. 

The event will take place Feb. 16, 
1999, with London regional TV com- 
pany Carlton broadcasting a two- 
hour edit of the show nationally on 
the ITV network the next day. 

The assured inrestment will "allow 
us to put extra money into the stag- 
ing," says Anderson, a factor that 
could help increase the show's over- 
seas ratings, a top priority for '99. 
Eagle Rock, which handled sales for 
this year's show, will also be selUng 
the TV rights for the Brit Awards 
1999. 

"We're going up and up in terms 
of the time slots we get" says Ander- 
son. "Everyone keeps coming back 
for repeats." 

A key aim this year will be to get 
a higher presence in the U.S. market 
Last year the awards program was 
shown by ABC in a non-prime-time 
slot and later broadcast on cable by 
MuchMusic USA. 

The new arrangement was made 
by the sponsorship company Music 
Innovations, which was givun a brief 
to find a sponsor by the committee. 



MasterCard came close to the top of 
the list, and its involvement in sports 
and other large events on a world- 
wide level was a deciding factor in 
choosing the credit card brand orer 
other potential sponsors. 

"It's a good thing for music in gen- 
eral that we're doing so well," says 
Conroy. "And also, there's been a 
tremendous swing toward British 
music worldwide in the last few 
years." A deal with MasterCard adds 
weight to plans announced earlier 
this year for a "summer Brits" to 
create interest in music at a time 
when sales normally flag. 

"It's still early days," says Conroy 
about those plans. "Whether it's next 
year or the year after is in the lap of 
the gods." 

The switch in sponsors with the 
Brit Awards is the second change of 
an awards sponsor this year; The 
Mercury Music Prize changed its 
name to the Technics Mercury Music 
Prize after the original backer. Mer- 
cury Communications, changed its 
name to that of its parent. Cable & 
Wireless, and withdrew its support 
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(7l^<Xy<X sings 

Sample her debut CD at 

TOWER RECORDS Listening Stations 

Nationwide in November 

"Ahimsa",the Sanskrit word for non-violence, is a call 
for peace among the world's peoples. Raised in exotic 
Kerala, India, Maya mixes Eastern and Western beats 
with contemporary English lyrics to express her beliefs 
about life, love and the human spirit. 

For more into, e-mail: MMEUl2A@prodigy.com 
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ACOUSTIC SCENES NURTURING NEW WRITERS 



(Continued from page U) 

ders in New York, for example, actu- 
ally functions more as a mini-semi- 
nar, with guest speakers and a panel 
discussion. After quizzing industry 
experts, fledgling arti.st.s are given 
the chance to either perform or play 
one prerecorded song for e\"aluation 
by the featured speakers. 

"Our last forum featured Gordon 
Chambers |who wrote Brownstone's 
"If You Lave Me," among other pop 
and R&B hits], and it wound up run- 
ning more than two hours over the 
time we allotted for the event," says 
Sonja Elise Freeman, who coordi- 
nates the event, held the first Friday 
of each month. "It was informative 
and intimate — and it was so gratify- 
ing to see the energy of everyone 
im-olved." 

So far, these forums haven't gen- 
erated a rush of label interest — and 
that suits many of the artists invohied 
just fine. 

"I'm not necessarily interested in 
that kind of scenario right now," Max 
says. "I prefer to use this as a learn- 
ing experience." 

Lisa Lark, an artist who also reg- 
ularly plays at Acoustic Alchemy, 
agrees. "Odd as it may sound, I'd 
much rather make my mistakes in 
front of an audience at the Alchemy 
than in front of some hotshot label 
rep who would never deal with me 



based on one iffy impression." 

Currently gigging in support of 
"Into The Light," a disc on her own 
Lavalamp Records, Lark adds that 
the true essence of these forums 
would be tainted if they were to 
become an A&R hunting ground. 

"There are so few places for musi- 
cians to play — and I mean that in the 
purest sense of the wwd," she says. 
"It would be such a drag if the ten- 
sion of the business were to rear its 
head here." 

Still, the influx of label interest 
appears imminent. A Different 
Light's SongwTiter Series and Tune 
Alley in Fort Worth have begun to 
draw minor indie-label interest. In 
fact, Tina Alvarado has begun to 



court seTCral regulars at Tune Alley 
for a potential multi-act compilation 
for Houston's Reptile Records. 

"I feel like I've stumbled onto a 
gold mine," she sajs. "I've been going 
to these showcases since they start- 
ed last March, and I've been contin- 
ually amazed at the high caliber of 
talent, I wish I had the bank account 
to snap everyone up before some 
smart major-label guy gets a clue 
and signs them all." 

Until then, artists like Brandmey- 
er are happy simply to show up and 
play. "I've written some of my best 
songs since having discovered this 
outlet," he says. "It's amazing ho«' a 
little support can unlock your brain 
and open you to endless possibilities." 



HART 

(Contivmd from page U) 

response was incredible," he recalls. 
"I would promise [the audience) 
almost every night to find the nerve 
to finally record a French song. It 
was a little intimidating but surpris- 
ingly fun." 

While the singer is happily devel- 
oping stronger ties with his French 
Canadian audience, he's equally 
pleased that "Jade" will be issued in 
the U.S. on 550 Music/Epic next 
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spring. It will be his first release 
here since 1992's disappointing "Atti- 
tude & Virtue" on Sire. The .stateside 
version of the album will likely fea- 
ture seve""! songs from Hart's 1996 
eponymous set — including the top 10 
Canadian hit "Black Cloud Rain." 

He concedes that some of the new- 
found interest here has been trig- 
gered by his participation on Celine 
Dion's album "Let's Talk About 
Love," for which he wrote and pro- 
duced "Where Is The Love" and 
"Miles To Go (Before I Sleep)." 

"It was an incredible opportunity 
that put me on an even footing with 
the label," says the artist, whose 
songs are published by Saphir Music 
(SOCAK). "It also reminded people 
who might have forgotten about me 
that I'm still here — and that I'm still 
capable of writing good songs." 

Before he focuses on reigniting 
U.S. interest. Hart will embark on 
an extensiTC promotional trek across 
Canada that will balance radio visits 
with a handful of live showcases. A 
world tour is being eyed for next 
spring and summer. 

"Basically, we're putting him back 
in touch wiUi people on a grass-roots 
level," says Nat Meranda, managing 
director of Columbia Canada. "He's 
his own best salesman. He's as 
charming as can be, and he's pas- 
sionate about his music in a way 
that's completely contagious." 

Hart, who is managed by Bruce 
Brault, says such passion has come 
easily to him. 

"Creating music and having my 
own family have been my life's pur- 
pose for as long as I can remember," 
he says. "I love writing songs, 
dreaming about love, searching for 
truth and happiness. The.se forces 
have always resonated thi'ough my 
songs." 

The album's rock-edged title track 
.speaks perfectly to those forces. "It's 
a very romantic song," Hart says. 
"Not in the sense of chocolates and a 
candlelit dinner, but in terms of 
where you would go for someone. It 
feels like the heartbeat of this album. 
The other songs work as tributaries, 
flowing to this song as the center — 
the underpinning of the record." 

I.AKRV Pl.ICK 
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* Mail' bonding: The Hollywood love triangle that made "Sleep- 
less In Seattle" such a hit — director Nora Ephron and stars Tom 
Hanks and Meg Ryan — are reuniting for "You've Got Mail," which 
also happens to be a romance story. Given that Epic Soundtrax's 
"Sleepless In Seattle" soundtrack rocketed to the top of The Billboard 
200 and has sold more than 4 million copies since its 1993 release, all 
ears are now on the music from "You've Got Mail." 

Ephron, who ser\'ed as executive producer on the "You've Got Mail" 
album, due Dec. 8 on Warner Sunset/Atlantic, says although the 
movie's music has little in common with that of "Sleepless," the song 
selection for each began with the same premise. 

"When you put music in a movie, you try to find one or two songs you 
can start out with that make you understand something about the 
music you want to use," she says. 

For "Sleeple.ss," those songs were the Joe Cocker version of "Bye 
Bye Blackbird" and Jimmy Durante's rendition of "As Time Goes By." 
Those numbers set the pace for a series of standards performed by 
unlikely artists, Ephron says. 

For "You've Got Mail," the core song is "Tomorrow" from the musi- 
cal "Annie"; Ephron says it's sung "more or less off-key" by an 8-year- 
old in the moNne. 

"We started thinking about songs that were almost a little teeny bit 
children's songs, songs that would work for adults and children simul- 
taneously," she says. 
That mind-set led them to the late singer/songwriter Harry Nils- 
son's "The Puppy Song," which opens the film; 
Ephron says it "has the .same innocence as some 
of the early Beatles stuff." 

The soundtrack also includes tw^o other Nils- 
son songs, "Over The Rainbow" and "Remem- 
ber Christmas," plus a Sin^ad O'Connor read- 
ing of Nilsson's "The Lord Must Be In New York 
City," which takes on a dramatically different 
sensibility from its association with "Midnight 
Cowboy." 

The set also includes a new song by Carole King that she co-wrote 
with Carole Bayer Sager. That song closes the film in precisely the 
mood that Ephron hopes to leave viewers with. 

"It is so simple and charming you could sing it to a child," she says. 
"It has all the innocence that we were looking for in the movie." 
Atlantic will ship 'Anyone At All" to mainstream AC radio early this 
month. 

"Consumers are viewing this as the next logical step of 'Sleepless 
In Seattle,' so we are going to try to pick up where that film and sound- 
track left off," says Darren Higman, VP of soundtracks at Atlantic. 

Higman says Atlantic will be piggybacking on to promotions in the 
works by the film company Warner Bros., which include press jun- 
kets, .screenings in the top markets, and a VHl special. Additionally, 
given the film's title, Atlantic and Warner Bros, are focusing heavily 
on Internet promotions. Atlantic will have a dedicated soundtrack 
area complete with soundelips, links back to the label's site, and direct 
sales on both the movie's World Wide Web site (www. 
youvegotmail.com) and in the "You've Got Mail" area of America 
Online (keyword: You've Got Mail), which made the title slogan 
famous. Nikke Slight, Atlantic VP of new media, says both areas will 
launch in early November and will include contests and other content 
to drive traffic. 

Production notes: BMG label CMC international Records has 
pounced onto the soundtrack scene with the soundtrack to Universal 
Pictures' "Chucky Gets Lucky," the fourth installment in the "Child's 
Play" camp-horror series and the first for the label. The album, 
released Oct. G, contains previously unreleased tracks from Slayer, 
Coal Chamber, kidneythieves, Powerman 5000, and Static-X. 

On Oct. 27, 15 years after the film's debut. Nonesuch released a new 
digital recording of composer Philip Glass' score to Godfrey Reg- 
gio's "Koyaanisqat.si." The new recording contains 20 minutes of music 
that wa.sn't on the original album. 

Road waiTior Dec Snider continues his U.S. tour in support of the 
film "Dee Snider's Strangeland" and its soundtrack. The album, which 
TVT Records released Sept. 29, includes a new track by a reunited 
Twisted Sister, "Heroes Are Hard To Find," plus covers of several 
classic Twisted Sister tunes and new material from Coal Chamber, 
Snot, and Sevendust. 
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lONSTER MASH: For- 
mer White Zombie Sean 
Yseult has undergone a 
netherwTjrldly transformation 
into Deril Doll, the front per- 
son — better .\"ot, front freak — 




Bone Breaker. L.A. local 
ElenI Mandeli's Mr. Jones 
Records debut. "Wish- 
bone." is threatening to 
break from the under- 
ground with strong word- 
of-mouth and critical praise 
(Billboard. Declaration of 
Independents, Oct. 24). In 
addition to contributions to 
films such as the Woody 
Harrelson/Elisabeth Shue 
starrer "Palmetto" and 
"Heavy" with Liv Tyler, the 
artist has recorded songs 
for "Boys" and "Johnny 
Skidmarks." Mandell. who 
is managed by Bill Graham 
Management's Los Ange- 
les office, plays Wednes- 
day (4) at Luna Park in 
West Hollywood. 



of the campy horror/surf act 
Famous Monsters. 

Along with rhythm gui- 
tari.st Katie Campbell (aka 



Vampire Giri) and drummer 
Carol Cutshall (aka She- 
Zilla), the Monsters hare set 
out for notliing less than ™rld 
domination with instant clas- 
sics such as "Murder Beach 
U.S A" "Satan Sends A Rat," 
and "Oui, Mon.sti-e, Oui" from 
their Bong Load debut, "In 
The Night!" 

Though Yseult and the 
gang have been befuddling 
reporters by staging in char- 
acter — a la Spinal Tap — dur- 
ing inter\iews, she 
cut us a break to 
talk about the ins 
and outs of mons- 
terdom. 

"I've always been 
obsessed with hor- 
ror movies," she 
says, "but this was 
really more influ- 
enced by Saturday- 
morning cartoons: 
'Groov.v Ghoulies,' 
'Scoobie IXx),' 'Jasie 
& The Pussycats.' " 

Former partner- 
in-crime Rob Zom- 
bie has been on a 
similar bent with 
his "Hellbilly Deluxe" solo al- 
bum and Zombie a Go Go 
imprint, which includes mate- 
rial from the Bomboras and 
the Gha-stly Ones (Billboard, 
July 25). 

When asked about the 
retro-ghoul jag that was 
apparently running rampant 
through the White Zombie 




Gold Standard. DJ Premier. 
Pete Rock, and other hip-hop 
luminaries sat in on produc- 
tion for "Metropolis Gold," the 
debut album from All City. 
The act, which is made up of 
Greg Valentine and J. Mega, 
hails from Brooklyn, N.Y. 
"Metropolis Gold" is due 
Tuesday (3). 
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camp, Yseult chalks it up to 
happenstance. 

"Yeah, it's funny; that was 
a really weird coincidence," 
she saj's. "Rob and I weren't 
in cahoots at all." 

In fact, in 1994 Y'.seult re- 
corded a Famous Monsters 7- 
inch for the Bellingham, 
Wash., indie E.strus with 
Campbell and another di-um- 
mer. 

At the time. White Zom- 
bie's contract prohibited such 
nocturnal side pro- 
' jects, but Yseult, 
who was experienc- 
ing a fit of stir crazi- 
ness, recorded the 
album on a lark any- 
way. 

When she once 
again felt the itch to 
pen surf songs this 
year, she approachc<l 
Estrus, which had 
too many releases on 
deck to turn "In The 
Night!" around 
before Hallow-cen. 
Bong Load was 
happy to oblige. 
The act. which is 
booked by San Francisco- 
based Easy Action, recently 
completed a series of dates 
with .Man Or Astro-Man'/ 
and is planning a West Coast 
tour for December. 

"There's a high element of 
glamour and a cocktail jet-,set- 
ting thing that goes along 
with the cartoon image," says 



Yseult. "It's a bit like a lounge 
show: Bad jokes are told, hor- 
ror gifts are thrown into the 
audience. It's silly but very 
fun." 

RoADWORK: Big Deal pop 
rock act Splitsville will 




Khaleel Watching. Bob 

Khaleel has dropped his 
Bronx Style Bob moniker in 
favor of his surname for his 
latest project on Hollywood 
Records. "People Watctv 
ing." The album, which 
bows Jan. 12, 1999, is 
showing promise with the 
single "No Mercy," getting 
airplay on Los Angeles sta- 
tions KROQ and KCRW. 
The album features guest 
artists ranging from Fish- 
bone's Angelo Moore and 
Norwood Fisher to Poe and 
former Jellyfish members 
Eric Dover. Jason Faulkner, 
and Roger Manning, 



.spread the infectious grooves 
found on its latest album, "Re- 
jieater," to Cedai- Falls, Iowa, 
No\'. 18; Minneapolis Nov. 20; 
and Lincoln, Neb., Nov. 22. 
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Reviews & Previews 



ARTISTS 



MUSIC 




^ R.E.M. 
Up 

PRODUCERS Pat McCafthy, REM. 
Warner Bros. 47112 

The band that defined college rock — and 
led its spillover into the mainstream in 
the early "908 — approaches the new mil- 
lennium with a record of many firsts: the 
first R.E.M. album without drummer 
Bill Berry, the first uilh co-producer Pat 
McCarthy, and the first with printed 
lyrics. More signifieant, it is the first 
R.E.M. release without a musical 
focus — a record that sounds as if the 
group was sulking all the way through 
it. The few memorahle moments here 
include the catchy rocker "Lotus." the 
Leonard Cohen-derived "Hope," and the 
obvious single "Daysleeper" — the only 
track that harks hack to earlier periods 
in the act's sonic history. Elsewhere, 
"Up" is an,vthing but. An album that, 
depending on the band's future, will be 
remembered as either a denouement or 
an unfortunate — if necessary — indul- 
gence. 

THE COMPLETE RECORDING 
Follies 

PRODUCER: FtoOert Shef 
TVT SouiKttrack 1030 

Stephen Sondheim's brilliant 1971 score, 
a bittersweet flashback to Broadway's 
"Great White Way" years, got a rave 
revival at Millbum, N J.'s Paper Mill 
Playhouse earlier thus year. There are 
several "Follies" albums out there, includ- 
ing a truncated original-cast album on 
Capitol and a concerlized version years 
later from RCA Victor. This two-CD ren- 
dition, featuring a star-studded cast, 
solidifies the masterpiece status that 
"Follies" eiyoys. As a bonus, eight 
delightful songs that were dropped from 
the 1971 production — many of which have 
made appearances on other Sondheim 
releases — are part of this album's finale 
in their original orchestrations by 
Jonathan Tlinick, who conducts the pro- 
ceedings. 



^ FAITH EVANS 
Keep The Fifth 

PRODUCERS: failh Evam. Diners 
Bad Soy/Arista 73016 

Faith Evans has the kind of voice that 
soothes the soul. Her sophomore album, 
"Keep The Faith." fully e.xpands on her 
debut, proving that a true vocalist only 
gels better with time. Many of the 
track.** — such as "No Way" and "Lately 
I" — are strong in content yet ."wftened by 
Evans' smooth touch. Others, like the 
infectious, would-be dance track "Love 
Like This" and the autobiographical 
"Life Will Pass You By." offer candid 
insight into the mind-set of an artist who 
seems to be mindful of her future. Other 
note\\'orthy tracks include the romance- 
driven "Sunny Da>'s" and "My First 
Love." 



COUNTRY 



^ BILLY RAY CYRUS 
Shot Full Of Love 

PRODUCtRS Jcinn KHIon, Keith Slegall 
Menrury Nashville 314-5S8 347 
Billy Ray Cyrus has come a long way 
since "Achy Breaky Heart," and it's a posi- 
tive journey. With "Shot FuU Of Love," his 
sixth album, Cjtus display's a growing 
maturity and emerging musical sensibility. 




5INEA0 LOKAN 
No Mermaid 

PRODUCER: Malcolm Bum 
Interscope 90199 

Emerald Isle singer/songwriter 
Sinead Lohan debuts internationally 
with a gorgeous, sparkling record that 
showcases her crystalline voice, her 
inspired songcrafl, and a refreshing 
approach toward orchest]~ation (the 
latter probably aided by multifaeeted 
producer Malcolm Burn). With 
insights into matters of the heart that 
rival Fiona Apple's searing "Tidal" 
and a pliant voice that lends itself 
equally to forceful rockers and deli- 
cate, breathy ballads, Lohan comes on 
like a veteran of the craft. Highlights 
of a consistently appealing album 
include the title track, which is laden 
with powerful, seafaring images and 
an into.xicating groove; the uptempo 
"Whatever It T^kes" and "Diving To 
Be Deeper"; the rh>thmically sinuous 
"Whether Or Not": and the melodic 
gems "What Can Never Be" and "Out 
Of The Woods." Having moved Joan 
Baez to cover two of her songs and 
Sarah McLachlan to invite her onstage 
during this year's I^ilith Fair, Lohan is 
now poised to carry the torch for a 
country that has >ielded some of the 
planet*.'; best .sounds. An album of 
splendid beauty. 



Keith Stegall, who has quietly become one 
of Nash\ille's most respected and influen- 
tial producers, gives Cjtus a musical 
depth he hasn't showTi before. In addition, 
Stegall — along with "Strawberr}' Wine" 




BECK 
Mutations 

PflODlKlEHS Nigel Go3r«h, Bech Hansen 
DGC 25309 

On his third major-label album, the 
artist who better than anyone else this 
decade has sj-ntheaized the various 
strains that make up cutting-edge 
music — hip-hop beats, creative sam- 
pling, sav\y production, and good writ- 
ing — mutates into a psychedelic song 
purveyor in the spirit of Syd Barrett, 
Donovan, or Elliott Smith. A dark, 
lugubrious album that couldn't be 
more different from predecessors 
"Mellow Gold" and "Odelay," "Muta- 
tions" plays like a bedroom record for 
the disaffected, with self-pitying titles 
like "Nobody's Pdult But My Own" 
and sparse, acoustic textures. Coming 
from a lesser tunesmith, such a career 
detour might not go over with fans, 
but Beck draws from his ample store 
of songwriting talent to come up with 
convincing, passionate numbers like 
the moody "Lazy Files," the countri- 
fied "Canceled Check." the drunk 
waltz "We Live Again," and the catchy 
shuffler "Bottle Of Blues." A master- 
ful plot twist by one of the most adven- 
turous artists in recent memory. 



co-writer Gary Harrison — wrote "The 
American Dream," a dramatic anthem 
that should sen'e Cjtus w-ell. The song 
level throughout is unifoi-mly high, uith 
contributions from such top-level Music 
Row tunesmiths as Bob DiPiero, AJ 
Andei-son, Bob McDill, and Billy Falcon. 
This album should finally disavow Cjtus' 
early reputation as a noveltj' act. 



VITAL REISSUES® 



CHEAP TRICK 

PnOOLKIER: Jack Douglas 

REISSUE PRODUCER Bruce Dciunson 

Epicl«eacy 65572 

CHEAP trk:k 

tn Color 

PHODUCER: Tom Wefman 

REISSUE PRODUCER: Stuce Dickinsoo 

Epic'Legaqr 6S573 

CHEAP TRICK 
Heaven Tonight 

PRQDUCEfl. Ton Werman 

REISSUE PRODUCER Bfi>re D<cHinsoti 

Epic;L«gKy S564S 

With early Cheap IVick. wit met with 
withering volume to produce w ell-nigh 
IK-'rfect iDck'n'i-oll creations, and now the 
band's three i>eot albums (its first Ihreel 
have been remastered and rei>ackage<i. 
Since the original CBS CDs sounded like 
hell and were packaged with callous dis- 
regard for fans, these reissues are long 
overdue — antl in keeping with the quali- 
ty of Legacy's recent refviri>ishments of 
"Live At Budokan" and the "Sex. .Ameri- 
ca. Cheap IVick" boxed set- The 20-bit 
overhaul of "Cheap Trick" provides per- 
haps the biggest sonic thrilLs as that al- 



bum ha» a real lale-'TOs cdgt> that still 
sounds shar]>- A template for Nirvana 
and .-scores of other chart-toppers, tracks 
like "He's A Whore" and "Daddy 
Should've Stayed In High School" are as 
de\'astatingas the most visceral punk 
yet as hummable as the sweetest fjop. 
The first album also iK>s.sesses the most 
inspired bonuses, with "I Dig Go-Go 
Gii'Ls" hilariously subversive and "Lovin' 
Money" a real lost gem. The secontl 
album. "In Color." could have u.'jcd a 
remix to rectify pi-oducm- Tom Werman's 
misguided toning down of Cheap Trick's 
eccentric exTilxTance. but the dLsc still 
sounds better than it e\ er has — and the 
track "Downed" is oni» of tlie band's 
most transcendent moments. The origi- 
nal sound and \iHion of the next album. 
"Heaven Tonight," was lieeper. ;md that 
comes through here, with the anti-sui- 
cide number "Auf Wiedersehen" enough 
to bring Kurt Cobain back from the 
grave. The ur-teen spirit of "Surrender" 
is Cheap IVick at its most resonant, yet 
it sits alongside .-^ongs of equal measure. 
The bonus selections on "In Color" and 
"Heaven Tonight" overlook some key 
ti-aeks, so let's hope Legacy has a Cheaj) 
Trick rarities set in the wwks. 




SHARON RILEY & FAITH CHORALE 
Ufe Is 

PRODUCERS: Roger Ryan, Fred Hammond, SancAe; 
G. Harley 

EMI Gospel 135&B 

Toronto native Sharon Riley and Faith 
Chorale make a dramatic debut, dis- 
plajing both the heart of gospel and 
heads totally in touch with the R&B 
and pop of today. Producer Roger 
Ryan repeatedly finds the perfect 
pocket for Riley and the ;J5-voice 
ensemble, and strong .songs abound. 
Punchy horns punctuate the irrepress- 
ible joy of "Have Your Way," and "I'll 
Keep You In My Prayers" stands stur- 
dily beside the best inspirational bal- 
lads in a long while. Established hit- 
makers FVed Hammond and Sanchez 
Barley, respecti\-elj; lend their distinc- 
tive touches on "God Is With Me," a 
fiinkj; feel-good jam, and the steady 
R&B groove of "Never Gonna Leave 
You." a hook-heavy gem that — like 
most of this head-spinning album — is 
ready and ripe for multi-format, mass- 
market success. 



DANCE 



•k VARIOUS ARTISTS 
Tnnceport 

PRODUCER^ PauiOakeMold 
KinetkJReprise 47120 

In the world of dance music, Paul Oaken- 
fold is a leader. As a remixer/producer, he 
has collaborated with the likes of the 
Rolling Stones and the Sma.shing Pump- 
kins; as a DJ. he has toured with Bjork 
and U2, as well as held dowTi a weekly res- 
idencj' at the legendary Cream in Liver- 
pool, England. Throughout, he has cham- 
pioned a sound that combines progressive 
house, trance, and breakbeat. On "Ti-anco- 
port," bis first mixed CD exclusively for 
America, the British beatmeister has col- 
lected 1 1 of his favorite tracks (by as 
many artists) to create an aural experi- 
ence that is uplifting, symphonic, and 
beat-sawy in ways that are spiritual, clas- 
sical, and fantastical. This dazzling collec- 
tion is bookended by the Dream TVavel- 
er's "Time" and Tt-ansa's "Enen'ate." 
Sandwiched between these two progres- 
sive compositions is Ascension's magniH- 
cently dreamy "Someone." a hard-to-find 
gem that was released in the U.K. in June. 



•k JOE LOCKE QUINTET 
Slander (And Other Love Sonp) 

PRODUCERS. Todd B^rkan. Uatu^to Kimata 
Milectone 9284 

FVom the opening rush of "Song For 
Cables." it is apparent that this meeting 
with New York \ibe ace Joe I>ocke is a hot 
date. "Slander (And Other I^ove Songs)" 
is flush with full-blooded ll,^^CLsm, whether 
it is on Locke originals Hke "Song For 
Cables" and the absorbing title track or 
on such inspired covers as Joni Mitchell's 
"Blue" and Stevie Wonder's "I^iesday 
Heartbreak." The choice of the "Mission: 



Impossible" theme was ill-advised, but 
Locke and company's clich4-wary touch 
on his ballad "Saturn's Child" more than 
makes up for the slight indiscretion. Also, 
honorable mention goes to Vic Juris' appo- 
site guitar, which flows like quicksilver 
throughout. 



LATIN 



ILEGALES 
EnUMira 

PRODUCERS; vafious 
ArtoWBMG 62352 

On its latest album, the Santo Domingo, 
Dominican Republic-based quartet moves 
to expand its audience by iryecting more 
popi'dance elements and smooth vocals 
into its boisterous, good-time rap yams of 
high -testosterone romance. The slink>'. 
cha cha house entrj' "Me Envenena" and 
the chirpy chest-pounder "Enamorao" top 
an uneven package by a group that is 
trading too much of its punchy, musically 
diverse grcKJve for mainstream ap|>eal. 



CLASSICAL 



* SCULTHORPE: COMPLETE QUARTETS. 
VOL.2 

GoMner String Quartet 

PRODUCER- Belinda Webstef 
Tall Popptet 090 

Some of the best music Down Under 
comes from the indie Tall Poppies, with 
the Goldner String Quartet's sur\'ey of 
Australian composer Peter Sculthorpe a 
standout. The second volume features 
Quartets Noa. 10 and 11 {"Jabiru Dream- 
ing"), as well as quartet transcriptions of 
songs and orchestral pieces. A plangent 
mix of naturalism and nostalgia is at the 
heart of Sculthorpe's music, with sounds 
from the outback mingling with half- 
remembered dance-hall tunes. The Kro- 
nos Quartet introduced many to Scul- 
thorpe, yet the Goldner is utterly game. 
Racked in the U.S. by Albany Music. 

ZHOU LONG: THE FLOWING STREAM 
Shinthai Quartet 

PRODUCER; Ramifo Selgad 
DekH 3233 

Subtitled "Chinese Folk Songs And Tone 
Poems," this album features artful tran- 
scriptions and original w orks for string 
quartet by the Beijing-bred Zhou Long. 
All the pieces brim \rith color and are ex- 
tremely accessible, with the Shanghai 
Quartet offering all the idiomatic grace 
one could want. Min Xiao-Fen joins on 
pipa for the ghost opera of "Soul." In a 
thoughtful touch, the e.xcellent liner notes 
come not only in English but Chlne-se. 



CHRISTMAS 



X>HN ELIOT GARDINEIVMOMTEVERDI CHOIR 
Once I Remember 

PRODUCER; NiCholM Parker 
PhHIps 289 462 050 

VARIOUS ARTISTS 
The Colors 01 Christmas 

PRODUCER; Roctxe Bocfianan 
WIndtwn Hill 11368 

VARIOUS ARTISTS 
Celtic Christmas 4 

PRODUCER; Michael O'DomDna.ll 
Wrndham Hill 11367 

VARIOUS ARTISTS 

A Winter Soistice Reunion 

PRODUCf H; Wiiliatu CoiillM 
Windham Hill 11369 

THE GEORGE SHEARING QUINTET 
Christmas 

PRODUCER; John Snyfler 
Wan 34382 

ROB McCONNELL & THE BOSS BRASS 
Big Band Christmas 

PRODUCERS; Rob McConndl. Phil EOwarts 
Concord 14844 



■ I pilUQ* SPOTLIGHT: Releases deemed by the review editors to deserve special attenbon or the basis of musical merit arvj/of Billboard chart potential . VITAL REISSUES. Rereleased altwms of special artistic, archival, and commercial interest, and outstanding collec- 
HLDUmUa tions oi works by ooe or nxire artists. PICKS (^): Newreleasespredictedtohittbetophalf of the chad in the corresponding format. CRITICS CHOICES (A ): Newreieases, regardless of chart potential, hi^ty recommended because of their musical merit. 
MUSIC TO MY EARS(J3): releases deemed Picks which were featured in the "Music To My Ears" column as being among the most significant records of the year. All albums commercially av3ilat>(e in the U.S. are eligible. Send review copies to Paul Vtema, Billboard, 1515 
Broadway, f4ew York, N.Y. 10036. Send country albums to Ch«t FUppo. Billboard. 49 Music Square W . Nashville. TN 37203. Send Latin albums to John Lannert. 1814 Fem Valley Road. Louisville, KY 40219. Other contributors; Irv LWitman (Broadway/cabarefrN.Y.); 
Brad Bambarger (classical/N.Y.): Stafvt GraytMW (jaz^.Y.); Oaborah Evaru Price (contemporary ChrisbarVNashvilfe); Gordon Ely (gospel); John CMUberto (rtewage). 
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POP 



^ MONICA Angd Of Mine ii. lO) 

PRODUCER: Rodney ienkins 

WRITERS R, LawfEfiM, T, PWB 

PUBLISHERS: WB Music/Motown Tunes/Travon Music, 

ASCAP 

AriiU 3575 (CD promo) 

Unbelievable. Not only will this absolutely 
stunning track be rushed onto every top 
40, AC, and R&B station in America in the 
next week or ro. but "Angel Of Mine" most 
certainly will elevate Monica to the next 
level of superstardom. This is the kind of 
track that progrdmmers dream of: a sim- 
plistic, endearing sentiment; first-class 
production; and vocals from one of the 
hottest ingenues lighting up the charts 
these days. It's gorgeous, and Monica 
sounds soulful and mature. This song has 
No. 1 stamped across its heart. Ready, set, 
go! 

^ SEAL Human Beinc» o »i 

PRODUCER; Trevor Hon 
WRITER: Seal 

PUBLISHER: Peffect Songs, BMI 
Wamer Bros. 9540 ICD praiTM] 

Sadly, top 40 radio rarely embraces male 
solo vocalists these days — with the occa- 
sional exceptions of Babj-face, Bryan 
Adams, and Seal. Here's a re-ason to leave 
a light on for the ever-exquisile last 
artist, who serves up a midtempo shuffler 
sure to incite enthusiasm for his upcom- 
ing "Human Being." Like many of his 
prior efforts, this track features lush 
orchestration, acoustic guitars, and 
enough distressed percussion to hint that 
this isn't just another pretty pop song. 
Seal's vocal is at once comforting and pro- 
tective, as familiar as a well-traveled 
friend. Good hook, great voice, and an 
artist the masses have grown to adore. 
Why ask why? 

p- GEORGE MICHAa Outside i4 43) 

PRODUCERS: Gecxge Mchael. Jon DousIk 
WRITER. G. MKhMl 
PUBLrSHER: OKk LeatYy Music 
Epic 41525 [CD pnmo} 

Set against a jubilant disco beat awash 
with strings, cascading electronic beeps, 
and a vocal filled with simple joy, this cele- 
brator>' track could be the one to return 
George Michael to the hearts of the mass- 
es. The track begin.« with a whip of strings, 
a chorus of voice.s chanting, "Let's go out- 
side," and a funky little guitar lick, fol- 
lowcNi by Michael's instantly recognizable 
vocal, sounding liberated and loose. So 
much of his recent material has been 
heavy in l_vric and .short on hook; as a 
result, he's had a tough time getting on 
radio in the U.S. This should begin the 
next era for this keeper of an artist, who at 
last seems comfortable just ha\'ing a little 
fun. A perfect airwave brightener for 
mainstream top 40, hot AC, and rhjthm- 
crossover outlets. FVom the imminent 
"Ladies & Gentlemen. . . The Best Of 
George Michael," his final project for Sony. 

^ GLORIA ESTEFAN Don't Let This (Moment End 

H 0O1 

PRODUCERS- Emilia Estefan Jr.. Tony Moran. Lawronce P 
Defmef 

WRITERS: E- E&tefan Jr.. G Estelart. L Defmer. R- Blddes 
PUBLISHER: Forelsn ImporM Produdloni/PubllshlnB, 
BMI 

REMIXER: Hex H«clor 
Epic 5847 (CO pnynol 

The third single from Estefan's electri- 
fying "gloria!" is an inspirational ode to 
the beauty of that perfect moment in 
time and should quickly reignite radio 
interest in this deservedly enduring 
artist. Epic has flip-flopped the current 
trend of remixing ballads into club 
anthems by ofTering both the original 
dancehall stomper (with a juiced-up sec- 
ond uptempo radio remix from Hex Hec- 



tor, a la Deborah Cox's "Things Just 
Ain't The Same") and a new downtempo 
version soaked in lush strings. Spanish 
guitars, and background vocals that will 
take you straight to church. Sometimes 
it's easy to take for granted artists who 
have been with us for some time; Este- 
fan is working hard here and deserves 
every consideration. 

HANSON Ever Lonely <3:07) 

PRODUCER, not ltst«d 
WRITER: not li»le>} 
PUBLISHER: not listed 
MtfCury caMstte otomol 

For top 40 stations looking to rekindle a 
little Hanson fever, here's a track Irom 
the threesome's forthcoming home video 
and album "Live FVom Albertane," due 
■Riesday (3). This edgy, rock-rooted num- 
ber, packed with screaming electric guitar 
anti jagged percussion, showcases those 
familial" harmonies, though it's e\ident 
that Taylor's maturing voice is a far cry 
from the youthful sounds of "Mmmbop." 
WTiile he sounds great, the »ong lacks the 
instant adhesive spirit of previous hits 
like "\^Tiere's The Love" or "Weird." It's 
also hard to imagine a 9-year-old fan 
relating with comparable ease to this 
apparent attempt at taking a bold musical 
step forward. In any case, it's far loo soon 
to write off the Hanson phenomenon — 
these guys are genuinely talented — but 
most programmers are likely to wait for 
the band's next studio album, due in 19S9. 



R&B 



^ BRIAN Mcknight featuring tone and 

KOBE BRYANT Hold Me u ooi 

PRODUCER- -ml I'^lwl 

WRITERS: B McKnight. S Barnes. C. Otivtc, J Qtrnts, 
K. Bamffi 

PUBLISHERS: nyyGrsm tnlflrnotional/CancelM LuncIV 
Slam-U-Well. ASCAP; 12 & UnderH'nclty Jrtck, BMI 
REMIXERS ft)he. Tow 
Molown iCD cfomo) 

This dramatically reconfigured track from 
McKnight's tasty "Anitime" opus shows 
off the other side of this tender crooner 
with a song that sizzles with creative and 
contemponirj' uptempo elements. P'irst 
there's a seat-shaking bassline that could 
wake the dead, then the accompaniment of 
Tone and Kobe Bryant. proWding a fi^h 
hip-hop thread. And then there's 
McKnight's passionate, loose vocal, as he 
wails with urgency, "You're the only one 
that matters to mo/Right here's whore 
you belong." This will do nothing but 
lengthen the red-hot streak that the 
singer has been enjoying recently. A must 
for mainstream K&B and young-leaning 
hip-hop outlets. 



COUNTRY 



► BILLY RAY CYRUS Busy Man o 1 71 

PRODUCERS: John KeHon. Kertfi Stegall 
WRITERS; B Regan. G. Teren 

PUBLISHERS; BMG SongsiSena Home Music. ASCAP. 
Zombi SongiTeren It Up. BMI 
Mefcury MNCD 226 (CO premo) 
This is the lead single from Billy Ray 
Cyrus' new Mercury album. "Shot F\ill 
Of Love." and it's a winner. Penned by 
Bob Regan and George Teren, it's a lyric 
most everyone will relate to, about jug- 
gling the responsibilities of work and 
family. John Kelton and Keith Stegall's 
production has an easy, rootsy feel that 
works well with Cyrus' vocal perfor- 
mance. He sounds more .self-assured and 
in control — the marks of an artist who 
has suffered the slings and arrows of 
countless critics and emerged with his 
artistic vision stronger and more focused 
despite the abuse. He's not looking so 
bad either. 

■k SARA EVANS No Place That Far 0 30) 

PRODUCERS Nomj Wilson. Buddy C»r»non 
WRITtRS- 5. Evans, T Shapiro. T Martin 
PUBLISHERS- SonjtfATV Songs LLQWcnonga MusicflHam- 
slein Cumbertand Music. BMI 
RCA RtM6S583-2 iCD pkhtu) 
Kvans' sensual, traditional country vocal 
takes center stage on this evocative bal- 
lad that should help her win long-over- 



due acceptance at country radio. Her 
voice has a richne.ss and \ibrancy that 
soar powerfully above the fiddle and 
piano on the lustrous chorus. The fact 
that Vince Gill joins her makes the 
record even more memorable. The per- 
formances are tender yet compelling, 
and the ballad has a memorable, 
poignant lyric — emotional but not mushy. 
It's a great song that, combined uith 
Kvans' and Gill's wonderful vocals, 
should bp a hit. 

KEN MEUONS Bundle Of Nerves ii.w 

PRODUCER; Jerry Cupit 
WRITERS: K- Kietlons, J Cupit, LT Ttunus 
PUBUSHERS: Curb SongiCupH Memones. ASCAP; Ctipit 
Musjc. BMI 

Cufb PRCD 8716 iCD pramol 

LoLs of honky-tonk piano infuses this live- 
ly uptempo number about getting a Uttle 
jitten,' in the presence of a praspective 
girlfriend. The lyric is cute, and the track 
absolutely bursts with encrgj' from the 
sensual guitar riffs and i-ollicking piano. 
Mellons" vocal is so full of personality, you 
can en\ision evei-y line. At times his voice 
and phrasing sound very much like John 
Anderson — which is not a bad thing. The 
tempo, [)erfonnance, and overall joj'ful 
tone should entice countr>' radio and help 
Mellons reignite his career. 



c 



^ CEUNE DION Here There And Everywhere 

OJflJ 

PRODUCERS: George Martin, Giles Martin 
WRITERS- J. Lennon, R McCartney 
PUBLISHER: Nortfiem Songs 
MCA 11B41 (CDpnynol 

As Dion's duet with R. Kelly "I'm Your 
Angel" races up the charts, MCA has set 
its own wheels in motion for this Beatles 
remake from George Martin's just- 
released F^b Four tribute "In My Life." 
With Dion's status as the format's pre- 
mier artist and the hLstorj' behind this 
ciassic-but-not-often-heard track, there 
shouldn't be a second thought about 
whether there arc two slots for her on AC 
stations. This gorgeous song is replete 
with la\ish orchestration and an overall 
elegance only Martin can muster, while 
Dion's vocal is particularly refined and 
thoughtful; it might even surprise those 
who brand themselves Dion detractors. 
The Ijiic, too. is a timeless and universal 



NEW & 
NOTEWORTHY 

VARIOUS ARTISTS Love ShouMn't Hurt 

PRODUCERS: Steve Kipncr. Jack Kugeil. Eva King 
WRITER^ S- Kigner, J. Kugel!. C Kii« 
PUBUSHERS: Stephen A- Kipoer/EMt- 
ApriljT3o«(wrOT eva. ASCAP 
Qw«st/W«mer Bm. 9519 ico promo) 
This latest charity single rallies beWnd 
the timeless plight of child abuse and 
features 13 name-brand AC artisb;. 
including Olivia Newton-John. AIM- 
One. Michael Bolton, Ann Wil.son. 
Stephen StiUs. Carnie Wilson, and ris- 
ing R&B songliird Tamia. Thai's all 
well and good, but dws the s^ing have 
legs sti"ong enough to entice the most 
casual of listeners? P'ortunately, yes. 
The voices here are distinctive and 
impa.isioned in a teary message of a 
fiightened child who "cries herself to 
sleep at nighfPrays she won't wake 
up," accompanied by a chorus that is 
lmme<liate and memorable. Proceeds 
from this single go to the National 
Committee to Prevent Child Abuse, as 
will sales of the upcoming "Love 
Shouldn't Hurt." feattuing tracks from 
artists, including Deana Carter and 
Kenny L<>ggins,and Michael McDon- 
ald. Imagine partnering a local promo- 
tion with this song to draw attention to 
this tragedy in hometowns nationwide. 
A win/win projKxsition for radio to do 
what it does best; serve the commiuuly. 



draw as she languishes over a love inter- 
est who has yet to notice her devotion. 
This track is at once a luxurious standout 
on the airwaves and a killer -secret 
weapon song for AC. 

^ MARILYN scon The Last Day i3:i5) 

PRODUCERS: Jimmy Haslip, Russell Fenante. Manlyn 
Sco« 

WRITERS: B. Russell. J ZwOank 
PUBLISHERS Music Corp. ot Amenca/BrwOa Russeli 
Music, BMI: MCA Mmk Hollaiv], B.V. 
Wamer Bros 9510 (CD prunD) 
Marilyn Scott has quietly become a for- 
midable presence on AC radio, and this 
lovely, richly produced track should serve 
as a wake-up call to programmers who 
haven't fully embraced the gifted artist 
yet. Written by Brenda Russell and John 
Ewbank, this ballad gently asks, "If 
today were the last of all days/Would it 
change how you feel, who you are?." per- 
haps pushing listeners to reach for the 
rainbow and fialfill delayed dreams. 
Scott's warm, sincere voice is welt-suited 
to caress listeners toward the positive 
me.'isage, while this song couldn't be 
more tailored to the soft, sweet aide of 
the format. Taken from the album 
"Avenues Of Love." 

■k DIONNE WARV^K I Promise you (4 591 

PRODUCER GeofEB Duke 
WRITERS: W, Holmes. F, BusSy 
PUBLISHERS. Jules Chitliit Mus*c^per Money, ASCAP 
River North 4702 ICD (iiorioi 
Psychic FViends Network and other dis- 
tractions aside, there's no denying how 
sumptuous Warwick sounds on this bid 
for renewed radio interest from her 
upcoming River North debut, "Dionne 
Sings Dionne." Her vocal here is just 
glistening, like a bird soaring effortless- 
ly through a sun-peaked day. while the 
stellar jazz-tinged production of George 
Duke provides a divine and thoughtful 
musical backdrop. Sadly, it would be 
easy to write off this evergreen artist as 
one who strayed a little too far from the 
stable, but this song should be sampled 
with a serious ear by programmers 
whose more mature audiences are dri- 
ven by a lovely song more than precon- 
ceptions. A most pleasant surprise. 

ROD STEWART Superstar i4 oo) 

PRODUCER- Rod Stewart 
WRITER: J. McAlinden 
PUBLISHER: not listed 
Wamei Bros. 9S22 (CD pramo) 

This softly swajing ballad from his cur- 
rent "W^en We Were The New Boys" is 
the best song Stewart has sen'ed to radio 
in years. Melodically, all the elements are 
in place, with a winsome guitar hook that 
adds a wonderful flavor and a IjtIc that is 
accessible and genuinely aching. On the 
downside, there are times when Stewart 
pushes his vocal to the highest register 
possible without heading into falsetto. 
The results are a bit rattling and may be 
cause for this track to bum more rapidly 
than otherwi.se necessary. "Superstar" 
does deser\'e its shot at AC — Joe McAlin- 
den's song is just too good to miss — but 
ne-vt time around, this gifted artist might 
consider — literally — bringing it down a 
notch. 



ROCK T R A CKS 



^ WAILING SOULS Love Her Madly uimmg no 

ed) 

PRODUCER: Richard Feldman 
WRITERS Densmore, Morraon, Marwareh. Kneger 
PUBLISHER: not laled 
Pow Wow Reconh 7467 ICD promol 
How do you categorize this veteran act 
that samples elements of reggae, hip-hop, 
swing, ska. and rock in one song? This 
retake on the Doors classic is an ideal 
backdrop for a rollicking good time, 
packed Aill of great beats, high-spirited 
vocals, and a spontaneous feel that will 
make audiences long to see these guys 
live. This track is a must for modem rock 
stations, maintaining the spirit of the for- 
mat and offering "the real thing" to an 
often-skeptical audience. Spin it and have 
a great time. 



* MACH FIVE (Un)Tie Me Up And Hold Me 

Down Itimii^ rcA '.'SlM! 
PRODUCERS; Mach Five 
WRITERS. J. Dvien. Mac^ Fiv« 
PUBLISHER: C^aflei Wason Munc, ASCAP 
Island (cassette pfomol 

Up-and-coming outfit Mach Five is pro- 
gressing nicely since the release of its 
embraceable major-label debut, "I'm 
Alive," in April. The band's "Can't Stop" 
has been picked up as the theme to 
NBC's new series "Wind On Water," 
while second single "(Un)Tie Me Up 
And Hold Me Down" should mark signif- 
icant progress on the modern rock radio 
front. This time around, a wall of electric 
guitars, persevering percussion, and a 
touch of groovy organ pro\ide the back- 
drop for what is a deceptively poppy, 
completely singable chorus. Don't tell, 
but this song is just plain fun. The over- 
all sound is Britpop, the results instant, 
and the potential great. Don't hesitate to 
introduce this promising new group to 
listeners. 

THE DISMEMBERMENT PLAN The Ice Of Boston 

PRODUCERS: Chad Dark, Don Zientara 
WRITER: no) listed 

PUBLISHER: The Damemberment Plan. BMI 
Intencope 95036 ico prams} 
"The Ice Of Boston" is so heartbreaking- 
ly funny, it verges on novelty trackdom. 
Front man TVavis Morrison tells the 
champagne-drenched story of a lone- 
some New Year's Eve in a mostly-spoken 
voice reminiscent of Pavement's Steve 
Malkmus — right down to the sudden, 
hoarse, boyish yell. The sparse, pulsing 
guitars and -sweetly harmonic bassline 
flesh out the restrained chorus jam but 
otherwise seem to be solely there to sup- 
port the vocals. The other tracks on this 
EP — "First Anniversary Of Your Last 
Phone Call," "Just Like You." and "Spi- 
der In The Snow," riff on similar breakup 
stories using various proven indie-rock 
approaches. But if the Dismemberment 
Plan is derivative, the act pulls off each 
copped style with flawless charna — and 
that should count for something. 

COREY GLOVER April Rain i4 3n 

PRODUCERS: The Family SlarxJ ioi the Neptune FadDt 

Inc., Corey Clover 

WRITERS: Corey Glover. Paei Uwd 

PUBLISHER: EMI ApnI. ASCAP 

LaF«ce 4340 ICD promaj 

When this rock ballad begins, its piano 
and acoustic guitar are clearly only 
place-holders for the electric guitar 
assault ahead — and sure enough, it 
occurs only a few measures in and 
returns intermittently throughout the 
track. Glover's vocals are soulfuUy capa- 
ble and potentially subtle, but the emo- 
tional level of "April Rain" remains con- 
stantly switched on "overwrought." 
considerably reducing the singer's effec- 
tiveness. "April Rain" is unoffensive. but 
it's also unremarkable. 



RAP 



BIG PUNISHER k BEENIE MAN Mikes Me Sweat 

<3:451 

PRODUCERS: Jimmy Jam. Terry Lewis 

WRITERS M. Davis, C. Rtos. M. Hutchence. A Famss 

PUBLISHER: F^yyGram International, B.V. 

MCA 4275 (CO promoi 

If you're looking for a fantastic melody 
line that'll shine with every spin, there's 
no question here: "Makes Me Sweat" 
wholly lifts INXS* indeUble "I Need You 
Tonight" as its musical backdrop. Beyond 
thai. Big Puniisher and Beenie Man take 
turns here rapping in muddy fashion, 
evading any opportunity to add anything 
creative or revolutionary to this over- 
worked trend. Half the lyrics from the 
original song are employed, making the 
artists' intention more confusing. 
Remake? Retread? What's the point? It's 
hard to tell on this track, which sounds 
like nothing more than a call to cash in on_ 
a trend that has worn out its welcome. 
Taken from the soundtrack to "How Stel- 
la Got Her Groove Back." 



niyni rn. picks ( New releases with the greatest cbart potential. CRITICS CHOICE (« ); New releases, regardless of potential ctiart action, whicti the reviewer highly recommerxls because of their musical merit. NEW AND NOTEWORTHY: Highlights new ar>d 
qIHOLCBb developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available lo radio and/or retail in the tJ.S. are eligible for review. Send 
copws to Chuck Taylor, Billboard. 1515 Broadway. New York, N.Y 10036. Country singles should be sent to Detwrah Evans Price, Billtraard. 49 Music Square W., Nashville. Jem. 37203. Contributors: Dylan Siegler (N.Y) 
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HOME VIDEO 

BY CATHERINE APPLEFELD OLSON 



DEPECHE MODE-THE VIDEOS '86-'98 
127 minutes, $24.98 

The companion to the current Depeehe 
Mode greatest-hits album and U.S. tour, 
thi.*> 21-clip compilation of the band's 
music videos was ci*eate<i svith the 
diehard fan in mind. Those with only a 
cursory interest in the band may not 
care to sit through two hours of clips 
culled from the past 12 years arranged in 
chronological order. Several of the xidcos 
hav(? appeared on previous Inngforms, 
but in the "what's new" department, the 
tape does open with a 10-minute inter- 
view with band meml>ei-s Martin Gore. 
David Gahan. and Andrew Fletcher dis- 
cussinjj some of the finer, and funnier, 
moments of videomakinp with director 
Anton Corbyn. It also contains the video 
of the new single "Only When I Lose 
Myself" and includes the 2.Vminute 
"Depcchc Mode: A Short Film," never 
pre\iQUsly available commercially. Of 
course. DM classics — including 
"Stripped," "A Question Of Time." "Per- 
sonal .lesus." and "Policy Of Truth" — are 
there, so retailers, ^et ready for the 
rush. 

PAVAROnt-THE BEST IS YET TO COME 

Kultur Vxleo 
Mminum. S19.9S 

Perhaps the most recoKnized of the 
Three Tenors, Luciano Pavarotti has 
been on a seemingly unending path of 
performances after teaming with fellow 
tenors Jose ('arrenus and Placido 
Domingo. But this program does a nice 
job at presenting the man behind the 
voice. It includes a mix of family photos, 
commentary from colleagues, and stellar 
performance footage of five arias, 
including "0 Sole Mio," "Nessun 
Dorma," and "La Donna E Mobile." The 
heart of the tape, though, is a recent 
Pavarotti interview translated into Eng- 
lish; he presents his opinions on every- 
thing from Moaart and Beethoven to 
what he anticipates for the next stage of 
his career. He also discusses many 
aspects of his personal life, including his 
love for animals, the importance of 
strong family ties, and even some 
favorite pasta dishes. Viewers will come 
away with a better understanding of a 
man who strives to keep his personal life 
as harmonious as his professional one. 
Contact: 800-458-5887. 

THE UON KING II: SIMBA'S PRIDE 

Buena VnXt Honte Video 
75 minutes. S26.99 

In terms of direct-to-video sequels, this 
IB probably as good as it gets. Featur- 
ing a pleasing score and upbeat musical 
numbers, animation nearly equal to the 
original, and a Shakespearean story- 
line for maximum drama, "The Lion 
King 11" sets a new standard for the 
genre. New father Simba is appalled 
that his spirited daughter, Kiara, has 
struck up a friendship with Kovu. the 
adopted son of the evil Scar. Scar's 
wife, the equally evil Zira, has taken up 
where Scar left ofTand is set on taking 
over leadership of the Pridelands. Soon 
the youngsters' friendship leads to 
love, and Kiara and Kovu teach their 
parents a thing or two about forgive- 
ness and learning to all get along. The 
production is also boosted by the 
returning voices of Matthew Broderick 
'as Simba, Moira Kelly as Nala, the 
thundering James Earl Jones as 
Mufasa, and the hilarious Nathan Lane 
and Ernie Sabella as Timon and Pum- 



baa. The production numbers "We Are 
One" and "He Lives In You" continue 
the African rhythms that became a 
trademark of the original. An all- 
around winner. 

RAMONES AROUND THE WORLD 

RhirroHocr* V.deo 
71 minutes, $14.9B 

Produced by Marky Ranione, this 
expose lets fans rock around the clock 
with the Ramones as they wreak havoc 
across Chile, London, Japan, and the 
U.S. Live performances include rendi- 
tions of hits like "I Want To Be Sedat- 
ed" and "Rock 'N' Roll High School," 
while behind-the-scenes footage lets 
you be a member of the "Happy Fami- 
ly" when the members get gold records, 
visit radio stations, hang out in hotels, 
and get attacked in the van by rabid 
fans. Campos from Debbie Harry, Ran- 
cid's Lars, and Motorhead's Lemmy up 
the celebrity quotient from other 
Ramones videos. The live versions of 



THE TEMPTATIONS 

Executive producefs: Suanne tie Passe, Suzanne Cos- 
ton. David f^clcer 
Director: Alan Arkush 
Teieplay^ Ftoberl P Jtmnwo, Kevin Arkadte 
Based on the book by Otn Williams with Pairlcu 
RomancnMki 

St«rnne Chaftcs Malik Whitfield (Qt>» WMIIams). D.B 
VWood&kle (Melvrn Franklin), Terron Brooks (Eddifl 
Kendocks). Chnslian Payton (Pawl Williams), Leon 
(David Rulfin}. Obba Babalunde (Betry Gordy). and Alan 
RosenDwg (Slwil-y Bergef I 
NBC. 9-11 p.m. EST, Nov. 1-2 

One of the finest rock-era bio- 
pics ever made. "The Temptations" 
shines in every aspect from cast- 
ing (the five main leads are out- 
standing) to tech credits Uke cos- 
tumes, hair, and makeup (all of 
which instantly evoke specific 
points in time, from the '50s to the 
'908). 

Impressive on every count, thus 
mcrtie is not a sanitized version of 
the group's emotional history, 
thanks to the heavy invoK"ement of 
Otis Williams (the only surviving 
member of the classic Temptations 
lineup from 1964 to '68) and long- 
time manager Shelly Berger (who 
serves as co-producer of the four- 
hour miniseries). 

You'd be hard-pressed to find a 
person in America who couldn't 
sing along to "My Girl," the quin- 
tet's 1965 single that gave the 
Gordy label its fii^t No. 1 on the 
Hot 100. But few know any details 
about the five men who recorded 
that archetypal hit. And the deci- 
sion to focus on the triumphant 
and tragic lives of Wlliams and fel- 
low Temptations Melvin Franklin, 
Eddie Kendricks, David Ruffin, 
and Paul Williams is this film's 
greatest strength. 

All the other characters are 
peripheral, even Dennis Edwards, 
who replaced Ruffin in 1968 as of 
the single "Cloud Nine." The 
strongest supporting characters 
are the family members of the five 
core Temptations, especially Otis 
Williams' and Franklin's mothers; 
Otis' wife, Josephine; and Paul's 
wife, Maxine, portrayed by Rhon- 



the group's punk-rock ditties are fun 
but lack KTeat sound quality at times. 
The choppy edits and in-your-face cam- 
era techniques help capture the band's 
joking nature and hardcore sound. 

UBERACE BOX SCT 

Rn.no Home Vrfeo 
3 hours. S59.95 

This bedazzling silver boxed set uith a 
pop-up self-portrait (a recreation of 
Liberace's official 1979 Christmas card) 
is really the only way to pay proper 
tribute to music's king of extravagance. 
Beyond just looking good on your shelf, 
this set contains three full-length 
videos that showcase the piano man at 
his cheesiest. "Leapin' Lizards It's Lib- 
eracc" has typical day-in-the-life 
footage as we follow Liberace from his 
Las Vegas palace to a show at the 
Hilton with Debbie Reynolds and Phyl- 
lis Oilier. He arrives by hot-air balloon 
for his performance in "Liberace's 
Valentine's Day Special," and viewei*s 



ON THE mm TUBE 



da Ross Kendrick (who turned 
down the role of her mother, Diana 
Floss, for this more pivotal part). 

Even lierry Gordy fades (almost 
disappears, really) into the back- 
ground in part two as the lives of 
Ruffin, Kendricks, and Paul Wil- 
Uams spiral downward. The char- 
acter of Smokey Robinson, who 
wrote a number of Temptations 
hits, doesn't get much screen time 
either Robinson, however, com- 
posed the score for the movie. 

On the other hand, it's great fun 
to figure out who some of the inci- 
dental characters are before they 
reveal themselves, especially leg- 
endary Motown figures like 
Martha Reeves, Jimmy Ruffin, 
TVimmi Terrell, and the Supremes. 

And there is plenty of fun, main- 
ly in part one, as the group comes 
together in Detroit, a melding of 
Otis WiUiams & the Distants and a 
rival outfit, the Primes. Best 
friends Kendricks and Paul Wil- 
liams from the latter group are 
convinced to join Franklin, El- 
bridge "Al" Bryant, and Otis 
Williams. Calling themselves the 
Elgins, they're signed by Gordy 
after the Motown founder insists 
they change the name of the 
group. 

At this point, a two-hour movie 
might have jumped to 1964 and the 
group's first Hot 100 entry, "The 
Way You Do The Things You Do." 
But the luxury of four hours gives 
us a chance to hear such early 
recordings as "Paradise" and "I 
Want A Love I Can See." 

Not surprisingly, music is anoth- 
er strength of this remarkable pro- 




get to scope out his car and piano col- 
lection at his museum before heading 
off for the Queen Mary with Sandy 
Duncan and Lola Falana. "Liberace 
With The London Philharmonic" is a bit 
more subdued, as Lil)erace takes on 
Strauss and Hondheim in Wenbley Cen- 
tre in a mass of jewels and furs. This ia 
a must-have for an.vone who appreci- 
ates a good bit of kitj^ch. 



ENTER*ACTIVE 

BY DOUG REECE 



HEART OF DARKNESS 

Ii4tilfuri\i1f>leiplay 

Sony PtayStition 

From the creators of "Out Of This 
World" comes an adventure full of puz- 
zles, wacky but friendly aliens, traps, 
and menacing meanies. The Master of 
Darkness has taken Andy's dog 
hostage. The boy has to work his way 



duction. Director Alan Arkush 
takes brilliant advantage of the 
songs to advance the story, espe- 
cially on "Just My Imagination 
(Running Away With Me)" to illus- 
trate Paul Williams' suspension 
from the group because of his 
drinking; and then on a long ver- 
sion of "Papa Was A Rollin* Stone," 
juxtaposing the recording of that 
Grammy-winning song and Paul's 
suicide: "And when he died/All he 
left us was alone.'* 

Temptations fans will revel in 
the surfeit of songs like "Ain't Too 
Proud To Beg," "Get Ready," and 
"I Can't Get Next To You," 
although others appear out of 
chronological order. "Ball Of Con- 
fusion (That's What The World Is 
Today)" is saved to illustrate the 
conflict between two rival groups 
of Temptations, one headed by Otis 
Williams and Franklin, the other 
made up of ex-members Ruffin, 
Kendricks, and Edwards. "You're 
My Everything" is poignantly 
reserved for an impromptu 
onstage reunion of Kendricks and 
Ruffin at a low point in their lives. 
An original song by Robinson and 
a final reprise of "My Girl" should 
have viewers reaching for the tis- 
sue box, for by that point they've 
been through the wars with these 
five talented men who suffered 
their own personal demons. After 
Paul Williams' suicide, Ruffin dies 
of a cocaine overdose; Kendricks of 
Itmg cancer; and Franklin, a gentle 
soul who has been rock-solid dur- 
ing the ups and down of his 
friends, of over-medication for 
arthritis. 

For the last few years, the 
broadcast networks have made a 
lot of terrible movies, ceding artis- 
tic achievement to HBO and TNT. 
"The Temptations" throws down a 
marker, reclaiming the crown for 
the peacock network. The rewards 
should come in the form of Nielsen 
ratings, CD sales, and Emmys. 

FRED BRONSON 



through eight drastically different 
worlds to get him back, accompanied by 
the soothing sounds of Bruce Boughton 
and the London Symphony. The game 
has more than 30 minutes of seamless 
film sequences, although loading from 
.scene to scene can lake an annoyingly 
long amount of time. Minimal violence 
and maximum problem-solving make 
this an appropriate and encouraging 
game for novice players and youngsters. 
Numerous saving point.s and the easy- 
to-complete ending could be a bore to 
advanced players. 

SHOGO; MOBILE ARMOR DIVISION 

Monollt^ Productio"s 
PC CD-ROM 

This stunningly dcsignecl game could be 
called iH'autiful, but that'.s not a word you 
use to descril>e something as \iolent and 
ocx-asionally gory as this first-person 
shooter. Unlike the claustrophobic back- 
drops in games of a similar genre. 
"Shogo" pro\ides many wide-open enW- 
ronmenls just b^ging for exploration. 
But that doesn't mean you won't find high- 
drama action waiting behind every comer 
when you enter a city or underground 
facilitie.^. Surrounded by mechanized body 
armor — which also allows playei*s to con- 
vert to a "hovertank" — users face a bat- 
tery of assailants. Still, someone should 
create a new "smart shooter" sub-genre 
for this game in deference to how well it 
integrates the game's overall theme with 
the action. Unlike that of some games, the 
science fiction/conspiracy plot here ii*n't 
just an intro section that gives users an 
excuse to blow away e\'erylhing that 
crosses their paths. As in a n;ile-playing 
game, deciaion.s in warfare affect the ploL 
This title, which was in.spired by Japanese 
animation films, wilt be especially com- 
pelling for hard-core aninve fans. 



AUDIOBOOKS 

BY TRUDI MILLER ROSENBLUM 



BAG OF BONES 
By Stephen King 
Read by the author 

Simon & Scriustei Auflio 

23 hours (unabridged), $59.95 

ISSN 0-671-58234-8 

King turns out the best work of his career 
in this complex, subtle, nuanced tale of 
long-held secrets, loss, revenge, and 
redemption. Grieving the untimely tieath 
of his wife, Jo, and suffering from writer's 
block, author Mike Noonan decides to 
spend some time at his summer house, 
which decades earlier had belonged to a 
black btueti singer named Sara Tidwell. In 
the nmall, insular t«wn where the house is 
located, he finds a custody battle being 
waged between a beautiful, poor, young 
mother, Mattie, and her wealthy, vicious 
falher-in-law, Max DeVore. Mike 
be&iends Mattie and her adorable 3-year- 
old daughter, Kyra, and does what he can 
to help them, while the rest of the towns- 
people are beguiled by DeVore's influx of 
money into the town. Unlike King's other 
books, where the horror element shows up 
quickly, "Bag Of Bones" takes its time. 
The first half of the book deals with 
Mike's loss and Mattie's problems, but 
gradually the supernatural creeps in, as 
the alphabet magnets on Mike's refrigera- 
tor begin spelling out messages and ghost- 
ly presences make themselves known. The 
disparate threads of this richly detailed 
plot come together in a most satisfying 
way, like puzzle pieces fitting together, 
and the characters are three-dimensional 
and believable. Although the supernatural 
element is indeed scarj; ultimately the 
book is about earthly horrors that envelop 
Mike and the town. King is clearly not a 
professional reader, but as the author, he 
"knows" the story in a way that comes 
through in his reading. Following the 
story is an interesting interview in which 
King talks about audiobooks and the 
development of "Bag Of Bones.** 



HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine ApplefeU Olson, 622 Oakley Place. Alexandria, Va. 22302. ENTER'ACTIVE: Send review copies to Doug Reece, Billboard, 5055 Wilshire Blvd.. Los 
Ang^, CA 90036 AUDIOBOOKS: Send review copies to Tmdi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11216 
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PBS LABEL BOWS WITH MONICA MANCINI SET 

(Continued from page IS) 



Mancini has recently done a session 
for Michael Jackson and worked on 
the soundtrack to "Armageddon." 
Since the death of her father in 
1994, the self-managed, IMG- 
booked singer has performed an 
ongoing series of pops concert trib- 
utes to him with various orchestras, 
some conducted by Bill Conti and 
Doc Severinsen. 

"Obviously, I grew up with the 
guy and his music," she says. "But 
when I decided to go on the road 
and do concerts — and put out this 
CD — I discovered a lot of his music 
that I didn't know! He had such a 
huge well of music." 

When she was assembling her al- 
bum, she knew that some of her 
father's songs had to be on it; 
"Moon River" from "Breakfast At 
Tiffany's" is among those included. 

"When I think of 'Moon River,' 1 
think of Andy [Williams' version], 
so I had to find a way to come up 
with a fresh approach," she says. 
"The lyric is very pretty, but I 
never paid much attention to it 
because I always related to Audrey 



Hepburn sitting on the fire escape 
and singing it in the mo\'ie. So I dis- 
sected it and found a way to relate 
to it by thinking of my dad — which 
is basically what I did on the whole 
album. I wept my way through the 
whole process." 

"Monica Mancini" was produced 
by her husband, Gregg Field, and 
arranged and conducted by Patrick 
Williams, who got his first writing 
job in Hollywood from her father. 
Engineer Al Schmitt won his first 
Grammy for the elder Mancini's 
soundtrack to the 1962 .John Wayne 
film "Hatari!" 

"The album is very orchestral, 
but I wanted [album track] 'Dear 
Heart' to be very small and inti- 
mate," Mancini continues. "It has 
just \'ocal and guitar, and I changed 
a couple lyrics to make it a love let- 
ter to my dad." 

The closing track, "Music On The 
Way," she adds, is a new song taken 
from a musical cue in her father's 
score for the 1970 movie "The Molly 
Maguires," which starred Sean 
Connery. The lyrics were supplied 



by Will Jennings, who wrote them 
specifically about her and her 
father; Mancini says it's now 
become her signature song. 

According to PBS Records pres- 
ident Tony Outeda, Mancini is "the 
quintessential PBS recording 
artist: She has a pure voice for 
singing that I would compare to my 
favorites, like Karen Carpenter or 
Linda Ronstadt or Bonnie Raitt, 
and she's never made a record 
before. Even though she's had a lot 
of experience singing, she's not 
well-known, so we're launching her 
career." 

Outeda reports heavy early 
press interest in Mancini and 
expects high visibility for her dur- 
ing the PBS pledge period, when 
she will appear on-air in a dozen or 
so major markets between Nov. 28 
and Diec. 11. Outeda notes that the 
whole album will be shipped on 
street date to adult standards radio 
and syndicated shows, "because 
with all the great songs, people will 
play what they want to anyway — 
and we're happy to let them," he 



SILVERTONE ISSUES GUY/WELLS' LAST GIG 

(Continued from page 13) 



gether, we was like, 'Boom!' " 

The musicians first recorded to- 
gether on Wells' breakthrough 1966 
Delmark album, "Hoodoo Man 
Blues"; Guy was billed on the set as 
"Friendly Chap." Explaining the 
pseudonym, Guy says, "He was with 
Delmark, and I was with Chess, and 
in those days they didn't loan you . . . 
I was bavin' a hard time with Chess, 
and we went in and did [the album] for 
Delmark, and they just used that 
name." 

The working relationship was for- 
malized se\«ral years later, according 
to Guy: "In 1970 or late '69, [Wells] 
had a band problem. We had the same 
manager, Dick Waterman, and I told 
Dick, 'Well, Junior alwaj's has a prob- 
lem with the band; why don't you put 
him with me? This thing might 
work.' " 

Work it did: Wells and Guy went on 
to play countless shows together 
(including an opening stint in 1970 on 
the Rolling Stones' European tour) 
and cut such enduring albums as 
1970's "Buddy And The Juniors" 
(Blue Thumb) and 1972's "Buddy Guy 
And Junior Wells Play The Blues" 
(Atco). 

According to Guy, the team split up 
in the '80s, after Wells and Guy de- 
cided they could better meet the 
demands of fans and club owners by 
fronting their own bands. It was left 
to Silvertone, which has stoked the 
renais-sance of Guy's solo career since 
1991, to help engineer the last 
Guy/Wells recording. 

Michael Tedesco, director of Sil- 
vertone Records North America, 
says, "Buddy and Junior were going 
to perform together for the first 
time in many, many, many years. 
They decided to do an actual concert 
at Legends that we tied into the rec- 
ord release party for Buddy's [1993] 
album 'Feels Like Rain.' Buddy and 



Junior were going to do two nights 
as a duo acoustic performance. 
When that all came about, we 
thought about it, [and] we ap- 
proached both Buddy and Junior and 
said, 'Guys, what if we make a record 
out of this?' 

"At the time, I didn't know that this 
would be the last time that they actu- 
ally «'ould perform together. FVom all 
accounts, it in fact was, barring per- 
haps Buddy sitting in with Junior's 
band one night or vice versa." 

"Last Time Around," culled by 
Tedesco from the two nights of per- 
formances, is an informal yet soulful 
ramble through the classic blues 
repertoire. With the exception of 
Wells' "Hoodoo Man Blues" and an 
apparently improvised number by 
Guy, "I've Been There," the set fea- 
tures songs associated with Guy 
favorites Jimmy Reed and Muddy 
Waters, Wells' early mentor Junior 
Parker and his harp contemporary 
Little Walter Jacobs, and Ray 
Charles. 

"We just sat down on the stage and 
decided to play," Guy says of the high- 
ly spontaneous Legends sets. 

The album sums up the relaxed 
empathy and playful interplay that 
characterized all the Guy/Wells re- 
cordings. 

Guy .says, "When we sat down up 
there, he could play what he wanted, 
and I could look at him and tell when 
it was time to get out of the way or 
come in . . . After you play with some- 
one so long, it's almost like a husband 
and wife. You almost know what they 
gonna do and what they not gonna do." 

"Last Time Around" follows by 
only five months the release of Guy's 
latest studio album, "Heavy Love" 
(Billboard, May 16). Howiev\?r, Tedesco 
says, it was appropriate for the 
Guy/Wells set to be issued now; giv«n 
its historical nature. 



"You could sit around and wait for 
the golden moment to put out the 
Buddy and Junior record," Tedesco 
says, "but what would that be? It's one 
of these things that we recorded a 
number of years ago and intentional- 
ly held onto, waiting for what 
appeared to be the right opportunity 
... It just seems perfectly justified to 
put out a record from these guys at 
this point" 

Marketing for "Last Time Around" 
will be low-key. Tedesco says the 
album is being serviced to triple-A, 
college, and blues radio. 

"It really, really has to be marketed 
as an album, as a document — this was 
Buddy and Junior, this was the last 
time they ever recorded," Tedesco 
says. "[For] anyone that wanted to 
know what that was hke or anyone 
that knows what that was like and 
wants to hear more, you've certainly 
got the document" 

The peripatetic Guy, who is man- 
aged by Scott Cameron at the Cam- 
eron Organization and booked by 
Monterey International, is supporting 
the new release with appearances on 
the House of Blues' Highway 61 tour 
The package, which also features 
Booker T. Jones, John Hammond, the 
Blind Boj-s Of Alabama, and Billy Boy 
Arnold, began its trek Oct. 27 in 
Nashville and runs through mid- 
December 

Allen Larman, blues buyer at the 
Rhino Records store in Los Angeles, 
anticipates a demand for "Last Time 
Around." 

"I'm sure it'll be really popular, 
because Buddy's so popular right 
now;" Larman says. "Because Junior 
has passed away, there's so much 
more interest in his stuff They ^^'ere 
definitely one of the most successful 
blues duos of the last couple of dec- 
ades. There was a chemistry between 
them that's lacking today." 



says. 

At adult standards WQEW New 
York, VP/station manager Stan 
Martin, who also hosts the "WQEW 
Cabaret" show, is eagerly awaiting 
premiering the album and giving 
away copies. "She sang on my show 
and absolutely knocked my socks 
off," says Martin. "It's very excit- 
ing for a young performer who's 
this good to sing our songs." 

Outeda says that an ad campaign 
will center on directing people to 
the TV show to sell the record, 
"rather than advertising a new 
record by a new artist whom peo- 
ple don't necessarily connect with 
the songs of Harry Mancini." 

But Ron S^a, owner of Footlight 
Records, a Manhattan store spe- 
cializing in soundtracks and cast 
recordings, is well aware of Moni- 
ca — and says his clientele is, too. 



"A few customers have already 
come in talking about the album, so 
I'm assuming it will do well for us," 
says Saja. "It's certainly [in line] 
with what we specialize in, and 
there's always interest in Henry 
Mancini music." 

Monica now looks to keep per- 
forming and recording. "I have to 
see what I want to put out there in 
terms of image, since this 'artist* 
thing is very new to me," she says. 
"I've been singing all my life and 
know who I am as a person, but I 
have to figure out where I fit in. 

"I love singing standards, but 
people are always saying, 'Have I 
got a song for you,' and now I have 
to start listening to them. They just 
have to be good, classy music with 
great melodies — which is why 
doing Dad's music is such a piece of 
cake." 



Digital Stamp Offered 

Firm Says Tool Protects Against Infringers 



BY PAUL VERNA 

NEW YORK— A Camarillo, Calif.- 
based new-technology firm called 
firstuse.com has launched an Inter- 
net site that allows creators of intel- 
lectual property to instantly time- 
stamp digital files in order to protect 
them against possible infringement 

Debuted Oct 1.5, firstu.se.com is a 
third-party registry that can be used 
to v~alidate any intellectual proper- 
ty — a copyright, trademark, or 
patent — that can be encoded in a dig- 
ital file, i.e.. song demos. MIDI files, 
.software codes, .studio mixes, Inter- 
net sites, sci-eenplays, illustrations, 
and legal documents. 

Although a firstu.se.com registra- 
tion does not constitute a copyiight 
company president/CEO Marc Stein 
argues that time-stamping a digital 
file can provide protection for the 
intellectual property in the event of a 
dispute over its authorship. 

"In a technology-driven age, a 
combination of advanced software 
and Internet technologies has be- 
come a recipe for unprecedented pla- 
giarism," says Stein in a statement 
"For tills rciison, firstuse.com con- 
ceptualized a fast, affoi-daUe, .secure 
method for anyone with access to a 
computer and the Internet to build a 
first layer of proof for their ideas." 

Among the advantages of first- 
ase.com over traditional time-.stamp- 
ing methods — such as notari7jition or 
sending a certified letter to one- 
self — are the 24-hour, worldwide 
a\-dilahility of the .senice and the fact 
that users do not need to divulge the 
contents of thcii- digital files, accoi-d- 
ing to Stein. 

Firstuse.com co-founder and VP 
of marketing Cliff Michaels says, 
"Our users can take instant credit 
for theii* \TOrk. The fact that they can 
do this from any computer in the 
world, in seconds, without disclosing 
the contents of their work, is an ab- 



solute breakthrough in the docu- 
mentation process." 

In a t\T)ical firstu.se.com transac- 
tion, a user sends a file mer a secure 
.sener and recedes a digital finger- 
print that matches the file. Authen- 
tication depends on the fingerprint 
matching the binary code that makes 
up the file. 

Firstuse.com co-founder and VP 
of development Craig Honick says 
the company aims to establish a crit- 
ical mafts in the intellectual proper- 
ty community 

"Firstu.se.com provides the first 
step in the documentation pmcess for 
the content ci'eator oi' anyone who is 
in any kinfl of negotiation or has crit- 
ical records that they have to regi.s- 
ter," says Honick. "We hope it will 
become a tacit understanding within 
the industrj' that if an idea has been 
documented with firetuse.com, it has 
that first layer of protection." 

The cost of using the service 
varies with the number of registra- 
tions a customer w ishes to make. A 
.single regi.sti-ation costs $15. but dif- 
ferent levels of bulk discounts reduce 
the rate to ap))roximately $6 per fil- 
ing, according to Stein. 

.Stein notes that fimusccom has 
received the support of the Alliance 
for Internet Professionals and is 
seeking similar alliances with indus- 
try as.sociations acnxss the intellec- 
tual property spectrum. 

Besides providing the basic reg- 
istration .service, fir.stuse.com is de- 
signed to serve as an information 
hub for intellectual property own- 
ers, according to Stein. He says, 
"We hope firstu.se.com will become 
a portal of sorts for the content cre- 
ator." Honick atlds. "After register- 
ing documents at firstuse.com. 
u.sei's should continue through any 
of the other normal legal processes 
necessary to claim legal protection 
or ownei'ship." 
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Rhpes lives It Up Oi 'ExUnclin' 

Elektra Puts Int'l Marketing First For Rapper's Third Set 




BY ANITA M. SAMUELS 

LOS ANGELES— Elektra record- 
ing artist Busta Rhymes believes 
that his new album, "Extinction 
Level Event," has allowed him to 
reach his full capabilities as a rapper. 

The set, his third, bows Dec. 8 in 
the U.S. and Dec. 7 internationally. 

The first single, "Keeping It 
Tight," produced by Rashad 
Smith, will go to rap radio Nov. 12 
and R&B and crossover radio Nov. 
23. According to the label, the sin- 
gle will not be commercially 
released. 

A video for the single will be 
serviced in early November to 
BET, the Box, and" MTV, as well as 
local and regional outletif. 

While Rhymes 
says the music on 
"Extinction Level 
Event" is different 
from his first two 
sets, he acknowl- 
edges that many 
of the songs' lyrics 
still have what he 
calls a "feel good" 
energy. "I have to 
keep it traditional 
on that level and 
show the skill and 
ability to repre- 
.sent [myself] as a 
thoroughbred IjTi- 
cist," Rhymes 
says. "I had a lot of intense emo- 
tional experiences during the 
recording process, so I recorded it 
with those emotions in detail." 

Highlights include "What U 
Askin For?," which deals with the 
new millennium, and "Brand New," 
a street-rap track that deals with 
an aggressive approach to real-life 
situations, such as being robbed. 

Rhymes wrote all the material 
for the album, which was produced 
by people including Smith, DJ 
Scratch, Diamond D., and Derrick 
Angeletti. 

Howard Krumholtz, buyer for 
Tower Records in Los Angeles, 
says Rhymes' last album, "When 
Disaster Strikes," did very well at 
the outlet. "There is anticipation 
equal to the last one," says 
Krumholtz, who notes that the 
store will receive an initial ship- 
ment of more than 200 units. 

Elektra chairman Sylvia Rhone 
says the album shows amazing 
growth. "(It] is one of our key 
releases of the year. You can never 
underestimate Busta; just when 
you think you've figured him out, 
he will surprise you even more. 



BUSTA RHYMES 



FOR THE RECORD 

Last issue's The Uliythni and 
the Blues column gave an incom- 
plete label affiliation I'or Kelly 
Price. She is on T-Neck/Island 
Black Mii.'iic. 



He's made some innovative choic- 
es, like working with Mystikal, 
Janet Jackson, and Ozzy Osbourne. 
The beats are incredible." 

TAKING HIP-HOP MAINSTREAM 

In 1990, Rhymes was already 
known throughout rap's inner cir- 
cle as a member of Leaders Of The 
New School and as an artist who 
was without creative limitations. 
The group released two albums, "A 
Future Without A Past" in 1991 
and "T.I.M.E." in 1993. Although 
notable sets, they failed to gener- 
ate the mass appeal that Rhymes 
w^ould find as a solo artist. 

Rhymes later made a number of 
cameos, including Craig Mack's 
"Flavor In Your 
Ear" remix, Mary J. 
Bilge's "What's The 
411?," and A Tribe 
Called Quest's "Sce- 
nario." 

But it took his 
first set, "The Com- 
ing" in 1996, to cata- 
pult the rapper/ 
actor into the main- 
stream with the sin- 
gle "Woo-Hah!! Got 
You All In Check," 
which peaked at No. 
6 on Hot R&B Sin- 
gles, No. 1 on Hot 
Rap Singles, and No. 
8 on the Hot 100. "The Coming" 
hit No. 1 on Top R&B Albums. 

"When Disaster Strikes" 
peaked at No. 3 on Top R&B 
Albums in 1997. "Dangerous" 
peaked at No. 9 on the Hot 100, 
No. 4 on Hot R&B Singles, and No. 
1 on Hot Rap Singles. Another hit 
from the album was the im- 
mensely popular "Put Your Hands 
Where My Eyes Could See," 
which peaked at No. 2 on Hot R&B 
Airplay. 

According to SoundScan, "The 
Coming" sold 726,000 units, while 
"When Disaster Strikes" sold 1.5 
million copies. 

Sean Taylor, PD of R&B outlet 
WHTA Atlanta, says that if 
"Extinction Level Event" is any- 
thing like the last two albums, the 
station will definitely play it. 
"People like him for his lyrical 
ability, his videos, and the ability 
to mix hardcore rap and commer- 
cialism. That's a talent few and far 
between have," says Taylor. 

The rapper is working with the 
FlipMode Squad, of which he is 
also a member The group's album, 
"The Imperial," was released on 
Rhymes' Elektra-distrihuted Flip- 
Mode Entertainment. The label, 
according to Rhymes, was formed 
in May. While the group is the 
first act on the imprint, he expects 
to sign a variety of acts. "There 
are no limitations to how I 
approach things creatively; being 
an artist is my first love. I'll be 
able to do things with music that 



I don't do myself, from alternative 
to the hottest R&B shit." In addi- 
tion. Rhymes says, each member of 
the FlipMode Squad, which 
includes Rampage, Lord Have 
Mercy, Spliff Star, Rah Digga, and 
Baby Sham, will also record solo 
projects for the label. 

The rapper cites Rhone as some- 
body who is very supportive of his 
career. "She is dope; she listens 
and advises wisely," says Rhymes. 

For her part. Rhone says the 
(Cont inued on page S2) 




Takin In The View. The Tommy Hllfiger twins Charles and Charleston took in 
the sights at the 1 998 MTV Music Video Awards alongside Columbia vocalist 
Maxwell. Pictured, from left, are Charles. Maxwell, arid Charieston. 



Run-D.M.C. Gains New Profile At Arista; 
MCA Suit Claims New Edition Owes Albums 
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In THE 'RUK: Run-D JVI.C. Ls one of the Profile acta 

that will find a new home at Arista 

following the latter's purchase of 
the rap label (Billboard, Oct. 31). 
Joseph Simmons, aka DJ Run and 
Reverend Run, says he is very 
excited for his act to be on Arista. 
"I feel like I went from the pit to the 
palace . . . from the very bottom to 
the \'ery top," says Simmons. 
SIMMONS Simmons says he and the rest of 

Run-D.M.C— Darryl McDaniels 
(D.M.C.) and Jason Mizell (Jam Master Jay) — are look- 
ing forward to putting out a 
single prior to their new 
album, due on Profile/Arista 
in early 1999. That single, 
says Simmons, will be either 
on a soundtrack or Issued as 
a 12-inch single. "I don't 
expect to put out an album 
just dry without [people] 
hearing from Run-D.M.C. 
since [1993's) 'Down With 
The King,' " Simmons says. "1 
think the best way is to put 

out something now [and] blaze the market and then put 
out an album. That's real important" 

Simmons .saj's what is particularly great about being 
on Arista is that he likes sitting down with the creative 
powers that be. "I have a lot of great ideas," the rapper 
says. 

Simmons says it would be a mistake to think that 
because Run-D.M.C. has not been as visible in recent 
years as Sean "Puffy" Combs the group hasn't been 
busy. 

"We have been on the road, often overseas, since 
1992," Simmons s&ys. "Pfeople don't realize that we basi- 
cally eontn)lled the '80s, and when you do something 
like that, it's easy for you to work in the '90s. We haw a 
built-in fan base. We don't need a record in order to 
work. People don't realize what Run-D.M.C. has been 
doing all these years. We've been working and making 
a lot more money than most of the rappers on the road. 
We hare been doing stadium-size audiences for 40,000 
to .50,000 people [in Europe]." 

Eren after they spend the summer overseas playing 
festivals and sometimes doing two or three shows a 
night, Simmons says, when they come back home 
exhau.sted, people still ask what they've been doing. 
"People in America don't know v.'e've been doing shows 
for .tO grand a night," Simmons says. "We end up doing 
shows [with] Def Jam [artists]. We did Puffy's birthday 
ba-sh and Will Smith's surprise birthday party. So we 



seem t<> be the group to go and blaze yvtnT spot" 

The act was also featured in a 30-second television 
ad for the Gap. "The Gap commercial took us to anoth- 
er level. It was aired while we were on the road. When 
we came home, people treated [the song on the com- 
mercial) like it was a new record," says Simmons. 

The rapper saj's he expects that being on the road as 
much as Run-D.M.C. has will make for a successful new 
album. In fact he says, he recalls that 1986's "Raising 
Hell" was put together while the group was on tour 
Although the new album Ls untitled at the moment Sim- 
mons says it could either make them huge or ruin what 
they have already done. 

Other plans for Run- 
D.M.C. include a mc^ne that 
will be produced by Smith 
through Will Smith Produc- 
tions. "I almost want this to 
be a follow-up to 'Krush 
Groove,' seeing us on a 'go- 
nowhere' label to a label like • 
this," says the rapper. 

Steve Plotnicki, former 
president of Profile, could 
not be reached for comment 
at press time on Simmons' 

remarks. 

Simmons .says he «ill record a cover of "My Funny 
Valentine." a duet with his wife. Justine Simmons, that 
will be released on Valentine's Day only in Europe. 




by Anita M. Samuela 
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I EW EDITION WOES: A breach-of-contract lawsuit 
by MCA Records Inc. has been filed against New Edi- 
tion members Ralph Tres^ ant, Johnny Gill. Ricardo 
Bell. Michael Bivins, and Ronald DeVoc for alleged- 
ly failing to deUver a number of albums (Billboard- 
BuUetin, Oct. 21). The suit filed Oct. l.^ in California 
Superior 0)urt County of Los Angeles, claims that the 
label is owed four New Edition albimis by the quintet, 
as well as two Bell Biv DeVoe albums. 'The New Edi- 
tion albums are due under a 1984 contract and the Bell 
Biv DeVoe albums under a 1991 agreement 

According to the suit, the artists are citing the Cali- 
fornia Labor Code statute that limits personal sendee 
contracts to seven years. MCA claims that had the 
arti.sts delivered the albums in a timely manner, all 
would hare been delivered within seven jTjars of the con- 
tracts' starting dates. The suit also names the artists' 
production companies. Jump and Shoot Productions and 
Neo Partnership, and is seeking unspecified damages 
and legal costs. 

Gill declined comment on the suit, while Bivins did 
not return calls by press time. The act's manager. 
Brook Payne, could not be reached at press time. 
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(RIAA) certification for sales 0( 900.000 units. A RIAA certification for sales of 1 million units, with additional mlilion indicated tiy a numeral folkiwtng ttw symbol- Catalog number is tor CO single. 'Asterisk indicates catalog numt>er is for cassette single; CO single unavailable. 
(C) Cassette singte avallaMH^. (D) CD single availability. (M) Cassette maxi-sin0e availability. (T) Vinyl maxi-sir^gle availability CV) Vinyl single availability. (X) CD maxi-single availability. C 1998. BilltXMrtVBPI CooMnunlcatiorw and SoondScan, IrK. 
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I OW'D SHE GET HERE: Lately, it's been a growing topic of debate 
in the industry whetlier to release singles commercially, especially when 
the song becomes a hit. That very issue is the main factor surrounding 
the adjustments that will be taking place in the Hot R&B Singles chart, 
effective with the Jan. 9, 1999. issue. 

However, for all the naysayers who feel withholding singles furthers 
a dewloping artist's career, let's make an example out of Deborah Cox, 
who through long-term commitment earns her first No. 1 this issue 
with "Nobody's Supposed To Be Here" (Arista). 

Cox's sophomore set, "One Wish," debuted at No. 25 on the Top R&B 
Albums list in the Ck:t. 17 issue, scanning slightly more than 17,000 units 
at the overall SoundScan panel. Her current single had been released 
just two weeks prior and earned a No. 14 bow on Hot R&B Singles. Now, 
with her audience increase of 4.7 million and visibility via a top single, 
"One Wish" is lifted 22-19 on the Top R&B Albums list, with a 17% 
increase at R&B core stores. The increase is the chart's third-largest, 
and the .set is one of only 10 to show gnm'th in a week in which the R&B 
core stores panel is down 5%. At the same time. Cox's commercial sin- 
gle, "Nobody's Supposed To Be Here," sees a 16% growth at retail and 
moves 2-1 on the Hot R&B Singles Sales Ust 

That STREET-DATE TH I NG: After three months at radio, Lauryn 
Hill's "Doo Wop (That Thing)" (Ruffhouse/Columbia) is finally released 
at retail. While Hill didn't .scan enough copies to force her onto Hot 100 
Singles, street-date tres|)assing put her on our 7.5-position, SoundScan- 
ha-sed Hot R&B Singles Sales chart, which forces the early hovi. Since 
the audience for "That Thing" is still at 47 million hsteners, the sever- 
al hundred copies she scanned at core stores earn her the Hot Shot 
Debut at No. 4 on Hot R&B Singles. 

Expect to see "That Thing" take a huge jump next issue after a com- 
plete week of sales; it would need to sell about 12,000 copies at core 
stores to hit No. 1. 

The good LIFE: How us it that Jay-Z has a higher ranking on Hot 
R&B Singles than on Hot Rap Singles? The answer lies in the com- 
mercial configurations available at retail. As of late, more and more rap 
songs are being made available as 12-inch-only releases. In fact, 18 such 
singles are charting on Hot R&B Singles, and all would have higher 
placement if they w'ere released on cassette and/or CD, since sales for 
those configurations reach more consumers, and 12-inches appeal main- 
ly to DJs and hardcore fans. 

Despite having a vinyl single, Jay-Z scores his first top 10, as "Can 
I Get A . . . " (Roc-A-Fella/Def Jam/Mercury) springs 15-10 on Hot 
R&B Singles, based mostly on his 32.4 milUon listeners at radio. Sales 
constitute just 2'J of the song's total chart points. The title track to 
Jay-Z's album, "Hard Knock Life," debuts at No. 12, with 29 million 
listeners. With all the exposure at radio, it's no wonder the set holds 
a fourth straight week at No. 1 on both Top R&B Albums and The 
Billboard 200. 



BUBBLING UNDEB 



HOT R&B 
SINGLES 



i 


LASTWif- 


5 
t 


TITLE 

ARTIST (IMPRINT/PROMOTION LABEL) 






1 


NITTY GRITTY 

JATO FllONT iDtf JAM.WERCUfTV:i 






1 


DANCE wrr ME 




4 


z 


UFE AINT EASY 

CLEOPATRA IMAVERIWWARNER B«OS J 




S 


3 


YEAH YEAH YEAH 

DOWN SOOTH PLAYERS IHESTLESS) 






1 


FREE 

M Cx '^i' ■ ni , t. f 'lA ''>:P->H 




14 


; 


WORLD WAR III 

;CP •• ;-i,:p 'Li^h; WKAF.lCHlBW, 




3 


2 


A CHANGE IS GONNA COME 

HO*; ■'<.-- -:■ " «n:n'iwcxaieun,ffii 




1 


1 


N DEA DAVENPORT TEAT M05 0£f IV2I 




2 


e 


GSPOT 

W>WPOZUR lALL NETPUTlNOtt'lNTERSajWl 






1 


TEU.ME 

BEENIE MAN f£AT ANGIE MARTINEZ IVPl 






1 


THE REAL ONE 

THE 2UVE CREW FEAT tCE T |UL J0€) 


12 




1 


YES N DEED 

SOCIEPf (LUKEAtl JOtl 


13 


; 


5 


HEAT 

leCILUTi F!S aa* OH «U L'COT AHKTCRr 



i 




s 

t 


TITLE 

ARTIST (IMPRINT/PnOMOTION UBELI 


14 


e 


4 


FOUL CATS 

KOOL G RAF' 'ILLSTREET.OOWN lOW.K TEL) 


IS 


8 


14 


MONEY MAKIN' ANTHEM 

'!& NE3)rT OWFI aiA HIU Sim IWEFME HfTOrr 


IE 




1 


ALL 1 DO 


17 




1 


JUMP AROUND [2000 MIX) 

HOUSE Cf PAIM TOMMY BOY I 


It 


12 


8 


GHETTO STAR 

COLOY (COOL CATi'ANANSJ) 


19 


13 


8 


R TRACKS AND CADILLACS 

* IJiVN FLAYERS FMI IMIK lYFlWKEBEfi&lWiaFM 


20 


17 


10 


LET'S GET FREAKY 

WILLIS IVHtlNG) 


21 


15 


4 


CURSE ON YOU 

SUEPY-s THEME FEAT KEtSHA JAOFSW (BANC 


22 


16 


9 


ALL NIGHT 

N?OtEP ISWEFLVtHGHTYEAR) 


23 




1 


LONGGEV 

CED CEE (32 RECORDS) 


24 




1 


WHAT KINO OF LOVE 

CLUB NDUVEAU ILIG'rYEAfli 


2S 


ID 


12 


CRAWL BEFORE YOU BALL 

SAATIR lawEST'WARNER BFT05 ) 



Bubbling Ufxler lists 1h« lop 2S singivs under No, 100 
vKhich have not yet charted. 
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BUSTA RHYMES 

(Continued from page 28) 

rapper is one of a kind. "He's one 
of the few rap superstars that con- 
tinues to be a viable influence over 
two generations of hip-hop fans — 
first with Leaders Of The New 
School and, of course, with his 
tremendous solo career. He has 
achieved longevity in the hip-hop 
game because his lyrics are real, 
his flow is unique, and he is a car- 
icature of himself," says Rhone. 

Other plans for the rapper 
include writing a screenplay titled 
"Loyalty." 

GLOBAL PLANS 

Joe Peta, international market- 
ing director for Elektra, says 
Rhymes is a definitely a star over- 
seas. "We expect to see more 
response through touring," says 
Peta. Rhymes will begin setting 
up for "Extinction Level Event" on 
an international promotional tour 
starting with the European edi- 
tion of the MTV Video Music 
Awards Nov. 12 in Milan. There, 
Rhymes will present an award and 
perform "Turn It Up/Fire It Up," 
a single from "When Disaster 
Strikes." Other tour plans include 
stops in France, the U.K., and 
Germany. 

"Keeping It Tight," according to 
Peta, will be released commercial- 
ly in the U.K., Belgium, Sweden, 
the Netherlands, Norway, and Den- 
mark in .January. "We will follow 
the American time line in releasing 
it promotionally," adds Peta. 

Closer to the album's release, 
the rapper will head out on a U.S. 
promo tour. No plans have been 
finalized for a U.S. or internation- 
al concert tour. 

According to Elektra's director 
of marketing, Lydia Andrews, the 
label's stateside marketing cam- 
paign for Rhymes will kick off 
with extensive outdoor advertising, 
including billboards and sniping. 

The label is also advertising in 
such trade magazines as BRE, 
Gavin, and Urban Network. In 
addition, a two-page four-color ad 
will appear in the Source. 

In February, Rhymes will be 
featured on the cover of Vibe. 
Other covers in the works include 
the Source and Double XXL. 

Other advertising will include 
flats, posters, T-shirts, fliers, and 
triple-play cassettes, the latter of 
which will be distributed by Elek- 
tra's street team at major events 
during the fall and winter. Andrews 
notes that the focus is on erents like 
college homecomings. 

Andrews says the label plans for 
Rhymes to make a number of TV 
appearances, including MTV's 
"Biorhythm" and performances on 
BET'S "Soundstage" with the FUp- 
Mode Squad and BET's "Planet 
Groove." Rhymes also appeared on 
"The Steve Harvey Show." 

Rhymes is managed by Mona 
Scott and Chris Lighty of Violator 
Management. He is booked by 
Cara Lewis of the William Morris 
Agency, and his songs are pub- 
lished by T'Ziah's Music/Warner- 
Chappell Music (BMI). 
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Hot Rap Singles. 




2^ 


2WKS 
AGO 


ii 


CCMPiLtD FROM A NAUGNAL SAMPLE OF RETAIL STORE SALES HEPOf^TS 
CCLLECIED. COMI^LEU. AND PHOVIOCD BY SOUndSCdH " 

TITLE lllllll ARTIST 

V'PRiNT 4 NIJ)/0ERO1STRIB\(TING L^EL ■ ■ ■ ■ 


CD 


1 




2 


♦ * * No. 1 * * * 

PUSHIN' WEIGHT # ICE CUBE FEAT MR. SHORT KHOP 

tCliDi') i'""('i 'b.:J:r ,'*«tastNal 


2 


2 


1 


9 


SUPERTHUG (WHAT WHAT) ♦ NORTAGA 


3 


3 


3 


3 


DON'T LET IT GO TO YOUR HEAD ♦ BRAND NUBIAN 




5 




2 


★ ★ * Gheatest Gainer* ♦ ★ 

UfH&TrHA WANNA DO? • MlA X TFAT PHAPI IF Wit ^HN 

ICMDmT, UQ JMII 'Ji4•>*^■r■!ljRlT^ 


I 


7 


5 


4 


dLI lt,K UAT9 w WL rtAIUKINU JUrt a. 
iC; ID' iTl WYDftv.LONtMN 57025&1SLANO 


CD 


8 


13 


3 


THE STREET MIX # MAG 7 

IC, ID' ■! fll'. 1': S'.'".^-'' MOTfti'JN 


CD 


NEW^ 


1 


MONEY'S JUST A TOUCH AWAY ♦ MACK 10 FEAT. GERALD LEVERT 

IC; ID '- '-'WiTV 


8 


6 


7 


7 


INVASION OF THE FLAT BOOTY B*****S TOO SHORT 

iC; IJ ■■ :VE 


9 


4 


2 


5 


JUST THE TWO OF US ♦ WILL SMITH 


QB) 


13 


14 


33 


THROW YO HOOD UP MR, MONEY LOC FEAT ABOVE THE LAW 


11 


9 


6 


10 


STILL A G THANG ♦ SNOOP DOGG 

Id .:.'"•. . M ■ ■ _'P«iOfiiTy 


12 


10 


4 


16 


LOOKIN' AT ME • ♦ MASE FEATURING PUFF DADDY 

ICI :'J ' ■ ' . ,'ti'AR(STA 


13 


12 


9 


6 


DEADLY ZONE ♦ BOUNTY KILLER FEAT MOBB DEEP & RAPPIN' WYD 

iCi ILi"- ■ , ■ ■ . '..'1 aJlVTVl 


14 


11 


16 


5 


TOPS DROP FAT PAT 

■ O 1 r ■ .'. ■ ■ ■ ' 


GD 


NEW^ 


1 


HAKU KNOLK Lirt (UHlTTO ANTHcMf ♦ JAY-£ 

:T:'|;iy .■ , i- !.' " Hhf.JQii-'MERCURI' 


16 


14 


8 


9 


'QATHIir. PARADKP TRAflFnY PAPflfaF INPINITP 

ICI'T; - " ■ ■ , ■■ ■■r.77 


UD 


18 


19 


8 


PARDON ME WHILE 1 COME BACK. DRES 

:ciir: > f!.-v >, ;i| t.hqi^nd control too',','Tju GRUV 


18 


If' 


10 


12 


DEFINITION # MOS DEF & KWELI ARE BLACK STAR 

:Ci',D) ID RAWKUS U3 


19 


2(1 


15 


18 


WOOF WOOF # THE 69 BOYZ 

:ci'D; " 1. ..•.;■!'■,•.■ ;i ■>:^ /.TiANlic HJi;:i'*G 


20 


15 


12 


16 


WHAT U SEE IS WHAT U GET # XZIBIT 


21 


19 


18 


6 


LOST IN LOVE NASTYBOY KLICK 

;ci Di'N^ii'Ye-jy 01 j;'L'PsiAiPfS 


(D 


NEW^ 


1 


DOO WOP {THAT THING) ♦ LAURYN HILL 

iCi .O' ■ ',■ ■ JSt 78B6aCOtUMBlA 


23 


23 


23 


8 


DR. GREENTHUMB CYPRESS HILL 

iTiiXi^i !F "^Ti'^'.'COtUMBIA 


(S) 


NEW^ 


1 


JUST DON'T GIVE A F*" EMINEM 

;Ci t: Ti we&AFTERMATH 95037riNTERSC0PE 


QD 


33 


22 


17 


NU WUMAN • utMtKML uKMN 1 

■■Ci'D: r-i v.-r,-,i ■'-.:.-.^, VIRGIN 


2C 


12 


17 


13 


GOODBYE TO V MOVIES # lUST^f^I ^iiJOirHESHXlSliiilKCFflillkMKB DO 

iCi'D. " r. .I'.l ■ ■ f,P9tO«ITY 


27 


25 


48 


13 




28 


21 


21 


9 


1 AIHT HAV1N' THAT # HEl^i^i^SKELIUff&klSTAfUWdlVOWA^OFO^C tDOHHOUCUtT 

■r.'Di ■■':' DiX< DOWN 5.3324-PPIORirY 


29 


29 


28 


20 


TUC ftf~TI lAI ▲ Al I PITV 
1 nc ML. lUML ▼nLLV/lPI 


30 


24 


20 


13 


RAMAN &^ iWHD Vmi f^AMUA TAI 1 T1 A Dl IfFM 1 ATIFAH VTiJ if>bfUf 

LI--.-'' -■■ -'M.'MOTQ'rtN 


31 


26 


24 


20 


COME WITH ME A ♦ PUFF DADDY FEAT JIMMY PAGE 

■:c 'H: M T i 1 : -, .■,-:'iS4 


32 


16 


11 


32 


2 LIVE PARTY ♦ TtfE 2 Lfit CSW iFyi C Cf i IHE SlNJH^iE yfC i '-VJH \iS^) 

'Cii[>i:T;liI.'0£ 897 


(D 


43 


49 


12 


FIND A WAY ♦ A TRIBE CALLED QLIEST 

(T; ii/t '1/' <y 


CD 


46 




2 


YEAH YEAH YEAH ♦ DOWN SOUTH PLAYERS 


35 


27 


25 


4 


UNLU 1. rUKt ♦ Dtu UAUUT KANt 

■ i 1- ..it.'i': A:.KHEA«T3;t?O0iW£RCUfrf 


36 


40 




/ 


now TADTAf^rMA * FAT IHF (FFAT PI IFF nAhnVl 

; p,'v::!i': .iy;;,M 4S'i;'7*;AG 


QD 


RE.ENTRV 


2 


WrtRI n WAR III A TDP Al ITMARITV 

■,C) 1 C n&f r t KJNT.WRAP 49J1CMIBAN 


38 


44 


35 


6 


f*AM 1 ttFT A A lAV 7 CFAT ALlll (AC LlAll^D fi^lM7t AUn lA 
\>Hn 1 UC 1 H... W Jn1-C rLnl. nMIL lUr MAJUn LL/in^; nnl/ JA 

i,r: C'l Jft.\l b67683*i'MERaJRY 


39 


34 


29 


19 


UU TUU • HLAI MtK tJ. 

irMCi r; VCA SMS? 


40 


31 


2; 


14 


IT'C At QlftUT A UCMPMIC Rl TFIf IS. lAV 7\ 

ii;i r; Ro: AFULAiDtF WU 5662iaMERCURY 


41 


32 


37 


33 


RAISE THE ROOF • ♦ LUKE FEAT NO GOOD BUT SO GOOD 


(M) 


RE-ENTIIY 


7 


CHEAPSKATE !YOU AIN'T GETTIN' NADA) ♦ SPORTY THIEVZ 


43 


28 


26 


4 


WHAT 1 DO SLIM 

a: ix.i smw MoiioN rjDi-.'NERC'S 


44 


39 


36 


14 


CHEATED (TO ALL THE GIRLS) ♦ WfCUf JEAN F£AT QUEEN PEN 6 THE PRODUCT 

IMI ;: ■!:■(,■ . ■ i -J'-iq ^- .-ri ■ msia 


45 


37 


30 


5 


I'LL BE AROUND ♦ -';iHSUN FEAT BIG PUNISHER AND DEUCE 


46 


42 


41 


70 


HOW DO U WANT IT CALIFORNIA LOVE A* ♦ 2PAC IfEAT KC AND JOJO) 

IT';;-. '•■ -"'W.MERSC0Pf8W652'lSlAM3 


d) 


NEW^ 


1 


THE GRAND FINALE DMX, METHOD MAN, NAS, JA RULE 

in Tif^ ■ .■..■.-■'■ r-r -CijRv 


48 


41 


39 


27 


TURN IT UP IREMIXl/FIRE IT UP • ♦ BUSTA RHYMES 

IC; ■ ; .1 - ■■■■■■■■ ' iE:; 


49 


35 


33 


20 


BLACK ICE (SKY HIGH) ♦ GOODIE MOB FEAT OUTKAST 

iC. ID.' LAfACt i;'JjJ.'''AfrlSIA 


50 


36 


31 


35 


WHO AM 1 ♦ BEENIE MAN 

i:, [Ti 1*1 2 f AftD6ie-:i-.vp 



O RecorJs with the ^atest sales gains this week- ♦Vxleoclip avAilsbility. •Recording Industry Associalnn 
of Anierica 1RIAA) cerlriication for ules of 500,000 units A RIAA ctrtltintion for sales ol 1 million units. CatAlog 
no. is for CD single. *Astensk indicates CAtatog number is lor cassette single.* CD sirigle unavailaCte. (C) Cassette sin - 
gle availability. (D) CO single availability. (M) Cassette maxi single availability. CT) Vinyl mju-single Milablrty. <V) 
Vinyl single availabilfty. (X) CD maxl-smgle availability, e 1998, BillboanVBPt Communications, 
and SoundScan. Inc. 
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^boad TOP R&B ALBUMS 



COMPILES FROM « NATIONAL SAMPLE OF RETAIL 
STORE SALES REPORTS COLLfCTED, COMPILED, 
AND PROVIDED BV 



iWir 



THIS 
WEEK 


LAST 
WEEK 


2WKS 
AGO 


WKS ON 
CHART 


ARTIST TITLE 

IMPHINT 4 NUMBEIVDISTBIBUTINC WBEl {SUGGESTED USI W«CE OR EQUIVALENT FWJ CASSETT&COt 


PEAK 
POSITION 










★ ★ * No. 1 * ★ * 






1 


1 


1 


S 




1 


2 


2 


3 


9 


" ™'t?£ 6 S^COLUUBIA 1 1 ; M Ea 1 7 Ml ™^ MI5EDUCATI0N OF lAURYN HILL 


1 


CD 








★ ★ ★ Hot Shot Debut* ★ * 




NEW^ 


1 


GAM8IN0 FAMILY NO limit soTie' WiosiTy no 98/16 961 


GHETTO ORGANIZED 


3 


4 


3 


5 


4 


OUTKAST LWACE . ' (• AKi'-.' i (10 98i'16 98) 


Ani IFUINI 


2 


5 


4 


7 


5 


KIRK FRANKLIN GOSPO CENTRIC -•J17^NTERSC0PE(10-9&17.98I 


THE NU NATION PROJECT 


4 


$ 


7 


12 


g 


SOUNDTRACK • dee jam 558663'^MERCURr 111.98 Eai7-98l 


RUSH HOUR 


2 


7 


9 


6 


3 


MACK 10 I-OOBANGIN 53512*;PRI0R1TY(109El'16,9e) 


THE RECIPE 


5 


1 


10 


10 


n 


KELLY PRICE • I neck 52451&^SIAND (10 98 Eai6.98) 


SOUL OF A WOMAN 


2 


9 


11 


17 


23 


DMXA RUFF RrO€RiOErMM558227',WERCUHT(1098ECyi6.98) 


ITS DARK AND HELL IS HOT 


I 


10 


5 


2 


3 


BIZZY BONE MO I-tJG^--Ulh-LL5L 167CVRElATIVin IC ' 3B 


HEAVEN7 MOVIE 


2 




NEW^ 




AARON HALL MCA I177S<10.9»16.98I 


INSIDE OF YOU 


11 


12 


6 


4 


3 


KURUPT ANTRA MO%JFAiM (10,98 £(^17.96) 


KURUPTIONl 


4 


13 


14 


18 


10 


THE TEMPTATIONS Motown 530937 (10.98 ant.M 


PHOENIX RISING 


8 


14 


13 


15 


5 


KEITH SWEAT ▲ EUKTRA62262/EEG (10.98/16.961 


sua IN THE GAME 


2 


(TS) 


NEW^ 


1 


KENNY LATTIMORE COLUMBIA &S8S4 ilo.9ac(V16.98) 


FROM THE SOUL OF MAN 


15 


It 


8 




2 


HELTAH SKELTAH duck DOWN 53543-/Pfl»fBTV (10.9916 jei 


MAGNUM FORCE 


8 


17 


12 


8 


5 


A TRIBE CALLED QUEST jiVE 41638* (t0.9fr]7.9e) 


THE LOVE MOVEMENT 


3 


(18) 


19 


25 


20 


BRANDY A' Atlantic 83039'.'ag (lo 9a'i6 98i 


NEVER S A Y NEVER 


2 


(19) 


22 


22 


4 


DEBORAH COX arista 19027 ; ; -: id i B 


ONE WISH 


19 


20 


16 


11 


3 


CYPRESS HILL RUFFHOUSE - i-. ■ ' F.'HIA ! 10 ^4 EQ 


CYPRESS HILL IV 


11 


21 


15 


9 


3 


TWISTA t THE SPEED KNOT MOBSTAZ 


MOBSTABILITY 


9 


22 


17 




2 


VAR^IOUS ARTISTS ^ _ ^ jg^.j gn^Ajf;, mf; VOLUME 1 


17 


23 


26 


19 


6 


FLIPMODE SQUAD • FLiPMOOEytlfKTRA 62238-EEG (10,9*16 9 


B) THE IMPERIAL 


3 


24 


20 


IE 


1 


'f*'!il?-'i? */I!^T. , i9B,-5a3. MEAN GREEN — MAJOR PUTERS COMPIUTION 


g 


29 


23 


20 


4 


BRAND NUBIAN ARISTA 19024' 1 10,98(16.98) 


FOUNDATION 


12 


2C 


28 


2G 


14 


GERALD LEVERT £ASTWEST6226I)tEG (10.98(16.981 


LOVE i CONSEQUENCES 


2 


27 


18 


13 


3 


TELA RAH A .,LU ,lb^^^";lHGIN(I0,9a(16 98l 


NOW OR NEVER 


13 


28 


21 


21 




MOS DEF & TALIS KWEU ARE BLACK STAR 


BLACK STAR 


13 


29 


25 


14 


3 


PRIME SUSPECTS NO limit 5072S'7P«I0«ITT( (10 98/16,981 GUILTY TIL PROVEN INNOCENT 


14 


30 


27 


24 


13 


v^^?-'',?*?^^,^ .. , . , , , ,j , ; OA GAME IS TO BE SOLD, NOT TO BE TOLD 


1 


31 


24 




2 


SOUNDTRACK II^MORTAL 695a7*/lPIC(ll 98 E(a/17 98l 


SLAM - THE SOUNDTRACK 


24 


32 


32 


34 


15 


TRIN-I-TEE 5:7 l^ ■/ri 9OO94/INTERSCO*^(109*15 98iBB 


TRIN I-TEE 5;7 


20 


33 


29 


23 


9 


FAT JOE • M>jriL:AiiAMir9?a05'/AG ;(t lAle. ^f^: 


DON CARTAGENA 


2 


(34) 


NEW^ 


1 


GHETTO MAFIA rap artist 2061/TULLYLOAOED(109&15 98iB 


ON DA GRIND 


34 


3S 


33 


27 


19 


SOUNDTRACK A' BLACKGROUNO/AIlANTtC83il3VAG(10 98'17 98! 


DR, DOLITTLE; THE ALBUM 


4 


36 


35 


31 


11 


LUTHER VANDROSS VIRGIN 46089 (11.9aF17.9e) 


1 KNOW 


9 


37 


34 


29 


IS 


JERMAINE DUPRIA JERMAINE DLFPRI PRESENTS -UFE IN U72T>1E ORIGINAL SOUNDTRACK 

1 - nnuiMH A il09B£ai6 96; 


1 


30 


36 


28 


4 


GANGSTA BOO HYPNOTIZE MINOS 1685/RELATIVITY (10,98/16.981 


ENQUIRING MINDS 


15 


39 


30 


47 


55 


JANET A' VIRGIN 44762 (1 1 9Etl7.98l 


THE VELVET ROPE 


2 


40 


31 


30 


6 


SHAQUILLE O'NEJU. TWISM t:4C9i 7 AAM : 1 0 9a EQ 1 6 98) 


RESPECT 


8 


41 


38 


33 


15 


MONICA A ARISTA 19Oll'(10.9a/16 98l 


THE BOY IS MINE 


2 


42 


40 


36 


17 
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XSCAPE • SO SO OEF 68042AX)LUMBIA (10 98 E(yi6 96) 


TRACES OF MY LIPSTICK 
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A JAGGED ERA 
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CHARGE IT 2 DA GAME 
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MP DA LAST DON 
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THESE WICKED STREETS 
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41 
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JON B. A TAB rUWSSO MUSIC 67a05/EPIC (10,98 E(yi6,98) COOL RELAX 
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45 


42 
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W^LI^WNING t GERALD ALBRIGHT p^^ASURES OF THE NIGHT 


36 


51 


47 


49 


9 


MONIFAH UPTOWN ^155*7UNIVERSAL (t0.9a^l6.98l MO'HOGANY 


42 


52 


55 


52 


28 


TAMIA QWEST 46Z13/WARnER BROS (10.9a^]6 961 TAMIA 


18 


S3 


49 


45 


17 


MAXWELL • COLUMBIA 68%a- (10.98 E<VI6.9e) EMBRYA 
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® 


60 


62 
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TYRESE RCA66901-(9 9a'13.9e)B TYRESE 
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37 


55 


6 


GENERAL GRANT polyb£at 46055/virgin Ii0-9aii6.ga} ■ MR. ENERQIZER 


37 


56 


50 


56 


56 


NEXTA arista I8973(109&1598lH RATED NEXT 
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57 


48 


35 


6 


MAGIC TRuiT^o limit 50017'jrftioftiTv (lo.gftie 98) SKrs the limit 


3 


58 
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57 


BRIAN MCKNIGHT MOTOWN 536215 no 98 £016 981 ANYTIME 
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VARIOUS ART^STS^^ LUKE S HALL OF FAME VOLUME 3 
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TRICK DADDY SLIP-N-SLIOt 2B0Z'WAHi.0CK , : - 50 WWW.'-i.lG COM 


54 


61 


59 


63 


49 


CHICO DEBARGE • KtOAR ' .irih- um.'LRSAl (I0.9&16.98) LONG TIME NO SEE 


14 


62 


58 


53 


13 


MARY J. BLIGE • hca iiS4e(io.9a^i7 9e) the TOUR 


7 


63 


63 


48 


8 


BIG ED NO UMiT SO^S^/PfilOAirv (10.96/16 98) THE ASSASSIN 
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64 


56 


60 
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SOLO PERSPECTIVE 54904a'A&M (10.96 EQ'I6.9e) 4 BRUTHAS & A BASS 


25 


65 


52 
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SOUNDTRACK • FmEtYUE llBO&MCA(10.9ftl7.9g) HOW STELLA GOT HER GROOVE BACK 
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66 


65 


67 


27 


BIG PUNISHERA lDUD67512'/R[:a (10.98/16.981 CAPITAL PLJNISHMENT 
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67 


53 


39 
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CANIBUS • UNIVERSAL 53:36* lt09e^l6 98lB CAN-I-BUS 
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66 


64 


50 
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RAS KASS PATCHWtHK 50739*<'PRIORITYI10 9a'16.9e»l|B RASASSINATION 
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69 


57 


59 


11 


E-40 • SICK WID' IT 41645/JIVE CI9 9fr24,96) THE ELEMENT OF SURPRISE 
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70 


66 


64 
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BIGTYMERSCASHiMNEYi-. J .'jr-iPSAi lC^d;^M DB HOW YOU LLIV THAT? VOL. 2 


17 
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74 


81 
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CHAKA KHAN NPG 9?8I iU 96 CO) COME 2 MY HOUSE 
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77 


70 
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WILL SMITH A* COLUMBIA 68683* (10.96 Eat7.96) BIG WILUE STYLE 
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73 


72 


66 


9 


NICOLE THE GOLD MINafUSTWEST 62209i'EEt; (10.981'] 6.96) MAKE IT HOT 


19 


74 


69 


61 


11 


VARIOUS ARTISTS FUNKMASTER FLEX THE MIX TAPE VCHUME 111: 60 MINUTES Of FUNK THE FINAL CHAPTER 
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75 


62 
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BAD AZZ PRiOfilTY 50741* (10.9&16.981H WORD ON THA STREET 
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76 


71 


65 
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MAC HO LIMIT S07?7*^flK)RfTV (10 9a'16.9S) S^L SHOCKED 
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77 


67 


63 
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REGINA BELLE mca 1 1777 (10.9&I6 98i BELIEVE IN ME 
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61 


MASTER P A' NO UMiT 50559*yPfttOftlTY (10.98/16.981 GHETTO D 
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GHETTO TWIINZ rap a-loi 4625ftViRGiN 1 9h .b -jd 1 NO PAIN NO GAIN 
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76 


74 


71 


K-CI & JOJOA'MCA ]1613M10.9&'16 98I LOVE ALWAYS 
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82 
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40 
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WREcI(?H0P ^^^^16 *Bi "^^^ PAT 4 THE VfflECKSHOP FAMILY: THROWEDIN DA GAME 


40 


S3 


61 


58 
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y*5'?rV -^^T^T^.n,! . „ M ■ = SO SO DEF BASS ALL-STARS VOLUME 111 

SO so DEF .ni\ mria ■ iO 98 £016 98i 
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84 


99 
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LINK REUTMTV 1645 (10 9VlS 9eiH SEX DOWN 


46 




93 


75 
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KANE & ABEL MO LIMIT 5072O*/?RK}flnY [10.96/16.96) AM 1 MY BROTHERS KEEPER 
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TnE 2 LIVE CREW UL JOE 231' (10,9ftlS,9S) THE REAL ONE 
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88 


83 
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22 


MO THUGS FAMILY * 

MO IK i ■ 1 , . 3 9a 17 981 SCRIPTURES CHAPTER II: FAMILY REUNION 
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100 
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BLACK EYED PEAS INTERSCOPE 90152' 110 9^16,98) ■ BEHIND THE FRONT 


37 
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RE-ENTRT 
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SOUNDTRACK W)«1^£RSUNS^T^EJ^ST)«ESI6^^6SE£G (11 9817 98) WHY 00 FOOLS FALL IN LOVE 
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91 


87 


73 
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JAYO FELONY DEF jam 558762'jVERCURT 110 98 £(^16 981 WHATCHA GONNA DO 
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DA KAPERZfuUY LOADED 8010 (1098/15-98) DA KAPERZ 


92 


93 


94 




102 


DEAtM^Ow'': 'T'-.r^.n io ;i 14 »s ™^ KILLUMINATl: THE 7 DAY THEORY 
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94 


82 


88 


52 


JAV-2 • ncc A ■ ( ! 1 A.CitF JAM 536392' iWERCURV (10 96 E1116 98) IN MY LIFETIME. VOL, 1 


2 


95 


97 




83 


THE NOTORIOUS B.I.G.A'BA0BOY 730n*/AAtSTA(19,98(2A 98) LIFE AFTER DEATH 
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(96) 


RE-EHTIIT 
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VESTA I E, MUSIC S5761S(VERVE I109S £0(16 9SI ■ RELATIONSHIPS 


55 


(97) 


RE-HTIIT 


25 


FIEND • NOUMIT50715','PI»OfBIY(10 9&16,98) THERE'S ONE IN EVERY FAMILY 
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98 


78 


71 


31 


PUBLIC ANNOUNCEMENT asm 540882 110 98 Eai6 981 ALL WORK. NO PLAY 
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99 


86 


89 


58 


USHER U^FACE 26041ARISTA 110 9a'16,98) MY WAY 
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(loi) 
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51 


MASE A' BAD BOY 73017'/ARISTA 110,98)16,98) HARLEM VYORLD 
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CD Albums witti the greatest sales gains this week. •Recording Irxlustry Assn. Ot America (RIAA) certif»C3t»on for yiipment o( 5(X),(}00 album units. ARIAA certification for shipment of 1 million units, with multiptallnum titles indKatad by a numeral following the symbot. For boxed sets, and 
double albums with a running time ttiat exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. 'Asterisk indicates LP is available. Most tape prices. 3r>d CD prices for BUG atxJ WEA labels, are sugj^ted lists. Tape prices markM EQ. and all other CD prices, are 
equivalent prices. wtiKh are projected from wholesale prices. Greatest Gainer shows chart's largest unit irKrease. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. D indicates past or present Heatseeker title. £1996, 
Billboard/Brl (^ommunKatwns, and SoundScan, Inc. 



When you want to reach music retail. . . 
ttiilboamis im Hecord Ketaiiing Uirectory 

Billboard's Record Retailing Directory is the essential tool for those 
who service or sell products to the record retailing community. 

Everything you need to know about retail with over 7,000 updated listings of inde- 
pendent and chain record stores, chain headquarters, and audiobook retailers. 

Jam-packed with listings: 

■ store names and addresses ■ phone and fax numbers ■ e-mail addresses 

■ chain store planners and buyers ■ store genre or music specialization 

■ chain headquarter and staff listing ■ store listings by state 



RfCORD RflAILING 



To get connected to the industry, order your copy 
today for only $165 plus $6 shipping and handling 
($14 for international orders). 

To order, call (800) 344-7 1 1 9. outside the U.S. call 
(732) 363-4 1 56. You can also fax your order to (732) 
363-0338. or mail this ad with payment to: Billboard 
Directories. RO. Box 20 1 6, Lakewood. NJ 0870 1 . 
Get a jump on your competition! Order bulk 
copie% for your entire safes staff and marketing 
team - call us today for speciaf rates/ 



Please add appropriate sales tax in NY, Nj. PA. CA.TN. MA. IL 
& DC. Orders pa/able in U.S. funds only. All sales final. 
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Cher Gives Reason To 'Believe'; Madonna In The Mix 



Love is ... : Two years have 
passed since Cher released "It's A 
Man's World," a gem of an album 
that spawned such treasures as "One 
By One," "Paradise Is Here," and 
"Walking In Memphis." And, we 
must confess, it still remains in 
active rotation on our CD player; of 
course, so does her disco album 
"Tike Me Home," but that's another 
story. 

Wth that acknowledgment, imag- 
ine how worked we were to receive 
her new Warner Bros, single, 
"Believe," which recently debuted at 
No. 1 on the U.K.'s Chart Informa- 
tion Network pop chart Not bad, eh? 

The Metro-produced "Believe" is 
the title track from the singer's new 
album, due Nov. 10 on Warner Bros., 
(Billboard, Oct. 31), and it's a gallop- 
ing pop pleasure that will surely 
please fans of Euro-dance. (Metro 
has worked with Gina G and Dan- 
nii Minogue in the past.) But club 
pundits in need of something a tad 
deeper have no need to worry. 

On board to take the song down 
various paths are Club 69, Xeno- 
mania, Almighty, and Phat 'N' 
Phunky. Whichever mix is pre- 
ferred, one thing remains certain: 
It's the voice of Cher that shines 
through, loud and clear. 

It all MATTERS: A day doesn't 
go by when someone doesn't call and 
inquire about tkose much talked 
about remixes of "Nothing Really 
Matters" by Maverick/Warner 
Bros.' Madonna. It's quite clear that 
not many people have heard these 
mixes, done by Club 69 mae-stro 
Peter Rauhofer, yet everybody 
knows about them and wants them — 
preferably sooner rather than later 
(they'll be out in early 1999). We're 
talking near hysteria here. 

With "Nothing Really Matters," 
Rauhofer takes what is the most 
classic Madonna pop song on the 
singer's mesmerizing "Ray Of 
Light" collection and injects it with 
a harder edge, while maintaining its 
buoyancy. 

In typical Rauhofer fashion, trib- 
al percussion and rugged synth jabs 
take over, but unlike much of his 
recent work, including Ultra Nate's 
"Found A Cure," these elements 
don't overly darken the song's origi- 
nal house-lite appeal (OK, the Future 
mix and Speed Club mix are excep- 
tions). 

f HAT A JOY! Welcome Produc- 
tions is the invit- 
ing moniker for 
partners Joe 
Carrano and the 
one-named Wel- 
come. Armed 
with a record 
label (Welcome 
Wax) and a pub- 
lishing company 
(Touche Me II 
Music), as well as a production com- 
pany, the Oinnectieut-based pair are 





by Michael Pdoletta 

no strangers to clubland. 

While Carrano and Welcome have 
worked with a variety of artists, 
many may not reali2e that they co- 
wrote and produced Donna Sum- 
mer's "Melody Of Love (Wanna Be 
Loved)," which spent three weeks at 
No. 1 on Billboard's Hot Dance 
Music/Club Play chart in January 
1995. The song went on to become 
the No. 1 Hot Dance Music/Club Play 
single of the year. 

Since then, they've worked with 
DJ/producer Junior Vasquez on 
such notable tracks as Urban Dis- 
charge's "Drop A Hou.se" and Ver- 
nessa Mitchell's "Reap (What You 
Sow)" and, earlier this year, scored a 
top 10 Billboard dance song with 
Whitebird's "Words That You Say." 
Most recently, they remixed Judy 
Torres' "Back In Your Arms Again" 
and Regina Belle's "Don't Let Go." 

Today, though, the duo is excited 
about the first two singles issued on 
Welcome Wax. First up is the much- 
in-demand (and for good reason) 
"This Joy" by Mitchell, which saw 
the light of day Oct 27. 

Co-produced with Vasquez, the 
gospel-infused "This Joy" was writ- 
ten by Mitchell and Carrano and fea- 
tures some fine re-tweaking by 
Razor & Guido and Vasquez. 

On Nov. 17, the label will follow 
this with DJ Neeko's hyperactive 
"Every Hour On The Hour." Already 
a staple on Victor Calderone's 
turntables, "Every Hour" finds 
humor in an cx-girlfriend'a message 
left on the artist's answering ma- 
chine. That, coupled with jagged 



CAnRANOand 
WELCOME 



BiHboad. 
HOT 




CUB PLAT 



1. JOIN (N THE CHAMT KEVIN AVIANCE vwyt 

2. SNOW ON THE SAHARA ANGUUN EPIC 

3. THESE ARE THE TIMES 
PURE SUGAR »ou» boogie 

4. LOVE GETS GOING TIKI JONES gossip 

5. WHENEVER YOU'RE NEAR ME 
ACE OF BASE irista 



MMQ-SmCLESI/ILES 

1. BANG UBERATION FUNKY DERRICK 

TWISTED 

2. SAVE YOUR SOUL MIJAN vEiocin 

3. YESTERDAY DEBELAH MORGAN 

MOTOWN 

4. I WANT YOUR LOVE 

ROGER SANCHEZ PRESENTS TWIUGHT kitoiic 

5. BAD ENOUGH CZR FEAT 

DARRYL PANDY subumihhl 

Breakouts: Titles with future chart potential, 
based on dub play or sales reported this week. 



synth work, assures underground 
success. 

Both "This Joy" and "Every Hour 
On The Hour" are lifted from the 
ultra-fab soundtrack to the Canadi- 
an documentary "Hang The DJ." 
According to Welcome, the sound- 
track is still without a label. Quite 
honestly, that amazes us, consider- 
ing the wealth of talent featured on 
it, including two songs by Mimi 
Summer — you know. Donna's 
daughter. Is there a "Welcome 
Soundtrax" in the works? Just 
thought we'd ask. 

Soul BOYS: We are happy to 
report that "Let 
It Rain" by Soul 
Solution Featur- 
ing Carolyn 
Harding, which 
debuted two 
years ago at the 
Billboard Dance 
Music Summit, 
will (finally) be 
released Nov. 26 — with additional 
mixes by Johnny Vicious and the 
Fitch Bros. — on Jellybean Record- 
ings. And no one's happier than 
Ernie Lake and Bobby Guy, other- 
wise known as Soul Solution. But 
their smiles belie the rumors that 
have surrounded their relationship 
with the label. 

"We have certainly had our fair 
share of ups and downs with [John] 
Jellybean [Benitez]," says Lake, 
referring to the label's owner. "We 




LAKE ana GUY 



haven't recorded for Jellybean's label 
since the release of Pulse's 'Won't 
Give Up My Music' Rumors began 
circulating that Jellybean owned the 
Soul Solution name, and that's why 
we weren't recording for the label. 
He never owned the name." 

Adds Guy, "Actually, it had more to 
do with the fact that we wanted to 
break free from that singles-only 
mentality. We wanted to develop 
artists. We wanted to collaborate 
with artists on album projects — and 
not just one-off singles." 

That said, the creative duo is 
working with Cyndi Lauper and 
Hannah Jones (separately, of 
course) on tracks for upcoming 
albums; completing two demos, 
"Love Starts Now" and "Never 
Gonna Stop," that we hope will find 
their way onto Diana Ross' forth- 
coming project (they are that good!); 
and shopping for a label deal for 
Rutland Gill, a male duo whose 
SoundScape combines elements of 
Depeche Mode, Erasure, and the 
Beatles. 

While we wait for these, there are 
numerous Soul Solution productions 
making noise on dancefloors, includ- 
ing "From This Moment" (Shania 
Twain), "Satisfied" (Erin Hamil- 
ton), "Changes" (So Pure! Featur- 
ing Sheleen Thomas), "Yesterday" 
(Debelah Morgan), and "Love Him" 
(Donna Lewis). 

British invasion This week- 
Tuesday (3) to be exact — finds 




Kinetic/Reprise 
issuing the hotly 
anticipated state- 
side-only release 
of "Tranceport," 
a continuous mix 
by British DJ/ 
producer/label oakenfold 
owner Paul 
Oakenfold. 

Comprising 13 tracks/artists, in- 
cluding the sublime and hard-to-find 
"Someone" by Ascension, this col- 
lection epitomizes what Oakenfold 
and his Perfecto label are about, with 
progressive, trance, and breakbeats 
leading the way. 

The assembling of "Tranceport" 
was completed in August, just days 
before Oakenfold embarked on the 
third leg of his 50-date U.S. tour (the 
last leg begins Nov. 5 at New York's 
Irving Plaza). 

"This CD is a true indication of 
what you'll get at one of my events," 
says Oakenfold. "It features a fami- 
ly of musicians working together 
with a common goal to entertain by 
'tranceporting' listeners into various 
states of mind." Something Oaken- 
fold ably does during his legendary 
DJsets. 

"My tour of America has certain- 
ly been a challenge, but I love that," 
he says. "I like taking the sound to 
people in places like Las Vegas, 
Seattle, Boston, New York, Los 
Angeles, Gainesville [Fla.], and Dal- 
las. It's so rewarding to see people 
getting off on the music I play." 



Hawtin's Innovations Prove Less Is More 



BY DYLAN SIEGLER 

NEW YORK— Just when it seemed 
impo.ssible for an artist to achieve 
international recognition while 
maintaining artistic integrity and 
underground cred — along came DJ 
Richie Hawtin. 

It should come as no surprise that 
Hawtin, a pioneer of minimalist 
electronic music, the man behind 
Plastikman, and a respected 
Detroit-area DJ for nearly 10 j=ears, 
would be the one to crack the for- 
mula. His inspired, intellectual 
approach to electronic music-mak- 
ing burnishes his studio produc- 
tions, while his quest to create the 
ideal dance environment drives his 
DJ gigs. 

Hawtin's conviction that less is 
more, as evidenced by last spring's 
Plastikman album, "Consumed," 
has recently caught the attention of 
the trend-hungry press, from Time 
magazine to The New York Times 
to the U.K.'s New Musical Express 
(NME). 

But his notoriety among dance 
music aficionados began in the early 
'90s, when Plastikman's atmospher- 
ic yet aggressive groove drew 
crowds at raves in his home base in 



Windsor, Ontario; New York; and 
the U.K., and Hawtin began to pro- 
duce Plastikman recordings. 

"When I first started the Plas- 
tikman series, techno, or electronic 
music, was very much dance music," 
says Hawtin. "It 
was based on a 
heavy 4/4 or 
bass rhythm, 
and people were 
doing compila- 
tions of their 
dance tracks. 
PLASTIKMAN There wasn't 
really any big- 
ger thought put into them than to 
dance. Plastikman was specifically 
intended to be listened to from 
beginning to end — as a journey or 
environment." 

Hawtin and his Detroit crony 
John Aquaviva had incorporated as 
Plus 8 Records in 1990, putting 
together compilations, electronic 
studio productions, and remixes. 
Plastikman's projects were origi- 
nally worked through Plus 8 under 
the Mute Records umbrella, though 
M-nus Records, co-managed by 
Hawtin, now' licenses and exports 
Plastikman. 



"I've recorded under a dozen or 
t\TO different aliases, making slight- 
ly different ahadea of what 1 call 
electronic music," says Hawtin. 
While Hawtin also grinds the gears 
for Fuse and crafted the "Concept 
Series," Plastikman — character- 
ized by sparse drum-beat filterings 
and computerized pipe clankings — 
is probably Hawtin's best-known 
alter ego. 

"I don't like an overabundance of 
information in the music I produce 
or listen to," explains Hawtin. "I 
prefer room to breathe in my music, 
room to think. To see and hear the 
spaces as much as the sound." 

Hawtin's spaced-out aesthetic, 
especially as Plastikman, has suc- 
ceeded in capturing the imagination 
of music listeners beyond the elec- 
tronic scene. Clark Warner, label 
manager of Windsor-based M-nus, 
says that "whether the core audi- 
ence who will listen to a Pla.stikman 
release are 40 years old or 15, and 
whether they leaj-n about it in Time, 
NME, or an underground 'zine, this 
wider scope of coverage ghr^s us a 
lot of avenues to look at" 

"Con.sumed" appeared as techni- 
(CoJit ill lied OH next page) 
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CiWT GET HIGH WITHOUT U SUBUUDUL 007/STRICRir RHYTHM JOEY NEGRO FEAT TAKA 8O0M 
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CHANGES cumNG 437 SO PUREI FEATURING SHELEEN THOMAS 


t 


3 


1 


8 
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FEEL IT NERVOUS »3» TIKO PRESENTS THE GROOVE FEAT DAWN TALLMAN 
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YOU BETTER HCA 55512 MOUNT RUSHMORE 


Zl 


16 


8 


11 


WHAT THE CHILD NEEDS ARICU OMICL nmVOK UTIH HANNAH JONES 


22 


23 


25 


6 


suPBmMiiaeiiiiioiMiMasic *novyvs. fniac 


23 


24 


26 


6 


THE DOOR SFP 9626 QRCUIT BOY 


24 


17 


10 


11 


DON-T WANT VOUVINn. SOUL lOOMJSIC PUNT GEORGIE PORGIE 




25 


30 


6 


PORNSTAR SHAPT ?07?,ma)(I BIG MUFF 










-k -k -k Power Pick * k * 


28 


35 


4 


FIND ANOTHER WOMJLN GROOVIlKyfXJS OiarSIMCTLY RHYTHM REINA 




20 


18 


11 


THE JVCE OF LOVE GHOOVIljaouSOStVSTRlCTlY RHYTHM ♦ THE AGE OF LOVE 




32 


40 


3 


WHEN CAN OUR LOVE BEGIN KING STREET 1067 KIMARA LOVELACE 


CM) 


33 


46 


3 


GIVE AWAY MY FEAR EKHTBALl l» AETHER 




38 




2 


TO THE RHYTHM Kk(i<)l)» 45305AlRnC PtPSTAR 


31 


30 


21 


9 


SHOW YOU LOVE IC U 004 AK. SOUL FFATIlRINr. JOCELYN BROWN 




42 




2 


STRONG IN LXWE fOCL AMERKV 39» ♦ CHICANE FEATURING MASON 


33 


27 


17 


12 


GOO IS A DJ ARISTA 13S64 * FAITHLESS 




48 




2 


I'M GONNA GET VA BABY EDCL AMERICA 4375 BtACX CONNECTION 


35 


31 


32 


7 


I'LL GIVE YOU LOVE SOULSHINL 005 ANDRICKA HALL 


31 


39 


44 


3 


VOUUSEDTOHOLDME'SeuN0£RGI«UNOaMSTIlUCT1CM32S RAZOR N GU1D0 


yjj 


43 


48 


3 


BRING BACK THE LOVE STRICTIY RHYTHM l7bM 95 NORTH PRESENTS LAURA HARRIS 










* ★ * Hot Shot Debut* * * 




NEW^ 


1 


THIS JOY wtLCOMC WM 001 VERNESSA MITCHELL 


(39) 


44 


47 


3 


LOVE IS ALL AROUND PflCLUDC 0001 BRLNDA DURMANN 


« 


37 


37 


7 


BRAND NEW WORLD AVlx 17074/KING smET GTS FEATURING MELOOIE SEXTON 


41 


45 


45 




CW CMC UCAUCIJ UIUCD^K lUIV^TAUADMCD UArWllMA 

oKT r M A nCAV MAVtJ^K.K IMnJKIrWMtntn HHUa. MML^x^nn 


42 


35 


31 


9 


NEW KWD OF MEDICINE AU:PM IMPORT ♦ULTRA NATE 


43 


49 


43 


3 


AIRE AQUA BOOCIE 058 MIJANGOS LATIN SOL ORCHESTRA 


Cil) 


NEW^ 


1 


KEEP lOOKIN' PIAYIAND 5332aPRninY DELOUR DIMENSION FEATURING QUEEN MARY 




40 


36 


11 


IFIFAU.0H012 NAKED MUSIC NYC 


4t 


29 


22 


13 


WHATEVER YOU WANT NEPTUNE l63a»«IVER NORIH TAYLOR DAYNE 




NEW^ 


1 


DON^ LET THIS MOMENT END EPC 79059 ♦ GUORIA ESTEFAN 


41 


46 


41 


4 


BANG BANG MIL IMPORT AFRO^UBAN BAND 


4» 


34 


29 


12 


BACK ON A MISSXW MOOHSHME 88454 « ORRUS 


Sd 


47 


39 


5 


MELLOW MY MIND FASIWEST PROtnCEG SIMPLY RED 













MAXI-SINGLES SALES 






THIS 
WEEK 


LAST 
WEEK 


fo 

(V* < 


WKS, ON 
CHART 


COMPILED FROM A NATIOfMi SAMPLE Of RITAll r.TOflf TJHIT^ RfPORTS 
COtLtCItD, COMPILtD, AHO PHWlDtD BY SOUHdScan* 

TITLE lllllll ARTIST 

IMPRINT 4 NUMMRIJISIHIBUIINGIAHH 












* ★ * No. 1 * * * 






1 


1 


1 


24 


THEB0YISMINE|TMXIAIIANT)C(U1I&'AG IKM.^^Mrwil ♦ BRANDY & M0NK:A 


2 




4 




ONLY WHEN 1 LOSE MYSELF (D 00 MUTEJIlEPftlSE 44lj62/WARNEft BROS ♦ DEPECHE MODE 


_ 




4 


5 


5 


NOeOOT'S SUPPOSED TO BE HERE (t) 1X1 AKEIA 13551 


♦ DEBORAH COX 












★ ★ ★ Greatest Gainer ★ ★ ★ 




( 




g 


6 


5 


MUSIC SOUNDS BETTER WITH YOU JC BOUl! J85I i V.KGIN 


♦ STARDUST 




5 


3 


2 


14 


THE R0CKAI=EL1-£R SKJWK (I)(X) SIUNI/ASIRAlW«K5 6?42«*«ItlNE 


♦ FATBOY SLIM 


1 


5 


3 


27 


MY ALX;FLY away IBUTTERFIY REPRISE) IHI (Tl 00 COLUMBIA 78822 


♦ MARIAH CAREV 


7 


8 


7 


30 


EVERYBODY [BACKSTREET'S BACK] 0(1 JIVE 42515 « BACKSTREET BOYS 


1 


9 


8 


19 


RAY OF UGHT (T) (X) MAVERICK U52JVWARNER BROS 


♦ MADONNA 


9 


10 


10 


22 


PUSSY CT) 00 ANTUR SUBWAY l031yNEVER 


LORDS Of ACID 


11 


11 


9 


g 


THINKIN' BOUT IT m (Xl [ASTWtSI 53e0WEG ♦ GERALD LEVERT 


11 


14 


25 


11 


IF 1 HAD THE OUNCE (T) DO IIMBtR! 74«.rTOMMY BOY 


CYNTHIA 


12 


15 




2 


WHENEVER YOU'RE NEAR HE ID 00 ARSIA 13554 


♦ ACE OF BASE 


13 


13 


11 


_?L 


STOP 00 VTDGIN 38641 


« SPICE GIRLS 


14 


16 


15 


23 


™E CUP Of UfE (lie OfFKAl SOW Of THE WORLD CUP. FRAUCE «11 m 01 cnuwn JW32 


♦ RICKY HURDN 












★ * ★ Hot Shot Debut* ★ * 




05) 


NEW^ 


1 


JUMP AROUND 12000 MIX) I II uo TOMMY BOY 463 


HOUSE Of PAIN 


1( 


20 


19 


15 


CRUEL SUMMER m (X) ARISTA 13506 


♦ ACE OF BASE 


01) 


31 


27 


14 


DO IT AGAINMEN BEAT THEIR MEN m (» OROOVtuOOUS OOUSTRICTLr RHYTHM 


RAZOR N' GUIDO 




U 


17 


14 


33 


FROZEN (Tt 00 MAVERICK 43993/WARNEH BROS 


♦ MADONNA 


19 


19 


49 


16 


HERE WE GO AGAIN (D K) AnSTA 13503 « ARETHA FRANKUN 


21 


12 


13 


13 


CLOSING TIME (X) UNDER THE COVER 9803 


sokaotk; 


21 


21 


23 


9 


SUAVEMENTE (II (X) SONY DISCOS 82795 


♦ ELVIS CRESPO 


22 


18 


17 


39 


HOW DO 1 LIVE 0) 00 OXn 73047 


♦ LEJU4N RIMES 


23 


22 


16 


9 


HUSK IS THE ANSWER (DAHaNlPRANCarKnailMSnoSMMa DANNY TENAGUA + CELEDA 


(24) 


K-EHTin 


26 


FRKHT TRJUH (T) 00 FORflOOEN 1 234 


ROBBIE TRONCO 




25 


23 


12 


15 


lflCUCOUU)l)EM>NYIMlaK»TOIM(»l<97 • SIMIS ON M:ULIRAIMIE.AI«)i. JOCELYN EWaOJCZ 


21 


27 


18 


21 


VOU'RE STILL THE ONE DO MENCURT [NASHVTUf] 5€€015 


♦ SHANIA TWAIN 




27 


25 


21 


26 


1 GET LONELY m m VlRGJn 38532 


♦ JANET 




M) 


38 


34 


13 


TAKE ME AWAY m 00 FHAT CAT 90001 


MK FACTORY 






40 


3E 


42 


PLASTIC DREAMS (REVISITED) (71 00 EPOROUC 787SWI'K 


♦ JAYDEE 




30 


28 


20 


8 


WHATEVER YOU WANT (T) (XT NCPTUNF I6302MTMR NORTH 


TAYLOR DAYNE 


(31) 


■E-Eim 


14 


INTERGJLLACTIC (D GRAMD ROYAL 58705UPtT0L 


♦ BEASTIE BOYS 


(32) 


HE«^ 


1 


LOVE OF A LIFETIME (11 (X) METROPOUIAN 4530 


COLLAGE 


33 


24 


31 


29 


SMACK MY BITCH UP m GO XL MUTEAAWERICK 4394«WMNER BROS. 


♦ PRODK?r 


34 


33 


28 


18 


CANT WE TRY ID DO ROBBMS 72025 ROCKEU (DUET WITH COLLAGE] 


35 


42 


37 


41 


HONEY (M) (T) (X) COLUMeiA 78665 


♦ MARIAH CAREY 


38 


30 


29 


9 


SUMMER OF LOVE '98/ROAM IXI RCPREC 445IW»U<HD< BROS 


THE E M'S 


J7 


32 


24 


9 


0eiECTUin(M(T1tOlsPHa«u»T7KTIIII5aHI)l l>ISPaXIIH«SUeUMILIIIIlFEAI«XIIEIIH(S»ieClJK 


31 


39 


33 


16 


DELICIOUS m m gcften 22408 


♦ PURE SUGAR 


39 


35 


32 


33 


MY HEART WILL GO ON (T) 00 MTERHIT 5402(mKMnY 


DUAVU 




40 


43 


47 


10 


LET ME GO... RELEASE HE IT) DO H O LA. 341070 


VERONICA 




3^ 


NEW^ 


1 


WHAT DO YOU REMEMBER (Tl {XI CLASSJTIED 0255 


M:G 




T?) 


DE-Eirnn 


64 


THIIKS JUST JUNT THE SJU8E (11 00 AiOSTA 13381 


♦ DEBORAH COX 




J3) 


RE-EHTRT 


9 


FEELIT(T1BAITU{Y46506/JIVI ♦ THE TAMPERER FEATURING MAYA 




44 


50 


35 


8 


RJUN (T) DO GR0CN1UCWUS OSZfSTRICTLY RHYTHM 


BRAINBUG 


(45) 


■E-Emn 


5 


LETS GO ALL THE WAY IT) 00 COUIMeiA 78958 


♦ REACT 




48 


41 


30 


3 


GET UP 00 (XXO FRONT 418fiA( Ta 


AIOMK; BABIES 






NEW^ 


1 


THEFREAKSCOHEOUTmil0T0HMYBIIISUE>Ulin327m)WrrBar « CEV)N FISHER'S BIG FREAK 




® 


HE omiT 


8 


HAILUCINATING PLUTQUWE SHUCK 00 REPRSC 4452(»M«WR BROS 


THE a ss's 






MEW^ 


1 


YOU USED TO HOLD ME '98 (T) 00 UNDLRGROUNO CONSIRUCHON 325 


RAZOR N' GUIDO 






NEW^ 


1 


MUSCLES (D IX) TVYISIED 5548SMCA CLUB 69 FEATURING SUZANNE PALMER 



( ) Titles with ttte ([realest sales or club ptay tncreases this week. RMwer Pick on Club Play is awarded tor the largest point increase amorg singles tiekiw the top 20. Gnsatest G^inet oii Maxi-Singlcs Sa^a is awarded tot Itw laigest sales increase among singes 
anywtiere in the top 50. ^Videodip availatMlity: Catatag number is tor vinyl rnaxi-sirigte, or rnw-singte if vinyt is unavailable. On Sates chart; (M) Cassette man-sin0e availability. (T) Vinyl maxi-single availability. (X) CO man-single availability. d998, 
Billtxtanl/BPI Commimications. 



PROVE LESS IS MORE 



HAWTIN'S INNOVATIONS 

(Continued from preceding page) 

cally the third album from Plastik- 
man, though it is being closely fol- 
lowed up with M-nus/Mute's release 
on Tuesday (3) of "Artifakts (be)," 
which comprises material actually 
conceived between "Musik," tlie sec- 
ond recording, and "Consumed," 
Hawtin explains. 

During that time, Hawtin, a Cana- 
dian citizen, was enduring a forced 
exile from the U.S. due to immigra- 
tion restrictions on his paid perfor- 



miinces. Banii^hed to Windsor, a bit- 
ter tunnel ride from his stylistic 
home base of Detroit, Hawtin says 
that "it was hard to get into the 
frame of mind" that had originally 
inspired Plastikman's productions. 

All of Plastikman's releases, which 
began with I993's memorably pack- 
aged "Sheet One," contain what 
Hawtin refers to as "reference 
points. I'm always trying to mcjve one 
step forward. Some people take that 



to extremes, go so experimental they 
1(380 people. I use some similar kinds 
of textures, but in new contexts so 
that you're not stuck treading water" 
Says Stephanie Rae, head of elec- 
tronic surveillance and development 
at Mute, "Richie definitely came out 
of the dance community, but he's 
always been the one setting the 
curve. Pt»ple who want to Tind out 
the new thing first look to Richie 
Havrtin." 



In the words of Pepe Jansz, label 
manager at Hawtin's London label 
affiliate NovaMute, Plastikman's 
extremely minimal recent record- 
ings might seem fairly "left field," 
especially in the face of the big beat 
onslaught and America's electronic 
awakening. 

But Hawtin's appeal is broad 
because his music continues to sur- 
prise audiences and evade pigeon- 
holing. This leaves him the freedom 



to work as a DJ live on mainstream 
BBC Radio 1 and then spin for 100 
hardcwe Hawtin fans at the Wind- 
sor club 13 Below. 

"If you strap any kind of music 
down, you strip away the life of it," 
explains Hawtin. "For me, it's really 
about creating an atmosphere that 
marks a specific point in time — 
whether it's in my head, on a CD, or 
at a specific venue. Tliat's what inter- 
ests mc." 
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WB's Tritt Hits Cyber-Byway With DVD 



BY JIM BESSMAN 

NKW YORK— As a forlorn traveler 
on the information superhighway, 
Travis Tritt says he's "on the exit 
ramp with the hixxi up." 

But Rick Henegar, director of mar- 
keting at Warner Bros. Nashville, 
insists that the artist is really an 
"early adaptor," or a con.sumer who is 
^^^^^ in the vanguard of 
^^^/^^k new home electronic 

hardware. 
1^ «J^B Whatever. Tritt, no 
. \ matter what you call 

^^^^H him, is the subject of 
^^^^^H the first full-format 
^^^V DVD release. 

Tnnr The product itself 

is still in the produc- 
tion stage, with a tentative December 
release date and a to-be-determined 
price point. It will be based upon 
Tritt's current album, "No More Look- 



ing Over My Shoukler," and will be a 
"triple-platform di.sc"; that Ls, it will 
contain programs in the DVD Video, 
DVD Audio, and DVD-ROM formats. 

The disc is being produced by Hen- 
ninger Interactive Media using Sonic 
Solutions' DVT)-publishing technolo- 
gy. Disc users will be able to view a 
Tritt concert from multiple camera 
angles on their home DVD Video sys- 
tems, interact with Tritt on their 
home computer's DVD-ROM drive, or 
listen to the full, uncompressed high- 
density audio album in surround 
sound at more than twice the .sam- 
pling rate of current CD audio tech- 
nology on their DVD Audio pla}'er. All 
three programs will be on one DVD. 

The timing of the triple-platform 
launch was perfect for Tritt to sup- 
port and reintroduce his current al- 
bum. "We'd just put our [World 
Wide) Web site up," he says, "and I 



Atlantic Targets Youthful Audience 
With Vncal Group South Sixty-Five 



BY DEBORAH EVANS PRICE 

NASHVILLE— With an eye Uward 
country music's younger demograph- 
ic, Atlantic Nashville is launching 
South Sixty-Five, a five-member 
group whose self-titled debut albimi 
will be promoted via a mall tour and 
Atlantic's first enhanced country CD. 

The group was formed by Delious 
Kennedy, a member of the pop group 
All-4-One. Atlantic Nashville presi- 
dent Rick Blackburn met Kennedy 
when the vocal quartet covered .John 
Michael Montgomery's "1 Swear" and 
"I Can Lore You Like That" 

"He likes country songs," Black- 
burn says of Kennedy. "He would 
come to Nashville from time to Umc 
to look for songs for All-4-One, and I 
got to know him. He came in the office 
one day with this Mea; '1 f I put togeth- 
er a group of young guys — kind of an 
All-4-One/Boyz II Men [in a] country 
[vein], would you be interested?' I 
said, 'Yes, I'm open to the idea.' " 

Kennedy began searching for 
members, at first contacting an old 
friend, Stephen Parker. "We met 
seven years ago on Arsenio Hall's 




SOUTH SIXTY.FIVE 

show," recaUs Parker. "We were part 
of the Flavor of the Future contest 
I was the token country guy." 

F^ker and Kennedy kept in touch 
as Kennedy's star began to rise in 
AII-4-One and Parker moved to 
Nashville to pursue a career in coun- 
try music. When Kennedy began 
putting together a country group, he 
enlisted Parker and his brother. 
Brent From there, he launched a na- 
tionwide search. 

"He would go to suburbs, Lawton, 
Okla., for example, and put an ad in 
the paper," Blackburn says of Ken- 
nedy's .search. "He went through 
(CovtimLed on pqgg 38} 



was in the process of conrerting my 
home stereo stuff to DVD. So, 1 was 
really thrilled » hen 1 was a.sked to be 
part of this project" 

According to Henninger marketing 
director Spence Burton, the technol- 
ogy for the putting all three media 
platforms onto a single DVD Ls only 
now being flnalized. "We jumped into 
the breach because we saw a real 
opportunity with our connection to 
the music industry in Nashville," says 
Burton, referring to the Arlington, 
(Citnlimted oil pajje 38} 




Music "Se. The Nashville Enteftainment Assn.'s recent Music '98 fest played host 
to 25 unsigned acts. Shown, from left, are key event people Brian Kagan. Kos 
Weaver, Anne Boatman, Trace Adkins, Ted Hacker, Dan Orsbom, and Craig Bann. 



Linda Davis Finds A Hnme At DreamWorks; 
RGA's Galante Renews Gnntract Witli DMG 




UHECKING IN WITH: Linda Davis has been one of 
the most distinctive song stylists in Nashville for years. 

She's won a Grammy. So why has she 
bounced from label to label, more or less 
being shoehorned into different musi- 
cal styles? 

"1 don't know, really," Davis tells 
Nashville Scene. "I'm just thankful to be 
where I am now. 1 couldn't be happier." 
Where she is now is at DreamWorks 
DAVIS Nashville, with a new album due Tues- 
day (3). 
She got to DreamWorks via 
the label's senior executive of 
promotion and arti-st develop- 
ment, Scott Borchetta, who 
had also found himself 
between labels after exiting 
MCA Nashville. "Scott had 
tried to work 'Does He Love 
You' and tried to help me back 
then. When he got to Dream- 
Works, he called. And I had 
known James [Stroud, DreamWorks' chief) forerer. He 
had played drums on my first recording session in 
Shreveport La., when I was 14. 

"It's neat that James is producing me now. To have 
supporters like them sure does help. They offered me 
the deal onstage at Fair last summer 1 was totally 
shocked. But it was basically a vow that DreamWorks 
made to the fans and to the industry to say, 'We're gonna 
make this happen!' " 

Tb demonstrate the continuity in her career — and to 
preserve some songs that should be preserved and 
introduced to a new audience — she and DreamWorks 
decided to include seven of her old songs on the new 



NaMe 

Scene 



by Chet Flippo 



album. "That's to go along with the seven new ones," 
she says, making for an unusually long country album. 

She is an unusually gifted ballad singer, and that tal- 
ent is showcased effectively here. 

On THE ROW: RCA Label Group chairman Joe 
Galante has signed a five-year exten-sion of his contract 
with parent company BMG (BillboardAiOE^tsi, Oct 27). 
The .signing effectirely silences persistent rumors that 
Galante had been in line to take the reins at a troubled 
miuor label in NashviUe. Galante has been with BMG 
and RCA for 28 years. 

Scott Stem and Karen 
Byrd arc named VPs of pub- 
licity at Capitol Nashville. 
Both had been working as 
publicists for GB Manage- 
ment, Garth Brooks' firm. 
Brooks has said he plans to 
take most of the next year off 
Nashville-based Dollar 
General Corp. is making a $1 
million donation to the capita] 
campaign for the new Country Music Hall of Fame. The 
company operates more than 3,500 Dollar General 
stores in 24 states. 

People: Songwriter extraordinaire Harlan Howard 
is holding a second benefit for the W.O. Smith Music 
School at 7 pjn. Wfednesday (4) at the Hard Rock Cafe. 
Writeiv'perf(HTners who hare committed thus far include 
Radney Foster, Matraca Berg, Nanci Griffith, 
Stephony Smith, Jon Vczner, Phil Vasser, and Hugh 
Prestwood. TKkets are available at 321-9098. 'nie Smith 
School provides music instruction for Nashville's need- 
iest children. 





During this holiday season of joy and sharing, the Air Force and artist Martina McBride have a special 
lift for you and your listeners. Ifs a free hour-long program featuring Martina singing songs of the season frc 
-D White Christmas and contemporary selections from her CD Evolution. We think yc 
and personal interview with Martina. If you are a licensed station and you'd like to 
receive your own copy of Tihe Gift V, give us a call at (210) 652-3937. 



'II enjoy this holiday collection 
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Bjboad TOP COUNTRY ALBUMS 



COMPILED FROM t MTIOKAL SAMPLE 
OF RETAIL STORE AND RACK SALES 
REPORTS COLLEaEO, COMPILED, AND 
PROVIDED BY Joj/ndisan E 



THIS WEEK 


LAST WEEK 


2 WKS AGO 


CE 
< 
X 

u 
o 
i/i 
S 


ARTIST TITLE 

IMPRINT 4 NUMBER'niSTRIBUTINC lABEl [SUGGtSTFD 1 1ST PRICE C« EQUIVALENT FOR CASSm&CO) 


PEAK POSITION 


I 


1 


1 


51 


* * * No. 1 * * ★ 

SHANIATWAINA VCHCUK iJoOO- i.ti •= ii, .i » J.^elsa'N,-. i COMEONOVER 


1 


2 


2 


2 


39 


DIXIE CHICKS A MO'.uMEM b6r55-so'i- .:o 08 Eli 16 56: EE WIOL OPEN SPACES 


2 


CD 


6 


7 


?3 


★ ★ * Greatest Gainer t^ * * 

SOUNDTRACKA CAo ' .. -=.r.. i ir : ; .di HOPE FLOATS 


1 


4 


4 


4 


27 1 FAITH HILLA wASNffiBF^OS a^?90 :i09ai69ei FAITH 


2 


9 


3 


3 


8 


ALAN JACKSON A A^il^TA NA^hvILL: I^g6d aaQ&Te-Sei HIGH MILEAGE 


1 


GD 


NEW^ 


1 


* * ★ Hot Shot Debut* * ★ 

"?t™ L MSH.ILLE lie «i 16 981 EVERVTHING'S GONNA BE ALRIGHT 


6 


7 


5 




9 


BM*^*"** v-swjsasi FORTHERECORD 41 NUMBER ONE HITS 


2 




NEW^ 


1 


TOBV KEITH MERCURY S58%2 110.98 £016.981 GREATEST HITS VOLUME ONE 


g 




g 




73 


TIM MCGRAW A' CURB 77886 1109&I6.981 EVERYWHERE 


— |— 


in 
lu 


g 


10 


25 


MARK WILLS • MERCURT 110.98 iai6.m ■ WISH VOU WERE HERE 




11 


10 


^2 


21 


BROOKS & DUNN A arista NASHVIUEtM65(ia9m6.98} IF YOU SEE HER 




12 


; 


6 


21 


REBA UCENTIRE A MCA NASmiLLt 70019 110,9*16 981 IF YOU SEE HIM 


2 


13 


11 


12 


48 


GARTH BROOKS A' CAPITOL 56599'CAPITOL NASHVILLE (10.9iH6.MI SEVENS 


1 


14 


12 


9 


11 


VINCE GILL • MLA NASHVILLE 70017 (10.98116.981 THE KEY 


1 


15 


13 


14 


15 


TRISHA YEARWOOD • MCA NASHVillE 70O?3 ' : .f. ^s. WHERE YOUR ROAD LEADS 


3 


OD 


21 




2 


* * * Pacesetter ♦ ♦ * 

BILL ENGVALL AARNERBROS 47090 ao,9ii 16 WtJ OORKFISH 


16 


17 


16 


15 


27 


GEORGE STRAIT A MCA Nashville 70020 (10.9frl6.98l ONE STEP AT A TIME 


1 


18 


15 




2 


^^^'^ TRITT MDRP 1 nnKiNf^ nuFR Mv QHrvii itfr 

sVAfi'if F • .-'i'"' ' '1" 0 '-'i 1*" -"^1 inUi^L LVAfMnva v/>cn iwi sn^iuLi'Ln 


15 


19 


It 


13 


5 


LYLE LOVETT CURB 1183I.'MCA I16.9B'24.9B1 STEP INSIDE THIS HOUSE 


9 


20 


18 


17 


32 


10 MFCCIMA A ri loa ^^an^l itn oai'i c aQ\ ru Al DI^UT 

jyj mcaoinM w UUKB f /w iiu.sa ib.^B) 1 m HLniun i 


6 


21 


i; 


16 


25 


LEANN RIMES A CURB 77901 110 98'17 98) SITTIN' ON TOP OF THE WORLD 


2 


22 


19 


18 


25 


GARTH BROOKS CAPITOE 94572'CAPirOL NASHVILLE (44,98 COl THE LIMITED SCRIES 
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23 


20 


19 


13 


DIAMOND RIO arista NASHVILU 18866 110.98/16.98) UNBELIEVABLE 
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24 


23 


21 


58 


ARm?'*'^ ' OS 6 QB THE GREATEST HITS COLLECTION 
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29 


22 


20 
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LEE ANN WOMACK DECCA 7004Q'MCA NASWILLE (10.9&16,9€)a SOME THINGS 1 KNOW 


20 


CD 


24 


26 


61 


MARTINA MCBRIDEA RCA 67516.RLG 110 9816.981 EVOLUTION 
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QD 


35 


40 
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l!'S^.?i!lf!?"^^l^r"'^"°*^ BWTHOFHEAm-ACHHSIMASCOUii™ 


27 


28 


26 


24 


20 


CLAY WALKER Giant 247ocmARNER BROS. (to.g&i6.gdi greatest hits 


9 


29 


25 


23 


15 


VARIOUS ARTISTS arista Nashville 18850 110.9a'16.98l ultimate COUNTRY PARTY 


12 


30 


28 


22 


7 


VARIOLISARnSTSASrluMEUKII«6227;fEOI10.9ai698) TAMMY VmenEBtMEMBERED 


18 


31 


29 


27 


8 


TRACY LAWRENCE ATmNTIC 83137/40 110.98(16.98) THE BEST OF TRACY LAWRENCE 


13 


32 


31 


31 


23 


TERRI CLARK MiUCURY 558211 (10.9*16.98) HOW 1 FEEL 


10 


33 


30 


34 


61 


7?! \?*.''^'"''?*"'«' ., i Ji (SONGBOOK) A COLLECTION OF HITS 
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34 


32 


33 


59 


S'^^sas""^— h VOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS 
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35 


27 


28 
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WILLIE NELSON SLAND 524546 [10 9a E(^16 981 TEATRO 


17 


3S 


39 


35 


15 


COLLIN RAYE epic 68a76'S0NY 110.98 Eai6 981 THE WALLS CAME DOWN 


8 
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36 


30 


67 


KENNY CHESNEY • exA e749&RLG 110.9etl6.9ei 1 WILL STAND 


10 


38 


34 


25 


4 


?r'1^!!"K 18872 (10.98,16.981 BLACKHAWK 4 - THE SKVS THE LIMIT 


25 


39 


37 


32 


11 


THE WILKINSONS giant 2469^V/ARNER BROS (10 9&'16 981 B NOTHING BUT LOVE 


20 


40 


33 


36 
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AARON T1PP1N LTTiKSTRtn l6EO03W0UWO00(ia9eEiyi6.9e) what this C0UNTT?Y NEEDS 


33 


41 


38 


29 


27 


STEVEWAR)NERCJifTT0L9448ZCAP1TOtr4W/l(iEll09&]69BI BURMI/ THE ROADHOUSE DOWN 
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OD 


45 


44 
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MARTINA MCBRIDE b;6[ i rlq 1 1:. ja lai WHITE CHRISTMAS 


42 


43 


40 


42 


25 
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15 


44 


43 


41 


24 


TRACY BYRD MCa 'iashv lL£ ?00i6 [10,9&'16 981 I'M FROM THE COUNTRY 


8 


45 


41 


39 


23 


JEFF FOXWORTHY i/<AfiriER BROS 46861 ()0.9&'16 981 TOTALLY COMMITTED 
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4< 


44 


45 


51 


SAMMY KERSHAW # UERCURY53631B (10.98 E(Vl£.9fi) LABOR OF LOVE 
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4j 


48 


46 


61 
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42 


37 
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LORRIE IMMGAN BNA£7627)RLG(10-9a't6.98) SECRET LOVE 


36 


49 
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43 


20 


DWIGHT YOAKAM REP^IISC '»9iaiWARN£RBR0S. (10 SfrU Se) A LONG WAY HOME 


II 


SI 


52 


49 


54 


JUnN MILMAtL MUN 1 UUMtnT • ATLANTIC oSOWAG (10.9wl6.981 bKtAI tdl Ml lb 
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46 


38 
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VARIOUS ARTISTS COtUMBWeaO^i'SONy no 98 E(H7 981 TRIBUTE TO TRADITION 


36 


S3 


50 


50 


22 


TY HERNDON EPtC 68167,'SOriY (10.98 EQ/16.9e) BIG HOPES 


22 


S4 


49 


58 


18 


JOHN DENVER hUDACr 4750 98^ 981 THE BEST OF JOHN DENVER 


49 


S5 


53 


57 


27 


RANDY TRAVIS Dreamworks 50034.<geffen do.sa/ie 96) YOU and you alone 
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L J" ; 


60 


59 


53 


?9}f J*: f!!^*'^!?, ... , , , ™, — HOW BIG'A BOY ARE YA? VOLUME 3 

CAPIT0LNASHVILL£2U44(7.9an.98l|a3l ..w"L.vjnw nnt n. Twi-vrntj 


il 


S7 


54 


56 


77 


?^T-P' HOW BIG'A BOY ARE YA' VOLUME 1 

CAPITOL NASHVILLE 5iJ8I ya 1] ^j;Hi " °™ °^ * '"'•'-'""^ » 


39 
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58 


54 


20 




21 
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67 


62 


31 
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16 


CO 


57 


55 


15 


CHRIS LEDOUX CAPIICL NASHVILIE 21942 (109&I6,98> ONE ROAD MAN 


24 


61 


55 


52 


65 


CLINT BLACK • RCA6751S'RLG(10,9a(16.9fil NOTHIN' BUT THE TAILLIGHTS 


4 


62 


56 


53 


79 


GEORGE STRAIT A' MCA WSHVILLE 11584 (10 9S16 981 CARRYING YOUR LOVE WITH ME 


1 


63 


64 


60 


73 


Ko?N«™L"S7e2 ' «. 1 1 !-. IB '"^ ' 


43 


64 


65 


64 


17 


PAM TILLIS ARISTA NASHVILLE 18861 (10.9EV16 981 EVERY TIME 


2G 


65 


66 


68 


13 


WILLIE NELSON l£GACY69322<:0t.UMBtA(7.98EO'lL.96) 16 BIGGEST HITS 


58 


66 


68 


67 


54 


LONESTAR 8NA67422/RIG(]0 9W16 98I CRAZY NIGHTS 


16 


67 


62 


4; 


9 


DOLLY PARTON OECCA 70O4L>MCA NASHVILU (1098^16 961 HUNGRY AGAIN 


23 


61 


59 


51 


9 


EMMYLOU HARRIS EMINENT 25001 (10 9V15.9SI SPYBOV 


27 


69 


69 


61 


71 


ULA MCCANN • asylum 62042<EEG (10 9B'16 9S) D L<LA 
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70 


72 


69 


89 


"""^^.^ UNCHAINED MELODY/THE EARLY YEARS 


1 


71 


61 




47 


JOHN DENVER LEIiacv 651B3^QNY <9.9aE(i]3.9ai THE BEST OF JOHN DENVER LIVE 


8 


OD 


NEW^ 


1 


CONFEDERATE RAILROAD ATUtNTC S9024'AG (lo,9«/ie 981 KEEP ON ROCKIN' 


72 


73 


70 


66 


104 


ALAN JACKSON A-' ARISTA NASIA1LL£ 19813 (10.9a(16.9&l EVERYTHING 1 LOVE 


1 


74 


74 


73 


7 


RANDY TRAVIS WARNERBROS, 47028(lO9«16.9B) GREATEST #1 HITS 


70 


Kid 


RE-EHTin 


64 


MICHAElPETERSON«R£P«lSE466iaWAfi«fieRCS.(10.9ttl6.98)(i MCHAa PETERSON 


17 



(3 Albums wlUi the greatest sates gains this week, •Recording Industry Assn. Ot America (RIAA) certilicalion lor sales of 500.000 units. ARIAA certilicalion tor sates ot 1 million units, with n , - > 

with i running tiirte ttiat exceeds two hours, the RIAA multiplies shipments by tt>e numt)er ot discs dnd/or tapes. 'Asterisk indicates LP is available. Most (ape p«<ces, and CD prices tor BMG and WEA labels, are suggesied tisls. Tape prices marhed EO, and all other CD prices, are equivaleni 
prices, which are protected from wholesale prices. Greatest Gainer shows charf s largest unit irKrease. Pacesetter indicates biggest percentage growth. Heatseeter impact shows altHims removed from Heatseekers this week Q indicates past or present Heatseeker title. « 1998, BillboanVBPI 
Communkations, arxl SoundScan, Inc 
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GARTH BROOKSA'CAPiT0LNASHVlLlE29689(109ai5 98l 25 w 


reiisMNo 1 THE HITS 


I6G 




14 


14 


TRAVIS TRITT A WARNER 8»0S. 46001 (10.9flT6.981 GREATEST HITS — FROM THE BEGINNING 


158 




2 


SHANIA TWAIN A ' MfRCURY 522886 (10 9fl tait 98) D 


THE WOMAN IN ME 


194 




15 


15 


ROY ORBISON Columbia 67297.WNY (5.98 6(^.96) 


SUPER HITS 


60 




4 


ALJVN JACKSON A' ARISTA NASHVILLE 18801 ( ia9&'16.9B) 


THE GREATEST HITS COLLECTION 


157 




16 


18 


THE CHARLIE DANIELS BAND A' epic 3879S'SONv (7 98 Ea i 1 981 


A DECADE OF HITS 


463 
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LEANN RIMES A' CURB 77821 I10 9&15 9B} 


BLUE 


120 




17 


16 


VINCE GILLA' (acamshville llO47il09&'l5.9B) 


WHEN LOVE FINDS YOU 


225 






HANK WILLIAMS, JR. A CURB 77638 16.9»9 981 


GREATEST HITS. VOL. 1 


230 








5 




11 


20 


GEORGE JONES A epic 4077&SONY 15 98 Ea9.98l 


SUPER HITS 


386 






CHARLIE DANIELS* EPIC 64ie2.^v (5 98 EQ9 98) 


SUPER HITS 


201 








8 




19 


23 


VINCE GILL A- lACA Nashville 1 1394 (10.98/16.98) 


SOUVENIRS 


140 




10 


DEANA CARTER A* Capitol Nashville 37514 (10,98(15 98i ■ 


DID 1 SHAVE MY LEGS FOR THIS? 


112 








20 


22 


CLINT BUCKA RCA66671(I!LG 


THE GREATEST HITS 


109 
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WILLIE NELSON • Columbia 64184/sONv (5,98 eq'9.98) 


SUPER HITS 


220 








21 


21 


GEORGE STRAIT A' MCA NASHVlUE 10661 (I09&T5 98I 


PURE COUNTRY (SOUNDTRACK) 


318 




6 


PATSY CLINE A^ MCA Nashville 12 (7 9ai2 98i 


12 GREATEST HITS 


605 










22 


24 






206 




12 


TIM MCGRAW A' CURS 77659(9 94'1 5 96) 


NOT A MOMENT TOO SOON 


240 




PATSY CLINE A MCANASMVILLE 4D38(7 9ft l2 98l 


THE PATSY CLINE STORY 
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SHANIA TV/AIN • MERCURY 514422 (7 98 EQ'l 1.981 


SHANIA TWAIN 


104 




23 




DAVID ALLAN COE COLUMBIA 40185SONr 19 98 EQ CD. 


GREATEST HITS 


1 




11 


HANK WILLIAMS MEi^CURY 53602917.98 E0)119S1 


20 OF HANK WILLIAMS GREATEST HITS 


54 




24 


25 


GEORGE STRAIT A mca Nashville 42035 17 9ai2 98i 


GREATEST HITS VOLUME 2 


556 




13 


JOHNNY CASH COLUMBIA 6677^S0nv (5,98 EQ'9,98] 


SUPER HITS 


83 




25 




GEORGE STRAIT A' mca nashy.lle 1 1263 (39.9a49.98) 


STRAIT OUT OF THE BOX 


142 
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i. BMOom^'BPi CiyTiiT>jTiicationL ind SouiylScan. lit 
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WB'S TRITT HITS CYBER-BYWAY WITH DVD 

(Cotttiittted fmiii page .id) 



COUNTRY 

★★★★★★★★★★★★ 




by Wade Jessen 

BmJE-BIX)ODED COUNTRY: All ej-es are on Alan Jackson's "Right 
On The Money" (Arista/Nash\ille), which gains 1,074 plaj-s on Hot Coun- 
try Singles & Tracks, more than twice the combined increase of its two 
closest competitors. Kandy Traps' "Spirit Of A Boy, Wisdom Of A Man" 
(DreamWorks) gains 469 spins, and Diamond Rio's "Unbeliev-able" is 
up 432 plays. Jackson's song shoots .34-23 with airplay at 159 monitored 
stations. "Right On The Money" also turns in the most new stations (si.x 
or more plays for the first time during the tracking period), finishing 
with .50 new stations, including WWWW Detroit; WCHY Savannah, 
Ga.; and KNCI Sacramento, Calif. "Right On The Money" is Jackson's 
second release from "High Mileage," which scans more than 28,000 
copies to hold at No. .5 on "Top Country Albums. 

I F I HAD A BOAT: Following Fox Home Entertainment's Oct 20 video 
release of "Hope Floats," the soundtrack (Capitol) finishes with more 
than 41,000 .scans, capturing double Greatest Gainer credits on Top 
Country Albums and on The Billboard 200. Up more than 19,000 units, 
the soundtrack jumps (>-3 on the country list and 66-27 on the big chart 
Our percentage-ba.sed Pacesetter award on Top Country Albums is 
handed to comedian Bill Eng\'all's "Dorkfish" set (Warner Bros.), 
which gains 27% to ri.se 21-16. "I'm A Cowboy," the lead single from 
"Dorkfish," moves 62-60 on Hot Country Singles & Tracks with spins 
detected at 46 monitored signals. The companion videoclip is airing in 
medium rotation at CMT. 

On HER TOES; Bowing with Hot Shot Debut honors at No. 6 on Top 
Country Albums, Deana Carter's "Everything's Gonna Be Alright" 
(Capitol) opens with more than 2.').0O0 units and entei's The Billboard 
200 at No. 57. Carter's debut set. "Did I Shave My Legs For This';," 
entered the country chart with more than 4,000 units at No. 40 in the 
Sept. 21, 1996, issue. At its peak. "Did I Shave My Legs For This'?" .sold 
more than KW.OOO units in the .Ian. 1 1 , 1997, issue. On Top Country Cat- 
alog Albums, that set sells more than 3.000 units and ri.ses 10-7. 

"Absence Of The Heart" is the first single from Carter's new album, 
and it moves 2(5-20 on Hot Counti-y Singles & Tracks. KBEQ Kansas 
City, Mo., is the overall ai^Jlay leader with 190 total plays to date. The 
heaviest airplay this issue is detected at KYNCi Dallas (:54 plays). New 
ail-play is heard at six monitored .stations, including WXTU Philadel- 
phia and KFMS Las Vegas. 

To BE CONTINUED; Toby Keith lands at No. 8 on Top Country 
Albums with his first hits set. "Greatest Hits Volume One" (Mercury). 
It moves more than 24,000 units and entei-s The Billboard 200 at No. (51. 
The material on Keith's best-of package is collected from four sets of 
new material relea.sed between 1993 and 1997. 

One new track from "Greate.st Hits Volume One" is "Getcha Some," 
which advances 31-30 on Hot Country Singles & Tracks, up 154 plays. 
Airplay Ls detected at 159 monitored stations. 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITLE (P^lblls^ef Licensin£ Org ) Sheet Muiic Disl 
27 28 CENTS IGokten Ptuenm SOCMC'Kayauines SOCAN) 
20 ABSENCE OF THE HEART (EMI Pnnceun Street 

ASCAP/1:M April. ASCAP/Tull Kwl. ASUP.In TTw Fa>[- 

way, ASCAP'Hamstein Cumberijnij. BML'HanltBil Hits 

BMDHU^WBM 

H tXSMt (Qbb BfOltnn BMl-Camn-BUa BMI) HL 
69 BANG A DRUM (PolyGram International ASCAP/Bon Jovi 

ASCW) 

41 «BrTTEROIO[BMG,ASCU'/Tteabo.ASCAP.'M<(ene 

ASCAPAoga Bayou. ASCAP) HUVlQM 
6S SURNIH- THE ROUmOaSE DOWN (S(H«5 0(Pwf 

A.SCAP/Stm Warner. BM) HL'WBM 
» BUST MAN 1BMGASCAP/S«fTa Home. ASCAP/Zomba. 

BMnuioii It U;) BMI) Ht.WBM 
40 Sr TME BOOK ! Warner r^itierivie. BMI^I Apnt. 

^,SCAP.■J^d^, ASCAPI HL'WBM 
71 COMING 8ACX FOR VOU iSony 'ATV Ttee BMl/Ctws 

W3l«s. BMVHafmtBin Cumtwrland BMI) HLViBW 
8 DOTT UWGH AT ME (Bu.n On Rixk. ASCAP;Oav<d 

Aaron, ASCAP,^/ATV Crifts Keys. ASCAP) HLVlBM 
« D0NTTRVT0FMDMEfH3ms.teinCiimben3nd 

BW'Babf Mae.BMI/AnnaljuGranani BMDWBM 
53 EVERY imu WHISPER (Hamdnn CtrOertand. 

BMl/KxUulie. BMl/Stova Wannot. BMI) WBM 
0 EVERTTMHG'S CHANGED (Five OwtoyvBML^ny, ATV 

Tree. BMHtriee. BMI/Sony/AIV Cn)» Keys. ASW) HL 
M EVERTTlMC(StilWoitasFarTlieMan.BMLlMI6l3Ck 

wood- BMVGarden Ansel, BMI) HL 



SO FLY (THE ANGasOHGl ((Maiden Phoenix. SOCAN^a- 

songs SCXIAN/Rory Bouffce, BMI) WBM 
74 FOR A UTTIE WHUE (MaenaCura. StSAC'Tan^ Style 

SESAO'Glaoef Park. SESAC.Mofaine. SESAOMalaco. 

BMltMl Apul ASOP.Phil Vassar ASCAP) 
5 FOREVER LOVE (Star^truckWntNsGnjup.ASCAP/Glen 

Nikhi, ASCAP^-SIarstTijch Angel, BMlWissoula, BWI HI 
23 FOR YOU I WIU [Kainslein Combe*lanO. BML'Batiy Mae 

BMl'Glitterfish, BML'Buna Boy. BMI) WBM 
90 GETCHA SOME (SonssOtPDlyGtam Int l. BM|,TDk£co 

limes. BMlWaossa Rivw, BMlflflRBI, BMI) Hi 
» GUILTY (Sony/AIV Tree. BMl'StarsJruck Angel, BMM HL 
» H0L00NT0ME(Fteyn«yie.BMI,'Bayau6ar BMllHL 
4 WMEt I'M HOME (Songs MRalyGraTiim I. Hhllloon 

Eclw, BMiyZorTAa. ASCAP) WBM 
70 HONKVTONK AMERICA (PDlyGrBnilntemMianal. 

ASCAP/Haneer Bob ASCAP) W. 
2 HOW DO YOU FALL IN LOVE IMaypop, BMlWiUcountry. 

BMil WBM 

21 HOW DO YOU SL£EP AT NIGHT (Sony/ATV Cross Hays 

ASCAP.'Vin Village ASCAP.W S M . SESA&btia Innings, 

SESAC) HLW6M 
26 HOW LOHG GONE (Shawn Camp, BMI/ToreshadDw, 

BML'CMI BMl.'Sofiy/ATVTree BMI'Nottung Bot The Wo*. 

aMIj HI 

14 HUSBANDS AND WIVES i Sotty. ATV Tree BMI) HL 
54 IF I U)ST VOU :Pasi Oak BMLTdisto, ASCAPl Ht 
G7 IF THE lUKEBOX TOOK TEARDROPS ICc^S CMI, 



Va.-ba.■^ed company's post-pnKluction 
facility in Najshvillc (Honninger Elite 
Post), which ha? worked on numerous 
music videos for Nashville labels. 

The DVD Audio platform for the 
Tritt DVD — which will have the same 
title as the album — will feature the 
entire "No More Looking Over My 
Shoulder" in 24-bit, 96-kiIohertz 
stereo, with a high-resolution sur- 
round mix. (Current CD audio tech- 
nology- is limited to a sampling rate of 
44.1 kHz and 16 biU of data.) 

The DVD Video portion will inwlve 
a Tritt concert to be shot at the Fac- 
tory in Franklin, Tenn., in Dolby dig- 
ital six-channel surround sound and 
with multiple cameras, to allcnv users 
to select their own viewing positions. 
Behind-the-scenes footage will also 
be included. 

The DVD-ROM will carry Tritt's 
"trilogj'" of music videos dealing ^\ith 
his wheelchair-bound Vietnam vet 
character Mac, beginning with the 



SOUTH SIXTY-FIVE 

(Continued from page J6) 

auditions with a lot of kids — 7.5 or 80 
maybe — and picked five. He knew 
what voices he was looking for. The 
record company can take no credit 
for tliis." 

In addition to the Parker brothers, 
the members of South Si.\ty-Five 
(which takes it.'i name fi-om an inter- 
suite that runs through Xash\'ille) are 
Te.xas native Lance Leslie. Okla- 
homan Doug Urie, and .Jerimy Koelt- 
zow, who also hails from Oklahoma. 
The members of the group are in 
their early 20s, with Koeltzow being 
the youngest, at 20. They began 
singing together in early 1997. 

"He cast the.^e five gn.vs, brought 
them in, and did demos that absolutely 
got oui' ears," says Blackburn. 

Parker says the vocal blend came 
together easily "We didn't ha\'e rough 
moments," he sa,ys. "It's going to 
sound trite, but we became instant 
friends, kind of like a brother thing. 
We all get along great." 

The album is diverse, he says. 
"There are things that remind me of 
the Oak Ridge Boys! — it has that doo- 
wop country .sound, which ha.sn't been 



ASCAr,Miclviel HMiilsnan. ASCAP/EMI Ajxil ASCAP) HL 
n l'UG00NUnil«mi(S(iijf6S.SESAC'1lcn.[is 

SESAClitIb Duct. SESAO MM 
IS raiAKTOOAriScviliSuimilB. BMmilUmunis 

BMl/lfvine BMI) 

60 I'M A COWBOY (Twr Spurs. BML'MirrBtMno. BMI Shnd 
SpamM BMI) 

22 I'M AUtUKT (EMI April. ASCAP,'Pti.l Vasuf. ASCAP) HL 
62 I'M YOURS (Oa^^ron SESACBIakefnon; Avenue 

ASCAP.^uIlK»l ASCAP) WBM 

12 ITNUSTB£Uni(Almo. ASCAP'CraieBrdrttarA. 
ASCAP Maiinasont;. BMLRed Quit. BMI) WBM 

65 IWALJ(THEUHE(REVtSITQ))(Sonv.'ATVIunes. 

A.SO)P.Hojsfi 01 Qish HMI.Bi« BMI) 
10 I WAMHA FEEL THAT WAY AGAIN (fell SlBvens. 

BMI.'WamEf .Iamerlane BMI l^anctio Bella. BMLWB 

ASCAP) WBM 

23 I WILi STAND [Scarlet! Sister. ASCAP.'SMWorkj^Fnr 
The tttonan ASCAP.-Sweel Twn 0 Five. BWTranWy Scar 
len.eMirini And Goal. BUM 

13 IWOHTUEIEMIAgn.ASCAP/IUaliiad. 
ASCAP/Famous. ASCAP) 

31 NMDUKEEPITmmiKYlVaiiiiMse.BMDWBM 
13 LCTMELeTGOIDiamandMine.ASCAP/ljIlleShapOl 

McHgansorp. BWrMofgan. BMI) HUWBM 
S9 UIIEWATEIIINTOWIHECSrxiy/ATVCltrssKirrs 

ASCAP Purple CJmni. ASCAP) HL 
6 ALlTTlEPI>STLmiCR0aC(Alnn.ASCAP/1«inCr«iU. 

ASCAPitess Biiwm. ASCAi>)Tail1{lus. ASCAP) HbWBM 
51 LOOSEN UP MY STDMeSIBIackeiieil.BMDWeM 

61 LOVE HAPPENS UKE THAI mas To Music. 
ASCAPVevur.Lk. ASCAP.VIB ASCAP/Scmy/AIV Cross 
Keys ASCAP.'fcm Wrth.jms ASCIIP/0-Te» BMlrBlind 
Sparrw BMI) HLWBM 



clips to "Anymore" and "Tell Me I 
Was Di-eaming" and concluding with 
a new video. "If I Lost You." which is 
the first single from "No More Ixiok- 
ing Over My Shoulder" Included are 
behind-the-scenes footage from the 
third clip's shoot, song lyrics from the 
new album, Tintt's complete disogra- 
phy, and tie-ins with the National Hot 
Rod Assn. (Tritt Ls a big hot rod fan) 
and Tritt merchandise, along with a 
link to his Web .site. Tritt was re- 
cently shot in front of a gi-een screen 
explaining what the DVD-ROM con- 
.sists of, and he has been electronical- 
ly inserted into the program to guide 
users through the various options. 

"It basically has me there in- 
structing you how to go forward and 
pick more things out — a-sk que.stions 
about the new album, hear sample 
cuts, or log on to my Web site," says 
Tritt, who was invoKred in selecting 
photos and song bites. "To be able to 
pop this thing into your CD pla.wr or 



done since the Oak Ridge Boys. Then 
there's the tightness of a Diamond 
Rio harmony on some [songs]. It's 
new country to me." 

The first single, "A Random Act Of 
Sensele.ss Kindness," ships Nov. 16. 
Blackburn says the Atlantic promo- 
tion team has been \isiting radio, not 
only playing the music but also intro- 
ducing the group via the enhanced 
CD. which includes the \ideo for the 
single. "We're getting positiw feed- 
back," he says. "Ewry now and then 
you get a project that's new that 
makes you come out of .your chair." 

Blackburn bcliews the group will 
apfieal to the younger demogi-aphic, 
and he's not worried about it being 
perceived as too pop. "No complaints 
on it at all because country is so di- 
verse light now," he sa.vs. 

Atlantic plans to launch the act 
with a series of performances in 
malls that will begin in early Decem- 
ber. The first appearance will likely 
be Dee. a or 12 at the Mall of Ameri- 
ca in Minneapolis. According to At- 
lantic Nashville senior VP of mar- 
keting Bob Heatherly, the concerts 



72 THE MAN SONG (TTF.BW) 

43 HO PLACE THAT FAR ISorr/. ATV Tree. BMIMernnsa. 
RWrlamvm- CiimtienarKi BWI I HL'WBM 

16 HOTHIN' NEW UNOER THE MOON IHamstflin Cumber- 
land. BMI.'Soir/.'Ar^ Tree. BMI.VIrlitountiv. 6Ml/M*e 
Curt]. BM'IA^ei-Iameflaiie. BMrHellmaymeo. BMI) 
HLVieM 

AS ONEOKYlEnTOlWEIAcuKtese.BMI/IhatsA 

Smasti. BMlUilie Oirb BMICF^. ASCAP) WBM 
63 ORDIHARYUFEIMcSpailden Stnilti.BMI/MaenoliaHill. 
ASCAP) 

44 POOH ME (Seor/ATV Tree. BML'AJAndersoi^. 
BMLM«t)Ty H>ce BMI) HL 

23 RICHTO* THE MONEY (EMI Bladonxni eWTIyCnilge. 

BMLEM ApnI. ASCAP.Phri Vassar. ASCAP) HL 
SC SLOW DOWN iGllreilish BMl'Buna Boy BMLTIamstee) 

Ci^n,()erlarv] 6l/13ab| l/ae. BMII WBM 
56 SOMEBODVSOUTTHERE WATCHING (Warner Tainor 

lane. E^MI.PL.:»a)t!Sia Bt^ll flamad-ftanaa BMl/Franne 

Gol(te.BMI.W,nd5«epIParif!C BMI) WBM 
IT SOMEONE YOU USED TO WOW lUelanieHMaill. 

ASCAP HiKGrartt ASCAPI 
4« SOMETHING TO THINK ABOUT (EMI Btackvnod.BML^ 

Land Bt/l»aai^tir,n riimtierlarx]. BMlSatiy MM BMI) 

HI;VIBM 

33 SPIRIT OF A BOY WISDOM Of A MAN (WS ASCAP.% 

Tractor. ASCAP. War Bnde. ASCAP) WBM 
39 STAHOBESlDCMCOlAnuttinCum&eriaiKl.BMDWfiM 

47 STRAIGHT TEIlUIU(Tl)CiBrKS.ASCAP/Fenny Anne. 
BMiHHise 01 Penny. BMl/CflppeflieU. BMI) 

48 TAKE ME (EMI Blackweod.BMDSineles Only 
BMI'^iXTy.i ATV Tree BMI) HL 

31 THERE YOU HAVE IT (Warner Tanrerlaee. BMLIlanctio 
Belrta. Bm/Zmten-bUG, BM^tsrwiei. BMI) HLWBN 



computer or DVD player and get all 
these different facets of entertain- 
ment all on the same piece of soft- 
ware is a pretty cool thing." 

But the DVD-ROM also sends 
users to Warner Bros. Nashville's 
Web site, notes Henegar, who hopes 
that the product will now bring 
"fringe consumers who may not be 
core country listenei-s" into the coun- 
try mu.sic format. "Our hope is to 
work out premium offerings with 
hardware manufacturers to get peo- 
ple turned on to country music--be- 
cause DVD players are expected to 
sell an enormous number of units, and 
this (Tritt DVD] is so spectacular." 

The label is putting together a mar- 
keting plan, tentatively within Warn- 
er Home Video's marketing system, 
Henegar notes that the disc w ill nat- 
urally be geared toward the "No 
More Looking Over My Shoulder" 
album in packaging elements and 
physical appearance. 



will also involw promotions w ith the 
Sam Goody/Musicland chain. 

"I've seen the video a couple of 
times. They're a good-looking bunch 
of guys and hare a terrific message," 
says Scott Levin, director of market- 
ing, audio, for Musidami Group Inc. 
"We at Sam Good.v/Musicland are 
looking forward to working with 
them. We're talking with Bob 
Heatherly about a mall tour, which 
we've done w ith other artists like 'N 
S.vnc and Cleopatra." 

"CMT is going to be part of the 
launch," says Heatherly. "The group 
will do a mall concert supported by 
radio and CMT. The CMT trucks will 
be out at the locations. We'll also haw 
TNN e.xposure. Radio w ill be in- 
volved, and we'll have the group on 
TV in those markets on morning and 
noon shows." 

Heatherly says the Gap clothing 
chain has e.\pressed interest in be- 
coming inwlved. 

The group is managed by Kennedy 
for Trijon Entertainment in Los 
Angeles and has no booking or pub- 
lishing affiliation yet 



S7 noun OUT of HANSAS (Tom Collins BMI) WBM 

26 TRUE IWai'ir^r lamedano BM(/le1l Slevens. BMlOoMen 

Wlv?jt BMItV.BM 
42 UNBEUEVABLElVrgntyNrce. BMI.'AIArvlersor)gs. 

BMLloriBtirde. BVI.My Lite 5 Wnr).. BMI) HUWBM 
11 WE REALLY SHOOUIN'T BE OOING THIS IMigMytlice. 

BMLLaudorsor^s BMI.BJ'jb Water BMI) HL 
54 INHEN I GROW UP CHarT^sle,^) Currwedand. BMLBaby 

Mae BMI Co Heart BMI) WBM 
7 WHERE THE GREEN GRASS GROWS (Sens Mallars 

ASCAP.Tamous ASCAP/Almo ASCAP.TJaddy RatAirt 

ASCAP) Hhtim 
45 WHEREVER YOU ARE (EMI ApnI. ASCAP)HamsleinCijni- 

twdand BMI.EaPv Mae. BMLrGrve Reese A Chanc«. BMI) 

HiyWBM 

IB WHERE YOUR ROAD LEADS (EMI Apnl 

ASCAP.'DesrTwblie ASCAP/Manor Horse. ASCAPrBMG. 
ASCAP) HL 

1 WIDE OPEN SPACES (Re Eyed &ogliee. eHL<Citot>ee. 
BMI) 

52 WINE INTO WATER (EMI Blackwxd.BMlTirve) 01 THTie. 

BMtrBixct) Bmtie«s BMirTed Hervin. ASCAP) HI 
24 WRONG AGAIN ISTillWorlwg For The Man. BMlDyad. 

BMI) 

3 TOU MOVE ME IPdlyGram International. ASCAPrPrer. 

r.epellisongs ASCAP) HL 
19 YOirftEBeQINNWGTOGrTOMElHarrelmnCurntier- 

latid, BMlSoff^AIV Tree BMLBIind Soanow BMIC-Iw. 
BWI) Hivm 

15 YOU'M EASY ON TH£ EYES (Hamster DnbHtand. 
BML'-Sony/ATV Tree 0Ml€hns Watefi. BMlfWygram 
InlwnatHjnal, BWaem-000. ASOV) HL'WBM 
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I ♦ DIXIE CHICKS 
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HOW DO VOU FALL IN LOVE 
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YOU MOVE ME 

AREYNCDS : ■ - PETT.5 


GARTH BROOKS 
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2 


16 


HONEY, I'M HOME 

R.J LANGE (5. ' 1 ;■^^G[, 


♦ SHANIA TWAIN 
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16 


FOREVER LOVE 
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♦ REBA 
(V) MCA NASHVIUE 7?062 
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CD 
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A LITTLE PAST LITTLE ROCK 

M.WRIGMT J -i-'JA". T ..TJfji 


♦ LEE ANN WOMACK 
CI I . ofccA 7?.%e 
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7 
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18 


WHERE THE GREEN GRASS GROWS 

B'.- ." ■' "- ■ T MCGRAW ; LE:'i-'''.'C A"S£K'ii\i 


TIM MCORAW 

CLjRB ALBUM CUT 
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DON T LAUGH AT ME 

C.CHAM8£RLAiK ■' '• : M 


♦ MARK WILLS 
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19 


EVERYTHING'S CHANGED 
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♦ LONESTAR 

6NA ALBUM CUT 
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CD 
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1 WANNA FEEL THAT WAY AGAIN 


♦ TRACY BYRO 
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12 


14 


13 


WE REALLY SHOULDN'T BE DOING THIS 


GEORGE STRAIT 
MCA NASHVILLE ALBUM CUT 
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IT MUST BE LOVE 


TY HERNDON 

VI iPic Js.:a^ 


12 
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15 


18 
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LET ME LET GO 

D.HUEF " HILL 1 r. V.JR&Afi 


FAITH HILL 
WARNER BROS. ALBUM CUT 
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21 
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HUSBANDS AND WIVES 


BROOKS & DUNN 

v. ARISIA NASHVILLE 13U3 


14 
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YOU'RE EASY ON THE EYES 

RSTEGALL r :.- TCLARKl 


♦ TERRI CLARK 
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NOTHIN' NEW UNDER THE MOON 


LEANN RlMts 

CURB ALBUM CUTMCG 


10 
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SOMEONE YOU USED TO KNOW 
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WHERE YOUR ROAD LEAK ♦TRSHAYEARWOOOIOUETWrTH GARTH BROOKS) 
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YOU'RE BEGINNING TO GET TO ME 

J Si- .:. : . " k; A SARKtR) 


CLAY WALKER 
ic; :0:.i/iGlANTl7;[* REPRICE 


19 
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26 
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ABSENCE OF THE HEART 
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* DEANA CARTER 

iV:. CAPITOL S873aCPP'ri:L ■ASHVLLE 


20 
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24 
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HOW DO YOU SLEEP AT NIGHT 
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21 


22 


23 
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I'M ALRIGHT 

B^.'. . ^ MCGRAWIPVASSAHI 


♦ JO DEE MESSINA 
;CiiDHV)CUR8 73034 


1 


QD 


34 


49 
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RIGHT ON THE MONEY 

KSTE&ALL ' ■ ... . ■ ...<5ARi 


ALAN JACKSON 

.ViARIS'ANAS'tVllEE i'.JP 


23 
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34 
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WRONG AGAIN 

<■ M: H" i\WRlErn l james .r'AiiL: 


MARTINA MCBRIDE 

■':ii,C':iviRCA65456 


24 
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28 
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FOR YOU 1 WILL 

P MLMAH\ A 1 PPIN . 1 MARTlf.,M fiESLER. 


♦ AARON TIPPIN 

IC: 10. IV LIRIL SlREE" 


25 
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22 
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HOW LONG GONE 
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f HA^iLDtS H .■A'^lTSOS.D KJHNSONlS WIlKlNSON.W.WMLACtl IL! ID)[V(GIA«T :r.a' reprise 
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21 


25 


24 
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TRUE 

T BP]'/.". G sTRin ,M GPEE.NJ STEVENSi 


GEORGE STRAIT 

MCA NASMVI.LE ALBUM CUT 
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29 


28 


13 


1 Wia STAND 

b LAMi'jIv^J WILSON ;M iERMINO.C BEAThAPL 


KENNY CHESNEY 
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28 
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31 


31 
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GETCHA SOME 

1 •.• - i r cA'i'JD't 


♦ TOBY KEITH 


30 




32 
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11 


THERE YOU HAVE IT 

M BRiGhl I DUBOIS [. 'API R GuEi 


♦ BLACKHAWK 
,l:i D: ;Vi arista NASHVILLE 13134 


31 


32 


20 


11 


15 


I'LL GO ON LOVING YOU 


♦ ALAN JACKSON 

IVI ARISTA NASHVILLE 13135 
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35 


37 
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SPIRIT OF A BOY, WISDOM OF A MAN 

J STRCJL'.BaAL.II-'Jftt,P.TRA'.'lii:i.BRtJC£,&.ejftINIK 


♦ RANDY TRAVIS 
DREAMWORKS ALBUM CUT 


33 


34 


33 


33 


11 


IF 1 LOST YOU 

a ! V.A1 PE H. JH T TRin MRin S KARRIS 1 


♦ TRAVIS TRITT 
n: iri i v: WARNER BROS 17152 
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HOLD ON TO ME 

C PETrCj.J V M0r.T(»:i?^fRY 5 CAH iV PAI/BEA.H 


♦ JOHN MICHAEL MONTGOMERY 
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GUILTY 

C FARRCN IB WARREN R .■.Afipf\ n BEPG 


♦ THE WARREN BROTHERS 
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36 
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40 
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KINDLY KEEP IT COUNTRY 

T BROWN V -. . 


VINCE GILL 
VI MCA NASHVILLE 72072 
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38 
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EVERY TIME 

B..'..'|| TLLIS (T L.JAMES.J KIMBALL] 


PAM TILLIS 
IViAJtlSTA NASHVILLE 13129 


38 
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42 


46 
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STAND BESIDE ME 

B tWUi'.' i.'l ■ i:. .,1 .v.V 1^ A.DAulSl 


♦ JO DEE MESSINA 

e:,jre^au-..i\i'_u" 
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BY THE BOOK 
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MICHAEL PETERSON' 

REPRISE ALBUM CUT 
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A BITTER END 
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♦ DERYL DODD 

IC; J COLUMBIA 79013 


41 
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'.' r 1 'i lii.i'i'.' .I'i RIO lA ANDEE750NJ.STEELEI 


♦ DIAMOND RIO 
ARtSTA NASHVILLE ALBUM CUT 


42 
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44 


45 
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NO PLACE THAT FAR 
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SARA EVANS 
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POOR ME 
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JOE DIFFIE 

■VI EPIC 79CAR 
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WHEREVER YOU ARE 

M.WRIGHT - '■- -ir._,:Li- T l.'AI/l '< P iVi.SO'.; 


♦ MARKCHESNUTT 
V DECCA 72066 


45 
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SOMETHING TO THINK ABOUT 


DAVID KERSH 
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46 
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STRAIGHT TEQUILA 

'-" "I ~ sTAfFORD J MAfiGfiC'Vfi 


♦ TRINI TRIGGS 


47 


® 


49 


52 


6 


TAKE ME 

D HUFF "j ' *■ B [' i-'iE frCi 


♦ LARI WHITE 

LfRicsTHttT Album cut 
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50 
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ONE DAY LEFT TO UVE 

K STEGALL ■ '■ '■ '(■■ * J liOfl'hRt,Pi 


♦ SAMMY KERSHAW 

[Cl iO) IVI MEfiCURV S66052 


49 
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FLY (THE ANGEL SONG) 

T !■'- "1 1 'J S WlLRiNSOh R M BOURKE) 


♦ THE WILKINSONS 


50 


51 
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LOOSEN UP MY STRINGS 


CLINT BLACK 
RCA^^-v.wti 


12 
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53 
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WINE INTO WATER 

U 'i '. T r,RAHAE.l BROWN IT, G.BRDWN.B BURGH. T HE'ftiTT 


♦ T. GRAHAM BROWN 
INTERSOUND ALBUM CUT 


52 
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59 


64 
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EVERY LITTLE WHISPER 

S WA°INr^ ' .'..iPINtP'i 


STEVE WARINER 
CAPITOLALBUM CUT T L NASHVILLE 


53 
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54 


56 
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WHEN 1 GROW UP 

L Pi ■iil'l" ihASE J SCHtRER il MARIIN C S'A'IAT 


♦ CLINT DANIELS 
:v 1 ARISTA NASHVILLE 13137 
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68 
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BUSY MAN 

. K[ 1 ''^If, ¥. ^TfGALL :B.Rtiy''J.Ci TtlftNl 


♦ BILLY RAY CYRUS 

MERCURY A.Rl.l,' CUT 


55 
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60 


60 
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SLOWDOWN 


♦ MARK NESLER 


55 


57 


55 


70 
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TICKET OUT OF KANSAS 

G ri !'<n ' I- '. 17 sniERSi 


♦ JENNY SIMPSON 

(Cl ID) IVI MERCURT 566476 


55 
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63 


71 
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SOMEBODY'S OUT THERE WATCHING 

T h^ml:*:'. ^ .■-'.it;.;.'! ^' .^h'.-R f gclde.s ^'jc^es 


THE KINLEYS 

EPIC ALBUM CUT 


58 


59 


57 


58 
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LIKE WATER INTO WINE 

EGOROY ^ .-.rn-p'^ 


♦ PATTY LOVELESS 

EPIC AEBUI.l CUT 


57 


60 


62 
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I'M A COWBOY 

D.GRAU : -■. - ... ■ 


♦ BILL ENGVALL 

WARNER BROS. ALBU?,! .Ul 


60 
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52 


48 


20 


LOVE HAPPENS LIKE THAT 

K LEHM\b '■ r.,iPBl\ 


NEAL MCCOY 


29 
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I'M YOURS 

. STR'juD J KING IP COLEMAN, C D.JOH'JSCN 


♦ LINDA DAVIS 
J, DREAMWORKS S90 15 
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ALONE 
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♦ MONTY HOLMES 

BANG II ALBUM CUT 
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DON T TRY TO FIND ME 


SPRINGER! 

i'l nil 'VI GIANT 1 .'1 i; REPRISE 
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67 
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IF THE JUKEBOX TOOK TEARDROPS 

" WPIGRT ■■ I.' 1 ■, ',' RA'IN. 


♦ DANNI LEIGH 
(C) (D) (VI OECCA 72067 


57 


66 


EE 


73 


18 


BURNIN' THE ROADHOUSE DOWN STEVE WARINER (DUET WITH GARTH BROOKS; 

-. ; .-.^^ m. :ViCAPIT0t 58737A:APIT«.NASH'.iLEE 


26 


69 
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BANG A DRUM ♦ CHRIS LEDOUX (DUET WITH JON BON JOVI) 
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72 
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20 


HONKYTONK AMERICA 

K STEGALL : " ' 


SAMMY KERSHAW 

': : MERCURY 666052 


31 


71 
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59 
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COMING BACK FOR YOU 

W,WILSCN 1 .V.-.l;RS,lShAPRD; 


♦ KEITH HARLING 

. MCA NASHVILLE 72064 
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72 


70 


75 
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THE MAN SONG 

T GP ^.'.L.. i . luPSSONiSMCfiETf 


SEAN MORFY 
BANJO ALBUM CUT 


70 
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NEW^ 


1 


1 WON'T LIE 

N.'.i I '. . UNKERSLLY « BC J r JN.H LINDSEVI 


♦ SHANNON BROWN 
ARISTA NASHVIUE ALBUM CUT 


73 


® 


NEW^ 
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FOR A LITTLE WHILE TIM MCGRAW 

'-,GP..iM."[ . ;:h,.,l:,,t,mcgrawipvassar,s,mandil£,jvandiver; clpbalbjmgji 


74 
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NEW^ 
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I'LL TAKE TODAY 

V .VR GHI El H LL II.M ^DHSINS PCe.NaON 


♦ GARY ALLAN 

IV: DECCA ,.7D-'l 


75 



[ IRecocds showing an increase in deleciionsovef 1lw prevkHJs week, regardless of chart mowmenl. Airpower awarded to those records wfwch attam 
3000 detections Ipf the lifsl time. Titles tjekw ttie top 30 are rerrxwed (ram the chart after 20 weeks. ♦Videoclip availability. Catalog number is tor 
CD single, or vinyl single if CD single is unavailatile. (C) Cassette single availatMlity. (D) CD single availability. (M) Cassette mam-single availability. 
(T) Vinyf maxi-single availability. {V) Vinyl single availability. <Xt CD maxi-single availability, e. 1 998, Biltboard/BPt Communications. 
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by Deborah Evans Price 



UOOD READING: For Christian music fans who lore 
good books, there has been a plethora to choose from 
in the past few months. Margaret Becker, Point Of 
Grace, Kirk Franklin, Wayne Watson, and 4HIM 
are among those who have issued devotionals and/or 
autobiographies that have not only entertained con- 
sumers but provided e.\cellent marketing synergies 
for labels promoting their new recorded product. 

One of the mast fascinating books released this year 
is "Lord, I Wouldn't Take Nothin' For My Journey 
Notv," Vestal Goodman's biography. Written with Ken 
Abraham and published by WaterBrook Press, the 
book is not only a personal glimp.se into the life of one 
of gospel mu.slc's legendary figures; it shines a light on 
the Southern gospel industry in general. Goodman 
opens the hook with an account of the first taping of 
Bill Gaither's now-famed video series, further illumi- 
nating the importance of this series in re\i\ing not only 
her career but that of many other gospel legends. 

That willingne.ss to gracioiLsly acknowledge others Ls 
only one of the many admirable traits of the woman 
affectionately known as the Queen of Gospel Music. 
During a recent visit to the Billboard Nashville bimau, 
Goodman held court as staffers poured from their 
offices in awe to \isit with a woman many listened to 
for years. Ereryone enjoj'ed her wai-mth and humor. 



"You knovv whether or not people like you or if they 
arc being a phony, and I am very blessed with liking 
people," Goodman says. "I just truly like people. I'd 
be hard-pressed to find somebody I didn't like." 

Her book perfectly captures her warmth and sweet 
spirit as she candidly chronicles her life in gospel 
music, her nearly 50 years of marriage to her husband, 
Howard, and the depth and strength of her faith. It's 
a fascinating read, and the project also includes a 16- 
page photo gallery that Goiximan fans will enjoy. 

Goodman says her original goal was to be an opera 
singer, but her plans changed. After .she married 
Howard, the two bought a tent and began .singing at 
revirals. She recalls one time early in her career when 
their equipment was ruined prior to a church perfor- 
mance. She saj-s she spent all day pra.ving about how 
she would be able to have people hear her TOice w ith- 
out a sound system. That night, she says, when she 
stepped up to the microphone, God gave her a power 
and vocal presence she didn't know she had. 

"It's like Gixl told me, 'It's time you sing with all 
your might,' " she recalls. "And it still sounds like I'm 
singing with ewrything in me." 

She feels it, as do the audiences that haw eryoyed her 
music for years. She's a national treasim;, and her will- 
ingness to share her gift is a blessing to the rest of us. 

News notes: Margaret Becker's "Take Me In" 
was recently featured in the James Brolin TV series 
"Pensaeola Wings Of Gold." Also, the Newsboys' "Woo 
Hoo" was recently included in an epi.sode of "Dawson's 
Creek" . . . New KMG act According To John has 
signed with Ron Griffin for management . . . Calvary 
Chapel Music has signed a distiibution deal w ith Pam- 
plin, bringing its number of distributed labels to eight. 
Ramplin will also be active in the marketing of Calvary 
Chapel product 





by Bradley Bambarger 

Persona grata: aasslcal music cnes out for vi- 
brant, individual performers, real personalities who 
ha\^ the power to commimicate the composer's art Fer- 
tile minds and talented eccentrics — and I'm not think- 
ing of Helmut Lotti — should be cultirated and cele- 
brated. One sterling musician and one-of-a-kind 
character is the British violinist formerly known as 
Nigel Kennedy. Now going by his surname only (he 
never liked Nigel), Kennedy returned to the classical 
fold last j'ear to great acclaim after tak- 
ing a sabbatical to start a family and 
pursue a more unfettered muse. 

Kennedy's experiences beyond the 
familiar — such as playing white-hot 
solos for former Led Zeppelin front 
man Robert Plant, improvising with 
Indian electric mandolin virtuoso 
U. Srinivas, and issuing "Kafka," a set Kennedy 
of his own, e.\ploratory compositions — 
have only deepened him as a musician. His going elec- 
tric on occasion hardly caused a Dy'an-esque uproar, 
but many pooh-poohed the eclecticism (including some 
at his label, EMI Classics). Yet Kennedy's refusal to be 
bound by any one genre makes him more valuable to 
classical music rather than less so. 

Newly primed to prwe his mettle on both sides of the 
tracks, the 41 -year-old Kennedy Ls embarking on his 
first U.S. tour in fire years. Kicking off in early Octo- 
ber in Cincinnati, Kennedy's .35.dat«, 23-<rity trek winds 
up Dec. 1 in Seattle, with multiple-night stands in De- 
troit, Dallas, and New York along the way; the perfor- 




mances include the Elgar and Brahms concertos with 
Leonard Slatkin and Paavo Jarvi, as well as a series 
of chamber recitals with the Kennedy Collective that 
spotlights the leader's arrangements of music by two 
modem masters, Bart6k and Jimi Hendrix. 

Kennedy's adoration of Hendri.K doesn't dim his en- 
thusiasm ff)r Brahms, as he is convinced that one is as 
evergreen as another. "It's all fucking great music," 
Kennedy insists, although he cautions against the 
cheaper forms of crossover. "I don't want to stagnate, 
so I'm always searching. But you hare to treat each 
kind of music seriously for what it is; you hare to be 
true to its spirit Obviously, playing Bach on electric 
instruments in bikinis isn't being true to the masic, and 
I can't stand classical musicians soiling the good name 
of jazz by making a record just to sell a few copies. I 
wouldn't play any music unless I'd served an appren- 
ticeship; only that discipline allows you the spontane- 
ity to communicate the es.sence of the music, whether 
it's by Gershwin or Bach." 

A pretty good measure of Kennedy's standing at 
home is that practically any London cabbie recognizes 
his name. His 1989 take on Vivaldi's "Four Seasons" is 
one of EMI's most popular classical discs erer (selling 
more than 1.5 million copies), helping to make the for- 
mer child prodigy and protege of Yehudi Menuhin a 
cross-cultural star. Although his soccer-loving, randy 
lad pensona has thrilled some and irked others, Ken- 
nedy has alwaj's been acclaimed for his pas.sionate play- 
ing: In 1985, he won Gramophone's record of the year 
award for his recording of Elgar's Violin Concerto with 
Vernon Handley and the London Philharmonic. 

Other highlights from Kennedy's hack pages: a 1988 
set that saw him soloing in Walton's concertos for vio- 
lin mid viohi with equal aplomb and a 1991 recording of 
the Brahms concerto that paired him with a real soul- 
mate — the inten.sely musical Klaus Tennstedt. Ken- 
nedy's return to the .stage with the Elgar was front- 
page news in London (even during election time), and he 
toured the work as far afield as New Zealand and Hong 
Kong. His second recording of the Elgar came late last 
(Continued on next page) 
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by Lisa Collins 

B-RITE BREAKS SILENCE ON SUIT: It's a good 
thing trouble doesn't alwa\T> last, because a $75 million- 
dollar lawsuit filed Oct. 6 in California Su|)erior Court, 
County of Los Angeles, by God's Property founder 
Linda Searight again.<!t memljers of God's Property, 
Claude and Vicki Lataillade, B-Ritc Music, and Kirk 
Franklin (BillboardA/Ucfui, Oct. 8) has sent shock 
waves throughout the gospel communit>'. With its Gram- 
my-winning debut album, "God's FVo|X!rty," which has 
.sold 1.6 million unit-s, according to SoundScan, God's 
Property emerged from nowhere to become the most 
succes.sful group in the history of gospel music. 

However, the 11 -count suit — which includes allega- 
tions of fraud, breach of contract, accounting and civil 
conspiracy, restraint of trade, breach of covenant of 
good faith and fair dealing, intf^ntional interference with 
contractual relations, and defamation — did not catch 
the industry entirely off-guard. Rumors of breakup and 
e.scalating tensions had plagued the group for the last 
year. 

B-Rite Music president/CEO Claude Lataillade broke 
his silence on the matter Oct. 21. In a written state- 
ment, he sajT>, "We expect that when all the facts are 
fully disclosed, all the allegations against the parties 
will be proven inaccurate. The innuendo that Ms. 
Searight was .somehow victimized by the defendants is 
fal.se and without .substance." 



Lataillade added that Searight "has in fact been paid 
in excess of the money due to her," while pointing out 
that the recording agreement struck w ith God's Prop- 
erty was negotiated by advisers of her choasing. 

■There was no statement from Franklin, who per- 
formed with the group in addition to producing the 
album but was not involved in contract negotiations. 

For the moment, the dispute appears to be headed 
for court. A formal countersuit from the Lataillades and 
B-Rite/Gospo Centric is expected soon. Meanwhile, 
Kirk Franklin & the Family were on hand at Sylvia's 
in Atlanta OcL 23 to .serenade G<xspo Centiic CEO Vicki 
I..ataillade, who w'as being feted by the Gospel Heritage 
Foundation's annual All-Industry Salute. The event, 
sponsored by Gospel Today magazine, drew Walter and 
Edwin Hawkins, Richard Smallwood, .'V1.C. Ham- 
mer, Tramaine Hawkins, Dottie Peoples, and Don- 
nie McClurkin. 

Right on target: The exit of senior executive 
Frank Cooper has not pulled Tommy Boy Gospel off 
track, according to Max Siegel, senior executive in 
charge of the gospel division. Notes Siegel, "Tommy 
Boy is incredibly enthusiastic and has made a strong 
commitment with regards to their resources, and 
essentially we're right on course." 

Siegel says Kim BurrelPs new set, "Everlasting 
Life," was relea.sed Oct. 20 to Christian bookstores and 
will be shipped to mainstream stores Nov. 12, while 
"Keeping It Real," a compilation that includes John P. 
Kee, Fred Hammond, William Becton, and Angie & 
Debbie, was relca.sed Oct. 27. 

The real question is what the label can and will do 
with Tonex, the arti.st who is fa.st becoming gospel's 
newest sensation. Word that the artist would be releas- 
ing product on Tommy Boy may ha\^ been premature. 
The label is reportedly still in negotiations with Rescue 
Records, to which Tonax is currently signed. 



CLASSICAL KEEPING SCORE 

(Cuntiniied from preceding page) 

year with Simon Rattle and the City 
Of Birmingham Symphony Or- 
chestra; that spectacular disc was 
the ideal classical comeback, sur- 
passing Kennedy's previous, award- 
winning version of the piece. 

Kennedy's latest cla.ssical record- 
ing is arguably the most persuasire 
latter-day claim to be made for the 
stature of violin icon Fritz Kreisler 
( 187,5-1962). The album features such 
Kreisler miniatures as the bitter- 
sweet "Liebesleid" and the thrilling- 
ly dramatic "Praeludium And Alle- 
gro" (with pianLst John Lenehan), as 
well as a haunting rendition of his 
Suing Quartet (w ith Kennedy joined 
by violinist Rosemary Fumiss, vio- 
Ust Bill Hawkes, and cellist Caroline 
Dale). Reflecting Kennedy's yen for 
the warm, improvisatory ambience of 
classic jazz and rock sessions, the 
disc's miniatures were documented 
"livi>, no cheating," and the entire re- 
cording was made in analog in Peter 
Gabriel's Real World studias. 

Kennedy and company's Kreisler 
performances are melodioas j^t mu.s- 
cular, w ithout a trace of the senti- 
mentality that sinks most other trib- 
utes to the man. Kennedy's Kreisler 
is in his blood: His grandfather was 
the cellist in the London String 
Quartet, which recorded Kreisler's 
quartet in 1935. "Beyond the fact that 
Kreisler was a genius violinist, he 
captured the spirit of the "iOs and '30s 
in his compositions, just as the Bea- 
tles did with the '60s," Kennedy .say.s. 
"Some people can be a bit snobbish 
about Kreisler's short pieces, but it 



really was quality over quantity with 
him. His music is wonderfully well- 
crafted, but there isn't any pseudo- 
intellectual bullshit — jast this radiant 
emotional honesty, one human ticing 
.speaking to another" 

Next spring, Kennedy will iword 
an album w ith cellist Lynn Harrell 
that will include the duos by Kodaly 
and Ravel. Fall '99 will showcase 
Kennedy soloing and leading the 
English Chamber Orchestra in a 
disc of specially arranged classical 
favorites, with concerts in the U.S. 
and U.K. to follow. Kennedy also has 
a recording of the Berg Violin Con- 
certo awaiting an album mate, and he 
plans to recoi-d some Bach concertas 
in the near future. An album of 
Kennedy's Hendrix material may see 
light soon, though not necessarily via 
EMI. 

Road scholars: London's West- 
minster Cathedral Choir — recent 
winner of the Gramophone record of 
the year award (Billboard, Oct 17) — 
has been making its way across the 
countrj' on a rare tour of the U.S. Led 
by James O'Donnell, the group 
kicketl off its trek Oct. 25 in Chicago, 
hitting five cities before the grand 
finale Tuesday (3) at New York's St. 
Thomas Church. Westminster's 
award-w inning Hyperion album of 
Martin's "Mass For Double Choir" 
and Pizzetti's "Messa Di Requiem" 
recently hit the upper reaches of the 
UK's classical speciali.st chart 

The choir's latest Hyperion re- 
lease, "Mortuus Est Philippus Rex," 



is one of several discs out now- that 
commemorate the 400th anniversary 
of the death of Spain's King Philip 
n, covering Escobedo and other com- 
posers associated with Philip's court 
Also out thLs month is a Hyperion an- 
thology of its Westminster catalog 
that accents 20th-eentury works. 

The Tallis Scholars, who won 
Gramophone's record of the year 
honor in 1987 for a set of Josquin 
masses, are celebrating their 2.5th 
anniversary this year with a trio of 
Gimell albums and concerts in the 
U.S. and their native England. One 
new disc, the remarkable "Live In 
Oxford," shows off that famously 
luminous Tallis .sound in hometown 
performances of pieces by the likes 
of .losquin and the group's namesake, 
16th-eentury English master 
Thomas Tallis. The second relea.se 
revolves around Tallis' "Christmas 
Ma-ss," and the third is the two-disc 
"Silver: The Best Of The Tallis Schol- 
ars," an adroitly programmed surviey 
that includes the (ensemble's consum- 
mate rendition of Allegri's Miserere. 

Tallis Scholars founder Peter 
Philips leads a l(>-v<oice version of the 
group in some high-profile silver 
jubilee performances, including a 
birthday concert Tue.sday (3) at Lon- 
don's National Gallery that features a 
world premiere of John Tavener's 
"In The Month Of Athyr" (with nar- 
ration by Sting). The subsequent 
seven-city North American tour 
includes the group's 1,000th concert, 
to be held Dec. 5 at New York's St Ig- 
natius Loyola. 
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GOS»OCENTSiC 501 7(i™TERSCOPE BOW DO'A'U AND WORSHIP HIM 


(2) 




KIM BURRELL tommy BOy gospel i244towwy BOr EVERLASTING LIFE 


13 


12 


17 


WALTER HAWKINS AND THE LOVE CENTER CHOIR 

GOSPO CENTRIC m TZiNTEBSCCPE m LOVE ALIVE V 25TH ANNIVERSARY REUNION 


14 


11 


104 


WNNIt MkA.LUKnlN WARNER ALLIANCE 4u97iWaRrltR BflOS H UUNnlt MIJt>LUKKIn 


IS 


16 


4 


HOWAnD SUM HUNT m aUrRtMc ANiatL MUESDC 7<xn UVbK YUNULK! 


16 


14 


53 


THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN R KEE 

NEW LIFE 4310a'VtRiIY BE STRENGTH 


dD 


19 


9 


VAKIUU3 An IISIS UniblAL nuK. ^Un^ rUnC UUSrLL iU 1 Ur UnUina 


18 


13 


9 


DAWKINS I DAWKINS harmonv 1696 FOCUS 


19 


17 


70 


VICKIE WINANS CGi 161279 LIVE IN DETROIT 


(D 


27 


22 


BOBBY JONES I NEW LIFE WITH THE NASHVILLE SUPER CHOIR 

GOSPO CENTRIC 9021 LINTERSCOPE JUST CHURCHIN 


21 21 


IOC 


SOUNDTRACK A' ARISTA 1895J THE PREACHER'S WIFE 


22 


23 


86 


VARIOUS ARTISTS 

CGI 1652W TODAY'S GOSPEL MUSIC COLLECTION 


23 


20 


2 


KIRK WHALUM FEATURING GEORGE DUKE & PAUL JACKSON. JR 

WARNER GOSPEL 47UiWARNER BROS. THE GOSPEL ACCORDING TO JAZZ 


24 


22 


3 


CECE WINANS ptONEiR 928iaAG HIS GIFT 


(S) 


38 


6 


THE CHRISTIANAIRES CGi 161419 STANDING ROOM ONLY - LIVE 


26 




7 


UUiniK ARTI^n iMTFrjnTviwnRn mui tk- WOMFN HP WORSHIP— Rfli^Pfl 


27 


24 


8 


GREG O'QUIN'N JOYFUL NOVZE 69203jEPic CONVERSATIONS 


28 


18 


52 


BEBE WINANS ATLANTIC 8304t/AG BEBE WINANS 


29 


28 


104 


BEBE t CECE WINANS SPARROW 37<>4»EM> GREATEST HITS 


30 


33 


67 


THE CANTON SPIRITUALS 

G'f £ji T . ■ . ■ ■ 1 nn 1 IVIMH TMF HRP AM- 1 lUF IN WA^HINfiTflN n C 


31 


30 


23 


PATRICK LOVE L THE A.L JINWRIGHT MASS CHOIR 

CRYSTAL ROSE 20950 THE VISION 


(S) 


35 


4 


JOE SIMON RIPHC 2258 THE STORY MUST BE TOLD 


® 


RE'EKTRy 


LASHAUNPACE »vor gospel 14e3s«ULW0 JUST BECAUSE GOD SAID TT 


34 


34 


25 


REV GERALD THOMPSON 

ATLANTA INT L 10238 LET THE CHURCH SAY AMEN... AGAIN! 


35 


31 


4 


REV. MILTON BRUNSON'S THOMPSON COMMUNITY SINGERS 

MYRRHiWORD 69455.'EPIC 50 BLESSED YEARS 


36 


32 


19 


COGIC INTERNATIONAL MASS CHOIR 

WORL? I-LASS uijSPLL 5002 LtANII>(U UN JtbUb 


37 


26 


3 


VARIOUS ARTISTS 

HOSiMKMKTEGBir. ii9536ilPic LIVE PRAISE & WORSHIP - WORD IN THE HOUSE 


(3D 


REEHIRY 


VANESSA BELL ARMSTRONG 

VERITY 431 14 DESIRE OF MY HEART — LIVE IN DETROIT 


39 


29 


78 


SHIRLEY CAESAR word (MOlllfK m A MIRACLE IN HARLEM 


40 


3? 


18 


MIAMI MASS CHOIR Sf.in ms -j IT S PRAYING TIME 



(~) Records with the greatest sales gams Ids fteek • Rccofclmi; IMuslry Assn 0' Ampfica (RIAA) ceflrii cation lof 
sales <A 500,000 units; A RIAA certiricatiDn lor sales o* 1 mllKyi unts with each adtjitKinal million indicated by a 
nurriierat tollawing ttie symbol. For boAed sets, ana double albums tvith a running lime trial eiceeds two twurs. the RlAA 
mutlipties anipmenW t>y llw number ol discs ana'c tapes Aii albums available oti cassette and CD 'Asterisk trwlicates 
vinyl availaoie. ■ indicates past or preMnt Heatseeher titles. C 1998, Biiltwa'di'BPI Comnunicalions 




Seeing is believing... 

A collection of 4 videos by the 
.J most legendary quartet 
singers of the 20th Century, 



Buy them separately or all 4 in 
a specially priced boxed set. 



IN STORES NOW 
To order call 800-757-0869 
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lecrturingl 

Charies Brown 
Erie Clapton 
Ry Cooder 
Robert Cray 
Ben Harper 
Booker T. Jones 
Los Lobos 
Van Morrison 
Charlie Musselwhite 
Bonnie Raitt 
Carlos Sontana 
Ike Turner 
Jimmie Voughan 

John Lee Hoobr cslebrom #w SOrii 
onnivcnory ol hi» ivXon Mftng cMxA, 
-Soo9« Chillen,- wA Th* IM Of 
FrivfMU— 1 0 Iradu cullad from his Icnl 
f)w« Gronvny nonwoled and awwd 
winnmg abuim [indudng three trodu 
trom the douk Healer alhumi fiui 
three brand new recordings 

In stores now. 

AOlKeiwd: V^ginRnvdi 

Vn^ RecQidi Amenen. <nc 
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TOP REGGAE ALBUMS. 


THIS WEEK 


s 
1 


ii 


Compilail fromanationalsaiTiplBol rstail ston and rack sales SPjff^Sifl 
refwrts collected, compiM. and pnntilM] by IIIIIH 

TITLE 

IMPRINT & NUMBER13ISTRIBUTING LABEL ARTIST 


1 


2 


IS 


* * NO. 1 ★ * 

PURE REGGAE VARIOUS ARTISTS 

r^OLfGRAM TV ?65Pr', lyilA'iD 13 wft*.\ at Uo- 1 


CD 


3 


23 


REGGAE GOLD 1998 VARIOUS ARTISTS 

VP 15?9* 


3 


1 


6 


MR. ENERGIZER GENERAL GRANT 

POLVBEAT I- LIN 


CD 


4 


17 


0 J. REGGAE MIX VARIOUS ARTISTS 

BEAST W,?3'^IMnAR 


5 


5 


45 


MANY MOODS OF MOSES BEENIE MAN 

SHiX-iNG VIB-S BB 


6 


G 


45 


BEST OF BOB MARLEY BOB MARLEY 

MADACY 'i'JO 


CD 


9 


2 


A DAY IN THE LIVE... BERES HAMMOND 

VP 


s 


7 


48 


INNA HEIGHTS BUJU BANTON 

r.IUMAIN ,^nr>H-vi'CB 


9 


i 


12 


DANCEHALL XPLOSION '98 — MEGAMIX VARIOUS ARTISTS 

JAM DOWN 4C>001 


10 


10 


S3 


MIDNIGHT LOVER SHAGGY 

VIRGIN dJd87' 


GD 


14 


39 


RIGHT ON TIME HEPCAT 

HF 1 ^r.in.-* IP lAPM eg 


OS 


RE-ENTHY 


CI!EQISl££VBR£GU£SANPl£RU16ESSEimUN0«U.irS UAHOUSARIISTS 


13 


11 


13 


SPEAK MY UNGUAGE INNER CIRCLE 

SOUNDUiVOy.'REP'JfiLIC ^Ti ^'UNIVERSAL 


14 


12 


75 


REGGAE GOLD 1997 VARIOUS ARTISTS 

VP 


15 


15 


8 


YITZHAK RABIN ALPHA BLONDY & THE SOLAR SYSTEM 


TOP WORLD MUSIC ALBUMS . 


1 


1 


57 


★ ★ NO. 1 ★ * 

ROMANZAA ANDREA BOCELLI 
1-1 I ■ . .1, m 29 rveeMs At No. £ 


2 


2 


56 


THE BOOK OF SECRETS A LOREENA MCKENNITT 

QUINtAN ROAD '-' .VAftNEP BROS 


3 


3 


11 


CANTOS DE AMOR GIPSY KINGS 

NONISUCH'AIIANTIC /■JfjlQAG 


4 


4 


58 


BUENA VISTA SOCIAL CLUB BUENA VISTA SOCIAL CLUB 

WORLD CIRCUIT NONESUCH - , Hg 


CD 


8 


5 


RETURNTOmDCim-SONISINSPIREDByOISNErSIKUONiaNGII VARIOUS ARUSIS 


6 


5 


12 


SUPRALINGUA MICKEY HART/PLANET DRUM 

RVKOEiiiC :Oj'>j @ 


CD 


12 


31 


LEAHY LEAHY 
NARADA A2955.'VIRGIN QB 


8 


6 


8 


OREMI ANGELIQUE KIDJO 

MANGO h.-J-:.': I-,1AN J 


9 


13 


3 


CELTIC CHRISTMAS EDEN'S BRIDGE 

STRAIGHTWAY 202LMCHORDANT 


GD 


NEW^ 


CELTIC CHRISTMAS IV VARIOUS ARTISTS 

WINDHAM HILL i:367 


11 


11 


4 


REENCARNACION CUBANISMOl 

HANNIElAl ;4?q.HYK0DISC 


12 


14 


33 


A TODA CUBA LE GUSTA AFRO-CUBAN ALL STARS 

WORLD CIRCUIT.'NONESUCH 79476'AG 


13 


10 


13 


GAELIC STORM GAELIC STORM 
OMTOWK^IGHER OCTAVE 461 12,VIRGIN flU 


14 


9 


33 


MAMALOSHEN MANDY PATINKIN 

NCM sum ."^i^^iAG BB 


OS) 


RE-CKTin 


MICHAEL FLATLEY'S LORD OF THE DANCE RONAN HARDIMAN 


TOP BLUES ALBUMS. 


CD 


NEW*- 


* ★ No. 1 * * 

WANDER THIS WORLD JONNY LANG 
......M ' I; .^-ukattki 1 


2 


1 


55 


TROUBLE IS... • KENNY WAYNE SHEPHERD BAND 

REVOLUTION S-sfeeawARNER BROS. 


CD 


NEW^ 


BLUES ON THE BAYOU B B. KING 

MCA 118/9 




NEW^ 


BEST OF FRIENDS JOHN LEE HOOKER 

VIRGIN 46d2.1 


5 


2 


9 


SLOW DOWN KEB' MO' 

i'hi H V • t^usic ■ i--7^ tt BB 


s 


3 


91 


LIE TO ME A JONNYLANG 

A4M S.1D6.10 BB 


7 


4 


38 


BLUES BROTHERS 2000 • SOUNDTRACK 


CD 


5 


25 


JUST WON'T BURN SUSAN TEDESCHI 
.1 1 <4 47IlM^MERCLfRYBB 


9 


6 


5! 


DEUCES WILD • B B. KING 

MCA 1171; 


10 


7 


9 


GREATEST HITS B B. KING 

MCA ,174C 


11 


8 


17 


LIFE, LOVE L THE BLUES ETTA JAMES 

PRIVATE MUSIC -.'i- WINDHAM HILL 


12 


9 


5 


BLUES COLLECTION VARIOUS ARTISTS 

MADACT 1332 


13 


10 


ES 


LIVE AT CARNEGIE HAIL STtVIE RAY VAUGHAN AND DOUBLE TROUBLE 

EPIC 68163 


14 


11 


21 


HEAVY LOVE BUDDY GUV 

SILVERT0NE41632'JIVE 


CS) 


13 


19 


TAYLORED TO PLEASE JOHNNIE TAYLOR 

MALACO 7488 
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Holland Gives Taints Of View' 
During His Rare Tour Of U.S. 



BLUE 

IVOIES 



FROM MID-OCTOBER through the 
second week of November, jazz fans 
are enjoying a highly welcome treat, 
^^^^^^ a-s ha.'isiiit Dave Hoi- 
^^I^^H land IK making a 
^^^^1 rare headlining tour 
- of the U.S. The occa- 

sion the Dave Hol- 
land Quintet's "Pbint.'i 
Of View" (ECM, 
Sept. 15), featuring 
HOLLAND trombonist Kobin 
Eubanks, vibra- 
phonist Steve Nelson, drummer 
Billy Kilson, and sa.xophonLst StCTc 
Wilson. (Wilson has since relin- 
(|uishe{| the .sa-xophone chair, now held 
by Chris Potter,) 

The Wolverhampton, England- 
born Holland is 
(|uick to point out 
the virtues of his 
.-itaunchly idio- 
syncratic lineup. 
"I haven't worked 
with a piano in 
my bands since 
the early 1980s," 
he says emphati- 
cally. "Hasicall.v, it ha.'* to do with the 
sound iKilette of the group. The econ- 
omy that the vibraphone brings is 
important to me. It allows a lot of 
room for dialogue and interplay, and 
vai'iation in how we interpret the har- 
monic aspect of the music." 

Those musical dialogues are often 
built anwnd Holland's U-ademark u.se 
of African and Brazilian rhythmic de- 
vices, heard prominently on "Point.s 
Of View's" hauntingly melodic 
"Bedouin Trail" and "Ario," respec- 
tively. "Obviously, jazz evolved from 
the African-American cultural refer- 
ence point, which has it-s roots in a 
very .strong [wlyrhythmic setting," 
the bassist explains. "It is one of the 
compelHng aspects of the mu-sic, one 
that communicates tremendously to 
people. 

"Duke Ellington is a good exam- 
ple of this. His music had tremendoas 
rhythmic and harmonic complexity, 
but becau.se those elements were 
done within a context of very com- 




pelling rhythms and melodies, 
it didn't intimidate the average lis- 
tener. Rhythm Ls one of those devices 
that allows the listener to relate 
immediately to a piece of music. It 
makes you move; it has a quality of 
dance to it which communicates to 
people right away." 

Unlike mast ECM releases, which 
bear Manfred Eicher's dark, spa- 
cious production stamp, "Points Of 
View" was produced by Holland. It Ls 
his .second album behind the board, 
having handled production chores on 
1996's "Dream Of The Elders" along 
with label founder Eicher. "It is an 
experience that I feel is a part of my 
growth as a musician — to take that 
responsibility, to be more inviolvied in 
that process," 
explains Holland. 
"Manfred and I 
have done a num- 
ber of records 
together, and I 
think he trusts 
my decision mak- 
ing at this point, 
on the piTxluction 
side. Musically, he's always given me 
free rein. It was a very satisfying 
ex|)erience." 

Holland will ag-ain produce wiien he 
takes the quintet into the studio in 
December. Compositions for those 
sessions are being previewed on the 
current tour "I like to prepare the 
mu.sic prior to the recording, by hav- 
ing a chance to perform it" says the 
ba.s.sLst "To me, the re.sults are much 
better that way, because the band real- 
ly has a chance to explore the music." 
' After the U.S. dates, Holland will 
tour mainland China. Political 
changes in that country are ju-st now 
opening up opportunities for live 
miLsic to be played: the global-minded 
Holland is understandably excited to 
be among the first musicians to play 
for jazz-hungry Chineati audiences. 

Additionally, Holland recorded an 
album with master oud player 
Anuuar Brahem and saxophonist 
John Surman in February of last 
(Coiitiimed uii ijat/e 901 



by Steve Graybow 



dIKS amVO' upei. 



i»rtifKjtun ro( SMS of 1 imlllon units wtl) aicti iddiLonat mtAon IndicstM Im a nuiiMral tiMiMvw tne vt 
, and douue albtinn wnm a funftma unt dial ciceen two iioots. Iti« R1AA iwttvt^^livinaflts tn m< num 
pes. Alt aftums availaote oo cassetle and CO. 'Ariarsli indKates vinyl avallatrie ■ nd<eat«s past and v 
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ASCAP Awards Honor 1I.K. Acts 

Spice Girls, Radioliead, U2 Among Tliose Cited At Dinner 



BY TOM FERGUSON 

LONDON— Spice Girls, Radio- 
head, and U2 were among those 
honored Oct. 22 here at the 18th 
annual awards dinner hosted by 
U.S. performing right society 
ASCAE 




SPICE GIRLS 



PolyGram/Island was named 
publisher of the year. Managing 
director Richard Manners col- 
lected the award, which recog- 
nizes the company whose works 
received most airplay in the U.S. 
during the year in question. 

The event, held at the city's 
Landmark Hotel, acknowledged 
writers and publishers who are 
members of U.K. authors' body 
the Performing Right Society 
(PRS) and whose songs — li- 
censed to ASCAP — were among 
the most performed in the U.S. 
in 1997. Others honored were 
Gary Barlow, Faithless. Por- 
tishead, Phil Collins, and Sir 
Paul McCartney. 

Some 260 writers, publishers, 
and artists — including represen- 
tatives from the Music Publish- 
ers' Assn.; the British Academy 
of Songwriters, Composers & 
Authors; the Mechanical Copy- 
right Protection Society; and the 
International Managers Forum — 
heard Marilyn Bergman, presi- 
dent/chairman of the board of 
ASCAR praise the "stunning suc- 
cess" of PRS/ASCAP writers and 
artists in the U.S. during 1997. 

In a brief speech, Bergman 
al.so pledged that ASCAP would 
fight "on constitutional grounds" 
new U.S. legislation that would 
deprive collecting societies of 
substantial amounts of annual 
revenue. The recently passed 
Sonny Bono Copyright Term Ex- 
tension Act contains an amend- 
ment that exempts many bar and 
restaurant owners from paying 
collecting societies for the use of 
background music. Bergman de- 
scribed the exemption as "far 
from satisfactory." 

Having racked up most U.S. 
airplay during 1997, the four 



Spice Girls collected the writers 
of the year award at the dinner. 
Their "2 Become 1," also written 
by Richard Stannard, Matt Rowe, 
and ex-Spice Girl Geri Halliwell, 
was named song of the year. 

Warner/Chappell Music Ltd. 
act Radiohead (Thom Yorke, 
Jonathan Greenwood, Philip Sel- 
way, Colin Greenwood, and Ed- 
ward O'Brien) took the fourth 
annual college award for "OK 
Computer" (Parlophone), the 
most performed PRS/ASCAP- 
represented album on college 
radio. 




RADIOHEAD 



Two new awards were intro- 
duced this year. Faithless' "In- 
somnia" earned the club award 
for the song's writers, Rollo 
Armstrong and Ayalah Bentovim 
(Warner/Chappell Music Ltd. and 
BMG Music Publishing Ltd., re- 
spectively), while Portishead's 
Beth Gibbons, Geoffrey Barrow, 
and Adrian Utiey were given a 
special award for "groundbreak- 
ing work in the U.S.A." 

In addition, film awards were 
presented for the scores to "G.I. 
Jane" (Trevor Jones), "Donnie 
Brasco" (Patrick Doyle), "Face/ 
Off" (.lohn Powell), and "The Full 
Monty" (Anne Dudley). 

Following is a full list of the 
award-winning songs. 

"Against All Odds"— Phil 
Collins (Hit & Run Music Pub- 
lishing Ltd./EMI Music Publish- 
ing Ltd.). 

"Anybody Seen My Baby?" — 
Mick Jagger, Keith Richards, 
Kathryn Lang, Benjamin Mink. 

"Back For Good" — Gary Bar- 
low (EMI Music Publishing Ltd.). 

"But It's Alright" — Jerome 
.lackson/Pierre Tubbs (BMG 
Music Publishing Ltd.). 

"Discotheque" — Adam Clay- 
ton, David Evans, Paul Hewson, 
Laurence Mullen (Blue Mountain 
Music). 

"Don't Cry For Me Argen- 
tina" — Tim Rice, Andrew Lloyd 
Webber (Evita Music). 



"Everlasting Love" — Howard 
Jones (Hojo Music Ltd.). 

"In The Air Tonight"— Phil 
Collins (Hit & Run Music Pub- 
lishing Ltd.). 

"Just A Little Bit"— Stephen 
Rodway, Simon Taube (peermusic 
U.K.)." 

"Pride (In The Name Of 
Love)" — Adam Clayton, David 
Evans, Paul Hewson, Laurence 
Mullen (Blue Mountain Music). 

"Roll To Me"— Justin Currie 
(PolvGram Music Publishing 
Ltd.). 

"Say You'll Be There"— Vic- 
toria Adams, Melanie Brown, 
Emma Bunton, Melanie Chis- 
holm, Geri Halliwell, Eliot 
Kennedy (Windswept Pacific 
Music). 

"6 Underground" — Ian Pick- 
ering, Liam Howe, Christopher 
Corner, .lohn Barry (BMG Music 
Publishing Ltd.). 

"Staring At The Sun"— Adam 
Clayton. David Evans, Paul Hew- 
son, Laurence Mullen (Blue 
Mountain Music). 

"Sweet Dreams (Are Made Of 
This)" — Dave Stewart, Annie 
Lennox (BMG Music Publishing 




Ltd.). 

"2 Become I" — Victoria Adams, 
Melanie Brown. Emma Bunton, 
Melanie Chisholm. Geri Halliwell. 
Matt Rowe. Richard Stannard 
(Windswept Pacific Music/Poly- 
Gram Music Publishing Ltd.). 

"Wannabe" — Victoria Adams, 
Melanie Brown, Emma Bunton, 
Melanie Chisholm. Geri Halli- 
well. Matt Rowe. Richard Stan- 
nard (Windswept Pacific Music/ 
PolyGram Music Publishing 
Ltd.). 

"What's Love Got To Do With 

It" — Terry Britten. Graeme Lyle 
(Myaxe Music Ltd.). 

"The World Tonight"— Paul 
McCartney (MPL Communica- 
tions Ltd.). 

"Your Woman" — Jyoti Mishra 
(MCA Music). 

(The songwriting shares of 
Barry. Richards, Lang. Mink, 
Taube, Kennedy, and Lyle are not 
licensed by ASCAR) 



INIO.l SOIVK3. CREDITS 



THE HOT 100 

THE FIRST NIGHT • Jermalne OuprI, T Savsge. M. McLeod. P. Sawyer • So So Dof/ASCAP, 
EMI ApilllASCAP. Marshal ASCAP. Jobete ASCAP 

HOT COUNTRY SINGLES & TRACKS 

WIDE OPEN SPACES • Suaan Gibson ■ Pla-Eyad GroobM'BMI. GroobMIBMI 

HOT RSB SINGLES 

NOBODY'S SUPPOSE TO BE HERE • S. Crawlord. Montell Jordon • WhenrASCAR 
Famous/ ASCAP 

HOT RAP SINGLES 

JUST THE TWO OF US ■ Will Smith. Bill Wllhers, W. Salter. R. MacDonald • 
Antlsla. ASCAP. Bluenlg'ASCAP 

HOT LATIN TRACKS 

ESPERANZA • Enrlqin Iglasin, Chain Garcia Akmso • EMI Aptll/ASCAP 



BMrs Preston Elected To New Term; 
RCA Victor's 'Only Broadway CD' 



OHE GETS NOD AGAIN: 
Frances Preston has been elect- 
ed to a new two-year term as 
president/CEO of BMI. Preston, 
who has been associated with the 
performance right group for 40 
years, has held her present post 
since 1986. 

In another action by BMI direc- 
tors, Philip A. "Phil" Jones of 
Meredith Broadcasting in Des 
Moines, Iowa, and WMTV Madi- 
son, Wis., was re-elected as chair- 
man of the board. The board also 
named others to four-, three-, and 
tivo-year terms. 

Great START: After two 
years in operation. Los Angeles- 
based Hidden Words Music re- 
ports a "we're out there now" 
pattern of 
success. Its 
two key writ- 
ers/producers. 
Mark Spiro 
and Steve 
Russell, the 
company's 
first two sign- 
ings, have ac- 
counted for .some 20 recordings. 

Spiro wrote and produced six 
songs for country music per- 
former Lila McCann's hit Asy- 
lum album "Lila." Russell has 
made writing/production contri- 
butions in the R&B/pop areas 
with seven songs recorded by 
Jazc (Unirersal), Michael Gayne 
(BMG), Simone Hines (Epic), and 
his own group, the newly re- 
formed Troop (Warrior). 

Hidden Words' co-founder/ 
administration chief is Rick 
Joseph, who is also an entertain- 
ment attorney. His partners are 
his wife, Julie Joseph; Martin 
Massman; and Susan Brandow. 
Besides L.A., the company is rep- 
resented in Nashville by Scott 
Lynch. 

Scores of scores? Biiiy 

Meshel-operated Music & Media 
International Inc. makes a deep- 
seated move into music video, TV, 
children's video, and feature-film 
projects via a deal with writer/ 
director Colm Wood, president of 
Colm Wood Entertainment. Music 




6^ Irv Liclitman 



& Media will publish the scores of 
Wood's projects. He's optioned 
scripts with Abandon Entertain- 
ment. Chuck Fries Productions, 
Peter Fonda's Pando Co., and 
Don Zuckerman's Zuckerman 
Entertainment. His short film 
"Brainspotting" is set to play at 
the London Raindance Film Fes- 
tival. Cui-rently in production are 
two music rideos for Jay King's 
Del Paso Records, distributed by 
Lightycar/WEA. Wood operates 
out of Music & Media's headquar- 
ters in West Hollywood. 

Tuneful hyperbole: 

RCA Victor may be overstating 
the case, but one can't argue that 
the 20 cuts from 16 musicals it's 
presenting on "The Only Broad- 
way CD You'U 
Ever Need" is 
a darned good 
overview of 
the musical 
theater. In ad- 
dition to east 
albums from 
the past — 
both original 
and revival versions — the label 
offers selections from current 
successes like "Chicago," "Rag- 
time." "Titanic." and "Cabaret." 
The "Chicago" and "Cabaret" 
albums, of course, are past glories 
that glow anew. 

Another interesting album from 
the label's remarkable archives is, 
ye.s. a tribute to George Gershwin 
called "Fascinating Rhythm — The 
Broadway Gershwin i919-19;M," 
another 20-track collection of 
recordings made at the time that 
14 musicals by Gershwin had their 
Broadway debut. 

Print on print: The follow- 
ing are the best-selling folios from 
Hal Leonard Publishing: 

1. "Lihth Fair— A Celebration Of 
Women In Music." 

2. "Titanic." soundtrack. 

3. Sarah .McLachlan, 
"Surfacing." 

4. "DLsney's Princess Collection 
Volume 2." 

Mannheim Steamroller, 

"Christmas Live." 



BILLBOARD NOVEMBER 7. 1998 



43 



Pro Audio 



ARTISTS 



MUSIC 



Masterdisk Joins Forces With DVD Deveioper AIX 



New YORK audio mastering pow - 
erhouse Masterdisk has entered into 
a strategic alliance with Los Angeles- 
ba'ied DVD dewloper AIX, according 
to Masterdisk owner Doug; Levine 
and AIX owner Mark Waldrep. 

The venture is designed to propel 
each company into a new area of 
DVD authoring. For Masterdisk, it 
means entering the graphics and 
interactivity side of the DVD equa- 
tion, while AIX expects to tap into 
Masterdisk's audio specialization, 
according to both parties. 

Levine says, "What this does is, 
overnight, it gives us full DVD capac- 
ity from beginning to end. AIX is 
relying on us for audio and wo on 
them for creating the interactivity as 
well as the graphics." 

Waldrep adds, "I want Masterdi.sk 
to be able to say to their clients, 
'We've got everything you need. We 
want to master your audio, and we 
w-ant to work with you on interactivi- 
ty.' At the same time, I have clients 
here that I could refer to New York 
for the mastering of audio, so the 




by Paul Venui 

relationship could flow both ways." 

Although Levine and Waldrep say 
they want to test the alliance before 
they make huge staff and space com- 
mitments, AIX has already estab- 
lished a beachhead on the East Coast 
by asking engineer Michael Stel- 
latos to temporarily relocate to New 
York to act as DVD coordinator at 
Masterdisk. Meanwhile. Masterdisk 
has hired DVD engineer Drew An- 
derson and converted the studio for- 
merly occupied by Greg Calbi into a 
DVD authoring suite, with surround- 
.sound monitoring and full interactive 
capabilities. 

Currently, AIX authors approxi- 



mately 40 DVDs per month. Levine 
says he hopes that by mid-1999 Mas- 
terdisk will participate in audio mas- 
tering for approximately 20% of that 
workload. 

The financial arrangement be- 
tween the two studios is simple: The 
facility that generates work for its 
counterpart gets a commission for 
the job. For instance, if Masterdisk 
refers a client to AIX for DVD 
authoring, Masterdisk receives a per- 
centage of that booking. 

Depending on the .success of the 
Masterdisk/AIX relationship, and of 
DVD in the marketplace, Masterdisk 
is prepared to add DVD mastering 
i-ooms, according to Levine, who says 
there Ls additional space available at 
Masterdisk's West 45th Street head- 
quarters. 

The move couldn't happen at a 
more propitious time for both compa- 
nies. Masterdisk lost ground recent- 
ly when Calbi — a four-year veteran 
of the facility and one of its star engi- 
neers — left to rejoin Sterling, where 
he built his mastering career starting 



A Hitmaking Career At Atlantic Prepares 
Aril Mardin For 'The Year Of The Diva' 



BY PAUL VERNA 

NEW YORK— There is no short- 
age of stars in Arif Mardin's fir- 
mament. 

In a 35-year career, the veteran 
producer has helped shape popular 
music by making landmark I'ecords 
with Aretha Franklin, the Young 
Rascals, Roberta Flack, King Cur- 
tis, Brook Benton, Max Roach, Hall 
& Gates, Bette Midler, the Bee Gees, 
Phil Collins, the 
Average White 
Band, Willie Nel- 
son, Ringo Starr, 
Chaka Khan, and 
Carly Simon, to 
name a few. 

Whereas 
many legendary 
producers slow 
down in their 
middle-age 
years, Mardin approaches his 
career as if the time leading up to 
the present was just a warm-up. In 
the past year or so, Mardin has 
produced tracks by some of the 
most accomplished artists in pop 
mu.sic, many of them female .stars. 

"This has been the year of the 
diva fur me," observes Mardin over 
coffee in his Atlantic Records 
office, his home since the beginning 
of his profe.ssional career. "1 
worked with Whitney Hou.ston and 
Brandy on the lABC-TV special] 
'Cinderella,' with Barbra Streisand 
on 'Higher Ground,' Bette Midler 
on •Bathhou.se Betty,' Patti I^lSeile 
on her live album, Aretha on a 
remix of 'Rock Steady,' and Miss 
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Diana Ross on an album that will 
he relea.sed next year." 

Asked why he has a tendency to 
work with women artists, Mardin 
.says, laughing, "My wife is asking 
me the .same question." On a seri- 
ous note, he says he has a good rap- 
port with women but does not 
select his production clients 
according to 
gender. His 
main criteria, 
he says, is mu- 
tual respect. 

"I don't work 
with an artist if 
I don't respect 
the artist," he 
MARDIN says. "If I'm 

working with 
Bette Midler or Barbra Streisand, 
they have their own geniuses. If 
they say, 'I think this is too long, 
can we cut two bars'.',' 1 say, 'All 
right, let's exix'riment.' Either it'll 
work or it won't work, but I respect 
them and they respect me." 

On Midler's latest project, the 
Warner Bros, release "Bathhouse 
Betty," Mardin produced four cuts 
and oversaw the mastering. Al- 
though other producers worked on 
the album — Ted Templeman, 
Brock Walsh, Marc Shaiman, 
Chuckii Booker, and David Fos- 
ter — the record has a focused 
sound that Mardin credits to 
Midler's artistry. 

Mardin says part of his chal- 
lenge in making "Hathhou.se Betty" 
was reflecting the full range of 
Midler's artistry — not a triv ial feat 



given her many musical, theatrical, 
and comedic talents. "The album Ls 
like her live show," says Mardin. 
"You go from a beautiful ballad to a 
very funny song and then to a 
dance number. That's what she 
does .so well in her live show." 

Similarly, LaBelle's "Live! One 
Night Only" album was a docu- 
ment of an artist's show. "Patti 
talks about cancer and being nice 
to people and your family and then 
goes into an incredibly funny song, 
and people cry and laugh — that's 
what these great performers' live 
shows are all about," .says Mardin. 

For all his success as a producer, 
Mardin spends most of his working 
time in his office, where the only 
sign of his musical profession is a 
synthesizer that he u.ses to write 
arrangements or try new ideas. 

"Since I have a lot of commit- 
ments, I'm an office man," says 
Mardin, noting that Atlantic em- 
ploy's him but has alwa>^ given him 
freedom to work on outside pro- 
jects. "I don't come in at 10 o'clock 
every the morning, but I trj- to be 
here as much as possible. If I'm 
doing something here, I can do 
.some of my arranging here." 

While most of Mardin's work 
consists of new productions, he 
recently marie headlines by under- 
taking two notable remix/rere- 
cording projects: Frankie Lymon's 
"Why Do Fools Fall In Love" and 
Franklin's "Rock Steady." 

As mu.sic producer on the Lymon 
film biogi'aphy "Why Do Fools Fall 
(Coiitiiiitfd on next ixtgei 



in 1976 (Billboard, Sept. 26). Rather 
than replace Calbi with another high- 
profile audio engineer, Masterdisk — 
which has its share of talented music 
specialists in chief engineer Scott 
Hull and staffers Howie Weinberg, 
Tony Dawsey, Andy VanDette, and 
Roger Lian — went for the bigger 
picture by taking the DVD plunge. 
Although Masterdisk still faces the 
ominous task of competing with a for- 
tified Sterling in the music business, 



it has leapt ahead of the competition 
in the DVD arena. 

AIX, which was founded by musi- 
cian and mastering engineer Waldrep 
in 1994, is now poised to become a 
leader in a rapidly growing market 
Although the company could have sol- 
diered on with its ciurent resources, 
partnering with an established play- 
er for audio sends a message that AIX 
is serious when it comes to delivering 
the highest possible quality in DVD. 



WAh SurrouBt music MiKing Bn The 
Rise, StanSaris BecomiBg in Issae 



BY DAN DALEY 

The enthusiasm that greeted the 
arrival of surround music mbcing is 
slowly but inevitably giving way to 
concerns about standards for the 
multichannel format 

Pro audio equipment manufactur- 
ers and recording studios are all 
seeking to participate financially and 
artistically in what's becoming the 
most intriguing and seductive inno- 
vation in sound since the advent of 
stereo. However, many are tending to 
make up the rules as they go along. 

"There's an incredible variety of 
monitoring environments that want 
to do surround audio, and it's becom- 
ing apparent that there Ls a need for 
some kind of standard to give all of 
them some level of consistency," 
observes Laurie Fincham, recently 
appointed director of research and 
development for THX, the multi- 
channel .standards division of the film 
postproduction giant Lucasfilm Ltd. 
"Nothing really exists out there in 
the way of .standarris. Music record- 
ing is going to become a big part of 
the future of multichannel audio, and 
we believe that a set of common stan- 
dards will go a long way to further- 
ing its success in the marketplace." 

THX was formed in 1980 to create 
a set of universal standards that 
would ensure that film sound would 
be accurately represented and repro- 
duced, from Hollywood's dubbing 
stages to theaters. It made its screen 



debut with the George Lucas pro- 
duction "Return Of The Jedi." 

In 1986. the THX Home division 
was created to establish standards 
for home theater. Since then, the 
THX Home division has paced the 
growth of surround sound in a num- 
ber of consumer formats, including 
VHS. laserdisc, and DVD. 

Now THX says that it wants to 
bring the same kind of standards 
base line to music. However, as Fin- 
cham points out, it's more than 
recording studios that need it 

"Multichannel monitoring is 
becoming important in a lot of other 
applications, including offices and 
meeting rooms." he says. "Playback 
of multichannel audio is taking place 
in a lot of places." 

PM3 PROPOSAL 

THX's resiwnse is the introduction 
of Professional Multichannel Mixing 
& Monitoring (PM3) — a set of guide- 
lines whose 180-plus pages of speci- 
fications include equipment from 
manufacturers whose products com- 
ply with THX specs, speaker place- 
ment, room acoustical properties, 
and noise-floor specifications. 

As with its work on sound stages 
and cinemas, THX will provide, via 
PM3, a list of approved equipment 
components, such as speakers (JBL, 
E^W, and Dynaudio are among those 
already certified) and on-site and 
(Continued on next page) 




Rat Out In The Studio. Veteran rock band Flat Duo Jets finished mixing their 
upcoming Outpost Recordings debut at co-producer (and Outpost partner) 
Scott Litt's Louie's Clubhouse studio in Los Angeles. Shown, from left, are engi- 
neer Victor Janacua, Ben Wingrove of Slick-Winston Management: Litt; co-pro- 
ducer Chris Stamey; and Flat Duo Jets members Crow and Dexter Romweber. 
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ARIF MARGIN 

(Continued from preceding page) 

In Lme," Mardin was asked to create 
a stereo version of the classic pop 
song, which was originally mixed in 
mono. Mardin recalls, "The director 
.said, 'In the theater, I want big sound.' 
I said, 'OK, we'll do it.' So I had all the 
guitar, tenor sax, and keyboard licks 
transcribed, had new plaj'ers record 
them, and added 
them to the 
[mono] master. 
Now the master 
is in the center, 
and the addition- 
al guys are on 
the side." 

When he was brought in to update 
Franklin's 1971 classic "Rock 
Stead)'," Mardin considered record- 
ing new tracks around the singer's 
existing vocal. However, Mardin's 
son, Joe, talked him out of it. 

Working from the original 16- 
track reel, Arif and Joe Mardin sped 
up the tempo from 104 beats per 
minute to 110 bpm and recorded a 
new dance section. The remix starts 
with the sped-up original, segues to 
the dance break, and goes back to 
the original for the ending section. 
This time, Mardin decided to keep 
the track going until the ritardando 
at the very end instead of fading it 
out early, as he had to do on the orig- 
inal for length reasons. 

Mardin's collaboration with his 
son illustrates the degree to which 
talent runs in the Mardin family. 



7 don't work with 
an artist if I don't 
respect the artist' 



(The producer's daughter, Juh'e, is an 
accomplished photographer) 

"In my business, I cannot afford 
to work with less-qualified people 
because my name is out there," he 
sa.vs. "I work with my son because 
he's great, not because he's my son. 
If I want an arrangement or some- 
thing pro- 
grammed, I 
have a musical 
family in New- 
York — three or 
four people that 
I trust and am 
close with, and 
Joe is one of them." 

With mock indignation, Mardin 
says his son has little time for him 
these days. "Now I can't use Joe 
because he is too busy doing his own 
album for Atlantic, producing and 
writing music with Danielle Gerber," 
says Mardin, referring to a New 
York-based singer/songwriter who 
formerly fronted the indie rock band 
Danielle's Mouth. 

Among Arif Mardin's other recent 
production projects is a Detroit- 
based swing band. Atomic Fireballs, 
for Atlantic. "I did one song with 
them, and we're going to do some 
more," says Mardin. "They're a ter- 
rific jTHing group and totally sincere, 
dewted people. They know their Cab 
Callowavs and Louis Jordans very 
well," 

Mardin has also been busy com- 



posing jazz tunes for a project he 
hopes to record eventually with 
handpicked soloists and singers. The 
album would contain music Mardin 
has been writing "on the side" 
throughout his career. 

In addition, Mardin — who does 
not regard himself as a prolific com- 
poser — recently finished a one-act 
opera for three voices that he 
describes as "modern music, disso- 
nant and melodic, but nothing to do 
with pop or jazz." 

Born in Istanbul, Turkey, in 1932, 
Mardin graduated from Istanbul 
University w'ith a degree in com- 
merce and economics. Although he 
was a music fanatic — he bought his 
first record, a Duke Ellington 78, 
when he was 10 — he had no idea he 
would pursue a musical career until 
1956, when he met Dizzy Gillespie 
during the jazz titan's tour .stop in 
Turkey. 

"It was the biggest event in my 
life," recalls Mardin. "I had the 
chance to meet him, and he wound 
up playing one of my pieces and giv- 
ing me some pointers." 

Two years later, Mardin became 
the first recipient of the Quincy 
Jones scholarship at the Berklee Col- 
lege of Music in Boston. After grad- 
uation, he taught at Berklee for a 
year and eventually became a 
trustee of the school and received an 
honorary doctorate. 

Mardin joined Atlantic in 1963 as 
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CATEGORY 


HOT 100 


R&B 


COUNTRY 


MAINSTREAM ROCK 


ADULTT0P40 


TITU 
Artist' 
Piwlucer 
(1^1) 


THE FIRST NIGHT 
Monica' 
Jennainc Dupri 
(Arista) 


HOW DEEP IS YOUR 
LOVE 

Dm Hill Feat. Redman 
Dutch. Noklo The N-Tity. 
W. Campliell 
[Islaml'Def Jam'Mercury) 


HONEY, I'M HOME 
Shania Twain/ 
RJ. Lange 
(Mercury) 


CELEBRITY SKIN 

Hole' 

Michael Beinhom 
(DGC/Geffen) 


IRIS 

Goo Goo M\ii 

Rob Cavallo. Goo Goo 

Dolls 

(Warner Sunset/Re; rise) 


RECORDING 

STUDItXS) 

Engireerts) 


KROSSWIRE 
(Atlanta, GA> 
Brian Frye 


THE ENTERPRISE AVON 
(Los Angeles, CA' 
Hong Kong) 
Manny Marroquin 


MASTERFONICS 
(Nasliville, TN) 
Jeff BaMing 


CONWAY STUDIOS 
(Los Angeles, CA) 
Paul Northlietd 


OCEANWAY RECORD 
ONEB 

(Los Angeles, CA) 
Anen Sides 


RECORDING 
CONSOLE(S) 


D0AAMR12 


SSL9000J,' 
4O00E'G 


SSL9000J 


SSL90O0J 


SSL 900aj i«/Ultimation 


RECORDERIS) 


Sony APR 24 


Sony 3348 


Stui)erD827 


Studer 800 


Studer A800 


MASTER TAPE 


Quantetiy 499 


Quantegy 467 


Quantegy 467 


BASF 900 


BASF 900 


MIX DOWN 
STUDiaSI 
EnginwKs) 


SILENT SOUND 

(AtlanU, GA) 

Plitl Tan. Jemialne Oupri 


THE ENTERPRISE 
(Los Angeles. CAj 
Manny Marroquin 


MASTERFONICS 
(Nashville, TN) 
Milie Shipley 


SOUTH BEACH STU- 
DIOS 

Tom Lord-Alge 


OCEANWAY A 
(Los Angeles, CA) 
Jack Joseph Puig 


CONSOLE(SI 


SSL4064G 


SSL 9000J 


SSL9000J 


SSL 4000G+ 


Custom Oceanway 
Focusrite w/GML 
Automation 


RECORDER(S) 


StudCf A820 


Sony 3348 


StlKlefD827 


Sony 3348 


Ampei ATR 102 


MASTER TAPE 


Quantegy 499 


Sony 3348 


BASF 900 


Quantegy 499 


BASF 911 


MASTERING 
Engirmr 


MASTERDISK 
Tony Dawsey 


THE HIT FACTORY 
James Cruz 


MASTERFONICS 
Glenn Meadows 


STERLING SOUND 
Ted Jensen 


FUTURE DISC 
SYSTEMS 
Steve Hall 


CD'CASSETTE 
MANUFACTURER 


UNimMG 


PDOHTM 


PDO-HTM 


UNI 


WEA 



an assistant to co-founder Nesuhi 
Ertegun, the late brother of current 
Atlantic co-chairman and co-CEO 
Ahmet Ertegun. Mardin was named 
studio manager and subsequently 
became the label's house producer 
and arranger in an era when most of 
the label's acts were funneled 
through the in-house studio s.vstem. 
In 1969, Mardin was named a VP of 
Atlantic, a position he retains today 
(with a "senior" prefix in his title). 

Mardin was inducted into the 
National Academy of Recording Arts 
and Sciences' Hall of Fame in 1990, 
and in 1994 — in celebration of 30 
years at Atlantic — he was honored 
by Billboard with a special tribute. 

In 1996, Mardin earned his .sixth 
Grammy for his production of 



Atlantic Theater's cast album for 
"Smoky Joe's Caf^— The Songs Of 
Leiber And Stoller." The following 
year, Mardin was nominated for a 
Grammy for his work on another 
cast album, the hit musical "Rent." 

Determined to stay in touch with 
contemporary tastes in production, 
Mardin is keen on combining the 
pastiche approach of hip-hop pro- 
ducers with traditional techniques. 

"Music production has taken an 
interesting direction, like Puff 
Daddy using authorized sampling," 
says Mardin. "It's like a collage tech- 
nique, which I admire very much. 
But we shouldn't forget the good old- 
fashioned, regular production too. 
Combined, the two together really 
open up new horizons." 



SURROUND MUSIC MIXING ON THE RISE 

(Continued Jmm pivcednig ixige) 
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remote consultancy for surround 
audio installations. 

THX al.so offers one piece of hard- 
ware itself: the CC4 Crossowr/Sys- 
tem Controller, which is made on an 
original equipment manufacturer 
basis by another company for THX. 
The cost of the CC4 is approximate- 
ly $2,S00; costs for consultancy, cer- 
tification, and other services will 
vary according to the facility's size, 
Fincham says. 

THX is also in the process of train- 
ing outside technicians to conduct its 
consultations and inspections, in 
anticipation of a positive response 
from the music industry. 

"Hardware is just a small part of 
it," he adds. "We're taking 13 years 
of experience at Sky walker Sound 
and trial-and-error mistakes about 
multichannel sound and collecting 
them into a standard that a much 
larger array of facilities can use to 
achieve accuracy in a surround envi- 
ronment." 

PM3 translates much of the cine- 
matic THX experience to smaller 
rooms but on a higher level than 
THX Home. Fincham acknowledges 
that in attempting to address such a 
wide variety of environments, from 
large control rooms to small offices, 
a certain amount of averaging is nec- 
essary. Nonetheless, he says, by 
including all of the factors — from 
hardware to acoustics — it's possible 
to create consistent monitoring expe- 
riences in all of them. 

In a hypothetical 3,000-eubic- 
metcr room — similar to a 21-by-16- 
by-9-foot control room — front-array 
speaker placement would put the left, 
center, and right speakers 12 feet 
from the central mixing position, 
with the left-front and right-front 
speakers at approximately 45-degree 
angles to the listener. Surround 
speakers would be placed between 7 
and 8 feet to the side of and slightly 
behind the core listening area and 
raised 6 feet above the floor. Fincham 
says that listening area should be 
large enough to accommodate four 
people seated side by side in two 
rows. 

Exact speaker placement, he 
cautions, depends upon a number 



of factors, such as the room's 
acoustical properties, as well as its 
noi.se floor — which the PM3 speci- 
fication recommends be kept below 
NC25 and preferably between 
NCLSand NC20. 

"It's not a precise science, but it 
is," says Fincham. "There are a lot of 
things we know when it comes to how 
multichannel sound works in small 
spaces, and it can be very pre- 
dictable. But it will alwaj-s depend to 
a large degree on other aspects of the 
room. The smaller the room size, the 
more difficult it is to get a repeatable 
result from room to room. It's a sci- 
ence of hard knocks, which is why we 
want to be able to test and certify 
rooms once they're done." 

Testing is done using small elec- 
tret microphones that are cross-cali- 
brated w-ith te.st microphones made 
by B&K. Another variable com- 
pounding standardization is the fact 
that surround mu.sic mixing Ls in its 
infancy. Some artists use the multi- 
ple channels in a similar fashion to 
film sound, in which primary infor- 
mation comes from the left-center- 
right array and the surround chan- 
nels are used for ambience; others 
place primary information through- 
out the 360-degree spectrum. 

"The standard has to be flexible 
enough to deal with that," Fincham 
says. "Speakers need to be able to 
handle the amount of information 
any artist wants to put through them, 
and they need to be switchable 
between various configurations so 
that studios can cope with the 
demands that different artists will 
place on surround." 

Still, certain rules must apply. 
These include achieving consistent 
bass response throughout the mon- 
itoring area by redirecting the low- 
frequency content below 80 hertz 
of the left-center-right and sur- 
round channels to a subwoofer and 
using a certified crossover/con- 
troller, such as the CC4, to mitigate 
standing wave characteristics. Fur- 
thermore, temporal (time-based) 
and spatial (point-based) averaging 
should be measured to ensure that 
all playback characteristics are 
repeatable. 
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by John Lan uert 

RiTMO LATINO EXPANDS: During its inaugural 
convention Oct. 20-22 in Los Angeles. Ritmo Latino 
announced that four new Ritmo Latino stores will be 
opened by February in Las Vegas and the California 
cities of Salinas, La Puent«, and Fresno. 

Ritmo Latino, a SoundScan reporter, also is opening 
two Bodega Musical locations in San Isidro, Calif., and 
East Fresno, Calif Bodega Musical is a discount retail 
outlet who.se first store was opened by Ritmo 10 months 
ago in Southgate, Calif 

Ritmo Latino president David Massry says he was 
wry pleased with Kitmo's first convention, which was 
sort of a Latino version of the National Assn. of Re- 
cording Merchandisers Com»ention, complete with ex- 
hibition booths and presentations by Latino record 
labels. 

Participating in the conwntion, says Massry, were 
200 employees of Ritmo, plus 100 conwntioneers from 
various Latino record companies. The .second conven- 
tion will take place in October 1999 in L.A. 

Separately, Ritmo and marketing/promotion compsi- 
ny I'no Productions are teaming to pnxluee the first 
Pi-emio Ritmo Latino (Ritmo Latino Awards). Slated to 
debut in June 1999, the awards ceremony will feature 
13 categories whose winners will be determined by pop- 



ular vote at retail outlets in the U.S. 

In addition, Ritmo Latino and Uno are co-producing 
the live event for broadcast. The top Tsve nominees will 
be announced prior to the awards show, to be held at 
Universal Studios. 

La mega tops new YORK: As the numbers from 
Arbitron's summer ratings book continue to stream in, 
more market precedents are being set by Spanish-lan- 
guage stations. 

For instance, WSKQ-FM (La Mega) has become the 
first Spanish station to top the New York market. 
Owned by Spanish Broadcasting System (SBS), La 
Mega scored a 6 share. 

WSKQ-FM, a tropical station, tied for first with AC 
outlet WLTW-FM in Arbitron's spring book. Mean- 
while, WCAA-FM (Caliente) jumped from a 0.9 to a 1.7 
share in its first book as a Spanish tropical station. It is 
owned by SBS' national riral Heftel. 

Station adds: The aforementioned WCAA-FM is 
one of six stations added to the panel of those reporting 
to Hot Latin Tracks. The other stations are pop outlets 
KOVE-FM Houston: WAMA-AM Tampa, Fla.; and 
XHNZ-FM El Paso, Texas; tropical station WRMD- 
AM Tampa; and regional Mexican stiition KPHX-FM 
Phoenix. The station additions are effective thLs i.ssue. 

Reporting stations reinstated to the panel last i.ssue 
were pop/tropical WAEL-FM and pop\\10B-FM, both 
of which are located in Mayagiiez, Puerto Rico. Those 
stations were temporarily remou'ed from the panel due 
to damage caused by Hurricane Georges to the Broad- 
cast Data Systems monitors measuring those stations' 
aiiplay. 

(Continued on next page) 
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AGO 


z 

o,- 
"iS 

s5 


LDU'^ILtD FROM A NAUO-NAL SAMPLE OF AlRPLAT SUPPUED BROADCAST 
DATA SYSTEMS' RADIO IRACK SERVICt 95 LATIN MUSIC STATIONS ARE ELEC- 
TRONICALLY MONITORED 6 AM TO 12 MIDNIGHT, 7 DAYS A WEEK 

ABTICT TIT, r 

ARTIST TITLE 


CD 


1 


1 


7 


* * * No. 1 * * * 

ENRIQUE IGLESIAS * ESPERANZA 

roNOVlSA 3«««*lNfi RP[R£Z BGTljAiE IGLtSWSC GARCIA AlONSOl 


CD 


2 


7 


3 


SHAKIRA ♦ CIEGA. SORDOMUDA 

SONy D:SCOS S P.IEBARAK L M-:'C£Z >S t.'EEAR■A^,E SAiGADOl 


3 


3 


4 


12 


MARC ANTHONY CONTRA LA CORRIENTE 

-WM ACUCri'PEVAiOALFANKO) 


4 


S 


5 


8 


MIUY QUEZADA WITH ELVIS CRESPO PARA DARTE Ml VIDA 

[ ■■1' (' ivvtnoRS 


CD 


1 


9 


6 


FRANKIE NEGRON ♦ AGUA PASADA 


CD 


[3 




3 


* ★ ★ Greatest Gainer * * * 

LA MAFIA ♦ PtDO 

iCA^ DI5-'.0S M UCHrt'iBERGER A U.LPllOTO) 


7 


5 


6 


9 


VICTOR MANUELLE * QUE HABRIA SIDO DE Ml 

SOT- l'--'z\ i'_ C*L'i"iN.: lOiLfANVO) 


CD 


9 


2 


II 


CARLOS PONCE OECIR ADIOS 

Ff.'ll,\'l'4 .( SANTAP.rfR SANiAM-J[R) 


CD 


12 


14 


15 


VICENTE FERNANDEZ ME VOY A QUITAR DE EN MEDIO 

'.C\' L''i.jJi ^■RAMl.^i.: MLNI-IRROSASS 


10 


10 


8 


7 


LOS TEMERARIOS ♦ COMO TE RECUEROO 

:ONC-V A ANGEL ilBA ,A .I'iGEE ^LBAI 


OD 


14 


15 


8 


LOS TUCANESDE TIJUANA HOTEL CORAZON 

E'.'iLA'ri GF£L[* W QU \TER3 IARA; 


12 


II 


10 


16 


ELVIS CRESPO TU SONRISA 

R CCRAj CASTRO IE CRESPO) 


13 


8 


12 


30 


PEPE AGUILAR ♦ PGR MUJERES COMO TU 

" .'- PAGJILftR tEAIO) 


14 


15 


n 


10 


RICKY MARTIN PERDIDO SIN Tl 
R ROSA.K C PORTER (R.ROSA.K C.PORIER L G0ME2 ESCOIAR) 


QD 


18 


31 


3 


GRUPO LIMITS ♦ LA OTRA PARTE DEL AMOR 

vir, ^!"i':.n'A( 1 JCARRILLO.G PADIILA IALA2AN) 


QD 


:5 


19 


3 


Dl BLASIO WITH JUAN GABRIEL QUERIDA 

C.^HMG LAil-J R Dl BIASIO IJ GABRlEl) 


17 


6 


3 


10 


VANESSA L. WILLIAMS i. CHAYANNE ♦ REFUGIO OE AMOR 

rP ^-^C'i. Di;.: ji. a ClJCCO PENA.M BENIIOK THOMAS 10 WARREN) 


OD 


17 


le 


9 


PEPE AGUlUR DIRECTO AL CORAZON 

}.' '"..M'T fi.M PAGUILAR IFATOi 


QD 


NEW^ 


1 


MIJARES WITH LUCERO ♦ EL PRIVILEGIO DE AMAR 

■ I - ^-.-.M LAEfHC 1 ArtNDANO lUMRS A /{PEOA 1 J AVENDANO lUMHS) 


(D 


?? 


25 


8 


FRANKIE RUIZ VUELVO A NACER 

p ;;r,; ;lv.p.'.v lat VURRUIIA,RSANCH£2 (M VALENTiNl 


QD 


.'0 


21 


12 


MARCO ANTONIO SOLIS CASAS OE CARTON 

1 -.J, MASOUSiAPRIMERA) 


22 


19 


IS 


7 


JARABE DE PALO GRITA 

1 "I ■- J D^VORNIAK iMRABE DE PALO) 


23 


16 


20 


3 


JULIO PRtCIADO T SU BAND* PERU KL PACIFICO 335 HOJSS SIN ?UMBO 


24 


24 


29 


3 


JESSICA CRISTINA DAI,' : ■■[ ".ME 

1 • . MIEJAOA.fMENDEZ:!; " S 


2S 


31 


32 


23 


ALEJANDRO FERNANDEZ YO NAi .11 .. ■ .i rE 

■ I ESIt'AN m ^ S.\'." • . ... '4 


QD 


33 


33 


3 


JOSE FELICIANO ♦ ME HAS ECU- ■ _ .,IDO 


27 


23 


23 


11 


BANDAARKANGELR-IS lUNUEVAVIDA 

LL'lA;! U'iijv A L)£ LU\^ IJ VAVABRO) 


QD 


NEW^ 


1 


LOS MISMOS QUE BONITO 

F'.' (.T LOS MISMOS iM £ CASTRO) 


® 


NEW^ 


1 


OLGA TANON TU AMOR 

/.:A..l-,,l SP(R£/iKSANTANC€R) 


CD 


NEW^ 


1 


VARIOUS ARTISTS LATIN MIX USA MEGA-MIX 


31 


30 


30 


25 


LOS ANGELES AZULES '.It H/.rtS F-UIA lU 


32 


26 


17 


19 


ONDAVASELINA Ti . .:0 


33 


27 


26 


7 


GRUPO BRYNOIS , '1 


CD 


35 




10 


LUIS DAMON Y OLGA TANON PARA ESTAR CONIIGO 

! ! ■■, ■ S GEORGE iRPER[:,RLIVl) 


QD 


NEW^ 


1 


LOS ANGELES AZULES OUTROSER 


QD 


RE-ENTRr 


16 


JOAN SEBASTIAN GRfv 'r . if 7,:-, - , . ; iqr 


QD 


NEW^ 


1 


p«siii;CH£iFEiT ol DimBiTATOiiimwouaiiciiiA ♦ Gp£nc k?«;»s 

- - AX*N,B J?iE5 B ^189 M Gee fl SHBi alOimSBTHJl 


QD 


RE ENIRV 


II 


CHARLIE 2AA SENTIMIENTOS 

C ZAA L GQNWLE2 G ROSARJOl 


39 


36 1 39 


IS 


INTOCABLE ♦ AMOR MALDITO 

1" .IT ■, J L AyALA IM ME'JC'^ZA) 


QD 


NEW^ 


1 


ALEJANDRO SANZ SIEMPRE ES DE NOCHE 

:\- . .l-NA E RUEFINENGO U A ARENAS A SANZ) 


POP 


THOPICAt/SALSA REGIONAt M«ICAN 



17 STATIONS 



1 ENRiaUE IGLESIAS fo'.o 

VIS.-. t'l^'PAKlA 

2 SHAKIRA 

CIE'Z- ■ ' !. I. -■- 

3 CARLOS PONCE ■ - .■; 
DEC 'V . 

4 Dl BLASlO WITH JUAN CkABRIEL 

5 RICKY MARTIN ■ ■ I icm 
PLKL-lL'L .-..ir, ■ 

6 MILLY QUE2ADJI WITH ELVIS CRE- 
SPO./... ----.iRiL 

7 JARABE DE PALO "i i^^ in 
GHITA 

SMIJARESWrm LUCERO' 

>'V.riS, viLf.:, Jii 

9 VANESSA L WILLIAWS I CHAYANNE 

10 RICKY MARTIN ■ . ' i k 

VUf L':l 

11 JOSE FELICIANO . .- ,■ 

12 lA MAFIA ■.. 

Pinr. 

13 CRISTIflN . . ■ 

LO 

15 MARC ANTHONY * 

CONTRA LACQRRiEr.rE 



IS STATIONS 



1 MARC ANTHONY ^Mt.' 

CONTRA LA CORRIENTE 

2 Mim QUC2JUU WITH ELVIS CUE. 
SPO PW,J C-f'PTE Vi 

3 FRANKIE NEGRON A 't 



nwt man 20 wmH wiH n 

nwi tM crorl ilWr 2> 



4 VICTOR MANUELLE 

DiSr;!'- M.\-vii; ■ i'-'H 

5 SHAKIRA 

CIECkA, i.L;R[XiMj;>A 

6 ELVIS CRESPO SONV Discos 
TU SONRIS.A 

7 FRANKIE RUIZ PomMPOy 
..-A',- ■ .1 Fl'.'Ofl ',ACEP 

8 ENRtQUE IGLESIAS ' 
V [ r I 

9 JESSICA CRISTINA 

, ; .;i.fr : '\f/F i wf 

10 JARABE DE PALO tt/i l-'in 
GRIT A 

11 LUIS DAVONT OLGA TAMON 

12 CARLOS PONCE : 

yjOWtvn ■ 

14 FULANITO . i . , 

LA NUVL-.'". 

15 VARIOUS ARTISTS i- i 

RiJ.':nNv I'l^rr.-. L^TIN MIX 



68 STATIONS 



1 LOS TEMERARIOS I M . ISA 

COMC TF ^jn FRP'"' 

2 LOS TUCANES DE TIJUANA 

^^■lL.■■-.■. ■ ■■■'X)H 
3GRUP0LIVIIE iM 

4 VICENTE FERNANDEZ 

■■.'L .i>' - T^ti 

5 MARCO ANTONIO SOLIS 
i.M., '.UN 

6JIII0F*:::- ---.iCCL 

PAClFlCC 
7PEPEAL,b,lAH 

,.lhl.. i . .... ;.,..c...s^ON 
SPEPEACUIURmjsaktbal 

:M<MUJERtSCOMOTU 

9 BANDA JUIKANGEL R-l$ 

.W 'JLMiA TU NUEVA VlOA 

10 LA MAFIA S£>w DISCOS 
FIDO 

11 LOS MISMOS TMi I.U !. 

12 LOS TEMERARIOS , . A 

13 JUAN GABRIEL .>-... .\u>^:, 

14 LOS ANGELES AZULES 

-V V. -■ -, ME MACES 

15 GRUPO BRYNOIS [: sa.em 



k C 1996 ftHboaid'BPi Communtemttn. Iiw: 



L A ncord viftich hM bfanon ir« chart lor 
GrtaUai Cliiner IndicMei m Wfth InKt luMnc* 

a clatxd fml Kecomt Mlow 1r« too ?C iHrovei) 
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NOTAS 

(Continued from preceding page) 

The total number of reporting sta- 
tions is now 101, of which there are 20 
pop stations, 17 tropieal/salsa sta- 
tions, and 69 regional Mexican sta- 
tions. The audience cume, or number 
of listeners, of the 101 reporting sta- 
tions accounts for approximately 90% 
of the total audience curae of Span- 
ish-language music stations in the 
U.S. and Puerto Rico. 

In addition, there are five dual 
reporters whose data is compiled in 
two genre charts. For example, 
WAEL-FM is a dual reporter that re- 
ports to the pop and tropical genre 
charts. 

Getting caught up: singer/ 

songwriter/producer Marco Antonio 
Solis has re-signed with Fonovisa "in 
a long-term deal," according to label 
president/CEO Guillermo Santiso. 
He adds that the accord demonstrates 
Solis' confidence in the label, which is 
the subject of a payola investigation. 

Epic/Sony superstar Gloria Este- 
fan is now filming her first picture, 
in which she co-stars with Meryl 
Streep and Angela Bassett. Titled 
"50 Violins," the Miramax movie is 
being directed by Wes Craven. 

On Sunday (1 ), Ariola/BMG rap act 
Ilegales and noted impersonator 
Julio Sabala are slated to appear in 
"Hope For The Hemisphere," a 




Carlos Goes Hollywood. EMI Latin recording artist Carlos Ponce and actress 
Laura Leighton take a break from the taping of her final episode of "Beverly Hills. 
90210." Ponce, who has notched two chart-topping singles on Hot Latin Tracks, 
can be seen on the episode titled "Confession" Nov. 11 on Fox. 



music/variety show to be taped in 
Santo Domingo, Dominican Republic, 
that is intended by highly regarded 
executive producer Dick Arlett to 
publicize the devastation brought to 
the island by Hurricane Georges. The 
program is being shopped to Spanish- 
and English-language networks for 
broadcast later this year. It is being 
sponsored by Inmed, a nonprofit 
health and development organization, 
and pharmaceutical company Merck 
and Co. 







1 



LA SERIE CON MAS^DElSI 
UN MILLON DE CQPiASJ/ENDIDAS 




OlOA TaNON "Ait U trAwor 

Elvis Crespo SM*vfmcm< 

ALCX DvCNO Vm Poc* Tt 

La Banda Chv-oa Ah oiu 
RvTCN Miranda ei <i*rre 



La M akin a* IHitec MudOtfliHA 
ToftO ROSARW Sc5wW 
Frank Rots mc iviaxc At>AHixmjk«o 
KixrTo Mendcz a c*b*tis 
Evolution Dance AbM^Atwr* 



SCROIO VARCiAS &■ OtS&CLL£ C^ajw £nc*t»«M*lw • RlKARENA Kl Kt Ki 




J&N DISTRIBUTOR 



DONDE ENCUENTRAS LOS EXI 



766I0THAVE. NEW rORK, N.V. 10019 
Ttl: (212) 265 1313 FAX: (212) 265-2352 



WUNI-TV Boston is celebrating 
the fifth anniversary of its Latin 
dance video show "Pachanga Latina" 
on Thursday (5) at the Palladium in 
Worcester, Mass. Scheduled to per- 
form at the anniversary event are 
Sony Discos' Victor Manuelle, 
Merengazo/RMM's Msinny Manuel, 
RCA/BMG's Sergio Vargas and Jes- 
sica Cristina, Parcha/PlMano's 
Brenda K. Starr, Mas' Los Sabrosos 
Del Merengue, RJO/Sony Discos' 
Son By Four, and Sir GeorgeAVEA 
(Continued on next page) 



LATIN TRACKS A-Z 



39 AMOR MALOITO IS«r Ca. BMI) 

21 USU DE CARTON (Unifnusca. ASCAP) 
2 CIEGA, SORDOHUOA ICopyrvht Contral) 

19 COMO TE RECUERDO IMaumo htmrn Music/Cditwa 

Aneei MuMCAl. SESAC) 
i CONTRA LA CORRIENTE (New EditkinrMOA. SESAC) 

24 DAME. DAME. DAME [GIMME. GIMME. 6IMME1 
(CopifTieM CofTtiol) 

a DCCIRAOIOStFIPP. BMI) 
la OIRECTO AL CORA20H (Edimusa. ASCAP) 
23 DOS KOJAS SIN RUMU) (Coqynsht Control) 

19 EL PRIViL£GIO DE AMAR (Beecfirnxx). BMI) 

1 ESPERAMZA (EMI Apnl, ASCAPAJnimiisca. ASCAP) 
37 GHEHO SUPASTAR {THAT IS WHAT YOU ARE) 
(Sofiy/ATV Tunci, ASCAPAete San Kc, ASCAPACF. 
ASCAP/Wii Tang. SMLWamer Tamerlane, BMl/GiHi 
Brothers, BMI/Caieers-BMG, BMI/UnchappeU, BMI) 
3S GRACIAS POR TANTO AMOR (Vander. ASCAP) 

22 GRITA[Co(jyrigmConl[al) 

11 HOTEL C0RA20N (Mas Flamineo. BMI) 

15 LA OTRA PARTE OCL AMOR (Wanw Chappall. 
ASCAP) 

30 LATIN MIX USA MEGA-MU(CopvticlilContro() 

31 ME HACESFALTATU(Eihmonsa. ASCAP) 

2C ME HAS ECHADO AL OLVIDO (JIWC. ASCAP/WCA, 
ASCAP) 

9 ME VOY A QUITARDE EM MEDIO (Copynght Control) 
4 PARA QARTE Ml VIDA (WB Musc Corp . 

p^SCAPyTlamboiian) 

34 PARA ESTAR CONTIGO UHMC, ASCAP/bv>. 
ASCAP/MCA, ASCAP) 

14 PEROIDO SIH Tl ID(»co Cornelius. BMLDImga. 
BMI/Music Corp 01 Ainerica, BMlTWirKrani Calaca 
S,U 

fi PIOO (Lsnfranco. ASCAP] 
13 POR MUIERES COMO TU (Vandsr. ASCAP) 
29 QUE BONITO (PacitK. BMI) 

T QUE HABRIA SIDO D€ Ml (New Edition EMOA. 

StSAC) 

16 OUERIDA (BMG Sonis, ASCAP) 

35 OUIERO SCR {Comhgtit ConlroO 

17 REFUGtOOE AMOR nnW ARE MVHOHEI 
(Realwngs. ASCAP) 

39 SENTIMIENTOS [UN DISCO MAS. NIEGUELO TODO) 
(Morro. BMi) 

40 SIEMPREESDEMOCHE[CopTnstit Control) 
33 SIN Tl (tdimonsa, ASCAP) 

32 TE QUIERO TANTO. TANTO (CopyngM ControO 
29 TUAMORtFI.PP.BMI] 

Z1 TU NUEVA VIDA IDe Luna, BMI) 

12 TU SONRISA (SoTTy/ATV. BMI) 

20 VUELVO A NACER (Ummusca, ASCAP) 

25 VO NACI PARA AMARTE (FI PP. BMI) 
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So 


ARTIST 


IMPRINT & NUMBERlDISTRiBUTiNG LABEL TITLE 










★ * * No. 1 


* * * 


1 


1 


5 


ENRIQUE IGLESIAS fonovisa O8OO02 5 


•INs l COSAS DEL AMOR 


2 


2 


5 


SHAKIRA SONY DISCOS 82746 BB DONDE ESTAN LOS LJVDRONES? 


3 


3 


II 


SOUNDTRACK EPIC 6890aiS0NV DISCOS 


DANCE WITH ME 


4 


5 


37 


RICKY MARTIN • sony dbcos 82653 


VUELVE 


S 


4 


3 


JULIO IGLESIAS COIUMBIA 69577 


MY LIFE: THE GREATEST HITS 


6 


6 


28 


ELVIS CRESPO SONY DiSCOS 62634 _ 


SUAVEMENTE 


CT) 








* ★ * Hot Shot Debut * * ★ 


NEW^ 


GRUPO UMfTE ROOVEh y-/mamc/tj<m latmoB 


DC CORAZON AL CORAZON 


8 


7 


65 


MANA • WEA LAHtM 20430 


SUENOS UQUIDOS 


S 


9 


47 


ALEJANDRO SANZ WEA latina 20281 ■ 


MAS 


10 


8 


11 


GIPSY KINGS v.\f;,,irHATiAS'ir '■i-m-AG 


CANTOS DE AMOR 


11 


10 


20 


CHARUE ZAA ^nolux s27o&scmY discos q 


UN SEGUNDO SaOlMIENTO 


12 


13 


57 


BUEIU VTSTA SOCIAL CLUB v/ y ■■■■m.-.m u tt u i> ?n 


■ 8UB«vEnxcw.cuje 


13 


11 


51 


MARC ANTHONV • rmm S2156 


CONTRA LA CORRIENTE 


14 


12 


57 


ALEMNORO FERNANDEZ*::^/.' [;([,T£,S2U6H 


ME ESTOY ENAMORANOO 


IS 


15 


4 


Dl BLASIO ARIOLA 6142CVBMG LATIN 


DESDE MEXICO 


It 


16 


3 


CHAYANNE SONY OISCOS 82869 


ATADO A TU AMOR 


17 


14 


6 


LOS SUPER SEVEN rca [t«ASHViU£j 676SWUG latin LOS SUPER SEVEN 


Qt) 


21 


19 


OZOMATLI ALHO SOUNDS 8002C»NTE(tSOQPE ■ 


020MAT1.I 


19 


17 


18 


JARABE DE PALO LMi latin 4 1 762 


LA FLACA 


® 


24 


17 


VICENTE FERNANDEZ sont discos 82713 ■ 


ENTRE EL AMOR Y YO 


21 


19 


71 


CHARLIE ZAA • SONOLUX 82136/SONy discos BI SENTIMIENTOS 


22 


20 


17 


LOS TUCANES DE TIJUANA emi latin 93618 Q AMOR PLATONICO 


23 


18 


9 


FRAMOE RUE fowm '■: : - i'' <.-'jw.- 'i ga 


N/OKENTa Y RECUERDOS 










* * ★ Greatest Gainer * * * 


(li) 


32 


4 


FRANKIE NEGRON mzacaribc 24712Amea iatiha NO ME COMPARES 


2S 


27 


11 


LUIS MIGUEL WEA latina 2ob45 


TODOS LOS ROMANCES 


2t 


26 


28 


PEPE AGUILAR musart 1819/balboa 


CON MARIACHI 


27 


22 


9 


GRUPO BRYNDIS DISA 95847/EHl LATIN 


UN JUEGOOEAMOR 


21 


31 


5 


LOS MISMOS EMI LATIN 96802 


VEN A Ml MUNDO 


29 


23 


24 


VICTOR MANUELLE SONY DtSCOS 82717 ■ 


IRONIAS 


30 


25 


21 


CARLOS PONCE EMi UTIN 59454 B 


CARLOS PONCE 


31 


28 


29 


SELENA EMI LAIIN 94110 


ANTHOLOGY 


tJZ j 


36 


6 


RAMON AYALAYSUSBRAVOS DEL NQinEFREDOC 1775 GASAS DE MADERA 


33 


29 


38 


LOS TEMERARIOS • fonovisa o .: . g| 


COMO TE RECUERDO 


34 


33 


4 


MX)ffEM)0iSUM€kPiFU<OELPN3KDKJ^bimmium lUVALDCGNOCfS 


35 


30 


21 


RICARDO ARX)NA sony discos &?.68q hh 


SIN DANOS A TERCEROS 


X 


37 


2 


JOSE FEUCIANO rooven 55900Z/t>olygram latmo SENOR BOLERO 


37 


38 


8 


LA MAFIA SONY discos 82B2& 


EUFORIA 


31 


34 


26 


GRUPO BRYNDIS o\SA 94?43/emi utin 


14 SUPER CUMBIAS 


39 


39 


14 


ONDA VASELIHA SONY OISCOS 82567 


ENTREGA TOTAL 


40 


35 


8 


TONO ROSARIO Aii.iRifif .^ji.mwfa iatina^ EXCLUSIVO 


41 


41 


9 


PLACIDO DOMINGO ATLANTIC Z3794/A1Q 


POR AMOR 


42 


40 


8 


BANDA ARKANGEL R-15 luna 8502/FOWVtSA 


AMOR DEL BUENO 




NEW^ 


JULIO IGLESIAS SONY tXSCOS 82871 


Ml VIDA:GRANDES EXITOS 


® 


48 


64 


LUIS MKIUELA WEA LATINA 19798 


ROMANCES 


49 


44 


2 


CUBANISM01 HANNIBAL 1429IRYK00ISC 


REENCARNACION 


4( 


45 


7 


BOeSY PUUDO EMI IATIN96074 EN VIV0...DES0E MONTERREY MEXKX) 


QD 


RE-ENTIIY 


INTOCABLE EMI iATn96l78H 


INTOCABLE 




RE-ENTRV 


AFTKVCUBANALlSnRSwn0CncuimaMSt)CH79(7tfie ATOOACUBALEGUSTA 


49 


43 


19 


VARIOUS ARTISTS COtUMBIA 69493/SONY OISCOS LATIN MIX USA 


se 


42 


6 


ANA GABRIEL SONY discos 87851 


EN U PLAZA DE TOROS 






POP 




TROPICAL'SALSA 


REGIONAL MEXICAN 


1 ENRIQUE IGLESIAS FONCrviSA 
COSAS DEL AMOR 

2 SHAKIRA SONY DISCOS 
DONDE ESIAN US LACRONES? 

3 RICKY MAmiN S0«» DISCOS 
VUELVE 

4 JUUO IGLESIAS COLUWILt 
MY UFE 

5 MANA WU LAIIKA 
SUENOS LIQUIDOS 

6 AlIUNORO SANZ WEA lAlMA 

7 onrnNGSMMaxHHixnoK 

CANTOS DE AMOR 
S <tf«WIIORIHI«CBscH>[»ZIX 

ME ESTOY ENAMORANDO 
9 M BLASIO AmOLA/eMG LATIN 

DCSOe MEXICO 
10 CH«V«NNE SONT DISCOS 

ATAOOATUAMCm 
It OnMmiALMOSOlK&wrDtsart 
OZOMATLI 

12 JADABE DE PALO EMi latin 
LA FIACA 

13 LUIS MIGUEL WCA latina 
TODOS LOS ROMANCES 

14 CARLOS PONCE EUl LATIN 
CARLOS PONCE 

15 RKARDOARXMASomoaxe 
SIN DANOS A TERCEROS 


1 SOUMnRACXFPnSOrfrDGCOS 
DAr^CE WITH ME 

2 EUnS CRESPO SONY DISCOS 
SUAVE M EN TE 

3 CHWUEZAASCNOUASOWDQCOS 
UN SEGUNOO SENTIMIENTO 

4 BUENA VISTA SOCIAL CLUB 
WORLD CIRCUIT*40NESUCWAG 
mJENA VISTA SOCIAL CLUB 

5 MARC ANTHONY rmm 
CONTRA LA CORRIENTE 

6 CHWLIEZAAsMniKfWCQCOS 
SENTIMIENTOS 

7 FRAMQERUIZROnDvniYCMMUOKl 
NACIMIENTO Y RECUERDOS 

8 FMmWBMNwafWKAuow 
NO ME COMPARES 

9 VICTOR hWWELlI SONY nscos 
IRONIAS 

10 TONOflOSMttwUCWeEMAiAIfW 
EXCLUSIVO 

11 CUBANISMO! HWNSHLmooiSC 
REENCARNACION 

12 AFRO-CUBAN ALL STARS 
WORLD CIRCUIT/NONESUCK'AC 
A TODA CUBA LE GUSTA 

13 MIUY OUeZAOA sow DtSC06 
VIVE 

14 INDtA RMM SOBRE EL RJEGO 

15 ALQUIMHCMMinl£YErCAWL2 


1 GRUPO IMTEHCcMTinxiawwuito 
DE C0RA20N AL C0RA2ON 

2 lOSSUretaHanciMMliEacuDli 
LOS SUPER SEVEN 

3 HCSnEFEIIMIWBSOmnscOG 
ENTRE EL AMOR Y YO 

4 UKIUCINESOEIUUNMWlAm 
AMOR PLATONICO 

5 PEFEASULAII MlBWinuOA 
CON MARIACHI 

6 GRUPO SRYNDBOGACMlAnN 
UN JUEGO DE AMOR 

7 LOS MISMOS [Ml LATin 
VENA Ml MUNDO 

8 SELENA LATIN ANTHOLOGY 

9 iwniATMAisusBnMsiaianE 

nunCASAS DE MADERA 

10 LOS TEMERARIOS FONOVISA 
COMO TE RECUERDO 

11 juuonEwoorsuBiiNn 
PEnAoanoncomaeuim 

TU YA LO CONOCES 
U U MAFIA SONT nscOS 
EUFORIA 

13 GRUPO BRYNDIS DGAIEMlAin 
14 SUPER CUMBIAS 

14 eW«»N)WINGa»l5Fa«M» 
AMOR DEL BUENO 

15 eoesY puuoo emi latin 

ENHVO CCSOEMONTtHlfriegCO 



Altwms wiin ir>a grMtnl mIm gotnt ttin wwK * RKording Industry Avw). 0* America (RIAAJ certi'ii:aI>on iot Si^i of 
500,000 units A RIAA cartiftcalion tor uIm of 1 million umts. witn nvjltifrMllion svllers indKiled t>y > nuirwcai loikwine ma 
symbol For boiad mU, and douW* albums with a runixng tim« that tucaods two liaurs. tn* RIAA rrmlli[>li«s shipmants by lha 
numbai al Una tnO/oi tapas. GraalasI Gain«t srHMn chart's la/gctt un*\ increase H| inOiutH pad and praswit HaatsavMar 
tiHn e 1998, BilltmartVBPI ConwiMJ meat Kins and SoundScan, Inc 
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NOTAS 

(CoTUinued fnmi preceding page) 

Latina's V^las. RMM's Isidro 
Infante will serve as the event's 
musical director. 

The winners of MTV Latin Amer- 
ica's third annual Premios MTV will 
be announced on the air Dec. 17. 
Nominees will be announced Dec. 3. 
Awardees are determined by MTV's 
Academia de Musica y Video, whose 
members are professionals working 
in businesses related to the recording 
and video industries. 

High-octane october: The 

fourth quarter got off to a rousing 
start in October, as total .sales of titles 
appearing on The Billboard Latin 50 
came in at 453,000 units, up 17% from 
the corresponding month in 1997. 

The hefty sales tally in October 
was powered primarily by fast-sell- 
ing product from two pop idols — 
Fonovisa's Enrique Iglesias and 
Sony Discos' Shakira — as well as by 
the Epic/Sony soundtrack to the film 
"Dance With Me." 

Also boosting the market in Octo- 
ber was the overall depth of sales on 
The Billboard Latin 50, with 1,000 
units or more being registered week- 
ly by an awrage of 44 of the 50 chart- 
ed titles. 

Pkrt of that sales depth is evident 
in the upper reaches of The Billboard 
Latin 50, where top 10 titles by Sony 
Discos' Ricky Martin and Ehis Cre- 
spo, WEA Latina's Man4 and Ale- 
jandro Sanz, and Sonolux/Sony's 
Charlie Zaa continue to thrive. 

In the midst of this bullish sales 
run on The Billboard Latin 60, which 



began in August 1997, there are a 
couple of bearish developments to 
note: Sales of titles on the tropical/ 
salsa genre chart dropped back to 
normal levels in October, while the 
number of pieces rung up by albums 
on the regional Mexican genre chart 
remain flat, even with the chart-top- 
ping debut this issue of "De Corazon 
Al Corazon" by PolyGram Latino's 
Grupo Lfmite. 

Moreover, October's 17% increase 
in sales is less than the 22% rise from 
the first three quarters of 1998 com- 
pared with the same time frame in 
1997. However, the market for hit 
product during the fourth quarter 
will be reinvigorated by new albums 
from WEA Latina's Olga Tafidn, 
Fonovisa's Marco Antonio Soils, 
EMI Latin's Los Tucanes De Tijua- 
na, and Sony Discos' Fey and Grupo 
Mania. 

October sales were measured by 
SoundScan from Sept 29 to Oct 27, a 
four-week period. likewise, sales for 
October 1997 were compiled from a 
four-week period. September sales 
were calculated over a fn/e-week peri- 
od. 

Fbllowing is a recap, which now in- 
cludes weekly sales averages. Also, 
sales are now being rounded off to the 
nearest 1,000 units. 

The Billboard Latin 50: October: 
453,000 units; weekly average: 
113,000 units. September: 538,500 
units; weekly average: 108,000 units. 
September 1997: 389,000 units; week- 
ly average: 97,000 units. 

Pop genre chart: October: 223,000 
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units; weekly average: 56,000 units. 
September: 189,000 units; weekly 
average: 38,000 units. October 1997: 
218,000 units; weekly average: 55,000 
units. 

Tropical/saLsa genre chart: Octo- 
ber: 122,000 units; weekly average: 
31,000 units. September: 214,000 
units; weekly average: 43,000 units. 
October 1997: 74,000 units; weekly 
average: 19,000 units. 

Regional Mexican genre chart: 
October: 86,000 units; weekly aver- 
age: 22,000 units. September: 108,500 
units; weekly average: 22,000 units. 
October 1997: 101,000 units; weekly 
average: 25,000 units. 

Chart notes, retail: Despite 
dropping in sales for the fourth 
straight week, Enrique Iglesias' 
"Cosas Del Amor" stays perched atop 
The BillboanI Latin 50, albeit with a 
narrower lead over the No. 2 entry, 
Shakira's "Donde Estan Los 
Ladrones?" Sales of Iglesias' album 
tumbled 17% this issue to 11,000 
units. Shakira's set dropped as well, 
but at a lower percentage — 8% — to 
9,000 pieces. 

Both titles slid southward on The 
Billboard 200. "Cosas Del Amor" feU 
from No. 108 to 133, while "D6nde 
Estan Los Ladrones?" slipped from 
No. 146 to 157. 

However, "Cosas Del Amor" does 
own the pop genre chart for the fifth 
week running. For the 1 1th week in a 
row, the soundtrack to "Dance With 
Me" tops the tropical/salsa chart 

Grupo Lfmite's "De Coraz6n Al 
Corazon," the aforementioned No. 1 
on the regional Mexican genre chart 
makes a nice bow at No. 7 on The Bill- 
board Latin 50. 

Chart notes, RADIO: Bol- 
stered by a 1.6 miUion jump in audi- 
ence impressions, Enrique Iglesias' 
"Esperanza" strengthens its hold on 
the top slot of Hot Latin Tracks. 
"Esj)eranza," also No. 1 on the pop 
genre chart, registered 17 million 
audience impressions. 

Los Temerarios remain atop the 
regional Mexican genre chart for the 
fourth successive week with "Como 
Te Recuerdo" (Fonovisa), while Marc 
Anthony's "No Me Conoces" (RMM) 
rules the tropical/salsa genre chart 
for the second consecutive week. 

Bowing at No. 19 on Hot Latin 
Tracks this issue is "El Privilegio De 
Amar," the first duet single by Rod- 
ven/PolyGram Latino's M^jares and 
his wife, Lucero, to enter the chart 
Lucero is signed to Fonovisa. 

Sales STATFILE: The BUlboard 
Ijatin 50: this issue: 107,000 units; last 
issue: 113,000 units; similar issue last 
year 91,000 units. 

Pop genre chart this issue: 52,000 
units; last issue: 57,000 units; similar 
issue last year: 51 ,000 units. 

Tropical/salsa genre chart: this 
issue: 28,000 units; last issue: 30,000 
units; similar issue last year: 17,000 
units. 

Regional Mexican genre chart this 
issue: 22,000 units; last issue: 20,000 
units; similar issue last year: 20,000 
units. 



Mlboanl's IMS 

INTERNATIONAL 
LATIN MUSK 
BUYER'S GUIDE 

The Definitive Resource Guide 
for the Latin Music Community 




Over 3,000 listings from 19 countries: 
record company executives, music 
publishers, wholesalers and 
distributors, Latin music radio 
stations in the U.S., clubs, artists, 
managers, agents and much more! 

To order your copy call toll-free 1-800-344-7119. 

(International call 732-363-4156.) Or send check for $75 
plus $6 shipping & handling ($13 for international orders) 
with this ad to: Billboard Directories, PO Box 2016, 
Lakewood, NJ 08701. 

Add appropriate sales lax in NY, NJ. CA, TN. MA. IL, PA & DC. 
Orders payable In U.S. funds only. All sales are final. 

To advertise call Marcia Olival at 305-864-7578 
or Daisy Ducret at 213-782-6250 
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THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 



Srd ADE Reflects Dance's Maturity 

Amsterdam Conference Grapples With Industry Instability 



BY MARK SOLOMONS 

AMSTEKDAM— The suits didn't 
replace the dance industry's refla- 
tion cargo pants and baseball caps at 
the third annual Amsterdam Dance 
Event (ADE), held Oct. 22-24 here, 
but there was agreement that the 
event — like the sector itself — has 
matured. 

With many dance veterans present 
and much coffee-nx)m chat pertain- 
ing to instability in the industry at 
large, memories of "the death of 
disco" 20 years ago hung in the damp 
Dutch air. E.\perts at a number of 
panel se.s.sions concurred that the last 
12 months have been some of the 
most difficult they haw experienced, 
with increasing conservatism at 
radio, bootlegging, and the difficulty 
in creating recognizable artists in the 
industrj' among the Issues most often 
cited. The absence this year of now- 
defunct PolyGram imprint AM:PM — 
a significant force in European 
dance — was bemoaned by many del- 
egates. There was even palpable 
alarm from the mostly European 
audience as a U.S. panel explained 
"pay-for-play" in American radio. 

But there was also a view that the 
tightened market has weeded out 
many weaker players and that, cre- 
atively, the industry has never been 
healthier. 

"The wheat is getting separated 
from the chaff," Kurosh Nasseri, a 
Washington, D.C. -based attorney 
specializing in international licensing, 



commented to Billboard. "Some of the 
product was suspect But the sector 
is alive and well because people are 
signing records here." 

U.S.-born dance diva Joeelyn 
Brown told delegates, "Given the 
huge number of talented producers, 
remixers, and songwriters, alongside 
the massire leaps forward in technol- 
ogy, the current state of play is 'right.' 
I don't think that the form will disap- 
pear ,-is it did in the late '70s." 
"ImproN'ed technologj' means that 
ewryone can pro- 
duce records," 
said Henri Leas- 
ing, managing 
director of Ala 
Bianca Benelux, 
the label home of 
Euro-pop acts T- 
Spoon, Alex 
Party, and Sophia. '"That demands an 
upgrading of the other aspects of 
making a record. Proper pop songs 
within a dance context will become 
increasingly important" 

ADE organizer Conamus — a 
state-funded body that promotes 
Dutch music — has recognized that 
participants' puffy jackets belie the 
tough deal-makers wearing them 
and revamped the event to make it 
more conducive to face-to-face con- 
tact. It shortened this year's event 
to three daj's, replaced trade stands 
with CD hstening posts, and moved 
to a more informal venue with im- 
proved networking and Internet 




facilities. 

Half of the 800 total registrants— 
up from 700 last year — ^were interna- 
tional delegates, including approxi- 
mately 100 each from the U.S. and 
U.K., and some 200 continental Euro- 
peans. Greek and Puerto Rican com- 
panies took part for the first time. 
Major labels were better represent- 
ed than last year, with Virgin, BMG, 
and Sony sending delegates from se\'- 
eral of their national affiliates, and 
PolyGram's Manifesto label was rep- 
resented for the first time. Sony 
Masic Publishing mustered delegates 
from eight of its European sub- 
sidiaries. 

An intense nighttime program of 
club erenLs at just three Amsterdam 
venues — Paradi.so, Escape, and the 
Melkweg — boosted networking op- 
portunities and showca.sed local and 
international D.Js and bands. Dele- 
gales familiar with both events com- 
pared the ADE favorably with the 
longer-running annual Miami confer- 
ence held in March. 

"It's managed to maintain its fla- 
vor — it's small, concentrated, and 
there's a high level of people repre- 
sented," said Nasseri. "It rains here, 
and in Miami you just walk two min- 
utes to the beach. But there are a lot 
of clubs, and a lot of records get bro- 
ken here." 

A^iiVitaiice in preparhig ttm atory 
was provided by Robbert Tilli and 
Gary Smith. 



Members In The House 

The British Phonographic Industry (BPI) and the International Fed- 
eration of the Phonographic Industry' (IFPI) hosted a reception Oct. 
21 in London at the House of Lords in the Palace of Westminster; 
British and European politicians attended ( Billboard, Oct. 31). 




Outgoing IFPI chairman David Fine, left, shares a moment with Lord Levy. 




Jay Befman. left, who becomes IFPI 
chairman/chief executive Jan. 1 , 
1999, poses with Rob Dickins, chair- 
man of the BPI and of Warner Music 
U.K. 



Janet Anderson, the minister respon- 
sible for music at the U.K. govern- 
ment's department of culture, 
addresses the gathering. 



HIppoa CalumUa farm Heat Wave Far Japanese Pop 



BY STEVE McCLURE 

TOKYO— Japan's oldest record 
company has just set up the 
country's newest label. The label 
is Heat Wave, established Oct. 1 
as a wholly owned subsidiary of 

'Nippon 
Columbia's 
software business 
needs to shift to a 
younger market' 



Nippon Columbia, which was 
founded in 1910. 

The new label, with a staff of 
38 and an office in Tokyo's 
upscale Aoyama area, will han- 
dle all of Nippon Columbia's 
Japanese pop and rock acts. 
Sales and promotion activities 
will continue to be dealt with bv 



Nippon Columbia. 

Heat Wave's establishment is 
the latest in a series of restruc- 
turing moves by Nippon Colum- 
bia, which like many of Japan's 
old-line record companies, is 
being hit hard by the country's 
severe recession. For the fiscal 
year that ended March 31, Nip- 
pon Columbia recorded a net 
loss of 6.5 billion yen ($48.9 mil- 
lion), mainly due to losses on 
equities and falling sales of 
high-end audio equipment. 

That, say industry observers, 
gave Nippon Columbia's soft- 
ware staffers the clout to dis- 
tance themselves from the hard- 
ware side, which accounts for 
roughly half the company's 
sales. Another factor was parent 
company Hitachi's unprecedent- 
ed 260 billion yen ($1.96 billion) 
loss during the same period. 

In August, Columbia — best 
known overseas through its 
Denon brand of audio hardware 



and high-quality jazz and classi- 
cal recordings — set up separate 
hardware and software divi- 
sions. It further divided its soft- 
ware operations into three 
departments: 
one handling 
classical, jazz, 
and enka (tra- 
d i t i 0 n a 1 
.lapanese bal- 
lads); one 
handling man- 
ufacturing 
activities 
including cus- 
tom pressing for other labels; 
and a J-pop department, which 
has now been split off as Heat 
Wave. 

"The record market has en- 
tered a tough era," says Heat 
Wave president Soichiro Otsuka. 
"Nippon Columbia's software 
business needs to shift to a 
younger market." 

A key factor in setting up 



m¥£ 



Heat Wave was the need to break 
free of Nippon Columbia's rather 
staid image. 

"A change in image is very 
important when dealing with 
people in the gyokai [trade] and 
the media," says Otsuka. Heat 
Wave acts include Pizzicato 
Five, Fantastic Plastic Machine, 
thee michelle gun elephant, the 
Collectors, and Alice Mizer. 
Labels operating under the Heat 
Wave umbrella include Triad 
and readymade records. 

Noting that the label's acts 
are from the alternative end of 
the J-pop spectrum, Otsuka 
says, "We need to place more 
emphasis on mainstream pop 
artists." 

Meanwhile, Nippon Columbia, 
like many other Japanese labels, 
is continuing to trim its work 
force by encouraging older 
employees to take early retire- 
ment in exchange for cash 
bonuses. 
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(Dempa PuMicMioitt Inc.) llA)2/98 

SMGLES 

OWARI NAKI TABI MR. CHILDREN TOrsrwTORY 
HURRT GO ROUND HIDE WITH SPREAD BEAVER 

FORBIDDEN U»ER L'AKC EN CIEL iwowsom 

SNOW DROP L'ARC EN CIEL KKOnWfn 

RELAX BLACK BISCUITS SMGivui 

Mr WINDING ROAD THE VELLOW MONKEY fun 

HOUSE 

THUNDERSIRO TM REVOLUTKIN unmxmam 

PERFUME OF LOVE GLOBE im lau 

SAVONARA GLOBE maTMS 

AROUND THE WORLD DA PUMP naiMX 

SWEETHEART GLOBE xvaTRM 

TRUTH D-SHADC TOiyoon 

KOMRI NO UENI TATSU TONI MIHO KOMATSU 

PROOF OF MTSELF MEGUMI HAYASHIBARA 

HIKARI TO WATASHI CHARA epic 

DAILY NEWS TOMOMI KAHALA wamer musc Mnvg 

KOIBITOVIRGIN SHAZNA ioshiia^ehi 

KUMOJI NO HATE COCCO viCTM 

WANNA BE A OREAMMAKER GLOBE mx TRU 

DAJTE HOLD ON ME< MORNING MUSUME ZET»u 

AUUMS 

SOUTHERN ALL STARS SAKURA vicroi 
KIROftO NAGAIAIOA KIRORONOMORI viaoA 
B7 B'Z THE BEST TREASURE MOus RECORDS 
PENKILLIN ULTIMATE VELOCITY [ASIwBT JAXui 
AEROSMITH A LITTLE SOUTH OF SANITY uNrvlBSAl 
UUiRYN Hia THE MISEDUCATBN OF LAURYN 
HILL SOMY 

THE BHILUANT GREEN THE BRILUANT GREEN 

Sam 

PHIL COLLINS HITS wAjmcR Music MMM 
TUYOSHI NAfiABim SAMURAI FDR LJFE 
CHAGE 2ND ioshisaemi 
SING UKE TALKING SECOND REUNION— THE 
BEST OF SING UKE TALKING nm HOUS£ 
YO-YO MA YO-YO MA PLAYS P1A20LLA sow 
VARIOUS ARTISTS DANCEMANIA EXTRA TOSHOA 
CM 

YO-TO MA THE BEST OF YO-VO HA som 
BRYAN ADAMS CN A DAY UKE TODAY FOUDOR 
ROLLING STONES NO SECURITY rosHOA^EM 
SOUTHERN ALL STARS UMINOYEAH!!! vicnm 
B'Z B'Z THE BEST PLEASURE ROOMS Ricoios 
MISIA MOTHER FATHER BROTHER SISTER Ei>u 

TAKAKO MATU AINOTOBIRA BMCJAMn 



GERMUNY 



(Media Control) l(V27y98 



FLUGZEUGE IM BAUCM OLI P >1UISAM»0LA 
NO MATTER WHAT BOYZONE nunw 
BELIEVE CHER wea 

IMMORTALITY CEUNE DION FEAT THE BEE GEES 
COLUMBIA 

EGOIST FALCO Eui 

PROTECT YOUR MIND DJ SAKIN & FRIENDS OVER- 

CiOSLT,l,B '.■NEF.l'JTERCOSD 

WE UKE TO PARTY! VENGABOYS MOTOR Music 

GOD IS A DJ FAITHLESS cheekvantercoroemi 

I DON'T WANT TO MISS A THING AEROSMITH 

COLUMBtA 

DIE FU/T WITT I. HEPPNER ZCITBOMICXPic 
STAY 2-4 FAMILY tnc 

ONCE UPON A TIME DOWN LOW a tcwmhift 
Musxyrni 

COME WTTH ME PUFF DADDY FEAT JIMMY PAGE 

EPK 

SUPA RICHIE RICHIE o^ioowiqapkxa 

CRUSH JENNIFER PAIGE EOEL 

VIVA FOREVER SPtCE GIRLS viRcm 

HOW DEEP IS YOUR LOVE? DRU HILL MERCun 

DOO WOP (THAT THING) LAURYN HILL COIMMU 

WISH (KOMM ZU MIR) FRANKA POTENTE 4 

THOMAS 0. FOUR MUSIGCOLUMBUi 

THAT'S MY WAY TO SAY (»ODBYE CHRISTIAN 

WUNDERLICH CHtomw/ARiou 



WOLFGANG RETRY EINFACH GEILI NAOARmiKtA 
PHILCOUmS HITS VKA 
WESTERNHAGEN RADIO MARIA WEA 
DEPECHE MODE THE SIMOaS '86-'98 Munynmn 

COAD 

BRYAN ADAMS ON A DAY UKE TODAY POUDOR 
DIRE STRAITS SULTANS OF SWING— THE VERY 
BEST OF MERCURY 

XAVtERNAIDOO NICHT VON DIESER WELT SflPK 
CELINE DION LLT'S TALK ABOUT LOVE COLUMBIA 
BOHSE ONKELZ VIVA LOS T10Z VIRGIN 
ANDRE RIEU ROMANTIC MOMENTS PMlifruROlv- 

LAURYN Hia THE MISEDUCATK>N OF LAURYN 
HILL oxuMeiA 

ECHT ECHT uwjGMiw; MORSC/loa 
SOUNDTRACK BACK TO TITANK sancusSKU 
EROS RAMAZZOTTI EROS ootMWKHA 
THE BEE GEES ONE NIGHT ONLY Panoa 
FETTESBROT LAESST GRUESSEN rOMAMAnmtR 
ODRD 

SHERYLCROW THE GLOBE SESSIONS KurDOl) 
FAITHLESS SUNDAY 8 PM, CHttmnmuicono 
PAVAROTTI t FRIENDS PAVAROTTI 4 FRIENDS 5 

PavORAM 

GUANO APES PROUD UKEAGOO sukssomcsuw 

AflHXA 



U.K. 
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FRANCE 



(SNEP/IFOP/Trte-Live) lCV24/g8 
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smcus 

BELIEVE CHER MA 

SWEETEST THING U2 KIMK 

OUTSIDE GEORGE MICHAEL EPK 

I JUST WANNA BE LOVED CULTURE CLUB V1R0IN 

I DONT WANT TO MISS A THING AEROSMITH 

CIXUMBIA 

GIRLFRIEND BILUE iMNOCEMTAiWGm 

GYMITONK: SPACEDUST CASronroAKC 

ROLLERCOA5TER B'WITCHED EPK 

THANK U ALANIS MORISSETTE mavebicmieprise 

MORE THAN A VraMAN 911 vnON 

UTTLE BIT OF LOVIN' KELE LE ROC paroc* 

PERFECT 10 THE BEAUTIFUL SOUTH GO! DOCS 

TOLtOOW 

SEX ON THE BEACH T SPOON conniouloCL 
AU 'BOUT THE MONEY MUA OKUWA 
GANGSTER TRIPPIN' FATBOY SUM SIOIIT 
SEXY CINDERELLA LYNDEN DAVID HALL (XXL 
tempo 

MY FAVOURITE GAME THE CARDIGANS ROiniOR 
CAR WASH 1998 ROSE ROYCC FEAT OWN 
DICKEY MCA 

DOC WOP (THAT THING) LAURYN HILL rufft<ousii 
COLUMBIA 

HOW DEEP IS YOUR LOVE DRU HILL SURD 



THE BEAiniFUL SOUTH QUENCH oa Discs 
FATBOY SLIM YOU'VE COME A LONG WAY BABY 

SKIM 

VONDA SHEPHERD SONGS FROM ALLY MCB£AL 
(TV SOUNDTRACK! iiOMUsiGtPic 
PHILCOUJNS HITS vwgin 
ROBBIE WILLIAMS I'VE BEEN EXPECTING YOU 

VARIOUS ARTISTS THE BEST CHART HITS IN THE 

WORLD . . . EVER vinciKitM 

LADYSMITH BLACK MAMBAZO THE STAR & WISE- 

VtAN— THE BEST OF LADYSMITH BLACK MAMBAZO 

TOIVGRAMTV 

NRE STRAITS SULTANS OF SWING— THE VERY 
BEST OF vtRiwo 

R.E.M. UP WARNER 

B*WrrCHED B'WITCHEO tPtt 

THEC0RR5 TALK ON CORNERS H3rt>wATUwTK; 

DANia O'DONNEU LOVE SONGS tau 

MANIC STREET PREACHBIS THIS IS MY TRUTH 

TELL ME YOURS (Ptc 

VARIOUS ARTISTS IN THE MIX IBIZA vmcirvcMi 

VARIOUS ARTISTS VWISTLE DOWN THE WIND 

RlMlt USEFUL 

STEPS STEP ONE tNt 

BRYAN AOAMS ON A DAY LIKE TODAY aim 

CUFF RICHARD REAL AS I WANNA BE emi 

VARIOUS ARTISTS FEMALE TOUCH warnu tsn 

GUMM.TV 

BOYZONE WHERE WE BELONG 'OirDOH 
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SMGLES 

BEU£ DANIEL LAVOIE t GAROU t RATRICK FKIRI 

POMMt;SONY 

BROTHER LOUIE '98 MODERN TALKING FEAT 

ERIC SINGLETON >u>&™mo 

CHANTER POUR CEUX QUI SONT LCHN CHEZ EUX 

LAAM DLAtMl 

THE BOY IS MINE BRANDY & MONICA EASTWCSr 

THIS IS HOW WE PARTY S.OAP TRISTAKSOW 

SIMARIK TARKAN miWM 

SI TU M'AIMES LARA FABIAN nXYDOR 

LIFE DES REE Ire: 

PANK2UE CELTIQUE MANAU mmx 

I DONT WANT TO MISS A THING AEROSMITH 

COUAIBIA 

MUSIC SOUNDS BETTER WriH YOU STARDUST 
VTRCIN 

RESTER FEMME AXELLE RED vncrn 

BYE BYE MENEUK saaalusont 

PERSONNE NE SAURArr PCCTX: LOVER <, CAROLE 

FREDERICK M6 internattomau^ohv 

STAND BY ME 4 THE CAUSE RO 

CRUSH JENNIFER PAIGE am. 

MVSTERKXJS TIMES SASH! FEAT TINA COUSINS 

EDEL 

SWEETEST THING U2 ISUWD 

FREE BACON POPPER MOi TIUCKVSOKr 

MA B-NZ SUPREME NTM EPIC 



SOUNDTRACK NOTRE DAME DE PARIS KMMsan 
CELINE DION S'lL SUFFISAIT DAIMER COUIMBU 
UUJRYN HIU THE MISEDUCATION OF LAURYN 

HILL SMAUfiONY 

LOUISE ATTAQUE LOUISE ATTAQUE atmos- 
PHERKmOSOm 

AXELLE RED A TATONS viRGn 
MANAU PANIOUE CELTIQUE poltdor 
CEUNE DION, GLORIA ESTEFAN, ARETHA 
FRANKLIN. SHJWIA TWAIN 8 MARIAH CAREY 

VHl DIVAS UVE EP« 

SOUNDTRACK BACK TO TITANIC soncussiCAL 

UNNY KRAVITZ 5 virgin 

ANDRE RIEU ROMANTIOUE PniiPvnxnKiAM 

MANUCHAO CLANDESTINO virgin 

MODERN TALKING BACK FOR GOOD MIX 9S Ai» 

LAWAG 

LARA FABIAN CARPE DIEM potTDOR 

PUkCEBO WITHOUT YOU I'M NOTHING OEIASEUVIR 

OIN 

R.E.M. UP VFARMER 

666 PARADOXX MNIC RECOROVPOIVOAAM 
CYPRESS HILL CYPRESS HILL IV smalusony 
ALABINA SAHARA atoiiaont 
LARA FABIAN PURE POtnxa 
MAIMATMAH UOUACHE n£<uiSMt 



CANADA 



(SojndScan) 11/07/98 



NETHERLANDS 



{Sfchtir^ Mega Top 100) 1031/96 



AUSTRALIA 



(ARIA) llV2e/98 
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SWEETEST THING U2 ISUNO 

CANDLE IN THE WIND 1997/SOMETHING ABOUT 

THE WAY YOU LOOK TONIGHT ELTON JOHN Men- 

cum 

SWEETEST THING (PIWT 2) U2 ISUWO 
CRUSH JENNIFER PAIGE cxumnirmx 
MUSK SOUNDS BETTER WITH YOU STARDUST 

ROULE/VIRONiOAl 

THE BOY IS MINE BRANDY 1, MONICA 

ATlANnCIWARNER 

IF YOU COULD READ MY MIND STARS CN 54: 
ULTRA NATE. AMBER « JOCELYN ENRIOUEZ TOMMT 

aOY/WAPMR 

BECJkUSE OF YOU 98 DEGREES MOTEIXK 
SOME KINDA WONDERFUL SKY EMI 
WESTSlOE TO aoocwwivEPK^raom 
THE FIRST NIGHT MONICA abistasmo 
TIME AFTER TIME INOJ cauMsuvswrr 
MY FAVOfilTE MISTAKE SHERYL CROW aim 
ONE WEEK BARENAKEO LADIES RCPVISCMAmcil 
THANK U ALANIS MORISSETTE mavc»ck/waamr 
SHOW ME D CRU OOCTER entertainment 
MAKE IT HOT NICOLE FjiSTWfST/WARNER 
TOUCH FT MONIFAH uptownamiversal 
PERFECT SMJ^HING PUMPKINS viRCIrAWI 
LADY MARMALADE ALL SAINTS UDOOIWEaCUn 



PHIL COLLINS HITS ATiAiiTicWAawl 

LAURYN HIU THE MISEDUCATION OF LAURYN 

HILL RufTOOUS£;sow 

SOUNDTRACK ARMAGEDDON auiMBWSOMV 
VARKMJ3 ARTISTS AU STARS 1999 POPWAAHCR 
BLACK SABBATH REUNK)N EPICSOO 
AEROSMITH A uniE SOUTH OF SANITY 
GEmNVMVERSAL 

VARIOUS ARTISTS M C. MARIO DANCE 2001 SONr 
ROB ZOMBIE HELLBUY DELUXE GEFTEPnjNivESSAi 
SHERYLCROW THE GLOBE SESSIONS Aul 
SHANIA TWAIN COME ON OVER MERCufrr 
GOO GOO DOLLS DIZZY UP THE GIRL viAAWR 
SOUNDTRACK CITY OF ANGELS REPOtSEAVAANER 
CYPRESS HILL CYPRESS HILL IV RufFHOUSEXXAUM^ 
BUVSOm 

VARIOUS ARTISTS NOTRE DAME OE PARIS SELECT 
STREET 

JAY Z VOL 2 . HARD KNOCK UFE KC-AnuAmt 
JAAMAERCURV 

VARKXS ARTISTS NOW! 3 NOW 

SPICE GIRLS SPtCEWORLD vfrgiwem 

BEASTIEBOYS HELLO NASTY UUNOROTAim 

MARILYN MANSON MECHANICAL ANIMALS NOTH. 

IN&INTERSOTOUNIVERSAL 

MONICA THE BOY IS MINE AfnsTAAMQ 



SMGLES 

NO MATTER WHAT BOYZONE POLVOOfI 

HOU ME VAST VOLUMIA! MO 

LA TRIBU OE DANA MANAU POITDOK 

BOOM, BOOH. BOOM. BOOM! VENGABOYS ZOMBA 

DOO WOP (THAT THING) LAURYN HILL COUMHA 

BLOF WAT ZOU JE DOEN? EMi 

I WANT YOU BACK MELANIE B FEAT MISSY 

ELLIOTT VIRGIN 

THANK U ALANIS MORISSETTE WARNO 
ZELFSJENAAMISMOOl HENK WESTBROEK MER 
am 

SWEETEST THINC U2 mokurt 

CRUSH JENNIFER PAIGE ROMWuNROt 

UFE DES'REE EPIC 

VAXALELO NOMADS EPS 

GOO IS A DJ FAITHLESS ZOMBA 

ARE YOU THAT SOMEBODY? AAUYAH WARNER 

SACRIFICE ANOUK DINO music 

I DON'T WANT TO MISS A THING AEROSMITH 

COLUMBIA 

OUTSIDE GEORGE MK;HA£L EPK 
PULVERTURM NIELS VAN GOGH NEWS 
HALF ON A BABY R KELLY SIMBA 

ALBUMS 

PHILCOLUNS HITS WARNER 
DEDilK HETBESTEVAN MCRCURv 
ACDA ft DE MUNNIK NAAR HUlS s M ART 
BOYZONE WHERE WE BELONG POITOOR 
VOIUMIAI VOLUMIA! BMC 
BLOF HELDER EMi 

CELINE DION. GLORU ESTEFAN. ARETHA 
FRANKUN. SHANIA TWAIN t MARIAN CAREY 

VHl CHVASUVE epic 

ILSE DELANGE WORLD OF HURT WARNEX 
BZN A SYMPHONIC NIGHT II mercury 
DE DUK VOOR DE TOVER (LIVe mercurt 
HERMAN VAN VEEN NU EN DAN poaydor 
ANOUK TOGETHER ALONE UNO Music 
MARCO BORSATO DC BE5TEMMING POtYOOR 
EMMA SHAPUN CARMINE MEO EMI 
SMURFEN FEEST EMI 

LAURYN HIU THE MISEDUCATION OF LAURYN 
HU COUMA 

UB40 LABOUR OF LOVE 111 vnGiN 
DOLLY DOTS THE COLLECTION BMG 
ANDRE RIEU ROMANTIC MOMENTS MERCURY 
FRANS BAUER UVE IN AHOY aochmm 
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ITALY 



(Musica e Olsclii/FIMI) l(V2e/98 



I DON'T WANT TO MISS A THING AEROSMITH 



REDUNDANT/TIME OF YOUR UFE (GOOD RID- 
DANCE) GREEN DAY wiA 

FROM THIS MOMENT ON SHANIA TWAIN MCRCURY 

CRUSH JENNIFER PAIGE SHOO 

EVERYBODY GET UP RVE OMi 

ROLLERCOASTER B-WITCHED EPIC 

MUSIC SOUNDS BETTER WITH YOU STARDUST 

VWSIN 

SWEETEST THING U2 isuxo 

VIVA FOREVER SPK.E GIRLS VIRaN 

UNDER THE BRIDGE/LADY MARMALADE ALL 

SAINTS LONDON 
UFE DES'REE EPIC 

I WANT YOU BACK MELANIE B. FEAT MISSY 

ELLIOTT vmim 

IRIS GOO GOO DOLLS vyea 

IF YOU COULD READ MY MIND STARS ON 54: 

ULTRA NATE. AMBER t JOCELYN ENRIOUEZ MuSH- 

ROOMffESnVAL 

LADIDI LADIOA SOAR muMsiA 

HORNY MOUSSE T VS. HOT 'N' JUK:Y shock 

SWAY BIC RUNLU comtASU 

THANK U ALANIS MORISSETTE WADNER 

OUTSIDE GEORGE MICHAEL EPK 

PUSHING BUTTONS GRINSPOON imiBUM 



NATAUE IMBRUGLIA LEFT OF THE MIDDLE »«: 

THE UVING END THE UVING END CMi 

COLO CHISEL THE LAST WAVE OF SUMMER MuSH. 

ROOMISOW 

PHILCOaiNS HITS EASTwEst 

ANDREA BOCELU ROMANZA PHuPVPYXYGRAM 

DIRE STRAITS SULTANS OF SWING— THE VERY 

BEST OF VERTIGOfPOLYGRAM 

REGURGITATOR UNIT RE BOOTED lASIWST 

VONDA SHEPARD SONGS FROM ALLY MC8EAL (TV 

SOUNDTRACK) EPIC 

SHANIA TWAIN COME ON OVER MERCURY 

MATCHBOX 20 YOURSELF OR SOMEONE UKE YOU 

EASTWEST 

FIVE FIVE UNC 

GREEN DAY NIMROD WEA 

AQUA AQUARIUM UNTVERSAA 

MARIE WILSON REAL UFE wu 

STEPS STEP ONE mushrooamony 

B*WrrCHED B'WITCHEO EPC 

ALL SAINTS ALL SAINTS UJNOOn 

KORN FOLLOW THE LEADER EPIC 

SAVAGE GARDEN SAVAGE GARDEN 

ROAOSNOW/WARNER 

POWDERFINGER INTERNATK)NALIST poyoor 
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SMGLES 

I DONT WANT TO MISS A THING AEROSHnH 
CCHUAAOA 

SWEETEST THING U2 ISIAM> 

LOVE SONG X TREME DAnct 'ACIMY 

SOLO UNA VOLTA ALEX BRITTI do it tourselfiuni. 

VERSAL 

SHOCK NEJA NEWMUSICILUP 
BLU ZUCCHERO PDLYDOli 

KING or MY CASTLE WAMDUE PROJEa airplane 

SAY rr ONCE ULTRA EASTWEST 

OUTSIDE GEORGE MCHAEL EPK 

WE UKE TO PARTYl VENGABOYS time 

MUSK SOUNDS BETTER WITH YOU STARDUST 

ROUte/VIRGIF* 

IF YOU BUY THIS RECORD THE TAMPERER FEAT 
MAYA TWE 

IRIS GOO GOO DOLLS reprisi 

MOVE MANIA SASHI fmawcolors 

ON THE TOP Of THE WORLD DIVA SURPRISE DO 

IT YOURSELF/TflTEUTE 

STORM STORM n 

THANK U ALANIS MORISSETTE MAVERIOVWUMR 
DEEPER UNDERGOUND JAMIROOUAI epic 
MILUNNIUM ROBBIE WILLIAMS emi 
TONHUfT I'M DREAMING FIFTY FIFTY DAnCEWOav 
ART 

MBUMS 

LAURA PAUSINI U MIA RISPOSTA CG 0 

LUCID BATTISTI PENSIERI EMOZIONI riccmdvomg 

FRANCO BATTIATO GOMMALACCA mercury 

MINA CELENTANO MINA CELENTANO RTT 

DEPECHE MODE THE SINGLES '86- '98 MUTEflMO 

PHILCOLUNS HITS WEA 

CEUNE DION. GLORIA ESTEFAN, ARETHA 

FRANKUN. SHANIA TWAIN » MARIAH CAREY 

VHl DIVAS UVE EPK 

883 GUANNI frvrti 

LENNY KRAVITZ 5 virgin 

RENATOZERO AMORE DOPO AMORE FONORXVEPIC 
BIAGIO ANTDNACCI Ml FAI STARE BENE MEBCUrY 
MARILYN MANSON MECHANICAL ANIMALS inter. 
SCOPE.UNIVERSAL 

VASCO ROSSI CANZONI PER ME EMI 
CLAUDIO BAGUONI A LIVE COLUMBIA 
NOMADI UNA STORMA DA RACCONTARE C.G.Oy 

WARNER 

MICHELE ZARRILLO LAHORE VUOLE AMORE Rn 
AUDK) 2 AUDIO 2 AIRPUY/BEST FOU 
LUCIO BATTISTI GUANNI 70 RCUAK 
AMEDEOMINCHI DECINNI LiMMnso sauCMi 
PUtCEBO WITHOUT KM I'M NOTHING viHCKi 
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SMGL£S 

I DOfTT WANT TO MISS A THING ACROSMITH coumbw 

NO MATTER WHAT BOYZONE POLVOOft 

SWEETEST THING U2 'S.uwo 

BEUEVE CHER wea 

OUTSIDE GEORGE MICHAEL cpic 

FLUGZEUGE IM BAUCH OU P hansa 

MUSIC SOUNDS BETTER WITH YOU STARDUST 

RCUlt'/OMM 

BELLE DANIEL LAVOIE & GAROU & PATRICK FIORI 

I'OMML'SONy.'UMiVtRSAl 

LIFE DES REE soww 
CRUSH JENNIFER PAIGE EDO. 

ALBUMS 

PHIL COLLINS HITS viruh^wea 
DEPECHE MODE THE SINGLES '86-'98 mute 
DIRE STRAITS SULTANS OF SWING— THE VERT 
BEST OF vtRTWo 

BRYAN ADAMS ON A DAY LIKE TODAY UM 
LAURYN HILL THE MISEDUCATION OF LAURYN 
HILL cctuMBi* 

THE BEAUTIFUL SOUTH QUENCH ay Drsc&MocuRY 
THE BEE GEES ONE NIGHT ONLY kxvdob 
VONDA SHEPARD SONGS FROM ALLY MCBEAL (TV 
SOUNDTRACK) epic 

FATBOY SUM YOU'VE COME A LONG WAY BABY 

SWNT.'EPIC 

CEUNE DION. GLORIA ESTEFAN. ARETHA 
FRANKLIN, SHANIA TWAIN t MARIAH CAREY 

VHl DIVAS LIVE ehc 



MAUYSIA 



(RIM) 10/27/98 



ALBUMS 

VARIOUS ARTISTS MAX 4 BMG 

VARIOUS ARTISTS LOVE HITS SOW 

FAYEWDNG CHANG YOU eui 

THECORRS TALK ON CORNERS i*vtt»fiH{R 

SEARCH BIKINWILAYAH bug 

911 MOVING ON tM( 

Sm NURHALLZA AOIWARNA suwah 

A GU TAN SING A SONG FOR YOU mXK 

JACKY CHEUNG NO REGRET rairoflw 

VARIOUS ARTISTS NOW THATS WHAT 1 CALL 

LOVE f>oi.¥i;r*m 



IRELAND 



(IRM/VChart Track) l(V22/98 



SmCLES 

SWEETEST THING U2 islanu 

I DONT WANT TO MISS A THING AEROSMITH 

co.uueiA 

STAND BY ME 4 THE CAUSE fK» 

FINALLY FOUND HONEYZ first avenue vercurt 

MIUENNIUM ROBBIE WILLIAMS chrtsais 

ROLLERCOASTER B*WITCHED Ei><C 

CRUSH JENNIFER PAIGE edeiuk 

BEACHBALL (REMIXES) NALIN&KANE lorwch 

OUTSIDE GEORGE MICHAEL epc 

PERFECT 10 THE BEAUTIFUL SOUTH go- discs 

ALBUMS 

PHILCOUINS HITS viRUN 

THE BEAUTIFUL SOUTH QUENCH! GOf Dcscs 

NAVAN MAN SPOT ON, NO BOTHER ehi 

B*WITCHED B'WITCHED is-c 

JOE DOLAN JOE'S 90'S emi 

TRACY CHAPMAN TRACY CHAPMAN EleriraeasT- 

TOMMY FLEMING RESTLESS SPIRIT dar* 
MANIC STREET PREACHERS THIS IS MY TRUTH 
TELL ME YOURS epic 

THE BEE GEES ONE NIGHT ONLY POin»« 
DIRE STRAITS SULTANS OF SWING-THE VERY 
BEST OF vTBTioo 



AUSTRIA 



(Austrian IFPI/Austria Too 40) 10/27/98 



SMGL£S 

FLUGZEUGE IM BAUCH OLI P QUG 
IMMORTALITY CELINE DION FEAT. THE BEE GEES 

Tl AMO 98 RAPUBLIC EMi 

I DONT WANT TO MISS A THING AEROSMITH 

COLUMBl* 

BELIEVE CHER vftflMR 

NO MATTER WHAT BOYZONE PoirooR 

WISH (KOMM ZU MIR) FRANKA POTENTE FEAT 

THOMAS 0 soNf 

GHETTO SUPASTAR (THAT IS WHAT YOU ARE) 

PRAS MICHEL FEAT OL' DIRTY BASTARD & INTRO- 
DUCING MYA UNrvlHSAl 
GOD IS A DJ FAITHLESS cmimrgin 
EGOIST FALCO EMi 

ALBUMS 

THE BEE GEES ONE NIGHT ONLY i^TDOfl 

EAV HIMBEERLAND Eui 

PHIL COLLINS HITS wARNtn 

BRYAN ADAMS ON A DAY LIKE TODAY klwor 

DIRE STRAITS SULTANS OF SWING-THE VERY 

BEST OF POtTGRAM 

DCPECHE MODE THE SINGLES '86--98 MUI&fHi 
HANSI HINTERSEER DU BIST ALLES auc 
KASTELRUTHER SPATZEN DIE WEISSE BRAUT 
DER BERGE »ax>i 

BDHSE ONKELZ VIVA LOS TIOZ wviFrciN 
HELMUT LOTTI HELMUT LOHI GOES CLASSIC 11 
EMI 



SPAIN 



(AFYVE/ALEF MB) 10/17/98 



SMGI£5 

CONTIGO ROSANA uNJvcRS»i 

ONLY WHEN I LOSE MYSELF DEPECHE MODE 

MlJtr.-RCA 

LIFE DES REE tcic 
OLE REMIXES AZUCAR MORENO (PiC 
GIMME THA POWER MOLOTOV universm 
PUTO MOLOTOV uwersaj. 
GHETTO SUPASTAR (THAT IS WHAT YOU ARE) 
PRAS MICHEL FEAT OL DIRTY BASTARD & INTRO- 
DUCING MYAUMVIRSAI 

I DON'T WANT TO MISS A THING AEROSMITH 

COIUWOIA 

CRUSH JENNIFER PAIGE eocl 
MILLENNIUM ROBBIE WILLIAMS chr^^us 



JUUO IGLESIAS Ml VIDA— GRANDES EXITOS 

COLUMBIA 

BACKSTREET BOYS A NIGHT OUT WITH THE 
BACKSTREET BOYS virgin 

XMN MANUEL SERRAT SOMBRAS DE LA CHINA 
arola 

JARABEDEPALD DEPENDE virgin 

PHIL COLLINS HITS warner 

GLORIA ESTEFAN GLORIA! epic 

ALPANORO SANZ MAS wiWmer 

MIKE OLDFIELD TUBULAR BELLS III wm?ner 

CAMELA SOLO POR Tl warner 

EXTREMODURO CANCIONES PROHlBIDAS dro 



HONG KONG 



(IFPIHot^ Kong Group) 10/11/98 



ALBUMS 

WILLIAM so SOUTUDE GO EAST 

FAYEWONG C HONG YOU EU 

JACKY CHEUNG NO REGRET poiychau 

DICKY L COW BOY PAO XIAO mhai^ music 

A-MEI CHANG HOLDING HANDS w 

ANDYHUI ANDY HUl 98 CONCERT ALBUM goiasi 

RENXIANQY THE SAD PACIFIC R0» 

STEVEN MA DAY N NIGHT unston 

EKIN CHENG MY PAPER RING bmg 

EOMOND LEUNG EDMONO LEUNG'S GREATEST 

LOVE SONGS CAPITAL artists 



BELGIUM 



<promij»t) iai3om 



usr 

1 



SINGLES 

NO MATTER WHAT BOYZONE POKDOa 

HOW MUCH IS THE FISHT SCOOTER CUJB loots 

I DON-T WANT TO MISS A THING AEROSMITH 
COtUMBl* 

SIMARIK TARKAN rm!.mLWxm 

LA TRIBU DE DANA MANAU paroon 

GOD IS A DJ FAITHLESS CHEEKY/zouavHOoGH TRAOt 

WE UKE TO PARTY! VENGABOYS jrWLTCMflAiKXXW 

IRAOt 

STRAIGHT TILL THE ENOCELfBRATE nOCCO 

OUTLINt'ANILCR SuewAT/EMI 

PULVERTURM NIELS VAN GOGH ux^nmuuioi* 
DOODAH CARTOONS emi 

AlBUMS 

HELMUT LOTTI GOES CLASSIC IflNAll t CLASSI- 
CAL CHRISTMAS PIET BOELEfiTOlTGRAM 
HELMUT LOTTI ROMANTIC BO 
PHIL COLLINS HITS wakner 
CEUNE OlON S IL SUFTISAIT D AIMER COEUMBU 
OMD THE OMD SINGLES virgin 
SOUNDTRACK NOTRE DAME DE IWIS pcwvni^ 

STEPS STEP ONE j-vt..'GMa.vwcuG»< thaoe 
DEPECHE MODE IHt SINGLES '86-'98 WJTDPWS 
CELINE DION. GLORIA ESTEFAN. ARETHA 
FRANKLIN. SHANIA TWAIN L MARIAH CAREY 

VHl DIVAS LIVE EPIC 

KABOUTER PLOP KABOUTER PWP STUoo isoniLVGRAV 



SWrrZERLAND 



(Media Control SwIUerlaodI 1 1/01/98 



LAST 
WEEK 

1 



SINGLES 

FLEUZEUGE IM BAUCH OU P. sm 

I DONT WANT TO MISS A THING AEROSMITH 

S0fl> 

THAT'S MY WAY TO SAY GOODBYE CHRISTIAN 

WUNDERLICH eMO 

NO MATTER WHAT BOYZONE POiYOOEt 

GOO IS ALU FAITHLESS CMI 

COME WITH ME PUFF DADDY FEAT JIMMY PAGE 

SOfIT 

LIFE DES REE som 

MUSIC SOUNDS BETTER WITH YOU STARDUST 
EMI 

KEINI TRANE MEH GOU moniu! 
VIVA FOREVER SPICE GIRLS vnKIx 



GOLA UF U DERVO phowg 

BRYAN ADAMS ON A DAY UKE TODAY raiYGAAM 

LAURA PAUSINI LA MIA RISPOSTA waawr 
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THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DOMINIC PRIDE 

GERMANY/EUROPE: 666 may be the number of the beast, but House Nation, part of the Dort- 
mund-based indie Dance Street, is unperturbed by the 200,000 copies 
sold of the act's debut album, "Paradoxx." That's also the title of the 
fourth single, to be released Nov. 9 in most European territories. A 
remixed TOrsion of "Paradoxx" will be added to a repackaged album out 
in mid-No\'ember. 666's hallmark — found on its singles "Alarma!," "Dia- 
blo," and "Amokk" — is stadium house with a demonic twist, produced 
by Thomas Detert and Mike Griesheimer. The stage act features the 
gyrations of front man Diabolo. The label saj-s the sales tally includes 
100,000 units in France (where the album climbs three places to No. 16 
this issue) for licensee Airplay Records and a platinum record in Den- eee 
mark, where the album spent three weeks at No. 1 for Scandinavian 
licensee Remixed Records. The balance comes from sales in the Benelux (Zomba) and in 
Germany, Switzerland, and Austria (distributed by SPV). Dutch licensing consultant Toco 
International has other international rights and has secured a release through PolyGram 
in Japan. dominic pbioe 

ITALY: Singer/songwriter Eros Ramazzotti celebrated his 35th birthday Oct. 26 with the 
global release of his album "Eros Live" (BMG), featuring 15 tracks recorded during his 
worldwide tour that took place from the fall of '97 to the spring of '98. The set features 
career hits and live duets, with Tina Turner (on "Cose Delia Vita"/"Can't Stop Thinking 
Of You"), Joe Cocker (on "That's All I Need To Know," penned by Ramazzotti for Cocker's 
'97 EMI album "Across FVom Midnight"), and tenor Andrea Bocelli (on "Musica E" (Music 
Is]). Ramazzotti began his career after being spotted by Roberto Galanti at a talent con- 
test and signed to his ODD label in 1982. Since his first major hit single and album — "Terra 
Promessa" (Pronused Land) on DDD in 1984 — the Rome-born singer/songwriter has sold 
27 million albums worldwide and is rated alongside Toni Braxton as BM(3's biggest inter- 
national star. HLs duet with Turner gets a U.K. release No\'. 9. mark dezzani 




SWEDEN: Next year, jazz songstress Lisa Ekdahl will perform as herself in "Town And 
Coimtry," a new DreamWorks film starring Warren Beatty and Diane 
Keaton. Her first jazz album, "When Did You Leave Heaven" (RCA Vic- 
tor/BMG), accompanied by the Peter Nordahl Trio, sold 100,000 copies 
worldwide, says the label. Released Oct. 5 in Scandinavia and France, the 
new set from Ekdahl & the Peter Nordahl Trio, "Back To Earth" 
(RCA/BMG), consists of eTOrgreen standards, including four Cole Porter 
songs. It is currently No. 10 on Sweden's chart anoeks i.iinikiiiist 



WEDEN: Next ; 



ICELAND/DENMARK: Bjork's label, U.K. indie One Little Indian, says it will release any 
soundtrack spinoff from her participation in Danish director Lars von Trier's upcoming 
film production, "Dancer In TTie Dark." Bjork is said to be in Iceland, writing the score for 
the film, in which she's likely to have a starring role. She says she accepted von Trier's offer 
"because 'Dancer In The Dark' is kind of a cinema musical. I won't try to pretend that I've 
suddenly become an actress. I will simply perform my numbers as what I am: Bjork." Bjork 
is licensed from One Little Indian to Mother Records for Europe and Elektra for the U.S. 

CHARLES FERRO and DO.MIMC PKIDE 

GERMANY: With his rap wrsion of the Herbert Gronemeyer song "Flugzeuge Im Bauch" 
(Airplanes In My Stomach), 20-year-old teen idol OH P. (signed to BMG BerUn Musik) tops 
the charts for the third week and has sold 750,000 .singles here. Oli P — 
whose real name is Olher Petszokat — stars in the popular daily soap 
opera "Gute Zeiten, Schlechte Zeiten" (Good Times, Bad Times), which 
is watched by 6 miUion viewers of Germany's RTL. The song's lilting 
refrain of "gib mir mein Herz zur^k" ("give me back my heart") is sung 
by 23-j"ear-old vocalist Tina Frank. She also stars in the video, currently 
eryoying rotation on the German mu.sic channel VIVA. Christian Wolff, 
deputy managing director at BMG Berlin Musik, says, "In the early 
stages, the cooperation with RTL-TV paved the way. Then airplay and oli p 

video rotation reached a broad target base." Fans can look forward to 
the Nov. 9 release of Oli E's debut ^bum, titled "Mein Tag" (My Day). elue welnert 

U.K.: A songwriting partnership forged between London and California 15 years ago by two 
chart veterans has prm-ed an enduring one. Andrew Gold and Graham Gouldman first 
worked on material for the latter's band, lOcc, and eryoyed their awn succe.ss as Wax, notably 
with the 1987 UK. top 20 hit "Bridge To Your Heart" A pre-Wax album that Gold and Gould- 
man made in 1984 — when they were signed to Phonogram as Common Knowledge — has 
been issued by Dome Records on the For Your Love imprint (named after one of C3ouldman's 
early songwriting successes for the Vardbitds). The dozen original tracks are preceded by 
three new songs recorded at Gold's studio in Connecticut among them "Shanghai Moon," 
written with Stephen Bishop. On Nov 23, Dome will release "Greetings From Planet Love" 
by the "imaginary" 1960s-style West Coast band the All, which in reality is (Jold and (Jould- 
man in yet another guise. The album appeared in the U.S. last year on the Connecticut indie 
J-Bird. PAUL sexton 
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Imbruglia Sees Sales Spike 

Album Sales Jump 100% After ARIA Show 



BY CHRISTIE ELIEZER 

SYDNEY— Natalie Imbruglia's six 
wins at the Australian Record 
Industry Assn. (ARIA) Awards, 
held Oct. 20 here (Billboard, Oct. 
.31) has translated at retail for the 
London-based singer. Her BMG al- 
bum, "Left Of The Middle," 
jumped back to the 
top spot this week 
from No. 13. 

According to Ed 
St. .lohn, internation- 
al marketing direc- 
tor for BMG Aus- 
tralia, the album's 
sales jumped 100% 
the day after the 
awards, which were 
telecast nationally on 
the Ten Network to 
an estimated 1.5 mil- 
lion viewers. 

Adds St. John, "We won't see its 
real impact until later [this] week, 
given it's already a monster album 
and stores are still finishing off 
their stocks." 

BMG also plans through Novem- 
ber to issue a limited-edition Aus- 
tralia-only version of "Left Of The 
Middle" with new live and previ- 
ously unreleased studio tracks. 

Current Australian sales are 
220,000, with BMG hoping to reach 
400,000, according to St. .John. 

"Natalie certainly sold herself 
on her performance on the 
awards," says Jackie Worth, co- 
owner of Mighty Music Machine in 
South Yarra, Melbourne. "Her 
album has always been a steady 
seller, but there definitely has 
been an impact." 




Adds Dawn Alexander, acting 
manager of the HMV outlet in 
Chatswood, Sydney, "There's defi- 
nitely been a resurgence of inter- 
est in her since the awards." 

Imbruglia, aware of Australian 
skepticism to singers with TV 
backgrounds, says she'd never felt 
part of the local 
music industry. "I 
felt maybe I wasn't 
worth it," she tells 
Billboard. "But now I 
don't harbor any 
such thoughts." 

Overnight, Aus- 
tralia's mainstream 
media came to the 
same conclusion. The 
Nine Network's top- 
iLi* rated "60 Minutes" is 

planning a profile, 
and glossy current 
affairs magazine The Bulletin ran 
a cover story on her wins, tagging 
Imbruglia "The Star That Aus- 
tralians Shunned" about the 
singer's move to the U.K. to get a 
record deal. 

The effect was also immediate 
for other winners and perform- 
ers. Warner Music predicts an 
immediate retail reaction to 
Regurgitator's five wins for its 
sophomore release, "Unit" (in- 
cluding album of the year and 
best alternative release), to trans- 
late to an extra 50,000 units. 
"Unit" is close to 1.30,000 sales 
here and was released in the U.S. 
on Reprise. 

Warner's repackaging of the 
release as "Unit Rebooted." fea- 
(CotUinued on page 5i) 



Colleagues And Elton John Pay 
Tribute To Industry Vet Broker 




BY DOMINIC PRIDE 

LONDON— U.K. industry veteran 
David Croker, who died Oct. 16 here, 
is being remembered by those who 
knew him. Croker, creative director 
of the management 
company John 
Reid Enterprises, 
was 49 when he 
suffered a fatal 
heart attack. (Bill- 
boarABulletin, 
Oct. 23). 
CROKER Among those 

paying tribute is 
Sir Elton John, who worked closely 
with Croker between 1974 and 1982, 
when Croker was GM of .John's label. 
Rocket Records. The two also 
worked together in the last two 
years, when Croker rejoined John 
Reid Enterprises, the company that 
managed John until earlier this year. 

"David and I had been friends for 
over 20 years," says John. "He was 
one of the best people with whom I 
have ever worked. HLs knowledge of 
music was second to none." 
John Reid says that Croker most 



recently managed Lionel Richie's 
European tour and worked with 
most of the company's artist clients. 

Reid says he has reason to be 
grateful to Croker "because he 
introduced me to Elton John, among 
othei^s. He lo\'ed the busine.ss of mak- 
ing records, and he knew a hit. He 
spent the time and took the trouble 
with artists." 

Gary Farrow, director of commu- 
nications for Sony Music U.K., also 
worked for Croker when Farrow 
was in promotions at Rocket in the 
1970s. 

"He was one of the most charm- 
ing, inoffen.sive, likable people you 
could ever meet," says Farrow. "Peo- 
ple would like to work for him." 

Croker was al.so a label manager 
at EMI's Harvest Records during 
the •70s. 

Before coming back to the music 
industry two years ago, Croker co- 
founded a catering business, Mm-ing 
Venue. 

Croker is survived by his wife, 
Laura, and three children, Jessica, 
Daisy, and Tessa. 



newsline... 



ARTISTS, POLITICIANS, AND INDUSTRY VETERANS paid ti-ibute to Sir George 
Martin at an Oct. 23 charity dinner in London. Martin was presented 
with the 1998 Music IndusU-y Tru.sts Award for outstanding achievement 
The occa.sion dre\v more than 1,000 guests and raised more than 150,000 
pounds ($250,000) for the BRIT Trust, making the total 
raised by the seven .such annual events some 1.2 million 
pounds (S2 million). Key beneficiaries are the BRIT School 
and the Nordoff-Robbins Music Therapy Centre. Martin 
was also presented with an award from the British Phono- 
graphic Industrj' for 3;^ million sales worldwide of "Candle 
In 'The Wind 1997," which Martin will donate — along with 
his original score for the song — to the trust to be auctioned 
by Sotheby's. Prime Minister Tony Blair deli\"ered a taped 
mes,sage calling him "decent, honest, and a person of com- 
plete Integrity." Others paying tribute included Sir Paul 
McCartney, George Harrison, Sir Elton John, Ringo 
Starr, Celine Dion, the Bee Gees, and Brian Wilson. ixj.minic hkide 
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FRANKFURT-BASED IMMEDIATE ENTERTAINMENT GROUP has appointed 
dance veteran Jiirgen Korduletsch to its board as part of a deal to revive 
his Radikal dance imprint Korduletsch is to be president of the New York- 
based Immediate-Radikal U.S. Inc., wholly owned by 
Immediate, with Immediate chairman Michael Berresheim 
as its chairman.'CEO. The company has licensed N-Trance 
from the Manchester, England-based All Around the World. 
The first release on Immediate-Radikal will be the group's 
single featuring Rod Stewart, "Da Ya Think I'm Sexy," 

which reached No. 5 on the "official" U.K. singles chart in 

October 1997 and Ls on the soundtrack to Paramount Pic- kohdoletsch 
tures' "Saturday Night At The Roxbury," which i-ecently 
opened in the U.S. Radikal became defunct after its former distributor, 
Critique, went bankrupt at the end of last year Immediate-Radikal is 
said to be close to reaching a distribution deal with a mtyor-affiliated spe- 
cialist company in the U.S. .>iakk solo.mo.ns 

MICHAEL MANOS, GM of EMI Records Australia and marketing manag- 
er of EMI/Virgin, has left the company. He began with Virgin as a pro- 
motion staffer 15 years ago. No reasons were given for his departure. 
Tony Harlow, who took over as managing director this year from British 
operations, will handle marketing and A&R responsibilities for the time 
being. CHRISTIE ELIEZER 

WARNER MUSIC HONG KONG has named Mark Lankester managing direc- 
tor, effective Sunday (1). He replaces Frankie Lee, who left earlier this 
.vear Lankester reports to Lachie Rutherford, senior VP of Warner Music 
Southeast Asia, where Lankester was strategic marketing director 

THE U.K.'S RADIO AUTHORITY (RA) has recruited Feargal Sharkey, former 
front man of late '70s/early '80s punk band the Undertones, to the five- 
person committee that awards the territory's radio licenses, effective 
Dec. 1 . According to the RA, Sharkey — a one-time A& R manager at Pofy- 
dor, as well as a musician — was appointed because "it is vital that the RA 
includes members who understand and appreciate the music indiustry." 

MIKE MciiEEVER 

MTV EUROPE is negotiating a new agreement with caMe t^jerator Deutsche 
Telekom to expand the cm-erage of its MTV Central service to 87% of 
homes in Germany. The broadcaster proposes to transmit its Ontral feed 
via the Astra satellite to Germany. Austria, and Switzerland, to reach a 
total of 28.9 million homes, including 11 million in Germany. According 
to a statement, the mo\'e will be accompanied by increased investment in 
programming, production, facilities, and marketing for the service. 

GERMAN CONCERTS GROUP Deutsche Entertainment (DE) has signed \etr 
eran promoter Ossy Hoppe to a "long-term deal," accoreling to the com- 
pany. Hopiie, who was previously deputy managing director of Frank- 
furt-based promoter Marek Lieberberg Concerts, becomes VT of tours 
at coco Toui-s, a subsidiary of DE. Hoppe has organized more than 20 
world tours diuing his career, including those by Sting, Bon Jovi, the Scor- 
pions, and the Bee Gees. He announced his intention to depart from 
Marek Lieberberg earlier this year, to be succeeded by longtime staffer 
Annelu Keggenhoff (BillboardAitteftn, June 26). [>o.viink'fkide 

THE FUNERAL OF BRITISH BASSIST Lloyd Emmanuel ".Jay " Edwards took 
place Oct. 24 in London. Edwards, who died suddenly of a heart attack 
Oct 8 at the age of 39, was bass player for veteran dance act Odyssey on 
its European engagements and worked with many U.K. R&B artists, 
including vocalists Paul Johnson and Angle Brown. He is survival by a 14- 
.vear-old daughter. »URK SOLOMONS 
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mtsi Midem. 

Your premiere International 
Music Market. 
More business. 
More style. 

More value for money. 



Five days of deal-making, 
top-level conferences and 
chart-busting showcases. 
More talent, more key 
decision-makers. 

More music. 
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Want more? 

We've got it! Last Midem, 
9519 participants, 
3900 companies, 
90 countries, 
195 bands & Djs and 
860 artists joined forces 
to network, create buzz. 

Do business. 



Midem! Just go for it! 

ergy, opportunity. And a great deal beside 
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Universal Targets Kids 

'Hits' Features Non-Children's Top 40 Fare 




BY CHARLES FERRO 

COPENHAGEN— Understanding 
that younger kids want to be 
grown-up has netted Universal 
Denmark a No. 1 compilation 
aimed directly at younger music 
fans. Instead of "Mary Had A Lit- 
tle Lamb" or other nursery 
favorites, the label has chosen hits 
that youngsters 
may have heard 
their older sib- 
lings playing. 

"Hits Fbr Kids" 
features big sell- 
ers by Spice Girls, 
Backstreet Boys, 
Aqua, Whigfield, 
Babylon Zoo, and 
PALUDAN 15 other acts. 

"We took a look 
at the compilation market," says 
Universal managing director Jens- 
Otto Paludan. "It's very generic; 
[other releases) look alike and 
basically sound alike. You've got a 
love song or a dance collection, and 
they're flat. At the same time, 
compilation sales are falling 
because there's nothing new, no 
value added, just major hits. We 
tried to develop a product by iden- 
tifying new target groups based 
upon market/demographics." 

Universal's Norwegian and 
Swedish offices signed on and 
made changes to the artwork and 
advertising in their respective 
countries, but the track listings 
are almost identical. Paludan says, 
"If you look at the past couple of 
years in Denmark, something 
started with (Me & My's) "Dub-I- 



Dub." The simple 'doo-be-doo' hook 
line appealed to kids; it's the same 
with [Aqua's] 'Barbie Girl.' Little 
kids can sing along in their own 
brand of pidgin English. We looked 
at the market and the Smurf hits, 
and [strategic marketing manager 
Birch Mortensen] said, 'Why not 
do the real hits?,' so we decided 
upon classics that would fit the for- 




Marketing has singled out two 
consumer groups. "We aimed 
directly at young children, but we 
believe the tempo of the record is 
right for a party record for adults. 
We think it's worked; we've hit two 
target groups." 

The set has been certified gold 
(2.5,000 units), hit No. 1 on the 
Danish compilation chart, and has 
sold more than 30,000 units, 
according to the label. TV spots 
show children in "real kids" situ- 
ations, acting like Spice Girls or 
Backstreet Boys wannabes, while 
print ads feature childish phonet- 
ic spellings of lyrics, as a non-Eng- 
lish-speaking kid would pronounce 
them. 

"We don't think we have to 
groom future consumers, but 
when we do a compilation we get 
synergy for other, existing prod- 
ucts," Paludan adds. 



IMBRUGLIA SEES SALES SPIKE 

(Continued fnmi page 52) 



turing the group's videos on CD- 
ROM (two were nominated for 
best Australian video), this week 
took a leap from No. 40 to No. 7. 

Also in the first chart since the 
awards, two singles by the Living 
End (which is on Modular/EMI 
here and Reprise in the U.S.) 
made advances: "Save The Day" 
climbed four spots to No. 40, 
while the earlier independent 
release "Second Solution"/"Pris- 
oner Of Society" (Mushroom Dis- 
tribution Service [MDS]) moved 
up eight spots to No. 31 after a 
41-week stay. Savage Garden's 
self titled debut (Roadshow/ 
Warner) climbed four spots to 
No. 19 (after 73 weeks) after the 
act received trophies for out- 
standing achievement and high- 
est-selling album. 

'SUMO' SET 

After the Superjesus' "Sumo" 
won for best rock release (on 
Warner Bros, in the U.S.), Warn- 
er Music Australia issued "Sumo 
11" as a two-CD set with a bonus 
disc of seven live tracks and six 
live-in-concert videos. Jebediah's 
frantic performance helped the 



"Slight Odway" album (Murmur/ 
Sony) re-enter at No. 3'7. 

The Whitlams, who won best 
group and song of the year for 
"No Aphrodisiac," made the most 
lasting TV viewing. Their genu- 
flecting before being handed a 
trophy by former Prime Minister 
Gough Whitlam (whom they 
named themselves after, and who 
received a standing ovation from 
the audience) and an awesome 
rendition of the Skyhooks classic 
"Women In Uniform" helped 
their "Eternal Nightcap" album 
(Phantom/MDS) re-enter the 
chart at No. 26. During the same 
week, the band announced it had 
finalized a deal with Warner. 

GOOD COVERAGE 

The winners received front- 
page coverage in newspapers and 
generally led evening TV news. 
ARIA executive officer Em- 
manuel Candi's comment that this 
year's ARIA Awards were almost 
scrapped due to changes in the 
Copyright Act in July, which 
allowed cheap parallel imports 
from Southeast Asia, also 
received media attention. 



Canada 



Surge Of Music Bool(s Prompts New Puslies 



BY LARRY UBLANC 

TORONTO— A bounty of recently 
released domestic music-related 
books and the increased marketing 
of music by two of Canada's leading 
book retailers are providing oppor- 
tunities for multimedia promotion of 
related book and music titles. 

Among the autobiographies of 
Canadian performers released this 
fall are "Raffi: The Life Of A Chil- 
dren's Troubadour" by children's per- 
former Rafll (Haneland Press), "Get- 
ting Out Of Here Alive" by .singer/ 
songwriter Murray McLauchlan 
(Viking), "In My Own Key: My Life 
And Love In Music" by classical gui- 
tarist Liona Boyd (Stoddart), "On A 
Cold Road" by Rheostatic guitarist 
Dave Bidini (McClelland & Stewart), 
and "On A Personal Note" by singer 
Rita MacNeil with Anne Simpson 
(Key Pbrter). 

Also available are "Celtic Tides" by 
Martin MelhuLsh, "Wired fbr Sound: 
A Guitar Odyssey" by Melhuish and 
Mark Hall, "The Real Patsy Cline" by 
Doug Hall, "Straight Shooter" (a bio 
of the Mamas & the I^pas) by Doug 
Hall, "Up Where We Belong: Buffy 
Saintc-Marie" by Miles Morrisseau, 
and "Up Your Kilt: Ashley MacLsaae 
& Gay Men's Music" by Michael Daw- 
ber; all were released by Kingston, 
Ontario-based publisher Quarry 
Music Books. Also new is "The Beat- 
les: An Oral History" by David 
Pritchard and Alan Lysaght (Stod- 
dart Books). 

"I've never seen anything like the 
number of domestic books coming out 
right now," says Stewart Duncan, 
director of music for the three-store 
Indigo Books Music & Cafe chain 
here. Other than the single-store 
Tower Records in Toronto and the 
Virgin Megastore in Vancouver, top- 
name Canadian music retailers steer 
clear of stocking books. 

A sign of a growing market accep- 
tance for music and book linkups is 
the release of "Celtic Tides." The 
album and home video were released 
Sept. 29 by New York-based Putu- 
mayo World Music in North America, 
distributed in Canada by Koch Inter- 
national. A companion book of the 
same name — ^written by former Bill- 
board Canadian editor Melhuish and 
featuring the same Putumayo cover 
art as the album and video — was 
released Oct 2 in North America by 
Quarry Music Books (see story, this 
page). 

The album features performances 
by such top contemporary Oltic per- 
formers as Ireland's the Chieftains, 
Clannad, Altan, and Mary Black; 
Scotland's Dougie MacLean and 
CapercailUe; and (Canada's the Rankin 
Family Natalie MacMaster, and Mary 
Jane Lamond. 

"Celtic Tides," Putumayo's first 
foray into home video, was produced 
by Hallway Entertainment of Nash- 
ville and initially aired Sept 23 in 
Canada on CBC-TV It will run in the 
U.S. on Bravo in early 1999. The video 
has interviews with the artists fea- 
tured on the album, as well as with 
other Canadians like Maclsaac and 
Loreena McKennitt 



The "Oltic Tides" book, masic, and 
home video releases were featured in 
all of the 46 .superstores of the book 
chain Chapters, marking the first 
time music has been carried in those 
bookstores. In addition, the package 
was featured in all nine of the chain's 
Hear Music (n Chapters music 
departments as part of its monthly 
"Great Writers" series. Significantly, 
this marked the first time music has 
been sold throughout the chain. 

Chapters' par- 
ent company — 
Chapters Inc., 
formed in 1995 by 
Coles Books and 
Smith Books — 
owns the chain, as 
well as 226 book- 
HAZAN stores in Canada 
that operate under 
the chain names of Coles, Smith 
Books, and the Book Company. None 
sell music. 

"I had been screaming at our 
[Canadian] distributors for years to 
get us into Chapters," says David 
Hazan, senior marketing VP of Putu- 
mayo World Mu.sic U.S. "We've been 
quite successful in Canada without 
having an equivalent to our top U.S. 
accounts: Borders and Barnes & 
Noble. When Indigo came last year, I 




thought it'd be a great new account for 
us and would raise the issue of there 
being many grown-ups who love 
music who don't go to record stores as 
much as they should." 

Chapters had initially intended to 
stay clear of selling music throughout 
its chain. However, the 1997 arrival in 
the market of Indigo Books Music & 
Cafe, featuring an impressive selec- 
tion of books and music in its stores, 
and a subsequent partnership with 
the San Francisco-based retailer 
Hear Music encouraged the retailer 
to change its thinking. 

Hear Music (ti Chapters depart- 
ments were introduced in June in two 
new Ontario stores in Kingston and 
London. Chapters will expand the 
concept to all of its stores within the 
year, including five new Chapters 
stores opening by the year's end 

Indigo Books Music & Cafe will 
open four stores this year in Canada 
and 10 in 1999. The new stores this 
year are a 38,000-square-foot flagship 
at the Manulife Center in downtown 
Toronto, opening Thursday (5); a 
25,000-square-foot outlet in Calgary, 
Alberta, opening Nov. 13; a 25,000- 
square-foot outlet in Richmond Hill, 
Ontario, opening Nov. 20; and a 
35,000-square-foot superstore in Mon- 
treal, opening Dec. 4. 



mrM far Husio Books Still Small 



TORONTO— Despite the abundance 
of recently released domestic titles, 
the music-related book field in Cana- 
da remains a small niche market. 

"We still need more books on Ona- 
dian music, certainly more about the 
music business in Canada," says Mau- 
reen Jack, marketing director of Nor- 
ris-Whitney Communications, which 
sells music books online and at 
numerous music industry trade con- 
ferences in Canada. "Quarry has 
become the main supplier of biogra- 
phy and band-oriented books here." 

Since issuing Doug Featherling's 
"Some Day Soon: Profiles Of Canadi- 
an Singer-Songwriters" eight years 
ago, Kingston, Ontario-based Quarry 
Music Books has issued 21 music- 
related books. These have included 
bkigraphies of Sarah McLachlan, Ala- 
nis Morissette, Celine Dion, Anne 
Murray, and Oash Test Dummies. 

"We found a niche we could walk 
right into," says Bob Hilderley, pub- 
lisher and editor of Quarry Music 
Books, which also distributes Omin- 
bus Books in Canada. "However, 
10,000 units is a big book in Canada. 
Doing another 15,000 or 20,000 units 
in the U.S. is very good for us." Quar- 
ry Music Books is distributed in the 
U.S. by Chicago-based Inbook. 

"There's more research-oriented 
historical perspectives coming out 
now," s^ Winnipeg, Manitoba, author 
John Einarson, who in recent years 
has penned critically acclaimed Quar- 
ry bugraphies on Buffalo Springfield, 
Neil Young, the Guess Who, and Step- 
penwolf. "I don't put much stock on 
quickie [biography] books, but recent- 
ly there have been some very inter- 




esting books, like Nick .lennings' 
'Before The GoH Rush' and Dave Bidi- 
ni's *0n A C^ld Road.' " Neither book 
is available outside of Canada 

Bidini chronicles the life of liis band 
the Rheostatics on Canada's open 
highways and supplies gripping road 
stories from members of Canadian 
bands like the Guess Who, April 
Wine, Max Webster, Triumph, Crow- 
bar, Trooper, Tbronto, and Downchild. 

"Not a lot of guys are chasing 
these people around with tape re- 
corders," says Bidi- 
ni. "There's books 
about the big 
export acts but not 
anything docu- 
menting the '70s 
acts I grew up on, 
the high school and 
HILDERLEY baT-cireuit bands." 

Jennings' superb 
"Before The Gold Rush" (Penguin 
Books) was released last year; it 
detailed Toronto's Yorkville Village 
music scene in the 1960s. He's prepar- 
ing a three-part CD series based on 
his book, focusing on folk, R&B, and 
rock/pop genres; the series is due in 
1999. 

"I initially wanted a joint book and 
CD project, but that didn't come to 
be," says Jennings. "The release of 
the paperback wrsion [in September] 
created a demand for these CDs. The 
first release will be out in early 1999 
from a mi^or [indie] Canadian label. 
Penguin is committed to going after 
joint book and CD displays in places 
like Chapters and Indigo and what- 
ever record retailers are interested." 

LARRY LeBLANC 
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Congratulations And 
Best Wishes To 
All Our Friends At 

Baker & Taylor 

In Celebration 
of 25 Years In The 
Music And Video Industry. 
From All Of Your Friends At 
Sony Music Distribution. 



Sony Music Distribution 
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We Congratulate 

BAKER & TAYLOR ENTERTAINMENT 

on their 25th Anniversary 




www.universalstudios.com 
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The Distributor's Sound Decisions 
Led To Unlintited Success 



BY DON WALLER 

BAKER & TAYLOR ENTERTAINMENT began its cor- 
porate life in 1973 as a Chicago-based record one-stop 
called Sound Unlimited. Five years later, the firm's expan- 
sion into the brave new world of videocassette distribution 
prompted a name change to Sound Video Unlimited. 
Purchased by W.R. Grace in 1986 and owned by the 
Carlyle Group since 1993, the company has evolved into 
a national entertainment-software distribution giant that's 
currently celebrating its 25th anniversary. Obviously, 
there've been some changes along the way. However, the 
company's core values — a familylike approach to doing 
business, a willingness to adapt to a changing marketplace 
and a continuing commitment to depth and breadth of 
catalog — remain the same. 

A-s Baker Sc Taylor Riueriainment VP ot" business developmeni Al Struiz, a 20-ycar veter- 
an of the firm, proudly notes, "Look at the percentage of people who are still here: Marc 
BI(H>m, who's now our director of purchasing, has been with the company from the begin- 
ning; Stan Meyers, our executive VP, has been here for 21 years; and Lou Gould, our direc- 
tor of music marketing, for 16 years. 

"There's a sense of camaraderie in the way we do business that gets passed on to others. 
There's a street Iccl that filters up. We're very conscious of the needs of our accounts and 
the consumers that visit them." 

Lou Gould, whose first contact with the company came when he operated a retail record 
store in Chicago, agrees. "Noel Gimbel — who founded the company — and I just hit it off." 

iMntmued m pagt Hi 



THE THING THAT impnsses 
me most is the quality of their 
staff — they''rv really ^ood peo- 
ple. They set their sights on being 
the one-slop to the independent 
urban community, which they 
did in a fast, businesslike and 
honest manner And. while 
they\'e branched out and are 
doinf> fill-in for major cus- 
tomers, they've always taken 
care of their core customers. 
HuUf AUBERTI 

Eucimvf VP OF MUSIC sju^ 
WEJl 



/T'S THE PEOPLE that make 

the company, and I've been 
dealing zvith a lot of the same 
people since they were Sound 
Unlimited — 5/ ere Ha rk in s . 
Stan Meyers, Lou Could and 
Mike Kroell. During the Baker 
€sP Taylor acquisition, a lot of 
the staff was maintained, 
which kept the relationships 
going. It was probably one of 
the smartest things Baker 
Taylor ever did. 

fUTB CUW 

Cnw's Itesr Enterpmscs 



A 30-YEAR relationship with 
Stan Meyers brought us to 
Baker &f Taylor. Our business 
has grown from 1,000 to over 
7,000 stores since bringing 
Stan, Richie Bakove and Steve 
Harkins aboard. Suppliers 
that can share your vision 
build enduring partnerships. 

Cut RUSCHBMIM 

cm, Tbp Hits 



Al Stnitz 
VP of business 
development 





Stan Meyers 
executive VP 



Marc Bloom 
director of 
purcliasing 




director of music 
marketing 
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Steve Harkins 
director of audio 
sales 




FROM THE Sound Unlimited 
days to Raker Sj? Taylor now, 
music has been of foremost 
importance to them. Their 
aggressive efforts to service 
independent music retailers 
have been a x'alued pari of our 
marketing and sales cam- 
paigns. IVe wish them our very 
best for the second 25 years. 
Pen Jones 

PREStOEia, BMG Distribution 

BAKER ^ TAYLOR have the 
most caring attitude toward 
independent retailers of any of 
the one-stops I've dealt ivith in 
30 years. I knew they'd make it 
big — because / trained them! 
And I helped them because I 
liked them. Thanks, Patrick. 
Stei-e and Richie. 

EioRsi Drnios 
George's Music 



»7r« 30 STORES throughout 
Indiana, we're one of the 
largest independent chains in 
the country that buy directly 
from a one-stop. Not many 
one-stops could handle our 
requirements, but Baker & 
Taylor has been our primary 
supplier for over seven years. 
We attribute a lot of our suc- 
cess to the fact that Baker & 
Taylor perform an important 
service that allows us to focus 
on selling records, rather than 
buying records. 

DJIVE CROCKfTT 

VP, KjiRiu Recobos 




The Soundtrack Pack 



Keeping Up 

withThe Times 

Always Conscious Of Its Regional 
Roots, B&T Continues To Branch 
Out, Weather Storms And Maintain 
Growth 

BY EILEEN FITZPATRICK 

A SLUMP IN MUSIC SALES and consolidation in the 
video marketplace left the distribution community facing 
more challenges than solutions in the past few years. But 
Baker & Taylor Entertainment has not only weathered the 
storm but has come out of it stronger and wiser. 

Morton Grove, 111. -based Baker & Taylor supports a staff 
of 510 employees who service 2,500 audio accounts, 
10,000 video storefronts, 5,000 libraries and, most recent- 
ly, 40 Internet accounts. The company also operates 1 1 
branch offices. 

"On the music side, we continue to grow the business by 
concentrating our efforts in order to expand accounts and 
service them more regionally," says director of audio sales 
Steve Harkins. "If you build strong relationships, you 
don't lose customers." 

Harkins recalls that, three or four years aco, the music industr)' had "a blaclc cloud" 
hanging over it. "The business look a loss-leader approach and didn't have the provisions 
to protect retailers, and a lot of people got hurt," he says. "It led to a lot of problems for 
the chains and indie retailers." 

To compensate. Baker & Taylor began its regional approach to seek out genre-specific 
accounts. One area the ct>mpany identified as being underserviced was black-music retail- 
ers. "It was almost like they were a secret," says Harkins, "and pricing and service were 
not afforded to them by other distributors." 

Continutd on fiate ^ 
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THE LATEST NEWS AND VIEWS FROM THE WORLD OF MUSIC RETAILING 



Future Success Will Require Value-Added Services 



BimtU'BMsmr fimilmt 
HfttmSermEsiiBiremBt 

CHICAGO, Illinois -At the begin- 
ning of this final decade of the Twen- 
tieth Century, most people never 
imagined bow integral the personal 
computer was about to become in 
their daily business and personal 
environment. 

With PCs and the Internet now sta- 
ples in many American homes, con- 
sumers are using retail websites to 
shop, including purchasing music. 
They're not only looking for identical 
items offered in retail store outlets, 
they're also searching for business 
websites offering hard-to-locate items, 
with the prospect of ordering them 
with confidence in efficiency, reliabil- 
ity and delivery- 
Many of today's successful chain and 
independent music retailers have 
already taken advantage of on-line 
shopping by constructing personal 
business websites as ancillary retail 
outlets. By adding a flair for creative 
visual merchandising plus a cohe- 
sively themed menu, retail websites 
can easily match or surpass the daily 
sales done by physical retail outlets. 

Numerous music retailers want to 
enter the world of Internet retail, but 
do not realize the importance of initi- 
ating a working relationship with a 
one-stop/distributor that already has 
hands-on experience in consumer- 
direct order fulfillment. 

Baker & Taylor Entertainment has 
established a Fulfillment Services 
department, designed to provide its 
retail customers with all of the prod- 
ucts and services necessary to suc- 
ceed in this exciting field. With the 
largest inventory of audio and video 
software, DVD and related acces- 
sories, plus product management, 
dedicated staffing and technical sup- 
port. Baker & Taylor Entertainment 
merits solid consideration as the per- 
fect business partner for any retailer 
seriously considering venturing into 
the new age in entertainment soft- 
ware delivery. 

If you're ready to take that important 
first step into the world of Internet 
selling, contact Baker & Taylor En- 
tertainment for further information. 



ffff/f w Sfstea Seeam Sfssial 
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With tens of thousands of music titles 
released each year, it is financially 
impossible for most music retail out- 
lets to stock every new release and 
catalog title. Consumers have come 
to expect disappointment when search- 
ing store bins for a favorite "oldie," or 
obscure new release with limited 
appeal or exposure. 

Customers usually just grin and bear 
it, not considering the possibiHty that 
the store they frequent has the abil- 
ity to obtain their request via special 
ordering, Retailers also share in the 
frustration of the lost sale, being 
unable to provide that customer with 
the primary piece of product they 
intended to purchase. 

Baker & Taylor Entertainment has 
the solution to this problem, offering 
its customers the free usage of Talk- 
Media, an exclusive, toll-free, touch- 
tone telephone product and order 
inquiry service, designed specifically 
with special ordering in mind. 



Talhflledia 
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The TEdkMedia system is simple to 
learn and fun to use. Customers dial 
a toll-free phone number, enter their 
personal password and follow the 
directions verbally provided by VIK- 
TOR, the automated guide voice of 
the system. Users can check stock 
availability, pricing and even the sta- 
tus of a previously placed order. 

YouH no longer lose special order 
business if you use 'ftdkMedia. While 
most retailers are unable to "close a 
sale" when their product source is 
closed. Baker & Taylor customers can 
confirm product availability and 
place the special orders 24 hours-a- 
day. every day, seven days-a-week, by 
picking up the phone. 

Baker & Taylor's complete line of 
products is available through T^lk- 
Media. Find out why thousands of 
retailers successfully use TalkMedia 
as their "pathway to more profit." 
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MORTON GROVE, Illinois-Baker 
& Taylor Entertainment recently 
achieved a significant milestone with 
the sale of their 3000th Special Order 
Station Kit, a merchandising unit 
which consists of a compact, acrylic 
counter display, one hundred, 2-part. 
carbonless order forms and a copy of 
the 150,000+ title MusicFinder" 
Catalog. 

The Special Order Station was cre- 
ated to satisfy retailer demand for a 
low-cost, point-of-purchase fixture, 
which should encourage consumers 
to browse through a displayed Music- 
Finder Catalog. 



SPECIAL ORDER STATION 

Consumers are encouraged to browse 
through the catalog and search for 
titles they've been seeking but are 
not generally stocked at most retail 
locations. 

From its debut in 1992, the "S.O.S." 
has received scores of accolades from 
retail customers who've claimed the 
unit to be a unanimous success, espe- 
cially when used in conjunction with 
Baker & Taylor Entertainment's ex- 
clusive TalkMedia product and order 
inquiry service. 

The Special Order Station is avail- 
able exclusively through Baker & 
Taylor Entertainment, a bargain for 
less than $22. 
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Ctinpllid trom a raticul tatnpl, o( 

MwMial Wall MillBli. ifUtltl* 
TITLE IWTIST 

Description 


1 


1 


25 


■* ★ No. 1 ★ ★ 

TAKIN' CARE OF BUSINESS AUDIO SALES STAFF 
Potsonali2ad. onftKm^one service with eacri ana every custorr^er 


2 


2 


25 


OCT TO BE THERE FULRLLMENT SERVICES 
ConaumeKltwl ORtarB delKrered promptly & accurately 


3 


3 


25 


1 CAN HEAR MUSIC 

20O y: :i - n t L- in cry genre imagir\able 


MUSIC PURCHASING 


4 


4 


25 


VIDEO KILLED THE RADIO STAR 

America's digest selectKm of prerocerdixl video 


VIDEO PURCHASING 


5 


5 


25 


TALK TALK 

Provides 24 icjrs-a-oay, 7 days-a-week capatliiity 


TALKMEDIA 


6 


6 


25 


THE WANT ADS 

Acjvc !■ r j 1 Li^; . to giow your buainefls 


MARKETING DEPT. 


7 


7 


25 


JUKEBOX HERO 

98%-' till in ail rini";j ir genres 


CD & CASSETTE SINGLES 


8 


8 


25 


LEAVIN' ON A JET PLANE 

From waretrouse floor 10 store door, the n«xt day 


OPERATIONS 


9 


9 


25 


1 SAW THE LIGHT 

The luture of ented-nrme^l. It's here rignt now 


DVD 


10 


10 


25 


BOOK OF LOVE/CALENDAR GIRL 

Ujsic Art. ifie Classics: All timeless treasures 


B&T BOOKS 


Top Retail Selers are available through Baker & Taylor Enienainment Programs, products arxj services 
descrDed are consklared rtoce&sary 'or lomorrow's succbssIuI entertainment soFTware retailer. 
Call 800/775-3300 for more irfomwtior or America's tastesl-grow)f>g one-stopVclisCribuIor. 



YOUR SINGLES CONNECTION 

MISGElUHEim 



DESPERATELY SEEKING SINGLES for your store? Veteran, aggressive 
one-stop, 25 years young, will satisfy any and all of your most passionate 
needs for CD and cassette singles. Very versatile, equipped to handle any 
and all orders for the latest hits, done with tender, loving care. 98%+ fill and 
your total satisfaction is guaranteed. Please call now, we're eagerly waiting! 

It 800/776-3300 
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Baker & Taylor Entertainment, cele- 
brating it's 25th Anniversary in the 
one-stop/distribution business, cele- 
brates this historic event by pledging 
to continue providing its customers 
with programs, products and services 
of the highest standard of quality. 

Baker & Taylor has established a 
reputation for unquestionable int^- 
rity considering it a key element of its 
overall business philosophy. Through- 
out the company, daily emphasis is 
made on providing its customers the 
highest service level in the entertain- 
ment software business. 



Throughout the industry. Baker & 
Taylor has maintained a respected 
reputation in these areas, recognized 
by both its peers and suppliers. 
Looking forward to the new Millen- 
nium, Baker & Taylor is poised to 
continue as America's premier dis- 
tributor of music, video, DVD and re- 
lated accessories, additionally able to 
provide books and calendars through 
its Charlotte, NC, Books Division. 

Retailers looking to establish a solid 
partner with a reliable, proven one- 
stop/distributor should contact Baker 
& Taylor immediately. 



The three most important words 

in our business vocabulary. 

BAKER & TAYLOR 

Information and Entertainment Services 
800/775-3300 audio@bt:ent.conn 




Quality. 
Integrity. 
Service. 
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Richie Bakove 
VP of audio sales 





Noel GImbel 
founder 



Rich Czuba 
execuUve VP 
and COO 




Mike Small 
director of 
fulfillment services 



/ THINK ONE of the secrets of 
their success is that they're i<ery 
active in the industry. They 
attend all the industry func- 
tions and conventions. They're 
very a^^essii'e in the market- 
place, and they have great peo- 
ple — Patrick Colvitt, Steve 
Harkius, Richie Bakove. And 
the best thing about them is 
they've always got the product. 
BjMinr Beju 

SlIAMTIUaQUE'S 



OF ALL THE ONE-STOPS 
Vve dealt with, Tve never seen 
a more consistent, straightfor- 
ward outfit than Baker iff 
Taylor. They'll tell you out front 
what they can do. and they do 
it. I've been one of their cus- 
tomers for over If} years. 

ROYCE FaMTaNE 



THEY GAVE ME my start; I 
went to work for Sound 
Unlimited in Skokie in 1976. I 
think one of the reasons 
they\^e been so successful is 
that they stayed true to their 
mission: to be a very good sub- 
distributor. And they've got 
wonderful people who like 
what they do and have been 
there a very long time. 

MiCMfl BUENE 

nnnxioM VP, Umiveiisju 
Musk mm Vidhi 
DcmiiBimMB [UMVO] 
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Future 

Discovering New Markets And 
Exploring New Formats, Baker 
& Taylor Won't Miss A Beat 

BY MOiRA Mccormick 

VISION. AN INDISPENSABLE component of any suc- 
cessful venture, but one that often proves elusive. There's 
been no shortage of it, however, at Baker & Taylor Enter- 
tainment, which is a primary reason why this forward- 
thinking one-stop is celebrating its 25th anniversary. 
Staying ahead of the curve has been the company's bench- 
mark since its inception. 

Take audio, the cornerstone of the one-stop's business 
when it first hung out a shingle as Sound Unlimited. By 
1991, when Richie Bakove (now Baker & Taylor's VP of 
audio sales) took over the audio operation, it had been 
overshadowed by the booming video business. "[Founder] 
Noel Gimbel became the first video distributor in 1978," 
says Bakove, "and his vision was right on the money." 
However, he says, "As video grew, commitment to audio 

shrunk." When Bakove came on board. 1 9, 000 square feet of the one-stop's 20.000- 
square-foot warehouse were devoted to video, "with one Httle room of audio product," he 
recalls. "We were doing less than $10 million in sales." Then, of course, the compact disc 
begim rejuvenating the record business in general. 

But what really made the difference in audio for Baker 8c Taylor was its courting of the 
inilependeni urban retailer, a heretofore-overlooked client. "We were known as a white 
rock 'n' roll one-stop," says Bakove. "but it seemed insane to be in Chicago and not have 
urban business." He and his sialfcame up with a live-year game plan to develop an urban 
clientele. "We established a reputation as a fair and honorable wholesaler with competitive 
prices," he says, "and we did it one by one, building brick-by-brick relationships with those 
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THE FIRST 25 YEARS 

Contmufd fhrn page .'lU 

says Gould. "His staff was young and hip 
and knew music. They were in conslant 
communication with retailers as to what was 
selling and getting requests, so they knew, 
say, that ilie DcK^rs would Iiit big. We were 
neophytes who needed as much guidance as 
we could get, and that's where I learned the 
value of relationships." 

Stan Meyers, meanwhile, was an 18-year 
veteran of London Records when Ginil>el 
approached him about coming aboard in 
1977. "We were riding around in his Rolls- 
Royce, and we slopped at a hot-dog stand," 
Meyers recalls. "He handed me a piece of 
paper and said, 'Put down how much money 
you want to make and what kind of car you 
want to drive.' 

".And it really was a family business. Noel's 
dad and brother also worked there. At 
Christmas time, everyone would go back in 
the warehouse and pull ordei"s." 

Marc Bloom seconds that emotion, saying, 
"I cadled up Noel asking (or a job in his 
record store, and his first quesdon was, *Do 
you have lon(^ hair?' I said yes, so he said to 
come down for an inteniew. I got the job. 
When he started the one-stop, I was one of 
the first employees — taking orders, doing 



IN THE WORLD of distnbu- 
tioriy they've done it all — audio 
and video — and they've done it 
well, with honesty, profession- 
alism and sensibility. They 
didn't look to be all things to 
all people, and they never lost 
sight of the ultimate motive: 
making money. Their long- 
term success is the ultimate 
proof that good things happen 
to good people. 



BODrr B CEO, PGD 



the returns, doing some of the carpentr>'. 
too. 

"'lliere was a tremendous esprit de 
corps. And even recently — like when we 
started doing audio for Blockbuster and 
we were reidly stretched for manpower — 
we all wound up back in tlie warehouse 
pulling orders. It was like being back in 
the retuni r(X>m — 
and nobody had to 
have their arm 
twisted." 

Bloom and Gould 
each recall that 
Noel Gimbel (who 
lefi the company 
in 1986 and cur- 
renUy heads Digi- 
tal Versatile Disc, 
a DVD firm) saw 
the potential in 

video very early on — "and there wasn't 
enough on tape to keep up with the 
demand," Gould adds. "We ended up 
duplicating public-domain tapes — like 
that BeaUes' concert in Washington, D.C., 
where they turn the amps and drums 
aroimd halfway through and play to the 
other side of the hall — in a closet with 16 
200-pound RCA machines and two to 
lour guys pressing 'record' and 'play' 



around the clock. We were also the first to carry aduit video. 
And, remember, tapes were expensive — about $110 to 
$120 — and there were no rentals, only outright purchases." 

"In those days," says Slrutz, "it was more like a business 
that wasn't there. I not only watched videos slowly take up 
more and more of our warehouse space, hul I also saw the 
changes in video packaging. It went from plain boxes, with 
only the originating company's name printed on them and 
a window so you read the titJe on the tape's label, to a pic- 
ture on the box and maybe one or two of the stars' names 
listed to what you see today." 

"We were the first one-stop to get into video — and we 
went national in 1979." Meyers reflects. "But there were two 
reastjns we were successful. One was that our audio experi- 
ence made us realize how important it was to successfiilly fill 
our orders. The other was our commitment to catalog, 
which comes from our audio experience as well. And, given 
the developments of the last nine months — requests for rev- 
enue sharing, manufacturei-s wanting more preorders and 
so forth — that commitment to catalog is even more impor- 
tant now." 

"We airr\' more lines of video than any distributor in the 
U.S.," (iould elaborates. "We .service libraries and the acad- 
emic market as well as our audio and video accounts with 
every genre imaginable and available. We've gotten more 
~~~ scientific over the years, as far 

' as the demographics of each 
store's audience and each 
particular product's c>'cle of 
popularity. And we have a 
987( fill rate daily." 

"There's some really savvy 
retailers out there who've 
weathered the price-cutting 
situation of the last few years, 
adds Bloom, "and we've 
learned a lot from them. For 
example, one of our urban 
accounts told us that customers were coming in and buying 
everything reviewed in Murder Dagg magazine, so now we're 
watching that, too." 

"Tliere's very little mar^ipn on hits." Strutz explains. 
"Volume drives that part of the business. But giving our 
accounts something that provides decent margins and satis- 
fies the needs of their customers — be it children's, reference, 
edutainment,' books or DVD — is what sets us apan and has 
kept us around lor 25 years." ■ 
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KEEPING UP 

Continued fmm pair GO 

Harkins says the distributor targeted 
the segment and was able to increase its 
black-music retail base from 100 accounts 
in 1997 to 150 this year. In addition, the 
company has two dedicated staff people 
to service this market. The black-music 
retail accounts have turned the distribu- 
tor on to new types of" music that other 
retailers probably won't carrv. "Black 
retailers are incredibly plugged in lo their 
customer base," says Harkins, "and we gel 
a lot of feedback from them that makes us 
better wholesalers." 

As an example, Harkins says that feed- 
back from Chicago retailers led them to 
begin carrying "stepper music," a type of 
R&B music from the '70s. The music 
proved so popular with retailers that 
Baker & Taylor teamed with the Chi- 
Sounds label to produce a compilation 
CD and instructional video called 
"Steppin' With ChiSounds." The distribu- 
tor shipped 2,500 units of the CD/video 
combo pack. 

"The feedback from the Chicago deal- 
ers put us in a position to deal with 
ChiSound," says Harkins, "and it's a 
niche product that we wouldn't have been 



BAKER £sf TAYLOR has been 
a great partner forAmazon.com 
since 1995, when we began sell- 
ing hooks on the Internet. UTien 
u*e started selling music this 
year, our relationship with 
Baker ££? Taylor grew. IVe're 
extremely pleased that they've 
been such an early and continu- 
ous supporter of Amazon.com's 
business, and we look forward 
to another 25 years. 

Mahy Enbstiom 

VP DF MfnCIUUMHSMG, 



in tune with without that 
retail feedback." 

Within the past year, the 
company has also opened a 
branch office in Miami to 
ser\ice the growing Latin 
market there. 

Another alternative mar- 
ket that Baker & Taylor 
has worked hard to service 
is pubic libraries. "Baker 8c 
Taylor is one of the few 
major distributors that has 
developed that market, 
because they buy a wide 
range of product," says 
Harkins. 

One of the programs 
Baker 8c Taylor has in 
place is Audio Parade, a 
year-old program that 
automatically ships a 
select number of audio 
releases each month to 
libraries that sign up. It 
also has other subscrip- 
don programs that take the guess- 
work out of selecting tides for its 200 to 
300 library accounts. The programs 
include a wide varietv of video titles, as 
well. 



Baker 8c Taylor has recognized that some video accounts 
may also be a good place to sell audio product. While 
many are not combo stores, like Musicland or Trans World 
Entertainment, some video-specialty stores have taken a 
chance on audio product, thanks to Baker 8c Taylor's 
efforts. 

"Video is a different business, and audio requires a lot of 
maintenance," says Harkins, "but one area that's strong 
for video stores is soundtracks." 

In order to make carrying audio easier for video stores. 
Baker 8c laylor put together the Soundtrack Pack earlier 
this year. The pack consists of soundtracks from current or 
forthcoming video product, so retailers can take advantage 
of the film's release in theaters and again on video. Some 
recent soundtracks included in the pack were "Titanic," 
"Return To Titanic," "City Of Angels" 
and "Hope Floats." For the holi- 
day season. Baker 8c Taylor will 
highlight a new CD of songs 
inspired by the upcoming Dream- 
Works animated feature "Prince 
Of Egypt." 

While Baker 8c Taylor is fo- 
cused on servicing the retailer, it 
also concentrates on servicing in- 
dividual customers at those retail 
locadons. One way it deals direcUy 
with consumers is through Baker 
8c Taylor's Special Order Station, a 
counter-top display placed in local 
retailers. Special-order forms are 
affixed to the display for customers 
to fill out and give to the retailer, 
who then places the orders through 
FalkMedia, the 24-hour, seven-day- 
a-week touch-tone interface of 
ilaker & Taylor's ordering system of 
more than 150,000 music titles. 

The distributor also does several 
i4>-op adverUsing programs, includ- 
ing one with the Illinois Entertainer, a 
liee weekly distributed in Indian- 
apolis. Each week, the back cover of 
the publication is devoted to new music releases and high- 
lights special premium offers or in-store activities at one of 
the 25 to 30 retailers that have joined together for the ad. 

(Continued on pagf 68 
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KEEPING UP 
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"Advertising is a big priority, and we've made a major 
commitincni lo provide thai servirc," says Harkins. "We 
can make it cosi-efiectivc by getting miilliple stores in cer- 
tain regions on ifie ad." 

LOOKING OUTSIDE THE VIDEO BOX 

On the video side, years o( consolidation and an increase 
in direcl delivery has lefi ilie distribiiiion (oinniiinity 
st rambUng lor market share. But Baker JC: laylor Kn- 
tertainmenl president Bill PoHch says the company has not 
onlv found new \ ideo ac tounis l}ui has looke<l outside the 
traditional channels to grow the business. 

" The two main areas \ve'\e been expanding are oiu 
institutional sales group and direct-to-consumcr fuUill- 
ment, which started this year," says Polich. Video was 
added to the TalkMedia program ibis vear. 

.Similar to what his audio counterparts have done. Polich 
says the company has made a "coumiitment to <lcep cata- 
log" in order to service libraries and oilier institutional 




In Music. 



accounts. "Kven 11 no one else has a tide, they can at least 
call Baker & Taylor and we'll have it," he says. Polich sa\s 
the strategy — initiated this year — has enabled the compa- 
ny to add approximately 270 accounts. "In many cases, 
we're not the pnmar) supplier, but we're the <me for deep 
catalog." 
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FROM my first job in the tken- 
fiedglin^ video business, at 
Sound Unlimited, to Sound 
Video Unlimited to Baker is' 
Taylor — ei^erything I needed to 
know about my job at Playboy, 
I learned from my mentor, Stan 
Meyers. Congrats, Baker is" 
Taylor, and a lift of my ears to 
a great distributor. 
■jumT A. LiSKTz 

SEHHM VP & 6M, PUIVBOT 

HoMf Vnco 



WE COULDN'T HAl^E become 
the Internet \s premier seller of 
VHS video and Oil) ivithout 
Baker Taylor. They were 
instrumental in helping us 
offer over 100,000 videos 
direct to online consumers on 
the World Wide Web. Our cus- 
tomers love the selection and 
service, and for this we thank 
the helpful and forward- 
thinking folks at T! 
Dawio LfvmKY, 
EMECunvE VP, BkStm 
[vrarauHMENT Inc. 



MANY OF THE MDEO indus- 
try's finest executives once 
worked for Sound Video/Baker 
&f Taylor. I started with them 
in the early '80s. 

RjUPH W HUM 

SENIIM VP, COIUIMIJI THIStJIR 

Home Video 



Baker & Taylor has 
also initiated a num- 
ber of new-account 
programs, including 
Media Scope, a weekly 
mailer lo retailers 
that I'ocuses on new 
releases. In addition, 
the company periodi- 
cally holds a " lown 
Hall" meeting in dil- 
ferent regions ol the 
country to identify 
and resolve specific 
problems. "A lot of 
issues are a result of 
distance. ' says Polich. 
"and this allows us to 
recogni/e that the 
retailers' concern is 
our concern." 

In addition. Polich 
had each branch man- 
ager write uj) a busi- 
ness plan lor his or 
her area. "We found 
tliat we had 1009f cov- 
erage around the 
country, but that we 
were weak in certain 
areas." says Polich. 
"It's not just a shotgun 
approacii to increas- 
ing business." 

'! he ( ompany is also 
an agent for Rentrak's 
revenue-sharing pro- 
gram and has devel- 
oped its own, called 
Title Track, a monitor- 
itig system it licenses 
from SuperComni. 
"We act much more 
like a counselor to the 
retailer, I>ecause they 
want you to be the 
experts," says Polich. 
"You just have to know 
more." 



DVD DIVIDENDS 

Atiother product 
that keeps Polich's 
video group on its toes 
is DVD. "This product 
fits our business model 
because it's sell-through 
and is heavily into catalog sales," he says. 

Polich says the company constantly encourages dealers 
to bring In l)\'I> and that its account base is steadily build- 
ing. "Anyone not behind OVD is shortsighted." he says. 
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"We're going to see a real explosion after Christmas, 
because i)\'D is a real gift choice." 

The company is developing subscription programs for 
retailers, but Polich admits they're constandy playing 
"catch-up" to fulfill back-orders. 

He adds that many dealers want to carry the pnxluct, but 
fhiancial concerns often prevent bringing in new product. 
"In order to bring in DVD, a dealer has to cut back on VHS 
or commit new monies," he says, "and who's prepared to 
do that? There has to be more of a critical mass." 

In addition to bringing in DVD Polich says other prod- 
ucts are also suitable for retailers and that Baker & Taylor 
is in a uni(|ue position to open up new areas. 

"Baker & Taylor is unique because it has music, video, 
books and spoken-word," says Polich, "We need to bring 
those items to video stores, because it plays to our 
strength. It's no longer sufTicient to be just a video store." 

TOP OF THE ONLINE 

In many cases, it's also no longer sufficient to be a brick- 
and-mortar operation, with the advent of Internet 

Canhnued im paf/i 70 



68 



A BILLBOARD ADVERTISING SUPPLEMENT 



BIOaOARO NOVEMSEn 7, 1986 



Congratulations 

Baker & Taylor 

On Your 25tli Anniversary. 







Frnni your frinids at Twentieth Century Fnx llnnie linlertainnieiit. 
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commerce, becoming a fulfillment center for online- 
commerce Web sites has become a top priority. 

Tliis year, director of fiilfillineni Mike Small says the 
company has approximately 70 Internet customers, a 
number he expects will increase seven-fold by next year. 
Among its clients are Amazon.com, CDNow, Big Star 
Entertainment and Reel.com. 

These companies have turned to Baker & Taylor because 
of its wide selection ofproduct. "It's hard for a store to house 
a lot of produa, but we have our own inventor)' — plus we 
use multiple vendors to Ret jusl aljout anything." Small s;iys. 

With the increased business, Baker & Taylor has had to 
increase its investment in computer programs and added 
inventor)'. "We've had to make a substantial fmancial 
investment in system modifications," says Small. "It's just 
needed because of the nature of the business." 

One major improvement has been switching from 
phone orders to computer orders for faster processing. 
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.■\nother area of improvement is reducing the number of 
warehouses it ships orders from to avoid split shipments. 

"It's fascinating when you look back over the p;ist 20 
years," says Ilarkins. "When I started, ii was eight-tracks, 
then cassettes developefl, and then vinyl was king. I saw video 
and CDs evolve, and it happened so fast it was stunning." ■ 
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EMD and our family of labels salute 
Baker and Taylor 
on their 25 th Anniversary 
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retailers." 

And it paid off. "We've shown a tremendous growth pat- 
tern since 1991." siiys Bakove, who notes that Baker 8c 
Taylor now supplies some 2,500 active audio-specialty 
accounts, "going from $6 million in sales that year to over 
$83 million last year." Baker Sc Taylor has continued to 
seek out and develop new markets; it's Bakove's job to 
visualize where they can plant their flag next. 

LOADING THE LIBRARIES 

One of those areas is Hbran' sales. "Through our library- 
services division. Baker & Taylor has been the No. 1 dis- 
tributor of books to public libraries," Bakove says. "We 
have an additional 50% growth projected for next year in 
selling audio and video to libraries." 

Another burgeoning frontier is video stores. "We devel- 
oped a movie-soundtrack prepack for video stores in 
March," notes Bakove. "We're supplying 250 stores now, 
with another 250 tai^eted for the next six months." Baker 
8c Taylor does all tide selection, which is replenished week- 
ly, and provides 48-piece counter displays. "It gives retail- 
ers the opportunity to cross-promote the soundtrack with 
the video." points out Bakove. "We'll bring in a soundtrack 



''We've created a whole new market of pas- 
sive record buyers — the people who don't fre* 
quent audio stores but will buy the CD when 
they're in the video store." 

— Richre BaJcove, vp or mjuo %m£» 



title when the movie opens in theaters and do a second hit 
when the video comes out. We've created a whole new 
market of passive record buyers — the people who don't 
frequent audio stores but will buy the CD when they're in 
the video store." Now. Bakove is working on getting audio 
kiosks into movie-theater lobbies, which he says are natur- 
al venues for soundtracks. "It's been a hard sell, though," 
he says. "Some of them don't want to carry anything over 
$10." 

Yet another passive record buyer Baker 8c Taylor is tar- 
geting is the busy parent, who doesn't go to record retail- 
ers but is constantly shopping at grocery stores and drug- 
stores — which the wholesaler keeps supplied with CD and 
cassette singles displayed at checkout counters. "We start- 
ed three years ago and now st(x:k 8,000 of these locations 
in 28 markets in the U.S.," says Bakove, who notes that 
participating retailers include Walgreen's, Fxkard Drugs 
and Revco. "Now a housewife can go to the store for tooth- 
paste and Band-Aids and pick up a CeUne Dion single as 
well. We fulfill them through a client of ours. Top Hits in 
(ilenview, 111. We ship product to him; he packages and 
sends it out. W'c do title tracking, keep track of radio air- 
play, provide BDS reports." 

Bakove also sees a potendal gold mine in nadonal day- 
care chains carrying kiosks of children's audio. "What an 
impulse buy for parents and kids," he says. "Those should 
also be a natural for video stores, with the potential to 
cross-promote with children's titles." And he's got plenty 
more ideas cooking for opening up new audiences of 
record buyers, insisting, "Even after 17 years here. I come 
into work with so much enthusiasm for what I do— it's a 

joy" 

DOING IT ALL 

Equally enthused about his work 
is president Bill Polich. who 
salutes Baker 8c Taylor's 
"unique aspect" of being 
"the only distributor, to my 
knowledge, that handles 
music, video, spoken-word 
and books." As has long been 
the case with Baker 8c Taylor 



Equ 



regarding promising new tech- 
nologies, the wholesaler was "the first to commit to DVD, 
and we're behind it fully. It's the first consumer-electronics 
product projected to get to 30% market share in under 10 
years. By year's end, in fact, it will be in 1 million homes, 
which is phenomenal." 

True, acknowledges Baker 8c Taylor Entertainment's 
executive VP and COO, Rich Czuba. Il doesn't begin lo 
compare to the 80 million to 85 million VCRs currently in 
the marketplace, "but proportionately," he says, "when you 
look at the amount of discs in consumers' hands, it's about 
20 to 25 for every DVD player* which bodes well for the 

Continued on fiage 72 
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format. We have a DVD program for video rolailcrs, getting 
them slartefl with an inventon- ot titles that make sense." 

Pohch estimates that 10'^ of Baker Sc Taylor's tradition- 
al vidc()-retail accounts liave gotten into OVD. many tak- 
ing advantage of the one-stop's subscription program. 
"They can subscribe by genre or by day-and-daie — a g(MKl 
deal ol the business comes from DVDs released the same 
day and date as the corresponding vitleo titles," he s;iys. In 
general, accortUng lo Polich, "The video business shortK 
will need to compete with digital cable and DSS, and vou 
don't want the consumer to shilt away Irom the vitlcct- 
siore experience. \o\\ don't want them to wail for a movie 
on DSS because the picture quality's belter, rather than 
come in and rent it." 

Baker Sc Taylor is meeting that challenge, he says, with 
ii.s most tinie-lionored assets: broad and deep DVD cata- 
log. "We have to remember that consinners use a new piu - 
chase disproportionately," Polich stresses. "They'll be 
waidiirig moit- movies, because they have this new toy l<> 
drive usage. We want to satisfy that demand." 

"The video-rental business has to keep promoting itself 
as the entertainment value it is," says Czuba. "tven though 
consumers are presented with a lot more leisure-time 
options than ever before, their entertainment expendi- 
tures will be increasing over the next several years." .\nd 
video stores can comimie to command a sizeable chunk of 
that expenditure, .says Polich, by "broadening their offer- 
ings. W^ith product lines related to big-event videos. 



there's all sorts of potential." Characteristically. Baker Sc 
Taylor is right on top. if not ahead, of the trend. 

Tliere are the aforementioned audio soundtracks, for 
instance, already in place in many retail kuations. Polich 
sees video stores as ideal vendors of tie-in books as well — 
as, indeed, some of ihem have become on a case-by-case 
basis. "We did a package of ^^^^^^^^^^^^^^^^^ 
Howard Stern's books, when 
his movie 'Private Parts' came 
out on video." Polich says. 
"When the new 'Star Wars' 
prequel comes out. we can 
make available the sound- 
tracks and the books. Any 
time, in fact, a book-based 
theatrical release premieres, 
we can oiler the paperback 
book. In the future, when 
bt)oks can be downloaded 

into P(ls, that could be ^^^^^^^^^^^^^^^^h 

rental product." 

.\riothei burgtroning area c)f growth for Bakei & faylor is 
Internet Inlfillment. "We've been servicing Net retailers the 
last three or ff>ur years," says Oaiba. who notes that the 
one-stop currently supplies six to eight prominent Internet 
merchants. "We've seen growth with a lot of them; in the 
last 18 months, more and more consimiers have come to 
believe the Net's a legitimate place to buy product." 

"We're working toward all types ol product — video, 
audio, books — being shipped in one box," says Mike Small, 
director of fulfillment sen'ices for Baker &: 'laylor. "For 



''We're behind [DVD] fully. It*s the first 
consumer-electronics product projected to 
get to 30% marlcet share In under 10 years. 
By year's end, In fact, It will be In 1 million 
homes, which Is phenomenal." 

— Bill Polich, PMsiDOfT 



example. 'Titanic' is released on video, and the consumer 
can buy the movie, the soundtrack, the souvenir book — all 
from one vendor, supplied by us. It saves time as well as 
shipping costs." 

Small sees the Internet audio business becoming "more 
promotion-driven, because W'eb retailers don't have to 
mvest in so much inventory. You could do a promotion on 
every single Frank Sinatra album, for instance. Or when a 
movie comes out with a compilation soundtrack, you could 
promote the soundtrack along with all the albums the 
songs originally appeared on. It's starting to happen now, 
and you'll Ix' seeing a lot more of it. We are investing sig- 
nificant efforts into the system, which will allow the retail- 
er to link better with Baker & Faylor, improving both the 
retailer's and consimier's online-shopping experience." 

Information-wise, "we're looking to extend the already 
vast amount of data we have on laudio and videtj) products 
to help meet the increasingly demanding needs of the Net 
retailer." says Czuba. "The big challenge in this industi^ is, 
with all the product that's available, to present it in an oi-ga- 
nized form to the consimier." Baker & Faylor is working on 
its own I8-montb-old Flectronic Business Information 
^^^^^^^^^^^^^^^^ Services (F.BIS) to help pro- 
vide Net shoppers with even 
more useful information than 
they can already gel — infor- 
maticm tailored specifically to 
their individual uistes. 

"We want to put informa- 
ii<m out there that can help 
consumers Ix'cause it speaks 
to their interests." Czuba 
says, "not just provide discog- 
raphies. box art, sound clips 
and song lists, hut suggest 
^^^^^^^^^^^^^^^^H other titles the particular 
consumer might like. We're 
working toward programs that recogni/e individual pref- 
erences; a shopper could enter. *I like this particular item — 
present me with other things I might like.' Some of this 
technology is already out there and being used." 

Throughout the continuing innovations of future busi- 
ness, whatever those might be, Ouha says, "Baker 8c 
'Faylor will remain strongly committed to the independent, 
brick-and-mortar retailers. We will continue to put our 
resources there to help them grow their businesses, 
because we believe there's a strong future there." ■ 
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Online Consultancies Spring Up To Assist Labels, Net Firms 



BY DOUG REECE 

WS ANGELES— With all the Stiinn 
mid Dmiig created in the tt"ake of the 
new media/music revolution, it's no 
wonder that a cadre of digital merce- 
naries — or diplomats, as they might 
prefer to call themseh'es — has sprung 
up to help guide record lahels and 
technologj' companies through each 
other's unique, and sometimes hostile, 
cultures. 

"We see oui-selves as the interface 
between the music and technology in- 
dustries," sal's Josh Warner, founder 
of Culver City-based Blink Media. 
"We help the technology companies 
offer their products to the music in- 
dustry and the music consumer more 
effectively, and, conversely, we help 
the music companies use new tech- 
nologies to market their artists more 
effectively." 

In addition to Blink. OneHouse, 
Electric Artists, Consulting Adults, 
and M80 Interactive Marketing hare 
all emerged in recent years or 
months, offering a virtual menu of 
ererjlhing from specialized, street- 
team-style Internet promotions to 
full-blown online marketing cam- 
paigns. 

Moreover, it is the expertise and 
insight of individuals at these organi- 
zations that clients hope to use to im- 
pro\"e their chances in the digital fu- 
ture. 

A good example of that is Los 
Angeles-based OneHouse (www.one- 
house.com), which works with the 
Recording Indu-stry As.sn. of Ameri- 
ca, Geffen Kecoi-ds, BMG, Mici-osoft, 
and a number of miyor-label artists in 
rap, rock, and other genres. 

Founded by the former head of 
multimedia at Geffen, .Jim Griffm, and 
financed by Cherry Lane Music, One- 
House is becoming a premier new- 
media consultant. 

Although OneHouse assists clients 
with such digital-era concerns as 
instituting watermarking systems 
and archmng and managing digital 
media, the company's general duties 




include guiding clients through the 
technology maze. 

"We absorb the uncertainties of our 
clients in the area of technology," says 
Griffin. "We listen very carefully to 
their concerns, and we research, 
experiment, and assist in implemen- 
tation, if that's what 
we're asked for 

"Every single 
day, entertainment 
executives are wx)n- 
dering how they 
can use the power 
of new media to 
KRASNER attract attention to 
their product and 
cut through the clutter," adds Griffin. 
"Whether it's out of fear or opportu- 
nity, they need information. They 
rightly wonder what the difference 
between [digital distribution compa- 
nies 1 a2b and I jquid Audio is, stream- 
ing vs. download, or what Microsoft 
thinks about what they are doing. 
How can we avoid piracy while at the 
same time launch promotions?" 

Likewise, Ted Cohen, founder of 
Los Angeles-ba-sed Con-sulting Adults, 
often finds himself steering clients 
away from potential disasters. 

"The worst part of a conversation 
with a potential client," says Cohen, 
"is when the.v say, 'I want to do such 
and such,' and I say, 'Oh, vou mean like 
JAMTV?' 

"What we try to do is take their 
ideas and tweak them another way to 
differentiate the collision course 
they're on with someone already in 
that space," continues Cohen. "Some 
of the coolest ideas out there are re- 
finements of things that were per- 
ceived as stupid ideas at first." 

Cohen, a music industry veteran 
and one of the primary forces behind 
the new technology/music industry 
conference Webnoize, has been in- 
volved in new media since 1982 and 
consulting since 1993. 

Over the past few years, he has 
seen the technology used to promote 
artists online improve significantly. 



Still, one of his main objectives is get- 
ting beyond the "gee-whiz factor" to 
help differentiate technology clients 
to the music industry and help label 
clients make decisions about what 
technologies to employ 
For these and other matters, such 
companies as 
DreamWorks, Liq- 
uid Audio, Univer- 
.sal New Media, and 
Red Bank, N.J.- 
based Music Mar- 
keting Services 
have enlisted Co- 
scHiLLER hen's help. 

"There is so 
much to keep track of with all the 
online technologies and all of the Web 
activities out there," says Marcus 




Peterzell, VP of marketing for Music 
Marketing Services. "We could have 
brought in a dedicated staff person, 
but there's a learning curve there, and 
that person w^uld really only be in the 
mix in our company. We felt we were 
better off getting someone like Ted, 
who's involved in 
the daily business 
mix and at every 
conference and 
knows the difference between tech- 
nolc^es that are real and what's just 
a lot of words on paper." 

Others, too, have foimd success by 
developing pn^-ams that make sense 
to both the technologv' and mu.sic .sec- 
tors. 

New York-based online marketing 
firm Electric Artists first paired with 



corporate clients like digital download 
specialist a2b Music. Acting as the 
middleman, the company developed 
music-based marketing and promo- 
tion programs vnth various labels and 
managers and created a network of 
online and offline partners. 

Inventive onUne promotions with 
Tori Amos and Depeche Mode (Bill- 
board, Sept. 12) have generated 
10,000 Internet pre-orders for each 
act's latest album. 

"What happened on the Web ini- 
tially was that the Internet companies 
were not running on the same track 
as the power base at the labels, which 
is sales, promotion, and distribution," 
says Marc Schiller, CEO of Electric 
Artists. "The Internet was always a 
(Continued on next page) 



Part]! Jmes Are The Kejf Ta Brew's f emeus 



BY FRANK DICOSTANZO 

NEW YORK— Take Drew's chal- 
lenge. Walk into a music store, tell 
the clerk you're having a parly, and 
ask if he can i-ecommend some masic. 
He may |x>int to a Drew's display. 

Drew is Drew Matilsky, founder/ 
president of Turn Up the Music, a 
privately owned label that sells its 
party themes directly to retail under 
the name Drew's Famous Party Mu- 
sic. 

The label has found its perfect 
niche, providing musical compila- 
tions for every occa.sion from birth- 
days to luaus. 

"What this company is all about," 
says Matilsky, "is having fun, selling 
fun, and making money for our cus- 
tomers." 

The idea to create party albums, 
he recounts, came from going to par- 
ties and noting which songs made 
people want to sing and dance. 

The initial result was a series of 
albums featuring 15 to 20 cover ver- 
sions of some of the most popular and 
instantly recognizable party music. 



For instance, "Drew's Famous 
Party Music," the label's first al- 
bum — ^which v\'as certified gold by the 
Recording Industi-y Assn. of Ameri- 
ca — includes versions of such .songs 
as "Y.M.C.A.," "Chicken Dance," 
"Electric Slide," and "Hokey Pokey" 

"I felt times like that would make 
a fun party compilation, and when I 
quickly discovered that these songs 



v^'ere not readily available in .stores, 
I began doing the necessary 
research to make my own records," 
says Matilsky. 

Based in Kenilworth, N..I., the 
company, which was started in May 
1994 (in Matilsky's modest two-bed- 
room apartment in Jei-sey City, N J.), 
quickly grew into a label with full in- 
house production, art, and market- 
ing departments and a di.stribution 
facility. The company employs near- 
ly 50 people and boasts a catalog of 
more than 50 albums. 



"On average, our releases sell 
about 50,000 units," says Jeff Boyd, 
VP of musiic sales. He adds that "ap- 
proximately 30% of our recordings 
are actually sold in music stores, 
with the balance distributed to mass 
merchants, party stores, supermar- 
kets, drugstores, specialty shops, 
clothing stores, and other retail 
venues." 

"Our distribution system is so 
unique," continues Boyd, "that in a 
mall with 200 stores, it's possible 
that our products could be found in 
10% of them. 

"We're able to get product into 
places where others have never even 
t hought of selling music." says Bo.vd, 
adding that the label is exploring the 
possibility of opening its distribution 
channels to other labels as well. 

And while the label sells directly 
to most of its accounts, Boyd adds, 
the music is also available through 
Handleman, Anderson Merchandis- 
ers, and .several other national whole- 
salers. 

(Continued on next page) 
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ONLINE CONSULTANCIES SPRING UP TO ASSIST LABELS, NET FIRMS 

(Continued from preceding page) 



separate kind of island." 

In its effort to eliminate that gap 
and spread into new territories, 
Electric Artists has varied its ser- 
vices. 

"A consultant will go to a label or 
new-media company and say, 'Here's 
what you should be doing,' but 
they're becoming part of the prob- 
lem rather than the solution by giv- 
ing the label more work," says Elec- 
tric Artists president Ken Krasner. 
"We've staffed up in order to be able 
to execute, maintain, and manage a 
specific online promotion." 

GROWING UP ONLINE 

One of the company's specialties 
is working with big-name artists to 
design and implement multitiered 
campaigns that include overseeing 
the derelopment of World Wide Web 
sites. These campaigns can last any- 
where from four to six months. 

As an extension of these services, 
Electric Artists will soon be compet- 
ing with Internet retailers like Artist 
Direct by launching artist-based mer- 



chandise and music stores for Count- 
ing Crows. Depeche Mode, and Gar- 
bage. 

Blink Media is developing its own 
properties, in addition to consulting 
with such companies as Liquid 
Audio, Motown, and Interscope. 
According to Warner, Blink is set- 
ting up a syndicated music critics 
chart and an Internet record label. 
The first signing is Sonic Mayhem, 
an act best known for the sound- 
track to the popular computer game 
"Quake." 

The longer-term goal, says Warn- 
er, is to become a "fully integrated, 
stand-alone online entertainment 
company with a strategic consulting 
division." 

Other companies, like Silver 
Lake-based M80, have carved out 
some well-defined niche services 
that labels have readily employed. 

M80, which specializes in tap- 
ping the Internet to create cyber- 
street teams, has done work for 
such companies as A&M Records, 
Warner Music Group, Nothing 



newsline... 



RENTRAK, the revenue-sharing video distributor, has announced that its 
fiscal second-quarter revenue and earnings will be below estimates 
because of fewer orders fh)m retailers for product Retail chains ha\e been 
ordering videocassettes directly from the studios under revenue sharing 
plans, as studios have devised promotions to increase retailers' depth of 
titles. Rentrak says that revenue for the quarter that ended Sept. 30 is 
down about 6% and that earnings will be "substantially" reduced. 

VIACOM says it has completed the sale of its Blockbuster Music chain of 
378 music stores to Wherehouse Entertainment for $1 15 million. The pro- 
ceeds will be used to pay down debt Viacom remains the owner of Block- 
buster Video, which it expects to spin off to shareholders or to the public 
in a stock offering next year. 



THE INTERNATIONAL RECORDING MEDIA ASSN. has intro- 
I duced a new logo design that it says reflects a changing 
marketplace in the industry. The trade organizatkm used 
to be known as the ITA, or International Tape Assn. 

MUSIC CLUB, the U.K-based marketer of reissue and compilation albums, 
has launched a World Wide Web site (www.musicclub.com) that includes 
links to online music merchants, the company's parent company, and U.S. 
distributor Koch. The label is releasing eight new titles tiav. 17, including 
"Los Van Van" and "Irakere", the first two titles of a planned series of 
Cuban music, "La CoUeccidn Cubana." 

OGUO ENTERTAINMENT GROUP, an Hermosa Beach, CaUf.-based label has 
been named one of the fastest-growing companies in the VS. by Inc. mag- 
azine in its Inc. 500 list The label's fiv^year growth rate of 819% gives it 
a ranking of 357 on the list 



Systems -with future. 

Visit our website at: 
www.LIFTonline.com 
email us at: 
usa@LIFTonline.com 
or call us at: 
1-800-543-8269 
for free color brochures. 



...the ultimate in 
Listening Systems. 

...the ultimate 
in Multimedia 
Merchandising. 

••the ultimate 
in Homesystems. 



Records, and Trauma. 

The operation is run by Dave 
Neupert, who began to appreciate 
the value of online grass-roots cam- 
paigns during his tenure as head of 
new media at Maverick Recording. 

It was there that Neupert began 
organizing fans to post news and 
information about Maverick artists 
on fan sites, bulletin boards, and 
chat rooms focused on the label's 
artists or similar-sounding acts. 
College and high school students 
spending eight hours a day online 
who also happened to be fans of 
Maverick artists were eager to 
help Neupert spread the word. 

In exchange for the fans' work, 
M80 dispenses concert tickets, 



merchandise, opportunities to meet 
band members, and other rewards. 

"The key is empowering fans to 
go out and sell this music," says 
Neupert. "They already do, but we 
say, 'Let's give them focus.' Instead 
of having some promotions guy out 
there hyping the hell out of it, we 
try to keep it as real as possible and 
still create a good word-of-mouth 
campaign." 

The general view is that while 
record labels will continue to 
keep tech-savvy staffers in- 
house, the industry — as it has 
been done in the past — will hire 
outside firms for certain projects 
in order to remain streamlined 
and efficient. 



"We're moving into a period 
where a lot of the hype is going to 
be replaced by creative market- 
ing and hard work," says Warner. 
"The time of, 'Yeah, let's put up a 
Web site, and everyone will come, 
and we'll sell them records' is 
over. 

"With thousands of new domain 
names going up daily, you have to 
market against that" he adds. "It's 
only going to get more difficult to 
differentiate yourself, which is 
why businesses in our position will 
grow." 

Indeed, nearly all consultants 
interviewed for this article have 
hired additional staff in the past 
month. 



PARTY TUNES ARE THE KEY TO DREW'S FAMOUS 

(Continued from preceding page) 



According to Matilsky, the compa- 
ny has had minimum sales gro«'th of 
SO%-G0% a year. Sales are now in the 
millions, the company says, declining 
to be more specific. It estimates that 
CDs account for 60% of sales, cas- 
settes nearly 38%, and video about 
2%. 

"Our goal," emphasizes Andy 
Quartin, VP of operations, "is to con- 
vince the consumer that Drew's Fa- 
mous Party Music is as synonymous 
to a party as paper cups, balloons, 
and streamers." 

Among the Drew's Famous leading 
sellers are "Smash Hits" (250,000 
units), "Extreme Party Music" 
(300,000 units), "Halloween House 
Party Music" (more than 500,000 
units), and "Drew's Famous Party 
Music" (950,000 units). (All figures 
were given by the company and can- 
not be verified by SoundScan because 
many of the sales are in outlets not 
measured by SoundScan.) 

Other Drew's Famous titles include 
"Tender Memories," "Christmas 
Party Music," "Those Were The 
Days," "Oldies But Goodies," and 
"Sports Jam." 

The company has also devetoped a 
budget line of cover party albums 
under the name DJ's Choice, wiiich it 
sells mostly through supermarkets. 

With more than a dozen titles in 
that line, Boyd s^, "the turnover has 
been fantastic, given the low price, 
colorful artwork, high-quality pack- 
aging, popular tunes, and the fact that 
people shop in supermarkets two to 
three times a week." 

DJ's Choice includes "Radio's 
Hottest Hits," "Country Dance 
Party," "Top 14 Countdown," "Can- 
dlelight Kisses," "Housekeeping 
Hits," and "Sports Explosion." 

The albums are generally mer- 
chandised in point-of-purchase dis- 
plays and atop checkout counters. 

But Quartin says, "essentially, our 
product exposure comes from people 
playing our music at parties and oth- 
ers hearing it" 

Quartin describes the company's 
market in one word; "Mom." "Obvi- 
ously, children have lots of parties, 
and who buys the music? Mom." 

Quartin says the four Halloween- 
themed albums are among the most 



popular sellers. " 'Halloween House 
Party Music' charted on Top Pop Cat- 
alog Albums last year," he notes. 

The label launched its first single, 
"Something Wicked (This Way 
C^mes)," available exclusively on its 
"Halloween House Party Music" 
album. "We've taken the single to the 
top 100 dance stations in the country," 
says Boyd. He adds that there really 
hasn't been a hit Halloween single 
since "Monster Mash" in 1973. 

The Drew's F^ous Party series 
has a list price of $12.98, providing 
retailers with a 45%-o5% markup. 

Admittedly, Boyd says, it wasn't 
easy, at first convincing retailers like 
HMy Tower, and Virgin to carry 
cover tunes. But he adds, they were 
impressed by "the packaging, along 
with the margins and the quick 
turnover." 

Upcoming releases include a mil- 



lennium-themed New Year's albtun 
titled "Drew's Famous Party Of The . 
Century" and a swing compilation. 
The label plans to release between 25 
and 30 albums a year. 

Drew's Famous can also be found 
on the Internet at www.drewsfamous. 
com, which features the label's cata- 
log, a fan club, contests, and ordering 
information. 

Meanwhile, the company remains 
focused on maintaining a strong retail 
support system. To that end, Matil- 
sky states, the label will guarantee 
participating retailers that carry 
their displays sales of $2,000 per 
square foot, with no penalties and full 
returns. He adds that the label is will- 
ing to purchase space at retail if nec- 
essary. 

"But that's the serious business 
side," he says. First and foremost 
"we're about having fun." 
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ERIC CLAPTON A' TIME PIECES ■ THE BEST OF ERIC CLAPTON 
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DEF LEPPARD A VAULT — GREATEST HITS 1980 1995 

HEROJBY 52871B ■ ii? 98 EQ'16 981 


109 


17 


16 


TOOLA AENIMA 
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DAVE MATTHEWS BAND A' CRASH 
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AEROSMITHA' BIG ONES 

G£FFEN.^i .' 16112 98 1.' 9Bi 
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JEWEL A* PIECES OF YOU 
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PINK FLOYD A^ THE WALL 
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METALLICA A .. .AND JUSTICE FOR ALL 

ElfKTRA. ! , . 


447 


27 


32 


TOM PETTY AND THE HEARTBREAKERS A' GREATEST HITS 

MCA 10813 .1. .r ; 7 
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AC/DCA - BACK IN BLACK 

ATLANTK 924 1 g-AG : 1 L 98 : 6 98 
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SARAH MCLACHLAN A< FUMBLING TOWARDS ECSTASY 
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KORNA KORN 

IMMORTAL 666?3'EWC (10 98 EQ'16 981 Bl 


89 


31 


40 


FLEETWOOD MACA' GREATEST HITS 
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VARIOUS ARTISTS A' ESPN PRESENTS: JOCK JAMS VOL. 1 
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KORNA LIFE IS PEACHY 

iMMOR-Al 67554.EPIC 110 98 EaT6 96) 
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AEROSMITHA* AEROSMITH S GREATEST HITS 

20LJV'91Ar.7J67,Tg(B,Eaii,9g, 


297 


3S 


33 


MADONNAA* THE IMMACULATE COLLECTION 

>i= . 4i ■ V.A^i.rp BROS (13 981898 
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ALAN JACKSON A* THE GREATEST HITS COLLECTION 

ARISIA r,ASH-jnLE l-.-Ol (109&';6,98. 
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LEANN RIMESA' BLUE 

CLRE 77B21 . .-i . 1 98) 
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VAN MORRISON A' THE BEST OF VAN MORRISON 
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JOURNEY A' JOURNEY S GREATEST HITS 
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EAGLESA' HELL FREEZES OVER 

GEFFEN.'472b(12 9817.98) 
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AODCA' LIVE 

ATLANTIC 932ISAG 1109816.98) 
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QUEEN A GREATEST HITS 

^OL.vc-LUJJ 161265 tlO.« E(i'17.9B) 
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ELTON JOHN A ■ GREATEST HITS 

ROCKET 1 1 = . .-.'.M ' 98 F(l' ; 1 981 
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VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORITES VOLUME 1 
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METALLICAA MASTER OF PUPPETS 

1^. .13.1 1 1 .), )109a(!6981 
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ELTON JOHN A LOVE SONGS 
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SADEA' BESTOFSADE 

EPIC r.f.(.86' )|09B EQ'17 98) 
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SELENA A' DREAMING OF YOU 

EMI LATIf. 34123 '^.6 9)3) 
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FRANK SINATRA • SINATRA REPRISE - THE VERY GOOD YEARS 

!■: . ) ■.. .( BROS. 13 '38 1,^ UK 
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JANIS JOPLIN A GREATEST HITS 

11-9 98 





Marsala Is Latest Casualty In Navarre 
Streamlining; AFIM Readies For Awards 



Navarre notes: More than 
one insider has noted some irony 
in the fact that the exit of 
Navarre Corp. COO Guy Marsala 
(Retail Track, Billboard, Oct. 31) 
was revealed in a press release 
headlined "Navarre Corp. 
Announces Streamlined Organi- 
zational Structure." 

Marsala was widely viewed as 
the executive who presided over 
the two major restructurings that 
rocked the New Hope, Minn.- 
based distributor during 1997 
(Billboard. July 12, Sept. 20, 
1997). This time, it was Marsala 
himself who found himself 
"restructured" out the door. 

Though Marsala's departure 
from the company after two years 
on the job was termed a "resig- 
nation," sources indicate that his 
contract had run out, and the 
company chose not to extend the 
relationship. The company's divi- 
sion heads now report directly to 
Navarre president/CEO Eric 
Paulson. 

Many observers see the elimi- 
nation of the COO position as a 
sensible one, since Navarre now 
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by Ch ris Moms 

boasts four strong division chiefs; 
music distribution VP/GM Jim 
Chiado, who joined the company 
in March (Declarations of Inde- 
pendents, Billboard, March 28); 
computer products VP/GM Ian 
Warfield, who came on board in 
January; marketing VP/GM Terri 
Bonoff, the former head of the 
computer products divi.sion; and 
alternative retail marketing VP/ 
GM Tom Lenaghan, a former 
Handleman Co. exec who joined 
the company in June 1997. 

Though, as noted last issue, Na- 
varre posted an operating loss of 
$1.3 million for the quarter that 
ended Sept. 30, the company had 
reason to be encouraged by the 
performance of its music division. 
In an Oct. 21 conference call with 



analysts, brokers, and investors, 
Paulson noted that net music 
sales increased 12.2% in the quar- 
ter just ended and climbed near- 
ly 20% during the first six months 
of the current fiscal year. 

In spite of this good news for 
the music division at large, one 
dark cloud passed over the hori- 
zon in October, as Cleveland re- 
gional salesperson Sue Manns 
exited Navarre. Manns — who col- 
lected the firm's salesperson of 
the year award in 1997 — declined 
the company's request to relocate 
to Detroit and left the company 
Oct. 16, according to sources 
within the firm. 

Start your engines: un- 
believable as it may seem, the 
nominating process for the 1999 
Assn. for Independent Music 
(AFIM) Indie Awards, which 
honor excellence among indepen- 
dently released albums, has 
already begun. 

AFIM director of special pro- 
jects Mary Neumann dropped 
Declarations of Independents a 
(Continued on jxigc 79) 



Kid Rhino To Issue 'Teletubbles' Album 

Disc Follows Well-Re ceived Video Versions Of U.K. Kiddie Show 
E 



Catalog albums a'e 2 ydr i>id MifS that have fallen below No. 100 on Jbe Billboard 2O0 or reissues ot 
oldef albums. Total Chart Weeks column reflects combined weehs title has appeared on The Billboard 
200 ar>d Top Pop Catalog Albums. 9 Recording Industry Assn Ot America (RIAA) certilicalion lor sales 
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for Bfi.1G and WEA. labels are suggested lists. Tape prtces marked EQ. and all other CD prices, are equiva- 
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c 1998. BidOoardi BPl Communications, and SoundScan. Inc. 



:H-0H, LET'S GO: Kid Rhino 
will unleash "Teletubbies: The 
Album," the first audio release 
spun off PBS' massively popular 
"Teletubbies.'' on Nov, 17. 

The album consists of 14 songs 
and remixes from the TV show, 
including "Teletubbies Say 'Eh- 
Oh!,' " which was a No. 1 single in 
Britain. "Teletubbies; The Al- 
bum" carries a suggested retail 
price of $16.98 for CD— which 
will feature a lenticular lens 
cover that makes the four Tele- 
tubbies appear to he dancing — 
and $10.98 for cassette. 

"Teletubbies" began in the U.K. 
in the early '90s, created and pro- 
duced by .4nnc Wood and .An- 
drew Davenport of Ragdoll Pro- 
ductions (U.K.) Ltd. The 
program, which is distributed 
here by New York-based itsy bit- 
sy Entertainment Co. (a sub- 
sidiary of Handleman Co., via 
North Coast Entertainment), 
debuted in April on PBS. 

Described as the first TV show 
whose target audience is children 
younger than preschool age, 
"Teletubbies" features four 
brightly colored "technological 
babies" with TV screens for 
stomachs and antennae on their 
heads — named Tinky Wink.v. 
Dips.v. Laa-Laa. and Po — whose 
purpose is to acquaint their tiny 
viewers with the world of tech- 
nology. 

"The show was created to nur- 



by Moira McCormick 

turc young children's thinking 
and listening skills, arouse 
curiosity, and expand imagina- 
tions, while promoting warmth 
and kindness to others," says a 
Kid Rhino spokeswoman. 

Controversial for its use of 
baby talk, "Teletubbies" has 
nonetheless thoroughly captured 
its intended audience. Both "Tele- 
tubbies" home videos, "Dance 
With The Teletubbies" and "Here 
Come The Teletubbies," are in the 
top 10 of Top Kid Video chart 
after seven weeks of release. 

The songs on "Teletubbies; The 
Album" wore written by Daven- 
port (who penned the lyrics) and 
Andrew .McCrorie-Shand, who 
composed and plays the music. 
They include .such titles as "Pud- 
dle Dance," "Dirty Knees," 
"Dip.sy's Fancy Hat." "Running 
Away Dance," and "Tree." 

Twist barbie; a just-re- 
leasod album i)urporterily per- 
formed by Barbie {.ves, the doll) 
and her "friends" Christie and 
Teresa is receiving a potentially 
giant promotional boost via a toy 



tie-in. "Beyond Pink," which is 
also the name of Barbie's "band," 
hit stores Oct. 13 from Sony Won- 
der, the children's and family divi- 
sion of Sony Music, and Epic Rec- 
ords. 

Mattel is simultaneously 
launching Beyond Pink Barbie, 
Christie, and Teresa dolls, com- 
plete with pretend musical 
instruments — and a cassette sin- 
gle of album track "Think Pink." 
Included with each doll package 
is a $2 mail-in rebate on purcha.se 
of the "Be.vond Pink" CD or cas- 
sette. 

Wendy Moss, senior VP of 
marketing for Sony Wonder, says 
the Spice Girls-esque dance/pop 
album's target audience is girls 
ages 5-15. "While everything 
about this CI) is skewed toward 
the pretecn audience — the sub- 
ject matter aims to be empower- 
ing and then spends a bit of time 
on the subject of boys and love — 
the younger girls will be drawn to 
it because they want to emulate 
the older girls." 

Sony Wonder is working with 
Epic and independent promoter 
Bruce Shoen to promote a radio 
single, "Boys Will Be Boys." Moss 
sa.vs it is being worked al rhyth- 
mic top 40 and pop outlets. 
Among the first stations to air 
"Bo.vs Will Be Boys" arc KLSX 
Los Angeles and WWST Knox- 
ville, Tenn., along with the Radio 
(Coiitinifcd on jxufe 80) 
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I ALK ABOUT A TUMULTU- 
OUS week. The industry was stood 
on its head on Monday morning, 
Oct. 26, when Trans World Enter- 
tainment Corp. announced it was 
absorbing Camelot Music (see 
story, page 1). Even yours truly 
was caught by surprise on this one. 

I was out sick, but I knew some- 
thing was up immediately that 
Monday after I checked my phone 
mail at about 11 a.m. and was 
greeted by the 
fact that I had 
17 messages 
awaiting me. It 
would grow to 
almost 40 by 

midafternoon, 

and as I lis- 
tened to them, 

they were all on the same topic, 
and almost all took the same tone. 

Almost lost in the shuffle ini- 
tially was the announcement that 
the Wherehouse Entertainment 
acquisition of Blockbuster Music 
was closing. But as the two deals 
came together in people's minds, 
most label sales and distribution 
people came to the realization that 
their world would become e.\ceed- 
ingly more difficult, because the 
resulting organizations would have 
more buying clout. And because 
there would be fewer places to 
turn to in trying to break develop- 
ing acts. 

Even before these final two 
acquisitions took place, sales and 
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distribution executives were com- 
plaining to me that some of the 
accounts that have grown larger 
over the last IH months were 
already throwing their weight 
around. 

Also, the label people universal- 
ly were sorry to see the disap- 
pearance of Camelot Music, which 
has always been among the indus- 
try's top three cooperative ac- 
counts, into Trans World, which 
the industry 
sales and dis- 
tribution com- 
munity de- 
scribes as its 
most demand- 

ing account. 

But, risking 
the wrath of 
labels and distributors, I would 
point out that all of them hastened 
this day. Back in 1994, when the 
price war first started taking its 
toll on retailers, music specialty 
merchants at the National Assn. of 
Recording Merchandisers' 
(NARM) annual convention 
begged the six majors to strength- 
en and' enforce their minimum 
advertising price policies. 

The merchants illustrated their 
case with predictions of what 
would happen if the majors and 
independents continued to under- 
write the price war for loss-leader 
merchants. Their pleas fell on deaf 
ears, as record labels and distrib- 
(Coiifinued on page SO) 
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DECLARATIONS OF INDEPENDENTS 

(Continued from page ??/ 

line to lay out the awards proce- 
dure. Independently distributed 
albums (including direct-to-retail 
and Internet releases) issued 
during the 1998 calendar year are 
eligible for a '99 Indie. As it was 
this year, the competition is open 
to labels that are not members of 
AFIM; there is, however, a .$25 
entry fee per title for non-AFIM 
companies. Entry forms are 
available from Neumann, who 
may be reached at .518-861-7037; 
her fax number is .518-861-70.38, 
and you can E-mail her at maryC'^ 
afim.org. 

Neumann is also headhunting 
judges for the '99 competition. If 
you're like us and you enjoy hav- 
ing too doggone many records to 
listen to, contact her for details. 



[UICK HITS; M.C. Records in 
Huntington Station. N.Y.. has 
signed legendary folk performer 
Odetta. The label says it will 
issue a new album, the singer's 
27th, early ne.xt year . . . "You 
Am I's #4 Record," the latest 
album by the Australian band, 
saw release Oct. 27 on Ra Rec- 
ords, via Wasabi Music Group. 
The album, some of you may 
recall, was originally on the 
Warner Bros. Records schedule, 
but the group was unceremoni- 
ously dropped by the label on the 
eve of the set's release. Ra, an 
Aussie label owned by BMG, 
opted to issue "#4 Record" inde- 
pendently in the U.S.; future You 
Am I albums mav go through 
RCA. 

Flag waving: We don't know 
too many folks who picked up a 



nickname from Elvis Presley, so 
we are understandably a bit 
impressed by rockabilly ace 
Rudy "Tutti" Grayzell. 

As Grayzell — who will have his 
very first album, "Let's Get 
Wild," released by Portland, 
Ore. -based Sideburn Records on 
Tuesday (3) — tells it, he was 
playing a gig with Presley in 
Tulsa, Okla., back in 1956 when 
the King laid his handle on him. 

At the time, Presley had 
worked Little Richard's hit 
"Tutti Frutti" into his show. "He 
said, 'Rudy Tutti, you should have 
recorded that,' " Grayzell recalls. 

At that time, Grayzell was him- 
self blazing a trail on the rock- 
'n'roll circuit. He recorded for, 
among other labels. Sun, Starday, 
and Capitol. One of his tunes, 
"Ducktail," was covered by fellow 
rockabilly Joe Clay, who brought 
the song back to life when he 
enjoyed a career renaissance in 
the early '80s in England. 

While Grayzell's records are 
much prized by rockabilly freaks, 
he may be as well-known for the 
youthful musicians he shared 
stages with in the old days as he 
is in his own right. 

As a young musician in the '.50s 
in San Antonio, he worked with a 
talented 11 -year-old named Doug 
Sahm. "That little son of a gun 
had talent," Grayzell says of the 
future Sir Doug. "He could pick 
up anything and play it . . . I'd 
jerk him out of school, say I was 
his chaperone." 

In 1960, when he was first hit- 
ting the lounge circuit that sus- 
tained him for years, he played 
the Fremont Hotel in Las Vegas, 
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where his opening act was 13- 
yeai'-old Wayne Newton. 

But don't -sell Grayzell himself 
short; With more than 40 years of 
performing under his belt, he 
says in his live-wire style, "I'm a 



hell of an entertainer onstage — 
high energy!" 

That energy — on display in 
Portland lounges and clubs since 
Grayzell moved there in 1960 — 
impressed Terry Currier and 
Jim Bradt, who made Grayzell 
the first act signed to Burnside 
Records' new subsidiary Side- 
burn. The label paired the singer 
with our personal heroes, the 
Springfield, Mo., band and for- 
mer Flag Wavers the Skeletons. 
The group's bassist, Lou Whit- 
ney, produced. 

On "Let's Get Wild." Grayzell 
and the band rip through 
remakes of his '50s classics, 
including "Ducktail," his stun- 
ning cover of "Hearts Of Stone," 



"FBI Story," and the title track. 
Grayzell says, "I was never truly 
satisfied [with the old records]. I 
think my voice is better now than 
it ever was." 

Particularly striking is a pair 
of cuts sung partially or totally in 
Spanish— "If You Want To See 
Me Cry" and the ballad "Jalisco," 
which Grayzell performs solo. 
"Lou said, 'My dad had a favorite 
song, "Jalisco." ' I didn't even 
know he was recording it." 

Grayzell will show off his sky- 
rocketing rockabilly style at a 
Dec. 4 gig at the Tractor in Seat- 
tle (backed by the Picketts) and 
at a CD release party Dec. .5 at 
the Aladdin in Portland. In Feb- 
ruary, he'll be touring Europe. 
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RETAIL TRACK 

(Continued from ixige 78) 

utors chose short-term gains from 
the tonnage moved by the loss- 
leader merchants. 

And now you are reaping the 
long-term consequences of those 
actions. 

Now, I know you're outraged and 
thinking, "Wait a minute. What 
about all the problems music mer- 
chants inflicted on themselves by 
overbuilding and taking on too 
much debt in the first half of the 
decade?" 

Too true. But correcting those 
mistakes could have been a much 
more orderly, less painful process, 



DISTRIBUTORS. Action Music Sales 
Inc. in Cltwland names John Awar- 
ski VP/GM and Mike Wieland head 
buyer. They were, respectively, GM 
and music manager at Borders Books 
& Music in Westlake, Ohio. 

Provident Music Distribution in 
Brentwood, Tenn., names Shirley 
Bazata field sales rep for Southern 
Texas and Louisiana and Rich Serpa 
field Siiles rep for Southern Califor- 
nia. They were, respectiwly, axsi.^tant 
manager at For Hearen's Sake Chris- 
tian Bookstore and Southwest account 
rep at WEA Christian Distribution. 

HOME VIDEO. Brian Moreno is named 
executive VP of worldwide home video 
at Playboy Entertainment Group in 
Beverly Hills, Calif. He was VP of 
worldwide marketing, family enter- 
tainment, at Warner Home Video. 

Janet Cummings is named region- 
al .sale* manager at Columbia Tristar 



spread over a much longer time- 
span. The label-supported price 
war accelerated the time the 
industry took to consolidate and 
intensified the pain. 

Also, I would remind you of the 
meetings that many of you sat in 
on with Blockbuster back in the 
days when Steve Berrard was run- 
ning the show there, and at the 
NARM Convention, where 
WHSmith's John Hancock accom- 
panied the Wall's management, 
which reported to him. Both exec- 
utives berated record label offi- 
cials about the price war and their 
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CUMMINGS 



Home Video in Culver City, Calif She 
was distributor sales manager for 
Columbia Tristar at M^r Video Con- 
cepts. 

REUTED FIELDS. Universal Electron- 
ics Inc. in CjTiress, Calif., names Jerry 
L. Bardin VP of engineering and 
operations. He was senior systems 
engineer at Science Applications 
International Corp. 

Kuniyoshi Matsui is named pres- 
ident of TDK Electronics Corp. in 
Pbrt Washington, N.Y. He was direc- 
tor of planning. 



shrinking margins, and when they 
were ignored, both companies sub- 
sequently gave up on the music 
business. I need not remind any- 
body that both of those chains 
were involved in the Oct. 26 trans- 
actions. 

Too often the record industry 
chooses short-term rewards over 
long-term pain when making deci- 
sions. And now you are left with 
the reality that the three large 
music specialty accounts and the 
mass merchants and consumer 
electronics retailers will have a 
combined market share of approx- 
imately 70%, which will make it 
more costly to spread records into 
the marketplace and more difficult 
to harvest developing acts. 

Having said that, I would point 
out that as a result of the changing 
landscape, record retailers, 
whether they be specialty stores or 
mass merchants, will soon be fac- 
ing a dilemma similar to the one 
that the labels faced back in 1994. 

No doubt the temptation is great 
for merchants to use their clout to 
try to extract more in cooperative 
advertising funds from labels. Also, 
it likely would be easier and less 
expensiTO to ignore label complaints 
that most chains' micro-marketing 
capabilities are substandard. 



CHILD'S PLAY 

(Continued frotn page 77) 
Disney network. 

KiDBITS: Dinorock is back 
with another terrific dinosaur- 
themed musical, on the Rounder 
Kids label. "Dreamosaurus," pro- 
duced by kids' artist superstars 
Cathy Fink and Marcy Marxer, 
features a wide range of musical 
styles from tango to doo-wop to 
country to rock, all in service of 
witty, engaging, paleontological- 
ly accurate lyrics. The Dinorock 
team — Micheic Valeri, Mike 
Stein, and Ingrid Crepeau — have 
outdone themselves once again. 
Check out their touring show 
when it hits your town . . . Master 
storyteller Jim Weiss' latest 
release also has to do with 
dreams. In fact, it's called "Sweet 
Dreams" (Greathall Productions 
of Charlottesville, Va.) and con- 
sists of story visualizations, with 
music, that help kids fall asleep. 

Chaz "The Unity Guy," a kids' 
performer whose specialty is pro- 
moting multiculturalism and 
encouraging racial unity, has 
released a new album. Called 
"Everybody's Gotta Love Some- 
body," it's distributed by Rounder. 
The CD includes multimedia soft- 
ware that takes viewers on a vir- 
tual tour of Chaz's musical back- 
ground, as well as his World Wide 
Web site, unity world.cora. Includ- 
ed with the CD is a black-and- 
white picture booklet. "The Book 
Of Unity" 

Assislame in preparing this col- 
umn was provided by Kim Cox. 



But to do so likely will hasten 
the day that digital distribution of 
music to the consumer will become 
a reality. When that day comes, it 
won't eliminate music retail. Peo- 
ple will shop in record stores for as 
long as people shop in stores in 
general. But it will affect retail, at 
the very least displacing sales, 
which will cause further disrup- 
tion and pain at the account level. 

We all know that future event is 
dependent on many factors, includ- 
ing the further development of 
technology, copyright protection, 
and consumers' demand for that 
kind of delivery. But it is also 
dependent on records labels' will- 



Billbcxsd. 



ingness to participate in digital 
distribution, and if large accounts 
become too ornery to deal with, it 
will push labels in that direction 
that much faster. 

Of course, it's inevitable that 
labels someday will go in that 
direction: They are already trying 
to figure out ways to sell music 
directly to the consumer, whether 
it's through online retailing or 
through 800 numbers or catalogs. 
But how fast all that happens, and 
whether they pursue a transition 
that is orderly and less painful to 
merchants, could be dictated by 
how large accounts respond to 
record labels' needs today. 
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Fulfilling The Promise Of Online Retail 

BehintI The Blinking Facade Of Web Retail Are The Fulfillment Houses That Hold The Inventory, 
Process The Sale And Ship The Product 



BY CATHERINE APPLEFELD OLSON 

No matter how magical its mar- 
Iveting initiatives, an online music 
store is only as good as its ability 
to get product into customers' 
hands. Behind the simple point- 
and-click ordering of a CD over 
the Internet is a complex fulfill- 
ment structure aimed at satisfy- 
ing the critical factors of timeli- 
ness and breadth of product. 

The majority of online music 
merchants — 659f of them — use 
independent distributor Valley 
Media for much of their wares, 
with Baker & Taylor and several 



increasingly important. "The 
thing the Internet offers to retail- 
ers is they don't have to take on 
the inventory. That risk becomes 
one for the distributors, so it is 
easier for them to concentrate on 
promoting all three categories 
and positioning their product," he 
says. "The 'one-box' theory is 
very important and is something 
we are planning in the midterm to 
address." 

Valley Media, which began 
aggressively courting online 
retailers from the get-go, expect- 
ed strong volume for the deep- 




ALTERWITZ 
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others charting rapid growth in 
the online sector. The big e.\cep- 
tion is Amazon.com, which buys 
product from a few' wholesalers 
but handles fulfillment in-house. 
The company operates two ware- 
houses, in Seattle and Delaware, 
from which it fills all national and 
international orders. 

How'ever, music manager .len- 
nifer Cast says Amazon.com will 
likely expand its operations in 
Germany and the U.K. to handle 
sourcing of music product in 
selected international markets. 
She also does not rule out the pos- 
sibility of teaming with one or 
more distributors down the line. 

YOU'VE GOT MAIL 

"It is imperative that we meet 
or exceed our customers' delivery 
expectations, and we didn't want 
to rely on anyone el.se to do that," 
says Cast. The other important 
rea.son for keeping fulfillment in- 
house is that a large percentage 
of Amazon. com's customers pur- 
chase multiple product categories 
at one time, Cast says. "We have 
customers who order books and 
CDs, and they are not going to 
want to pay two shipment costs. 
With outside distribution, they 
would be paying more." 

Mike Small, director of fulfill- 
ment services at Baker & Taylor, 
says the ability to fulfill multiple 
product categories is becoming 



catalog items customers might be 
unable to find in a traditional 
retail outlet. The biggest surprise 
has been the strong interest in 
niche categories, according to 
Ken Alterwitz, senior VP of sales 
and marketing. "It's not only the 
fact that we are selling so much 
catalog, because we are known as 
a catalog specialty house, but if 
you look at [traditional retail) jazz 
sales, they make up 2% to 3% of 
all mu.sic sales. Online jazz sales 
continue to exceed 12%. Classical 
is twice the national average," 
says Alterwitz. 

He notes that consumers' on- 
line interest in such a breadth 
and depth of titles has rendered 
them much less timesensitive 
than one might think. "We sell 
such a large majority of catalog 
titles that consumers can't find in 
their conventional retail stores, 
and they are usually happy to get 
them at all," he says. 

Nevertheless, Woodland, Calif.- 
based Valley opened its second 
warehouse in June, a 330,000- 
square-foot facility in Louisville, 
Ky. The company plans to be ship- 
ping orders from the facility by 
early next year, with an eye 
toward bettering its online busi- 
ness. Also, according to Alter- 
witz, UPS will cover 80% of the 
U.S. population with two-day 
ground service by the start of 
next year, significantly shrinking 



Valley's delivery times. Since 
Louisville is an air hub for UPS, 
he says that Valley plans "to sig- 
nificantly raise the bar on the 
time when a cu.stomer can place 
an order." Alterwitz also notes 
that the existence of Valley's 
eastern facility will save many 
online retailers, and ultimately 
consumers, freight costs. 

NEW WORLD ORDERING 

Though freight costs have been 
largely stable across the major 
online retailers — the maximum 
shipping-and-handling charge 
coming in at just under $5 — N2K's 
Music Boulevard has been exper- 
imenting with a shipping special 
where the company actually sub- 
sidizes freight costs in order to 
incite multiple purchases. Music 
Boulevard Network president J.J. 
Rosen says, "Today, the more 
products you order, the cheaper it 
is. For the first item, it is $2.99; if 
you add a second, it is $1.99; and 
for three or more items, it's 99 
cents for the whole order." 

International orders present 
unique shipping challenges, 
although .some distributors, like 
Baker & Taylor, eschew non- 
domestic orders altogether in def- 
erence to label and studio licen- 
sing arrangements. International 
orders comprise less than 20% of 
Valley's online business, and 
Alterwitz says the percentage of 
international orders has signifi- 
cantly decreased due to the rising 
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proportion of U.S. Internet users. 

"I've really sliced and diced the 
makeup of the orders," he says. 
"At this point in time, with the 
global economy in a state of 
chaos, nobody is ordering paral- 
lel titles." Alterwitz says the cost 
of shipping a piece of product 
overseas typically runs $13 to 
$l.'i, not including the VAT and 
other taxes a customer may have 
to pay. "Even in Japan, when the 
yen was strong and the average 
price of a CD in stores was $21 
(U.S.) and CDNow had the prod- 
uct for $12, they are still on the 
wrong side of the eight ball with 
the shipping fee." 

Given the steep fees, Alterwitz 
says customers outside North 



America tend to make large pur- 
chases when they come across a 
favorite artist whose product 
they've had trouble getting at 
home. "We have time and again 
seen international orders w here 
someone comes in and finds an 
artist they have been looking for 
and will buy every single title in 
that artist's catalog. It is not 
uncommon to see 1.5 of one 
artist's albums going out in one 
shipment." 

CDNow's non-U. S. customer 
base was 22% during the second 
quarter, says president Jason 
Olim, vfho anticipates an uptick in 
international sales as the compa- 
ny strives to set up fulfillment 
(Coutitiued on ixtt/e fij) 



Internet Radio Clash 

Webcasters, Broadcasters And The Recording Industry Negotiate 
New Rules For Licensing The Music Played Over The Internet 



BY DOUG REECE 

The tangled web that online 
broadcasters and record compa- 
nies have been weaving over the 
last few years became a lot stick- 
ier this past summer when both 
parties took an adversarial stance 
over licensing issues. 

After more than a few bitter 
words exchanged between the 
Recording Industry Assn. of 
America and the Digital Media 
Association (DiMA) — a relatively 
new trade group formed by com- 
panies such as RealNetworks, 
Broadcast.com and Liquid 
Audio — a deal w^as struck outlin- 
ing (jualifiers for a compulsory 
webcasting license (Billboard, 
Aug. 1.5). 

The washout has resulted in a 
landmark agreement — made offi- 
cial by the passage of the Digital 
Millenium Copyright Act of 
1998— that sets forth the guide- 
lines by which sound-recording 
holders (i.e. record labels) will be 
able to collect a new licensing fee. 



Those who do not qualify for 
the new license will be required 
to negotiate with the labels indi- 
vidually, a prospect most Web- 
casters would rather avoid for the 
time being. 

"I believe the record companies 
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and DiMA members view the new 
law as a giant step forward in 
facilitating the licensing of music 
on the Internet," says RIAA VP 
and deputy counsel Steven 
Marks. "There were a lot of com- 
plex legal and administrative 
issues that are solved by this new 
law." 

There are still several argu- 
ments, however, over how the bill 
will effect various businesses. 

To qualify for a license, Web- 
casters must abide by the follow- 
ing rules (which are described in 
detail at www.digmedia.org.): 

1) During a three-hour period, 
a site cannot program more than 
three songs from a single album, 
nor play two songs in a row from 
a single album. Also during a 
three-hour period, Webcasters 
cannot program four songs from 
a single arti.st's catalog or more 
than three songs in a row from an 
artist's catalog. 

(Continued on vaae 86) 



BILLBOARD NOVEMBER 7, 1998 



i^yriglitod m JUrial 



Trust^orth 




r? 



Team up with a2b music and put the muscle of AT&T to work for you. 
a2b music enables recording artists, music companies, retailers, broadcasters 
and publishers to market and distribute secure, CD-quality music directly 
to consumers, using technology developed by AT&T Labs. 

So who are you going to trust - Brand X or a2b music from AT&T? 



THE INDUSTRY'S MOST VALUABLE PLAYER: 

www.a2bmusic.com 
212-583-6800 




GARBAGE DOWNLOAD AVAILABLE NOW. Special thanks to Garbage, Almo Sounds, 
Mushroom Records, Borman/Moir Entertainment and Electric Artists for sharing the vision. 
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Online Romance: DVD + Internet Retail 

Videophiles Who Yearn For Broad Selection And Detailed Info Find What 
They Need On The World Wide Web 



BY EILEEN FITZPATRICK 

In the world of Internet e-com- 
merce, no product seems to fit 
better than DVD. 

First and foremost, the demo- 
graphics of Internet shoppers 
and early DVD adopters fit like a 
glove. Both groups are predomi- 
nately high-income males, aged 
25 to 35, and both groups e.xhibit 
a desire to own every new high- 



net retailers have an advantage 
over traditional retail because, 
unlike brick-and-mortar stores, 
DVD online stores can offer every 
title available without actually 
carrying the physical inventory. 
Many sites use outside fulfillment 
houses, though some maintain 
onsite warehouses to quickly fill 
orders. Being open 24 hours a day, 
seven days a week, also allows 
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tech gadget that comes on the 
market. 

Sony Electronics VP of DVD 
marketing Mike Fidler estimates 
that 65% to 70% of DVD owners 
have Internet access and are 
comfortable with purchasing 
online. 

"DVD purchasers match Inter- 
net users," agrees DVD Express 
VP of marketing Susan Daniher, 
"and even though DVD appeals to 
less than 1% of the population, 
we're set up for unbelievable 
growth." 

SMALL BUT GROWING 

Indeed, DVD penetration levels 
are estimated to be approximate- 
ly 600,000 to 800,000 households, 
and, while sales continue to grow 
each month, the market is still 
tiny compared to VHS. 

It's a niche market, but Inter- 



Internet customers to buy at 
their leisure. Prices are competi- 
tive with retail and are often 
adverti.sed at least SO''/r off list, 
which ranges between .$19.99 and 
$29.99. 

The relatively small number of 
traditional retail stores that 
carry DVD offer, on average, 300 
titles — less than ()ne-(iuarter of 
the current DVD offerings. Near- 
ly all Internet DVD stores carry 
every title available, as well as 
detailed information about each 
one. According to the DVD 
Kelease Report. 1,450 DVD titles 
are in release and another 400 
will be released by the end of this 
year, excluding X-rated product. 

Although the market is small, 
DVD Express says it will gener- 
ate more than $1B million in rev- 
enue this year and BigStar En- 
tertainment says sales are so 



brisk that it spun off a separate 
DVD site from its video site on 
Oct. 21. 

"DVD is one of the first enter- 
tainment products that was intro- 
duced online," says Videoserve.eom 
co-principal Michael Mason, "and 
those shopping online arc not sat- 
isfied with just the 20 titles that 
they might be able to find at 
retail." 
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BigStar CEO David Frieden- 
sohn agrees that selection and 
information are the ke.v for many 
buyers. "Retail doesn't really 
stock many titles. And for the 
technophile market, knowing 
whether a title has Dolby Digital 
or ACS sound is important," he 
says. 

Videoserve, as well as BigStar 
and other online DVD retailers, 
claims to carry every DVD title, 
as well as nearly every VHS title 
on the market. 

CHOOSING PARTNERS 

As DVD's potential continues to 
rise, many online retailers have 
secured valuable cross-promotional 
partners to help advertise the 
format's availability on the Inter- 
net. 

Hollywood-based DVD Express 

iCnut 'nnied on page fi^) 



FULFILLING THE PROMISE OF ONLINE RETAIL 
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with companies that are closer to 
home for selected customers. "We 
are now pushing product interna- 
tionally and sourcing for the 
European consumers, which will 
provide significant time and cost 
savings." CDNow' is working with 
distributor MSI in the Nether- 
lands and will be actively seeking 

to partner with 

other overseas 
fulfillment hous- 
es in the coming 
months, he says. 

For those on- 
line music retail- 
ers that want 
international ful 



working with MusicNet for its 
non-U.S. accounts. 

PICKING UP THE TRAIL 

Olim notes that phone and e- 
mail traffic to CDNow's customer- 
service representatives is rela- 
tively low, but that the m^ority of 
those queries are from customers 
interested in 



tracking their 
orders. "It's one 
of the largest 
things people 
contact us about, 
but that does not 
imply the order 

iiiLeniaLiuiiai iui- . ^ f ^ late or lost, 

fillment through COmCS 111 anU linUS Mo.stofthetime, 



We have time and 
again seen inter- 
national orders 
where someone 



one channel, 
MusicNet sup- 
plies three com- 
ponents of their 
service; a trans- 
action engine, a 
database system 
and a Smart Hub 
fulfillment sys- 
tem 
and 

one of its eight 
distribution cen- 
ters around the 
world. 

"We don't nec- 
essarily want to 
compete with 
Valley, AEC and 
the others; they 
are doing a great 
job servicing the 
U.S.," says Music- 
Net president 
Charlie Gilreath. 
"Our goal is to 
augment retail- 
ers' domestic ful- 

fillment with an 
international solution that allows 
one data path for each company. 
With our system, we say, 'Handle 
domestic distribution however you 
want, and we can work with the 
international accounts.' " 

MusicNet is also working with 
distributors such as Bayside and 
THE in the U.K., which are using 
its Smart Hub technology to help 
hasten orders for product they 
may not have in stock. Tower 
International also recently began 



It IS a way to 
gain more of a 
sense of control 
or comfort." Cus- 



an artist they have 
been looking for 
and will buy every tomersofCDNow, 

, . , ". , N2K and several 

Single title in that 
artist's catalog. 
pacWfr™ It is not uncommon 
to see 15 of one 
artist's albums 
going out in one 

shipment. " 
— Ken Alterwitz, 

senior VP of 
sales and market- 
ing, Valley 
Media 



other music sites 
can track their 
orders online. 

Be.vond being a 
means to distrib- 
ute major- and 
independent-label 
albums, the online 
merchandising 
arena is giving 
rise to programs 
that promote un- 
signed artists. 
Amazon. com's 
Cast says that, 
before the end of 
the year, the mu- 
sic division will 
incorporate an 
Amazon.com 
Advantage pro- 
gi-am like the one 
the com|)any cur- 
rently offers for hooks. The initia- 
tive will launch a broad distribution 
web for unsigned and indie-label 
artists who might otherwise only 
be available in a handful of local 
stores. Small says Baker & Taylor 
next month will launch a program 
in conjunction with Liquid Audio 
and MUZE that will give online dis- 
tribution to unsigned acts with an 
eye toward getting national distri- 
bution in brick-and-mortar stores 
as well. 
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INTERNET RADIO CLASH 

(Conlinued from pope 81) 

2) Archived programs that 
always start in the same place 
must be at least five hours long 
and cannot be available for more 
than two weeks in a row. 

3) Looped programs must be at 
least three hours long. 

4) Repeats of live programs 
must not be played more than 
four times in two weeks. 

5) Webcasters cannot publish 
program guides that would allow 
users to predict when songs are 
going to be played. 

6) Webcasters cannot program 
bootleg recordings. 

7) Webcasters need to provide 
a way for users to identify song, 
album title and artist name dur- 
ing playback of that artist within 




the first year of the agreement. 

8) Webcasters must adopt, at 
reasonable expense and effort, 
any technology that helps identi- 
fy and protect sound recordings 
during delivery. 

9) Webcasters cannot support 
technology that might undermine 
those technologies. 

10) Webcasters must take pre- 
cautions to keep users from copy- 
ing digitally transmitted songs. 

Radio stations simulcasting 
their signal online are only 
required to follow the last three 
rules and pay the licensing fee, 
according to the RIAA, to quali- 
fy for the new license. 

The National Association Of 
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Broadcasters, however, says its 
members have no intention of 
paying a fee to record labels for 
simulcasting their signal online. 
"The NAB strongly disagrees 
with the RIAA's interpretation of 
Ithe legislation)," says NAB 
spokesperson Dennis Wharton. 
The point of contention between 

the RIAA and 

the NAB is an 
exemption in the 



"I The record 
Sfe Rilhu companies] were 
more concerned 
about interactive 
Webcasts and 
other services 
that could devel- 
op that would 



Brad Porteus says H.R. 2881, by 
including Webcasters who allow 
the "transmission of a program 
specially created for the recipient" 
in its definition of companies that 
do not qualify for a compulsory 
Ucense, is effectively shutting down 
a significant, sales-stimulating 
segment of the Internet. 

At press time. 

Imagine was still 
lobbying to have 
the definition of 
an interactive 
service narrowed 
in order to allow 
a small degree of 
playlist custom- 
ization. Porteus 
says that, word- 
ed properly, a 
new definition 
could allow users 
to have some in- 
put on what they 



viding an on- 
demand service 
or predictable 
music delivery. 

Nicholas But- 
terworth, presi- 
dent/editor in 
chief of Sonic- 
Net— a DiMA 



Act for local, 
non-subscrip- 
tion, non-inter- 
active digital 
broadcasts. 

"Our interpre- 
tation is that the 
exemption ap- 
plies to a local sta- 
tion that switches 

from an analog , , ..«v .....j 

to digital signal SatlSfy U perSOn S hear without pro- 
for their local r1 ' t h - — -- 

programs," says uesire lO near 

Marks. "That ex- 
emption is lim- 
ited to local dig- 
ital broadcast 
and does not 
cover other digi- 
tal broadcasts, 
such as [an on- 
line] simulcast. 

"But this issue 
doesn't repre- 
sent the core 
concern of the 
record compa- 
nies in passing 
this bill," he 
adds. "They were 
more concerned 

about interactive Webcasts and 
other services that could develop 
that would satisfy a person's 
desire to hear music such that 
that person no longer had a need 
to go out and purchase the 
record." 

Internet broadcasting compa- 
nies such as Brisbane, Calif.- 
based Imagine Radio believe such 
concerns are overstated. 

In fact. Imagine VP of market- 
ing and business development 



music such that 
that person no 
longer had a 
need to go out 

I . , . member compa- 

and purchase the ny-disagrees. 
record. " — Steven 

Marks, VP and 

deputy counsel 
for the RIAA 



The company 
was in the pro- 
cess of disman- 
tling its highly 
personalized 
Radio Sonic Net 
Webcast at press 

time. 

"I'm highly 
sympathetic to companies that 
want to offer personalized radio," 
he says. "I'm really interested in 
it; I think it's the future, I want 
to pursue it, but I just don't think 
it would be fair to expect Con- 
gress to dictate that the labels 
give us a blanket license for per- 
sonalized music without discus- 
sion or negotiation. F'rankly, if 
personalized music services are 
good enough, they will cut into 
CD sales." 



http://www.rfi/T7us/Que-com 

after "my way" and "la vie en rose", all the classics and 
the latest hits of french music on the rfi musique database. 

rfi — 
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Digital Distribution 



LIQUID 
AUDIO 



SECURED 



NEW! LlauiH Music System v4.0 

NEW FEATURES INCLUDE... 

Territory Management - Control over distribution based on geographic region 
IS Real Networks G2 Compatibility - Liquid tracks can now be pla/ed using Real's new G2 Player 
iiS Custom Faceplates - Brand the player with artist, label or web site graphics 

' MPEG ACC Encoding - CD-quality audio and faster downloads 
B Multiple Track Streaming or Download - Now available with just one click 

■ Timed Promotional Downloads - Now with user specific expiration dates 

■ Remote Commerce - Allows shopping cart integration of Liquid Tracks along with CDs, albums 
or casseues on any web site or online store 



SITES & SOUNDS 



A BILLBOARD EXPANDED MERCHANTS & MARKETING SECTION 



ONLINE ROMANCE: DVD + INTERNET RETAIL 

(Continued from page Sj) 



has been extremely aggressive on 
this front, making advertising 
and exclusive retail agreements 
with Alta Vista and One Zero 
Media, which supplies content to 




Alta Vista's Entertainment Zone. 
Under the deal, DVD Express 
becomes Alta Vista's exclusive 
online retailer and receives adver- 
tising space on Alta Vista's site. 

Recently, the company com- 
pleted a $15 million deal with 



America Online that will give 
DVD Express access to AOL and 
it's affiliate sites, Digital City and 
CompuServe, via advertising and 
promotional offers. 

Reel.com, which is a subsidiary 
of Hollywood Entertainment, also 
signed on as ElOnline's exclusive 
retailer for both DVD and video 
titles. 

On the hardware side, Sony has 
hooked up with NetFlix.com, the 
Internet's DVD rental store, in a 
cross-promotion called "You Pick 
The Flix," where consumers can 
receive free rentals as well as 
DVD titles. When consumers pur- 
chase any one of 13 Sony DVD 
players, they can receive a maxi- 
mum of five free DVDs, depend- 
ing on the level of purchase. Con- 
sumers can redeem their free 
goods through the NetFIix.com 
website. In most video programs 
at retail, consumers mail in 
coupons and register receipts and 
wait six weeks for the rebate or 
free premium. 

"This is our first online promo- 
tion," says Fidler, "and we wanted 
it to have a level of immediacy 
and develop something in concert 
with our new five-DVD disc 
changer. Here they can register 
online and get the product in two 



or three days." 

NetFlix president Mark Ran- 
dolph says the company has also 
done cross-promotions with 
Toshiba and Pioneer. 




RANDOLPH 



"Hardware is saying there is a 
place for promotions," Randolph 
says, "and the time is now." He 
says the deals have benefited the 
company because, once con- 
sumers rent, it becomes "habit- 
ual." 

DVD Express has also done 
similar deals with Toshiba and 
Gateway computers that offer 
discounts on DVD purchases 
when consumers buy DVD play- 
ers and computers. 

On the traditional advertising 
front, many dealers are turning 

The relatively 
small number of 
traditional-retail 
stores that carry 
DVD offer, on aver- 
age, 300 titles — 
less than one- 
quarter of the 
current DVD offer- 
ings. Nearly all 
Internet DVD 
stores carry every 
title available as 
well as detailed 
information about 
each one. 



to high-tech magazines. BigStar 
advertises in such videophile 
magazines as Widescreen Review 
and on the Internet's 
Miningco.com, which, Frieden- 
sohn says, lists a large number of 
technology guides. 
DVD Express will launch a con- 



sumer-advertising campaign in 
November in conjunction with a 
"Player A Day" give-away with 
Toshiba. The contest will be 
advertised in videophile maga- 
zines, as well as in Entertainment 
Weekly and Premiere. 

Capturing a niche market can 
be profitable, and many online 
retailers say DVD could turn out 
to be a windfall for Internet com- 
merce, at least for the next cou- 
ple of years. 



"Right now, there are not 
enough DVD players in any given 
neighborhood to have a fully 
stocked store. That's why it can 
thrive on, and is a natural match 
for, the Internet for the next two 
or three years," says Randolph. 
"But the ultimate aim is be 
superior, even when the store 
next door to you has DVD. The 
difference will still be inventory 
and the ability to serve people 
better." 




www.msimusic.com 



vj Click Here 



For The Most Extensive 
International Database! 

Rock • Pop • Alternative • Dance and World Music 



I 



2 Years Experience in Direct To 
Consumer Fulfillment 
\^ European Distribution Hub 
Daily Database Updates 
EDI Ordering 

Track Listing and Scans Available 
Personalized Customer Service 

LJ 

16295 N.W. 13th Ave. • Unit B • Miami, FL 33169 
Ph: 305-620-1401 • Fax: 305-620-4818 • 1-800-899-6MSI 
insisales@msimuslc.com 



Conference Call 

Ihe Skinny On Two Upcoming Musical 
Meetings Of Minds And Machines 



Thi.s fall is shaping up lo be 
unu.sually active on the new- 
media front, with two music/ 
technology conferences being 
staged within a week of each 
other 

The first is newcomer Web- 
noize '98, which is being held 
Nov. 2-4 at the Sheraton Uni- 
versal in Universal City, Calif 
The second is 
M u s i c o m 4 , 
taking place 
at the Loews 
Santa Monica 
Beach Hotel 
Nov. 9-10. Both 
conferences 
are looking for 
West Coast 

ownership of this rapidly evolv- 
ing bu.iiiness sector, and both are 
promising marquee names, 
intriguing panels and major 
networking 
opportunities 
in order to 
lure in atten- 
dees. 

Webnoize is 
name-drop- 
ping keynot- 
ers such as 
RealNetworks 

CEO Rob Glaser, MTV presi- 
dent Judy McGrath, and former 
E! Entertainment Television 
president/CEO Lee Masters, as 
well as a veritable who's who of 
new media. Musicom, too, is 
calling on heavy guns. Its kick- 
off "Sute Of The Union" panel 
brings together CDNowI's Jason 
Olim, JAMtv/Rolling Stone Net- 
work's Jerry Mickelson, N2K'8 
J.J. Ro.sen. Liquid Audio's Gerry 
Kearby, RealNetworks' Alex 
Alben and Electric Artists' 
Marc Shiller. 

Many speakers and panelists 
are pulling double duty by mak- 
ing appearances at both Web- 
noize and Musicom. Olim, 
ARTISTdirect/UBL CEO Marc 
Geiger and Mickelson are a few 
individuals who will be highly 
visible at both events. 

With their players in position. 





Webnoize and Musicom are hop- 
ing to provide a forum that 
allows those individuals to 
engage in some lively debate. 

Both conferences are courting 
controversy with panels ad- 
dressing the use and abuse of 
MPS. Musicom's "MPSs: Friend 
Or Foe" panel and Webnoize's 
"Digital Diatribes: Battling To 
Get Music To 
The Masses" 
will be nothing 
if not active. 

Other over- 
lapping themes 
include Web- 
casting (Mu- 
sicom's "Radio 
On The Inter- 
net: How Is It Playing Out?" 
and Webnoize's "Reinvent- 
ing Radio") and legal issues 
(Musicom's "Licensing On The 
Internet: 
Legal Issues 
And Business 
Implications" 
and Webnoize's 
"Legal Primer: 
Online Rights 
& Royalties"). 

And, while 
it's assured by 
varying angles and panelists 
that those segments will hold 
their own surprises and revela- 
tions. Webnoize and Musicom 
have also mapped out their own 
territories in other areas. 

With an extra day to conduct 
business, Webnoize organizers 
have created several unique 
panels that will touch on topics 
ranging from broadband to 
financing to print media vs. 
online media. A "Fireside Chat" 
featuring Olim, N2K's Larry 
Rosen and Tower's Mike Far- 
race looks to be very dynamic, 
as well. 

Meanwhile. Musicom will host 
a presentation on digital-audio 
radio service and panels focus- 
ing on indie and online record 
labels. 

It's a lot to soak up in seven 
days. Think stamina. — D.R. 
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Song Downloads 
and Custom 



Compilations 




A 



NEW 



WORLD 



Leading 



Web Sites 



Animals That Swim, Louis Armstrong, "Die Autumns, Count Basie, Bauhaus,Tony Bennett. 
The Birthday Party, MC Breed, James Brown, Roy Buchanan, R.L. Burnside, John Cale, 
Clarence Carter, Patsy Cline,The Charlatans UK, Alex Chilton,The Coasters, Rita Coolidge, 
Crossed Wire, Nat King Cole, Albert Collins, Marshall Crenshaw, The Cult, Dash Rip Rock, 
Dick Dale, Dead Can Dance, Fats Domino, The Drifters, Drivin n Cryin, Francis Dunnery, 
The Fall, Ella Fitzgerald, The Fleshtones, Bobby Fuller Four, Lisa Germano,The Go Betweens, 
Bill Haley &The Comets, Woody Herman, His Name Is Alive, Billie Holiday, John Lee Hooker, 
Millie Jackson, Kilo, Junior Kimbrough, Barrington Levy, The London Philharmonic Orchestra, 
Long Fin Killie, Chris Mars, Delbert McClinton, Freddie McGregor, Mexico 70, Modern English, 
Mono Puff, Mouse On Mars, Peter Murphy, Charlie Musselwhite,The Platters, Gary Numan, 
95 South, Of Montreal, Johnny Otis, Lee Perry, Pineal Ventana, Red House Painters, Francine Reed, 
Frank Sinatra, Sizzia, Epic Soundtracks, Stereolab,This Mortal Coil, Tia, Tiger, Unrest, Top Authority, 
Ritchie Valens, Muddy Waters, Barry White, Johnny Winter, Why? Things Burn, William Carlos Williams, 
The Wolfgang Press, Yo La Tengo, Zappa, and hundreds more... 



OF 




MUS I C 



Record Companies, Artists, Retailers, Broadcasters, Publications 




To license your music or become an affiliate please contact us at : 



404.351.0600 • Fax 404.351.0645 • music@amplified.com 



Update 



LIFELINES 



BIRTHS 

Girl, Sophia Opal Rhoades, to 
Michele Block and Brian 
Rhoades Oct. 18 in New York. 
Mother is Northeast regional pro- 
motion director for the Work 
Group. Father is national top 40 
promotion director for Capitol 
Records. 

Boy, Jagger, to Hillaree and 



GOOD WORKS 



rOSITIVE POP: The Backstreet 
Boys, 'N Sync, Aaron Carter, 
Scooter, Touche, Mr. President, 
the Boyz, the MofTatts, Squeezer, 
Blumchen, R'N'G, and Gil have 
recorded a single under the name 
the Bravo All Stars to benefit the 
Nordoff-Robbins Music Therapy 
Foundation. "Let The Music Heal 
Your Soul," out Tuesday (3) on Edel 
America Records, was written by 
Alex Christensen and Frank 
Peterson specifically for the organi- 
zation. Contact: Katie Scandalios at 
212-541-9700, ext. 19. 



H 



OLIDAY HELP: The British/ 
Canadian duo Gypsy Soul is donat- 
ing part of the proceeds from 
"Sacred," a Celtic-inspired Christ- 
mas album that bowed Tuesday (3) 
on Off the Beaten Track Recordings, 
to the Foundation for Advancement 
in Music Education (FAME). FAME 
is a new charity based in Los Ange- 
les that works for better music edu- 
cation by providing talent and ser- 
vices to aid educators. Contact: 
Heidi Bowen at 323-860-0891. 

Super session: A1 Kooper and 
the Rekooperators will be joined by 
Grammy-winning vibraphonist Gary 
Burton and pianist Paul Griffin at 
a Saturday (7) benefit concert for the 
Al Kooper "It Can Happen" Schol- 
arship Fund at the Berklee College 
of Music. The event will be recorded 
and videotaped for future release. 
Contact: Emily Singer at 617-747- 
2567. 



Hi 



IISTORICAL PERSPECTIVE: 
Rhino Records and Lifetime Learn- 
ing Systems will distribute a high 
school educational program, "Black 
History In Music: Songs Of A Peo- 
ple," in honor of Black History 
Month to 10,000 schools nationwide 
for free. With the help of program 
cosponsors HBO Home Video, West- 
wood One, Vibe, Blaze, Revlon, Be a 
Player/PMC, and MUSIC ALTVE!, 
Rhino will conduct a national cre- 
ative writing contest for high school 
and middle school students with cash 
awards for use toward a college edu- 
cation. Black History Month video 
packs, and percussion instruments. 
Contact: Yvonne Gomez at 310-474- 
4778. 



Scott Stapp, Oct. 21 in Tallahas- 
see, Fla. Father is front man for 
Wind-Up recording act Creed. 

MARRIAGES 

Kat Mallott to Richard Webber, 

Aug. 25 in Fintry, Scotland. Bride 
is head of video production for V2 
Records in New York. Groom is a 
sculptor. 

Elizabeth Zellen to Robert 

Ross, Oct. 2 in Staten Island, N.Y. 
Bride is a production assistant at 
Dorian Webb Designs. Groom is a 
coordinator in the art department 
at Atlantic Records. 

DEATHS 

Lon Clark, 86, of undisclosed 
causes, Oct. 2 in Manhattan. 
Clark appeared in many radio 
dramas during the 'SOs and '40s, 



including "Nick Carter, Master 
Detective," "Wilderness Road," 
"The Kate Smith Hour," and 
"Moon River." He performed 
opposite the likes of Orson 
Welles, Art Carney, and Helen 
Hayes. After moving to New York 
in the late '40s, he tried his hand 
at stage work on and off Broad- 
way, starring as Jaime in the 1956 
Broadway production of Eugene 
O'Neill's "Long Day's Journey 
Into Night." He is survived by his 
wife, two sons, a brother, and a 
grandson. 

Leah Rosenblatt, 85, of a stroke, 
Oct. 17 in Rockford, 111. Rosen- 
blatt was the mother of Chicago 
entertainment lawyer Jay B. 
Ross, who represents James 
Brown and the estate of Dinah 
Washington, among others. 



l|3EBEE!SaES5SS3Eae3Bai 




Charity Champion. On Oct. 1 , Universal Concerts president Jay Marciano 
announced a donation of $75,000 to the Elton John AIDS Foundation, which 
helps fund AIDS research. The check was presented to the artist after his sold-out 
concert at the Coors Amphitheater in San Diego. Shown, from left, are Marciano 
and John. 



CALENDAR 



OCTOBER 

Oct 3G. Dann Party Ntlwortunt Event, spon- 
sored by the New ctiapta of the National Acad- 
emy of Recording Arts and Sciences, Cheetali Club, 
New York. 212-561-1736, rsvp@powerhouse- 
group com. 

Oct. 30-Nov. 2. 199S JazzTlmes Convention, 
Marriott Worid Trade Center, New M. 800-«66- 
7664,exll0. 

Oct. 31. nth Annual American Foundation 
For AIDS Research Charity Masquorad* Ball, 
hosted by Cyndi Lauper and lunior Vasquez, La Belle 
Epoque, New Yo*. 212-806-1655. 

NOVEMBER 

Nov 2. Actors' Fund Of America Annual Gala, 

hononng Shubert Organization chairman Gerald 
Schoenfeld, Sheraton Imperial Ballroom, NewM. 
212-221-7300, ext 129. 

Nov 2, National Assn. Of Record Industry Pro- 
hssionals Inauguration, Beverly Hills Hotel, Bev- 
eriyHills.Calif 818-769 7007 

Nov. 2-4, Webnoize '98: New Media Music 
Conference, Sheraton Universal, Universal City. 
Calif. 781-279-2895. 

Nov 4, City Of Hope Dinner Honoring Timo- 
thy White And Howard Lander, Barker Hangar, 
Santa Monica, Calrf. 213-626-4611, ext. 6540, 

Nov 4, 17th Annual Distinguished Artist 
Awards, hononng Garth Brooks, Kidi Douglas, Jerry 
Herman, Ann Relnking, and Lalo Schifrin, Regent 
Beverly Wilshine Hotel. Bevedy Hills. Caif. 213-202- 
2236. 

Nov 4-6. 2llth Annual BillboanI Music Video 
Conference & Awanls, Sheraton Universal, Uni- 
versal City, Calrf, 212-536-5002. 

Nov 4-7, 1998 CMi Music Marathon, Mu- 
sicFest t FllmFest, Millennium Broadway Hotel, 
New M. 516-498-3150. 

Nov. 4-8. lOth Annual International Westem 
Music Festival I Conference, Tucson, Aru. 520- 
743-9794. 

Nov 5, National Assn. Of Recording Mer- 
chandisers Board Of Directors Meeting. Los 

Angeles. 609-596-2221. 

Nov. 7. Steppin' Out, Worid Trade Center and 
Seaport Hotel. Boston. 617-442-8800, ext 1421. 

Nov 7, Selling And Pn»noting Music On The 
Internet, presented by UCLA Extension and Liquid 
Audio. University of Calrfomia, Los Angetes, West- 
wood, Calif. 310-825-9064, ext 7, www.liquidau- 
dio.com. 



Nov 8-10, 10th Annual EPM Entettalnmmt 
Marketing Conference, Universal City Hilton t 
Towers, Universal Dty, Calif. 212-941-0099. 

Nov 9. Blues Foundation's Fourth Annual 
Lifetime Achievement Awards, honoring Bobby 
'Blue' Bland and Ahmet Ertegun, House of Blues, 
Hollywood. 800-861-8795. 

Nov 9-10. The Celebrity, bm days of golf and 
parties hosted by Clint Black and KNIX Phoenix, 
Grayhawk GoW Course. Scottsdale, Are. 602-951- 
6361. 

Nov 9-10, Musicom^, Loews Santa Monica 
Beach Hotel, Santa Monica, Cald. 800-647-7600, 
info<g)worldrgcom, 

Nov 10, Songwriter Showcase, presented by 
the Songwnters' Hall of Fame and the National 
Academy of Popular Music, Life Club, New M. 
212-957-9230. 

Nov 1 1 , Music Therapy: Miracle Through The 
Healing Power Of Music, presented by the New 
Yodt chapter of the Nahonal Academy of Recording 
Arts and Sciences, NewYotfi. 212-245-5440. 

Nov 12, MTV Europe Music Awards. Fila 
forum. Milan. 44-171-284-7777. 

Nov. 12-13, DVD Pul)lishing Conference, New 
York. 212-536-2221. 

Nov 12-15, Wine Auction Weekend, benefit- 
ing die Music Academy of die West, Santa Bartiara, 
Calif, 805-969-WINE. 

Nov 13-14, Delta Blues Museum Opoolng 
Preview Benefit Festival t Concert, Clarksdale, 
Miss. 818-380-0430. 

Nov 14, How To Get A Record D«al, a seminar 
with Daylle Deanna Schwartz, New \briier Hotel, 
New York. 212-688-3504. 

Nov 14, LAPD-Celebrity Billiards Tooma- 
nwnt, Hollymnd Billiards, Los Angeles. 213-465- 
0115. 

Nov. 14. Nell Bogiit Memorial Fund Dinner 
And Awards, honoring Tower Records president 
Russ Sotomon, Bartier Hangar, Santa Monica, Calif. 
310-247-2980. 

Nov 14, Gospel Music Hall Of Fanw t Muse- 
um fnduction Awards, Wesbn Hotel Renaissance 
Center, Detrail 313-592-0017. 

Nov 14-Oec. 6. Seventh Annual Intenialion- 
al Children's Television Festival, Museum of Tele- 
vision i Radio, Los Angeles 212-621-6600. 

Nov 15, Blowout IX: A Hair Raiser For AIDS, 
House of Blues, Hollywood. 3 10-887-7077. 

Nov. 15-17, National Assn. Of Bn»dca$tecs 
European Radn Conference, Palace Hotel, Mad- 



rid. 202-429-3191, wvnvnab.oig'/iag/intemationaL 

Nov. 16. Los Aniel«s Music Awards, benefit- 
bng the Wellness Community of West L.A., House 
of Blues, Hollywood. 310-374-5266. 

Nov. 17, 13th Annual Washington Arta 
Music Awards, G W. Lisner Auditorium, Wash- 
ington. D C. 202-338-1134. 

Nov 18, Silver Clef Dinner And Auction, 
benefihngihe Nordoff-Robbins Music Therapy 
Foundation, honoring David Foster, Roseland, 
New Ybrk. 212-707-2818. 

Nov. 18, SESAC New Turk Music Awards. 
Supper Club, New York. 212-586-3450. 

Nov 20, Al Woolen Center Golf Classic, Cal- 
ifornia Country Club, Whittier, Calif. 323-756- 
7203. 

Nov. 22. Footy's 12th Annual MOO Wing 
Ding, benefiting the Sun-Sentinel Children's 
Fund. Young Circle Parii, Miami. 305-770-2634. 

Nov 23, Melodies And Memories Concert, 
benefiting the Lauri Strauss Leukemia Founda- 
tion, Carnegie Hall, New York. 212-696-1033. 

Nov 24, Inner Circle Industry Networking 
Event, sponsored by the Powerhouse Group and 
the New York chapter of the Nahonal Academy 
of Recording Arts and Sciences, Cheetah Club, 
New York. 212-561-1736. 

DECEMBER 

Dec 2, National Academy Of Songwriters 



Lifitima Achievement Awards, Regent Bever- 
ly Wilshire, Beverly Hills, Calif. 213-463-7178. 

Dec. 2-4, Digital Content Creation Confer- 
ence, Conventun Center, Los Angeles. 714-513- 
8651. www.dccexpo.com. 

Dec. 3-5, Philadelphia Music Conference, 
Adam's Mark Hotel, Philadelphia. 301-545- 
0454. 

Dec. 5, Backstage Pass Seminar, present- 
ed by Sliver Lining Entertainment Inc., the Wyn- 
dham and the Republic Gardens, Washington. 
DC. 888-836-8086. 

Dec 7, BillboanI Music Awanls. Las Vegas 
212-536-5002. 

Dec. 8-9. Jupiter Digital News Forum. 
Atlanta. 800-488-4345, hema@jup.com. 

Dec. 10-12. Aspen Artist Development Coo- 
faranca. Aspen, Colo. 970-544-8292. 

Dec. 15-19, Lexus Challenge, benefiting 
Childhelp USA and the Entertainment Industry 
Foundation, La Quinta Resort i Club Citrus 
Course, La Quinta. Calif. 310-550-7776. 

JANUARY 

Jan 4-8, Macworld Expo, Moscone Center, 
San Francisco. 900-645-EXPO. 

Jan. 7-10, 1999 International Consumer 
Electronics Show, Las Vegas. 703-907-7605. 

Jan. 25-28, ComNet Conference, Conven- 
tion Center, Washington, D C. 900-545-EXPO. 



BLUE NOTES 

(Continued from page i2) 

year. Titled "Thimar" (Arabic for 
"fruit") and currently available in 
Europe only, the set will be 
released stateside in January 1999 
on ECM. "[Oud master) Anouar is 
extraordinary, in that he is both a 
traditionalist and a very contempo- 
rary musician," says Holland about 
Brahem. "He lived in Paris for a 
number of years and has worked 
with many Indian and European 
musicians. He is very open to other 
musicians coming in as a source of 
inspiration." 

Holland's schedule includes a 
recently completed a tour of Japan 
with guitarist Jim Hall and upcom- 



ing dates in England with Kenny 
Wheeler, performing material 
from the trumpeter's acclaimed 
1997 release "Angel Song" (ECM) 
(Billboard, Feb. 8, 1997). 

His quintet, however, remains 
foremost in his mind. "My priority, 
for the coming year, is this group 
[Eubanks, Nelson, Kilson, and Pot- 
ter]," says Holland with fatherly 
pride. "E^h musician is a fine com- 
poser, which brings an extra ele- 
ment to what we can do as players. 
At the moment, I feel like I have the 
perfect combination of compositions 
and the players to play them. I look 
forward to seeing what we can do." 
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Studios Weigli Value Of OVO Extras 

'Bells And Whistles' Add Expense But Spark Buyer Interest 



Ready For Jump Ball. PolyGram Video president Bill Sondheim holds the pro 
world in his hands as he celebrates a full-court deal with the National Baskettsall 
Assn. (NBA). Pictured, from left, are Rick Welts, executive VP/chief marketing 
officer for NBA Properties; Adam Silver, presidenl/COO of NBA Entertainment; 
Sondheim; Earl "the Pearl" Monroe, former New York Knick; and Charlie Rosen- 
zweig, director/group manager of photos/vkjeo for NBA Entertainment. 



BY DIANE GARRETT 

NEW YORK— To construct a DVD 
menu or not, that is the question. 

The conundrum of adding extra 
features to make use of DVD's inter- 
active capabilities ciurently bedevils 
the trade. Marketing executives say 
the bells and whistles boost sales. But 
they admit they can't say by how 
much, as there's little to compare the 
titles against. And then there is the 
extra expense. 

"Most of our best-selling titles are 
the special editions," concedes one 
Hollywood source. "But who knows 
how much they would have done if 



P'Gram Video Signing Off In NYC With MGM 
Purcliase; Warner/MGM Battle Looms 



CALL: It looks like PolyCram Video's the one. 
Years ago, when the studios were moving their home 
\ideo divisions to Los Angeles, we suggested that the 
last m^or to leave New York turn off the lights. 

Now that MGM Home Entertainment has agreed to 
buy the PolyGram Filmed Entertainment library of 
I ,'JOO titles for $2S0 million — a fraction of what parent 
Seagram had been asking — all that remains is flicking 
the switch (Billboard, Oct 31). That leaves a lot of Poly- 
Gram staffers .sitting in the dark. Other than Good- 
Times, nearly invisible 
these days, and lively but 
small indies like BMG 
Video, Fox Lorber, and 
New Video, no one's 
around to do much hir- 
ing. 

The PolyGramers who 
don't go West will miss 
the fireworks that are 
bound to erupt between 
MGM and Warner Home 
Video. It promises to be 
loud and legal. Warner has distributed MGM releases 
for years, according to a longstanding agreement But 
the deal was struck when MGM was near extinction. A 
much stronger, more assertive MGM is unwilling to 
hand over to Warner all that Warner considers its due. 

Exhibit A was MGM's acquisition of the Orion cata- 
log. MGM has retained full control despite the com- 
plaints of its distribution partner. Non; MGM ^^'ant£ to 
place the PolyGram titles behind the Orion shield. In 
two words, MGM is saying, "Hands off" The explana- 
tion appears in Uie stock registration statement MGM 
filed with the Seciuities and Exchange Commission in 
AugiLst "The fWamer) agreement expressly provides 
that [Warner's] rights do not extend to . . . motion pic- 
tures owned, produced, or released by another major 
studio." MGM said it had heard from Warner alleging 
that Orion titles are subject to the deal. The matter was 
being discussed, MGM wrote the SEC, and "no assiu-- 
ance can be made as to the outcome." 

Plenty of time remains for an unresolved conflict to 
deepen. The distribution contract doesn't expire until 
2003 and, for specific titles, not until five years after 
they've been released to home video. 

SaNTA'S DILEMMA: Victory Multimedia delroers 
two $19.98 "DVD stocking stuffers" Nov. 17, but gift^ 
givers had better take care which stocking they stuff. 
One title, "Losing Control," from Playboy's "Eroe Col- 
lection," is for adults only. Victory is ordering about 
4,000 copies, the average for its three previous DVDs. 




by Seth Goldstein 



The more popular title should be the family-friendly 
"Sights And Sounds Of Christmas." It includes ani- 
mated versions of "White Christmas," "The Christmas 
Song," "Winter Wonderland," and "Rudolph The Red- 
Nosed Reindeer," sung by Bing Crosby, Nat "King" 
Cole, Connie Francis, and Pat Boone, respectively. 
About 7,500 copies are being shipped. 

Newcomer DVD, Ltd.'s first release is a Disney 
knockoff, "The Legend Of Mulan." Arriving Oct 30 at 
$19.98 list, the package includes a DVD-ROM with 
games, puzzles, and a 
comic book. Disney's 
VHS-only "Mulan" will 
be a strong performer 
early next year 

The studio won't com- 
ment on "Legend," 
which makes use of a 
public domain name. 
Smaller vendors trying 
to ride the Disney wave 
have employed the iden- 
tical strategy since the 
release of "The Little Mermaid" a decade ago. 

DvDOINGS: New from Fox Lorber in November: 
"Leonard Bernstein Reaching For The Note" ($34.98), 
■"Rjmpopo" ($29.98), "Pierre Le Fou" ($29.98), "Union 
City" ($29.98). "The Official Story" ($29.98), "Entre 
Nous" ($29.98), "Cartoon Crazy's Christmas" ($19.98), 
"Cartoon Crazy's Goes To War" ($19.98), "Anne Mur- 
ray's Classic Christmas" ($24.98), "Can't You Hear The 
Wmd Howl?" ($24.98). 

From Columbia TriStar on Dec. 15: "Madeline," day- 
and-date with VHS; "Bugsy"; "Body Double"; "Pillow 
Book"; "Manhattan Murder Mystery"; and "The C^ne 
Mutiny." All are $24.95. "Knock Off" arrives Dec. 29 at 
$19.95. Columbia, meanwhile, has pushed back "Sniper," 
"Stripes," "To Die For," and "The Wild One" to Nov. 10 
from Oct. 27. 

ftramount is postponing "Star Trek: Generation.s," 
"Mission: Impossible," "The Rainmaker," and "Night 
Falls On Manhattan" to Nov. 17 and "The Ghost And 
The Darkness," "The Hunt For Red October," "The 
First Wives Club," "Breakdown," and "Switchback" to 
Dec. 1 . . . MGM Home Entertainment has pulled "A 
Fish Called Wanda" and "Kingpin," both November 
titles, from its 1998 schedule. 

Rhino Home Video offers "Jimi Hendrix: Rainbow 
Bridge," "The Monkees: Our Favorite Episodes," and 
"Fleetwood Mac: Rumours" Dec. 1 at $24.95 . . . Elek- 
tra Entertainment Group delivers a two-disc Metalli- 
ca set "Cunning Stunts," on Dec. 8 at $34.99 list 



they were regular titles?" 

Adds New Line Home Video senior 
marketing VP Sarah Olson-Graves, 
"It's a tough question. From our own 
data and own track record, the titles 
that are in our premium Platinum 
series, for the most part have sold 
very, very well. And v/e believe a large 
part of the reason is the extra added- 
value features we have on them." 

Olson-Graves attributes "Lost in 
Space's" rocket launch of more than 
200,000 units to the bonus features 
jammed onto the disc. Besides the 
movie, the DVD contains two sepa- 
rate audio commentary tracks, two 
featurettes, interviews with cast 
members from the original TV series, 
and the first bonus content developed 
for DVD-ROM drives. 

These enhanced features include 
five interactive games and the origi- 
nal screenplay with links to the film. 

"Tb be able to attract consumers, 
especially early adopters, you have to 
show them what the format can do," 
Olson-Graves says. "With DVD-ROM 
replacing CD-ROM in the PC mar- 
ket, we thought there was a whole 
marketplace to uncover and exploit" 

The title immediately struck a 
nerve with the small but growing 
ranks of DVD enthusiasts. It outsold 
the previous No. 1 title — "Air Force 
One" from Columbia TriStar Home 
Video — during the first week on 
retailer shelves, according to the 
point-of-sale tracking service 
VideoScan. 

There were even reports that in 
.some stores the DVD versron exceed- 
ed the stripped-down VHS version of 



"Lost In Space." That prompted wags 
to proclaim the extras more interest- 
ing than the main event 

Although the number shipped 
pales in comparison to the millions of 
cassettes poured into the retail 
pipeline, the strong showing of "Lost 
In Space" makes a rase for extras as 
a potent sales tool. New Line is con- 
sidered especially innovative with its 
bells and whistles. For example, its 
DVD of "The Wedding Singer," which 
isn't a Platinum release, offers view- 
ers a karaoke feature. 

New Line isn't the only one plying 
this route. Fully half of Vider^an's 
top 10 DVD sellers include supple- 
mental material. Some of those that 
don't, like Warner Home Video's 
"Twister," were among the format's 
early releases. More recent titles — 
such as Columbia's "Starship Troop- 
ers" and Warner's "L.A. Confiden- 
tial" — are chock-full of extras. 

Even Buena Vista Home Video, 
known for its bare-bones DVD releas- 
es, will work with a feature-rich 
palette on collectors' editions of "Good 
Will Hunting" and "Scream," both 
debuting Dec. 8 at an above- average 
$39.99 suggested list Buena Vista GM 
Mitch Koch once argued that DVD 
itself was an "extra" feature as there's 
no need to rewind, an advantage audi- 
ences were slow to notice. 

Now he thinks the marketplace has 
caught up. "We clearly see there's a 
segment of the consumer base that 
wants some of these features," Koch 
says. The two Miramax titles were 
chosen because of strong potential 
(Continued on page 9i) 



PLAYBOY'S 
X-FILES 



story 



Playboy'i The Story ofX: 100 Years of Adult FUm and Its Stars. 
An uncensored look at the history of sex films, fixnn their early beginnings 
to their billion-dollar popularity today. Hiis groundbreaking video firam Oscar- 
winning filmmaker Chuck Workman and hosted by Budi Henry is sure 
to bring you X-ceptional sales! 

□ 
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'Mulan,' 'Dalmatians,' Ani 
Winnie-The-Pooh Due In '99 



' Mulan* charges in: m- 

ney^s 36th animated feature, "Mu- 
lan," leads Buena Vista Home 
Video's first-quarter 1999 lineup 
and will be released Feb. 2, priced 
at $26.99. Other first-quarter 
standouts are the reissue of the 
animated "101 Dalmatians" March 
9, after a seven-year absence from 
stores, and a new Winnie-the-Pooh 
title, "Sing A Song With Pooh 
Bear," due in stores Feb. 23. True 
to its title, "101 Dalmatians" will be 
available for only 101 days. 

"Mulan," which took 
in more than $120 mil- 
lion at the box office, 
might lift Buena Vista's 
lackluster performance 
on new animated fea- 
tures. Titles such as 
"Hercules," "The 
Hunchback Of Notre 
Dame," and "Pocahon- 
tas" haven't flown off the 
shelves as previous 
Buena Vista features 
have. Goals were met, 
says Buena Vista GM of 
North America Mitch 
Koch, but expectations had been 
pegged below hits like 'The Lion 
King" and "Beauty And The 
Beast" (BiUboanl, July 11). 

Unlike other Disney theatricals 
"Mulan" did not receive "Lion 
King" treatment when it was 
released last summer. "There's a 
lot of untapped awareness for the 
title," says Koch. "In the past> too 
much noise was made before the 
movie came out. This time we're 
letting the picture speak for itself." 

While the theatrical division 
didn't buiki up "Mulan," in typical 
Disney style the video will be 
loaded with consimier offers and a 
multimillion-dollar marketing cam- 
p^gn. Energfizer Batteries is the 
majoT tie-in partner, offering $10 
in savings with purchase of the 
title and any two battery packages. 

In addition, an instant coupon 
worth $2 off purchase of the title 
will be inchided on each cassette. 
And coupons for $8 in discounts on 
Energizer batteries will be packed 
inside each "Mulan" video. The 
offer is being advertised in a free- 
standing insert hitting Sunday 
papers at street date. 

Consumers who purchase the 
title can also mail in for a free 
hardcover "Mulan" book from 
Grolier Publishing. Meanwhile, a 
McDonald's promotion starting at 
street date will promote the title at 
participating locations. 

"101 Dalmatians" will get the 
pampered pooch treatment Alpo 
is offering a free dog bowl set with 
purchase of the video or when con- 
sumers collect 100 points worth of 
Alpo or Come 'N Get It proof-of- 
purchase labels. 

Grolier will offer a free "101 Dal- 
matians" tree ornament, and a $2 
instant coupon win be on the pack- 
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aging for each cassette. The 
coupon is good toward the pur- 
chase of "101 Dalmatians" or eligi- 
ble titles in the "Di.sney Master- 
piece" collection. 

"Sing A Song With Pooh Bear" 
includes promotions with McDon- 
aW's Grolier I^renting Newsletter 
and instant savings on Hershey's 
products. "It's a very solid first 
quarter compared with last year," 
says Koch, "and sales of 'Mulan' 
and '101' will be gigantic" 

E -COMMERCE 
MOVES: Unipix Enter- 
tainment has moved its 
Internet commerce oper- 
ations from Seattle to 
Montelair, N.J., and will 
base its direct-response 
operations there as well. 

The New York compa- 
ny distributes music and 
video products from 
Miramar and Simitar 
Entertainment, as well 
as its own brand. The 
divisx>ns are expected to 
generate $1.5 miUion in 
revenue this fourth quarter, a fig- 
ure that Unapix expects to double 
annually over the new few years. 

Unipuc now operates fnre E-com- 
merce sites, including the Jazz St(H« 
and Inner Dimenskm, which focuses 
on new age products. A brick-and- 
mortar Jazz Store will open in 
November in Montelair. Unapix also 
distributes three direct-mail cata- 
logs spedabzing in DVD, jazz, and 
new age merchandise. 

In other Internet news, E! 
Online has launched a shopping 
World Wide Web site called 
shop.eonline.com. The site will 
start up with 2,000-4,000 enter- 
tainment-related items available 
for sale. Reel.com, however, con- 
tinues to serve as E! Online's ex- 
clusive video sales agent 

Shop.eonline.com will incorpo- 
rate selling opportunities within its 
content and Webcast areas in a 
"subtle wa](" according to manag- 
er of electronic commerce Pete 
Sheinbaiim. "We're a trusted site, 
and not a lot of people go online to 
fmd memorabilia," he says, "but we 
have a brand that people look for, 
and when they get to our site, 
they'll see all the products they 
want in one place." 

The goal, Sheinbaum notes, is to 
become a "one-stop" sht^iping site 
for all entertainment items. Shop, 
eonline, for example, will carry 
music, books, posters, and other 
items for every aspect of the en- 
tertainment industry. It plans to 
conduct ite own fulfillment and 
establish an "E!" brand on all mer- 
chandise, except video product 

Another entertainment-related 
site, emerchandise.com, has also 
just launched. It will offer col- 
lectibles, including movies, TV 
shows, and cartoons. 
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1 


I 


i 


TITANIC 


PSrAtnount Horm Video 833483 


Leonardo DiCaprio 
Kale Winslet 


1997 


PG-13 


29.95 


2 


2 


108 


LADY AND THE TRAMP 


V^lt Disney Home Vkleo ^2 


Animated 


1955 


e 


OS) 


3 


3 


2 


LOST IN SMCE 


New Line Home Video N4666 


William Hurt 
Gary Otdman 


1998 


Hi-13 




4 


22 


2 


THE X-FILES 


FbxVUeo 044S 


David Duchovny 
Gillian Anderson 


1998 


n-a 


ast 


s 


4 


4 


THE EVIL DEAD 


Anchor Bay Enteitalnment SV10587 


Bruce Campbell 


19R3 


NR 


9.99 


8 


5 


3 


PAUUE 


Univenal Studios Home Video 83960 


Cheech Marin 
Gena Rowlands 


1998 


PG 


22.99 


7 


7 


34 


AUSTIN POWERS 


New Line l-lome Video 
Wamef Home Video N4577 


Michael Meyers 
Elizabeth Hurley 


1997 


PG-13 


I4:9S 


t 


6 


2 


STARSHIP TROOPERS 


Cotumbia TrIStar Home Video 71713 


Casper ^n Dien 
Denise Richards 


1997 


R 


19.9$ 


9 


NEW^ 


QUEST FOR CAMELOT 


Warner Family Entertainment 
Warner Home Video 1607 


Animated 


1998 


G 


22.95 


10 


11 


20 


BACKSTREET BOYS: AU ACCESS 
VIDEOA' 


Jrvc/Zomba Video 4 1 589-3 


Backstreet Boys 


1998 


Mt 


19.98 


11 
li 


14 


14 


JtKKT 9KKINukK-IUU tlUI rOK IV! 


Real Efiteftainment 6502 


Jerry Springer 


1998 


IK 


24J9 


12 


9 


4 


CASPER MEETS WENDY 


FoxVideo 388 


Cathy Moriarty 


1998 


m 


19JS 


13 


8 


6 


PLAYBOY'S FRESHMAN CLASS 


Playtxiy Home VMeo 

Universal Music Video Oist. PBV0832 


Various Artists 


1998 


Ml 


ISjS 


U 


16 


9 


MERUN 


Hallmark Home Entertainment 96525 


Sam Neill 


1998 


IK 


im 


IS 


i; 


8 


THE EXORCIST-ZSTH ANNIVERSARY 
SPECIAL EDITION 


Wsmer Home Video 16176 


Ellen Burstyn 
Unda Blair 


1973 


ft 


19.98 


It 


13 


3 


SCOOBY-OOO ON ZOMBIE ISLAND 


Warner Family Entertainment 
Warner Home Video HI 424 


Animated 


1998 


NR 


I9J6 


17 


12 


10 


PLAYBOY'S GEN-X GIRLS 


Playtioy Home Video 

Universal Music Video Dist. PBVa31 


Various Artists 


1998 


NR 


19.98 


11 


15 


7 


BARNEY'S GREAT ADVENTURE 


FtolyGram Video 40045005765 




1997 


G 


2295 


19 


20 


14 


PLAYBOY'S PLAYMATES REVISITED 


Playtioy Home Video 

Universal Music Video Dist. PBV0S30 


Various Artists 


1998 


NR 


19.98 


20 


25 


14 


JERRY SPRIN6ER-THE BEST OF 


Real EntBftainment 6509 




1998 






91 
£1 


19 


19 


SPICE WORLD 


Columbia TriStar Home Video 020 1 8 


Spice Girls 


1997 


PG 


19.96 


22 


NEW^ 


l-Jk. XMnnutn 1 ML 


wamef nome viaeo i •i? i j 


Kevin Spacey 
Russell Crowe 


1997 


R 


19.96 


23 


30 


23 


A^ nnnn ac it rpt^ 


Pnliinihia TriCfar Unms Uirlan 91 TD? 

lAJiuniDid inoidr ramc viuoo z l 


Jack Nichoteon 
Helen Hunt 




PSI3 


19.95 


24 


26 


128 


THE LITTLE MERMAID: THE 
SPECIAL EDITION 


Wall Disney Home Video 

Buena Vtsta Home Entertainment 12731 


Animated 




G 


2S.99 


25 


10 


9 


POCAHONTAS II: JOURNEY 
TO A NEW WORLD 


W^ll Disney Home Video 

Buena Vista Home Entertainment 12743 


nnmaiBG 




NR 


2U9 


2§ 






Epic Music Video 

Sony Musk Video 501 75 


C*iiU.9n!!lt>.MaliUll 
SMtaiiMliaq 




NR 


19.98 


27 


2« 


2 


C BEAR AND JAMAL 


Xerton Entertainment 4033 




1998 


NR 


14.98 


2t 


21 


11 


THE AVENGERS *67 BOX SET 1 


AU Home Vkleo 

New Video Gnxjp 17135 


Patnck Macnee 
Diana RIa 


1967 


NR 


2996 


29 


23 


6 


DA GAME OF UFE 


Priority Video 53425 


Snoop Do^S 


1991 


NR 


19J8 


31 


37 


11 




Epic Music Video 

Sony MiKic Video EV50161 




1938 


NR 


1498 


31 


29 


3 


THE AVENGERS '67 BOX SET 3 


A*E Home Video 

New Video Gioup 17149 


Patrick hAacrtee 
Diana Rigg 


19G7 


NR 


2995 


32 


18 


12 


THE BLACK CAULDRON 


Walt Dtsney Home Video 

Buena Vista Home Enteftainment 9124 


Animated 


19SS 


PC 


2C.99 


33 


36 


27 


FLUB8ER 


Wall Dtsney Home Video 

Buena Vista Home Entertainment 1468 


Robin Williann 


1997 


PG 


22.99 


34 


39 


8 


SPAWN 2 


HBO Home Video 91487 


Animated 


m 


NR 


tU7 


3S 


RE-DnUT 


HALLOWEEN: ANNIVERSARY EOmON 


VMeo Treasures 10272 


Jamie Loe Curtis 
Donald Ptoasenca 


an 


R 


9J8 


n 


■E-Dnm 


AMERICAN GRAFFITI: 25TH 
ANNIVERSARY EDITION 


Unlvefsal StudkE Home Video 83616 


Ron Howard 

Candy Clark 


1973 


FG'I3 


19.98 


37 


33 


14 


IMAGE OF AN ASSASSINATION 


MP1 Home Video 72823 


rtot Listed 


1998 


NR 


1991 


31 


35 


122 


GREASE: 20TH ANNIVERSARY 
EDITION ♦ 


Pvamount Home Video 1 108 


iohn Travotta 
Olivia Newton- John 


1978 


PG 


14.95 


39 


NEW^ 


TAMAGOTCHI 


Bandai 

Pteneef Entertainment 


Animated 


UK 


NR 


1495 


40 


27 


3 


THE GRAND JURY TESTIMONY 
OF WILLIAM JEFFERSON CUNTON 


MPI Home Video MP7387 


Bill Clinton 


1998 


NR 


14J8 



• RIAA gokl cert, tor sates of 50,000 units or M million in ules at soegested retail. A RIAA ptaDnum cert tor sales of 100,000 units or S2 miWon in sales at sugBCSted 
retail ♦iTAgoJO certification for a minimum of 125.000 units or a dolLar votume o( (9 million art fgtai Inr BwaM ca ty iriaaMd proganw. or o< Jt least 25,000 units and $1 
million at sussested retail lor nontheatrlcal titles. C' ITA ptatinum certification (or a minimum sale of 250,000 units or a dolar volume of $18 million at retail for theatrtcally 
released programs, and of at least, 50,000 units and $2 million at sugBBsted retail tar nontheatrical tRtas. 0 1998. BiHboanVBPI Communications- 
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ArhoolieVid Combines 
Cap Music With Pig 
Slaugliter And Feast 

BY JIM BESSMAN 

NEW YORK— The disappearing 
art of the traditional Cajun bouch- 
eric has been preserved in "Every- 
thing But The Squeak!" 

"Everything," which documents 
a pig feast held each November at 
the Eunice, La., farm of legendary 
Cajun musicians Marc and Ann 
Savoy, is the first release from the 
Arhoolie Foundation, established by 
El Cerrito, Calif.-based Arhoolie 
Records founder Chris Strachwit?,. 
Its job is to educate the public about 
traditional, ethnic, and regional 
music. 

The 30-minute music-filled tape, 
which Straehwitz directed, include.s 
footage of the live Cajun music 
radio show emanating Saturday 
mornings from the landmark 
Fred's Lounge in nearby Namou, as 
well as the simultaneous Saturday 
morning jam session at the Savoy 
Music Center in Eunice, La., where 
Marc Savoy manufactures his 
prized Cajun accordions. 

But the meat of the tape, so to 
squeak, is the boucherie, which as 
pre.sented in "Everything" is much 
more than a big pig-out. 

"It's people working and having 
a party at the same time," says 
Marc Savoy, a master accordionist 
in his own right. He and his wife, 
Ann, on guitar, along with Cajun 
band Beausoleil's front man and 
fiddler. Michael Doucet, make up 
the Savoy-Doucet Cajun Band, 
which records for Arhoolie 
Records. "It's life well-balanced: 
the merger of the bad part — the 
work — and the fun part, the food." 

Adding to the fun part, of course, 
is the joyous Cajun music, which is 
informally performed throughout 
the boucherie by whoever wants to 
play. "It's so earthy and so natural, 
and if you have to do work, why not 
add a little fun to it by playing a 
tune?" Savoy asks. 

Now BH, Savoy is old enough to 
recall the days before refrigera- 
tion, when neighboring Cajun fam- 
ilies would get together on week- 
ends to slaughter and butcher 
livestock, cook it on the spot, and 
distribute the meat among the par- 
ticipants. 

"My earliest memories are of 
peojjle getting together at Grand- 
pa's house and killing either a steer 
or a pig for meat," says Savoy. 
"People would do it one weekend at 
one guy's house and the next at 
another guy's. They'd wake up at 
the crack of dawn when it was real 
cold and make a fire to scald the pig 
[the dead animal is scalded in boil- 
ing water to facilitate shaving its 
hair], have a couple shots of 
whiskey, and then someone would 
bring out an accordion and play a 
tune and it was party time. 

"Food, music, and community 
spirit — it was my first encounter 
with people working and taking 
advantage of it." 

But by the time Savoy turned 20, 
fCoritiiiiu'd on fxigc ffil) 
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1 


1 


6 


CITTOf ANOELSfPC-iJ) 


Wamef Heme Video 16320 


NicblBS Cage 
MegRyar 


2 


2 


5 


MERCURV RISINC (SI 


Unneiul Studios Hatne Video 
83590 


Bruce Willis 
Mk Baldwin 


3 


3 


6 


WILD THINGS (Rl 


Colui^tHa TnSlar Home Video 
02286 


Man (Mlofi 
C^mpbdl 


4 


5 


3 


A PERFECT MURDER (Rl 


Wifnei Home Video 16643 


Mictiwl Dougtos 
Gwynctti PBltrow 


5 


6 


3 


LOST IN smcE (PG iai 


Hew Line Home VhHo N4666 


Wtlllam Hurt 
Giry Okknw 


S 


4 


6 


PRIHARVCOUmSOIl 


Umeisal Studios Home Video 
83373 


John Trawtta 


7 


NtW^ 


THE X-FILES (nS-131 


FoaVideo 0448 


D«vid Duchwny 


( 


7 


12 


THE WEDDING SINGER (K ISI 


New Line Home Video 
WimefHoinc Video N4659 


Adam Sandler 


9 


8 


3 


THE OBJECT OF MV AFFECTION (R) 


FoiVideo 


Jenniler Aniston 

rtili nLHJU 


10 


9 


10 


THEeWUBOWSKimi 


MyGiam VUn 4400565393 


JeflBrklee& 


11 


17 


2 


THE SPANISH PRISONER (FQ 


Cotumtu TnStar Home Video 
019% 


Campbell Scott 
Steve Martin 


12 


16 


12 


JACKIE BROWN (SI 


Miramax Home Entertainment 
Bmtu Witj Horn* Erfleflanmert 1355803 


Pam Grie* 
Santuti L. Jackson 


13 


12 


10 


THEAroSTU(PGI3) 


Uimersal Studos Home VHleo 
83676 


Robert Ouvall 
Farrah Fawcett 


14 


14 


15 


GOOD WILL HUNTING (SI 


Miramax Home Entertainment 
Buoia Veti Hone EiMwimint 1355903 


Matt Damon 
Dcn fvnecx 


li 


IS 


3 


TWILIGHT (S) 


ftramount Home VUeo 


Rhj] Newman 
Susin Sv3ndofi 


IS 


10 


17 


WAG THE DOG (S) 


New Line Home Video 
Warner Home Video N4642 


Dustki Hofhrwi 
Ftobert Oe Ntro 


17 


11 


5 


HUSH IP6-I3) 


Colunbia TrIStar Home video 
02352 


-tesskra Linge 
GwYTieth ^Itrow 


U 


18 


11 


THE MAN IN THE 
IRON MASK (PG-13) 


MGM/UA Home Video M907047 


Iflonanto DiCaprio 
Jefcmy irons 


li 


13 


8 


TTTANC (ro-!31 


Paramount Home Vrieo 833483 


Leonardo DiCaprio 
Kjte Wiraiet 


20 


NEW^ 


SUICIDE KINGS (S) 


Artisan Entertainment 60423 


Chhstophef Wall<en 
Denis Lury 


21 


20 


13 


U.S. MARSHALS (SI 


Wamei Home Video 15625 


Tommy Lee Jones 
Wesley Snipes 


22 


NEW^ 


THE l*St DAYS OF DISCO (SI 


IWtGiam Video 4381 509366 


Kate Baddnsalt 

CWoe Stwgnii 


23 


24 


3 


TWO GIRLS AND A GUV (S) 


FaxVideo 


Robert Downaii Jr. 
Heather Grahim 


24 


19 


5 


HE GOT GAME (R) 


Touctistone Home Video 
BuenaMsta HanvEjitBtamiM 1356503 


Dennt WMhInilon 
Milla Jovomch 


25 


21 


3 


PMJUEIPG) 


Universal Studios Home Video 
83960 


Cheech Mattti 
Gene Rmvlands 


2« 


23 


5 


DEEP RISING (R) 


Hoilywiod nctures Home Video 
BjmVtjtaHorreEntEftatmen 1355103 


Treat WiHiaim 
Fanitce Jarssen 


27 


22 


4 


THEPUVER-SCUIB(S1 


New Une Home Video N4e82 


(ceCube 
Jamie Fbxx 


2t 


26 


27 


LA. CONFIDENTIAL (R) 


Wimet Home Video 14913 


Kevin Spacey 
Russell Cnnve 


a 


25 


12 


GREAT EXPECTATIONS (Rl 


FoirVldlo4492 


EthMiHawhe 
Gwynetti PaHiDW 


30 


NEW^- 


BLACK DOG (PG 131 


Unneisal Studios Home Vxleo 
83662 


Patrick Swayze 
Randy Travis 


31 


28 


4 


DANGEROUS BEAUTY (Rl 


Warner Home Video 14775 


Cattierine McCormack 
Rufus Sewell 


32 


35 


14 


SPHERE (PG-I3I 


Warner Home Video 15331 


Dustifi Hoflrrun 
Sharon Stone 


33 


32 


21 


THE RAINMAKER (PG 13) 


Paramount Home Video 335033 


Malt Damon 
Danny DeVHo 


34 


NEW^ 


1 GOT THE HOOK UP (R) 


Dimension Home VKleo 

8ucna Vista Km Erltrtainmcnt 1552803 


Master P 


3S 


29 


4 




Wamex Home Video 2535 


Billy Crystal 
GAeorghe Muresan 


3t 


NEW^ 


THE ODD COUPLE II (PC-I3I 


Raramoynt Home Video 335783 


Jack Lemmon 
Walter Maitiwj 


37 


34 


23 


AS GOOD AS rr GETS (PG ISI 


Colombia TriStar Home VHjeo 
21703 


Jack Nichotson 
Helen Hunt 


38 


31 


10 


MR. mCE GUV (PG-13) 


New Une Home Video N466I 


Jackie Chan 


39 


33 


21 


MIDNIGHT IN THE GARDEN 
OF GOOD AND EVIL (R) 


Warner Home Video 14776 


Kevin Spicey 
John Cieack 


40 


40 


2 


WIND DANCER IPC) 


Real Family Entertainment 4O02 


Bnan Keith 
Matt McCoy 



4 ITA gold certificatior for a minimum of 125,000 units or a dollar volume ot $9 million at retail 
for ttieathcally released programs, or ot a1 least 25,000 units and $1 million at suggested retail tor 
nonttwatrical litles, ■ ITA pTalinum certification for a minimum sale of 250,000 units or a doJlar 
volume of $18 million at retail tor theatrically released prcgrams, and of at least. 50,000 units and 
$2 million at suggested retail for nontfieatrkal tiUes. ■& 1998. BillboartVBPI Communications. 



STUDIOS WEIGH VALUE 

(Cmtimied from page 91) 

demand. "That is where the con- 
sumer will want these things." 

Koch did not rule out collectors' 
editions sprouting elsewhere in the 
Disney family. Add-ons for each title 
would be considered "on a case-by- 
case basis." For example, "Armaged- 
don" will include an Aerosmith 
video — a new tack for Buena Vista. 

"Hopefully we're going where the 
market is going," he says. 

Suppliers say a number of factors 
influence which extras get added. 
These range from cost — ^the produc- 
tion tab can run between $10,000 to 
$75,000, depending on the level of 
sophistication — to talent availabilify, 
genre, and transfer quality. 

"Everything you do obviously adds 
cost to the authoring process," says 
Jeff Fink, Artisan president of 
salesAnarketing. "There are a lot of 
elements, a lot of variable costs. You 
have to consider the potential — how 
much more they add to the release." 

Some movies make the choice self- 
evident "Lost in Space" was a candi- 
date by virtue of its science fiction 
pedigree. Sci-fi and action titles have 
proven the easiest to adapt to special 
features. Nor are all bonus materials 
created equal. 

Fink notes that 5.1 surround sound 
and widescreen presentations have 
ranked highest on consumer-feed- 
back cards. "We did find that adding 
things like director's commentary 
and additional footage were big sell- 
ing points," he says. "We found bios 
and credits for cast and crew actual- 
ly ranked toward the bottom." 

As a result. Fink says, Artisan 
tries to include 5.1 sound and 
widescreen whenever possible. "Older 
films obviously weren't processed to 
the same standard. Even to get audio 
to 5.1 Dolby can be very expensive to 
do. There are a lot of considerations." 

The extras can also renew interest 
in a catalog title. "You couW make the 
ai^gument the movie itself is what will 
sell it, but added value can breathe 
new life into a title," Fink suggests. 
Artisan, which has already sold more 
than 100,000 units of "Stargate" and 
"Terminator 2," plans to build more 
into the titles scheduled for release. 

Olson-Graveti tiaya outtakes and 
deleted scenes, such as those seen on 
New Line's "Boogie Nif^its" disc, have 
proven especially popular with con- 
sumers, as have alternate endings. 

"We are in the film business," she 
says. "Although this is a packaged 
good, there are so many aspects and 
elementsofthe film business that are 
interesting to consumers that we can 
draw upon. The film business is just 
a sexy business people want to learn 
more about, and the technology lends 
itself to it" 

Throwing caution to the wind, a 
few suppliers haw adopted the stance 
that more extras equal better sales. 
Lyrick Studios is so convinced of the 
role that extras play in DVD demand 
that it has delayed releasing the first 
"Barney" titles until it finds the most 
extra-prone titles. 

"We're trying to think of what 
would be the most exciting and 
unique thing to bring out on DVD," 
says sales VP Debbie Ries. "I think 
this is going to be a format people are 
going to have extra expectations for 
and will be looking for. Otherwise 
we're still going to have VHS for 
some time." 
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Top Music Videos. 


THIS WEEK 


lAST WEEK 


WKS. ON CHART 


COMPtLEO FHOM a NAnONAL SAMPLE Of RETAIL STONE AND RACK SALES 
REPORTS COLLECTED. COMPILED. AMD PftOVIDEI) BY SoundSc«/i« 

IIIIIK 

TITLE, Imprint Principal 
Dtstrlbuting Label, Catalog Numbtr Performers 


1 




1 


1 


21 


★ ★ NO. 1 ★ * 

ALL ACCESS VIDEO A' 

JWZomba Video 4 1 &e9'3 


BflciistreBt Boys 


If 






x 


8 


THE ROYAL ALBERT HALL CELEBRATION 

PntyGrarr) \Aileo 44005739 


rViareW LlO]^ TTGODer 


ir 


IMS 




3 


8 


DA GAME DF LIFE 

Priority Vhtoo S342S 


Snoop Dogg 


a 


ll.« 




NEW^ 


ALL DAY SINGIN- AT THE DOME 

Sprirtg H.ll Video Chiorclant Otst Group 44360 


Vsrious Artiste 


If 


».n 


c 

u 


2 


3 


VHl DIVAS LIVE 

Epic Music Video Sony Music Wlw 50175 


QteOniaiiiEjttaWtFartti 

SMUnklMQ^f 


If 


ISJI 


e 

D 


4 


6 


LIVE IN CONCERT 

jrveTZomba VMeo 4 1 624 


DoCKSIrVCI DOyS 


Cf 


IMS 


7 


NEW^ 


ATLANTA HOMECOMING 

Spnng Hill Video Crwnlant Ont. Group 44359 


Various Artists 


If 


a.» 


0 
0 


NEW^ 


WOW- 1999 

SpaiTDrt Vidw C»KXd«nl Dirt. Group 43200 


\4rious Artists 


If 


12.91 


q 


NEW^ 


MISSION 3:ie-THE VIDEO 

SpafTOw Video Oordant D>sl. Group 43202 


Carman 


If 


U.tt 


in 

iU 


7 


24 


STREETS IS WATCHING A 

Def Jam -.-.r ^. Video P^'.Crarr VWw 56821 


Jay-Z 


If 


K.9S 


11 
li 


6 


2 


CHRISTMAS LIVE (DVD) 

American Gfamaplx>n« Navarre AG 1997-5 


Mannrtetm SiMmrollw 


If 


liW 




21 


9 


HAVING A GIRL'S NITE OUT 

Myrrti Video 5351 


Chonda Rerce 


If 


lUI 




13 


61 


THE DANCE A 

Warner Reprise VMeo 3-38486 


FMwood Mac 


If 


M.n 


14 


9 


45 


A NIGHT IN TUSCANY • 

pD*yGfarTi Video 4400553973 


Andrea Bocdli 


If 


UK 


IE 
19 


8 


12 


SINGLE VIDEO THEORY 

Epfc Mtttic Video Sony Muse Video EV50161 


Lf 


1198 


IIS 
10 


12 


19 


MP DA LAST DON 

No Onit Video Prionty Video 53373 


MaslvP 


If 


1191 


If 


14 


3 


UVE AT THE BEACON THEATRE 

Cdumbu Misix. Vtdeo Sony Music Mdeo 50171 


James Taykw 


J 


1)91 


Ifl 


5 


5 


NURCHING TO ZION 

Spring Hill VWeo C^or(tant Dtst. Group 443SS 


Mriou» Artists 


If 


»JI 


10 

is 


17 


81 


WHO THEN NOW? 

Lpic Music Video Sony MusK Video 50153 


Kom 


If 


I9JI 


20 


10 


18 


SHOCKUMENTARY • 

F^.vGo-n Video 57595 


Insane Clown Posse 


If 


1991 


21 


15 


10 


EXITOS EN VIDEO 

We« Lfltina video 23978 


If 


U.9S 


22 


16 


39 


GIRL POWER! UVE IN ISTANBUL 

Virgin Music VWeo 92111 


Spice Qirls 


If 


19H 


23 


11 


5 


DC TALK VIDEO COLLECTION 
FflnfiM Video Chordant Oist Group 24509 


dcTalk 


If 


19.9) 


24 


22 


3 


THE VIDEO COLLECTION 

Columbia Mis« Video Sony Music Video 50170 


Savage Garden 


Sf 


19.9I 


2S 


19 


12 


BIG BALLERS: THE MOVIE 

Siinitsr £nt IrK. 49813 


VarioLtS Artists 


If 


19.99 




24 


11 


PREMONITION 

Warner Reprise Video 3 38496 


John F(^[e«ly 


Lf 


19.9a 


27 


26 


16 


BACKSTREET BOYS: THE VIDEO 

MVD Video 3899 


Backstreet Boys 


If 


19.9S 


28 


NEW^ 


LIVE AT THE ISLE OF WIGHT-FESTIVAL 1970 

Fnuno Home Video 2369 


TheWfw 


If 


19.91 


29 


20 


37 


DEAD TO THE WORLD 

Interscope Video Universal Music Video 0(St. 90150 


Marilyn Manson 


If 


1B.9S 


30 


31 


23 


RIVERS OF >0Y 

,=.;.' r,: Hill Vidro 44354 


Gaither & Friends 


If 


»9) 


31 


18 


41 


GARTH LIVE FROM CENTRAL PARK 

Onon Home Video 10119 


Garth Brooks 


If 


I9.9S 


32 


28 


37 


DOWN BY THE TABERNACLE 

Spring Hill Video 104 


Bill & Gloria Gaither 


If 


I99t 


33 


23 


48 


RAGE AGAINST THE MACHINE 

Epic Musk Video Sony Music Video 19 V50I60-3 


Rata Against 

The Machine 


If 


19.91 


34 


27 


ID 


THE 3 TENORS: PARIS 1998 

Ailantic Records inc Ailantic Video 83133-3 


Carreras-DomingD- 
PavaratU 


If 


SX 


35 


RE-EmRr 


HAWAIIAN HOMECOMING 

Spring H.I1 Vidpo 44355 


Various Artists 


If 


nj9 


36 


32 


108 


LES MtSERABLES: lOTH ANNIV. CONCERT 

VCl CdumtMa TnStar Home Vtdeo 88703 


Various Artists 


J 


;<% 


37 


25 


49 


ONE HOUR Of GIRL POWER 

Warner Home Video 363553 


Spice Glilfi 


If 


lUS 


38 


30 


155 


LIVE FROM AUSTIN, TEXAS A 

Epic Musk Video Sony Music Vndeo 50130 


Siflvte Ray VHigtun 
And Double Trouble 


J 


19.91 


39 


NEW^ 


RAMONES AROUND THE WORLD 

Rhino Hon» Video 2546 


The Ramones 


If 


Il9i 


40 


34 


43 


CLOSURE 

Inlcrscope Video Trimirfc Honw Video 5734 


Nine Inch Nails 


Lf 


2491 



O RIAA gold cert tor sates ot 25,000 units for video singles; • RIAA gold cert lor sales 50.000 units for 
SF or LF videos; RIAA platinum cert, (or sales ot 50,000 units few video singles; A RIAA platinum cert, 
tor sales ot 100,000 units tor SF or LF videos; •-■ RIAA gold cert, tor 25.000 units lor SF or LF videos certi- 
lied prior to April 1, 1991; ♦ RIAA platinum cert, for 50,000 unrls for SF w LF videos certified prior to 
Apnl 1, 1991, LF long-form. SF Short-torm, VS Video single ©1998, Billboard/BPI Communications, 
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street I 

color 'Approx. 97 mins. 
ISBN« 0-7806-2258-8 1 



Also available on 



, VHS »N4702V ISBN* 0-7806-2447-5 DVDKN4660 
SPANISH VHS (IN4677V ISBN* 0-7806-232B-2 




Win a honeymoon In Tahiti from Pleasant Holidays 
includlns round-trip airfare from Los Anseles! 

100 FIRST PRIZES 

THE WEDDING SINGER video plus movie poster 
150 SECOND PRIZES 
THE WEDDING SINGER video 

$3 REBATE FROM MAVERICK RECORDS! 

• When consumers purchase the video 
and 1 of the 2 soundtracks! 

) KARAOKE SONGS! 

• Each cassette contains 3 Karaoke songs Including 
"Rappers Delight; "Do You Really Want To Hurt Me," 
and "White Wedding.' 

I EN(iA(iIN{i NATIONAL 
ADVERTISING CAmiGN! 

• The video release is supported by a wildly romantic 
3-month national ad campaign! OVER 150 MILLION 
CONSUMER IMPRESSIONS! 





Home Video 



ERCHANTS & MARKETING 



ARHOOLIE VID COMBINES CAJUN MUSIC WITH PIG SLAUGHTER AND FEAST 

(Coniinned frvm paffe 9d} 



the practice had largely tapered off. 
"Meat was too accessible in town, 
and my grandpa got old and quit 
raising pigs and steers," he says. 
"Then about 15 years ago we decid- 
ed one day to get a pig and have an 
old-time boueherie, and we did it in 
the barn with maybe 10 people, and 
we had so much fun we did it as an 
annual event. Some people are 
squeamish about it, but there's 
something wrong when people can't 
relate to where their food comes 
from." 

The video is indeed graphic in its 
documenting of the pig kill and 
butchering. "Some yuppie friends 
of mine say it's a little bloody and 
are turned off, but shit, this is 
where their food comes from," says 
Strachwitz. "People today don't 
have a clue where pork chops come 
from, and it's important to docu- 
ment an event that used to be very 
common in Louisiana and is so 
much more fun than buying meat at 



the grocery." 

Savoy's feast and the Arhoolie 
Foundation's tape also serve as a 
means of passing on the tradition to 
the next generation, notes Todd 
Ortego, owner of Eunice record 
store Music Machine and a younger 
boueherie participant. 

"I go to learn from other people," 
says Ortego, who will pick up a 
musical rub-board and spoons, as 
well as a knife for cutting the 
"cracklin's," the tasty little bits of 
fried hog flesh. 

"If you give me a pig and say go 
slaughter it, it ain't gonna come out 
real pretty," says Ortego. "But at 
Marc's they pass on the knowledge 
of how to do it from the old-timers 
who did it as kids as a general 
means of survival. Then there's the 
music and the cultural mix of 
natives and out-of-towners. But the 
important thing over everything is 
the good time." 

The tape, subtitled "A Cajun 



Billboard- 



Boueherie And Other Louisiana 
Traditions," is priced at $19.98. 
Arhoolie is following it with the 
Uke-priced 30-minute documentary 
"Robert 'Red' Alexander — Ship- 
wright And Folk Artist," about an 
80-year-old San Francisco Bay 
Area shipbuilder. 

In the works is a third title, 
"Sacred Steel," documenting sev- 
eral of the African-American steel 
guitarists working in various 
churches in Florida and New York. 

Foundation president Strachwitz 
says he's hoping to distribute cas- 
settes to educational, cultural, and 
community organizations and is 
seeking help in selUng them. "I'll 
distribute them any way I can," he 
adds. 

Videos released through his sep- 
arate ArhooUe Films — plus its dis- 
tributed Brazos Films line of 
movies by documentary filmmaker 
Les Blank — are available through 
Koch International. 
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Top Special Interest Video Sales. 


1 THIS WEEK 1 


1 2 WKS. MSO 1 


z 

i I 


Csnpiltd tTBm a naboiul sample of radjl 
stvns sales reports. 

TITLE 

Progrsm Supplier, Catalog Number 


If 




1 THIS WEEK 1 


1 2 WKS. AGO 1 


1 WKS. ON 

CHARt 


ConpiM (ram a nalional tanple of falaii 
itSfM sales reports. 

TITLE 

Program Supplier, Catalog Number 




RECREATIONAL SPORTS^ 




HEALTH AND FITNESS^ 








♦ * NO. 1 * * 












* * NO. 1 * * 




1 


3 


35 


DENVER BRONCOS: SUPER BOWL XXXII CHAMPIONS 

Po.,G[.iiii Vnir-r M:!l!.;»J4i> 


19.95 




1 


2 


51 


THE GRIND WORKOUT: FAT BURNING GROOVES* 

Sony M.j=.i.t VVitr 


i;53 


2 


1 


129 


MICHAEL JORDAN: ABOVE & BEYOND 

FoxVideo (CBS(Foxl 8360 


14.98 




2 


3 


7 


YOGA ZONE: INTRODUCTION TO YOGA 

BMG Video 80300-3 


14.98 


3 


2 


35 


GRET7KY: THE GREAT ONE AND THE NEXT ONES 

FoxVideo (CBS/FoK) 2758 


14.98 




3 


1 


191 


CINDY CRAWFORD/SHAPE YOUR BODY WORKOUTO 

GoooTimes Home Video 7032 


19-99 


4 


5 


101 


im WEEK III BAStEIIU: » TEffiS OF UNRlKfnWU FUIS 1 HMPEIS 

PolyGram Video 96002 


14.98 




4 


5 


165 


THE GRIND WORKOUT HIP HOP AEROBICS* 

Sony Music Video 49659 


1298 


5 


4 


49 


THE OFFICIAL 1997 WORLD SERIES VIDEO 

PolyGram Video 91097 


19.98 






4 


27 


MTV ADVANCED WORKOUT: TOTAL BODY TRAINING 

Sony Music Video 49331 


1498 


6 


10 


29 


LESLIE NIELSEN'S STUPID LITTLE GOLF VIDEO 

Winstar Home Entertainment 71027 


19.98 




B 


6 


147 


THE GRIND WORKOUT: FITNESS WITH FLAVAC 

Sony Music Video 49796 


1^96 


7 


9 


347 


MICHAEL JORDAN'S PLAYGROONO 

FoxVideo (CBS/Fox) 2858 


19.98 




7 


9 


7 


FIRM PARTS: TOUGH TAPE 

BMG Video 80136-3 


U» 


8 


8 


53 


PURE PAYTON 

PolyGram Video 4400464413 


I9.9i 




8 


10 


35 


CRUNCH: BEST ABS AND ARMS 

Ancrior Bay Entertainment SV10093 




9 


7 


23 


CHICAGO BULLS: GIVE ME FIVE! 

FoxVKieo ICBSiTox) 2768 


1998 




9 


8 


7 


REEBOK: LONG 8, LEAN 

BMG Video 80361-3 


19.98 


10 


a 


7 


1998 nrMPIC WINTER CAMES FIGURE SMTINS COMPETITION 

FoxVideo (CSS Video) 0414 


1998 




10 


12 


55 


OPRAH: MAKE THE CONNECTION 

Buena Vista Home Entertainment 60428 


2199 


11 


13 


55 


MICHAEL JORDAN: THE ULTIMATE COLUCTION 

FoxVideo (CBS/Fox) 4101090 


29.9< 




11 


7 


31 


CRUNCH: THE JOY OF YOGA 

Ancrior Bay Entertainment SV10285 


9.99 


12 


6 


7 


ELWAY: CHAMPION FOREVER 

WyGram Video 4400577353 


19.9S 




12 


15 


45 


FIRM BASICS: ABS, BUNS t THIGHS WORKOUT 

BMG Video 80344-3 


19.98 


13 


17 


15 


THE OFFICIAL 1998 NBA flMlS VIDEO 

FoxVideo ICBS/Foxl 0475 


19.98 




13 


NE-BiniV 


DENISE AUSTIN: A COMPLETE WODKOUT WITH WEIGHTS 

Parade Video 908 


IU8 


14 


15 


71 


NBA AT SO 

FoxVideo (CBS/Fox) 8450 


19.9« 




14 


14 


45 


ABS, CHEST t LEGS OF STEEL 2000 

WSmerVision Entertainment 51312-3 


29.95 


15 


12 


33 


NBA 2000 

FoxVideo (CBS/Fox) 2769 


14.98 




IS 


16 


211 


YOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS 

Healing Arts 1088 


14.98 


16 


19 


65 


TIGER WOODS: SON, HERO L CHAMPION 

FoxVideo ICBS Video! 4098 


14.98 




IB 


20 


3 


YOGA ZONE: CONDITIONING AND STRESS RELEASE 

BMG Video 9037;-3 


1498 


17 


U 


173 


LESLIE NIELSEN'S BAD GOLF MADE EASIER 

ABC Video 45003 


1998 




17 


13 


3 


THE FIRM: FAT BLASTER-TOTAL BODY WORKOUT 

BMG Video 80417-3 


19.98 


18 


a-am 


NFL'S GREATEST STARS 

BalyGram Video 8006319093 


19.95 




18 


K-Btmr 


ALI MACGRAW'S YOGA MIND li BODY 

Warner Home Video 35826 


19.98 


19 


li 


81 


THE ULTIMATE FIGHTING CHAMPIONSHIP 4 

Vidmarlt Entertainment VM6372 


19.99 




19 


18 


65 


THE FIRM: TIME CRUNCH WORKOUT 

BMG Video 801 13-3 


mi 


20 




MUHAMMAD ALI: SKILL, BRAINS, t GUTS 

MPI Home Video MP7116 


19.98 




20 


19 
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THE FIRM: AEROBIC INTERVAL TRAINING 

BMG Video 801 12-3 


1998 



^ ITA gotd ceftificalion for sale of 125.000 units or a dollar volume of $9 million ai retail for tf>eatrN:ally released programs. 25.000 units ar>d SI millon at sug- 
gested r«tail foe norttheatricsl titles. OlTA platinum certification tor sale of 260,000 units m a dollar volume of SIS million at retail to* theatrically released pro- 
grams, or 50.000 units or $2 million at suggested retail fO( nonttteatricat titles. GISSS. BillbcaKl/BPI Communications. 



•jllJiJUHilJj 

■JU-UD JjJliJijJUilyjiuJ 

n you want to reach the world 
of music and video, you need the 
International Buyers Guide. 





The 1999 International I 

BUYER'S GUIDE j 




Ibuie PiiUiiiwn 
IlMlauJm 
ilrrrsNiry Hanifxiiims 

f\U rtiiiMit itt«iiBji 
(9 Ka|lieilfls 




Fljiats Mai SmicM 
Ia|a k|lica(«i 




Over 16.000 current and updated 
listings worldwide - complete with 
key contacts, phone & fax numhers. 
addresses, e-mail addresses and 
weh site listings. 

• Record labels Music distribution companies 

• Wholesalers & Distributors Video companies 

Music publishers CD, CD-ROM & Video 
disc manufacturers Equipment manufacturers 
Accessory companies PR companies 
International listings Associations and 
professional organizations Performing and 
mechanical rights organizations 
Music libraries Entertainment attorneys 

• Importers/Exporters Replicators ■ Duplicators 

• And much more! 

To order send payment for $139 plus S6 S&H ($14 for international 
orders) with this ad to: Billboard Directories. P.O. Box 201 6. 
Lakewood. NJ 08701. Please add appropnate sales tax In NY, 
NJ. PA, CA. TN, MA. IL, OH, VA & DC. Orders payable in U.S. 
funds only. All sales are final 

FOR FASTEST SERVICE CALL (SCO) 344-7119. 
Outside the U.S. (732)363-4156. 
Or fax your order to (732) 363-0338. 

Now available on dislcette and mailing labels. 
For rates call IMike Sisto at (212) S36-5017. 
To advertise call Jill Carrigan at (213) S25-2302 

www.billboard.com 
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Call Billboard Classified Today! 

Tracy Walker 1-800-390-1489 

twalker@binboard.com 

FAX ALL ADS TO: 212-536-8864 



Get more reach. More impact. 
More results. 

Now, you can reach 200,000 key music business 
decision makers across the country and around the 
world by telling them about your product and 
service in the industry's leading news magazine. 








• SERVICE & RESOURCES: S150 per inch/per week, 4 weeks minimum 

• MUSIC INDUSTRy HELP WANTED : $150 per jncti/per week 

• RADIO HELP WANTED: $95 per inch/per week 

• BOX REPLy SERVICE: $30 

Classified ads are commissionahle when an agency represents an outside client. 


^^AiiMajor Credit Cards Accepted^^B 



DUPLICATION/ 
REPLICATION 



I 



PHONE: (615)327-9114 
I -800-2 1 1 -4689 

MEDIAWORKS' 

1719 Wni ErKl Avmwe SuiU 100 
NjUivillc. TN ]72Dj 
HX (6IS)327-34]i 
vxyw.iitt4inverinhil.qpx.com 



Compact Dita • CD ROM 
CD * /CD Enhancad 

^"^^SiS^"^ 1000 CDs 
iImS^^ $ 1,825.00 

^^a^ Fu/f Color 



Tape & Disc 

Manufacturing • gb.vphic design • printing 
highest quality 

COMPLETE DESIGNED PACKAGES 

LOWEST PRICES ' 

CD BOOKLET a J'CARD PRINTING 

Call for n custom qtiou. 

1-800-989-4487 



WWW.MIDWCSTOISC.COM 



are you looking for » CD and cuicttc 
manulaclun^r where good cmtomer Mfvice b 
not jutt » department, but more intpart^ntty M 

_ ^ ATTITUDE! ^ ^ 

1 .000 CDs niplkatnl S950.00 
1 ,000 uuettei duplicated S77I.00 
100 CD-Rs duplicated S250.00 
I -800 987-6830 www.5advice.com 



• Compact Disc Pressing 

CD Audio & CD ROM 
P r e M ast iring / Short-Run 
• Cassette Duplication 

•Vbml Pressing 
' Dcsign/Hlm/Prtoting 



COMPirre PACKAU6S RCSnVTOGOl 



mag IM tha upcrts, 
but uinan It comas to 



uow pr<4cct, u ou're the bossi 

^MaxDIsk 

FrM catatogiM/custnm quotal 

J 800 681 0708 



CD MANUFACTURING 

Great Quality, Service & Prices 
CAa Toll Free: 
1-888-OISC-PLUS 
1-888-347-2758 



DUPLICATION/REPLICATION 



DUPLICATION/REPLICATION 



CD Replication 

• Rclail-Rcaily Packages with Graphics 

• Bulk Replication (only 100 Min. Order 

Vinyl Records 
Cassette Duplication 
CD Glass Mastering 


1 V' 


WE INTERRUPT 
THESE ADS TO 
BRING YOU 
THE REAL CD PROS 

Better prices. 
Better delivery. 
Better call us. 


Why deal with brokers when you can work directly with our factory ? 
Best Service... Best PiHee... Petiod. 


CD LABS 

(800) 423-5227 
(818) 505-9581 


Free Calulo;: tn quote: 

/'Onn\/1^^ Q^^^ hltp://www.curopadisk.coni 

OUU ) M.,i,.r crcdil v;irds a.xcpli-i! 





uiOiinL. ruKLC 



O TOTAL CD, 
CD-ROM, E-CD. 
i CASSETTE PRODUCTION 



21 2-252-9300 

www.digitalforce.com 



Feel the "Power of Excellence" 
call for POWER PLAY the 
DIGITAL FORCE Sampler & 
Studio Reference Disc 

149 MADISON AVENUE NY, NY100U 




We Anticipate Your Every Need 

CD REPUCATION 

Cassette Duplication 
Graphic Design & Printing 
Digital Editing & Mastering 



1-800-527-9225 

(7 1 6) 69 1 -763 1 • Fax (7 1 6) «9 1 -77)2 



Premium CDs: As low as S.54 c 
Wainer Media - Digalog Cassedes 
Creative .Sound 



http://csoundcorp.com 



1000 Bulk CD's S690.00 
500 Bulk CD's S425.00 

3 Color Disc 

Fnun yuur .M.Mrr & Film* 

CD SONIC 

l-NMH.(,l> SONIC a-l7.fc642] 
.-mill. . dwiiu mill a ritil.t oin 




•DIGITAL BIN* 
1 000 FDR .64 EACH 

CHROME TAPE UP TOG 45 CLEAR SHELL 
ASSEMBLED IN NORELCO BOX SHRINKWHAP 
YOU SUPPLY PRINT LABEL (=ILM MASTER 



CUSTOM SERVICE 

lOISW.mMStrtel 

BwUanlt, CA 91506 

(800) 423-2336 
FIU(818) 569 3718 




CalOptic CD Duplication 
We Love Small Jobs! 

1-5+ lOOOea 40+ 4 00ea 
10+ 9 00ea 50+ 3.50 ea 
15+ 7,00 ea 60+ 3,33 ea 
20+ 6.00 ea 100+ 2 50 ea 
30+ 5.00 ea 200+ 1.70 ea 
yww.Caloptlc.com 714-838-2061 > 



FOR SALE 



ADD ON SALES 

Buffy the Vampire Slayer, Hammer Horror 
Films.T-Shirls, cosmetics, jewelry, 
incense, slickers, liahters, & qiftware 
Big Bucks for X-MAS 

1-800-368-1 235 lor catalog 
PIqaM iiavB your slaia resale number availaijie 



COMPACT DISCS • 75 < EACH 


llT'S A BETTER DEALil 


Complete CD & Cassette Packages! | 


1 "ADD It up" I 


CALL FOR QUOTE 

Cl9*d UaM-*g Sr<m * Ojid Aids DupficKM • Cim«utw Gr^ia 


1,000 CD. 750.00 
1 ,000 J.w.l/Wtop 300.00 
1,000 2-Pg BookAroy 240,00 
S 1,190.00 

Fmmyovr CO-R.ad]f Ma^t t 
f rin(-R.O(f), film 


NATIONAL TAPE^'-OfSC 


1-800-874-4174 

inO-48lliAv.nu. North • Noihvill., TN 37209 





AUDITIONS 

Veteran music Industry top executive 
needs #1 songs/talent alt categories 
for publishing/major label possiblity. 
No Fee. Please SEND all responses 
to: SuHe H, Dept BB, 3S32 Overland 
Ave, Los Angles, CA 90034. 



REACH OVER 200,000 
RESPONSIVE READERS 

EVERY WEEK CALL 
BILLBOARD CLASSIFIED 
TODAY 
1 -BOO-390- 1 489 
OR 

21 2-536-5058 



VINYL PRESSING 



CUSTOM COMPACT DISCS 

AftDnldbIc single copy CD%. starling at S15. 
S5,00 OFF WITH THIS AD 

46 PRODUCTIONS 

42W5S7 Hawk Drclc, St. Cliatic), 111. 60175 
Tel (800) 850-5423 Fax (800) 203-1725 
(^nlact Us On 71k Inlcrncl .It info^46p com 
Visit our Web Page at hllp:y/www.46p.coin 



cd duplication 

, SOOcd's 

^^^h o4'. Oft It/ 1 ooloi ■$S49 

T ^« j ■' l""«i« • ""P "$679 
'~»gfcq>ai' 626.794.4322 



HOO 12'' VINYL $749.00 



1000 7" VINYL 45's (Mmwimsiffvn S719.00 moma siTroo 
500 7" VINYL iwmminMmi S599.00 neonnet simjx 

1000 1 3" VINYL Ik mm jAcm m/ HOU) SI .eaa.OO motoiii si moo 
SOO 1 2" VINYL r^wmiuanw/mui St,133.00 noeoaMvao A 

All PACKAGES INCLUIX: MASTERING / WLL PgOCESSINC / TESTS / 

2-COlOR L48f IS / SHTUmWStAP 112- cnl,,/ QUICK IVSN AROUND ZX*^ 

M-HOUH CD, WNTl « CASSnn UnjOOING t MCKAOINC - ASK »« out FUI UOCHUKI 



REACH YOUR AD COMMUNITY BILLBOARD MAGAZINE 



Rainbe Records and Cassettes 
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400 CD BOOKLETS in 2 SQ. FT.! 

actual CD's kept in jewel boxes behind the co unter. 

■ Full line of coun ter, wall and floor displays 

Browser 

DISPLAY SYSTEMS 
CHICAGO ONE STOP. INC, 
401 Wnt Superior • Chlcigo. IL 60610 
I Phone: 312 8H.'IB22-Toll1rM 800- K2/4410 



PUBLIC COMPANY 





PUBLICATIONS 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

uvww.discmakers.com 



)DIS€ MAKERS 



COMPUTER/ 
SOFTWARE 



[YOUMO SYSTiM5 1IMITIP| 



m MUSK G VIDEO IHIIISTIf 



HOKTItMlOniKOfOKIKKa 



FtecordTrak 



Inventory Management 
For Record Slores 

800-942-3008 




DCPnilPI Entertainment 
nCbUUrSnnrn Licensing 

RECOUPPksf 

QCPflllDI Software System 
nCuUUlS waw.rlgliltiick.net 



"%'^'.'l'.»'"'=-81B71515(lfl 



POSITION WANTED 



ARTIST UASON/ 
EXECUTIVE ASSISTANT 

Music irduslry pro. extansrva knowtadge 
of label operations, touring & production 
seeks exclusive assignment witti A-iisi art- 
ist or manager- Logistics & administrftttve 
whiz, great P.R, skills & a "no problems - 
oni/ solutions' approach. Occasional 
mmd reader (no eictra charge). Great Refs. 
CALl^ 310-203-1393 



STORE 
SUPPLIES 



PLASTIC 

DIVIDER CARDS 

BLAJMK OR PRINTED 

800-883-9104 

All MAXM CREDIT CAJUJS ACCfFIED 



MUSIC MERCHANDISE 



***ATTENTION*** 
USED CD BUYERS 

Large selection of TOP 100 CD s at 
LOIIpricts! 
WRITE: J.SJ, Dist. Inc. 
6620 W. Belmont Ave 
Chicago, IL 60634 or 

CAU: 773 286-1444 FAX: 773-286-06J9 



ZIVIACHARS, INC. 

MUSIC MERCHANOtSE One stop Oiscnbuior for 
poswrs, t-shifts. sockcfs. hats, kejnr^, Exvltons. 
incense, iigfits, lefwlry, sunglasses, tapestnes, 
and much more... we are a servce bsseO c»m- 
parry with ati of the latest mefchanoise available. 
Get It all witli JLI51 ore call... 
HO HWIMUM/^ME DAY SHIPPtNG, deatan onlv 
can kr Inlo: 1400-2 48-223S hi: 305-WK-1924 



We are establishing a diversified Entertainment Company and are 
nterestea in those company's that have foresight to become part of us. 

Contact Mr B - Blue Sky Entertainment 516-366-5333 



BUSINESS OPPORTUNITIES 



YOUR BUSINESS OPPORTUNITY 

A Japanese Company ts kwkir^ for local pa- 
nels in infcxmation network of entertainment 
tieM. Interested parties, preferably iaeaftese 
speaking but not compuiso«y. Please send 
inquires to: 

Cosmic Blue CwporaHon 
1-29-19 HIgashi-Azabu 
MInato-Ku, Tokyo io«-0044, Japan 
Tel: (81)3-3584-2293 
FAX: (81)3-3584-4409 
Email: csmbt@mlh.blglobe.n«.jp 
Attn: HIrosbl Yabe 



AHN DISTRIBUTORS: 

Indie record label seeks regonaV 
national distnbution. 
CALL Sherman @: 202-416-1775. 
www.mulletrecords.con) 



WANTED TO BUY 



UNIQUE CONCERT 
TOUR OPPORTUNITY 

Successful West Coast company in 
unique market niche is looking tor a finan- 
cial partner to expand. Excellent 
oppoitunity to duplicale formula of music 
concert field Currently a few promoters 
conirol worldwide concert market. This 
opportunity exists in intellectual enlenain- 
men\ fieldl This regionally successful 
company features some of the world's 
outstanding leaders, including Pres Bush 
& Lady Thatcher. 

CALlJ The Piper Group, Mergers & 
Acqutsttlons: 503-620-1600 



PUBLICITY PHOTOS 



TOP 9 PAID 

For: Cd's. Lp's. Cassettes, 
Video. DVD. 
Call (201) 567-4614 
Fax 201 -567-4288 
NIgllts 973-942-5216 



0 



FREE 
Catalog 4 SamplM 



B&W 

8x1 0's 
500 -•80 
1000 -'108 
B&W 
POSTCARDS 
500 • ■65.00 



P ■ <' T I' R E K 

1Sa7 E Florida St S.Jiis BB 

Sfinnglieid. MO 6Sa03 

(417) B69.34M Fax (417) a60-91BI 



LISTENING STATIONS 




No more repairs or 
warranty problems! 



World's First Digital/ Analog 
CD Listening Station 

Electronic chips produce the music 
so there are no moving parts. 
Lifelime Guaranty! 



. Sin^iIe or multiple play 

. Button or barcode activation 

. Volume control 

. Plays all tracks 

. Small si^e, hangs on the wall 



. Easy updates by store personnel 
. Speaker or headphones 
. Low cost! 
. Instant play 
. Worry free! 



Voslech Corp. Sjn lose. CA FA\ [Am) 43(^80« 




PROFESSIONAL 
SERVICES 



PROFESSIONAL 
BODYGUARDS 

Majesty Enterprises 

We are the leaders in the bodyguard Indus- 
try w/ personnel strategicaliy kxated in 
eveiy mapr metropolitan city in the USA, 
Canada. Italy and Japan. We provide the 
power of selection to our dienlele through 
our Internet Website wtilch includes photos 
and profiles of ad our personnel. Our ser- 
vices guarantee to insure quality 
Bodyguards that will meat or exceed your 
expectations. For more Into: 

CONTACT: (323).933-26fl1 
www.majestyent.com 



ENTERTAINMENT 
ATTORNEY 

Prof & member ol NARAS • available 
for consultation on recording contracts 
& any related music industry matter. 
CALL: 516-424-6702 or 
EMAIL: JGI0R20444@aol.com 



LEVINE MANAGEMENT 
MUSIC SERVICES 

PersonoSzed Service, Music PulDlishing 
Admm., SompJe aec»ance & 
Synch, Ljcerwing...orKi Mote 
Phone/Fox @; 2)2-262-9781 
emoll: shtevir>e@mirKJspiing.com 



NOTICES/ 
ANNOUNCEfVIENTS 



REGISTER NOW!!! 

THE PHILADELPHIA CONFEHENCE 
December 2-5, 1998 
For more mlormatian CAUj 215-587-9550 
Three days and nights of Panels. 
Networking. & Music. 
Step up to the mic, and 
Make music your business. 
www.gompmc.coni 



VOLUNTEERS WANTED 

If you're going to be in Los Angeles 
from November 3-6 & would like to 
volunteer to help w/ the Billboard 
Music Video Conference & Awards, 
CALL Phyllis @: 212-536-5299. 



REAL ESTATE 10 THE STARS 



Rates $80 per column inch 
Tracy Walker 
1-800-390-1489 
212-536-5058 



Complete POS/ laventory 
Cwiuol lor ALL your recoxl 
Md multim*dU uoft ne«d(: 
AvMUble in ip»nhb (oo! 



I 888-222-4POS<,rf^> 
F« 919 677-9194 
c-iiulI-Ml«i@l(iciofi.com 
www.ldcsofl.com 



CONFUSED ABOUT WHICH POS 
SYSTEIM TO BUY? 

CAU. ME, l-U. TELL YOU WHICH 
ONE NOT TO BUY 

(718) 624-6400. Ask lor Joe 
Owner of 12.000 sq ft Record Store 
BEAT STREET RECORDS 

Oon'f make f/ie ^smH /rDswfte / made 



BUY DIRECT AND SAVE! 

While dher people are raising their prices, we 
ate slashing ours. Major label CD's, cassettes 
and LPs as low as 50<- Your choice from the 
most extensive listings available. For tree 
catalog call (609) 890^000. 

Fax (60B) 890-0247 or WTtte 
Scorpio Mu^c, Inc. 
P.O.Box A Trenton. N.J. 08691 -0020 



DON'T BUY CUTOUTS! 

Until You See Our Calafog 
Of Great Cassettes & CD's 
TARGET MUSIC DISTRIBUTORS 

7925 NW66th SI - Dept. J 
Miami. Florida 33166 
PH: 305-591-2188 • Fax: 305-591-7210 
DEALERS ONLY 



Classified Advertising Call Tracy Walker at 1-800-390-1489 



PROFESSIONAL SERVICES, 



CRIMINAL JUSTICE ASSOCIATES 



Activities, Assets, Backgrounds & Records 

• All Crimlnal/Clvtl Matter* (Pre/Post Trial) 

• Buslnesa Intalllgance (Vandora & Competition) 

• Copyright & Trademark Violations - investlgatlona 

• Comprehenalva Criminal Background Information 

• Contract and Royafty Disputes 

• Electronic Counter Measures - WIretapa/Bug Sweepa 

• Executive Protection. Stalking Problema A Security Planning 

• Extensive Background/Financial Investlgatlona 

• Hidden Asset Discovery (Corps, Indlvlduala) 

• Offshore Inquiries (Banks, Corps, Indlvlduala) 

• Specialized Fact Finding & Due Diligence 
INQUIRE FOR OTHER SPECIALIZED SERVICES 



Specialists in Difficult & Unusual investigations 



Central Assignments & Admlnstratlon 

Network of Former State & Federal Agents 



U.S. OPERATIONS: (888)844-4887 
U.S. OPERATIONS FAX: (888)667-47»8 
E.mall: cja@cjaexpert.com 



INTERNATIONAL INQUIRIES: (305) 441-9411 
INTERNATIONAL FAX: (305)476-9556 
Website: www.ciaexpen.com 



SPECTACULAR OFFICE 
SUBLET AVAILABLE 

Established iodependent lat}el tias two 
extra offices wItti large windows facing 21sl 
Street between 5th and 6tti Ave. Perfect tor 
small latiel. promoter, agent, etc. Call: 
(212) 3S2-1500 



PRODUCTION OFFICE 
SPACE FOR LEASE 

Production office space available on West 
58th Street, Manhattan. New York City. 
Short terms, one week up to lour months 
Spaces range from sq ft to 20,000 sq ft. 
High ceiling indoor parking garage on pre- 
mises. Please call: 212-575-5335. 



CALL BILLBOARD AT 212-536-5059 
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REAL ESTATE TO THE STARS 



Rates $80 per column inch 

Tracy Walker 
1-800-390-1489 212-536-5058 




THE PLAZA THEATER 

"COMPLtTE REST()RAT10N-IMMAClJIATE!'.0wii A Piece of Hisloriinl OrUnilci" 
Downtown Orlando Area • (+-126,510 Sq Fl Building • ( + -J2.095 Acre Parcel Land 
• ( + -)900 Person Capacity & ( + -)375 Person Capacity LitT Stage Theaters 
• t-f •)1800& ( + ->IOtM)Sq Fl Retail Units • Rotunda l»bby w/ Modern Concession Area 
• ZONED AC-3 • HIGH mVFFIC - HIGH VlSIBILm' LOCATION 
NURK L. Al.LEN • Broker - Associate • COMMERCUL SPECIALIST 
CALL: 1-800-324-9707 
Rail tililc t^tcsiiflnali of I1«hd« («i7i3sil<2Mtll 



HELP WANTED 



WESTERN ADVERTISING 
MANAGER 

MUSICIAN MAGAZINE 

TerrttOfy management for western lerri- 
(ory. Print actvertlsing saJes experience in 
ttie foQowing industries: Musical instru- 
ments/pro audio and/or record Inctuslry 
prelered. Travel required, knov^edge o( 
ACT. MS Word. Excel helpftjl. Please serd 
resume ard cover letter to: 
Musician Magazine, 5055 Wll shire 
Blvd., Los Angeles, CA 90036, atln: 
WSM, or FAX 32d^25-2395. NO 
PHONE CALLS. 



RECORD LABEL 

In Studio Cily seeks a Director of 
Production/Office Manager lo 
coordinate all aspects of CD & 
graphics production & to run daily 
operations Musi be a High-Energy 
Team Player and Kilty Apple Macin- 
lo«h proficient. 

FAX resume ar>d salary 
requirements to: 323-650-4058. 




ISISBnCUOWAV NCWTCMK NT 10036 

Musician Magazir>e. the monthly maga- 
zine about the an. business and 
technotogy of making music, seeks an 
actvenising space salesperson in its New 
Yort( office. Pnnt sales experience with a 
knowledge of musical instnjment and 
equipment advertising categories 
required. Salary pkjs commission and a 
musical working environment. 
Please FAX resume to: Jason Raahford 
@: 212-536-5055. 



INTERNS WANTED 

BILLBOARD MAGAZINE 
(nyc area only) 

Looking for energetic, quKk-teamers to 
assist the special events department on 
many types of projects. For college credit 
only Flexible hours, No pay. CALL 
Phyllis @: 212-536-5299. 



RETURNS MANAGER 

Expantiing upoeal company m Southern Ca)i- 
tafnia has a great opponunity for person w/ 
customer service bkgrnfl & music knowledge. 
Expenence w/ returns required. Please 
SEND cover letter and resume to: 
Box 8466, Billboard Classified 
1515 Broadway, NYC, NY 10036. 



ACCOUNT MANAGER 

BillbuanJ .\*agazinc i$ lotildnn for an apcri- 
cnccd account manager for ihc Los Angcks 
oRkc. Print Advcnising sales rapcricflcc 
fOjuirwl, knowlcdge/atperiaKc in one or more 
of ihc following indusincs: Video. New Media, 
Pro Audio or Record preferred. 
Travd required. ACT. MS Womi, Excd wry 
hdpful. Lnoking for a real go-gcner who can ga 
ihc job done 

Please send rcsomc ft cover IcUer to: 
Billboard Magazine 
5055 Wllshirc Blvd 
Los Angeles, CA 90036 
Alio; AM or FAX to: 523-525-2395 
NO PHONE CAIXS. 



ROYALTIES POSITION 

Major Midtown Record Company has 
opening in its Artist Royalties Area- Seeks 
sett starter wKh a minimum of 2-3 years 
Royalties experience. Candidate should 
possess strong Interpersonal skills. 
Knowledge of contracts a plus. Salary com- 
mensurate with experience. 
Please SEND resume to: Boi 9000, 
Billboard Classified, 1515 Broadway, 
NYC, NY 10036. 



MASTERING ENGINEER 

Los Angeles 

Private well known high end facility 
looking for established engineer. Very 
generous package for the nght person. 
Please fax resume to: 

818-475-1514 
Confidentiality assured 



ADMIN MANAGER & 
ADMIN ASSISTANT 

MUSIC PUBLISHING company based in 
NJ has two openings in its admin depL 
Major grovrth opportunity. Strong Excel 
& Word required, Son>e travel required 
for admin martager position. 
FAX resume 8 cvr to: 201-785-0672. 



REACH FOR THE STARS! 
MOVING? RELOCATING? 
BE SURE TO READ 

THE ADS IN 
THE REAL ESTATE 

TO THE STARS 
CLASSIFIED SECnON 

EVERYWEEKIN 
BILLBOARD MAGAZINE. 



Yankovic Remembered As King Of Polka 



BY JIM BESSMAN 

NEW YORK— With the pas.«ing of 
polka legend Frank Yankovic, the 
King is gone — and irniplaceable. 

"He wa.<; the greatest, the most 
famou-s, ;md the mo.'it-lieloved polkxi 
.itar," say.s Carl liohvvetter, publisher 
of The Polka News, a twice-monthly 
newspaix"]' that cmT;rs the many eth- 
nic ixilka styles. "There ai-e a lot of 
others in the polka field, but they 
don't come even close. He was so con- 
cerned about the people — and he 
transcended all gem-es." 

Indee<l, the ti-ibutes pouring into 
The Polka News following Y'imkovic's 
death at ilC^ on Oct. 14 came from all 
segments of the polka world. Among 
tile (iO that the magazine published in 
its Oct. 28 issue, lieadlined "Ameri- 
ca's B)lka King," was one fn>m Ed(He 
Blazonczyk, the star of the Chicago 
Polish "push" (xilka, who WTote, "He 
was the heart of polka ... an oi'dinarj' 
man who with his love and commit- 
ment to polka masic had the greatest 
impact on the entire music field." 

He'd be the fii-st U) say he wasn't 
the greatest musician in the field, 
but still, Yankovic's impact was incal- 
culable. "Polka was everywhere 
before he came along," notes polka 
luminary .Joey Miskulin. "But Frank 
took it out of the little lodge dances 
and beer joints and brought it to 
New York City and Hollywood and 
Las Vegas. And he was a tremen- 
dous stylLst: He made kids want to 
play like he did — and that's the lega- 



cy he leares behind." 

Now a Nashville-based producer 
and .session player who also plays 
accordion as .Joey The Cowpollia 
King in Riders In The Sky, the 
Chicago-born Miskulin first met 
Yankovic 36 years ago at the 
Carousel Ballroom, the dance hall 
operated by Chicago Polish polka 
king Little Wally. "Frank was as big 
as Elvis Pi-eiiley in our hou.se," .says 
Miskulin. "I was only 13, but when 
he .saw hmv much I loved to play, he 
asked me to travel with the band and 
sit and learn the 
music with him." 

Miskulin even- 
tually produced 
Yankovic's land- 
mark 1986 album 
/ AMI "70 Years Of Hits," 
y*NKOvic which won the first 
Grammy Awarfl in 
the polka category. But it was just 
one of many career highlights for 
Yankovic, the son of Slownian immi- 
grants, who was born in in a 
West Virginia lumber camp, then 
mov«l ftxm after with his family to 
Cleveland's working<'lass neighbor- 
hood Collinwood, also known as 
"Polkatown." 

Eschewing ixilka's traditional but- 
ton-box accordion, he mastered the 
modern piano accordion and plied it 
in evolving the Cleveland/'Slo\'enian 
polka style — a lively, small-group 
format also emphasizing banjo, 
piano, bass fiddle, brass, and, of 




cour.se, Yankovic's avunculai' xwaLs. 

Signed to Columbia in 1JM6, Yan- 
kovic brought polka to the main- 
sti-eam with the million-.selHng hits 
".lust Becau.se" and "The Blue Skirt 
Waltz." He was declared "the (wlka 
king" upon winning a battle of the 
liands in 1!*4H in Milwaukee, and the 
title endured throughout his career. 

"Frank Y'ankmnc will be always be 
America's |x)lka king," says Steve 
Popovich. president of Cleveland 
International Records, which re- 
leased '70 Y'ears Of Hits" and most 
recently two "Songs Of The Polka 
King" volumes featuring Y'ankovic's 
collaliorations with the likes of Chet 
Atkins, Don Everly, Drew Carey, 
"Weird Al" Yankovic (no relation), 
and Kinky Friedman. "No one w ill 
ever toj) his enthusiasm, sincei'e \ave 
of his fans, and ability to relate to 
lieople from all walks of life." 

At Yankovic's heavily attended 
Oct. 19 funeral in Collinwood, the 
polka pioneer was lauded for never 
abandoning his "I'olkatown" roots 
and, as Blazonczyk told Miskulin at 
the cemetery, for showing all polka 
people that the music could be more 
than a mere sideline. "He called it 
happy music, the happiest music this 
skle of heawn," says Miskulin, "but 
the heart and .soul he put into it is 
impossible to describe." 

In a prepared statement his wife, 
Ida Yankovic, said, "I know he is in 
heaven with all his other musician 
friends." 



POLKA IS FOCUS OF HERITAGE 



(Continued from page IS) 

for many of the artists, as well as for 
polka organizations, publications, and 
festivals. "It covers Czech [polka] to 
Croatian to Polish tx) Slovenian to Tex- 
Mex and has some of Ipolka's] biggest 
names and best-known songs." 

Indeed, "Polka Heroes" features 
the likes of the late Cleveland Slo- 
venian polka-style king Frank 
Yankovic (see story, this page); Chica- 
go Polish "push" polka stars Eddie 
Blazonczj'k and Lenny (Jomulka; Tex- 
Mex-flavored progressive polka band 
Brave Combo; and a host of other 
great names in the field. 

"We're keeping aliw the music of 
millions of ethnic Eimipeans who were 
born and raised here, whose parents 
and grandparents came from there," 
continues music industry veteran 
Popovich, who has released polka 
recordings by Yanko\ic and Blazon- 
czyk on Cleveland International (he 
also brought Yankovic to PolyGram 
Nashville, which he headed m the '80s) 
and is himself of Ste-enian/Croatian/ 
Serbian descent 

"In the '40s and '50s, miyor labels all 
had top Cleveland polka bands and 
other nationalities' music, but [during] 
the last couple decades it hasn't been 
big enough for them to market, and 
that's one of the reasons why we start- 
ed this label," says Pbpovich. "But the 
whole thing is, how many people in pop 
music have one, two, three albums and 
a dead career? Here's a guy [Yankmic] 
who did 100, 1.50 albums easy and 
stayed with the people for (50, 70 j^*ars. 
He even had his funeral [on Oct 19] at 
the same funeral home as his parents 
and grandparents. So there's a loyalty 
in this thing that you don't find in any 



other kind of music that's corrupted by 

airplay." 

Popovich says that the compilation 
was originally titled "Throw Out The 
Prozac — Here Come The Polka 
Heroes," but that it was changed due 
to obvious legal concerns. But he says, 
"before there was Prozac, there was 
polka. Whether our people had facto- 
ry jobs or worked in the coal mines, 
whatever their existence was, their 
Prozac was their music. So if they were 
down and depressed, polkas put smiles 
on their faces. It told the story of their 
lives with working-class and family val- 
ues — but for some reason it was never 
marketed and promoted, though in the 
end that's wry cool, since it's such a 
legitimate slice of Americana today." 

Furthering his longtime efforts to 
market polka to the mainstream, Pbp- 
ovich is sending out bumper stickers 
declaring "Power of polka — no sad 
faces" and "Mka — if s the law" "We're 
acting like a grass-roots punk label in 
attitude," says Ripovich, who calls polka 
"the real alternative music." 

He saj's that Our Heritage has sent 
copies of "Polka Heroes" to periodicals 
like Polka Ne\s's and Texas Polka News 
and to 500 polka radio programmers, 
many of whom send thank jou letters. 
Italian-American Scotti's album, 
meanwhile, has gone to Italian-Amer- 
ican radio and press;. 

Our Heritage is also marketing to 
rack accounts m the key polka markets 
of Chicago and Cleveland. "[Rack- 
jobber] Handleman i* headquartered 
in Detroit," Popovich says, "but two 
key branches for polka sales are in 
CWcago, which covers Minnesota, Illi- 
nois, and Wisconsin, and Youngstown 



[Ohio], which covers Pittsburgh and 
Cleveland. But we need to also get into 
Buffalo [N.Y.], Connecticut, Massa- 
chusetts, and New ,Iersey." 

Best Buy district media manager 
Mike Salik, who covers 10 stores in the 
Cleveland/Pittsburgh region, salutes 
Popovich's "passionate" efforts on 
behalf of polka. " 'Polka Iferoes' will be 
great for us," he says, adding that his 
company and Our Heritage are work- 
ing together in regional endcapping 
and positioning programs .supporting 
the title. 

"It's coming out at the best possible 
time," Salik adds, noting the fourth- 
quarter release. "Yankovic's unfortu- 
nate passing will also bring out people 
who love this miLsic in honor of him, but 
they'll be looking at the other things, 
too." 

Brave Combo's Carl Finch, who 
credits his love of polka with the found- 
ing of his band, says that Ripovich's latr 
est undertaking marks "the de\elop- 
mental stages of something really big." 

"He's the only guy trying to do a 
polka/pop crossover thing to reach the 
non-polka audience," says Finch, who 
has helped publicize "Polka Hen)es" in 
recent interviews he has done with The 
Dallas Observer and TV's "Dallas 
Morning News." "The polka world 
needs someone with his expertise and 
enthu-siasm, because it's mu.sic that's 
alive and really speaks to people and 
not tradition for tradition's sake. We're 
very happy and proud to be on the 
record and looking forw-ard to seeing 
how the label dewlops." 

Popovich e.xiiects to release further 
titles on Our Heritage . . . Pass It On in 
the first quarter of next year. 
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Ttiank U. Alanis Morissette rocked the town Oct. 26 with an exclusive concert at 
New York's Roseland for listeners of top 40 WHTZ {ZlOO) New York. The gig was 
part of a 1 2-city mini-tour to preview Morissette s highly anticipated new album. 
"Supposed Former Infatuation Junkie." Before the concert, which is also set to 
air on MTV, Morissette gathered with Z1 00 jock Billy Hammond, left, and Zl 00 
PD Tom Poleman. right. 



newsline... 



PflOFFrrr named citadel president/coo. Citadel Broaclcasting Central 
region president Kobert F*roffitt takes the newly created position of pres- 
ident/COO for the entire group. Citadel Salt Lake City .station group 
VP/CM Pete Benedetti replaces Proffitt as Central region pre.sident, 
overseeing 37 stations in Reno, Nev.; Salt I^ake City; Colorado Springs, 
Colo.; Albuquerque, N.M.; and Little Rock, Ark. 

GENDER STATISTICS. The M Street Journal reports that the Federal Com- 
munications Commission (FCC) is planning to collect racial/ethnicity and 
gender statistics on broadcast mraership. The information will be used in 
determining "the current state of minority and female ownership," as 
well as as.se.ssing what needs to be done to "fulfill the statutory mandate 
to promote opportunities" for those groups. 

RADIO DNE BUYS WWBR. Radio One, owner of K&H WOT.J Detroit, has 
announced the $27 million purchase of classic rock riv-al WWBR. Radio 
One is the company that flipped mo<lem WPH 1 Philadelphia to R& B sev- 
eral yeai-s ago; e.x|K;ct some ff)rm i>f R&B here also, Ii-onicjilly, WWTiR 
was, many incarnations ago, Inner City's R&B/disco outlet WLBS. Mean- 
while, country KWC^' (WiW Country) Phoenix has been sold from 0\vens- 
MAC Riidio to Z-Spanish liadio Network, the leading national Spanish- 
language radio network, for $22 million. 

UP THE LADDER. KGGI Rirersidc, Calif., PD Diana Laird has taken the 
PD post at KHTS San Diego. She .succeeds Todd Shannon, who segued 
to Jacor sister WNCI Columbus, Ohio. Capstar names Phil Catlett, GM 
of WLHT/WTRV/WNWZ Grand Rapids, Mich., as regional manager for 
it-s Grand Rapids; Battle Creek, Mich.; and Springfield, 111., properties. 



Are Women Ignoring 'Help Wanteds'? 



This atory /roH prepared by Dumi 
Hall, managing editor of K&H Air- 
plan Monitor, and Phyllis Stark, man- 
aging direetor of Country Airplay 
Monitor. 

Programmers in all formats who 
ha\<e open air shifts that they are hop- 
ing to fill with a female jock are 
repoi-ting an alarming shortage of fe- 
male applicants. Although men in 
radio have always considerably out- 
numbered women, .some PDs see that 
gap widening even further. 

Countrj' K.1.IY Des Moines, Iowa, 
PD Bewrlee Brannigan says she gets 
20 tapes from men for ewry one she 
gets from a woman and is among 
those who believe the problem is esca- 
lating. "There have never been as 
many female applicants as males, but 
it does seem worse to me in the last 
18 months to two years," she says. 

Mark Ericson, PD of country 



WOKQ Dowr, N.H., says the ratio of 
male to female tapes he gets for job 
openings is closer to 10-to-l, but, he 
.says, "that's still way out of whack." 

"When I first came to Fort Mj'ers 
[Fla.], I really wanted a good female 
to do nights," says Chris O'Kelley, PD 
of country WWGR. "I ran many ads. 
Not one tape came in from a female. 
Then I ran the .same ad for a female 
to do afternoons, and, again, not one 
tape from a female came in." 

"I currently have a position open 
for evenings and about two months 
ago [had] an opening for aftemmms," 
echoes Ken-y Wolfe, operations man- 
ager of country WMIL Milwaukee. 
"Of all the tapes I recei\Ted, zero were 
from women. 1 certainly wish there 
were more. Pickings are slim." 

"Most of the tapes and resumes I 
haw recei\=ed in the past six months 
have overwhelmingly been from men," 
adds countrv WGRX Baltimore PD 



Jim West 'I would certainly welcome 
more female air-talent applicants." 

In fact, of all the pii^grammers con- 
tacted for this story, only one, .lohn Q. 
.Morris, of country WGRL Indianapo- 
lis, says he gets enough female appli- 
cants. "During my mast recent search 
this summer, I received enough tapes 
from talented females to field an 
entirely female lineup," he .says. 

NOT CRAZY ENOUGH? 

For nearly everyone else, a short- 
age exists. And while no one is exact- 
ly sure why there are few female 
applicants, programmers offer 
numerous theories, ranging from 
women being more attracted to TV to 
women being less likely to switch 
markets. 

Harvey Kojan, PD of album rock 
WNOR Norfolk, Va., who ju.st filled 
an open shift with a female jock, says 
(Continued on next page) 



Promotion For WPlJ's 'Showgrani' Is An Eyefoi 



BY DYLAN SIEGLER 

NEW YORK— iVdwrtising is every- 
where in this cit.y, from billboards to 
the side* of buses to bathroom stalls. 

Hot AC WPU New York, always 
on the lookout for new promotional 
«jnues for its afternoon diive "R<x.'kv 




Allen Showgram," has devised a 
.strikingly .subtle space in which to 
emblazon its "Showgram" logo: on a 
faux human eyeball. 

After making a random call to 
Neuman's Optical in Brooklyn for the 
show's routine "celebrity customer" 
gag, Allen and hk crew at the "Show- 



gram" thought up the promotion, in 
which a listener already missing an 
e.ve would receive a custom-fitted 
glass eye hand-painted with the 
"Rocky Allen Showgram" logo in 
place of the iris and pupil. 

Allen re(]uested that any Hstener 
missing an e.ve send a picture of him- 
self or herself to the .station, in oi-der 
for the show's staff to judge who,se 
face would look best with the "Show- 
gram" logo prominently displayed 
thereon. Lucky winner Kevin Going 
of Long Island, who runs a sign-mak- 
ing hu.sine.ss, was chosen from more 
than a dozen enti'ies. 

"At first, we didn't think we'd get 
more than one or two," .sa.vs Allen. 
"We had some entiies with a picture 
of the person holding their eye, .some 
with their eye in their mouth — one 
guy was balancing his eye on his nose. 
Ke\in has done some goofy things at 
restaurants," says Allen, including 




This photo won Kevin Going a shot 
with Rocky Alien. 



topping his steak with his glass e>« 
and telling the waiter he ordered 
prime rib, not rib eye. 

Going was recently fitted for his 
new eye, and "Showgram" broadcast 
live from Neuman's for the occasion. 
"He's going to go around to appear- 
ances with us," says Allen. "It'll be 
like his party eye, for weekends." 



The power of 
information... 
ri^lit at your 
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information to make your job easier. 
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Adult Contempopary 










TITLE 

IMPRINT A fiUMaEK'PWOMOI.>0N LBHEL 


ARTIST 










* * ★ No. 1 * ★ * 


CD 


1 


1 


14 


I'U NEVER BREAK YOUR HEART 

.ilVE AiBUM cut 


♦ BACKSTREET BOYS 

i w««4is 41 No L 


CD 


4 


5 


9 


FROM THIS MOMENT ON 


♦ SHANIA TWAIN 


3 


2 


2 


25 


TO LOVE you MORE 

':^Aj M^iiC ALBUM CUT 


♦ CELINE DION 


CD 


3 


3 


14 


THIS KISS 

WARNfP pPO^i 17247 


♦ FAITH HILL 


CD 


7 


12 


5 


TRUE COLORS 

fi.;t '-i.JE A.ei-M CLTATLANTIC 


PHIL COLLINS 


6 


5 


4 


39 


YOU'RE STILL THE ONE 


♦ SHANIA TWAIN 


7 


6 


6 


43 


TRULY MADLY DEEPLY 

COlUMRI/i 78;;3 


♦ SAVAGE GARDEN 


CD 


M 


26 


3 


I'M YOUR ANGEL 


R. KELLY 8, CELINE DION 


CD 


8 


11 


17 


AFTER Aa THESE YEARS ANNE COCHRAN JIM BRCKMAN 

RtMCiADE A;aUM CUI WINDHAU f'ILL 


10 


9 


8 


31 


TORN 

fiLBLT,' :UT 


♦ NATALIE IMBRUGLIA 


11 


la 


1 


23 


OOH LA LA 


♦ ROD STEWART 


12 


12 


10 


37 


MY FATHER'S EYES 

DUCK ^.Hi.V ' Mtl -'-t 


♦ ERIC CLAPTON 


OD 


13 


13 


9 


MOTHER 1 MISS YOU 


JOHN TESH WITH DALIA 


14 


11 


9 


18 


TO MAKE YOU FEEL MY LOVE 

:."riT'-L flinip.' c'ji 


♦ GARTH BROOKS 


OD 


18 


21 


7 


I'LL BE 


♦ EDWIN MCCAIN 


le 


IS 


It 


12 


1 DON'T WANT TO MISS A THING 


♦ AEROSMITH 


17 


16 


15 


42 


AS LONG AS YOU LOVE ME 


♦ BACKSTREET BOYS 


18 


19 


16 


62 


SOMETHING ABOUT THE WAY YOU LOOK TONKHT ♦aiONJOHN 


(D 


20 


20 


10 


ANOTHER DAY GOES BY 

E.t-:TPA A. BUM CUT.EEG 


DAKOTA MOON 


20 


17 


17 


29 


ADIA 


♦ SARAH MCLACHLAN 


21 


21 


18 


11 


STANDING TOGETHER 


GEORGE BENSON 


(D 


23 


23 


5 


MY ONE TRUE FRIEND 

rtiRNeRPP:3 JIBJMCJT 


♦ BETTE MIDLER 


23 


22 


22 


6 


YOUR LIFE IS NOW 


♦ JOHN MELLENCAMP 




24 


24 


5 


FEELS LIKE HOME 


LEANN RIMES 


(E) 


25 


29 


3 


1 HEAR YOUR VOICE 

. - 1 ■■■ - T.' CUT 


LIONEL RICHIE 


Adult Top 40 










* * * No. 1 * ♦ * 


1 


1 


1 


28 


IRIS 

WAfiNEfl SUNSET AlBUM tUTrt^EPftlSE 


♦ GOO GOO DOLLS 


CD 


2 


2 


20 


ONE WEEK 


♦ BARENAKED LADIES 


CD 


4 


8 


5 


THANK U 

Wa.'ESiCK ALBUM CUTREP«IS£ 


♦ ALANIS MORISSETTE 


CD 


6 


6 


10 


MY FAVORITE MISTAKE 

AiM ALeUL.1 CJT 


♦ SHERYL CROW 


9 


3 


4 


31 


REAL WORLD 

PI V :i.T "Ilastk: 


♦ MATCHBOX 20 


6 


5 


3 


11 


1 WILL WAIT 


♦ HOOTIE & THE BLOWFISH 


7 


7 


5 


22 


1 DON'T WANT TO MISS A THING 


♦ AEROSMITH 


8 


8 


7 


28 


CLOSING TIME 

'.t. L,' i-i iT 


♦ SEMISONIC 


CD 


15 


22 


3 


HANDS 

atustic albutji CUT 


JEWEL 


10 


9 


9 


41 


I'LL BE 

^AvA ^a:'}: atlatlc 


♦ EDWIN MCCAIN 


OD 


11 


13 


15 


SAVE TONIGHT 


♦ EAGLE-EVE CHERRY 


cm 


14 


17 


8 


LULLABY 

SLAG ALBUW CUT COLUMglA 


♦ SHAWN MULLINS 


13 


10 


10 


35 


THE WAY 

H0LLYV.OCD AIBUM CUT 


♦ FASTBALL 


14 


13 


12 


46 


TIME OF YOUR LIFE (GOOD RIDDANCE) « GREEN DAY 

PEPRLSE ALBUM CUT 


15 


12 


11 


39 


TORN 

»iA ALBUM CUT 


♦ NATALIE IMBRUGLIA 


QD 


16 


14 


16 


HOOCH 

BLACKBIRD ALBUM CUT.'S'flE 


♦ EVERYTHING 


QD 


18 


19 


10 


JUMPER 

A. .MMTitLG 


♦ THIRD EYE BLIND 


GD 


19 


18 


12 


THIS KISS 


♦ FAITH HILL 


19 


17 


16 


16 


JUMP JIVE AN' WAIL ♦ THE BRIAN SETZER ORCHESTRA 

>,-EP£: iP£ ALBUM CUT 


CD 


21 


21 


14 


CRUSH 

L -"i : ■ H--.V0OD 


♦ JENNIFER PAIGE 


21 


20 


15 


26 


KIND i. GENEROUS 


♦ NATALIE MERCHANT 










* ■* * AlRPOWER-* * * 


(22) 


23 


24 


6 


SUDE 

WABKER tLROS ALBUM CUT 


♦ GOO GOO DOLLS 


(D 


27 


28 


6 


FROM THIS MOMENT ON 


♦ SHANIA TWAIN 


24 


22 


20 


18 


WISHING 1 WAS THERE 


♦ NATALIE IMBRUGLIA 


CD 


26 


31 


5 


FIRE ESCAPE 

L' ..I.-. ALB.JMCUT 


♦ FASTBALL 
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ARE WOMEN IGNORING 'HELP WANTEDS'? 

(Contimted from preceding page) 



M-* I ^Vf^ E.lto>nlBPL C 



that "only a tiny handful" of the tape-s 
he received were from women. But, 
he contends, "it's alway.s been that 
way because women aren't crazy 
enough to get into this business. 
Often, being a personality is a job 
where you have to work strange 
hours. Obviously, it's a business with 
minimal security. It's a tough busi- 
ness. You end up working six days a 
week and making personal appear- 
ances." That makes being a DJ a 
tough career choice for women, he 
says, because "in most instances, 
women are still the primary caregiv- 
er for children." 

"We're still a very male-dominated 
industry," savs "Hurricane" Dave 
Smith, PD of R&H WHBX TYUlahas- 
sce, Fla. "Women haw less of a net- 
working pool to work with, and net- 
working is crucial in finding out about 
jobs, as well as letting people know 
about your specific talents." 

"I have always maintained that 
female jocks simply ha\'e nerer had 
enough role models," says WOQK's 
Ericson. "Every male jock can point 
to a couple of idols from their youth, 
and these are almost always male 
jocks. Based on the number of female 
personalities — or lack thereof — 
women have alwaj's had less of a stan- 
dard to judge themselves by" 

Country WCTQ Sarisota, Fla., PD 
Rob Carpenter says, "The talent is 
there, but many of the women in the 
business seem to be much more reluc- 
tant to relocate for a job. 1 also think 
that cable TV has opened up so many 
more TV opportunities that a lot of 
women see better career ach'ancement 
and a better salary in [TV]." 

Doug Montgomery, operations 
manager of country WBCT/WCUZ 
Grand Rapids, Mich., says, "My the- 
ory is that many of the outstanding 
women have been pigeonholed into 
being news or sidekick types only and 
have been discouraged and left for 
TV- 
STAYING PUT 

Others say that since talented, ex- 
perienced female jocks are so hard to 
come by, those stations fortunate 
enough to have them on staff are 
making sure they stay put 

"Where have all the good female 
talents gone? I don't think they went 
anywhere," says WWGR's O'Kelley 
"If you are lucky enough to find a 
good female, ym onto her I don't 
think there is a shortage of females. I 
think that the good females who have 
jobs are being well taken care of 
because they are hard to find." 

KJJY's Brannigan agrees: "Per- 
haps the women that are working in 
broadcasting and are good at it have 
employers who recognize what they 
have and reward them, so they're not 
mmnng around as much." 

"I find that most of the real good 
female talent whom you hear about 
from other programmers or who have 
made a name for themselves are 
ah'eady working, and it's hard to steal 
them awav from their station," .says 
Smith at WHBX. 

Top 40 KLUC Las Vegas PD Cat 
Thomas says he doesn't have as much 
trouble finding female talent because 



he actively recruits people who are 
already employed rather than wait- 
ing for T&Rs, but he concurs that 
there are "very few female jocks." He 
recently promoted a talent he "hand- 
raised," Jenna Wilde, from part time 
to overnights and says developing his 
own female air personalities is one 
way to solve the shortage problem. 
Thomas adds that he told Wilde if she 
is successful, she "may have an ea-si- 
er time getting into the big time than 
someone like me because there are 
not as many [female jocks] to choose 
from." 

ARE TMEY DISCOURAGED? 

Although she has always felt sup- 
ported by employers, Brannigan saj's, 
"at seminars and conferences I do 
occasionally hear from women who 
say they feel discouraged and don't 
feel they can advance. It makes me 
look at myself and say, 'Am I doing 
enough to encourage and help other 
women?' " 

Ron Brooks, operations manager of 
country/sports WESC-AM-FM 
Greenville, S.C., says, "Has the in- 
dustry discouraged women in any 
way? Only if you consider being lim- 
ited to morning-show 'giggle girl' 
roles and non-drive air shifts and 

'Female jocks 
simply have 
never had 
enough models. 
Every male jock 
can point to a 
couple of idols 
from their youth ' 

making two-thirds [or less] the sala- 
ry of many males in comparable 
shifts as discouraging. I know we 
would all like to think that the busi- 
ness is more enlightened than this, 
but on the whole it isn't This has been 
going on for years. It shouldn't be sur- 
prising that the number of women 
staying in the business is decreasing." 

Barbara Marshall, VP/GM of adult 
R&B WFLM West Pahn Beach, Fla., 
notes that "there are just not as nrany 
women in the business as there are 
men. But also, men are promoted 
more frequently than women. A solu- 
tion might be to have more women 
mentor young women in the business. 
That's the only way we're going to see 
nurturing and women exploring other 
opportunities at companies. If we're 
consistently seeing women not mov- 
ing up, then why should we want to 
stay in this career? 

"The other problem is consolida- 
tion at radio," continues Marshall. 
"There are just [fewer] jobs, so with 
more men competing than women, 
the odds are that more men will get 
tho.se pcksitions. Many women proba- 
bly think, 'Why bother to apply?' The 
industry overall is harder on women, 
and I think that discourages women 
to a degree. 



"I have an on-air staff of all men, 
all very experienced in radio," adds 
Marshall. "I'm looking for a female 
air talent and possibly one who has 
the potential to program. But -she has 
to be able to lead this group of men, 
and I just can't seem to find anyone 
who has the experience to do so. I've 
tried to find [female candidates] 
through word-of-mouth, advertising, 
and a number of different »"ays, but 
they're not responding. I've also 
found some women who feel safe 
where they [are) and won't try to 
move up to program or even move into 
more prominent air shifts." 

THE OTHER SIDE 

On the flip side, one female air tal- 
ent who has worked in New York for 
the past 10 years and is now looking 
for a new opportunity says female 
jocks are the ones not getting the re- 
sponse from programmers, not the 
other way around. The jock, who 
a.sked not to be identified, .says, "I get 
virtually no response from program- 
mers" when she sends them T&Rs. 
"Only one returned my call and actu- 
ally gave me some feedback and 
advice, although he had recently filed 
the position that I was applying for. 
Another programmer sent me a form 
letter acknowledging receipt of my 
package. One other passed my tape 
on to another PD, but that's it for all 
the 30 or more tapes I've sent out ovct 
the pa.st two months. 

"I really believe that programmers 
just want to hire their own people — 
either air talent they have worked 
with before and know or someone 
who has been brought to them by a 
colleague," .saj's this DJ. "When you 
see postings for jobs on the Internet 
or in trades, those programmers 
probably already have someone in 
mind, but they have to post it as a 
courtesy." 

SEEING IMPROVEMENT 

A few programmers say the talent 
pool of female jocks is actually get- 
ting better, not worse. 

"Yes, it's more difficult to find 
women broadcasters than men, but 
frankly, I feel the situation is improv- 
ing each year," says Larry Daniels, 
VP/general program manager of 
country KNIX Phoenix. "For many 
years, women have been put in less- 
than-creative on-air roles that have 
held them back. That is changing, I 
believe. I'm beginning to hear very 
talented women who are becoming 
outstanding personalities, whether 
they lead in a two-person team or 
solo. I honestly believe that in the 
next few years, several women will 
become big radio stars, and that alone 
will influence others to want to follow. 
In the past, women have had few- 
female radio personalities to learn 
from and be inspired by. 

"I have a daughter, Kris Dossey, 
who is on the air in Savannah, Ga., 
honing her skills," Daniels continues. 
"I regularly talk with many other fe- 
male personalities who are starting 
to make names for themselves, espe- 
cially in country. There are some re- 
ally good personalities out there. You 
just hav^ to look harder to find them." 
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BY CARRIE BELL 



The road isn't kind to relationships. It is a 
statement often muttered by bands and one 
that the members of Cowboy Mouth take to 
task in "Whatcha Gonna Do?" 

"We were touring for our first MCA release, 
doing two shows a day, getting our first taste of 
radio, and never being quite sure of where we 
were," says rhythm guitaristA<ocalist Paul Sanchez. 
"During this same time, Fred [LeBlanc, drum- 
mer/vocalist) had a relationship with a girl back in 
New Orleans that started to fall apart The crappy 
thing is that he couldn't even head home to tend to 
his emotions. I think this song is his best at bat" 

Sanchez thinks the appeal of "Whatcha," this 
issue's No. 39 on Modem Rock Tracks, is the uni- 



versal understanding of love that goes sour "Who 
hasn't gone through this kind of thing? Who hasn't 
asked the tough questions? How do you make love 
work? How do you know if it's love? What do you do 




'Who hMMn't gon« 
through this kind 
of thing? Who 
hasn't asked the 
tough <|uestion«p' 

^^qhI SwtlMif Cowboy Moolli 



when it's over?" 

"Whatcha" isn't the first time the group has 
tackled the tough subject of love. "We aren't just 
about relationship songs, but all of our stuff comes 
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from inside. We are personal writers who write 
what we know, which often is love and breakups." 

That isn't to say that Cowboy Mouth is repeti- 
tive or gloomy. In fact, the quartet's strongest ele- 
ment is the musical gumbo it creates. "It's rock- 
'n'roll. But that label means everything from 
James Brown to Chuck Berry to Grandmaster 
Flash to the Beatles. We just want to celebrate life 
and share music with our fans." 

And court success? "We have many friends who 
went on to have platinum success after sharing 
the trenches with us — matchbox 20, Sister Hazel, 
Barenaked Ladies, Hootie. It'd be nice to join 
them, but it can't be the reason we get onstage. It 
has to be for the redemption and release." 
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'N Sync Spends Its 'Time' Evolving Into 
More Than Just A Teen Pop Sensatinn 



UN THE WAY UP: Let's get one 
thing out of the way. Justin's favorite 
color is baby blue; J.C.'s swings be- 
tween blue and black. 

This information has become es- 
sential for fans of 'N Sytic, the latest 
teen idol poster boys to tear up the 
airwaves and the pop charts. But over 
the past several months, a number of 
factors have elevated the five lads of 
'N SjTic from the covers of Tiger Beat 
and 16 magazines to the halls of legit- 
imate acceptance. 

These daj's, not only are B-j-ear-old 
girls singing along with the ^ued-in- 
your-head tunes on the group's self- 
titled platinum debut album, but so are 
their big sisters — and their mothers. 

"These guys started young, with 
13-, 14-, 15-year-olds. But now there 
are 35- and 36-year-olds responding 
to 'N Sync," says Keith Curry, music 
director of top 40 WSNX Grand 
Rapids, Mich. "In order for them to 
really make it — to really e.\pand — 
they have to get the coUege-aged fe- 
male and work their way up to the 
moms. Obviously, the music has been 
there, and they've been able to over- 
come the image problem that Hanson 
never did — ^they got stuck with the 12- 
to 14-year-old.s. Like the Backstreet 
Boys, 'N Sync has been able to make 
their presence known on the upper 
end. "They're on a roll right now." 

You better believe it. Since the 
release of debut .single "I Want You 
Back," which peaked on the Hot 100 
at No. 13 in May, the RCA act has 
lighted fire after fire. After the air- 
ing of a savvily targeted Disney 
Channel concert special in July, sec- 
ond single "Tearin' Up My Heart" hit 
the top 15 of Hot 100 Airplay as the 
group launched a sold-out headlining 
club tour in the U.S. Meanwhile, " 'N 
Sync" soared into the top 10 of The 
Billboard 200, peaking at No. 2 in the 
Oct. 10 issue, just behind hip-hop 
ingenue Lauryn Hill. According to 
SoundScan, it has sold 1.8 million 
copies. 

"That was a little overwhelming. 
When I found out the album had gone 
to No. 2, 1 was jumping up and down. 
I didn't know what to say," says co-lead 
vocalist Justin Timberlake. 

"My name was right next to the 
people I listen to all the time," adds 
co-lead J.C. Chasez. "I have the Lau- 
ryn Hill CD, and that album was 
right there next to ours. It makes you 
wonder who on the charts might be 
listening to us." 

Still, the guys say that their mount- 
ing fame translates to few changes in 
an average week, at least for the time 
being. "It's business as usual," Chasez 
says. "The success is vronderful, but 
we keep doing the same thing every 
day." "Two differences are evident, 
however bigger venues and a larger 
scale of creativity for shows. "The 
more success, the bigger the toys are 
to play with, so now it's getting real- 
ly fun," says Timberlake. "Now we 
can use props and think more cre- 
atively. Our boundaries are becoming 



bigger and bigger, and we can fanta- 
size and come up with things on a big- 
ger scale." 

Now, on the eve of their third .single 
release, the ballad "(God Must Have 
Spent) A Little More Time With You," 
Timberlake and Chasez — with fellow 
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by Chuck Taylor 

members Chris Kirkpatrick, Joey 
Fatone, and Lance Bass — ^have fur- 
thered their reach as the warm-up for 
Janet Jackson the last two weeks of 
October, posted appearances on 
ABC 's female^lriven "The Wew" and 
MTV's highly regarded "Fanatic," 
and are about to release a Christinas 
album, "Home For Christmas," due 
Nov. 10 — with the simultaneous re- 
lease of a group biography by Bantam 
Doubleday and a home video. Fbllow- 
ing is a second Disney special, "Holi- 
day In Concert," Dec. 5, and ABC's 
"Walt Disney World Very Merry 
Christmas Parade" on Christmas D^. 

"With all of these things, every- 
thing has just taken off for these 
guys," says Ron Geslin, senior VP of 
promotion at RCA. "There's a certain 
level of music production, a real men- 
tality on their part, that I think is a 




cut above what some of the .similar 
groups offer. The songs are good, the 
vocals are fantastic, and the produc- 
tion is first-class pop music." 

The new single, a harmony- 
drenched song that couMn't be a more 
obvious hit, hangs sweet sentiments 
across that delectable and overtly 
adoring title, "(God Must Have Spent) 
A Little More Time On You." Written 
and produced by Carl Sturgen and 
Evan Rogers (Britney Spears, Boy- 
zone, Dave Koz), it follows two dance- 
tempo tracks that allowed the group 
to show its moves; this time around, 
it's all about the tender side of 'N Syjic. 

"I think this song is brilliant," says 
Chasez. "A lot of songs on the radio 
aren't really conversational. This is 
down-to-esirth, and it's poetic. The 
melody is so nice, there are so many 
nice things said; really, the idea of the 
song alone is beautifiil." 

"I'm a very spiritual person," Tim- 
berlake adds. "When I was listening 



to the demo, I knew it would be a 
great song to put on the album. It's 
the perfect thing to say to someone 
you love, a very catchy Une." 

Even before the song's official re- 
lease date, a number of stations have 
leapt on the bandwagon, including top 
40 WSNX, KHKS Dallas, and 
KMXV Kansas City, Mo., and rhyth- 
mic top 40 WBBM (B96) Chicago. 

"From the first time I heard this 
song to the 1,000th time, I've \aved it 
and have known it would be a hit This 
is a career record for this group," says 
B96 music director Erik Bradley. In 
four weeks on the air, "A Little More 
Time On You" is already in power 
rotation on the station, tiiis week gar- 
nering a staggering 80 spins. "It's 
totally warranted by the reaction 
we've gotten from the single. This is 
a legit deal. It's 'N Sync's time." 

But based on the ensemble's label 
as a boy band or teen idol group, does 
it mean that such time in the spotlight 
is limited, as has so often been the 
case for youth-leaning acts on pop 
radio? "I think the days of the teen 
idol bands like New Kids On The 
Block— where you're here today, gone 
tomorrow — are done," offers WSNX's 
Curry. "There's not going to be 80 
bands like this; there will be one or 
two, but I think as long as the music is 
good and they work with good pro- 
ducers, as long as the group members 
are able to stay mentally in the game 
and stay straight, they'll be fine. 

"Top 40 can't just dispose of every- 
thing. We have to grab onto some 
artists that come along and support 
them," he adds. "That's how we're 
going to find longevity for this for- 
mat. As long as there is a WSNX, 
there will be a place for 'N Sync. 
They're our artist here." 

Bradley adds, "Pop radio ab- 
solutely needs to have a group or two 
like this on the radio. They create ex- 
citement and keep it fun and youth- 
ful. 'N Sync is also mature enough to 
create adult hits. And they're great 
guys, nothing but pros. I can't see 
them being negatively affected by 
their success at all." 

RCA's Geslin says, "Radio is all 
about hit songs. It can get pretty cokl 
on an act if they can't maintain that. 
The pop junkyard is littered with one- 
hit wonders. But this album has a lot 
of songs to choose from. I think we're 
looking at a long-term act here. They 
have a depth and a quality that I rec- 
ognized when I first saw them." 

For their part, Timberlake and 
Chasez shrug off any tags stuck to the 
outfit "As far as image, we're just five 
guys doing the music that ^^'e like to 
do," Timberlake says. "We don't pay 
too much attention to this boy band 
phenomenon. We just eiyoy what we 
do and being on top and having fun. 
We consider ourselves a vocal group, 
because that's what we started off to 
do. We just want to entertain." 

E-Tnail Chuck Taylor at ctaylor<fCbiUr 
board.com. 



From Boston To Minneapolis, Mix's 
Strassell Advances Modern Adult 



T OU CAN EXCUSE WBMX 
(Mix 98.6) Boston PD Greg Stras- 
sell for pausing to catch his breath 
right about now; After spending an 
intense three months research- 
ing — and then flipping — formats 
for KM JZ Minneapolis from jazz to 
modern adult WXPT (the Point), 
he came home to Mix 98.5 to over- 
see its huge two-day free concert 
After 40,000 people braved the rain 
for the Saturday 
show, more than 
100,000 enjoyed 
Hootie & the Blow- 
fish and Barenaked 
Ladies under more 
comfortable condi- 
tions on Sunday. 

Since CBS ac- 
quired WBMX, 
Strassell has seen 
his duties grow. "My 
day-to-day job is 
programming the 
Mix," he says. 
'About three times a 
month, they tap me 
on the shoulder to 
work on other pro- 
jects. I just finished 
with the Point; now 
lU help them find [a 
PDJ replacement at KAMX Austin, 
Texas. Plus, IH still help [new Point 
PDJ Dusty Hayes with anything he 
needs. I look forward to network- 
ing a lot of information and promo- 
tional ideas with him." 

Strassell has a special interest in 
Minneapolis, having programmed 
top 40 WIX)L there until it was soU 
to Minnesota Public Broadcasting. 
"It's a great community that's still 
under-radioed," he says. "It's very 
Caucasian and, much Hke Boston, 
led us to feel that some sort of rock 
AC would work here. After three 
months of research, I found that no 
one was doing modern AC. Pieces 
of it were on (top 40] KDWB, [adult 
top 40 KSTP-FMl KS95, and mod- 
em KZNT/KZNZ [the Zone]. Plus, 
only three stations were serving 
women— KSTP KDWB, and our 
sister, soft AC WLTE. 

"We wanted to build an AC wall 
to super-serve females, as KS95 
and KDWB are very broad. Lite 
has been doing i^enomenally well; 
the Point would bring younger 
women into the mix. I spent a 
month planning it and once CBS 
COO John Gehron and [WLTE and 
the Point] GM Rolf Pepple gave me 
the green light it took me two days 
to get it on the air. Dusty came up 
to oversee the sign-on, and it 
turned out that he was the perfect 
PD for the station." 

Strassell engineered a format 
flip from hot AC to modem adult 
for WBMX in January '97, although 
he notes significant differences 
between the Boston and Minnea- 
polis stations. "The Mix has the 
heritage of being an AC in Boston 
for about 20 years," he says. "The 
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Pbint was designed and built from 
scratch. It had no images from the 
past which will help it get out of the 
box quicker. It has taken two j'ears 
for the Mix to shed its AC ba^age. 

"We've always been going up 
against [top 40 WXKS-FM] Kiss 
108; we just had to find a unique 
way to do it so their heritage wouM 
be more of a hindrance [than] an 
asset So we came on with a ft^sh- 
er presentation and 
promos. We didn't 
make WBMX 
younger but more 
contemporary. We 
jettisoned every- 
thing about the old 
Mix. It has been an 
interesting 18 
months, waiting for 
the payoff We left 
traditional AC, gam- 
bling on research 
that indicated the 
music would dry up. 
Over the short term, 
it wasn't easy to wait 
for it to happen, but 
it did." 

Here's a recent 
hour on WBMX: 
Barenaked Ladies, 
"One Week"; 10,000 Maniacs, 
"What's The Matter Here?"; the 
Brian Setzer Orchestra, "Jump Jive 
An' WaU"; Jewel, "Who Will Save 
Your Soul"; the Verve Pipe, "The 
Freshmen"; Third Eye Blind, 
"How's It Going To Be"; Dave 
Matthews Band, "Ants Marehing"; 
Stevie Nicks, "If You Ever Did 
Believe"; Fastball, "The Way"; 
Sugar Ray, "Fly"; and Alanis 
Morissette, "Thank U." 

Finding the right music mix was 
a matter of proper testing. "We ad- 
justed the screens and based them 
on music tastes, not station prefer- 
ences," he says. "We screened out 
AC fans and tested only those into 
modern adult music. It hurt our 
Pis in the short term but attract- 
ed the right kind of new listeners 
who happened to be the Pis of 
other stations. Now they're ours." 

What makes a modern adult 
music mix? "It's all in how you 
rotate the records," he explains. 
"We expose our swigs and set them 
up carefully. When you compare 
our logs with other stations, you'd 
think that orerall, we're pretty con- 
servative. Yet we do take chances 
on records we believe in. The Indi- 
go Girls' 'Get Out The Map' is 
almost a power, and it's still an 
album cut We happened to need a 
female acoustic sound, and nothing 
was available from the labels. 
Dusty tipped me off on that song." 

Don't expect Strassell to rest on 
his laurels now that the Mix is a 
msyor player. 'As long as I've been 
a PD," he says, "I've always wanted 
more, to find new ways to embrace 
ourselves with our audience." 

JEFFSn,BERMAN 
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Billboard Music Vid Conference 
Sets Array Of Special Events 



iriHi 



Billboard music video 

CONFERENCE: The 1998 Bill- 
board Music Video Conference «tU 
take place Wednesday-Friday (4-6) 
at the Sheraton Unirersal in Uni- 
viersal City. Calif. This year's con- 
ference is packed with special 
events, as well as panel discussions 
with sereral leaders in the music 
video industry. Following is a list of 
some of the conference highlights: 

Wednesday (4): The opening- 
night party, sponsored by Motown 
Records and featuring a 
performance by Brian 
McKnight. 

Thursday (5): Key- 
note speech by Warner 
Bros. Records Inc. pres- 
ident Phil Quartararo 
... A party at the Conga 
Room — sponsored by 
the Bo.x, Columbia 
Records, and Interscope 
Records — featuring per- 
formances by Cypress 
Hill and Unwritten 
Law, with Kid Capri 
serving as the party DJ. 

Friday (6): The break- 
fast roundtable discus- 
sion featuring topics 
focusing on post-production, 
R&B/hip-hop, niche/specialty 
music issues, and censorship . . . 
The artist panel featuring Mon- 
tcll Jordan. Jon B., country artist 
Heather M.vlcs, .Michael Bivins 
(New Edition, Bell Biv DeVoe). 
and contemporary Christian artist 
Jennifer Knapp. 

H.O.L.A. recording act Voices 
Of Theory will be doing inter- 
views and show IDs beginning at 1 
p.m. Friday at the Sheraton Uni- 
versal. Call Richie Rich at 
H.O.L.A. for more information. 

The grand finale of the confer- 
ence will be the 1998 Billboard 
Music Video Awards. Artists 
scheduled to appear as presenters 
include Dwight Yoakam, Dru 



Hill, Kenny Lattimore, and Wild 
Orchid, along with panelist-s Jor- 
dan, and Jon B. (Jerry Cantrell of 
Alice In Chains will not be a pre- 
senter as previously announced.) 

Conference registration is $499. 
By the time you read this, regis- 
tration will be accepted only at the 
conference itself. A limited num- 
ber of awards-show tickets are 
available for $80 each to those not 
registered for the conference. For 
more information, visit Billboard 
Online (www.billboard. 
com) or call 212-536- 
5002. 



by Carla 
Hay 



This & THAT: Kurt 
Steffak has exited his 
post as VP of music at 
MTV He is set to join 
Time Bomb Recordings 
on Nov. 9 as head of its 
New York office. . . Big 
Dog Films has moved. 
The new address is 180 
Varick St., Second 
Floor, New York, N.Y. 
10014. 

To no one's surpri.se. 
Madonna walked away 
as the big music arti.st 
winner at the 1998 VHl Fashion 
Awards show, held Oct. 23 at the 
Theater at Madison Square Gar- 
den in New York. She won the Ver- 
sace Award (for the person who 
best personifies the spirit of the 
late designer Gianni Versace) 
and the award for most fashion- 
able artist Janet Jackson won the 
aw~ard for most stylish music video 
for her clip "Got Til It's Gone." 

We spotted VHl Fashion 
Awards attendees Madonna, 
Lenny Kravitz, and Maxwell a 
couple of nights later at New 
York's Roseland Ballroom for Ala- 
nis Morigsette's outstanding sur- 
prise concert which was taped for 
MTV and premieres Monday (2) 
on the network. 



PRODUCTION NOTES 



LOS ANGELES 

Metallica's "Turn The Page" was 
directed by Jonas Akerlund. 

R. Kelly filmed "If I Could Turn 
Back The Hands Of Time" with di- 
rector F. Gary Gray. 

Marcos Siega directed Goldfin- 
ger's "More Today Than Yesterday." 

NEW YORK 

Darren Grant directed Big Pun's 
"You Came Up." 

Harvey Danger's "Private Heli- 
copter" clip was directed by John 
Fiansburgh of They Might Be 
Giants. 

Kunipt fihned "Give Me What You 
Got" with director Brian Beletic. 

Mark Kohr lensed the Dreams 
Come True clip "Song Of Joy" 



Tatyana All's "Boy, You Knock Me 
Out" clip was directed by Tamra 
Davis and features Will Smith. 

OTHER CmES 

Martin Kahan and Pete Greene 
directed Confederate Railroad's 
"Keep On Rockin' " clip in Albu- 
querque, N.M. 

Deborah Cox filmed "Nobody's 
Supposed To Be Here" in New Or- 
leans with director Darren Grant 

Dave Meyers directed Shae Jones' 
"Talk Show Shhh!" in Chicago. The 
clip features Montell Jordan and 
Jeny Springer. 

Jon Small directed the Trisha 
Yearwood & Garth Brooks video 
"Where Your Road Leads" in Buffa- 
lo, N.Y 



Billboaid Video Monitor. 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS {NOT BY BDS] FOR THE WEEK AHEAD 



14 houre daify 
18»9 9th Stnet NE. 
Washington, D.C. 20018 

1 l»t-Z Feat. AiTiH I. Ja, Can I Get A 

2 Kelly Prke. Friend Of Mine 

3 Monica, First HigfM 

4 Divine, lately 

i Dru Hill ftM. HMtnan. How Dwo Is Your 

6 MonHah. Touch It 

7 Chetlo M«fu, in Decatur 

B Fatlh Evant, Lcve Like This 

9 Debenh Coi. UMxlf'i Supposed Tc 3e here 

10 Lauryn Hill, Dco Wop (That Thing] 

1 1 War/ Bone. Thugs Cry 

12 Tyreie, Sweet Lafly 

13 Next, I St)l' Lavs You 

14 Will SniWi, Miami 

15 hMmt B Ff at. Misir EM. I Arl tou B3i> 

16 Outhait. P!iM Parks 

17 BlackstrMt. 'akE Me There 

18 Gerald Leverl, Taking Everyinmg 

19 Norcaga, 5ki»rtfiue 

20 Cam'ron. Horse & Caffiage 

21 Xtcap*, My Little Snrpi 

22 Brandy. Have You Ever? 

23 Aaron Hall, Ai: Jt>e Places 

24 KtrthSweilF'SAcspDga.Co-eJMGtiW'rlA 

25 R. Ketly. Half On A Baby 

26 A Tnbe Called Quest. Find A Way 

27 Temptationi, Stay 

28 Mtiwetl. Malnmony: Miy\» You 

29 Lulher Vandms. I KrwM 

30 KM Ffanklin. Lean On Me 



■k * NEW ONS* * 

112 Feat. Matt, Love Me 
New Pmnt Generation. Come On 
Goodie Mot) i Etthero, The Wotid I Know 
Jesse PowHI. >'au 

Kofi) ijRnm i hutw Hudh); .M Wii Fi-Cit ATr 
Gold. Free Vour Mind 



Continuous prafra mining 
2806 Opryland Dr.. 
Nulmlle, TN 37214 

1 Alan Jackson. I'd Go On Loving Yoit 

2 Lm Aim WomadL A Utile Past btUe Rock 

3 Wynonna. Woman To Woman ' 

4 Lone»tar, Everything's Changed 

5 Shania Twain. Honey, I'm Home 

6 DUk CMchs. Wxle Open Spaces 

7 Mark Will*. Don't Laugh At Me 



8 Jo Dt* MMtlna, Stand Beside Me 

9 Terri Clark, You're Easy On The Eyes 

10 Reba McEntke, Forever Love 

1 1 Alabama, How Do You Fall In Love 

12 Tiacv Byrd. I Wanna Feel Thai Wiy Agam 

13 trl*i1fcMw<tCi>l>i*.Wwyaia)ilJK5 

14 Jot DMW, Poor Me 

15 Unda Davis, I'm Yours 

16 Aaron TIppin. For You 1 Will 

17 Oeana Carter, ACnence Of The Heart * 

18 Diamond Rio, UnbeltevaMe ' 

19 Clint DanMs. When I Grow Up * 

20 Sammy Itenhaw, One Day Left To Lfrt * 

21 tin<ylMi.5or(0<Aft:fWtQomCritMin' 

22 Diamond Rio, You're Oone 

23 Allison Moorer. Aiabame Song ■ 

24 Url White, Taiie Me * 

25 Shannon Brown. I Won't Lie ' 

26 Chris Kniehl. \l Am t Easy Betng Me * 

27 The Wilkinsons. 26 Cents 

28 Owljhl Yoakam, These Arrrw • 

29 Toby Keith, Geizha Some 

30 Tracy LawreiKc. While You Sleep 

31 Patty Uvtless, Uke Water Into Wine 

32 John MUchatI MoMt|omry, HcM On To Me 

33 Mark Ncsler, Slow Do*m • 

34 Shania 1Wain, From This Moment On 

35 Oeftliers, CaJifcrnia Angel 

36 FiiU) Hia W/Tm McCrio, Juil To Hear Yoj . 

37 Trtnl Triggs, Straight Tequila 

38 Blackhawk, Tuere You Have It 

39 Bryan Whrtt. Ir« 01 Hearts 

40 Stay BoRuss. f<txOs jm. Nobocy Gets Hurls 

41 Brooks ft Dvmn, How Long Gorte 

42 Billy Dean, R«al Man 

43 Warren Brothers. Guitty 

44 Travis Trttt. If I Lost You 

45 T. Graham Brown. Wine Into Water 

46 Jenny Simpson, Ticket Dul Of Kartsas 

47 Bill Entvatl, I'm A Cowtxry 

48 Mark a>esniitt. Wherever You Are 

49 CMin T Judd, Firy Rctirwo Oi Ttte Intenvl 

50 Ula McCann. To Get Me To You 

' Indtcates Hot Sfwts 

* * NEW ONS* -* 

BItly Ray Cyrus, lima For Letting Go 

Billy Ray Cyrus, UrnJer The Hood 

Deryl Dodd. A Btlter End 

G»ry AHan. I tl Take Today 

So*i Sufi Fnt. * RaWn k: Ot S«nWBS Unaw! 

The Wilkinsons, Fly (The Angel Song) 



m 



Contlrwous pn^amming 
1515 Browlway, NY. NY 10036 

1 Aaliyah, Are You That Somebody? 

2 Alanis Momsette. Thank U 

3 Lauryn Hill. Doo Wop (That Thinft) 

4 Jay-Z Feat. Amll ft Ja, Can I Get A 

5 DMX, Ha*'s It Go"i' Down 

6 Barenaked Ladies, One Week 

7 Kom. Got The Life 

8 Hole, Ce-ecnty Sh-n 

9 Btastlt Boyi, I nterea lactic 

10 Brandy. Ha'.'e "^ou Ever? 

11 Everclear. Father 01 Mine 

12 Mya. Wovm' On 

13 Monica. Tf* First Night 

14 Dru Hill FtM, Mmm. io« l>ep It >y>ui Lwt 

15 Marilyn Manson, The Dope Show 

16 Eagle Eye Cherry. Save Tonight 

17 WiT Smith, M ami 

18 All Saints, ^e^.'er Ever 

19 Evertast, What it's Like 

20 Blacltstreet, Take Me There 

21 JD ft Martah Carey, Sweetneart 

22 Shawn Mulltm. Lullaby 

23 Hadonrta, Th« Power 0< Good-Bye 

24 Sheryt Crow, My Favorite Mistake 

25 GooGooOolls. Sl>de 

26 Third Eye Blind, Jumper 

27 'N Sync, Tearm' Up My Heart 

28 Lenny Kravitz, Fiy Away 

29 New Radicals, '^ou Get What You Give 

30 Janet, Every Time 

31 RobZomtwe, Dragula 

32 Black Eyed Peas, Joints ft Jams 

33 Neil. I Still Love You 

34 Goo Goo Dolls. Ins 

35 MonHah. Touch It 

36 Big Punishet. You Came Up 

37 Xscape, My Little Secret 

38 R.E.M.. Daysleeoer 

39 BaclnM Boyi. n| Mncr Breaii Your Heart 

40 Will Smith, Gettin' Jiggf Wit It 

41 Fastball. Fire Escape 

42 Harvey Danger. Flagpole Srtia 

43 Outkast. Rcsa Parks 

44 U2. S*wrp-il Thing 

45 K-Ci ft JoJo, All My Lrle 

46 Green Day. Time Of Your Life 

47 Semisonic. Singing In My Sleep 

48 Brandy ft Monica. The Boy Is Mine 

49 Atrotmlth. I Don't Want To Miss A Th>r« 

50 Master P. Thug Girl 

" Indicates MTV Exclusive 

* * NEW ONS* * 

MttlMMl Man, Judgement Day 

Davt Matthews Band, Crush 

Shania TWaln. From This Moment On 

Onine, Lately 

J«y-Z, Hard Knocii Lite 

GMTtt Michad. Outside 

OaiH. Acou«sce 

THbaUnd FMny EKdl ft khpia. ^vn Wt Ccne 



ContlrHMus procranimMg 
1515 Broadway, NY. HY 10036 

1 Aerosmrth, I Don't Want To Miss A Thuig 

2 Goo Goo Dolls. Ins 

3 Barenaked Ladies. One Week 

4 Matchbox 20, Heal World 

5 John Mtlltncamp, Your Lrfe Is Now 

6 Madonna, Tr* Power 01 Good-Bye 

7 JUanIs Mortssette, Ttvank U 

8 Sheryl Crow, My Favorite Mistake 

9 Natalie Imbrugiia. Tom 

10 Shawn Mullins. Lullaby 

1 1 Bnin Setter Orchestra. Juiro Jrte An' WsH 

12 Ejglt-Eye Chtrry. Save Tonight 

13 U2, Sweetest Thing 

14 Janet, Go Deep 

15 The Smashing Pumpkins, Fyrlect 

16 Hootie ft The BktwHsh. I Will Wart 

17 R.E.M-. Days.eeper 

16 Lenny Kravitz, Fiy Av<ay 

19 Goo Goo Dolli, Slide 

20 Shania Twain. You're Stilt The One 

21 Smash Moulh. Walkin' On The Sun 

22 Grewt Day, ^lme 01 Your Life 

23 Semlsonk. Closing Time 

24 Dnat. A ^atl.ral Wfxnan 

25 Madonna, Ha^ ly Light 

26 The Smashing Pumpkins, Ava Adore 

27 Paula Cole. I Don'! Want To Wait 

28 Mariah Carey. Whenever You Call 

29 Shania Twain. From This Moment On 

30 Third Eve Blind. Jumfxr 

31 Sugar Ray, Fly 

32 Slevie Nicks. If You Ever 0<d Believe 

33 Madonna. Take A Sow 

34 Fiona Appit, Cnmmal 

35 Natalie Merchant Break Your Heart 

36 Bryan Adams. On A Day Like Today 

37 The Wallflowers, One Headlight 

38 Jertnrter Paige. Crush 

39 Chris Isaak. Please 

40 Marilyn Manson, The Dope Show 

41 BabytKc. You Were There 

42 Slevie Nicks, Sl^nd Bach 

43 Chris Isaak. WicKeo Game 

44 Sheryl Crow. Ail I Wanna Do 

45 Bluet Traveler, Run Around 

46 Jewel, ^c^j ''Vere Meant For Me 

47 Sheryl Crow. If It Makes You Happy 
4S MatchboK 20. 3 AM 

49 Third Eye Blind. Semi-Charmed Life 

50 Jantt Got 'Til It's Gone 



* * NEW ONS* * 

R. Kelly ft Celine Dion. I'm Your Angel 
Lauryn m, Doo Wop (That Thii^l 
Janet, Every Time 
Davt Matthews Band. Crush 
George MichaH. Outside 
Everclear. Fattter 0< Mine 



THE CLIP LIST 



A SAMPLING OF PLAYLIST5 SUBMITTED BY 
NATIONAL ft LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING NOVEMBER 7, 1998. 



Continuous programming 
1221 CoNins Aw 
Miami Beach. FL 33139 

AMERICA'S NO. 1 VIDEO 

98 DtgrMt, Because 01 You 

BOX TOPS 

Octnrah Con. Notxxty 's Supposed To Be Here 

Blackstreet. Take Me There 

Kirk Franklin, Lean On Me 

Destiny's Child. Get On The Bus 

Aaron Hall, All The Places 

Shaggy FeaL lanat, Iaiv Me. Luv Me 

FaMi Evans. Love Like This 

Tatyana All, Boy You Knock Me Out 

Big Punlshef, You Came Up 

Xscape. My Lime Secret 

Brittany Spears. Baby One More Time 

Cam'ron, Horse ft Csrna^ (Remixl 

Fat Joe, John Blaze 

Crucial Conflict. Scummy 

Brandy, Have You Ever? 

JD ft Martah Carey. Sweetheart 

Oulkxft. Ftosa Parks 

kt Cube, Piishin' Weight 

Black Eyed Peas. Joints ft Jams 

Aaliyah, Are You That Somebody? 

Jay-Z, Hard Knock Lrfe 

Dhrtne, Lately 

Mack 10, Money's Just A Touch Away 
NEW 

112 FMt. Mm, Love Me 

Andrea Martin, Let Me Return The Favor 

Backsbsat Boy*. All I Have To Give 

The CardlgBiH, My Favorite Game 

Grant Let Buflale. Ttsbmony 

Jesse PoweU, You 

hMf Ljbhnr I HhOw HnftK Lm m FM « wif 

Limp Bizkit, Love Me 

Low* ft Rockets, Holy Fool 

Method Man, Judgement Day 

Oasis, Acquiesce 

Placebo, Pure Morning 

R. Kely ft CdIrM Dton. I'm Your Ai«el 

Swoll, Make Up Your Mind 



potarvurauuM 



Continuous programming 
1515 Broadway 
New fork. NY 10036 

NEW 

The Afghan WNgt, Somethin' Hot 
Athenaeum, Flat Tire 
Bernard Butler, Not Alone 
The Cardigans, My Favorite Game 
Cold. Give 

Zack De La Rocha. CIA 

Eve 6, Leech 

Kid Rock, I Am The Bull^ 
Natalie Merchant, Break Your Heart 
The The Offtprini, Prnttr Fly IFor AWTiH Guy) 
Stardust. Tne Music Sounds Better With You 
TMolHd F^Ubiy EMti Uwo^ Hm Vft Conw 




Contlnuotis programming 
299 Queen SI West 
Toronto. OnUrio M5V2Z5 

George Mkhaal. Outside (new) 
Faith Evans. Love Uke This (new) 
let Cube. PuihMt' Weishi (new) 
Vm fMwH. Pnetty Fly (Fcr A White Guy) (newl 
Jewel, Hands (new) 
In Esienee. Turn Around (new) 
Alanb Moritaette. Thank U 
Matthew Good Band, Apparitions 
Uonlu. Trte First Night 
MwOyn Manson. The Dope Show 
Big si^r, The Scene 
Uuryn HIH. Doo Wop (That Thing) 
Fectbalf, Fire Escape 
Rob ZomWe, Dragula 
Stars On 54, II Vou CouM Read My Mind 
Jennifer Paige. Crush 
Sheryl Crow. My Favorite Mistake 
Coo Goo Dolls. Stkle 
The PWtesopher Kings. You Don'l Love Me 
The 



Continuous programming 
IIU Uncoln Rd 
Miami BeKh. F1. 33139 

Dave Matthews Band. Stay (Heatry) 
Jennifer Paige. Crush (Heavy] 
Karen fiamirei, Looking For Love (Heavy) 
Lenny Kravitz, I Belong To You (Heavy) 
Oasts. Acquiesce (Keavy) 
PlasUina Mosh. Monster Truck (Heavy) 
Swiri 360, Hey Now Now (Heavy) 
The Cardigans, My Favonte Qame (Heavy) 
Tm Dc Gracit. Ci Juego Wrdadero (Heavy) 
Barenaked Ladles. One Week (Medium) 
Bryan Adam, A Day LAe Today (Medium) 
Cake, Never There (Medium) 
Dandy Warhols. Everyday (Medium) 
Doima Lewis. If I Could Be The One (Medium) 
Fia Lgm' Ciininals. Lne Unlimited lUedum) 
Kom, I Got A Life (Medium) 
IVyote Asesro, Mai De la CaCeia (Medium) 
Fw IkM FV Mit Uari t Stwai <<M>r i 

R.E-M., Oayileeper (Medium) 
RobZomMe. Draguia (Medium) 



2 hours weekly 

3900 Main St 
Philadelphia, PA 19127 

Punisher, You Came Up 
BrMd Nubian, Don't Let It Go To Your Head 
Diu HW. How Deep It Your Love 
Sikk The Shockef, It Amt My Fault 
Jay-Z, Hard Knock Lrfe 
Dtboiali C«K. Nobody's Supposed To Be )fere 
Fllpmode Squad, Une Outside 
Most Def ft Quali, Definition 
Noreaga. SuperThug 
Lauryn Hill. Doo Woop (Thai Thiry) 
Outkeit. Rosa Paris 
Dcftiny-s CMU. Get On The Bus 
Fat Joe. John Blaze 
DHX. Rough Ryders' Anthem 
ChfOo IWku. No Psin No Gam 




Five hours weekly 
223-225 Washington SI 
Newark. NJ 07102 

Mackmna, The F^>wer Of Goodbye 
Chris liaak. Please 
Kflttonmoulh, Oog's Life 
Matchboi 20, Bach 2 Good 
Sheryl Crow. My Favorite Mistake 
John Mellencanip, Your Life Is Now 
Lenny Kravttz, Fly Away 
Kiia, Psycho Circus 
Eels. Last Stop, This Town 
Mark Mangold, 42nd Street 
NaUlk Imbrugiia. Wishing I Was Then 
R. Kelly, Half On A Baby 
Manlyn Manson. The Dope Show 
Oes'ree, Lile 

Ace Of Base. Crue\ Summer 
Plattlllna Hosh. Monster Truck 
GeraM Levert, Taking Everything 
They MIghl Be Giants, Doctor Worm 
Reel Big Fish. Talie On Me 
Local H. All The Kids Are flight 



CMC 



CALIFORNIA MUSIC CHANNEL 

15 hours weekly 
10227 E 14th St 
OaUand. CA 94603 

Oru Hit, How Deep Is Your Love 
Lauryn HHI. Doo Wop (That Thing} 
Jay-Z Feat. Amll ft Ja. Can I Get A... 
JD ft Martah Carey, Sweetheart 
Shaggy Feat. Janet Luv Me, Luv Me 
'N Sync, Teann' Up My Heart 
BraiMly. Have You Ever? 
All Saints. Never Ever 
98 Degrees, Because Of You 
E-40. From The Ground Up 
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LAST CHANCE 

to register! CALL NOW !!! 

This year's highlights include: 

• Opening Night Party sponsored by Motown, performance by Brian McKnight 

• Keynote Address: Phil Quartararo - President, Warner Bros. Records, Inc. 

• The Box Annual Thursday Night Bash - at Conga Room 
with live performances by: Csnpress Hill Se Unwritten Law 

• 20th Annual Billboard Music Video Awards hosted by Eddie Griffin, 
star of UPN's hit series "Malcolm & Eddie" 

Artists scheduled to appear: 




Phil Quartararo 



Eddie Griffin 




Jennifer Knapp Kenny Lattimore Brian McKnight Unwritten Law WUd Orchid Dwight Yoakam 



GREAT SPONSORSHIP 
OPPORTUNITIES! 

CONTACT PHYLUS DEMO 
218-536-5899 



FOR MORE INFORMATION 

MICHELE QUI6LEY: 212-536-5008 
GARLA HAY: 212-536-5019 
www.billboard.com 



DISCOUNT AIRLINE mFORMATION ' 
1-800-877-9770 

SHERATON UNIVERSAL 

333 Universal Terrace Fkwy, Universal City, CA 9 1608 
BESEEVATIONS 1-800-325-3535 
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Copyrighted material 



MEGA-MERGERS CHANGE SHAPE OF U.S. MUSIC RETAIL 

(Coutbiucd froiii mne I) 



utives have mixed reactions about 
thi.s consolidation. On the one hand, 
they recognize that both transac- 
tions will result in strong accounts. 
Trans World and Camelot already 
are two of the healthiest retail 
chains, and the combined entity will 
haw e\'en greater financial might. In 
the Wherehouse/Blockbuster Music 
deal, the latter chain has been adrift 
for almost two years; it now will be 
in the hands of a management team 
that will have a firm hand in steer- 
ing its course. 

On the other hand, labels and dis- 
tributors fear that the larger consol- 
idated companies will use their new- 
found buying clout to extract greater 
portions of cooperative advertising 
funds and increase the cost of doing 
business. 

They are also concerned that these 
mergers make it more difficult to 
break developing artists, a process 
that generally happens on a market- 
by-market ba-sis and requires retail- 
ers to respond on a local basis. The 
labels question whether the larger 
entities will be able to react effec- 
tiveXy to such opportunities. 

And finally — although no one will 
speak on the record on this point — 
many label executives say they are 
upset by the disappearance of 
Camelot, which many regard as the 
most cooperative music specialty 
chain, into Trans World, which many 
deem the most demanding account. 

NEW-ACT CONCERNS 

WEA chairman Da\"e Mount says, 
"On the big records, (consolidation! 
won't change business much. But 
when you talk about developing 
artists, it is difficult for the bigger 
chains to react locally." 

Jim Caparro, president/CEO of 
PolyGram Group Distribution, has 
similar concerns. "As they get bigger, 
these aircraft carriers are going to 
become more difficult to maneuver," 
he .says. "The consolidation of larger 
accounts oflei-s an opportunity to the 
small regional retailers and the good 
independents to become even quick- 
er PT boats, reacting to the market 
immediately." 

Tterry Woodward, owner of Owens- 
boro, Ky.-based WaxWorks, agrees. 
"It is more favorable for me because 
there are now less players for the 
labels and shopping center develop- 
ers to go to." 

In addition to concerns about 
developing artists, one major distri- 
bution executive worries that the 
larger chains «nll be more conserv- 
ative in managing inventory, which 
means that the price of staging cat- 
alog promotions wiU go up. 

At the independent level, Koch 
International president Michael 
Koch says that the consolidation into 
large chains "eventually will mean 
that the industry will have to release 
less product, because the eye of the 
needle you have to go through is get- 
ting smaller" 

Despite their concerns, most label 
and distribution executives remain 
hopeful about the new, stronger enti- 
ties being formed from the mergers. 

Richard Cottrell, president of 
EMI Music Distribution, acknowl- 
edges consolidation will have an 
impact But he adds, "We support the 
new organizations and look forward 
to working with them in building an 



even stronger business." 

Similarly, in viewing the closing of 
Wherehouse's $115 million acquisi- 
tion of Blockbuster Music, a senior 
distribution executive says, "It's a 
great thing; A chain dying of neglect 
is now in the hands of somebody who 
wants to love the music business." 

Wherehouse president Tony Al- 
varez says that his primary focus 
with the closure of his purchase will 
be in dige.sting the acquisition so that 
the Blockbuster stores will turn in a 
superior performance. 

"We think we have a good bunch of 
people who are running the business 
who can be empowered with the 
acquisition," says Alvarez. He adds 
that he expects to implement the 
"acti%ities that have worked with us 
at Wherehouse" at the Blockbuster 
stores. 

Meanwhile, as recently as August, 
Camelot — which is 70%-owned by 
institutional investors who converted 
the company's debt into equity when 
the North Canton, Ohio-based chain 
emerged from Chapter 11 on Jan. 
27 — was vying to do an initial public 
offering (IPO) and acting like it 
would be a predator. Earlier in the 
year, it had acquired the ISO-unit the 
Wall and the 35-unit Spec's Music. 

But when the IPO was delayed and 
Wall Street's bull market turned into 
a bear market, the possibility of 
doing a stock offering in the near 
term became remote, and Camelot 
investors wanted a way to cash in 
their chips. 

Sources say they approached 
Trans World chairman/CEO Bob 
Higgins, who has long desired 
Camelot, about the possibility of 
doing the deal. 

In buying the Camelot chain, Hig- 
gins will give its shareholders — ^who 
own 10.53 million shares — 1.9 shares 
of Trans World stock for each share 



careers date back to the "SOs and '40s, 
such as Gene Autry, Bing Crosby, 
Ethel Merman, and Frank Sinatra. 
Also included were '50s rock'n'roll 
icons such as Chuck Berry, the Coast- 
ers, the Flamingos, and Buddy Holly. 

Because Japanese audiences re- 
vere American jazz, dozens of per- 
formers, such as Louis Armstrong, 
Kenny Burrell, John Coltrane, Duke 
Ellington, Jim Hall, Herbie Hancock, 
and Tal Farlow, are also on the rental 
list. The same is true for bluesmen; 
Charles Brown, Roosevelt Sykes, 
Professor Longhair, lYunpa Red, and 
Buddy Guy were among those listed. 

Under the arrangement with Gei- 
dankyo, the featured artists' pay- 
ments represent 65.34'* of the total 
collected royalties. AARC also 
mailed lump-sum payments totaling 
34.66% to AFTRA and the AFM for 
royalties due non-featured perform- 
ers, such as musical accompanists 
and background singers. 

The AARC was founded by the 
RIAA to collect and distribute home- 
taping royalties established under 
the provisions of the Audio Home Re- 
cording Act of 1992 (DART), which 
calls for payments to labels, artists, 
songwriters, and music publishers 
from manufacturers of digital 
recording equipment and media that 



of Camelot. Based on the $20,625 
share price that Trans World closed 
at on Oct. 23, that means Camelot 
was valued at about $427 million. 

As a result of the deal, Trans 
World will noft' have about .55 million 
shares. Before, with 34.7 million 
shares outstanding, Higgins owned 
35.5% of Trans World. After the 
merger is completed in January, he 
will own about 22.5% of the compa- 
ny. 

According to Wall Street sources, 
the agreement includes a provision 
that the Camelot investors cannot 
sell their Trans World stock until 
about April 15, 1999. 

Trans World's stock price has 
dropped 25 cents since the acquisi- 
tion was announced. On Oct. 28, the 
stock closed at 20.375. One compet- 
ing retailer observes that, if you 
assume that Wall Street accepts the 
transaction and the Trans World 
stock holds its v-alue, "Higgins liter- 
ally bought a $427 million company 
for nothing." 

Well, not quite. Camelot carries 
about $25 million in long-term debt 
and some short-term debt. 

However, Higgins says, Trans 
World forecasts show that sometime 
between the end of the company's 
first and second quarters next year, 
the company will have paid off all 
Camelot debt and returned to the 
debt-free state that Trans World now 
eiyoys. 

Moreover, he says, the acquisition 
will realize $10 million in cost savings 
from synergies. 

When Trans World takes control 
of Camelot, it will keep the compa- 
ny's North Canton distribution facil- 
ity open, says Higgins. Higgins notes 
that decisions about personnel 
haven't been made yet but that he 
realizes "we are buying a strong 
company with good people." 



permit copying of sound recordings. 

The industry and members of Orn- 
gress feared that the then new digi- 
tal recorders might spawn a wave of 
massive multi-copy home taping, but 
such a trend never emerged. PhUips' 
Digital Compact Cassette and Sony's 
still-surviving MiniDisc platform 
failed to catch on with the public. 

DART home-taping royalty pay- 
ments, according to Bocchi, are still 



dustry is now relatively stable," 
SMEJ said in its half-yearly earn- 
ings report. "Nevertheless, con- 
sumers are becoming more and 
more selective in their music pur- 
chases, primarily focusing on pop- 
ular artists. This trend has result- 
ed in increased risks for record 
companies, with profits depending 
on their ability to deliver hit 
recordings." 

Meanwhile, as industry executives 
privately express concern about a 
growing stockpile of returns, the 
RIAJ reports that production of pre- 
recorded audio software by its 28 
member companies in the first three 
quarters of calendar 1998 rose 2% to 



He says he has not yet had any dis- 
cussions with Camelot's senior man- 
agement about whether they would 
want to join Trans World, but he does 
say that Camelot's store personnel 
and field staff will remain intact. 
Camelot management, including 
chairman/CEO Jim Bonk, decline to 
comment. 

When the transaction is complet- 
ed, there will only be about 50 mall 
locations in which both chains have 
stores. "It doesn't mean we won't put 
in one bigger .store in maUs, but there 
are not going to be any closings 
because of the mergers," he says. As 
for the fate of the Camelot, Spec's, 
and the Wall logos, Higgins says that 
is the "hardest decision. We think 
that the Camelot and Spec's brand is 
strong, and we have to get more 
familiar with the Wall brand to see 
how strong it is." 

While Higgins and Trans World 
get ready to reap the rewards of 
acquiring Camelot, label sales and 
distribution executives lament Trans 
World's "adversarial/confrontation- 
al" approach. 

In fact, when the industry had to 
choose last fall between the Camelot 
stand-alone business plan and letting 
Trans World buy the Ohio chain, the 
industi-y backed the stand-alone plan, 
in part because of the dynamics 
invehed in dealing with Trans Workl 

Higgins is well aware of that, and 
he made it a point at Trans World's 
label dinner in March at the liainbow 
Room in New York to tell label sales 
and distribution executives that, as 
the industry consolidates, Trans 
World would be the consolidator. 

Consequently, that's why the pend- 
ing acquisition of Camelot represents 
an even greater triumph for Trans 
World, industry observers say. 

Similarly, it's no secret that the 
rivalry between Trans World and 



less than $1 million but increased be- 
tween 1996 and 1997. "The pot dou- 
bled," she says, "probably due to 
Sony's push for their MiniDisc." 

The revenue "flattened out," she 
adds, between '97 and '98. 

According to Bocchi, there has 
been no need for Utigation since the 
collection and distribution proce- 
dures began. 

In 1991, the RIAA, fearing a 



351.2 million units. That represented 
a wholesale value of 428.6 billion yen 
($3.16 billion), up 3%, the body said 
Oct 23. 

Local repertoire showed the 
greatest growth, with shipments 
of albums by domestic artists ris- 
ing 10% in volume terms to 146.9 
million units for a value of 245.9 
billion yen ($1.8 billion), also up 
10%. According to the RIAJ, the 
increase was largely due to huge 
shipments of greatest-hits albums 
by leading acts B'z and Glay. In 
contrast, shipments of albums by 
foreign acts fell 8% in both volume 
and value terms to 63.4 million 
units and 92.2 billion yen ($679.6 



Musicland is second to none in the 
industry. Some observers suggest 
that Higgins will relish the day that 
his chain is larger than Musicland 
after 30 years of being second fiddle. 

"Higgins has been a trailblazer on 
a lot of filings," says one senior exec- 
utive at a competing chain. "You have 
to respect that he doesn't tell people 
what they want to hear; he tells them 
what is going to happen. And then he 
delivers on what he says he is going 
to do." 



N2K/CDN0W SUIT 

The suit claims that the merger 
price disregards N2K's long-term 
prospects for growth as outlined in 
its ITO prospectus, which foresaw a 
growing user base, increased rev- 
enue, and strategic alliances meant 
to increase brand awareness. In 
short, the suit contends that the 
merger, if consummated, "will deny 
[shareholders] their right to share 
proportionately in the true value of 
N2K's valuable assets, profitable 
businesses, and future growth." 

The suit seeks unspecified com- 
pensatory damages. It also seeks to 
enjoin the merger as it stands and to 
order the defendants to "cooperate 
fully" in any transaction that would 
"maximize shareholder value." 

Rubin's attorney, Joseph Rosen- 
thal of Rosenthal, Monhait Gross & 
Goddess in Wilmington, Del., could 
not be reached for comment by press 
time. CDnow would not comment. 

An N2K spokesman says the com- 
pany has not yet been served with 
the suit but adds, "We believe the 
complaint is a typical strike suit 
which Ls completely without merit, 
and we intend to defend the claims 
vigorously." 



rental shop outbreak in the U.S. just 
as CDs were becoming popular, con- 
vinced Congress to pass a law that 
would require businesses to get 
authorization for the practice from 
U.S. record companies and pay fees. 
The outbreak never occurred. 

Assistance in preparing this story 
was provided by Steve McClure in 
Tokyo. 



million), more accurately reflect- 
ing the market's general malaise. 

SMEJ, for its part, is hoping for 
strong second-half sales of albums 
by domestic acts such as Chara, 
the BrilUant Green, Makoto Kawa- 
mura. Ami Suzuki, and Noriyuki 
Makihara, as well as foreign 
artists like Mariah Carey, Celine 
Dion, and Jamiroquai. 

For the full year to March 31, 
1999, the company projects sales 
to fall 6.1% from the previous year 
to 107.9 billion yen ($906.7 million), 
operating income to drop 66.7% to 
5 billion yen ($42 million), and 
after-tax profit to fall 53.1% to 3.7 
billion yen ($31.1 million). 
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SPRINGSTEEN BACKTRACKS ON COLUMBIA BOX 

(Contiinied fmm pnoe I) 



Retail Mlclpatlan High far Sfrlngsteen Box 



slightly different way. You get these 
all new and different songs that take 
you on a similar journey." 

The primarily chronological pro- 
ject opens in 1972 with Springsteen's 
audition tapes for Columbia Records 
and covers .songs recorded during 
sessions for the albums "Greetings 
From Asbury Park, N..I." (1973), 
"The Wild, The Innocent & The E 
Street Shuflle" (197;«. "Bom To Run 
(1975), and "Darkness On The Kdge 
Of Town" (1978). 

Disc two highlights sessions for 
"The River" (19S0), "Nebraska" 
(1982), and "Born In The U.S.A." 
(19H4). The naxt di.sc highlights addi- 
tional music also recorded for "Born 
In The U.S.A.," as well as songs from 
the sessions for "Tunnel Of Love" 
(1987). The final CI) covers the Ws, 
including tracks recorded for 
"Human Touch" and "Lucky Town" 
(both 1992), as well as "The Ghost Of 
Tom Joad"( 1995). 

Speaking from his New Jersey 
home ba.se and perhaps giving a tip 
of his hand to what's next for him 
musically, the voluble Springsteen 
says the upbeat nature of many of 
the tracks "made me think it's fun to 
make some noise again." 

How did this boxed set come 
about? 

A few years earlier I'd asked my 
engineer, Toby Scott, to collect 
everything from the vault. For a 
week or so, I just listened to every- 
thing that I'd done that we hadn't put 
out. I made .some \ery brief notes in 
a notebook, and then I just put it 
away It was something that I could 
do at some [wint when I get to that 
place in a new project where I'm not 
sure how long it's going to take and 
it would be nice to sort of fill the gap 
so the fans wouldn't be so long with- 
out hearing any music from me. 

Did you have any guidelines for 
what went on the set? 

The thing I stuck to on this par- 
ticular boxed set was that ewrjfthing 
I put on it relates back to a specific 
record. So if you liked "The Wild, 
The Innocent & The E Street Shuf- 
fle," you could put on the first CD 
and there's four or five things that 
we cut at that time for that record 
and it sort of just punches out the 
edges of that record for you . . . We 
made three or four albums when we 
cut "The River." The second CD is 
almost the completely other album 
from "The RiTCr." If you liked songs 
that were written about relation- 
ships or men and women, go to the 
fourth CD and it's a deeper investi- 
gation, another angle, on those ideas. 

It's important that people know 
these aren't songs that you felt 
were inferior. They just weren't in 
line with the statement you were 
trying to make at that time. 

What happens is I was forging my 
identity. That was really paramount 
in many of the decisions that I made, 
because, first of all, you're trying to 
let people know who you are, what 
you're about, and you're trying to 
work your way into their lives and 
start a relationship basically, which 
is based on knowing one another So 
at that time many of the choices I 
made for my records were both 
musical and then also, what was I 
trying to say and how did I want to 
say it. 

Can you give me an example? 



BY EILEEN FITZPATRICK 

LOS ANGELES— The Springsteen 
Holy Grail. That's how' retailers are 
describing "Bruce Springsteen: 
Tracks," a four-CD Columbia Rec- 
ords boxed set featuring 56 unre- 
leased and 10 previously released 
B-sides spanning the artist's 25- 
year career l.see story. iKigc 1). 

Retailers sny the Boss' ma.ssive 
and devoted fan base, plus the 
three-year absence itf a new 
Springsteen album, will drive sales 
of the set, which is due in stores 
Nov. 10. The suggested li.st price is 
$69.98, but many dealers say they 
will price it at ai'ound $.50, iiennies 
above the minimum advertised 
price for the title. 

"This is the Holy Grail of bo.xed 
sets," says Compact Disc World 
buyer Eric Keil. "Thus is what |K!0- 
ple have been screaming for for 
years, and it will be the centerpiece 
for our fourth quaiter." 

The 10-store chain, based in 
South Plainfield. N J., will hold mid- 
night sales and give away rapies of 
"Bruce Springsteen: Songs," a book 
of his lyrics coming from Av«n, with 
every purcha.se of the boxed set. 

"Ewry fan is on pins ami needles 
waiting for this to airivie," .sa.\'s We,st 
Siicramento-based Tower Records 



Take after "Born To Run." At that 
time, I .said, "Well, this is a moment 
when people often go wrong or get 
lo.st after the fir.st shot of .some suc- 
cess." So [with] "Darkness On The 
Edge Of Town," I wanted to make a 
record that specifically sent a mes- 
sage to my audience that I 
wasn't going to be blocked in by the 
.succe.ss I'd had in terms of what kind 
of music I created. So the editing on 
"Darkness" was based around cre- 
ating a record that had a seriousness 
of tone. Meanwhile, there were all 
these bar band records that we had 
cut [like] "Give The Giri A Kks" and 
"So Young And In I.,ovTe." So I had all 
this music that I couldn't use at that 
time that just got put to the side. 

Tell me about the cover photo. 

This was in the Main Point [night- 
clubl in Philadelphia in '74. 1 really 
remember this couch; it was in the 
back of the basement. The thing I 
remember the most is this was the 
nK>m w^here I first saw my first actu- 
al record. Somebody brought down 
a copy of "Greetings From Asbury 
Park, N..J." and pulled it out of the 
sleeve. It was on that red Columbia 
label, and to me, it was like an impos- 
sibility, because I pulled "Highway 
61 (Revisited)" out of that sleeve 
with the red label on it. Seeing my 
name on that red label was quite 
miraculous. 

The set opens with you audi- 
tioning for legendary Columbia 
talent scout John Hammond. 
What do you remember about that 
day? 

Big day, very big day. I think I 
remember just about everything. I 
was probably 22 .years old. I'd pla.ved 
in John's office earlier in the week, 
and he [said], "You need to play for 
[then Columbia president] Clive 
Davis, and I want .you to do a record- 



senior VP of .sales Stan Goman. "It's 
not going to be as big as 1 986 (when 
Springsteen released a live five- 
record set], but it's .still going to be 
big." Tliat title debuted at No. 1 on 
The Billboard 200. 

The 160-store chain will be hold- 
ing midnight sales throughout most 
of Nmranber to highlight idl the new 
fourth-fpiarter titles hitting the 
market. 

The last new Springsteen album 
to hit stores was the folksy "The 
Ghost Of Tom Joad" in 1995, which 
sold 585,000 units, according to 
SoundScan. That same year, his 
greatest-hits album .sold 2.2 million 
units, according to SoundScan. 

Most dealers .say they have put in 
a "hea\T" buy for the Springsteen 
set 

The Springsteen set will be shar- 
ing retail space w ith "The .John 
Lennon Anthology," the other high- 
profile bo.xed .set hitting the market 
for this gift-giving sea-son. The four- 
CD Lennon set arrives in stores 
Tue.sday (3) (Billboard, Oct 24). 

"There are a lot of big releases 
coming out but Lennon and Spring- 
steen are not directly competing 
with each other." says Borders 
Books & Music buyer .lash Pollock. 
"They have a different market" 



ed audition." It would have been an 
unusual recording .session by t(xiay's 
standards. The engineer had a shirt 
and a tie on; ev^erybody was dre.s.sed 
in jackets and shirts. "The fii-st thing 
you hear on the CD is .John's voice 
where he reads off the se.ssion num- 
ber And I ju.st stood up and sang the 
best songs I had. I was incredibly 
excited. I felt very confident about 
what I was doing and being there, 
and nervous at the same time. 

How do those songs hold up to 
you today? 

I went through a period quite a 
W'hile back where I felt like there 
were Um many vmnk in them and I'd 
written too much, but now I really 
like them because they were very 
free and very spontaneous. They 
were sort of written when no one 
was listening. And that has an effect 
on how you write and what you 
write. That's v*'hy I've ended up 
recording at home, because nobody 
is Hstening at home, really. 

I think what I like about the songs 
now is they're actually quite origi- 
nal. At the time, they were sort of 
put under the "new Dylan" catego- 
ry, but if you listen to them now, you 
realize they really vvieren't that at all. 
They were just something of their 
own. They came up out of my own 
experience and the place and the 
people that I grew up around. I took 
those things and I made my own folk 
mu.sic out of it. 

"Seaside Bar Song" on disc one 
is the first song on the set to fea- 
ture saxophonist Clarence dem- 
ons. You instantly hear how much 
he brought to the band. 

Initially, Clarence was hard to 
find; that's why he's only on a couple 
of things on the first record. The 
way that he ended up on the record 
at all is I handed it in to Columbia 



In addition, many dealers say the 
new collection is likely to bring back 
fans who are hungi-y for the cla.ssic 
Springsteen sound that this set 
offers. 

"Tine fans are extremely excitxKl 
about this release," says Where- 
house Entertainment rock buyer 
Bob Bell, "and for those who may 
have lost interest, this will bring 
them back in the fold." 

Tower's Goman agrees that 
Springsteen is the type of artist 
who has the ability to reignite his 
fan base. 

"There's a pent-up demand for 
anything new and fresh from 
Springsteen," says Goman. "The 
casual fan will be interested be- 
cause there's stuff they haven't 
heard before, and true fans will just 
wimt to have this." 

Although many tracks on the 
Springsteen set have been available 
for years as bootlegs, dealers .say 
that won't hinder sales either 

"Many fans probably have it in 
inferior forms," says Bell, "but 
they absolutely want to have the 
authorized version. Many fans 
probably have this track or that 
track, but they're going to want it 
all together." 



and Clh'e Davis sent it back and said, 
"There ai*e no singles on this record. 
I want j'ou to write two more songs." 
And 1 .said, "Well, OK," and 1 went 
home and wrote "Blinded By The 
Light" and "Spirit In The Night," 
and we took two not very good songs 
off. I was able to find Clarence at 
that time, and so he ended up com- 
ing in and playing on those two 
]added| cuts. 

"Thundercrack" is eight min- 
utes of the band bursting wide 
open that allows the listener to 
really hear the band stretch out 
for the first lime. 

I used that .song a.s a show-ender 
at that time. It was the precursor to 
"Rosalita." At the end of the night, I 
needed something that would just 
knock people out, that's gonna go on 
and on and they're not going to know 
when it's going to stop. And .so it wa-s 
nice to get it on here, because an 
early, early fan would remember that 
this song was a big part of the early 
shows. 

Just as "Seaside Bar Song" fea- 
tures lyrics that found their way 
into "Bom To Run," "Iceman" is 
the first to contain words from 
"Badlands" — "I wanna go out 
tonight/I wanna find out what I 
got." The ability to see what you 
nicked from your earlier material 
for future songs is part of what 
makes the set so compelling. 

That line is what I was thinking 
about at that time. I hadn't recorded 
in a couple of years. I was stuck in 
that big lawsuit Jwith former man- 
ager Mike Appel] in the early part 
of my career, and there was a 
tremendous amount of "whatever 
happened to" articles at that time. 
That whole record was a record 
where I felt like I was going to have 
to test myself and that was what I 



wanted to know, so that line ended 
up in a few different songs. 

"Where The Bands Are" is a 
frothy tune. That's hardly some- 
thing you're known for. 

That's probably why it got left off 
the record at the time ... It was a 
very pop song. I always loved those 
three-minute pop songs. They tend- 
ed to be the ones that fell away from 
my own records because of some- 
thing I was trying to do at that par- 
ticular moment, but I made a lot of 
that kind of music, and I think when 
yim go to that second CD, that's what 
you hear 

However, not all the material on 
the second disc is lighthearted, 
especially "Wages Of Sin," a 
heart-stopping tale of the hopeless 
dynamics in a relationship. 

That was a real find. 1 forgot I 
wrote it. It may have been one of 
those songs that cut too close to the 
bone at the time, so I put it to the 
side, ll^aughs] It wa.s actually cut for 
"Born In The U.S.A." What "happens 
is very often you havie .your own per- 
sonal sensitivities about a particulai" 
piece of mu.sic or you may be uncom- 
fortable with the way you've .sung or 
what the song is aixiut and you steer 
aw'ay from that a little bit and I think 
that's what happened on that one. 

This brings us to the version of 
"Born In 'The U.S.A." on here 
that's much slower, less anthemic 
than the hit version. It seems 
much truer to the spirit of the 
lyrics. 

At the time that I cut it, I wasn't 
sure that it was finished, but I had 
that same feeling about a lot of songs 
on "Nebrii-ska," which (vvasl demos I 
made in my liedroom. My memory of 
it, after not having heard it for 15 
years, was that it w'as incomplete in 
.some fashion. And when I listened to 
it again, I realized it was fine. 

But how did it go from what's 
here on the boxed set to what we 
heard on the "Bora In The U.SA" 
album? 

Part of what happened is I had 
this song and then at the same time, 
because I was cutting both the 
"Nebraska" and "Born In The 
U.K. A." albums simultaneously, I 
went in and I cut the one with the 
band, and that came out so good, I 
forgot about this one. 

At that time, there was a lot of dis- 
cu.ssion about what to do with the two 
records I was making. They were so 
different that it was v^ry confusing. 
There was a moment when we talked 
about releasing them as a double 
album; one would have been the 
acoustic record and one would have 
been the electric record. I tried to cut 
the "Nebraska" material with the 
band. I could tell that it wasn't work- 
ing, so there was a lot of different 
things that could have happened at 
that particular moment. lUltimate- 
Iv,] "Nebraska" came out in '82 and 
••Born In The U.S.A." in 1984. 

"Johnny Bye Bye" clocks in at 
one minute, 49 seconds. Is that the 
shortest song you've ever recorded? 

I like that sort of succinctness. I 
cut that for a record after "Nebras- 
ka." I eryoyed making "Nebraska" so 
much, I pursued it before I went 
back to making ]"Born In The 
U.S A."], and I did a .series of songs 
w ith a small, little rhythm section, 
(Continued on next page) 
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(Con tinued from preceding page) 



but they were still basically acoustic. 
"Johnny Bj* Bye" and "Shut Out The 
Lights" both came from sessions that 
I did in my garage in California. 
There was almost a whole record that 
I ended up not putting out, and these 
are the best things from that. 

Let's talk about the hilarious 
"TV Movie," which reminds me of 
Buck Owens' "Act Naturally." It 
shows your sense of humor, which 
you don't let come across in your 
music very often. 

I always envied writers who were 
able to incorporate that in their 
masic. A lot of my favorite rock per- 
formers were clowns. When you see 
Little Richard or the Coasters or 
Jerry Lee [Lewis], there was some 
element of that in all of them. I loved 
the desire to make your audience 
laugh on some level. Onstage I had 
the ph>'sieal ability to incorporate that 
in what I did, but I found it a lot more 
difficult to write into my music. If I 
did come up with it, very often wiien 
I was making the final cut, that's 
what I'd leave off. 

One of the most affecting songs 
on this disc is "The Wish," a clear- 
ly autobiographical song about a 
son whose mother buys him a gui- 
tar at a great sacrifice. 

Oh yeah, that was my mother, that 
was my mother completely. That's 
probably why I didn't use it on the 



RULING FAVORS DIGITAL 

(Cnntin ued frovi page S) 

launch an industrywide campaign 
that would seek to bring new media 
and record companies together to 
solve problems associated with copy- 
right issues on the Internet. 

"We think that denying the pre- 
liminary injunction means that 
artists and consumers looking for- 
ward to online commerce might not 
be able to realize (those hopes], 
because this could undermine the 
creation of a legitimate market," 
said Sherman. 

Meanwhile, the decision could 
speed the introduction of other 
portable MP3 units on U.S. shores. 

Samsung Electronics America 
senior manager of product planning 
Zach Dimenstein says the company 
is keeping a close eye on the RIAA 
vs. Diamond case. 

Samsung will go ahead with plans 
to launch its portable MP3 player, the 
Yepp, in Korea, but it hasn't decided 
what other territories it will 
approach. According to Dimenstein, 
the Korean launch of the Yepp will 
correspond with a massive digital 
distribution initiative by that coun- 
try's m^or record labels. 

Samsung, which owns the largest 
m^or record label in Korea, has also 
developed a proprietary "secure" 
digital-download system similar to 
a2b and Liquid Audio; it is called 
Secumax. The company says it has 
convinced nearly every m^or label 
in Korea to employ the format and 
make the majority of their catalogs 
available at www.m4you.com in 
Decemijer. 

Dimenstein says the Yepp pl^ both 
Secumax and unencrypted MP3 files. 

In Europe, the response from 
rights owners to the idea of portable 
MP3 players was negative. 

At the Amsterdam Dance Event 



record; it's one of the most autobio- 
graphical things I ever really wrote. 
I wrote it for "Tunnel Of Lowe" and 
she just might have been more of a 
presence in my life at that particular 
time. I got married, and I was recon- 
necting with my family in a way I 
hadn't for quite a while. 

Standing outside that music store, 
the guitar was $60. That was an enor- 
mous, enormous amount of money at 
that time. It was simply money that 
we just really didn't have. My folks 
were always in debt to the finance 
comjiany. It was right around the cor- 
ner from our house, and all I remem- 
ber is my mother going back and 
forth. They'd borrow for this and pay 
it off just in time for Easter and pay 
it off in time for the next thing. 

So [buying the guitar] was a great, 
a very meaningful gesture of faith at 
that time from her. I told her I need- 
ed an electric guitar so I could play 
in a band so I might have a chance to 
make some money. And we stood out- 
side of the music store in Freehold, 
N J., and that's where the song opens 
up. 

It segues into some beautifully 
descripdve memories of your moth- 
er getting ready for work and your 
childhood. 

I remember very particularly the 
sounds that came from the bathroom 
while she got ready for work, the 



PLAYER RIO 

(see story, page 49), the Internet was 
the most-discussed topic, says Henri 
Lessing, managing director of Alabi- 
anca & Media Records Benelux. 
"What struck me is that nobody 
seemed to care about its downside," 
he says. "Downloading music might 
be a wonderful thing to do for the 
punters, but one way or another we 
have to discuss new rules about copy- 
right income." 

The U.K.'s Music Publishers Assn. 
(MPA) supports the RIAA action to 
delay the introduction of portable 
MPS players, says chief executive 
Sarah Faulder. 

"Whatever Diamond's claims, this 
device clearly enables Net surfers to 
copy and pass on copyright material 
without reference or payment to the 
authors or copyright holders," Faul- 
der says. 

Assistance in preparing this story 
toas provided by Robbert Tilli in 
Amsterdctm and Ktmkn in London 
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a Japanese publicly traded company 
responsible for Sony's music opera- 
tions in Japan (see story, this page). 

According to Kevin Kelleher, sen- 
ior VP/CFO of Sony Music Enter- 
tainment in New York, the downward 
figures do not point toward any sort 
of cyclical decrease in profitability. 
"Sony Music continues to perform 
well, achieving record-high revenues 
for the six months," he says. "Addi- 
tionally, we haw gained market share 
in almost every territory around the 
world and are extremely well-posi- 
tioned for the holiday season." Sony 
has been particularly strong in 



sounds of the sink and the water run- 
ning. The makeup case hitting the 
surface of the sink. And the place 
where she worked was filled with 
women, secretaries. When I came in, 
I was a little bqy, probably 8 years old, 
9, 10, and they all'd gather around you 
and make a big fuss over you. My 
mother's desk was all the way m the 
back, so I had to walk past all their 
desks, and everybody would come up 
and give you a pat on the head. 

Do you think you hai'e a keener 
sense of observation than most 
people? 

1 don't know. I don't know if writ- 
ers have a keener sense of observa- 
tion or if you simply develop a lan- 
guage with which you can express 
what you see. I think a lot of writers 
and artists are people who, very nat- 
urally, their first response was to 
watch and see what was happening 
and then join in or not 

That leads right into "Lucky 
Man." There's a romanticism 
about being a loner in a lot of your 
songs. What's your fascination 
with that? 

The loner is an archetype and just 
a deep part of the American charac- 
ter. Who were all those people who 
took off out West? Who were all those 
guys who took off on their own? It's 
that sort of a character type that's at 
the core of a lot of my characters who 
struggle. It manifests itself in some 
fashion on almost every record I 
make. 

Disc four is just you, keyboardist 
Roy Bittan, and studio musicians. 
You can almost feel the freedom to 
experiment that you were afforded 
by that 

We recorded a lot of music for the 
"Human Touch" record, and it was 
ju.st in search of what was I trying to 
say. I knew I wanted to develop the 
ideas I'd written about on "Tunnel Of 
Love." I felt that was where I had 
something of value to communicate. 

Initially during that record, I 
thought about putting out a record 
that was basically a bass, a synthe- 
sizer, and rhythm, and it created a 
very austere context for [the] songs 
to come forth in. I think that hai^ns 
on "Over The Rise," "When The 
Lights Go Out," "Loose Change," 
"Coin' Call" . . . They were experi- 
mental pieces, and they were away 
from the rock music I was making at 
the time. Even though it's electric 
music, it has more to do with 
"Nebraska." 

The most recent recording on 
here is "Gave It A Name," a tale of 



Europe recently, where it dominates 
the Music & Media European charts 
(Billboardai/fefin, Oct 20). 

Among the top-selling titles for 
Sony Music in its second quarter are 
the soundtracks "Back To Titanic" 
and "Armageddon" and titles from 
Lauryn Hill, Celine Dion, Korn, 
Dixie Chicks, Will Smith, Savage 
Garden, and Des'ree. 

Overall Sony Corp. earnings were 
down 5.4% during the half, with the 
electronics division also slumping. 
The company has made a substantial 
downward revision in its profit fore- 
cast for the full fiscal year. 



a wife beater that you recorded this 
August 

What happened is I cut the origi- 
nal at the ttnK I cut these other songs, 
but we couldn't find the master tape 
of it and I really liked the song. So 
Roy came out, and we recut it in 
August 

Like so many of your songs, it 
has Biblical references. Have you 
O'er formally studied the Bible? 

No, I haven't really. I mean, I read 
through it from time to time, but 
those particular references are just a 
part of everyone's internal landscape 
at this point Everyone knows those 
stories and understands what you're 
talking about when you use those ref- 
erences ... I guess [the song] was 
sort of a study of what people do with 
the parts of themselves they don't like 
very much. 

What kind of stuff are you work- 
ing on now? 

I had some acoustic things and I 
had some electric things, and basical- 
ly, at some point, I'll return to those 
things. But I don't have a set project 
at the moment that I'm committed to. 
I'm writing and seeing what comes 
out 

Are you going to tour behind this 
boxed set? 

It's sort of something that I'm 
thinking about but I don't have any 
committed plans as of yet 

Are you and the E Street Band 
getting back together? 



LeamAnything's biggest competitor 
but not the only one. The growing 
swarm of online retailers selling the- 
atrical and nontheatrical titles makes 
it more difficult than ever to get the 
attention of customers, says James 
Spencer, president of Video Learn- 
ing Library in Scottsdale, Ariz. 

Spencer, who operates a modestly 
financed special-interest Web site 
with Korean consumer electronics 
manufacturer Samsung, estimates 
that his year-old Videomarket- 
place.com competes against 2,000 
other sites. 

"No matter how much money you 
have, it doesn't guarantee you'll be 
able to establish a brand" like Ama- 
zon.com, he adds. "And once the 
money is gone, [the public] will forget 
you." 

With a $100,000 bankroll, Video- 
marketplace doesn't stand out 

"Sales have been disappointing for 
the effort we've put in," Spencer 
notes. "We're not getting the expo- 
sure that we were anticipating." 

Even exposure may not help sales. 
Consultant Jim Lyle of Video Pub- 
lishing Resources in New York says 
consumers could use sites like 
LearnAnything to search for titles 
l)efore going to Amazon to make a 
sharply discounted purchase. 

Newrthele-ss, Lyle acknowledges 
that he was among the crowid that dis- 
missed the instructional video store 
Meyersdorf and another partner, 
Jonathan Palgon, opened in Manhat- 
tan in November 1991. The tiny How 
To Video Source outlet generated 
sales of $1 million in its first year 

Meyersdorf and Palgon, who have 
since split up, ultimately were vic- 
tims of their success; underfinanced. 



Well, I don't know. It's been 10 
years, and e\'erybody's living in dif- 
ferent places and doing different 
things. But I love all the guys, and we 
made music together that was very, 
very special. It was just a great, 
great great time in my life playing 
with those guys. I know we have 
young fans who have never seen us, 
so it's always a subtext of our conver- 
sations and it's alwaj's there in the air 
somewhere, but at the moment we 
don't have any particular plans. 

In an interview several years 
ago, you were asked if, by moving 
to L.A. and buying a big house, you 
had let your fans down. You said, 
"No, I've kept my promise." Do you 
still feel like you have a promise to 
keep to your fans? 

Oh, basically you just try to keep 
them to yourself, and then you hope 
it works out for everybody else. You 
think who you want to be, and there's 
days when you're that person and 
there's days when you're not Every- 
body struggles with that part of 
themselves, and my work maps out 
that struggle. 

I've got my own life to live and I 
sort those issues out for myself, and 
in turn, hopefully when I go into my 
work, there are things that help my 
fans sort through their own struggles 
and their own issues. You know, that's 
just what I've always tried to do, and 
that's what I still try to do. 



they opened two other locations and 
considered franchising. How To 
Video folded a few years later, al- 
though Meyersdorf continues pub- 
lishing a catalog under that name 
and has modified the logo to identi- 
fy LearnAnything. 

If Meyersdorf and Berkowitz get 
fully financed, the site could take 
hold, according to consultant Leslie 
McClure, who advises special-inter- 
est producers. "Maybe the answer is 
money," McClure says. "I'd like to 
see it happen." 

Mejersdorf hopes to have it all as 
of May 1 , 1 999, when LeamAn j'thing 
becomes fully operational with per- 
haps 100,000 video and computer 
titles from as many as 10,000 vendors. 



EMI 

(Continued from page 8) 

step back" from EMI but "doesn't 
want to leave the company," accord- 
ing to the spokesman. 

The statement comes in the wake 
of recent speculation that Southgate 
was being pre-ssured by the board to 
step down — speculation that South- 
gate has denied. The chairman, 60, 
"has aM-ays planned to depart some- 
time between [the ages of] 60 and 
62," a spokesman told Billboard 
(Billboard, Oct 3). 

"The Royal Opera House is so 
high-profile that every time some- 
thing appears about it, people as- 
sume that Sir Colin is responsible," 
adds the spokesman. "He's still very 
involved at EMI, and [EMI Record- 
ed Masic president] Ken [Berry] and 
(EMI Music Publishing Worldwide 
president] Marty [Bandier] are 
doing their bit" 



JAPAN WOES DRAG DOWN SONY PROFITS 
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Hot 100 Airplay. 

Compiled from a national sample airplav . ;: i- by Broadcast Data Systems' Radio Track service. 
364 stations are el«tronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impres- 
uoits. computed by cross-reterencing exact limes ot airplay with Arbitron listener data. This data 
used in the Hot 100 Singtes chart. 
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[)ooinilASOP,78«PfOd MCAPiW, ASCW Hl/lffiM 

2« ALL THE PLACES (IWflLL KISS VOU) (Tenyo', 
BMl/Nate Love's. BMWCA. ASCAP/Jamron, 
ASOPi'BMG, ASCAP/Slack A D , ASCAP} HL 

M AVA ADORE IChiys^lis. BMLOndettul. BMI) WBM 

5 BECAUSE OF YOU (Air Chrysaks Scartdmavia. 
ASCAP,1i^urfyn, ASCAP) WBM 

G5 BEHER DATS (Base Pipe. ASCAP/Woofitewoo, 

ASCAPA^opyrigtil Control^Amurmenl. BMI) 
24 THE Boris MINE (EMI Blackwood. BMI/Bran-Bran. 

BMI/EMI Blackwood. SESA(VFred terkins III. 

BMVEnsisn. BMliHsiKhi. BMIyEMI. BMI) HL 
43 CAN I GH A... (Lil In Lii. BUl/DI Irv. BMl/Ja. 6ML1MI 

BUckwood BMtlHL 
S» CANT GH ENOUGH (Marnay. ASCAP/Tirst Echo. 

ASCAPffaungson. Smictw First, BMI) 
97 CANT WE TRY (EMI Apnl, ASCAP! HL 
M CLEOPATRA'S THEHE [EMItIMI Blackwood. BMI) HL 
12 COME AND GET WITH ME IKertli Sweat ASCAP/EMI. 

ASCJW/Wiz. BMI) HL 

74 COME WITH ME (Flames 01 AAmr. ASCAP/Wamar 
Chappell, ASCAP/Justin Combs, ASCAP/EMI ApnL 
ASCAP/RemarkaUe, ASCAP) HL/W6M 

U CRtiaSBHHERanABunch.Pf)S<WB,ASCAP,?iilyGiafn 
Mematwnal, ASCAP/Seni/ATV Tune ASCJ^P) KOWBM 

6 CRUSH (Kew Norpareil, BMI/Wamer-TamRdane. 
ASCAP/Be Le Be. ASCAP/About Time, PRS-iTAoo 
Maison ASCAP/AJrw. ASCAP) WBM 

28 DATDREAHIN' {Rodney Jenuns BMUMIUKkwood, 

BMl/Ensign. BMI/Bow Down. BUL/Guru. BHUeShawn 

Oannts. ASCAP/IMI April. ASCAPyMCA. ASCAP) HL 
U KADlT20IIE(m.ASCAr'/NashMKi.ASCAP/BU& 

ASCtf/CanerS'BH& ASCAPAtowycanb WdeOBL ASCAP) M. 
54 DOMlLnirfiOTOTOVRHEUtRusMiMni. 

ASCAP/Teigrain. ASCAP/Wamer Tamerlane. BMI) WBM 
53 EVERTTHim'SQOHHA BE ALRIGHT lIDitHfi 

ParasongsyCMI) HL 
1 THE RRST NIGHT (So So Del. ASCAP/EMI A(Kil. 

ASCAP/Marshai. ASCAP/jobete. ASCAP) HL 
79 FOR rOU I WILL (Hamstein CAimberland. BMI/Batiy 

M^e. BMVUmeHish. BML^Buna Boy, BMI] WBM 
47 FRIEND Of MINE (The PrKe Is Rigtit. BMI/Muuc Corp. 

OfAinerica.flMi/SlwenA kudan, ASCAP/Sonj/ATV 

Iuftej.ASCAP/Ou6 5WorW ASCAP-m ASCAP/Fttr 

QiMC. ASCAfAM Co South. ASCAP) Ht 

51 GHEnOSIPASTtt (THAT IS WHIT rOH ARE) ISony/ATV 
Tunes. ASCAf/Fite S*n to, ASCAP/TCf . ASCAP.Wu-Tint 
BMH/WtfiHr-Tiritilane. mjfMt BnlMrs. BMlCafeers- 
BMG, BMVUmchippeH. BMI) HL^WBM 

61 GOODBYE TO MY HOMIES(BieP,BMI/BurrBn Ave. 

BMI/Jobele, ASCAP/EMI Apnl, ASCAP) HL 
17 G0TTABE(SaSoDol.ASCAP/LMIApnLA5CAf/l)iam 

Damn T«m. ASCAP/'SlKk A D„ ASCAP/BMC. ASCAP] HI 
43 HARD KNOCK UFEtGHCnO ANTHEM) (Ul lulu. 

BMIAMI Blackwood, BMI/45, ASCAP/lnstanlty. 

ASCAP/W«ner Chappall. ASCAP/Vteltne Blue. 

ASCAP/MPL Commurwabons. ASCAP) 

63 HEREWEGO(SorTy/ATVTurws.ASCAP/Hus$;wir«i, 
ASCAP) HL 

100 HORSE I CAMHAGE (Mir (>n. ASCAPAtnttrtammenL 
ASCliP,'WanitH Chappel. ASCAP/IZ And Under, BMl^lam U 
VM. ASCAP/Mllr J Jams. ASCAPjlunpng Bean. BMI) WBM 

3 HOW DEEP IS TOUR LOVE (Sony/ATV Songs. 
BMt/Everyorw Oaves. BMI,^ofiri Av«nue. ASCAP/EMI 
Apnl, ASCAP/?«ynaw, ASCAP/Da Ish, ASCAP/Funky 
Notrie, ASCAP/Famous. ASCAP] HL 

73 HOWS IT 60IN- DOWN (Boomer X,ASCAP/Pent-1, 

ASCAP/DeadGviw, ASCAP) 
49 HOVrS IT eOlNe to be OEB BMI/Cappagn, 

BML/TMI Blackwood. BMI) HL 
H I AMTT WUIN' that (Disapeeible. ASCAP/Mr UMo. 

ASCAP/Thc Boy Toy ASCAP,1ton Rul Muixk. ASCAP/Juz 

Merchant ASCAPiTorr^a. ASOtpTamous. ASCAPl HUWBM 

34 I CAN DO THAT IHi>d'M(i Jordan. ASCAp-^ixen. 
ASCAP..Tam(Kis ASCAP/Wood Swing. BMI) HL 

7 I DON'T WANT TO MISS A THING (Realsongs. ASCAP) 
WBM 

45 I DONT WANT TO WAn (Hir^ace. BMl/Ensln. BMI) HL 
91 IF 1 CANT HAYE TOU (Trans Continental. ASCAP/Tmlty. 

ASCAP^Dm Tone, ASCAP/6KY, ASCAP/Gibb SroOws. 

BMlfiMG. BMI/ljMe Mactu. ASCAP/Ara Pvst. ASCAP) 
99 IF I HJIO THE CHANCE (MuskapesU, ASCAP/Mr Tm 

Man, ASCAP/Pwida. ASCAP) 

94 IF I LOST TOU (Post Oak. BMI/tdisto ASCAP) HL 

64 IF TOU COULD READ MT MIND (Early Uornirtt SOCAN) 

52 I HAD NO BIGHT [MCA. ASCAP.thotre. ASCAP) HL 
9 I'LL BE ItMl Ap-il. ASCAP/Harrington. ASCAP) HL 

51 INTERGALACT1C (BrcKiUyn Dust. ASCAP/PolyGram 

IntBrnational.ASCAPI HL 
69 INVASION Of THE FLAT BOOTY B-*"*S (Zomtia. 

BMI;^and BMLTrrck Sermon, ASCAP/Zomba. 

ASCAP,iT4eiJlral Gray. BMl'Onpnal JB. BMI) WBM 
91 I SHOULD CHEAT ON YOU (EMI Blackwood 

BMI/TJoOney lertuns, BMltnygn. BMI) HL 
19 I STILL LOVE TOU (Uh. Oh. ASCAP liI Tweet, 

ASCAPiXoney Jars And Diapers ASCAPi^ah rah, 

ASCApiTta What I (xitta, ASCAP/W a mer- Tamerlane. 

BMI/Kear BMl-^orry/ATV Songs. SMI) HLYiBM 
27 JUST THE TWO OF US (Aniisia, ASCAP/Bluenig. ASCAP) 
77 LANDSUDE <;Weish Aitch. 3MI,'San|/ATV Sengs. BMI) HL 

4 LATELY (Tony Ray. BMI.'Slav tuTu Frwe. BMl>'>1owca4t, 
SMI.'lrvmB. BMU WBM 

65 Ln ME RETURN THE FAVOR (God s Cryin . 
ASCAP/GMIfl FabukHJS, ASCAP) 

81 LET THE MUSK HEAL TOUR SOUL 

(PMinonfs.BMI/Wani« Chapped. BMfAJo 
C..BMI/EMI.6MI) 
91 LIfE AINT EASY (EMI. BMVtMl Blackwood. BMl) HL 
69 A imU PAST LmUIOaHAImo.ASCAP/Twn Creels, 
ASCAP/Jasi Brmm. ASCAP/Famcui, ASCAP) HLvWBM 

40 L0OUN'ATME(M B«tha,ASCAP/ChaseChad. 
ASCAP/The Walerj 01 Nazerath. BMI/Justin Combs. 
ASCAP/tMl April. ASCAP) HL 

57 LOST IN LOVE iMarco A Cardenas. ASCAPAJpslan. ASCAP) 
19 LOVt ME (Reilo«. ASCAP/Kalinmta, ASCAP/Juslin 

Combs. ASaP(lMl Api'l. ASCAP.'M Belha, ASCAP) HL 
31 MAKE IT HOT (Mass Conlusion. ASCAP) 
7 1 HOIKT Atrr A THAMG (Sc So Dei, A5CAP.1MI Apnl ASCAPfOiI 

Lu Lu. 8Ml<EMI Bladnnad, BMlOobe Ait BH.'Amani« Low. 

BMlDeeplf Shced. m'Bofi Oub. BMI) HL 

61 MOHETS jUST A TOUCH AWAY (WB, ASCAP/Heat N 
Rufl. ASCAP/Dwided. ASCAP/Zomba. ASCAP/1 Dream 
n Beats. ASCAP/Hard To Oppose. ASCAP/Bush 
Bumm , ASCAP/MCA, ASCAP/Univmal, ASCAP) 

35 MOVIN' ON rwB ASCAPi'D Xtraordmary, ASCAP/Da 
Ish. ASCAP.Ttarth Star, ASCJiP/Urtan Wartarc, 
ASCAP./WYZ Girl. ASCAP) WBM 

62 MUSIC SOUNDS BCHER WITH VOU Omba. 
8MI/EM1 Blackwood. BMI/EMI. BMI) HL^^NBM 

IS MVlimESECRr (SoSoDe(.ASCAP;tMIAp(rf. 

ASCAP/Jwcy Time. ASCAP/Air Control. ASCAP/Slack 

A.D..ASCAP/BMG.ASCAP)Hl 
23 IIVWAY(EMIApnLASCAP/SaSoDe1.ASCAP/Sl«ck 

A O., ASCAPAJ R IV, ASCAP) HL 
19 NEVER EVER (Rickedy Raw, ASCAP/«UG, 

ASCAP/MCA. ASCAP) HL 

95 HOBODT DOES IT BEHER (Nate Dock. BMI/Warreti 
G, ASCAP/Almo, ASCAP) WBM 

67 NOBODY ELSE (Harrir>dur. BMI/loe Public. 

BMI.'-Zovcklior). ASCAP.-BMG Songs. ASCAP) HL 
19 NOBOOrS SUPPOSED TO BE HERE IWiun. 

ASCAP^amous. ASCAP) HL 

75 NO FOOL NO MORE (Realsongs. ASCAP/3aby Big 
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MY LITTLE SECRET 

XSCAPE ' C- _i SO L:^ ^ _'. .IMC'Af 




46 


39 


5 


JUST THE TWO OF US 

WILL SU' TH ■iCt'Ll.. Mtli* 1 


CD 


IE 


3 


L<WEME^^^^ TOEB-YAR'-V 




47 


45 


5 


FOR YOU 1 WIU 

/i/iR.."* '"iF'i^'rj yR STREET) 


10 


10 


14 


INSTILL LOVE YOU 




IS) 


— 


1 
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ASCAP/BoodaMai. ASCAP) WBM 
2 ONE WEEK (treat Baker. S0CAN/W6, ASCAP) WBM 
72 ONLY WHEN I LOSE MYSELF (EMI. BMt/EMI 

Bidchwoud. BMI) HL 
66 OOH LA U itVB. ASCAP) WBM 
55 PERFECT (Chrysalis. BMliCmdvrlul . BMI) WBM 
13 THE POWER OF C00O-BTE;WB ASCAf.<mtioG<rl. 

ASCflP.'-EMI flpni. ASCAF.'TLlure Furnitjre, ASCAf) HtTWBM 

32 PUSHIN' WEIGHT (Gangsla Boogie ASCAP.WB. 
ASCAParebae. ASCAP.CriDcolate Thunder, ASCAP) WBM 

59 RAY OF LIGHT (V)B. ASCAPtVetxi Girl, ASCAP/Rondof. 

PRS/Almo. ASCJlP/Ptirole. PRS) WBM 
76 THE ROCKAFELLER SUNK (Polygram/^MI Robbins. 

ASCAP/Glenwood, ASCAP! ML 
SC SHIMMER (Ptnei Pig. BUL>'Pol)ra'T> Irierrut^nal. BMI) HL 

30 SO INTO VOU (Plus 1 , ASCAP/tobete. ASCAP/Cambrea, 
A3CAPAibfer>, ASCAP,*enda Rich*. ASCAP) aM,i>lL 

33 SPLACKAVELLIE(P&{)pen]rrve BMI) 

31 SDU A G THANG (My Own Ctirl. BMVCina, ASCAP) 
44 STILL NOT A PUYER (Let Me Show You. ASCAP/Joe 

Carlegena, ASCAP/JeJIy Jams, ASCAP/Sounds 01 Da 
Red Drum, ASCAP/Atmo, ASCAP ^Ttutland Road, 
ASCAP/Toray StSAC''197Z, SESACI WBM 

93 THE STREET MUt (Hawks Perspective, BML^O. 
BMI/Jobele. 6MI;'Stoned Diarrund. BMI) HL 

41 SUPERTHUG (WHAT WHAT) (Suite 1202. BMCXise Luis 
Gotcha BMl.The Waters W Narerath. BMl^Cttase Chad 
ASCAP/thfysahs ASCAP/Wonstei, ASCAPI WBM 

61 TEQUIUSWIIISE{SoulAssasMns,ASCAP/HitsFiDiT>D8 
BOTf. ASCAP/Ptmlus Ada Pui*. ASCAP/BMG, ASCAP) K 

49 THINKIN' ion IT (2000 Watts. ASCAP/We,ASCAP/Toni 

Robi, ASCAP/DiviiM. BMVZbmto. BMI) WBM 
9 TIISI0SS(P<d<ile»i.8Ml«iiniid-N0Mi.6HAV»ner- 
TvwftwK BMl'llliTW ASCAP/AiiM. iSWIWC. ASCAP) IVBM 



22 TIME AFTER TIME (Rella. BMI/Sony/ATV Songs, 

BMI/Dub Notes, ASCAP/WB, ASCAP) HL/WBM 
17 TOO CLOSE (Naughty, ASCAP/Do What I Ciotta, 

ASCAP/Uh. Oh, ASCAP/Neutral Gray. ASCAP/Pure 

Low, ASCAP/WB, ASCAP/EMI, ASCAP) Hl/mt* 
11 TOUCH IT (Justin Combs. ASCAP/EMI Apnl, 

ASCAP/Chiet Joseph, ASCAP.'Smg A Song, ASCtf/VB. 

ASCAP/DakoiJa House. ASCAP) HLj'WBM 
62 TOUCH ME (PolyGram Interi^ational, ASCAP/Tony lont 

Tone. ASCAP,aime Bass. ASCAP/t-Chavis, 

ASCAP/Mackabthty. ASCAP/Haa She ASCAP) HL 
37 TRIPPIN' (Mass Conlusion ASCAPWB. ASCAP/D 

)Ctrao(dinary, ASCAP/Virginia Beach, ASCAP) 
25 TRULY MADLY DEEPLY (fiounh CuHMI Australia. 

APftVEMI eiKhwood. BMI) HL 
14 IVESTSIDE (S««/AIV Tunes. ASCAP/SlncktfiaASCAP.'EMI 

Blackwood. m^Mi Hobbirt', 6M(/Temi. BMt^our Hnirti. 

BM(/MusK Cwp Of Amenca BMl^tral (Way. ASCAf ! HL 
4fi WHATCHAWANU DOT aaking Care 0(Busii>ess 

BM(/Min(ter, ASCAP) 
76 WHENEVER YOU'RE NEAR ME (Megasong 

ST1M/Careen<BMG BMl'Mike Chapman. 

ASCAP/Muuc t Media International, ASCAP) HL 

20 Wmi THE UGHTS GO OUT (Borrr.'ATV Tunes. ASCAP/19. 
BMllonphide. BMI/W<ndsweiit Pacific, PftS/Site) HL'WBM 

36 WHEREVER YOU GO (Sure II Hit. ASCAP/Warner 
Chappell, ASCAP/Black Panther. ASCAP/Famous. 
ASCAP/Ensign, ASCAP/Mekidious Fool, ASCAP) 
HUWBM 

92 tim OPEN SPACES <P<e Eyed Groobtt, BML'&oobet BMI) 
70 YESTERDAY iGradington, ASCAP/MCA. ASCAP/Zamar, 

ASCAP ;■ HL 

21 YOU'RE STILL THE ONE (Songs Ot PotyGram Int I 
BMLloon Echo. BMli7omba, ASCAP) WBM 
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by Theda Sandiford-Waller 

Dueling DOWNTEMPO DUETS: it never fails. Every .vcar when the 
leaves change, record lahels roll out the power ballad.s that will dominate 
the airwaves well into the chilly winter months. This year is no exception, 
but to add a fresh take to the ballad glut typical of this time of year, labels 
are releasing ballads featuring superstar collaborations. Take, for exam- 
ple. R. Kelly & Celine Dion's "I'm Your Angel" (Jive), which bowed on 
Hot 100 Airplay three weeks ago and is already No. 32 with 27 million 
audience impressions, up 15% from last issue. 

The iiong Ls being detected by l.W Hot 100 monitoi-ed stations, but spins in 
New York alone— on WHTZ, WKTU, WLTW and WPU— account for 6.9 
million audience impressions, or 2Si% of the song's total audience reach. Only 
aiipla>' at WBBM Chicago, in Kelly's hometown, is as significant. "I'm Your 
Angel" has 22 million audience impi'es.sions frcsn 47 spins on that station dur- 
ing the suney period. WBBM ha.^ plajed the track 179 times, which is more 
thim any other station has .spun it. (Station music director Erik Bradley 
received a copy a month ago and immediately put it in power rotation.) 

While "I'm Your Angel" is starting to heat up at radio, Whitney Hous- 
t«n & Mariah Carey's "When You Beliere" (from "The Prince Of Egypt") 
has just shipped to radio after an extensive setup by DreamWorks and 
Geffen. Mark Gorlick, head of promotion for DreamWorks, says, "When 
the ink was dry on the contract, well before the song was even recorded, 
radio's anticipation was high, because when you pair arti.sts of Whitney 
and Mariah's stature, it is an event" This issue, the song leaked to 37 Hot 
100 stations, most of which didn't start playing the song until Oct 23. Even 
without a full week of airplay, "When You Believe" earned 11 million audi- 
ence impressions, landing just short of the 75-position Hot 100 Airplay, 
which reflects Oct 21-27 radio activity. Ex|>eet that song to explode onto 
next issue's chart. 

Hot 100 Singles Spotlight asked some progi ammers which song will 
become the bigger hit. Everyone polled said both songs are great but ulti- 
mately cast their vote for "When You Believe." Paul "Cubby" Bryant, 
music director of WHTZ, saj-s, "Both songs are so good it is hard to make 
a choice, but the movie will push 'When 'Ifou Believe' into the lead." Dale 
O'Brian, PD of WWZZ Washington, D.C., agi-ees that the film will help 
"When You Believie." He also points out that "I'm Your Angel" is testing 
top five with hks PI listeners, but since "Whitney hasn't had anything late- 
ly, and Celine is ovier-saturated from 'Titanic,' " he has to choose "When 
You Believe." Evien WBBM's Bradley gare his vtjte to "When You Believe" 
over hometown favorite Kelly because "the song is, in my opinion, a clas- 
sic for all time." Jay Michaels, music director of KRBE Hou,ston, says 
that "When You Believe" is "more powerful lyrically and emotionally, not 
to mention it has a better hook." Jay Towers, music director of WIOQ 
Philadelphia, says that "I'm Your Angel" has "good female appeal, but per- 
sistent rumors that Whitney and Mariah fought while recording the song 
make it even more of an event record." Meow; what are your thoughts? 

Theda Saiidiford-Waller can be reached I'ki E-mai at thedai' billboardconi 
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t 


TITLE 

ARTIST 4IUPRINT/PROMOTI0N LABEL) 


1 


3 


6 


SOMEONE VOU USED TO KNOW 

COLLIN l^.AYE Li'lL ■ kiLiHVILLEI) 


2 


1 


14 


STANDING TOGETHER 

r.FORr,f BfNSON iGftPI 


3 


6 


8 


TRU MASTER 

f/l (LT' WMiwr'fiHLmLRjniirwaBC;'! 


4 


4 


6 


1 WIU STAND 

KENNY 01ESNEY (BNA RLG) 


S 


It 


2 


AS LONG AS 1 LIVE 


1 


i 


6 


snuwaEmv 

NICOLE RENEE (ATLANTIC! 


7 


22 


8 


DON CARTAGENA 


I 


10 


; 


SOMEBODY TO LOVE 

LEVI LinLE (WMITE LASLEI 


9 


8 


5 


1 TRIED 

AKASIiftCAl 


10 


9 


6 


KISS ME 

SJXPENCt NONE THE RICHER (SQUINTl 


11 


18 


58 


AUVE 

PEARL JAM lEPlCI 


12 


13 


49 


EVEN FlXnV 

PEARL JAM lEPIC) 


1] 


12 


13 


BUST CHILD 

THE ar«iiL io«) CTT cj i«EisaTP(jsr,arTEHi 



t 


! 

5 


5 
* 


TITLE 

ARTIST (IMPRtNT/PflOMOTION LABEL) 


14 




1 


SUAVEMENTE 

ELVIS CRESPO ISONY DISCOS) 


IS 


11 


3 


TNEREYOUKAVEIT 

BLACKHAWK lARISTA NASIfVILLE) 


le 




2 


EVERYONE FALLS IN LOVE 

TANtO MLtnOA (JtVONIt IPLNTHOUSL.VPI 


17 




1 


LOVEOFALIFEnME 

COLLAGE IMETROTOLIIANI 


11 


7 


6 


VOU CAME UP 

BIG PUNISMER FEAT NORLAGA ILOU&RCA) 


19 




1 


TALK SHOW SHHHI 

SMAE JONES IMi\JNIVERSAL) 


20 


14 


2 


JUST DON'T GIVE A F"' 

EMINEM WaAFTERMATKINTFRSCOPE) 


21 




9 


FEEL IT 

THE TAMPERER FEAT MAYA (BATTERY/JIVEJ 


22 




7 


CHEAPSKATE (Y(XJ AINT GEmN' NADAJ 

iJKWTr Tl-ir,: IRCC * Bi»,RUFFX)US£.CajUBlt.i 


23 




8 


TEARDROP 

MASSIVE ATTACK ICIRO^VIRGIN) 


24 


15 


5 


LET ME GO ...RELEASE ME 

VERONICA (H 0 L A ) 


25 




1 


THE REAL ONE 

IHE 2 LIVE CREW FEAT ICE T (LIL' JOC) 



BwbOliDfi under lisis tne top 25 si 
*tiich )iave not yet charTBd. 
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Executives say they are negotiate 
ing a distribution deal with a miyor 
label, which is expected to be an- 
nounced soon, that will give Q Rec- 
ords broad retail reach. The deal will 
provide marketing, promotion, pub- 
licity, and .sales support 

QVC has been selling music on TV 
since its inception in 1986. An act like 
liay Charles or Mannheim Steam- 
roller appears on a program, pro- 
moting and performing its music, 
and viewers can order recent record- 
ings by calling an 800 number. 

For some albums pitched on Ty 
the company held international retail 
sales rights, and executives say they 
were alile to move a large quantity of 
units in stores. More than 1 million 
Kenny Rogers albums, for instance, 
were sold by QVC in stores outside 
the U.S. That success emboldened 
the com|)any to take this bigger step 
into the music bu.siness. 

The label's first two relea-ses, e.x- 
pecte<l to be in stores early next jear, 
are a bo.\ed .set of live country music 
performances taped at Mickey 
Gilley's club in Houston in the '70s 
and the original-ca.st album to the 
new Broatlway musical "Footloose." 

What thus move strongly indicates 
is that TV shopping companies have 
realized that music is a growth busi- 
ness for them. QVC, in fact says that 
music sales thus .year are 1Q%- higher 
than last yean 

QVC's biggest competitor in the 
TV market is the Home Shopping 
Network (HSN), a subsidiary of New 
York-based USA Netviorks Inc., 
which o\»'ns TV stations and produc- 
tion companies and Ticketmastcr. 

HSN has also beefed up its music 
business this year. It has launched a 
one-hour music program hosted by 
singer/songwriter Bruce Roberts 
called "Bruce Roberts' Music Shop." 

The show has aired twice in the 
past few months, and HSN execu- 
tives say they plan to make it a 
monthly prc^am. The first episode 
featured cabaret singer Michael 
Feinstcin and the '80s pop act Air 
Supply. The second program fea- 
tured country singer Ty Herndon, 
pop/TtfiB star Lionel Richie, and the 
band America, each promoting and 
selling a new release. 

Andy Weiss, buyer/director of 
home entertainment and merchan- 
dising for HSN, says that in addition 
to reaching consumer who may not 
shop in music stores, TV shopping 
can provide extra value to fans. 
"\Vhat can se|)arate us from the rec- 
ord store is that people can purchase 
signed copies, for instance," he says. 

In addition to the Roberts show, 
HSN plans to sell a new album by 
John 'Tesh on the air soon. Tesh will 
appear on the channel Nos; 21 to plug 
a release exclusivie to the netvs'ork. 

I.,abels are enthusiastic about get- 
ting their artists on TV shopping 
channels because the medium pro- 
vides the biggest exposure. This is 
critical because TV advertising is 
very costly, and radio has become less 
dependable as a promotional outlet 
for current music. 

Dale Libby, VP of sales for Sony 
Music Nashville, which markets 
Herndon's music on Epic Records, 
.says, "We certainly look at it as a pos- 
itive opportunity to expose the artist 
What we like alx)ut Home Shopping 
is that it's another impression for us. 



That's what sales are about — build- 
ing impressions." 

HSN reaches 70 million U.S. 
homes, while QVC is av~dilable in 67 
million. 

QVC started a one-hour show, 
"QVC Music Shop," in August that 
airs only when there is a "timely 
music release and merchandi.se" to 
sell, says a spokeswoman. 

At other times, the network has 
featured such artists as Hanson, 
LeAnn Rimes, Hootie & the Blowfish, 
and Alabama. 

The company says that its best 
music sales performance to date on 
TV has been by Italian pop artist Gio- 
vanni, who sold more than 100,000 al- 
bums in two hours. Sales are report- 
ed to SoundScan for the development 
of national charts. The prices of the 
albums sold on TV are competitive 
with traditional retail, executives say. 

QVC recently signed an exclu.sive 
deal with Mannheim Steamroller, 
which has released a number of high- 
ly successful holiday albums, that 




includes plans to time the act's 
appearances on TV with its tours. 
Mannheim publicist Sandy Brokaw 
says the act sold $;i50,00d worth of 
albums during a recent one-hour pre- 
sentation on QVC. "If someone said, 
'Would you raOier be on ("Late Show 
With David] LettermanC'l or QVC?,' 
I'd say QVC, because not only do you 
get TW exposure, you can get sales 
at the same time," says Brokaw. 

And traditional retail can benefit 
too. Karren Crosier, a music buyer 
for the Camelot Music chain, says, 
"Mannheim got a big push at retail 
because of [QVC's] carrying it the 
past couple of years." 

It is a big leap from selling other 
labels' recordings over the air to pnv 
ducing your own albums for sale in 
stores. But QVC believes that its 
international experience at retail, 
along with the anticipated support of 
a major label and distributor, will 
bring success. 

After several years of selling music 
on TV QVC negotiated new contracts 
with featured artists that gave the 
programmer retail rights outside the 
U.S. Independent distributors were 
hired to get the product in stores. 
There have been albums by Judy 
Collins, Vic Damone, (Jeorge Burns, 
and Rogers. Rogers' album was dis- 
tributed by Madacy, the Collins set by 
Platinum Entertainment. 

Under Q&M Enteqirises, a joint 
venture w ith Artwork Music, a label, 
on Q Music, was formed to market 
mu.sic projects. Executives say that 
on Q has been superseded by Q Rec- 
ords, which has a much w ider man- 
date. Rubens makes it clear that Q 
Records is "not .signing projects with 
the purpose of putting them on QVC." 

At pre.sent Q Records has just two 
employees — Rubens and project 
manager Elise Brown — but Rubens 
.says he will be hiring a national sales 
manager and an A&R staffer. 

The first rights acquired by Q 
have been to tapes of live music re- 
corded by Gilley on a 24-track ma- 
chine in his club in the Houston sub- 



urb of Pasadena. This was the music 
and club that inspired the "urban 
cowboy" trend of the 70s. For more 
than a year, QVC has been negotiat- 
ing clearances with artists for ap- 
pearance on the albums. 

Tentatively set for February re- 
lease, the four-CD boxed .set "Live At 
Gilley's" will feature 28 artists per- 
forming two songs each. The artLsts 
include Gilley, Jerry Lee Lewis, F^ts 
Domino, Freddy Fender, Carl 
Perkins, Willie Nelson, Rita Coo- 
lidge, Steve Wariner, the Oak Ridge 
Boys, Loretta LjTin, Rosanne Ca.sh, 
Mel Tillis, and Johnny PayCheck. 

Another two-CD set of Gilley's 
tracks will come out later. In addi- 
tion, Q intends to put out 10-1.5 solo 
albums taken from the club shows. 
Rubens saj's Q has the rights to 960 
tapes and 172 videos from Gilley's. 

Although the projects are inde- 
pendent of the TV shopping network, 
QVC will be used to promote many of 
them. Rubens says the first Gilley's 
set will probably debut on the shop- 
ping channel in November, with an 
appearance by Gilley. 

Retailers are generally positive 
about the plans, especially if the re- 
leases are backed by the channel. 

Camelot's Crosier says, "They 
have the ability to pretty much sell 
anything. Becau.se of the awareness 
of people seeing it on TV there'll be 
more demand. Compilations don't 
seem to be doing that v\'ell this year, 
or boxed sets, but having a TV pres- 
ence in so many homes— yes, I think 
they can do something with it" 

Rubens says that Q Records will 
"cover a variety of genres," not just 
country. The only music he is ruling 
out "right now" is alternative rock 
and hip-hop. 

Another release will be the origi- 
nal<'ast album for "Footloose," which 
opened on Broadway on Oct. 22 to 
mixed reviews but a strong advance 
box office. The album was to be 
recorded Monday (2) at the Hit Fac- 
Uiry in New York. Rubens notes that 
a national tour of the show begins 
Dec. 15 and that a European tour is 
expected next jnean The album Ls ten- 
tatively set te be at retail in January. 

This project, like Gilley's, will be 
promoted on the TV channel, proba- 
bly early next year The recording 
will also be sold in theaters. 

Although Q Records has no artists 
signed, Rubens does not rule it out 

Unlike a lot of new independent 
labels, Q Records comes to the mar- 
ketplace with the financial support 
of a large company. QVC is owned by 
two large publicly owned cable com- 
panies: Comcast (57%) and Tele- 
Communications (43%). Rubens de- 
clines to disclose what the parent 
company is investing in the new 
wholly owned subsidiary, called Q the 
Music Inc., but says, "We're lucky to 
be owned and funded by someone as 
stable as QVC. Well be profiuble as 
quickly as we can." 

He says the label will be looking to 
acquire other catalogs or "projects 
that can developed into catali^ prod- 
uct." 

QVC also operates an online retail 
division, iQVC. It also owns Q Direct 
which produces infomercials for 
direct marketing, and a book pub- 
lisher, Q PubUshing. 

QVC's revenue was $2.1 billion last 
year. 
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LAST 
WEEK 
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TITLE ARTIST 

PRODIXER iSOHGWRlTER) IMPRINT & NUUBER/PROMOTION LABEL 


PEAK 

POSIT 10 


1 


1 




13 


★ ★ ★ No. 1 ★ ★ ★ 

THE FIRST NIGHTA 5 wttia at Mo. 1 ♦ MONICA 

J.OUPRI :J DUfK ,1 SAVAjtiE.M MCLEOD P.SAWVtH; IC: ID) iTl 'X) ARISTA 13522 


— 


2 


2 


2 


6 


ONE WEEK ♦ BARENAKED LADIES 

5 ^rXifRS D LfCN*RD BAPENA-;- D LADIES 't ROBLI^TSC'M lI , i'tPt'lSt *. ' ! .'J 


1 


3 


3 


3 


5 


HOW DEEP IS YOUR LOVE • ♦ DRU HILL TEATURING REDMAN 












rr\ 


6 


10 


9 


LATELY • ♦ DIVINE 

J HowcC'T^ D PAH»s iw [yi*ffi : '.n . n Pi m:' :i ir ■ ant 


4 




7 


8 


6 


BECAUSE OF YOU • ♦ 98 DEGREES 

S^G 3LC:0r'iHf ARNTOR :A BACCE.A 9IRG(SS0f>,C KARLSSON.P, TUCKER) (Ci iO) MO■^OW^ B60830 




e 

e 


4 




19 


CRUSH • ♦ JENNIFER PAIGE 




f 


5 




10 


1 DON'T WANT TO MISS A THING • ♦ AEROSMITH 

M SERlETIC iD/A'APflEN;! IC: IO ' IV: COLOMBIA 76952 






8 


f 


34 


THIS KISS* ♦ FAITH HILL 
? GALLIMCfif, (.HILL I'R LfftNER.ABOBCfF.eN chapman:- ICj IDHVI WAftNER 6ffOS T ■-. 


f 


a 

9 


9 


g 




ra BE ♦ EDWIN MCCAIN 
M.SERUTH: (E.MCCAIN) (D) (V) lAVA r-: I J. 1 Af.l .. 






17 


23 




NOBODrS SUPPOSED TO BE HERE ♦ DEBORAH COX 

rOAW.'CCftl j.( ;OfiOAN iS CRi'ATOPD.M iCflCfl'i! iT IiIm!''. ARISTA 13550 


10 


us 


11 


11 


14 


TOUCH IT ♦ MONiFAH 

. -•, .hT 1 M, ^HT.SCREiV-ACLT STAhL.JGULD6E.SG! iC/ ID' Ti UPTOWN . . i 


— 

9 
12 


QD 


12 


13 


3 


COME AND GET WITH ME ♦ KEITH SWEAT FEATURING SNOOP DOGG 

ft i.'.--- .VIZ ■ ■ ■ iM. ::i :Cj ELEKTRA' . - r-.. 




14 


16 


4 


THE POWER OF GOOD-BYE ♦ MADONNA 
MAL'.r.'.- W.ORBIT - LEONARD MAMNMA.H NDWEiSi (CI TDJ (V> MAVERtCK 1716aWARNER BROS. 




14 


13 


12 


6 


WE5TSIDE • ♦ TQ 

Mv.:.:' ■■ :,;-ux;": •-.I'l: i'w;:.--^;Tj',:tjytwt'.FCftO>.iifl«cwsj«»sEi(*»i«£R: lOOiTitiaxMaJMZEtwc 


12 


15 


10 


0 

? 


3 


MY LITTLE SECRET ♦ XSCAPE 

J.OUPRI •■ ■■■■i.^ani lOlOXtKKiSOSOKF /9036.O3LUWBIA 


g 


ID 


18 


15 


14 


1 STILL LOVE YOU • ♦ NEXT 

..- ■e-:wNT.TafBrT.Aa[MmDU(a^.CLi>fn',D.BRyaLi(.EEMX5; :c .^imocwnsTAUsra 


14 


It 




18 


39 


TOO CLOSE A ♦NEXT 

■.Vb;f;,: Li>^f .•,l]lSI,D^'iHTTfi.L-<L>KAfi.l'.Ero*S.RAFO'»D,DMLl£H.JBI*CWtl>.«aU(£lf: iCi C: 't ABSTA 13*S6 




IB 


19 


20 


16 


NEVER EVER ♦ ALL SAINTS 

CMCVEY M FIENNES IRJA2AYERLS MATHER.S LEWIS) iC} (D) ^ (V) LONDON 570I7aiSLAN0 






25 


40 


3 


LOVE ME 1 12 FEATURING MASE 

L ,L ^s^'i'ft-MIt .C«E! V ■■jr-',aP*BKEfl,W SCWDftCK,M6£THALVAN0flCSE1 iC lD>BIO MT ??16t'SSl5:A 


1Q 


<u 


15 


14 


23 


WHEN THE LIGHTS GO OUT • ♦ FIVE 

! ■.■ ■ t LEvER.MPtWCiJ MCCUU&^Liri.fl'.I. .C: .U- 1 H :x. Al,ibrA L JJij'j 


10 


21 


22 


22 


39 


YOU'RE STILL THE ONE A ♦ SHANIA TWAIN 

H J LANGE S . (Cf (D) {V> 0() MERCURY CNASHVILLEI 56*452 


2 


22 


21 


17 


12 


TIME AFTER TIME • ♦ INOJ 

C. ROANE . " -:■—■■-!.■■.■. lCMDiSOSODEF i ■ '.M--: 


6 


23 


20 


19 


21 


MY WAY A ♦ USHER 

j.mjpRr:. dijpsi wseai.u ravmdnd' iOidi v laface "> <■'-■ 


2 


24 


24 


24 


24 


THE BOY IS MINEA' ♦ BRANDY & MONICA 

R.,r;. -.- ■ -. r.: ■-.-■^ = JEPMNS.BW.VC'V.L DANIELS.FJEIWWS lll.J TEJEDA.' iC'j' :!:■>': n tTHV^: S-V.-i'} 


1 


25 


27 


29 


49 


TRULY MADLY DEEPLY • ♦ SAVAGE GARDEN 

C ftSHER . - \F i i (C) (DKV) COLUMBIA 78723 


1 


(ii) 


28 


33 


4 


ALL THE PLACES (1 WILL KISS YOU) ♦ AARON HALL 

U.SiAi ■■ ■ :Ci :d: ;IiMCA5W73 


26 


27 


23 


21 


5 


JUST THE TWO OF US ♦ WILL SMITH 

SAUCE .. .■. "t=,R,MACOONALDl IVH (Tl IK' CC.UMB A .'WiS' 


20 


26 


26 


25 


14 


DAYDREAMIN' • « TATYANA ALI 

BJEflHIflB ■ L--iN; = PANAEi,SMAWiiyOli,DFAGCN,A'KC«ER: (C3 (Di m MJJ 78«55iW0IW 


6 


29 


30 


28 


24 


ADIA • ♦ SARAH MCUCHUN 

P.MARCHANO iS UCLACHLAN.P.MAflCHANOl ICI lO) ARISTA 13497 


3 


31 


32 


34 


J? 


SO INTO YOU ♦ TAMIA 

TIMSBOe T KELIEY H E-riP NSC'S.TAM A,L Rt'ZHE R LAPPFi- " ■. QWEST .'.-'.p '.^F BROS 


30 


11 


36 


36 


20 


MAKE IT HOT • ♦ NICOLE FEAT. MISSY "MISDEMEANOR" ELLIOTT & MOCHA 

TIMBALANU '.' . . I . iHt GOLD r i . 'bil.:--'. 


5 


KM) 


48 




2 


* * ★ Greatest Gainer/Sales ★ * ★ 

PUSHIN' WEIGHT ♦ ICE CUBE FrATURiNG MR SHORT KHOP 

N.OJOC IICC " SHORT KMOP i jOCSSOM T.nlv. 'T; PRIORITY 6345 


32 


33 


31 


32 


10 


SPLACKAVELLIE ♦ PRESSHA 

J . (C) (01 (7) [« TONT MERCEDE&IAFACE 243a2/AR(STA 


27 


34 


29 


27 


13 


1 CAN DO THAT • ♦ MONTELL JORDAN 
T.eiSHOP (MJORDAN T. BISHOP] |C| [0) IT 1 Utf JAM ' 


U 


so 


38 


37 


14 


MOVIN* ON ♦ MYA FEATURING SILKK THE SHOCKER 

D.F^ARSCJ ■ M.' ANDREWS.M.HWfRISCM 1 1 ' UNIVERSITi- 


34 


CD 


40 


49 


4 


WHEREVER YOU GO ♦ VOICES OF THEORY « 
lit ■ ■ ..NES;DtWnOMS.MMCCARY,NRHAftfi:Ei (Cl! h.CL*. : AM , 




NEW^ 


1 


* ★ ★ Hot Shot Debut ★ * * 

TRIPPIN' ♦ TOTAL (FEATURING MISSY ELLIOTT) 
M.ELLIOn.D PtARSON .iMElLIOn.D.PEAIfSON.T.MDSLiYI iC! IDiBAO 79185'ARISTA 


37 


38 


35 


31 


10 


STILL A G THANG ♦ SNOOP DOGG 

MWELLS ~ : ■VZVKf. U -.Cj ? ■ iT ■ NO UMIT 5J45WPRIORITV 


19 


39 


37 


35 


33 


ALL MY LIFE ♦ K-CI & JOJO 

J.HAIlEY.SefNNFIT 11 MAILEY.R BESNtni T' Ti MCA 55420 


1 


40 


34 


30 


16 


LOOKIN' AT ME • ♦ MASE FEATURING PUFF DADDY 

1 M.r,MWimAMS '.MIF -HA r Kiic,o,p,wiLllAM5.5COMBS.i 'C ir.! I; ■ BAD BOT 79r'" A^ ST,': 


8 


41 


39 


39 


9 


SUPERTHUG {WHAT WHAT) ♦ NOREAGA 

'Hi- ■ . ■ .JAMS.CHK.O.D.KA'iRy.CjTElN. (CMDl (T) PENALTY 023 J/IOMMV SOY 


36 


® 


52 


58 




* * * Greatest Gainer/Airplay * * * 

CAN 1 GET A... ♦ JAY-Z FEATURING AMIL (OF MAJOR COINZ) AND JA 

GOnt LIL* ROB 'IS CARTER,! LOFiENZO.J ATMNS.R.MArS; U) DCF MM 56 7683 •/MERCURY 


42 




NEW^ 


1 


HARD KNOCK LIFE (GHETTO ANTHEM) ♦ JAY-Z 

Mi(;h, -•.>:. --Mj !: /-vH. -.t P.r^HARNIN; ■ 1 1 SC-C-A-f t.Lis"jt- JAM -ibl- I'J i" V: liM J(Y 


43 


44 


41 


43 


22 


STILL NOT A PLAYER ♦ BIG PUNISHER FEATURING JOE 

KNOBOOY .C S ios,, FCSTER.U A LLIAMS.R.JERKINS.J TEJEDA.J THOMAS.J SKIMNER) H. LOUD 


24 


45 


42 


45 


54 


1 DONT WANT TO WAIT ♦ PAUU COLE 

p-OOtE ' COLE) ici rv: IMAGO r? ;f. ■■'.■^ bros. 


11 


® 


59 




2 


WHATCHA WANNA DO? ♦ MIA X FEATURING CHARLIE WILSON 

^'fiFi ,3 ■•.nyj)XT) :ciiD: 'noliMiT' 


46 


47 


43 


38 


17 


FRIEND OF MINE • ♦ KELLY PRICE 

jr..;; . J ■ ■■ Vi iWALKER,A2ENTStALS.CfiCRS; iCIOUTiV .>,. ' :^:^lz.l^J■:^l: 


12 


48 


46 


47 


49 


HOW'S IT GOING TO BE ♦ THIRD EYE BLIND 

3 !^%M-.; : i;..-_-.r '.L 1- ' .■ .. .liLNKINS.KCADOGAN; i.C, i Di EUKIRA oi::^Ql FG 


9 



I THIS 

'week 


LAST 


S„ 
*S 


WKS ON 
CHART 


TITLE ARTIST 

PRODUCER (SONGWRITER) IMPRINT & NUHBEM>ROMOTION UWEL 


PEAK 

1 POSITIC 


49 


33 


26 


10 


THINKIN' BOUT IT • * GERALD LEVERT 

DElir[ :j AAAI^By .'^V0£R.A.R03ERS0N,GLEV£RTi lCi::iil ■ ■ EASTWEST 


12 


50 


45 


f J 


20 


OCTTO SUPASTAR [THAT IS WMT WU WB ♦ FWS MCHtL fEAT. Of Oim BKUKl i INTSfOUONG HIA 


15 


51 


49 


46 


lt INTERGALACTIC ♦ BEASTIE BOYS 

i^^U'i JR. IBEAST BC^E V CALOATO, JR.) CTl :V' GRAND ROVAL f.e^rj:,- >f.T.:;L 


28 


52 


50 


44 


) 


1 HAD NO RIGHT ^ P.M. DAWN 

PM ■ ..■.-'rf.-.:,r. [ ::.GE£STREn =^ ... 


44 




53 


59 


5 


EVERYTHING'S GONNA BE ALRIGHT ^ SWEETBOX 

GEO . ■ ' • RCA656%* 


52 




63 


68 


3 


DON'T LET IT GO TO YOUR HEAD ^ BRAND NUBIAN 

CUGGIO .. ■ ■ J.'l RPHf K GAMBLE.l MUFFI , i| ARISTA 13571 


54 


55 


54 


54 


3 


PERFECT ^ THE SMASHING PUMPKINS 

BCOFIGAN iR reRrjM virgin J8650 


34 


56 


56 


53 


9 


SHIMMER # FUEL 

S.MAlGLER iLbt-i: il^iSSOMUSIC 79019 


42 


1 57 J 


€0 


63 


6 


LOST IN LOVE NASTYBOY KLICK 

M.C MAGIC 11^ L AREif'i»5TC-UVA: IC' I'J i NA$TY80V [. . 1 /. JFSIA P?, 


57 


58 


51 


48 


17 
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p ■: [i$on; (C) 10) Ci-- monument ?9003 


81 




93 




2 


THE STREET MIX ♦ MAG 7 

■" '."»LiVAflhRjmLWi>SM«,*l>WKS,KM-.lS:FlfT5l£ftl i/.h' " : ■■ 


93 
86 
IS 


94 


90 


86 


4 
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8 


45 


47 


64 


12 


EAGLE-EYE CHERRY • work 6943*tPiC (1098 £016 98i B DESIRELESS 


45 


98 


89 


86 


38 


SOUNDTRACKA' maverick 46840il»ARNER BROS (11 9a'179fll THE WEDDING SINGER 


5 


46 


49 


60 


47 


ANDREA BOCELLI A phiups 539207 no 98 £^17 98)B ROMANZA 


37 


99 


87 


78 


3 


FAT JOE • MYSTICATLANTIC 92805-iAG 1 10 9a'l6 98) DON CARTAGENA 


7 


47 


29 


15 


3 


MACK 10 M0OflANGIN 53512-,WK)«1T)r(10.9ai6 981 THE RECIPE 


15 


100 


98 


99 


90 


SPICE GIRLS A~ '.1F«ilN 42174-il0 9a i6 98l SPICE 


1 


48 


48 


52 


27 


FAITH HILL A WARNER BROS (NASHVIUEI46790(10 98,'16.98) FAITH 


7 


101 


78 


77 


5 


CHRIS ISAAK REPRISE 46B49VFARNER BROS 110 9816 961 SPEAK OF THE DEVIL 


41 


49 


40 


35 


8 


ALAN JACKSON A arista nashV)LLE 18864 (10 9a'16 98) HIGH MILEAGE 


4 


102 


91 


88 


14 


SOUNDTRACK • uivEsci 4698twAilNEP IRCS 1 1 1 SS17 98) THE WEDDING SINGER VOLUME 2 


22 


50 


46 


43 


12 


W^'il?-''^ ™- «Xflr< 11 1 98)17 98) °*'^E ^° ^° ^E 


1 


103 


93 


100 


48 


GARTH BROOKS A' Capitol inashvillei 56599CAPIT0L Nashville d0.9a j6 98i SEVENS 


1 


51 


57 


62 


81 


THIRD EYE BLINDA £LtKTRA620l2-<[Ea(l09«(l6 98)a THIRD EYE BLIND 


25 


104 


97 


97 


45 


NEXT A ABisiA -.8073 110 9&I5 981 B RATED NEXT 


37 


52 


42 


42 


9 


SOUNDTRACK A SONY CLASSK:al 60691 (11.98 Eai7 98) BACK TO TITANIC 


2 


105 


95 


89 


33 


NATALIE IMBRUGLIAA RCA67634 (io.9a'l6.9a) LEFT OF THE MIDDLE 


10 



O Albums with (ti« giealcst sales 8*'"s tnis week •Recording industry Assn. 01 America (RIAA) certificfltion for sales of 500.000 album units. ARIAA cenificatton fof shiDment of 1 million untts, with mulliplalinum lilies indicated by a num«ial rollowmg the symbol. Fof 
boxed sets, and double albums with a Funnrng lime tnal oceects hw boufS, the RIAA multiplies stiipments by Ihe numbef of discs and/or tapes 'Asterish indicates LP is available. Most tape prices, and CD prices tor BMG and WEA labels, are suggested lists. Tape prices 
maikPrt fO and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gamer shows chart's largest umt increase. Pacesetter indicates biggest percentage growth Heatseeker Impact shows albums removedirom Heatseekers Ihis week, 
Hmdicates past or present Heatseeker title, c 1998. Billboard/BPt Communications, and SoundScan. Inc. 
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WKS. ON 
CHART 


ARTIST TITLE 

IMPRINT & NUMKR/DISTRIBUTIP+G LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSt 1 1 UCD) 


PEAK 
POSITION 


IN 


101 


92 


14 


GERALD LEVERT EASTWEST 62261/EEG (10.98/16.98) {.OVE & CONSEQUENCES 


17 


149 


135 


134 


33 


FASTBALL A noiLifWOOO 162130 (10.98 EQ^lb 98)H ALL THE PAIN MONEY CAN BUY 


29 


107 


96 


84 


11 


VINCE GILL 9 MCA NASHVILLE 70017 (10.98/16 98) THE KEY 


11 




157 


157 


n 


JENNIFER PAIGE edel America 16?17I/ho4.ivwooo no 9B euis 96) OB JENNIFER PAIGE 


139 


IDS 


104 


101 


U 


NOREAGA # PENALTY 3077*/TOMUY BOT (1 1.98/16.96] N.O.R.E. 


3 


154 


122 


117 


4 


CI uic fncTci 1 n ufiTU niiDT nAfUJtDAfu 

MERCURY 53K»3 (U &3EQ'17 981 PAINTED FROM MEMORY 


78 


109 


116 


113 


31 


SEMiSONIC • MCA 1 ] 733 (10 98/16 961 ■ FEELING STRANGELY FINE 


43 


155 


138 


141 


57 


BRIAN MCKNIGHT A'M0T()WN5362i5(l098ECyi59aj ANYTIME 


13 


110 


84 


^ 


2 


SOUNDTRACK immortal 695a7',tPic (1 1 ,96 E(J17,98> SUM — THE SOUNDTRACK 


84 


156 


142 


148 


53 


BARENAKED LADIES A reprise 46393/WAflNER BROS 110 9a'l6 98) ■ ROCK SPECTACLE 


96 


SD 


123 


124 


30 


EDWIN MCCAIN • lava/atlantic82995i'AG ua 9&'i5 SBifl MISGUIDED ROSES 


73 


157 


146 


131 


4 


SHAKIRA SONy otscos 62746 f!0 9a EQ'15 98) DONDE ESTAN LOS LADRONES? 


131 


112 


102 


115 


15 


TRISHA YEARWOOD • MCA nasw)LL£ 70023 llO «a69Bi WHERE YOUR ROAD LEADS 


33 


Ujo7 




1 


VARIOUS ARTISTS ECHO llMl7WCA(ll,9a/1798i GEORGE MARTIN: IN MY LIFE 




159 


127 


109 


12 


POINT OF GRACE word 69456,'EPIC (10 98 E&16.98) STEADY ON 


24 


113 


92 


72 


5 


-, I'M TELLING YOU FOR THE LAST TIME 

UNIVERSAL S3175 (11 9a'l7.9Bl 


59 


160 


153 


149 


13 


DIAMOND RIO ARisTA nashvilu iaBe6(l0 9a;i6 98) UNBELIEVABLE 


70 




69 


35 




PRIME SUSPECTS NO LIMIT Kj/JS'.'WiORnY 110 98/16.983 GUILTY TIL PROVEN INNOCENT 


36 


161 


156 


152 


49 


METALLICAA'ELEfTRA62126'/EEG (10,9*16 981 RELOAD 


1 


11<> 


109 


105 


19 


MONSTER MAGNET a&m &40908 (lo 96 EQ*'16 99)0 POWERTRIP 


97 


162 


164 


164 


32 


LIMP BIZKIT FiiP90i24.nNTERSCOPE(i09»i638iB THREE DOLLAR BILL, Y'ALL 


100 


116 


99 


87 


II 


SOUNDTRACK • Km Tmi n8O&iKA(l0 96l7.98; HOW STELLA GOT HER GROOVE BACK 


g 


163 


158 


159 


54 


GREEN DAY A REPRISE 467MWARNER eftOS iiO Q&'ie.gs] NIMROD. 


10 


117 


82 


49 


3 


TELA RAP A LOT afeSaaVlRGN (10.98/16.98) NOW OR NEVER 


49 


164 


150 


137 


17 


MAXWELL • (»LUMBIA 68968* 110 98 EQrI6 98) EMBRYA 


3 


.11°; 


1S3 


142 


25 


SS^^Sk.U «E*,7.9B, ^"^^ '™ SOUNDTRACK) 


7 


165 


145 


132 


12 


SQUIRREL NUT ZIPPERS • maumoth 9eoi69- no 98 Eai6 9Bi PERENNIAL FAVORITES 


18 


2D 


155 




2 


BILL ENGVALL WABNER BROS (HASHVILLE) 47090 (10.96/16.981 DORKFISH 


119 


166 


136 


80 


3 


LESS THAN JAKE capitol 57663- (7 9»12,98) HELLO ROCKVIEW 


80 


120 


100 


IbO 


3 


^^80? .26nS.6<,8) **TV PARTY TO GO - PUTINUM MIX 


100 


167 


134 


120 


4 




hi 


51) 


NEW^ 


1 


REBECCA ST. JAMES FOREFRONT 25189(10 9&[S9e)|ni PRAY 


168 


121 


113 


111 


35 


on* oW V\MWU IMUUl 9 COCtSVILLE nZSQWlTRSCC^'lOSailo 981 dHj OfiV VUUUUU UAUUT 


47 




NEW^ 


1 


GHETTO MAFIA rap ARnST2061^LLY LOADED (lO SS'lS 981 ■ ON DA GRIND 


169 


122 


112 


147 


U 


FIVE ARISTA 19003 110 9516 981 ■ FIVE 


112 


170 


144 


114 


7 


CANtBUS • UNfVlRSALS3B6-(10.%'16 9BlB| CAN-I-BUS 


2 


123 


105 


122 


7 


VARIOUS ARTISTS beast 565i^iMiTAH (10 98/16 981 NEXT GENERATION SWING 


105 




184 


135 


6 


VARIOUS ARTISTS SONRS i 1 IFF FFFI THF POWFR' 

TIME UftaOdOl/MAOACf [17-98/19981 auMua *t LirL rtCL intrurvLK. 


118 


124 


114 


119 


24 


GARBAGE AlUOSOUNC6 80O]aiNTER5C»PE (10 98/16 98) VERSION 2.0 


13 


172 


140 


107 


6 


MAGIC TRUi'NO LIMIT 5001 7*^PRI0RITY (10 9S'16 98) SKY'S THE LIMIT 


15 


12S 


121 


121 


27 


GEORGE STRAIT A mcanashville 70O20 (I0,9a'l698i ONE STEP AT A TIME 


2 


173 


174 




2 


™R's?4"l4*?o^9m?98l AUSTIN'S STONE COLD METAL 


173 


120 


119 




2 


TRAVIS TRITT ^q^^ LOOKING OVER MY SHOULDER 

OWtNtK BniJS. IHAinVIUJJ 4/05/ UU.sB/lO.SBJ 


119 


174 


165 


158 


52 


MA5E A' BAD BOY 73017VAJ!ISIA (10.9SV16 981 HARLEM WORLD 


1 


127 


120 


118 


36 


SILKK THE SHOCKER A no liMrl 50n6-(lw«TT llo.9»16,98l CHARGE IT 2 DA GAME 


3 


175 


151 




2 


n5fJ°^M40?Ii!S (I7.9»19.98> '* ^^^^ " EMBRACE HIS GRACE! 


151 


128 


117 


104 


11 


LUTHERVANDROSSviBOiN460e9(119«17Ml 1 KNOW 


26 


176 


160 


155 


25 


VARIOUS ARTISTS POLYGRAMTV558299rtilERCURY{10 98EQf'1798) PURE FUNK 


51 


129 


107 


96 


24 


XSCAPE • so so OEF 6aM2/tXILUMBIA [10,98 ££116,98) TRACES OF MY LIPSTICK 


28 


177 


167 


165 


14 


TRIN*I*TEE 5:7 B-RITE90D94/INTERSCX}PE(10.9ft'lS.98)B TRIN-I-TEE 5:7 


139 


130 


no 


98 


4 


MOS DEF i> TALIS KWELI ARE BLACK STAR a .n ctar 

R«*«U5 1158-:i09a,16 98l DLj>i,rNCMnn 


53 


176 


159 


143 


9 


NICOLE THE GOLD MIND/EASTWESr 62209i'EEG !30.9a,'16 9Bl MAKE IT HOT 


42 


3ID 


147 


153 


9 


MONIFAH uptown 63155MJNIVtireAL(I0.W16 98l MO'HOGANY 


131 


179 


132 


112 


4 


JONI MITCHELL reprqe d645i/WARNER BROS (ID 9a-i6 38i TAMING THE TIGER 


75 


J32) 


MFl 


Ilk 


1 


rAI DUi sLIM SKiNT 66247*/ASTRALWQ)KS (10.96>16.96) B TUU Vt l.UMt A LUPfb WAT, dAUT 


132 


m) 


NEW^ 


1 




180 




111 


175 


169 


22 


iSo^HUGs^^'a^^ffwi'i^''''^ FAMILY SCRIPTURES CHAPTER II: FAMILY REUNION 


25 


133 


108 


110 


5 


ENRIQUE IGLESIAS fonovisa 080002 110 96 EO^ie 98) C0SA5 DEL AMOR 


64 


134 


131 


130 


61 


MASTER P A' NO UMir M6W*rt*RI0RITY (10-98/16.98) GHETTO D 


1 


192 


148 




2 


BRUCE HORNSBY RCA 67466 (13 9a'39 98) SPIRIT TRAIL 


148 


135 


124 


126 


26 


BIG PUNISHER A LD(JD675l2*)T«:A(l0.9ai6.9B) CAPITAL PUNISHMENT 


5 


113 


176 


196 


S6 


LOREENA MCKENNITT A Off^iM* ROW 467i4vrAf!SER iKX. {lO.s&lb m THE BOOK OF SECRETS 


17 


136 


113 


95 


4 


SOUL COUGHING slash 46aoo*ywARNER BROS, no 9A'16,9e) EL OSO 


49 


IM 


161 


150 


4 


VARIOUS ARTISTS polygram TVffOLVMR 565357/A4M (10.98 Ettl7.9BI PURE DISCO 3 


150 


195 


177 


177 


S8 


BROOKS 9t DUNN A tlic /^dcattct ljito 1 cj^TirtM 
JiaiST* SASmiLLE 18852 (10,9ai6 98) ^^'^ GREATEST HITS COLLECTION 


4 


137 


126 


183 


28 


ANDREA BOCELLI PHiuPS 462033 (10.98 Etvi 7.98) ARIA — THE OPERA ALBUM 


59 


138 


115 


106 


S 


LYLE LOVETT OJRB lia3l/D4CA (16 98^24 98) STEP INSIDE THIS HOUSE 


55 


116 


170 


1« 


11 


^roD 67*.4^ *t!"^wi6 9Bi ^LKtOttSTK RB THE m m mVl III M HHUTES Cf m THE HWl CHiVTES 


4 


139 


137 


145 


20 


VARIOUS ARTISTS RA20R 4 tie 89004 (11.9ftl7.98) MONSTERS OF ROCK 


112 


117 


171 


162 


5 


LEE ANN WOMACK oecxa 7C04QiMCA naskville no 99/16 98) ■ SOME THINGS 1 KNOW 


136 


So) 


173 


138 


12 


VARIOUS ARTISTS wait osney 60625 (5,9Bfl 98) HALLOWEEN SONGS 4 SOUNDS 


73 


189 


180 


136 


62 


FLEETWOOD MAC A' REPR<S£ «702/WARNER BROS [10 98,17 98l THE DANCE 


1 


141 


125 


91 


4 


GANGSTA BOO htpnotize minds 168&tt£LAT(VITv (10 9*16 981 ENQUIRING MINDS 


46 




189 




2 


THE FLYS DELICtOUS VINYl 74006aRAUMA(]0.96/16 9eiB HOLIDAY MAN 


189 


190 


162 


161 


10 


SOUNDTRACK TVT SOUNDTRAX 82l(VrVT (10 98117 98) BLADE 


36 


142 


111 


102 


4 


BRAND NUBIAN arista 19024- (10.98(16 981 FOUNDATION 


59 


191 


166 


151 


13 


CLEOPATRA MAVfi?iCK J692&warner BROS. 110 WI6 gflj EB COMIN' ATCHA! 




143 


141 


133 


32 


JO DEE MESSINA • aim 77904(ia.9ai6 981 I'M ALRIGHT 


61 


192 


172 


166 


g 


TATYANA ALI MJl'WOHK68656.'EPICI10 98Ea]6 98)B KISS THE SKY 


106 


3H) 


NEW^ 


1 


THE MIGHTY MIGHTY BOSSTONES y,,^ pRQM THE MIDDLE EAST 

BIG RIG SSayoO'MERCURY 111 98 Ea'17.9ai 


144 


Jg) 


186 


193 


54 


MARTINA MCBRIDEA RU (nashvillei 6751&RLG U0.9&'t6 98) EVOLUTION 


24 


145 


129 


123 


25 


LEANN RIMES A curb 77901 (10.98(17 981 SITTIN' ON TOP OF THE WORLD 


3 


194 


178 


168 


36 


JAGGED EDGE SO SO DeF6S181<COlUM6IA(10^ECV16.98]B A JAGGED ERA 


104 


m 


154 


156 


61 


INSANE CLOWN POSSE • island 624442 (10.98 E(^ 16-98} THE GREAT MILENKO 


63 


195 


152 


129 


3 


DEF f9?SSBl.(!0 98 E<»16.9e) ^° ^ O^F BASS ALL-STARS VOLUME III 


129 


147 


128 


116 


57 


JON B. A YABVUW660MLIS>:6760E^tPIC(10 98£ai6 98) COOL RELAX 


33 


196 


179 


178 


55 


KENNY WAYNE SHEPHERD BAND • fiEvlxiniON Z448WJWnEH sure lio 9a'16 98) TROUBLE IS. . 


74 


148 


130 


125 


71 


K^l ii JOJOA' HU 11613- (109ST6.98I LOVE ALWAYS 


6 


197 


168 


154 


27 


SOUNDTRACK • interscope SOISO- il!.9a;i;.9B! BULWORTH — THE SOUNDTRACK 


10 


149 


133 


127 


21 


THE SMASHING PUMPKINSA \nRGiK 45879- (I1.9&I7 981 ADORE 


2 


198 


139 


82 


3 


SEPULTURA (*OAI)RUNriER8700(109&:5,9a) AGAINST 


82 


150 


149 


140 


23 


NATALIE MERCHANTA ELEKTRA6219&tEaiI09»l69e) OPHELIA 


8 


'M> 


NEW^ 


1 


B.B. KING 11879 (10 9a'is.9a) BLUES ON THE BAYOU 


199 


151 


143 


139 




GARTH BROOKS Capitol -nashvillei 9457acAP.Ta nashvlle (44 9ecD; THELIMITEDSERIES 


1 


200 


181 I 187 


30 


FUEL • bX MUSIC 6S554*(EPIC 110 98 E(V16 98) ■ SUNBURN 


77 



TOP UBOMS A-Z ma BY AimSTS) 



Ae«ism?in 12 
Alabamt &9 
TatyanaAJi 192 
An Saints 41 
BaOistrwt Boys 9 
BmnaM L«dies 7. 156 
BHsMBoys 20 
Big Bad Voodoo OwMy 121 
BigPunraher 135 
Bioy Bone 23 
Black Saooatti 1 1 
Andrea Bocetri 46, 137 
Brand Nubian IdZ 
Brandy 13 

Brookt&Dunn 96. 185 
GartfiBrooM 103. ISI 
C«k« 44 
Canibus 170 
0«ana Carter 57 
Owfry Poppin' DadO>m 87 
Eagle-Eye (>erry 45 
Cleopatra 191 
Phil Collins 33 

Vvii CoslenoWKh Bui Bacfiaracn 
154 

Deborah Ciw 78 
Creed 37 
Srwryl CrcM B 



Cypress Hill 29 
Oc Taik 81 
DepecheMode 69 
Oiamtjnti Rio 160 
Ce<tne Oion bA 

CeJine Dion. Glona Esleian. Aretfta 
Franklin, Snama iMain & Man ah 
Carey 32 
DiKieChickj 10 
DHX 19 

Jermaine Dupn 64 
BabO>ian 65 

BrilEnnall 119 
Eve 6 56 
Eveiclear 69 
Everlasi 83 



Frrt! 122 



n«etM«od Mac 188 
nipMo9« Squad 84 
Thenyj. 189 
Kirti Franklin 14 
Fuel 200 
tJamtorto Famihf 17 
CUnguaBoo 141 



(^rbagie 124 
GheRo MaTd 169 
VinceGill 107 
Goo (Soo Dolls 15 
Gmn Day I &3 

Aann Hall 55 
PJHwvey 167 
Henah SMitah 72 
Faith Hill 48 
Lauiyn Hiil 2 
Hole 34 

Hootie & The Blowiish 40 
Bnjce Horniby 182 

Enric^e ^le»as 133 
Natalie imbruglia 105 
Insane Oowt> Pos« 146 
Ctirlslsaak 101 
Alan Jackson 49 
Jaeged Edge 194 
Re%xa St. James 168 
janei 58 
jay 2 1 
JwB. 347 
KCI&JoJo 148 
ToCy Keith 61 
B B Kins 199 



Kiss 75 
Kom 18 
Lenny Kravitz 76 
Kuruo* 62 



Less ttian Jake 166 
<^rald Le^rt 106 
LjmpBlikil 162 
LyteLovelt 138 
Mack to 47 
Madonna 43 
Magic 172 
Marilyn Mftnscn 26 
Maw 174 
Matter P 80, 134 
Malct«{)OP; 20 35 
Dave Matthews Band 82 
Mamelt 164 
Martma McBnde 193 
Edwin McCain 1 1 1 
Reba McEntlre 97 
TimMcGrM 93 
Loreena McKennitt 183 
Brian McKnighl 155 
Sarah McLacMan 66 
Jotin Mellencamc) 79 
Natalie Merchant 150 



Jo Dee Meulna 143 
Mutallics 161 
Bette Midler 77 



Joni Mffchell 1 
Mcoica 60 
MDni'ah 131 



y Bosslones 1 44 



!96 



Mo ThL«s Family 181 
SiUMfi Mullms 73 
Mya 53 
Next 104 
Nicole 178 
Noreaga lOS 
■NSync 4 
Oulkasi 6 
j«nnHer Paige 153 
Poim 01 Grace 159 
Kelty Price 38 
Prirr* S<j5pects 114 
Rsrrmsleiti 90 
Reel Bib Fist) 67 
LeAnn Rimes 145 
Savage Garden S3 



Jerry SeinfeW 113 
SemtKxiic 109 
SejxiHura 198 
The Brian Setzer OrchMtra ] 
Snakira 1 57 
Vorxla Slwpard 118 
Kenny Wayne Sfwpherd Band 
Stlkk Ttie Stwcket 127 
FatboySlim 132 
The Smashine Pumpkins 149 
Will Smith 42 
Snoop Dogg SO 
Soul CoutfiMie 136 
SOUNDTRACK 

Armageddon — The AJBum 25 

Bach To Titanic 52 

BUdo 190 

Bulwcrth — The Soundtrack 19 

CityOIAnge's 21 

Or. DodtUe: The Album 24 

Hope Boats 27 

Hcnh Stella Got Her Groove Back 

116 

A Night AI The Rodxirv 95 
PraclKal Maoc 36 
Roih Hour 5 

Slam - The Soomnrack 110 
Titanic 86 

The Wfldding Sirtgw 98 



The Wedding Sii^ Votiime 2 
102 

The ion Spencer Blues Explosion 

Spice Girls 88, lOO 
Squirrel Nut Zippers 165 
George Strait 125 
Keith Sweat 30 
Tela 117 

The Temptations 74 

ThinjEyeBJind 51 

A Tnbe Called Quest 31 

Tfin-i-tee 5.7 177 

Travis Tntt 126 

Shania Ttvaln 3 

Twista & The Speed Knot Mobstu 

85 

Ushet 91 

UtiWf Vanoross 128 
VARIOUS ARTISTS 

Bad Boy't. Grcatn) Hlta Volume 1 

70 

ESPN Pfoerns- Jock James Vol 4 
39 

Funkmaster Re« The M'l Tape 
Volume III: 60 Minutes 01 Funk The 
Final Chapter 186 



George Martin: In My Ufe 1 58 

HBiUween Songs & Sounds 140 

Mean Green -- Mafor Players 

C<xTipiliition Of! 

Monsters 0* Rock 139 

MTV Party To Go - Platinum Mta 

120 

Next Generation Swing 123 
Pure Dnco 3 184 
Pure Funk 176 

Songs 4 Lrfe — Embrace Hs Grace! 

i7r 

Songs 4 Ute — Feel The Power! 
171 

So So De( Bass Mi-Siars Volume III 
195 

Steve Austin's Slone Cotd Metal 



Xscape 129 

Tnst^o bearwood 112 

Rob Zombie 22 
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WHAT'S NEXT FOR WEB RETAIL? 

(Continued from page 8) 



and spending pattern. Third-quar- 
ter revenue was up $13.9 million 
from $3.9 million. Third-quarter 
losses jumped from $2.6 million last 
year to $12.8 million this year. 

At press time on Oct. 28, shares 
of N2K Ine. were trading at 5 '/«. 
CDnow was trading at 8 'A. 

The deal, announced Oct. 23 
(BmoariButtetin, Oct. 26), calls 
for CDnow to purchase N2K for 
$101.8 million in stock. 

Jason Olim — the president/CEO 
of CDnow who will act as presi- 
dent/CEO of the combined compa- 
nies — sees the merger as a strate- 
gic effort to create the superlative 
music-dedicated online retail 
store. 

"I would not call this a defensive 
move," says Olim. "The market is a 
very imperfect reflection of the 
strength of both companies. Both 
are serious leaders that are far 
superior to any other online music 
seller, whether they are part of a 
brick-and-mortar music store or a 
department store. 

"We're creating a tremendous 
amount of distance between us and 
any other person who might want 
to ent«r the space," he adds. "I can 
imagine that [competitors] are wry 
scared of what we're doing." 

That's not exactly so, say some 
traditional retailers. Though brick- 
and-mortar stores have often been 
criticized by their online counter- 
parts and others for their conserv- 
ative approach to Internet market- 
ing, the N2K/CDnow merger is 
being interpreted by a few to mean 
that a slow-growth strategy may be 
best for the Internet. 

"N2K guys have already pocket- 
ed some money from (previous) 
stock sales, and CDnow is going to 
give them $111 million worth of 
stock that they can sell," says one 
traditional retailer who also oper- 
ates an online store. "It's a differ- 
ent kind of game they're playing. 
Do you constitute success by 
everyone in the company getting 
personally wealthy? If that's the 
definition, awesome. More power 
to them. But if you're looking for 
something lasting, then maybe it 
doesn't." 

Tower Records VP of publishing/ 
electronic marketing Mike Farrace 
says he's curious to see the merg- 
er's outcome. 

"It's an interesting develop- 
ment," he says. "We thought there 
was going to have to be some con- 
solidation at the rate they were, and 
are, spending. It remains to be seen 
whether CDnow and N2K's big, 
deep spending strategy will pre- 
vail." 

Much criticism from the Tmancial 
.sector has been leveled at N2K for 
what was perceived as an unfo- 
cused, inefficient approach to build- 
ing a business. 

"The merger had more to do 
with N2K getting in a little over 
their heads," says Mark Hardie, a 
senior analyst at Cambridge, 
Mass. -based Forrester Research. 
"They were trying to do every- 
thing because the barrier to entry 
on the Internet is so low. But it 
does cost lime and ta.xes manage- 
ment in terms of developing a 
cohe.'iive strategy." 

Olim, however, notes that the 



merger will result in significant 
streamlining and cost-cutting. 
Though he emphasizes that both 
companies are in the midst of hir- 
ing cycles, he says an unspecified 
number of redundant positions will 
be eliminated. The company will 
also slough off unnecessary or 
unsuccessful third-party relation- 
ships. 

"The new company will be head- 
quartered in New York, where N2K 
is based, with back-end facilities 
located in the Philadelphia area, 
where CDnow is located. 

Sources at the merged company 
say it will continue to search for a 
partner or buyer for the N2K 
Encoded Music label venture. It is 
expected that N2K's recently 
launched Digital Artists label, 
which focuses on Internet-only 
artist releases, will remain intact. 

Additionally, an internal review 
committee will consolidate brand- 
ed properties held by both parties. 

"The content is obviously inex- 
tricably linked to commerce, but 
what we're really going to do is 
refine our branding strategy and 
move to one brand," says CDnow/ 
N2K chairman Jon Diamond, for- 
merly vice chairman of N2K. "The 
content will remain the same, but 
the brand names will effectively be 
consolidated into one." 

N2K sells music through its 
Music Boulevard site. Although a 
decision has not yet been made, it is 
expected that the combined entity 
will adopt the CDnow name. 

"We're gaining a tremendous 
amount of efficiency and cost .sav- 
ings by migrating to a single plat- 
form and optimizing our joint mar- 
keting mix," says Olim. "We expect 
to achieve very significant savings 
over the ne.xt quarters and years, as 
well as accelerate our business 



NEW YORK— Thomson Con- 
sumer Electronics advances the 
start of the digital television era 
when it ships the first TV sets 
capable of receiving high-defini- 
tion signals via satellite. 

The earl.v Nmiember deliviery to 
key retailers in New York, IjOS 
Angeles, and Washington, D.C., 
coincides with the fii-st high-defi- 
nition broadcasts, as mandated by 
t lie Federal Communications Com- 
mission. 

With its sets priced at S7,0(M), 
ThonLson acknowledges that initial 
.sales will he limited to a thin cnust 
of early adopters. Still, .says COO 
•lim Meyer, the hardware manu- 
facturer e.xpecta to delirer at least 
20.000 units and as many as 
100.000 by the end of 1999. 

However. Meyer thinks the 
entry point for most consumers is 
the .$700 digital .set-top converter 
that receives all available .signals 
for high-definition viewing on ana- 
log sets. It w ill be available early 
next year. 



model." 

Meanwhile, complementary part- 
nerships will give the companies 
potent reach online. Between N2K 
and CDnow, exclusive retail agree- 
ments have been reached w ith par- 
ties including America Online, 
Yahoo!, MTV, VHl, CMT, TNN, and 
Rolling Stone. 

Kevin Sheehan, president/CEO 
of online retailer SoundStone 
Entertainment, believes CDnow/ 
N2K may be overestimating the 
value of its penetration, however. 

"Their idea that they can domi- 
nate the Internet is a false para- 
digm," says Sheehan. "At some 
point you have to stop and make 
money. That is inevitable, and it 
seems the day of reckoning has 
come." 

Operating under this assumption, 
Sheehan's company launched its 
youth-angled Rock.com property 
Oct. 30. SoundStone.com caters to 
baby boomers. 

Online rival Amazon.com, which 
entered the online music market 
this summer, posted net sales of 
$153.7 million for the third quarter, 
up 306% from third-quarter sales 
last year; losses were $21 million, 
compared with $10.3 million in the 
same period last .year. 

A new online retail service, 
Atomic Pop, meanwhile, is expect- 
ed to make its industry debut at 
the Webnoize '98 new media con- 
ference, Monday-Wednesday (2-4) 
in L.A. The operation — under- 
stood to be helmed by former Uni- 
versal Music and Alliance Enter- 
tainment chief Al Teller — will be 
represented on a Webnoize panel 
by Kristin Lieb, who left her post 
as executive director of Newbury 
Comics Interactive in August 
(BillboardAiUefin, Aug. 31). 

DOUG REECE 



Integral to Thomson's launch 
are two satellite seniccs. DirecT\' 
and U.S. Satellite Broadcasting 
(USSB), each of which is set to 
cari'y high-definition signals to 
their subsciibei-s. 

USSB has already agreed to 
transmit HBO programs on the 
East Coa.st when the [lay-TV ser- 
vice commences high-definition 
tran.smi.ssion March 6. Currently, 
about 7 million U.S. homes have 
receiving dishes. 

The chief attraction for Thom- 
son's high-definition TV sets, of 
course, is a digital picture unlike 
anything consumers have seen 
before. But Thomson is also pro- 
moting an "all-in-one solution," 
which includes every feature in.side 
the set. "There's no need to buy 
additional components or plug-in 
adaptoi-s," Meyer says. 

In addition, Thomson is provid- 
ing incentives to its dealers to 
install the complete -system for 
consumers free of charge. 

.SETII GOLDSTEIN 



Thomson To Start Shipping 
High-Defioition TV Sets 




by Geoff Mvyfield 



World gone MAD: Now, let me get this straight. You mean to tell 
me that a rap album — by an artist who prior to this year had spent but 
one week in The Billboard 20O's top 10 in his entire career — has held 
down the No. 1 spot for four weeks in a row? Perhaps the only thing that 
might seem more outlandish than that would be finding a rapper sam- 
pling a Broadw^ay tune, as Jay-Z does, invoking a song-and-dance num- 
ber from "Annie" on the title track from "Vol. 2 . . . Hard Knock Life." 

I mean, hip-hop albums tend to have fast chart lives, illustrated by 
the fact that 22 of the 32 such titles to enter that chart at No. 10 or 
higher this year had but one week in the top 10. Yet, right on the heels 
of Lauryn Hill becoming the first hip-hopper to lock up four chart- 
topping weeks in 1998, Jay-Z becomes the second. And for the second 
week in a row, Jay-Z and Hill have the only albums that exceed 100,000 
units in sales: the former with 189,500 and the latter w ith 110,000. 

Then, on top of everything else, you're gonna tell me that in its fourth 
week on the street, "Hard Knock Life" actually managed to post an 
increase over its prior-week sales, an unheard-of pattern for a rap 
album? I mean, if you expect me to swallow all that, you'll expect me to 
believe that a '70s throwback like Black Sabbath scored this issue's 
Hot Shot Debut or that Trans World Entertainment bought Camelot 
Music. Yeah, right. Think I'm nuts or something? 

Veterans' day: The highest new entry indeed belongs to the 
reunited Black Sabbath, as Ozzy Osboume's crew invades the No. 
11 slot with 62,000 copies, an 11.5% lead over the 55,500 units that 
place another '70s act, Aerosmith, at No. 12 with a live hits collection. 
This chart marks Sabbath's highest notch since 1974's "Sabbath Bloody 
Sabbath" peaked at No. 11. For Aerosmith, the entry is the highest 
rank earned by any of its four live albums: 1978's "Live! Bootleg" 
peaked at No. 13. 

Two other sets new to the chart feature people long in experience. 
Producer George Martin capsulizes his fab career with the multi-artist 
offering "In My Life" at No. 158, while seminal bluesman B.B. King 
launches his latest at No. 199. 

The new album is one of three that King holds on Top Blues Albums' 
top 10, but the ruler of that list is teenage guitar slinger Jenny Lang, 
who with 40,000 units also snares the No. 28 rung on The Billboard 200. 
Lang's 1997 debut peaked at No. 44. 

Another hill to CLIMB: Oru Hill's 1996 debut peaked at No. 
23 on The Billboard 200, but based on first-day numbers from most of 
the large chains, the R&B group threatens to bow at No. 1 on next 
issue's list, edging out R.E.M. Also expect big starts for Faith Evans' 
sophomore set and for the new hits set by Motley Crue. 

HoME-RUN TROT: The World Series is over, but PolyGram Cla.ssies 
& .Jazz still manages a grand slam, scoring No. I's on four charts. From 
Philips, Andrea Bocelli's "Romanza" logs its 29th week atop Top World 
Music Albums, while the tenor's "Aria — The Opera Album" maintains 
a 21-week streak on Top Classical Albums in the chart's unpublished 
week. The PolyGram division's Verve label locks the highest rungs dur- 
ing our jazz charts' off week, with Herbie Hancock's tasty "Gersh- 
win's World" debuting at No. 1 on Top Jazz Albums, while Will Down- 
ing & Gerald Albright extend their Top Contemporary Jazz streak to 
four weeks with "Pleasures Of The Night." 

Exposure: in its second week in theaters, the soundtrack to "Prac- 
tical Magic" earns the Pacesetter cup with an 86% gain. The Greatest 
Gainer belongs to a soundtrack to another Sandra Bullock vehicle, 
"Hope Floats," which manages an 87% gain, thanks to that film's move 
to video stores. (The Pacesetter usually goes to the album with the 
largest percentage gain, but in weeks in which the same title has both 
the largest unit gain and the largest percentage growth, the Paceset- 
ter is awarded to the title with the second-largest percentage increase.) 

Looks like a "Saturday Night Live" appearance is the catalyst for 
Elliott Smith's 30-23 jump on Heatseekers. His 14% bump marks the 
biggest percentage improvement on that list. Meanwhile, an Oct. 24 
"SNL" stop greases the skids for Alanis Morissette's new one, which 
arrives Tuesday (3) under the weight of great expectations. 

Kiss has a bit of double-header on Fox, which may tickle its latest, 
now at No. 75. The band plays on the series "Millennium" in an 
episode in which its members will also act. The next night, Halloween, 
at midnight, the network airs Kiss' Dodger Stadium concert from 
Los Angeles. 

Meanw hile, next issue's charts w ill gauge what impact, if any, VHl's 
Fashion Awards show has on sales. The '98 edition, first aired Oct. 28, 
featured performances by Madonna, Janet Jackson, Smashing 
Pumpkins, the Brian Setzer Orchestra, and Lenny Kravitz with 
Iggy Pop. 
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RECORD COMPANIES CAUTIOUS WITH BOOM IN VIDEO OUTLETS 

iCoiitiiiued from imge !) 



seems to know what kind of impact 
on record sales these [new outlets] 
are having," says MCA Records VP 
of video production Doug Major, 
summing up the desire among major 
labels to see some quantifiable evi- 
dence of these channels' audience 
reach and retail effects. 

The new outlets include the Suite 
from MTV and VH 1 , a digital spinoff 
channel package launched in August 
by MTV Networks (Billboard, July 
11). The Suite consist-s of hard rock 
MTV channel X, Spanish-language 
MTV channel S, K&B-oriented VHl 
channel Soul, VHl Country, and jazz/ 
AG/new age VHl channel Smooth. 
The Suite, which is currently avail- 
able only in the U.S., includes a-s its 
flagship channel the free-form M2, 
which was launched in 1996. 

"Right now, the Suite is in about a 
few hundred-thousand households and 
mostly in .small markets?," .says Matt 
Farber, senior VP of programming 
enterprises for MTV/VHl and GM of 
M2. "1999 is the year in which member 
system operators will be rolling out 
digital upgrades in mjoor markets, and 
we expect to .see a dramatic increase 
in distribution [for the Suite]." 

The Bo.\'s digital spinoff channels, 
collectively called the Ko.\ Set, were 
launched last year (Billboard, Dec. 6, 
1997) on U.S. cable and satellite sys- 
tems. The Box Set includes Box Pulse 
(top 40), Box Urban (R&B), Box Edge 
(alternatiMj/modern nx'k), Bax Clas.sic 
(older pop), and the newer I^tin masic 
channels Box ExitJB and Bm Tejano. 

"The difference between our spin- 
off and spinoffs from our competi- 
tion," says Box president/CEO Alan 
McGlade, "is that we don't require 
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cable and satellite operators to take 
all the channels as part of the pack- 
age. We target these channels to a 
specific market." 

McGlade, like many others who 
spoke to Billboard, believes that the 
online and TV worlds are becoming 
increasingly interrelated and that 
videos will play an important part in 
this evolving relationship. 

For example, the Box and onUne 
entertainment company SonicNet, 
both of which are owned by TCI Mu- 
sic, have been integrating cress-pro- 
motional ties in their music video and 
online operations. 

WEB LINKS 

The Box revamped its Web .site to 
include the ability to charge users a 
fee to request videos, based on the 
Box's "jukebox TV" format. Videos 
shown on the Box can also now dis- 
play the address of an ai-tist's official 
Web site. McGlade adds, "We'd like 
to work with record companies to in- 
clude more artist Web site addresses 
on videos we show on the Box to 
make it a more interactive experi- 
ence." In addition, SonicNet's online 
videoclip channel, Streamland (w^v^v. 
streamland.com), includes a link to 
the Box's Web site. 

SonicNet president Nicholas But- 
terworth says, "The difference be- 
tween Streamland and the Box's Web 
site is that people can see music 
videas for free on Streamland." But- 
terworth and McGlade hint that their 
companies may merge their Internet 
activities in the future. "Wc may 
want to offer everything in the same 
place," says Butterworth. 

Despite having the clout of Sonic- 
Net behind it, Streamland — like 



other music video channels on the 
Web— finds itself shut out of getting 
video service from several miyor rec- 
ord companies. For example, Sony 
Music Entertainment and the Warn- 
er Music Group have policies not to 
service clips to music video channels 
on the Web. 

MusicVideos.com chief technology 
officer Peter Goria acknowledges 
that getting some labels to take the 

'The new outlets 
have to build the 
kind of credibility 
and word-of-mouth 
MTV had in its 
early days' 



medium seriously is a miyor problem. 
"Record labels should remember that 
videos are made to sell records, and 
the labels need to understand how 
the Web can help their business 
model." 

In addition to Streamland and 
MusicVideos.com (www.musicvideos. 
com), other streaming music video 
channels on the Web include RoUing 
Stone Network (www.rollingstone. 
com), Vidnet (www.vidnetusa.com), 
and InterneTV (wwvv.intemetv.com). 

Elektra senior director of national 
video promotion Diane Valensky 
says, "So far I've seen no real impact 
with the new video outlets. I'm opti- 
mistic that will change, but it's too 
early to tell. I think the Internet out- 



BMG JAPAN TAPS OUTSIDER' AS PRESIDENT 



(Cmitiniied from page 10) 

erable change. Staff numbers have 
been cut from .'540 to 290, and the 
artist roster was clipped substan- 
tially from more than 200 acts to 
around 40. 

"The cuts were very dramatic," 
admits Smellie. "They were needed." 
EarUer this year, four senior execu- 
tives departed, a number of labels 
were consolidated, and Nitta and 
Matsumura took on additional re- 
sponsibilities (Billboard, .luly 4). 

The company's revenues for the 
year ended .lune 30 were about 30 
billion yen ($252 miUion), according 
to Smellie, down from 39 billion yen 
($328 million) the previous year He 
says sales for the current fiscal year 
wiU be around 32 billion yen (.$270 
million) but declines to reveal prof- 
its. Industry observers say that the 
company lost money la.st year, part- 
ly due to reorganization costs. 

Much of that change was engi- 
neered by Smellie, who temporarily 
took over as president of BMG Japan 
in March, and by the company's 
longstanding leader, Osamu Sato, 
who became chairman at that time. 

"Sato-san w-as instrumental in 
assisting and advising in the reor- 
ganization," says Smellie. "He put 
plans together and implemented 
them, including significant down- 
sizing." 

Having reached that point, Sato 
decided to retire. "He told me, 'My 
tasks are basically done. The best 



thing would be for me to leave,' " 
says Smellie. "I was hoping he'd stay 
on in some capacity." 

Sato retired Saturday (31 ) after 1 1 
years at the helm of BMG Japan, 
which began in 1987 as a joint ven- 
ture between BMG and Victor Co. of 
.lapan (JVC). It followed a similar 
pact, RVC Corp., between the Japan- 
ese firm and RCA Records. BMG 
assumed 90"^ of the holdings in 1990 
and the balance in 1996. 

As a result of the staff cuts, there 
are almost no former JVC employ- 
ees left at BMG Japan. Japanese 
music industry insiders reacted 
skeptically to news of Tashiro's 
appointment, stressing the impor- 
tance of having strong long-term 
personal connections in the business. 

"I think it will be very difficult for 
him," says one industi-y source here. 

BMG Entertainment Internation- 
al president/CEO Rudi Ga.s.^nor has 
paid tribute to Sato, calling him "one 
of the founding fathers of our Asian 
operations." During Sato's tenure, 
the company's business increased 
more than fivefold, significantly 
strengthened its domestic repertoire 
ba.se, and started its own .sales oper- 
ation. Sato also served as vice chair- 
man of the Recording Industry 
Assn. of .lapan for three terms. 

Assiitmice hi preparing this story 
WU.1 provided by Steii' McCiiire i)i 
Totiip. 



lets are more viable than the digital 
spinoff channels because most peo- 
ple with access to the Web can see 
the Internet music video channels, 
but most people can't see the digital 
spinoff channeLs." 

550 Music/Work Group head of 
video pnimotion Doug McVehil adds, 
"The [new video outlets] don't do a 
whole lot to promote themselves. It's 
important that they update labels on 
what their distribution is and how 
many people are actually getting 
.something out of what they're doing." 

MTV Networks has placed ads in 
trade publications for the Suite, and 
Box VP of programming Peter 
Cohen sa.ys that the Box will be plac- 
ing trade ads for the Box Set in the 
first quarter of 1999. 

But even when a new video chan- 
nel can brag about its content or 
growing numbers of viewers, the mu- 
sic industi-y seems to still need quan- 
tifiable pmoS that these channels are 
effective in selling records. 

MCA's Miyor adds, "The more out- 
lets showing videos the better, but so 
far these new' outlets haven't affect- 
ed our video production. I think the 
new video outlets have to find ways 
to interconnect with the labels. 
They're gt)t to build the kind of cred- 
ibility and word-of-mouth that MTV 
had in its early days. I think the key 
to that will be to play videos that 
other people won't play, and that way 
wc can see if playing those videos 
really does affect record sales." 

Columbia Records VP of video 
production Joanne Gardner also re- 
ports that the new outlets have not 
had an impact on video production: 
"We're bu.sier now than ever before. 
That doesn't necessarily mean we're 
making more videos, but the stakes 
arc higher in music video-making for 
production quality and getting the 
videos on MTV MTV is still consid- 
ered the main outlet where people 
want their videos .seen, and MTV has 
less progi'amming slots available to 
show' videos than they did in the early 
days." 

LABEL CHANNELS COMING 

Record labels are also making 
plans to launch their own music video 
channels on the Web (Billboard, July 
25). Those new channels include 
Sony's forthcoming Video Mu.sic Net- 
work (w^vw.videomusicnetwork.com) 
and Atlantic Records' INSTAVID 
(www.instavid.cora), which sources 
.say will he unveiled Thursday (5) at 
the 1998 Billboard Music Video Con- 
ference, which runs Wednesday-Fri- 
day (4-6) at the Sheraton Universal 
in Universal City, Calif. 

SonicNet's Butterworth .says, "I'm 
not so sure a Web-based video chan- 
nel that offers music from only one 
company is better than one that 



offers music from a variety of com- 
panies. Would consumers want to 
shop at a music store that has music 
from only one source? I think the 
value in Streamland is that we offer 
variety. Users don't just want controL 
they want great content" 

As for current mu.sic video indus- 
try leader MTV Networks, Farber 
hints that MTV has "ambitious 
plans" to upgrade its Web site but 
stops short of saying that MTV 
Online w ill transform itself into a 
streaming video channel. 

He notes that current technology 
still makes it "more suitable to watch 
videos on TV instead of on a comput- 
er" But according to MTV Networks 
chairman/CEO Tom Freston, MTV 
OnUne, whose current content is pri- 
marily music news, will become a 
"stand-alone business" in the future 
(Billboard, Oct 31). 

As for the future of videoclips, 
MusieVideos.com's GorIa says, "The 
number of formats to deliver videos 
will continue to grow; It's going to get 
more personal — for example, people 
having the ability to create their own 
playlists and program their own 
videos." 

And perhaps the key to any 
upstart video channel's .success will 
be to forge mutually beneficial part- 
nerships with record labels that go 
beyond just showing promotional 
clips. Butterworth says, "We plan to 
use our enormous database on what 
our audience is like, .so that labels can 
see what's going on with consumers 
and understand how to better serve 
them." 
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Superstar Lineup Set For 
Billboard Music Awards 



Billbiiui'd ami Fox have pulled 
out all sto|)s for the 1!«>8 liilllxiai-cl 
Awards Show. Airing 
live from the M('>M 
Hotel /Casino on Dec. 
7 at 8 p.m. ET. the 
!)th annual Hillhoard 
Awards Show has a 
star-studded roster 
of performers and 
pre.senters. 

One of the mo.st-antici|>iit- 
eil music awards pro>;rams 
of the year, the two-hour 
show will be broadcast 
around the world. Scheduled 
.star performers include the 
Backstreet Boys, Lauryn Hil 
Hole, Natalie Imhruglia, and Sha- 
nia Twain. Presenters include 




Hanson. Monica, 'N Sync, Brian 
McKnight, K-t'i & JoJo, Master n 
Dru Hill, Brand.v, and 
Steve .Austin. 

The Billlward Mu- 
sic Awards are a true 
reflection of con- 
sumer preferences. 
\Vinnei"s and finaUsts 
are l«i.scd on the .vear- 
end diarls that ap|)ear in Bill- 
Ixiard's annual Year In Mii.sic 
Issue. Tlie charts reflect accu- 
mulated .sales as mea.sured by 
SoundScan and/or airplay as 
monitored by BDS. 
More news on jx-rformers 
and presenters will be coming 
.soon. For more information call 

2i2-5;{(i-r)i7;j. 



ASCAP Honors Bill Holland 



One of Billboai"d's veteran 
rejHirters has been chosen as an 
ASCAP-Deems Taylor hon- 
oree for Wa.shington 
Bureau Chief Hill Holland's 
article, "Labels Strive to 
Rectily Past .\rchival Prob- 
lems." published in the .Iul,\' 
12 and .luly IH, IHilV, issues 
of Billboard, was chosen in 
the Pop Articles category to 
receive a S|)ecial Citation and will 
be honored at an awards ceivmony 
in December. Previous citation 
winners include Uidling Stone 




magazine anti Voice of America. 
The ASCAP-Deems Taylor 
awards are presented annu- 
all.v by ASCAP to American 
authors and .joui-nalists 
whose books and articles on 
the subject of music are 
selected for their excellence. 
The Awai'ds were estab- 
lished in IDtiT to honor the 
memory of composer critic citm- 
mentator IX^enis Taylor who died 
in IfKili after a distinguished 
career that included six .vears as 
IVe.sident of ASCAP 



Billboard Online Takes To Satellite 



Billboard Online, the Internet 
home of BilllHiiU'd magazine, is on 
the birdl The site has been added 
to DirecPC's Turlxi Welx'ast ser- 
vice, which delivers Internet con- 
tent to its subscribers' ['Cs by 
satellite. 

The service, pai't of 
Hughes Network Sys- 
tems, also delivei's ctin- 
tent from Disne.v.com, KSPN, 
ZD.Net, Weather Channel, Motley 
Fool, National (ieographic. USA 
Toda.v, Hollywood Online, KI 
Online, and .\BCKEWS.com, 
among other sites. The .service will 
ultimately offer content from 2(K1 
to SOU websit*! jiartners. 



Billboard 
onunE 



Without using telephone lines. 
Turin) Webcast will transfer Bill- 
boai*d Online (\vw\v.billl«iard.com) 
direct to users' hard drives, where 
it is cached for bi-owsing at the sub- 
scriber's convenience. Since the 
delivery jiroc'css re(|uires 
only the DirecPC .satellite 
dish, users' phone lines 
remain five for hou.sehokl 
and busine.ss u.se during informa- 
tion ti"ansfer. 

DirecPC receiving hardware 
I'etails in most locations for $19!) 
after rebate, with monthly Turbo 
Internet packages starting at 
For information, visit 
wwvv.direcpc.com. 



Billboard Music Awards 

MOM Crand Hotel & Casino • l.as Vegas • Dec. 7, li»IS 
For mure infonnatiim, contact Sylvia Sirin at 2t2-536'ol73 



The 20th .'\nnual Billboard Music Video Conference & Awards 
Sheraton Cnivei-sal • Cnivei-sal City Calif. • Nov. 4-(i. UIOS 
Billboard International Latin Music Conference & .Awards 
Fontainebleau Hilton • Miami ISeach • A|)ril 20-22, lllilil 
Billboard Dance IMusic Summit 
Sheraton Colony .S(iuare • Atlanta • .Inly l-l-lCi, 1999 
Billboard'Monitor Radio Seminar & -Awards 
Fontainebleau Hilton • Miami Beach • October 7-9, 1999 
For more information, ctmtact Michelc Jacangclo Qitiglvn at 2l2-J}.'16-o002 



Visit our Web site at http://www.billhoard.com 
Contact Sam Bell at 21-2-">:il>-14te 1-.S(M)-4J9-1402. 
K-mail: sbelUft billboard.com 



For Jay-Z, Sun'll Come Up Tomorrow 



Wi 



CHART 



BEAT. 



ITH THE UAP REMAKE of Kenny Rogers & 
Dolly Parton's "Islands In The Stream" in its apparent 
hist wtK'k on the Hot 100, .vou haw to ask .vourself where 
Uie next rap remake is coming from. Woukl ytm believie 
a Brcjadway show about orphaned mop|x;ts during the 
administration of Herbert Hoover? 

"Chetto Supastar (That Is What You Are)" (Inter- 
sco|x;) by Pras .Michel Featuring 
or Dirty Bastard & Introducing 
Mya falls 45-50 in its 20ih chart 
week, and it's almost a certainty it 
will fall off or be remm'ed from the 
li.st next i.ssue. But as that interna- 
tional hit leaves us, it's time to wel- 
come "Hard Knock Life (Ghetto 
Anthem)" ( Rw-A-Fella/Def Jam) 
by Jay-Z to the Hot 100. If tlie title 
sounds familiar, it's Iwcaase "Hard 
Knock Life " was written by Charles Strouse and Mar- 
tin Chamin for the Broadway show "Annie," ha.sed on 
the long-running comic .strip "Little Oiphan .Annie." 

Slrou.se was last on the Hot 1(K) over a <iuarter-ctn- 
tui->' ago. when Carroll O'Connor jmd .lean Stapleton's 
"Tliose Were The I>.»ys." the "All In The Family" theme 
song, peaked at No. 43 in January 1972. Stnm.se and 
Charnin's 'Annie " cast album iieaked at No. 81 in 1!)77. 
while the movie .soundtrack fared much Ix'tter, reach- 
ing No. :!5 in 19X2. Strouse (who co-WTote "B.ve Bye 
Birdie," "Applau-se," and "Golden Boy") and Charnin 
(whose cit'dits include "1 liememher Mama" and "Two 
Bv Twit") ai'e credited on the curix?nt No. 1 album on 
Tlie Billboard 200. as .Jay-Z's "Vol. 2 . . . Hard Knock 
Life" inchides the title .song lia-sed on their com|K)sition. 

This news finds Jay-Z literally beside himself, as 
"Hard Knock Life" enters the Hot 1(K) at No. 43, ju.st 
one notch Iwlmv "Can I Get A . . . " (Def Jam) by Jay-Z 



1)1/ Flvd Bronmn 



Featuring .Amil ( Of Mi^jor Coinz ) And Ja, which bul- 
lets .52-42. On Hot R&B Singles, "Hard Knock Life" is 
the .second-highest new entry at No. 12, w hile "Can I 
Crtit A . . . ".jumps 1.5-10. 

BiNGO: In one of those rare confluences. Brandy & 
.Monica hare been No. 24 for three weeks in a njw and 
are in their 24th week with "The 
Boy Is Mine" (Atlantic) on the Hot 
100. Another teaming of I'emale 
artists appears on Hot R&B Air- 
play for the first time, as "When 
You Believe" (DreamWorks) by 
Whitney Houston & .Mariah 
Carey enters at No. 7S. That duet 
fixmi "The I'lince t)f Eg\'pt" .sound- 
track just mi.s,ses tile Hot 1(K) Air- 
play list, coming in at No. 7(i. 
Two other female artists are doing well on Hot R& B 
Singles, albeit separateK: Deborah Cox collects her first 
No. 1 w ith "Nobody's Supposeil To Be Here" (Arista). 
Her jirevious best (tn this chart was "Sentimental." 
which reachefl No. 4 in 19!)5. .And Lauryn Hill has her 
first chart entry iis a solo artist with "Doo Wop (That 
Thing)" (Ruffhou.se), hewing at No. 4 liased on .sti-eet- 
date violations. Only one single this year has debuted 
higher (»n the R&B chart: llsher*s "Nice And Slow'" 
entered at No. 1 . .Monica's "The Flint Niglit" and Carey's 
"Mv Air' *'Breakdown" aI.so debuted at No. 4. 




r HEN YOtj 'BELIEVE': Wlien Cher topped the 
U.K. .singles chart in 19i)l with "The Shi Kip .Sh< Kip .Song 
(It's In HLs Kiss).".shewas45, good enough to make her 
the oldest female to ever lead the British Ust. Now 52. 
Cher retains her title as she returns to tlie top .spot with 
"Believf" (WEA). 




TOTAL 588,671,000 614,059,000 fUP4.3%j 
ALBUMS 477,082,000 519.243,000 fUP 8.8%) 
SINGLES 111,589.000 94.816,000 (ON J5%) 
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Billboard delivers 
the news first. 

whether it's our Weekly International Newspaper, our 
Online Website or our Daily Fax Service, Billboard is the music 
and entertainment industry's premier source for information. 



For subscriber information, contact: 
212-536-3261 ore-mail: jschulties@billboard.com 
or visit Billboard's Website at www.billboard.com 



